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Editors  Acclaim  Move  To  Bring  Contempt 
Cases  Before  Impartial  Tribunal 

Injured  Judge  Would  Retire  UpK>n  Defendant’s  Petition  In  “Constructive  Contempt”  Trials,  If  Senator 

V andenberg’s  Bill  Is  Ejiacted 

An  KV’KN’T  of  far-rcacliiiij;  import-  By  GEORGE  H.  MANNING  by  whom  throttled.  The  press  d(M!s  not 

ance  to  American  iournalism  OC-  _ m. _ ■ >  ^  Heserve  license  -  hut  it  must  have  lilwTtv 


^  ance  to  American  journalism  oc¬ 
curred  in  Washington  on  Friday  of  last 
week  when  Sena¬ 


tor  Arthur  H. 
Vandenberg  of 
Michigan  intro¬ 
duced  into  the 
Senate  a  bill 
which  would 
greatly  restrict 
the  power  of 
Federal  judges 
to  deal  with  cases 
of  indirect  con¬ 
tempt. 

The  bill,  which 
comprises  less 

A.  H.  V'ANDEME«G  than  150  words, 
provides  a  means 
whereby  an  editor,  ttr  any  other  person 
cited  for  indirect  contempt,  may  have  his 
case  heard  by  a  judge  other  than  the  one 
who  has  cited  him.  The  bill,  which 
would  amend  section  268  of  the  Judicial 
Code,  follows : 

“Re  it  enacted  by  the  Senate  and  House 
of  Representatives  of  the  United  States 
of  America  in  Congress  assembled.  That 
section  268  of  the  Judicial  Code  is 
amended  by  adding  at  the  end  thereof 
the  following:  ‘The  defendant  in  any 
proceeding  for  contempt  of  court  is  au¬ 
thorized  to  file  with  the  court  a  demand 
for  the  retirement  of  the  judge  sitting 
in  the  proceeding,  if  the  contempt  arises 
from  an  attack  upon  the  character  or 
conduct  of  such  judge  and  if  the  attack 
occurred  otherwise  than  in  open  court. 
Upon  the  filing  of  any  such  demand  the 
judge  shall  thereupon  proceed  no  further, 
but  another  judge  shall  be  designated  in 
the  same  manner  as  provided  in  case  of 
the  approval  of  an  affidavit  of  personal 
bias  or  prejudice  under  section  21  of  the 
Judicial  Code.  The  demand  shall  be 
filed  prior  to  the  hearing  in  the  contempt 
proce^ing.’  ” 

Recent  ca.ses  in  which  editors  and  pub¬ 
lishers  have  been  cited  for  contempt, 
notably  the  ca.se  of  Louis  B.  Seltzer, 
editor,  and  Carlton  K.  Matson,  editorial 
writer,  of  the  Cln<eland  Press,  convinced 
Senator  Vandenberg,  who  before  his  ap¬ 
pointment  to  the  Senate  was  editor  and 
publisher  of  the  Grand  Rapids  Herald, 
that  further  legislation  was  desirable. 

Seltzer  and  Matson  were  sentenced 
July  17  to  .10  days  in  jail  and  fined  $.500 
each  by  Judge  Frederick  P.  Walther  for 
pditoriallv  criticising  an  injunction  he 
issued.  The  case  is  now  on  appeal. 

Although,  if  enacted  into  law.  Senator 
Vandenberg’s  bill  will  affect  only  the 
Federal  courts,  a  powerful  precedent  will 
have  been  set  which  publishers  believe 
will_  undo'ubtedly  make  the  work  of  ob¬ 
taining  laws  in  the  various  states  easier. 

.\lthough  admitting  that  examples  of 
judicial  tyranny  in  contempt  cases  are 
relativelv  few  and  far  between.  Senator 
Vandenberg.  in  a  statement  issued  at  the 
time  his  hill  w’as  introduced,  declared 
that  “popular  revulsion  is  so  spontaneous 
and  so  intense  when  occasion  arises  that 
there  easily  mav  come  a  dangerous  mo¬ 
ment  when  sudden  and  exceptional  pas- 
might  precipitate  dangerous  re¬ 
prisals  that  would  endanger  the  essential 
authority  of  the  entire  judicial  system.” 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 

Mr.  Nandenberg's  statement  follows;  merous  opinions,  into  mandate  of  the  law 
“This  legislation  proposes  the  new  is  sharply  demonstrated  by  repeated 
Federal  rule  that  the  same  judge  shall  exhibitions  of  judicial  tyranny  which  are 
not  both  challenge  and  adjudicate  an  reiJugnant  to  the  American  sense  of  ele- 
alleged  contempt  of  court  when  the  al-  mentary  fair  play  and  seasoned  justice, 
leged  contempt  is  not  in  his  immediate  While  these  exhibitions  usually  are  in 
presence  and  when  it  involves  a  personal  State  courts,  yet  the  responsibility  rests 
issue  tv)uching  his  own  character  or  rep-  upon  the  Congress  to  blaze  the  trail  and 
utation  or  exercise  of  jwwer.  In  other  to  set  the  new  mode  in  the  Federal  stat- 
words,  it  might  be  said  to  differentiate  utes.  While  the  offensive  episodes  are 
between  the  judge  and  the  court  in  such  relatively  few  and  far  between,  involv- 
niatters.  ing  relatively  but  an  insignificant  number 

"This  rule  itself  already  is  validated  of  judges  and  courts,  yet  the  popular 
by  the  frequent  voluntary  practice  of  revulsion  is  so  spontaneous  and  so  in¬ 
courts  which  themselves  have  perceived  tense  when  (xrcasion  arises  that  there  eas- 
the  difficulty  of  avoiding  an  unfortunate  ily  may  come  a  dangerous  moment  when 
semblance  of  prejudice,  even  though  none  sudden  and  exceptional  passion  might 
be  actually  present,  when  a  jiKlge  acts  precipitate  dangerous  reprisals  that  would 


both  as  complainant  and  umpire  simul¬ 
taneously. 


endanger  the  essential  authority  of  the 
entire  judicial  system.  Therefore,  it  is  a 


“The  rule  has  been  anticipated  also  by  .service  to  the  courts  as  well  as  to  the 
the  frequent'  observations  of  appellate  people  if  this  hazardous  exposure  Ix' 
courts  which  have  sen.sed  the  need  scrup-  constricted. 


ulously  to  protect  justice  against  even 
the  guise  of  tyranny. 


“Ordinarily,  the  types  of  contempt  in¬ 
volved  in  the  limited  field  which  this  leg¬ 


“The  rule  and  the  necessity  for  it  has  islation  would  invade  arc  contempts 
Ixen  further  anticipated  by  previous  de-  charged  against  the  press.  This  empha- 
bates  in  Congress,  when  the  subject  has  sizes  the  importance  of  the  challenge, 
been  widely  canvassed  by  ensinent  men  Ixcause  a  free  press,  in  every  legitimate 
and  the  need  for  effectual  reform  very  .sen.se  of  that  vital  phrase,  is  prerequisite 
clearly  established.  to  the  perpetuity  of  American  institu- 

“The  present  need  to  translate  this  vol-  tions.  A  throttled  press  is  a  prophecy 
untary  practice,  validated  by  these  nu-  of  democracy’s  disintegration,  no  matter 

EDITORS  ENDORSE  VANDENBERG’S  ATTEMPT  TO 
LIMIT  JUDGES’  CONTEMPT  POWERS 


TTNAXIMOUS  approval  of  Senator 
^  Vandenberg's  bill  to  limit  the  powers 
of  Federal  judges  handling  cases  of  in¬ 
direct  contempt  was  expressed  in  the 
following  comments  from  editors  in 
various  parts  of  the  country,  sent  in 
response  to  a  telegraphic  request  from 
KniTOR  &  Publish kk: 

By  C.  L.  Knioht 

Publisher,  Akron  Beacon-Journal 
of  the  purposes  of  the  American 
”  Revolution  that  is  too  little  stressed 
was  popular  objection  to  the  tyranny  of 
executive  courts.  When  .\mcrican  indc- 
jiendence  was  won  a  measure  of  this 
tyranny  was  imported  into  American 
judicial  procedure. 

There  was  still  too  much  of  obsession 
upon  the  side  of  the  bench  that  it  was 
inerrant  and  s'upreme  and  held  a  sort 
of  monarchic  veto  of  all  the  grants  of 
liberty  made  to  the  citizen  and  press  by 
the  Constitution. 

Senator  Vandenberg’s  bill  amending 
judicial  procedure  in  a  manner  that 
restrains  the  right  of  judges  to  be  their 
own  jury  and  executioner  in  contempt 
proceedings  arising  in  their  courts  is  a 
step  in  the  direction  of  bestowing  upon 
the  citizen  the  final  sovereignty  which 
the  technical  processes  of  the  courts 
have  denied. 

The  supremacy  of  judges  in  this  rela¬ 
tion  is  as  alien  to  American  soil  as  the 
idea  of  the  divine  right  of  kings  which 
its  freemen  shot  to  death.  I  am  heartily 
for  the  Vandenberg  measure  and  wish 
to  commend  Editor  &  Publisher  for 


its  own  unstinted  support  of  the  reform 
proposed  by  it. 

By  W.alter  M.  H.\rriso.\' 

Man^iiiR  Editor,  Oklahoma  City  Oklahoman 
and  Times,  and  President,  American  Society  of 
Newspaper  E<litors 

CKNATOR  VAXDKXHERG’S  bill 
is  a  step  in  the  right  direction  which 
will  be  applauded  by  every  newspaper 
man  who  has  been  face  to  face  with  a 
judge  on  a  (fuestion  of  contempt  in 
which  the  judge  was  the  sole  critic  of 
an  attack  upon  his  judicial  acts.  I  be¬ 
lieve  judges  are  as  human  as  editors  or 
any  other  class  of  people.  I  think  it 
extremely  difficult  for  any  jurist  to 
divert  himself  of  his  personal  bias  in  a 
matter  that  concerns  himself  so  directly. 

I  believe  the  time  is  not  far  distant 
when  the  thought  of  the  whole  country 
will  join  that  of  Senator  Vandenberg  in 
demanding  such  a  reform.  A  jurist 
should  not  be  the  sole  judge  of  an  in¬ 
direct  attack  upon  his  own  actions.  In 
any  such  case  a  sense  of  complete  fair¬ 
ness  o'ught  to  cause  a  judge  to  disqualify 
and  permit  a  distinterested  individual  to 
decide  the  issue  on  its  merits  alone. 


By  Stuart  H.  Perry 

Publisher,  Adrian  (Mich.)  Telegram 

T  THINK  Senator  Vandenberg’s  pro- 
S  posal  is  sound  and  commendable.  I 
have  advocaterl  such  a  change  for  years 
and  can  see  no  objections  to  it.  This, 
(Continued  on  page  88) 


by  whom  throttled.  The  press  d(M!s  not 
deserve  license ;  but  it  must  have  lilicrty. 
This  liberty,  in  turn,  always  mu.st  be 
strictly  responsible  in  law  for  all  its 
acts.  Otherwise  we  .should  escape  from 
one  tyranny  only  to  embrace  another. 
But  so  important  is  the  preservation  of 
uncensored  and  unafraid  opinions  in  the 
IxKly  of  the  press  that  we  confront  the 
inevitable  need  to  write  a  warrant  for 
the  surest  possible  justice  when  its  re¬ 
sponsibility  is  called  to  account.  It  must 
not  be  immunized  against  legitimate  sub¬ 
ordination  to  the  courts.  But  it  mu.st  lie 
protected  against  illegitimate  crucifixion 
by  courts  when,  in  the  human  nature  of 
things,  these  courts  can  not  give  fair  and 
impartial  trial. 

“Courts  must  never  be  shorn  of  what¬ 
ever  power  is  essential  to  their  author¬ 
ity.  This  necessarily  includes  summary 
powers  to  punish  direct  contempt  com¬ 
mitted  during  the  sittip"  of  a  court,  or 
of  a  judge  at  chamliers,  in  its  or  his 
presence  or  so  near  thereto  as  to  obstruct 
the  administration  of  justice.  It  neces¬ 
sarily  includes  power  to  protect  the  in¬ 
tegrity  icf  its  writs,  and  so  forth.  It  also 
must  include  power  to  punish  for  con¬ 
tempt.  Blit  the  court  does  not  lose 
power  through  the  mere  requirement  that 
an  independent  and  impartial  and  im|>er- 
sonal  judge  shall  hear  a  given  cause. 
On  the  contrary,  the  courts  as  a  whole 
gain  power  wherever  salutary  rules  save 
them  from  exposure  to  needless  popular 
doubts,  articulate  or  otherwise,  regarding 
the  quality  of  justice  which  they  dispeii.se. 
Popular  confidence  is  the  root  of  this 
power. 

“HfMi.  Newton  D.  Baker,  of  Cleveland, 
uttered  a  great  truth  when'  he  appeared 
for  the  defendant  with  a  brilliant  argu¬ 
ment  in  a  recent  Ohio  contempt  case. 
‘The  dignity  of  courts,’  said  he,  ‘are  not 
preservetl  by  severity  iiiion  their  critics, 
but  are  preserved  by  the  righteousness 
of  their  decisions.’  He  was  pleading  in 
a  recent  State  court  case,  which  has  re¬ 
kindled  fires  of  protest  against  occasional 
judicial  tyranny — a  case  in  which  the 
judge,  pcr.sonally  offended  by  newspaper 
criticism  obviously  born  only  of  a  zeal  to 
serve  the  common  weal,  sat  in  judgment 
upon  a  cause  from  which  he  could  not 
possibly  divorce  his  own  emotions,  and 
sentenced  two  respectable  and  resjKwisi- 
blc  Cleveland  editors  to  jail  for  20  days. 
‘Righteousness  of  decision’  in  such  a  sit¬ 
uation  inevitably  would  he  more  certain 
and  impressive  if  ordered  by  some  judge 
other  than  the  one  intimately  and  per¬ 
sonally  involved.  Indeed,  it  can  not  lie 
‘righteous’  otherwise. 

“American  institutions  were  created 
111)011  a  philo.soiihy  of  divided  and  segre¬ 
gated  p<')wers.  Mingled  txiwers  are 
the  formula  for  tyranny.  Powers  thus 
mingle  when  the  same  judge  acts  first  as 
complainant,  then  as  umpire,  in  a  pro¬ 
ceeding  which  primarily  involves  his  own 
personal  .status  and  his  own  personal  feel¬ 
ings  as  differentiated  from  the  status  and 
authority  of  his  court.  It  is  humanly 
impossible  that  his  decree  as  umpire  can 
divest  itself  of  his  prejudicial  impul.se 
as  complainant. 

“It  is  significant  upon  this  score  to  read 
the  opinion  of  the  Supreme  Court  of  the 
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United  States  delivered  l>y  Mr.  Chief 
Justice’ Taft  in  Cooke  v.  United  ^’ates, 
reported  in  267  U.  S.,  at  page  539: 

“  ‘The  exercise  of  the  power  of  contempt 
is  a  delicate  one  and  is  neeueu  to  a.uiO 
arbitrary  or  oppressive  conclusions.  This 
rule  of  caution  is  more  mandatory  where 
the  contempt  charged  has  in  it  the  element 
of  personal  criticism  or  attack  uikmi  the 
judge.  The  judge  must  banish  the  slight¬ 
est  personal  impulse  to  reprisal,  but  he 
should  not  bend  Ijackward  and  injure  the 
authority  of  the  court  by  too  great  len¬ 
iency.  The  substitution  of  another  judge 
would  avoid  either  tendency,  but  it  is  nut 
always  jwssible.  Of  course,  where  acts 
of  contempt  are  palpably  aggravated  by 
a  personal  attack  uikhi  the  judge  in  order 
to  drive  the  judge  out  of  the  case  for 
ulterior  reasons  the  scheme  should  not  be 
permitted  to  succeed.  Hut  attempts  of 
this  kind  are  rare.  .Ull  of  such  cases, 
however,  present  difficult  questions  for 
the  judge.  All  we  can  say  uixai  the 
whole  matter  is  that  where  conditions  do 
not  make  it  impracticable,  or  where  de¬ 
lay  may  not  injure  public  or  private  riglit^ 
a  judge  called  uikmi  to  act  in  a  case  of 
contempt  by  personal  attack  u|)«>n  him, 
may,  without  flinching  from  his  duty, 
properly  ask  that  one  of  his  fellow- 
judges  take  his  place.  Cornish  v.  The 
United  States  (2*19  Fed.  283,  28.S) ; 
Toledo  Co.  v.  The  Unitt*d  States  (237 
Fed.  986,  988).  *  *  *. 

“  ‘The  case  before  us  is  one  in  which 
the  issue  between  the  judge  and  the 
parties  had  come  to  involve  marked  iter- 
sonal  feeling  that  did  not  make  for  an 
impartial  and  calm  judicial  consideration 
and  conclusion,  as  the  statement  of  the 
proceedings  abundantly  shows.  We  think, 
therefore,  that  when  this  case  again 
reaches  the  district  court  to  whicli  it 
must  be  remanded,  the  judge  who  im- 
Iiosed  the  sentence  herein  should  invite 
the  senior  circuit  judge  of  the  circuit  to 
assign  another  judge  to  sit  in  the  second 
hearing  of  the  charge  against  the  iieti- 
tioner.’ 

“The  United  States  Circuit  Court  of 
Appeals  for  the  sixth  circuit  said,  in  237 
F^eral,  at  pages  986-988; 

“  ‘We  can  well  understand  the  reluct¬ 
ance  with  which  a  district  judge  would 
put  himself  in  a  position  which  seemed 
to  be  a  shifting  to  another  of  this  .some¬ 
times  burdensome  and  very  delicate  duty  ; 
but  it  is  of  the  greatest  importance  that 
contempt  proceedings  be  put,  as  far  as 
possible,  beyond  the  reach  of  even  unjust 
adverse  criticism,  and,  in  such  a  situation 
as  has  been  recited,  the  judges  of  this 
court  upon  whom  the  duty  may  fall  will 
always  be  ready  to  assign  a  judge  from 
another  district.' 

“The  circuit  court  repeated  this  com¬ 
ment  in  Cbrnish  v.  United  States  (299 
Fed.  283).  No  doubt  there  are  numer¬ 
ous  other  kindred  citations  which  a  law¬ 
yer  readily  would  discover.  This  syl¬ 
labus  does  not  pretend  to  the  dignity  of 
a  legallistic  brief.  It  is  a  layman’s 
study  of  the  common  sense  involved  in 
a  delicate  necessity.  This  layman, 
furthermore,  is  just  as  concerneil  alxiut 
the  preservation  of  the  American  judi¬ 
ciary  in  all  its  essential  authority  as  he 
is  about  the  freedom  of  the  press.  In¬ 
deed,  this  latter  urge  is  the  wellspring  of 
this  proposal,  lest  some  day  a  sudden 
surge  of  impassioned  resentment  against 
an  isolated  act  of  judicial  tyranny 
sweeps  us  into  so  radical  a  “cure"  that 
it  may  be  worse  than  the  occasional 
“disease"  itself. 

“Congress  studied  this  problem  in 
1896.  The  Senate  Judiciary  Committee 
favorably  reported  S.  29W  providing 
that  in  indirect  contempts  a  court  in  its 
discretion,  upon  application  of  the  ac¬ 
cused  might  order  trial  by  jury  as  in 
any  criminal  case.  The  Senate  amended 
the  bill  to  make  the  granting  of  such 
an  application  mandatory.  The  bill 
passed  Tune  10,  18%,  without  a  record 
vote.  It  went  to  the  House  where  the 
Judiciary  Committee  held  extended  hear¬ 
ings,  available  in  volume  form,  and  split 
into  maiority  and  minority  reiKirts. 
But  bv  lapse  of  the  congressional  ses¬ 
sion  the  bill  failed  of  consideration  by 
tht'  whole  House. 

“.Again  in  1912  the  issue  reappeared  in 
coimect'  ’■>  with  the  so-called  Clayton 
Act.  which  finally  became  a  law.  In 
sections  21  to  25  of  this  act  trial  by 


71st  COXGRESS 
1st  Session 

S.  1726 


IN’  THE  SENATE  OF  THE 
UNITED  STATES 

September  9  (calendar  day,  September 
20),  1929 

Mr.  Va.ndenberg  introduced  the  follow¬ 
ing  hill;  which  was  read  twice  and 
referred  to  the  Committee  on  the 
Judiciary 


A  BILL 

To  amend  section  268  of  the 
Judicial  Code. 

1  lie  it  enacted  by  the  Senate 

2  and  House  of  Representatives 

3  of  the  United  States  of  Amer- 

4  iea  in  Congress  assembled, 

5  That  section  2()8  of  the  Judicial 

6  Code  is  amended  by  adding  at 

7  the  end  thereof  the  following ; 

8  “The  defendant  in  any  p.o- 

9  ceeding  for  contempt  of  court 
lU  is  authorized  to  file  with  the 

11  court  a  demand  for  the  retire- 

12  ment  of  the  judge  sitting  in  the 

13  proceeding,  if  the  contempt 

14  arises  from  an  attack  upon  the 

15  character  or  conduct  of  such 

16  judge  and  if  the  attack  oc- 

17  curred  otherwise  than  in  open 

18  court.  Upon  the  filing  of  any 

19  such  demand  the  judge  shall 

20  thereupon  proceed  no  further, 

21  but  another  judge  shall  be 

22  designated  in  the  same  manner 

23  as  provided  in  case  of  the  ap- 

24  proval  of  an  affidavit  of  per- 

25  sonal  bias  or  prejudice  under 

26  section  21  of  the  Judicial  Cfxle. 

27  The  demand  shall  be  filed  prior 

28  to  the  hearing  in  the  contempt 

29  proceeding.” 


jury  was — and  still  is — provided  in  in¬ 
direct  contempts  ‘if  the  act  or  thing 
done  be  of  such  character  as  to  consti¬ 
tute  also  a  criminal  offense  under  any 
statute  of  the  United  States  or  under 
the  laws  of  any  State  in  which  the  act 
was  committed.’  This,  it  will  be  noted, 
is  a  very  exclusive  and  precise  classifi¬ 
cation,  manifestly  built  ujion  the  philos- 
ophj-  that  when  an  offending  act  was 
both  a  contempt  and  a  crime  the  right 
of  trial  by  jury  which  would  attach  to 
jt  in  its  latter  character  should  persist 
in  its  former  character.  This  was  held 
to  be  unconstitutional — an  invasion  of 
the  inherent  constitutional  iKiwer  of  the 
courts  to  iirotect  their  necessary  author¬ 
ity — by  the  United  States  district  court 
in  Two  hundred  and  seventy- fourth  Fed¬ 
eral,  pages  604  to  606,  and  also  by  the 
circuit  court  of  appeals  at  Chicago  in 


Michaelson  v.  United  States  (291  F'ed. 
945,  946). 

“Judge  Baker  used  a  very  happy  figure 
of  speech  in  this  latter  decision,  saying 
that  Congress  was  the  potter  which 
shaped  the  vase,  but  when  it  was  shaped 
the  judicial  jxiwer  was  imured  into  it 
by  the  Constitution  and  not  by  Congress. 
Ihis  last  case,  however,  was  reversed 
by  the  Supreme  Court  in  an  opinion 
written  by  Justice  Sutherland  (266  U. 
S.  42,  pp.  65,  67).  It  is  apiiarent  that 
the  constitutionality  of  the  law  as  ap¬ 
plicable  to  that  case  was  sustained  by  a 
narrow'  margin.  The  provision  that  for 
an  offense  for  w’hich  a  man  would  be 
entitled  to  a  jury  trial  in  a  State  court, 
he  should  also  be  entitled  to  a  jury  trial 
in  the  F'ederal  court,  was  held  not  to  be 
such  an  unreasonable  regulation  as  to 
trespass  upon  the  judicial  iKiwer  of  the 
court.  One  reading  the  briefs  as  sum¬ 
marized  in  the  report  and  the  opinion  of 
the  court  must  see  that  it  is  doubtful, 
however,  whether  the  provision  would 
have  been  sustained  if  it  had  been  sub¬ 
stantially  more  general. 

‘  1  his  raises  grave  question  as  to  the 
constitutionality  of  new  legislation  which 
would  provide  for  trial  by  jury  in  the 
indirect  contempts  to  which  this  proposal 
addresses  itself,  although  there  is  con¬ 
siderable  sentiment  in  this  behalf. 

“But  it  is  not  necessary  to  tread  this 
speculative  ground  in  order  to  provide 
rational  and  ample  protection  against  oc¬ 
casional  judicial  tyranny.  The  remedy 
provided  in  a  substitution  of  judges 
suffices  all  the  needs  of  those  who  con¬ 
tinue  to  respect  and  to  trust  the  judiciary 
as  a  whole. 

“A  minority  of  the  House  Judiciary 
Committee,  reporting  against  these 
quoted  sections  of  the  Clayton  .Act, 
specifically  suggested  the  evasion  of 
judicial  prejudice  by  substituting  a  dif¬ 
ferent  judge  than  the  one  against  whom 
the  alleged  contempt  was  committed. 
This  idea  was  embodied  by  them  in  H.  R. 
21722  which,  however,  did  not  get  out  of 
committee  lK*cause  the  Clayton  Act  itself 
became  the  law.  But  a  jwwerful  state¬ 
ment  of  this  philosophy  was  made  and 
is  accessible  in  House  Reports,  volume  3. 
Sixty-second  Congress,  second  session. 
Among  other  exhibits  was  the  following 
quotation  from  then  President  Taft: 

“  ♦  j  have  been  willing,  in  order 

to  avoid  a  jHipular  but  unfounded  im¬ 
pression  that  a  judge,  in  punishing  for 
contempt  of  his  own  order  may  be  af¬ 
fected  by  personal  feeling,  to  approve  a 
law  which  should  enable  the  contemmor 
upon  his  application  to  have  another 
judge  sit  to  hear  the  charge  of  contempt; 
but  this  with  so  many  judges  as  there 
are  available  in  the  Federal  courts  would 
not  constitute  a  delay  in  the  enforcement 
of  the  process.  The  character  and  effici¬ 
ency  of  the  trial  would  be  the  same.  It 
is  the  nature  and  the  delay  of  a  jury  trial 


in  such  cases  that  those  who  would  wish 
to  defy  the  order  of  the  court  would  rely 
upon  as  a  reason  for  doing  so.’ 

“In  the  face  of  this  history  and  these 
precedents  and  the  voluntary  practice  of 
many  courts  and  the  actual  statutes  in 
some  States  and  these  conservative 
opinions,  it  is  a  logical  and  proper  and 
necessary  refinement  of  Federal  contempt 
laws  to  require  a  substitution  of  judges 
in  such  cases  as  fall  within  the  defini¬ 
tion  here  discussed.  It  is  a  service  to  the 
courts  as  well  as  to  press  and  people. 
We  must  have  no  recrudescence  of  ex¬ 
ecrated  ‘Jeffreyism.’  No  judge  should 
sit  in  judgment  on  his  own  virtue  or  lack 
of  it.  Here  justice  ends  and  tyranny 
begins.” 

With  his  discussion  of  his  contempt 
bill.  Senator  Vandenberg  had  printed  in 
the  Congressional  Record  an  editorial 
from  EnrroR  &  Pl’bi.isher  for  Sept.  14 
titled  “Move  Against  Contempt  Abuse.’’ 


COAST  PUBLISHER  VICTOR 


Judge  Fines  Wealthy  Girl  $300  for 
Transporting  Liquor 

The  victory  of  H.  L.  Baggerly,  pub¬ 
lisher  of  the  Los  Gatos  (Cal.)  Mail 
Neu’s,  now  appears  to  be  complete. 

Josephine  Grant,  daughter  of  a  w'ealthy 
San  Francisco  banker  and  cattle  rancher, 
faced  Police  Judge  Percy  O’Connor  for 
the  second  time  in  San  Jose  Sept.  19, 
pleaded  guilty  to  transportation  of 
liquor,  and  paid  a  fine  of  $300. 

Her  first  appearance  was  on  July  19 
when  she  was  charged  with  driving 
while  intoxicated,  possession  of  liquor 
and  reckless  driving.  The  first  two 
charges  were  dismissed  and  she  was 
fined  $50  on  the  third  charge,  and  the 
fine  remitted. 

Demanding  a  grand  jury  investigation, 
Baggerly  through  his  i»per  charged 
wealth  and  social  position  had  won 
lenient  treatment  for  Miss  Grant.  Judge 
O’Connor  charged  Baggerly  with  crim¬ 
inal  libel.  The  publi.sher  was  vindicated 
when  he  reaffirmed  his  charges  during 
a  two-day  court  hearing  which  ended 
with  a  motion  for  dismissal. 

In  passing  sentence  Judge  O’Connor 
defended  his  action  when  Mis$  Grant 
was  previously  before  him,  declaring  he 
did  not  then  nor  since  believe  there  was 
evidence  to  support  the  reckless  driving 
charge  against  her,  and  for  that  reason 
had  fined  her  $50  and  suspended  the  fine. 
As  to  the  transportation  charge,  he  said 
there  was  evidence  she  was  technically 
guilty,  and  fined  her  $300.  This  is  the 
usual  fine  in  his  court  for  non-commer¬ 
cial  transportation  of  liquor. 


CENSUS  REPORTS  LINAGE  GAINS 


National  Up  18.8%,  Total  4.5%  in 
7-Month  Figure*,  1929—1928 

National  advertising  in  newspapers  for 
the  first  seven  months  of  19^  made  a 
gain  of  18.8  per  cent  over  the  corre¬ 
sponding  period  of  1928,  and  newspaper 
advertising  as  a  whole  made  a  gain  of 
4.5  per  cent,  according  to  data  compiled 
by  the  U.  S.  Census  Bureau  from  news¬ 
papers  in  50  cities. 

I'or  the  month  of  July,  national  adver¬ 
tising  showed  a  gain  of  16.2  per  cent 
over  July,  1928.  Total  newspaper  adver¬ 
tising  gained  3.6  per  cent  over  July,  1928. 


A,  F.  A.  MEETING  POSTPONED 

A  meeting  of  the  board  of  governors 
of  the  Advertising  Federation  of  Amer¬ 
ica,  set  for  Wednesday  of  this  week  in 
New  York  at  the  Hotel  Belmont,  was 
postponed  because  of  the  inability  of 
Walter  A.  Strong  of  Chicago  to  attend. 
He  recently  suffered  a  slight  illness.  The 
meeting  will  be  held  at  a  date  to  be  set 
later,  when  the  coming  year’s  work  of  the 
federation  will  be  planned. 


WINS  ON  BOTH  TICKETS 

Will  H.  W'atson,  editor  and  publisher 
of  the  Donora  (Pa.)  Herald- American 
won  the  nomination  for  burgess  of  the 
town  on  both  the  Republican  and  Demo¬ 
cratic  tickets  at  the  primary  election  on 
September  17.  This  assures  his  election 
in  November. 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 

'^itors  Arrlaim  Move  to  Bring  Contempt  Cases  Before  Impartial  Tribunal  5 


Shearer’s  Claims  Baseless,  EMitors  State . .  7 

Two  Courts  Make  Opposite  Ruling  on  Libel .  8 

International  Retires  from  Boston  Dailies .  9 

Senator  Allen  Defines  Propaganda  for  Shearer  Sponsor .  10 

(^raustein  Testifies  in  LaVarre  Suit .  11 

Newspapers  Used  in  War  on  Substitutes .  12 

Judge  Balks  Attempt  to  Gag  Weekly .  13 

Big  Radio  Season  Foreshadowed  by  New  York  Show  Linage .  14 

“Chains”  Affecting  Grocery  Linage .  15 

I*ublicity  Cannot  Make  Success  of  Poor  Show,  Survey  Reveals .  16 

(>ains  in  National  Linage  Widespread .  17 

Interstate  Circulation  Managers  Hold  Lively  Meeting  at  Shore .  18 

Loral  Solicitor’s  Round  Table .  19 

Romances  of  American  Journalism:  William  T.  Evjue .  20 

Surprise  Exam  Revealed  What  Ad  Staff  Didn’t  Know  About  Paper .  22 

Newspaper  Circulations  Fix  Market  Area  Best,  Grisell’s  Book  Says .  24 

What’s  What  in  the  Feature  E'ield .  26 

(^ord  Advertising  Halted  Until  Production  Equals  Demand .  28 

Dean  McKenzie  Ends  Globe  Circuit .  30 

Obituary .  51 

Editorial .  52 

Personal .  53 

What  Our  Readers  Say .  84 

Our  Own  World  of  Letters .  86 

Non-Contract  Advertising  Plan  Increased  Linage .  90 

Shop  Talk  at  “Thirty” .  92 

Hunches  and  Dollar  Pullers .  96 


( 

$ 

I 


tl 

a: 

m 

in 

m 

in 

th 

te 

SI 

oi 

th 

fa 

er 

Jc 

to 

so 

nc 

pa 

it! 

ut 

te 

fe 

nii 

th 

ne 

a 

he 

V. 


pa 

ag 

th; 

tic 

19 

th< 

tol 

wl 

afi 

OCl 

Sh 

thi 

wc 

Sh 

enl 

in 

eni 

pn 

Wfl 

1 

Sh 

ab! 

qu( 

Pe 

Sh 

but 

we 

one 

SWi 

on 

per 

wo 

oth 

ma 

les! 

1 

rul 

"af 

i$h 

Sh( 

fer 

Pe: 

ere; 

seei 

thn 

tha 

gen 

can 

can 

I 

the 

bee 

“Ai 

me. 

Pea 

him 

enc( 

the 

pap 

cap] 

Cor 


7 


Editor  &  Publisher  The  Fourth  Estate  jor  September  28,  1  929 


SHEARER  CLAIMS  BASELESS,  EDITORS  STATE 

Boasts  to  Employers  of  Influencing  Publishers  and  Correspondents  at  Geneva  Bring  Categorical 
Denials — Propagandist  Melodramatic  at  Washington  Committee  Hearing 


Yl^  ASHINGTON,  Sept.  26. — William 

”  B.  Shearer  may  not  have  wrecked 
the  Geneva  Arms  Conference  of  1927, 
as  alleged,  but  he  did  prove  himself  the 
master  propagandist,  whose  power  and 
influence  there  went  far  to  send  the 
master  minds  of  three  nations  home  talk¬ 
ing  to  themselves. 

This  was  brought  out  Thursday  at 
the  hearing  before  the  Senate  commit¬ 
tee  appointed  to  study  the  work  of 
Shearer  at  Geneva,  during  the  testimony 
of  Drew  Pearson,  now  on  the  staflf  of 
the  Baltimore -Sutv,  who  covered  the  ill- 
fated  parley  as  the  representative  of  sev¬ 
eral  American  newspapers  as  well  as  the 
Japan  Advertiser. 

And  furthermore,  the  committee  was 
told  that  if  Shearer  was  hired  by  who¬ 
soever,  to  aid  in  a  rupture  of  the  Ge¬ 
neva  conference,  he  should  have  been 
paid  in  full,  since  there  is  no  doubt  about 
its  dismal  failure  and  Shearer’s  contrib¬ 
ution  to  its  downfall. 

According  to  Pearson,  Shearer  at¬ 
tended  the  press  conference,  held  con¬ 
ferences  of  his  own,  hobnobbed  with 
members  of  the  American  delegation  to 
the  conference,  entertained  them  and 
newspaper  men  in  his  luxurious  suite  in 
a  manner  and  with  such  frequency  that 
he  (Pearson)  was  surprised  to  learn  he 
was  paid  but  $25,000  for  his  work  there. 

The  propagandist  frequented  the  com¬ 
pany  of  the  American  delegates,  who 
agreed  with  him.  according  to  Pearson, 
that  the  conference  should  be  no  repeti¬ 
tion  of  the  Washington  Conference  of 
1921  in  which  parity  was  sacrificed  to 
the  success  of  the  meeting.  Pearson 
told  Senator  Shortridge’s  committee, 
which  has  been  investigating  the  Shearer 
affair  ten  days,  that  he  was  present  on 
occasions  when  the  conversation  between 
Shearer  and  American  delegates  was  in 
this  vein.  Some  American  delegates 
were  innocent  of  any  contract  with 
Shearer,  the  Baltimore  Sun  correspond¬ 
ent  told  the  Senators  but  informed  them 
in  no  uncertain  terms  that  he  was  pres¬ 
ent  when  Admiral  J.  M.  Reeves  ex¬ 
pressed  the  hope  that  the  conference 
would  fail. 

Every  morning  “bright  and  early” 
Shearer  had  a  big-navy  “hand-out”  avail¬ 
able  for  the  press,  and  in  answer  to  a 
question  by  Senator  Henry  J.  Allen, 
Pearson  answered  that  the  “facts  in 
Shearer’s  handouts  were  usually  correct 
but  embroidered  and  colored  so  that  they 
were  poisonous.” 

“Were  these  facts  available  to  any¬ 
one?”  Allen  asked,  and  Pearson  an¬ 
swered  that  they  were  but  admitted  that 
on  one  occasion  at  least  the  “naval  ex¬ 
pert”  gave  the  press  information  that 
would  have  been  “extremely  hard  to  get 
otherwise.”  It  was  information  on  the 
manning  of  destroyers  that  is  more  or 
less  confidential. 

Pearson  told  the  committee  tliat  as  a 
rule  the  American  correspondents  were 
"afraid  of  his  stuff,”  although  the  Brit¬ 
ish  newspaper  men  wrote  dispatches  that 
Shearer’s  presence  was  hurting  the  con¬ 
ference. 

.\t  any  rate  it  was  brought  out  during 
Pearson’s  testimony  that  Shearer  at  least 
created  the  impression  through  being 
seen  with  the  American  delegates  and 
through  his  generosity  with  naval  facts 
that  his  sources  of  information  were 
genuine.  In  fact,  that  his  information 
came  from  the  members  of  the  Ameri¬ 
can  delegation. 

In  a  letter  to  his  employers  read  at 
the  hearing.  Shearer  maintains  that  he 
became  so  important  in  the  fight  that 
“American  officials  referred  the  press  to 
me,”  And  neither  was  it  denied  by 
Pearson  that  the  press  of  Europe  gave 
him  the  credit  for  up.setting  the  confer¬ 
ence.  On  the  last  day  of  the  conference, 
the  committee  was  told,  a  Geneva  news¬ 
paper  carried  Shearer's  picture  with  the 
caption,  “The  Man  Who  Wrecked  the 
Conference.” 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


It  was  admitted  by  Pearson  on  the 
stand  that  Shearer,  the  super-salesman, 
first  sold  himself.  “He  was  amiable, 
likable,  well-groomed  and  a  good  mixer.” 
In  fact  Shearer’s  presence  was  well 
known  to  every  newspaper  man  at  the 
conference. 

When  asked  about  Shearer’s  newspaper 
affiliations,  Pearson  answered  “He  had  a 
letter  from  the  Nezv  York  Daily  News, 
I  believe.” 

Editor  &  Publisher  last  week  asked 
Capt.  J.  M.  Patterson,  editor  and  pub¬ 
lisher,  and  Frank  Hause,  managing  editor 
of  the  Daily  News,  concerning  Shearer’s 
alleged  connection  with  that  paper.  Both 
stated  specifically  that  Shearer  carried  no 
credentials  of  any  kind  from  their  or- 
organization  and  was  not  in  their  employ. 

Senator  Allen,  who  cross-examined 
Pearson,  asked  if  there  was  “any  collu¬ 
sion  between  Shearer  and  some  of  the 
correspondents?”  To  which  the  corres¬ 
pondent  answered  “yes.”  When  asked 
who  the  reporters  were,  Pearson  replied 
“You  have  those  letters.”  (He  referred 
to  the  letters  concerning  the  Chicago 
Tribune,  and  the  New  York  Times  cor¬ 
respondents  at  the  conference.)  The 
witness  added  that  these  two  men  were 
often  seen  with  Shearer  and  the  members 
of  the  American  delegation,  and  it  was 
the  general  belief,  he  said,  that  Shearer 
“prepared  their  stuff.” 

A  new  note  was  added  to  Shearer’s 
standnig  abroad  when  Pearson  told  the 
committee  of  a  dispute  between  the  pro¬ 
pagandist  and  Albin  E.  Johnson,  repre¬ 
sentative  of  the  New  York  World  and 
Editor  &  Pitblisher.  Johnson  was 
named  in  a  letter  from  Shearer  to  his 
employers  as  a  British  propagandist. 
Pearson  told  the  committee  that  Johnson 
shunned  Shearer  continually,  and  that 
John.son  had  come  into  possession  of 
what  was  purported  to  be  a  Scotland 
Yard  record  that  associated  Shearer 
with  a  jewelry  robbery  in  Europe. 
Pearson  said  he  saw  the  record  and  W’as 
reasonably  sure,  from  what  Johnson  told 
him  confidentially,  that  it  was  genuine. 

When  Senator  Allen  asked  Pearson  of 
the  trend  of  the  conversations  between 
Shearer  and  members  of  the  American 
delegation  at  which  he  was  present, 
Pearson  protested : 

“As  a  newspaper  man  yourself,  you 
put  me  in  a  rather  embarrassing  position. 
Would  you  as  a  newspaper  man  answer 
that  question?”  The  senator  answered: 
“Yes,  under  the  circumstances.”  Where¬ 


upon  Pearson  announced  that  they  were 
decidedly  anti-British. 

At  the  close  of  Pearson’s  testimony. 
Shearer,  always  the  patriot,  submitted  a 
question  to  be  asked  of  Pearson,  which 
inquired  as  to  his  relationship  with 
Leander  McCormick-Goodhart,  an  attache 
of  the  British  embassy  in  Washington. 
Pearson  replied  that  the  diplomat  was  a 
cousin  of  his  ex-wife’s,  and  added  later 
that  he  is  also  a  cousin  of  “McCormick 
of  the  Tribune.”  The  question  was 
asked  obviously  to  stamp  Pearson  as 
pro- British,  and  at  the  close  of  the 
hearing  as  Shearer  filed  out  of  the  door 
in  the  midst  of  a  group  of  newspaper 
men,  he  announced  in  “bass  drum”  tones, 
“We’ll  drive  all  these  British  spies  out 
of  Washington.” 

Statements  so  astonishing  as  to  tax 
belief  are  contained  in  letters  which  Wil¬ 
liam  B.  Shearer  sent  from  the  Geneva 
Naval  Conference,  to  the  three  shipbuild¬ 
ing  companies  which  employed  him,  made 
public  this  week  at  the  U.  S.  Senate  in¬ 
vestigation  into  the  propagandists’  lobby¬ 
ing  activities. 

In  a  letter  to  Henry  C.  Hunter,  counsel 
for  the  Council  of  American  Shipbuilders 
and  forwarded  to  Samuel  W.  Wakeman, 
vice  president  of  the  Bethlehem  Steel 
Co.,  Shearer  said  on  July  12,  1927 : 

“Dear  Mr.  Hunter — Many  thanks  for 
your  letter  with  enclosure. 

“This  show  may  end  abruptly.  Gibson 
has  handled  our  case  admirably.  This 
will  be  the  only  conference  America  ever 
won.  Gibson  gives  the  credit  to  the 
.American  press ;  we  have  been  able  to 
defeat  British  propaganda  machine  and 
get  the  figures  out. 

“The  enclosed  is  the  shot  I  issued  on 
the  date  of  the  plenary  session  which  was 
postponed.  The  Chicago  Tribune,  CTii- 
cago,  has  from  the  start  taken  the  same 
stand  as  the  Nezv  York  Times.  Col.  Mc¬ 
Cormick,  owner  of  the  Chicago  Tribune, 
sent  word  to  Wales,  the  correspondent 
here,  to  shoot  all  my  stuff. 

“Sent  out  2(X)  copies  of  the  Marine 
Follies.  I  issue  a  .statement  daily  to  the 
leading  American  correspondents  here, 
including  the  A.  P.  and  U.  P. 

“Yours  very  truly, 

“W.  B.  SHEARER.” 

When  Shearer’s  letter  was  called  to 
the  attention  of  Col.  R.  R.  McCormick, 
editor  of  the  Chicago  Tribune,  he  said: 

“I  nev«r  heard  of  Shearer  until  this 
inquiry  came  up  and,  of  course,  never 


PROBING  SHEARER’S  PROPAGANDA  WORK 


Photograph  shows  William  B.  Shearer  and  Senate  committee  which  is  investi¬ 
gating  his  work  at  the  1927  Geneva  arms  conference.  (Left  to  right,  seated) 
Senator  Henry  J.  Allen  of  Kansas;  Senator  Samuel  M.  Shortridge  of  Cali¬ 
fornia.  chairman  of  the  naval  suh-rommittee,  and  Senator  Joseph  T.  Rohinson 
of  Arkansas.  Standing:  Daniel  F.  Cohalan  of  New  York  (left),  counsel  for 
William  B.  Shearer,  right. 


sent  any  such  message  to  our  corre¬ 
spondent,  Henry  Wales.” 

Another  letter  to  Mr.  Hunter,  dated 
May  26,  1927,  said  : 

“My  Dear  Mr.  Hunter:  Watch  all 
articles  in  Nciv  York  Times  on  arms  con¬ 
ference  and  naval  base  situation. 

“Trust  you  read  James’s  Big  Articles 
in  Times  of  May  13  and  14,  which  were 
reflections  of  my  views.  Also  hope  yoa 
read  article  sent  by  Williams  (the  Times 
correspondent  here)  printed  in  the  New 
York  Times  tomorrow.  May  27,  which  is 
also  my  views  and  suggestions  for  strong 
man,  Dawes  H.  Reed,  given  him. 

“Have  sent  out  250  copies  of  inclosed, 
including  all  newspapers.  Mr.  Ochs, 
owner  of  the  Times,  now  in  Europe,  has 
issued  orders  to  all  correspondents  to 
play  ftp  naval  situation. 

“I  consider  best  nx)ve  to  pound  on 
naval  bases  to  offset  the  British  thesis  on 
cruiser  situation.  Engineering,  I^ondon, 
printing  my  article  on  ‘Imperialistic  for 
Peace.’ 

“W.  B.  SHEARER.” 

That  Shearer  falsified  this  report  is  the 
declaration  of  New  York  Times  which, 
immediately  after  the  Hunter  letter  was 
made  public,  published  an  editorial  read¬ 
ing  as  follows :  “Letters  written  by  Mr. 
Shearer  to  his  secret  employers  in  1927 
were  put  in  evidence  yesterday  at  the 
Senate  hearing.  Very  naturally,  from 
his  standpoint,  he  sought  to  persuade  the 
men  who  had  hired  him  that  he  entirely 
dominated  the  Geneva  Conference,  that 
he  controlleil  the  American  correspond¬ 
ents,  and  that  his  wonderful  achievements 
were  worth  a  great  deal  more  money  than 
he  was  getting.  All  these  clainrss  and 
reports  will  doubtless  be  subject  to  test¬ 
ing  before  the  Senate  committee.  But 
there  is  one  statement  made  by 
Shearer  in  a  letter  of  May  26,  1927, 
which  can  be  disposed  of  here  and  now. 
He  wrote  to  Mr.  Hunter: 

“‘Mr.  Ochs,  owner  of  The  Times,  now 
in  hluroiK-,  has  issued  orders  to  all  cor¬ 
respondents  to  play  up  the  naval  situ¬ 
ation.’ 

“In  all  this  there  is  not  a  single  word 
of  truth,  except  the  fact  that  Mr.  Oclw 
may  then  have  been  in  Europe.  No  s^h 
orders  were  then  or  ever  issued  by  him 
to  correspondent's.  The  New  York  Times 
news  service  is  not  managed  in  that  way. 
Other  allegations  made  by  Mr.  Shearer 
may  have  to  wait  before  being  p^- 
tured.  But  this  one  is  absurd  and  false 
on  its  face.  Mr.  Shearer  felt  himself  at 
liberty  to  make  swollen  pretensions  when 
he  was  writing  to  his  paymaster,  b«< 
should  have  guarded  himself  from  say  mg 
what  he  could  not  have  known,  if  it  were 
true.” 

Edwin  L.  James,  European  corre¬ 
spondent  of  the  Neze  \  or k  Times,  in  a 
statement  published  in  the  Times  on 
Thursday  said : 

“W.  B.  Shearer  in  reporting  from 
Europe  to  his  employers  under  date  of 
May  26,  1927,  wrote: 

“  ‘I  trust  you  read  James’s  big  articles 
in  the  New  York  Times  of  May  13  a^ 
14,  which  were  reflections  of  my  views.’  ” 

“Reference  to  the  files  of  the  New 
A’ork  Times  shows  that'  on  the  dates  of 
May  13  and  14,  1927,  there  were  pub¬ 
lished  no  dispatches,  big  or  little,  by  me 
relative  to  naval  matters,  nor  were  any 
cabled  by  me  for  publication  on  those 
days. 

“There  was  published  on  May  12,  1927, 
a  dispatch  by  me  from  London,  written 
on  the  previous  day,  setting  forth  the 
position  the  British  expected  to  assume 
at  the  Geneva  Conference  and  which  they 
did  assume. 

“I  do  not  know  whether  Mr.  Shearer 
was  in  London  on  May  11,  1917.  But 
I  do  know  that  on  that'  day  when  the 
dispatch  referred  to  was  written  by  me  I 
had  not  seen  Shearer  for  two  years.  He 
had,  therefore,  nothing  whatsoever,  di- 
(Continued  on  page  89) 
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TWO  COURTS  MAKE  OPPOSITE  RULINGS 
ON  STORY  CALLED  LIBELOUS 

Tulsa  World  Wins  Suit  in  District  Court  Based  on  Same  Story 
Which  Is  Ruled  Libel  Per  Se  by  Federal  Court  in 
Case  Against  Daily  Oklahoman 

TWO  constructions  on  Oklahoma  libel  cle  was  maliciously  pnMishtd.  I'lic  jury 
laws,  one  by  a  district  court  and  the  found  in  favor  of  the  World, 
other  by  a  federal  court,  in  two  suits  con-  "In  the  Daily  Oklahoman  case  trierl  in 
taininK  the  same  alienations  of  libel  has  federal  court  it  was  held  that  in  order  to 
resulted  in  a  minimum  verdict  of  $1{)0  make  it  a  privilened  communication  it 
being  returned  against  the  Oklahoma  was  necessary  that  the  court'  have  juris- 
City  Daily  Oklahoman  despite  the  fact  diction.  In  this  case  it  developed  subse- 
that  the  Tulsa  li'orld  won  its  action  sev-  tiuently  that  the  court  was  without  juris- 
eral  ironths  ago.  diction  becau.se  there  was  not  a  diversity 

While  the  situation  and  subse<|uent  re-  of  citizenship  as  the  federal  s.atutes  re¬ 
sults  may  api>ear  paradoxical  to  the  lay-  ‘|H're,  therefore  it  was  not  a  privileged 
man,  attorne>'s  claim  the  issues  are  clear  communication  w  ithin  the  Oklahoma  stat- 
cut  enough  in  the  state  court  for  adeipiate  .  i  .u  •  o  .  t 

definition  of  libel  although  admitting  that  ^J****^  court  t<Kik  the  view  tliat  if 

the  ruling  in  Federal  court  may  tend  to  Vix>.» ‘he  face  of  the  iietitum  the  court  had 
make  ncws|>aiK*r  reporlvrs  wary  of  inak-  jurisdiction  aii<l  an  order  w'as  made  that 
ing  copy  from  petitions  filed  in  the  Unitetl  incumbent  uiion  the  newspaj^r 

SUtes  court  in  which  the  ccKirt  ultt-  to  exaiiime  into  the  question  of  jur^dic- 
mately  does  not  take  jurisdiction.  *  nimutely  and  at  its  hazard  How- 

.  ..  I  .1  1  1  I  ever,  the  court  mtiirated  tliat  a  different 

rule  would  obtain  if  the  petition  on  its 
Tulsa  \NorId  and  the  Daily  j^e  court  had  no  juris- 

Oklahoman  for  damages,  ^75,tK)U  from  fiction  ” 

«cb  ,«i^r,  claiming  he  had  l^en  libeled  ti,^.  cases  were  instituted  by  the  plain¬ 
ly  pubhcatiOT  of  a  story  that  he  and  ,jff  i,,  the  state  courts.  The  defendant 
others  had  bt^  named  defendants  in  a  Oklahoman  is  a  foreiRii  corporation 

suit  br^ht  by  a  wonian  who  accused  ds  case  was  removed  to  federal 

them  of  attempting  to  defraud  her  of  an  ^  domestic  cor¬ 
estate.  IKiration  could  not  have  renvived  its  suit 

The  suit  was  filed  in  federal  court  in  jq  federal  court  had  it  wanted  to. 

Tulsa.  Tulsa  newspaiiers  u«'d  the  story.  The  federal  court  in  all  resiK'cts  in- 
and  it  was  placed  on  the  wires.  Practi-  structc‘d  the  jury  substantially  as  the  state 
cally  all  slate  newsiiaiiers  published  an  court,  following  the  state  statute  on  libel 
account  of  tlie  suit.  and  slander  and  tbe  construction  placed 

M.  A.  Breckinridge,  general  counsel  upon  that  statute  by  the  Oklahoma 
for  the  Tulsa  World,  which  won  its  suit.  Supreme  Court. 

has  this  to  say:  No  case  based  upon  the  identical  ques- 

“At  the  trial  in  the  state  court  the  tion  as  to  the  law  of  privilege  where  there 
district  judge  ruled  that  the  jK-tition  was  was  a  failure  of  jurisdiction  as  developed 
a  privileged  communication  and  left  it  to  in  the  Mitchell  cases,  has  been  reixlered 
the  jury  to  determine  whether  it  was  a  by  any  of  the  state  or  federal  courts,  at 
fair  report  of  the  jHftition  and  also  left  least,  none  have  been  found  by  the  attur- 
to  the  jurors  to  decide  w'hether  the  arti-  neys  for  the  respective  parties. 

**VISmNG  FIRE  CHIEFS**  firemen  were  ordererl  to  take  the  bo; 
WERE  JUST  REPORTERS  streams  of  water  in  the  air.  The  n 

-  porters  learned  afterward  that  it  requin 

CMst  Writers  Embarrassed  When  hours’  work  to  dry  the  boat  cqui] 

Eutire  Sa.  Padro  Department  Is  water  salutes. 

Uned  Up  for  Their  Inspection—  pxPFR 

But  They  Got  the  Story  ILLINOIS  PAPER 

Being  taken  for  battaluxi  fire  chiefs 

enabled  Jack  Carberry  and  Pat  Foley.  Independent  From  O.  B.  Littick 

reporters  on  the  Los  Angeles  Express,  ja^es  E.  Rockwell,  formerly  of  tl 
to  get  pictures  and  a  story  on  a  gambling  firm  of  Harwell  &  RiKkw'ell,  newspap 
ship  anchored  just  off  from  San  Pedro,  brokers.  New  York,  this  week  purchasi 
but  the  experience  came  near  being  one  the  Murphysboro  (Ill.)  Independent  fro 
of  those  “embarrassing  moments.”  O.  B.  Littick. 

Unable  to  take  pictures  from  the  pier  The  firm  of  Harwell  &  Rockwell  w 
and  finding  themselves  without  sufficient  recently  dissolved,  and  Mr.  Harwell  a 
funds  to  hire  a  ^  boat  to  take  them  out,  nounc^  his  intention  of  continuing 
Carberry  and  Foley  went  to  the  San  the  brokerage  business  in  Birminghai 
Pedro  fire  department  and  displayed  Mr.  Rockwell  has  associated  himse 
honorary  battalion  chiefs’  tedges  given  ^ith  J.  B.  Shale,  New  York  newspap 
them  by  the  Los  Angeles  chief.  broker,  and  will  represent  him  in  t 

The  reixirters  suggested  that  the  Middle  West.  Mr.  Littick  will  retu 
gambling  ship  might  be  a  fire  menace  to  Zanesville.  O..  and  join  his  fath 
and  that  pictures  should  lie  taken.  The  Jn  the  publishing  of  the  Zanesville  pape: 
San  Pedro  chief  thinking  they  were  plain  the  Signal  and  Times-Recorder. 
clothes  fire  officials  gladly  offered  the  use  _ 

’’^*11  .  b  a  ♦u  KLEIN  JOINS  AGENCY 

With  the  pictures  all  taken  and  the  __  ,y,r^ 

fire  boat  about  to  dock  aRain  the  two  No^an  Klein,  of  the  Nezv  York  Fa 

reporters  were  considerably  surprised  to  resigned  this  week  to  jc 

sec  the  entire  San  Pedro  fire  department  &  Bowles,  Inc.,  New  York  a 

lined  up  in  parallel  row's  and  standing  at  '’^rtising  agency.  Besides  extensi 
formal  salute.  It  W'as  a  manuever  in  o^wspaper  experience,  Klein  w^as  fon 
honor  of  the  two  “visiting  fire  chiefs.”  "'>'  &  Thomas  and 

“It  was  too  late  to  tell  who  we  were  J***  ** 

then  for  it  would  have  made  a  fool  out 
of  the  San  Pedro  chief  who  is  a  good 
scout.”  said  Carberry.  “We  reviewed 
the  department  but  being  rather  fussed 

we  made  some  silly  remark  about  the  - 

boys  being  skilled  at  sliding  down  pipes  SPEAKS  AT  GASTONIA 

and  the  like.  Roy  T.  Tucker,  representative 

“This  was  more  than  enough  for  the  Washington,  of  the  Scripps-Howa 
chief  and  he  ordered  his  men  to  slide  newspapers,  who  was  sent  to  Gaston 
down  ropes  and  go  through  a  regular  N.  C.,  to  review  the  industrial  situati 
drill  while  we  stood  there  feeling  like  a  in  that  section,  was  the  guest  speal 
couple  of  bums  who  had  just  robbed  a  before  the  Monarch  Club  of  Gauton 
baby’s  bank.”  N.  C.  He  spoke  on  the  new  industr 

After  ■working  up  a  good  sweat  the  era  in  the  South. 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  30  On.  1-2 — National  In¬ 
dustrial  Advertisers’  Assn.,  meet¬ 
ing,  Cincinnati,  O. 

on.  34-.S  Illinois  Press  Assn., 
annual  meeting,  Champaign-Ur- 
bana.  III. 

On.  7 — New  Jersey  Press  Assn., 
8th  annual  institute,  Rutgers  Uni¬ 
versity,  New;  Brunswick.  N.  J. 

On.  7-8-9— Insurance  Advertis¬ 
ing  Conference,  Cleveland. 

Oet.  22-23  -  Inland  Daily  Press 
Assn.,  Chicago. 

Oct.  23 — bureau  of  Advertising. 
A.  N.  P.  A.,  luncheon.  Hotel  Mor¬ 
rison,  Chicago. 

Oct.  24-2.') — Audit  Bureau  of  Cir. 
culations,  meeting,  Chicago. 

_  On.  25-26 — All-Ohio  Newspaper 
Conference,  Ohio  State  University, 
Columbus.  O. 


CANADIAN  PRESS  TO 
INSTALL  PRINTERS 

Automatic  Service  Now  to  be  Used 
on  the  Maritime  Division  — 
Members  Meet  at 
Halifax 

(B.v  teUgraph  to  Eoitok  &  ruBLisucs) 


DAILY  FELICITATED  ON 
100th  BIRTHDAY 

Leaders  of  State  and  Nation  Con. 
gratulate  Syracuse  Post-Stand¬ 
ard  —  92-Page  Edition 
Issued 


I  hv  Syracuse  (  N.Y.)  Posl-Slaiidaid 
<m  Wednesday.  .Sept.  18,  issued  a  VJ-page 
special  Centennial  edition  in  connection 
with  its  KKhb  anniversary.  The  .several 
sections  of  the  pafier  dealt  with  the  Iiis- 
tory  and  growth  of  Syracuse  and  (  eii- 
tral  New  York  and  its  various  institu¬ 
tions.  only  a  few  oiluinns  being  ilevoted 
to  the  history  and  development  of  the 
newspaiK'r  it.self. 

Messages  of  congratulation  were  re¬ 
ceived  by  Publisher  Jerome  D.  Barnum 
from  President  Herbert  Hoover,  Gover¬ 
nor  I'ranklin  1).  Roosevelt',  and  other 
civic  leaders  in  the  city,  state  and  nation, 
.‘\n  eight-page  rotogravure  section  was 
devoted  to  early  scenes  in  Syracuse  and 
its  environs  in  contrast  with  miKlern 
views.  One  of  the  features  in  the  .sin-cial 
advertising  in  the  edition  was  the  npro- 
duction  of  advertisements  used  by  con¬ 
cerns  years  ago  which  are  still  in  exist¬ 
ence. 

Special  cartoons  drawn  for  the  occa¬ 
sion  were  contributed  by  Gaar  Williams. 
.Sidney  Smith,  Frank  O.  King,  and  Mar¬ 
tin  Brainier. 

The  Post-Standard  traces  its  licgin- 
ning  with  the  Onondaga  Gasrltc,  a 


firemen  were  ordered  to  take  the  boat 
out  again  and  give  a  salute  by  shooting 
streams  of  water  in  the  air.  The  re¬ 
porters  learned  afterward  that  it  requires 
two  hours’  work  to  dry  the  boat  equip¬ 
ment  after  such  water  salutes. 

BUYS  ILLINOIS  PAPER 

J.  E.  Rockwell  Acquire*  Murphycbqro 

Independent  From  O.  B.  Littick 

James  E.  Rockwell,  formerly  of  the 
firm  of  Harwell  &  RiKkwell,  newspaper 
brokers.  New  York,  this  week  purchased 
the  Murphysboro  (Ill.)  Independent  from 
O.  B.  Littick. 

The  firm  of  Harwell  &  Rockwell  was 
recently  dissolved,  and  Mr.  Harwell  an¬ 
nounce  his  intention  of  continuing  in 
the  brokerage  business  in  Birmingham. 

Mr.  Rockwell  has  associated  himself 
with  J.  B.  Shale,  New  York  newspaper 
broker,  and  will  represent  him  in  the 
Middle  West.  Mr.  Littick  will  return 
to  Zanesville.  O.,  and  join  his  father 
in  the  publishing  of  the  Zanesville  papers, 
the  Signal  and  Times-Recorder. 

KLEIN  JOINS  AGENCY 

Norman  Klein,  of  the  Neio  York  P.ve- 
ning  Post  staff,  resigned  this  week  to  join 
Benton  &  Bowles,  Inc.,  New  York  ad- 
vxrtising  agency.  Besides  extensive 
newspaper  experience.  Klein  was  form¬ 
erly  with  Lord  &  Thomas  and  Logan. 
He  has  been  associated  with  the  staffs 
of  the  Kansas  City  Star,  Des  Moines 
Register,  Chicago  Daily  Nexvs,  and 
three  New  York  papers,  the  American, 
Mirror  and  Post. 

SPEAKS  AT  GASTONIA 

Roy  T.  Tucker,  representative  at 
Washington,  of  the  Scripps- Howard 
newspapers,  who  was  sent  to  Gastonia, 
N.  C.,  to  review  the  industrial  situation 
in  that  section,  was  thv  guest  speaker 
before  the  Monarch  Club  of  Gastonia, 
N.  C.  He  spoke  on  the  new  industrial 
era  in  the  South. 


Halifax  N.  S..  Sept.  25-Maritime  weekly  published  at  Onondaga  Hill  in 
Province  Publishers  gathered  here  todav  1816,  which  was  changed  to  the  Dnoii- 
for  a  meeting  of  the  Maritime  Division  daga  Jounuil  in  1821.  In  1829  the  lat- 
of  The  Canadian  Press.  The  proposals  moved  to  Syracuse  and  the  name 

of  the  management  for  the  installation  changed  to  the  Onondaga  Standard  after 
of  an  automatic  telegraiihic  printer  sys-  h  was  united  with  the  Syracuse  Adver- 
tern  were  approved.  This  improvement  The  present  paper  traces  its  be- 

will  be  made  sometime  before  spring  ginning  with  publication  of  the  Standard 
doubling  the  present  capacity  of  the  Sept.  16,  1829.  .At  one  time  Chester  S. 
Mor.se  lea.sed  wire  circuits  and  giving  a  Lord,  later  of  the  New  York  Sun.  held 
full  service  of  news  for  the  first  time  to  *he  reins  as  editor.  The  Syracuse  Stand- 
the  leading  newspapers  of  Cape  Breton  merged  with  the  Post  in  Janu- 

.\mong  those  present  at  the  meeting  ^ry  1899. 
were:  Hon.  J.  S.  McLennan,  Yyrfiicv  Jerome  D.  Barnum,  present  publisher. 
Morning  I'ost,  H.  P.  Duchemin,'  Director  ^''d  president  of  the  New  York  State 
Sydney  Post,  E.  L.  Coleman',  Sydney  Publishers  .Association,  became  a.s.s<»ci- 
Rccor'd,  Joseph  .\facl>)nald.  Glace  Bay  paper  in  1909  as  advertis- 

Gazettc,  Miss  K.  Irving,  Charlottetowm  '"8  manager,  and  during  the  same  year 
Guardian,  J.  W.  H.  Sutherland  New  ''^dliam  P.  Baker,  the  present  veteran 
Glasgow  Neres,  A.  R.  Coffin.  ’  Thuro  editor,  joined  the  staff.  Mr.  Barmrni 
Netes,  H.  W.  Joneu,  Halifax  Chronicle  publisher  since  1916.  The  m- 

J.  R.  Mefiregor,  Halifax  Star,  W.  H  Post-Standard  force  was  entCTtaiiied 

Dennis,  Halifax  Herald,  A.  W.  Robb  **  dinner  at  Hotel  Syracuse  during  the 
Halifax  Evening  Mail,'].  C.  Keating’  Greetings,  telegrams  and  floral 

Moncton  Times,  O.  L.  itarbour,  Monc-  tributes  were  received  from  men  of 
ton  Transcript,  H.  P.  Robinson^  Direc-  prominence  in  the  city  and  state. 

tor  St.  John  Telegraph-Journal.  F  X  _ 

Jennings  and  T.  J.  Drummie.  Saint  John  . nFMir» 

Times  Globe,  J.  B.  Crocket,  Fredericton  LIBEL  EPIDEMIC 

Gleaner,  and  J.  F.  B.  Livesay,  (General  - 

Manager  and  A.  D.  Markel,  Atlantic  Three  St.  Loui*  Deilie*  DefendanU 
Superintendent  of  the  Canadian  Press  -  *  t  »  i-  e-ann  nnn 

ine  part>  was_  entertained  at  luncheon 

by  W.  H.  Dennis,  a  director,  who  pre-  Three  libel  .suits  were  filed  in  St.  Louis 


wzMf/vi  iitiviiueiu  ui  inc  Lanaaian  Press  •  a  x*  -r  ^  i*  aaa 

fVQr#..  •  V  *  /  in  Actions  Totaling  $300,000  • 

ine  part>  u  as  entertained  at  luncheon  ^ 

by  W.  H.  Dennis,  a  director,  who  pre-  Three  libel  .suits  were  filed  in  St.  Louis 
sided  at  the  meeting.  Dr.  Robert  Nor-  Circuit  court  against  different  newspapers 
W’ood,  rector  of  St.  Bartholomew’s  during  the  (last  week, 
church  at  New  York,  who  spends  his  Mrs.  Alma  Stephens,  a  divorcee,  filed 
summers  at  his  old  home  at  Hubbard  suit  for  $.50,000  against  the  St.  Louis 
Cove,  near  here,  di.scussed  the  problems  Globe-Dcmacrat  because  of  an  article 
common  to  the  pulpit  and  the  press.  describing  a  breach  of  promise  suit  she 

Hon.  G.  S.  Harrington,  provincial  min-  had  brought.  The  defendant  in  her  orig- 
i.ster  of  Public  M’orks  and  Mines,  repre-  inal  suit  was  (juoted  in  the  filobe- 
sented  the  Nova  Scotia  Goxernment  and  Democrat  as  saying  of  his  suit,  "This 


spoke  briefly. 

HEADS  CAPITOL  WRITERS 

Uverett  D.  G.  Bentley,  of  the  Boston 
Globe,  was  elected  president  of  the  Mas- 
sachu.setts  State  House  Press  .Associa- 


press^Wllerv  "  W  "Tr*  nit*'’'*  ''m  Intention,  sued  the 

pt  f  r  Louis  Star  for  $-=10,000  over  a  series 

News  articles  describing  conditions  at 


suit  smacks  of  gold  digging.” 

P'raiik  J.  Primavesi,  city  jailer  at  St. 
Louis,  sued  the  St.  Louis  Times  for 
$200,00  over  charges  made  by  the  Times 
in  a  story  about  conditions  at  tlie  city 

jail- 

Mrs.  May  Aferriam,  matron  of  the  St. 
Diuis  House  of  Detention,  sued  the  St. 
Louis  Star  for  $.50,000  over  a  series  of 
articles  describing  conditions  at  the 


Service,  treasurer;  Bernard  J.  Dohertv.  ^ 

Boston  American,  secretary;  Robert  T.  weicmion. 

Brady,  Boston  Post;  (irover  C.  Hoyt,  - 

Nett’  Bedford  Standard ;  Paul  C.  Ryan  PIIRI  igHFR  OP 

and  Donald  R.  Waugh,  Boston  Traveler,  r-i.  t  tir  t 

executive  committee.  Charles  W.  Louis 


S.  C.  COTTON  ADVERTISING 


PUBLISHER  ON  PROBATION 

Charles  W.  Louis,  formerly  publisher 
of  the  Springfield  (Vlass.)  Herald,  was 
placed  on  probation  for  a  year  in  Su¬ 
perior  Court  in  Springfield  Monday  after 


Richmond,  Va.,  Sept.  24. — The  Cotton  Louis  had  pleaded  guilty  to  two  charg« 
Manufacturers’  Association  of  South  of  criminal  libel  against  Chief  Joseph  A. 
Carolina  is  releasing  a  scries  of  news-  Demers  of  the  West  Springfield 
paper  advertisements,  selling  the  indus-  department.  Ix>uis  ceased  publication  ot 
try  to  the  public.  An  additional  schedule  the  paper  shortly  after  the  articles 


is  anticipated. 


appeared. 


1.  P.  RETIRES  FROM  BOSTON  DAIUES 


Half  Interest  in  Herald  and  Traveler  Totaling  182,328  Shares  Being  Offered  to  Public  By  Banking 

Syndicate — No  New  Financing  Involved 


The  International  Paper  Company’s  will  In; 

announced  intention  of  relinquishiiiK  ship  tha 
completely  its  holdings  in  newspapers  these  pa 
was  one  step  nearer  completion  this  week  "We 
with  the  sale  of  its  stock  in  the  Boston  been  fai 
Hcrolit  and  Traveler  to  a  banking  syndi-  ever  be 
cate.  This  stock,  182,328  shares  of  com-  history 
mon.  representing  a  $5,379,2(XJ  invest-  evening 
meiit,  was  offered  to  the  public  Sept.  25.  many  th 
The  stock  represents  no  new  financing,  Cross  j 
it  was  stated.  records, 

liiternational’s  interest  in  the  Boston  pcctatioi 
dailies  was  revealed  .\pril  10.  1929.  when  the  staf 
ownership  statements  were  filed  with  the  The  fre 
post  office  department.  National  senti-  torial  pt 
ineiit  against  the  ethics  involved  in  a  tion  in  i 
[xiwer  company’s  owning  newspaper  what  th 
stock  resulted  in  the  Kederal  Trade  been  an 
Commission  investigation,  which  revealed  ness  ha; 
Inteniational's  ambitious  program  of  plant.  > 
buying  into  dailies,  for  the  avowed  pur-  of  the  ( 
pose  of  stabilizing  newsprint  production,  to  our 
The  investigation  brought  out  that  the  and  are 
stock  of  the  Boston  papers  had  l)een  tion  of  ; 
iKHight  in  January,  three  months  l)efore  to  maki 
it  was  made  public.  ^sew  E 

Relinquishment  of  its  interest  in  the  quences 
Boston  papers  leaves  the  paper  company  the  lute 
represented  only  in  the  four  Hall-  ests  see 
l.avarre  papers,  the  .luausta  (Ga.)  ficiak 
Chronicle,  the  Columbia  (S.C.)  Reeord  “Xevt 
and  the  Sparta»\inirq  (.S.C.)  Herald  and  <|uarters 
Journal.  K'V'iR  ' 

The.se  are  all  that  are  left  out  of  the  13  January 
papiTs  that  International  was  interested 
in  at  the  time  of  the  Federal  Trade 
Commission  investigation  last  May. 

Through  the  sale  of  the  Chicaqo 
Journal  a  few  weeks  ago,  International’s 
intere.st  in  the  Bryan-Thomason  news¬ 
papers  was  eliminated. 

■’International  Paixr  Company  has  no 
holding  of  any  character  direct  or  in¬ 
direct  in  the  Tampa  (Fla.)  Tribune  or 
Greensboro  (N.  C.)  Record  or  Bryan- 
Thoniason  Company,"  S.  E.  Thomason 
stated  to  Editor  &  PirBLisiiER  Wednes¬ 
day. 

"International  Paiier  Company  holds 
debentures  of  the  Market  Company 
which  t«K)k  over  tlie  assets  of  the  Chi- 
cauo  Journal  and  sold  them  to  the  Times. 
International  Paper  Company  holds  no 
stock,  Ixmds,  or  .securities  of  any  char¬ 
acter  in  the  new  Journal  Company  which 
now  publishes  the  Daily  Times.” 

.\  new  company,  the  Boston  Herald- 
Traveler  Corporation,  will  be  formed 
to  reidace  the  Boston  Publishing  Com- 
l«ny.  which  owns  the  two  papers  and  in 
which  International  had  its  investment. 

This  change  in  name  will  in  no  way  af¬ 
fect  the  officers,  management  and  policy 
of  the  papers,  E.  W.  Preston,  publisher, 
told  ErtrroR  &  Publi.sher.  Directors  of 
the  papers  are  Edwin  T.  Brown,  Chan- 
ning  H.  Cox,  (ieorge  I..  Haul,  Daniel 
Ci.  Wing,  Herbert  F.  Winslow,  Sidney 
W.  Winslow,  Jr.,  and  Mr.  Preston. 

The  Boston  Herald  and  Traveler 
made  the  announcement  of  the  sale  in  a 
first  page  editorial  Sept.  21.  “Thus 
ends,”  the  editorial  said,  “by  friendly 
agreement,  an  episode  which  caused  an 
amount  of  comment  all  out  of  proportion 
to  the  plain  business  involved  in  it.” 

The  editorial  follows  in  full : 

"In  January  last  the  International 
Paper  (  ompany  interests  purchased  one- 
half  of  the  capital  stock  of  the  Boston 
Herald  and  Traveler.  Yesterday  the 
International  Paper  Company  interests 
agrcerl  to  sell  all  their  stcKk  in  these 
paper.s  to  a  group  of  bankers  acting  with 
the  present  management  of  the  Herald 
and  Traveler.  Thus  ends,  by  friendly 
agreement,  an  episode  which  caused  an 
amoimt  of  comment  all  out  of  propor¬ 
tion  to  the  plain  business  involved  in  it. 

A  second  step,  one  which  we  consider 
pf  great  importance,  will  be  anno’unced 
in  detail  immediately.  The  public  as  well 
as  members  of  the  staff  will  be  given  an 
'ipporfimity  to  purchase  Herald-Traveler 
stock.  Under  such  an  arrangement  there 


tier-  stake  in  the  prosperity  and  well-being  of  common  stock,  with 
■  of  this  whole  section.  They  have  entrusted  standing.  The  rema 
the  actual  conduct  of  the  property  to  have  been  reserved 
has  trained  newspaper  men  in  whose  ability  of  outstanding  warra: 
hail  and  character  they  have  the  utmost  con-  until  Jan.  1,  1935. 
able  fidence.  Owners  and  editors  have  been  The  corporation’s 
ing,  trying  to  issue  the  best  newspapers  pos-  increasing  steadily  s 
are  sible,  day  by  day,  and  to  make  Boston  net  income  after  ch 
ore.  and  New  England  better  places  to  live  In  1925,  the  corporal 
all  in,  to  work  in,  to  play  in,  to  stay  in,  and  in  1926,  $842,019 ;  in 
ex-  to  make  the  whole  community  more  in  1928,  $9<S8,884.  > 
of  orderly,  more  prosperous,  more  whole-  first  six  months  o 
day.  some,  more  respected  at  home  and  else-  charges,  were  $1,17‘ 
edi-  where.  The  Herald  for  almost  a  cen-  estimate  the  full  ea 
ica-  tury,  and  the  Traveler  for  even  longer,  at  $3.41  a  share  on 
ined  have  tried  to  be  of  public  service.  of  stock  to  be  outsta 

has  “The  public  has  responded  generously  sheet  of  June  30  si 
usi-  to  our  efforts,  borne  patiently  with  our  loans  of  $1,115,599. 

our  infirmities,  and  adhered  to  us  in  good  . . 

part  weather  and  bad.  We  bespeak  a  cmi- 
lext  tinuance  of  that  uninterrupted  support 
lure  an<l  confidence.  Once  again  we  pledge 
rec-  our.selves  to  performances  and  policies 
^sc  wJiich  we  believe  will  merit  them. 

;  in  “The  Herald  and  Traveler  will  never 
nse-  advocate  any  policy  which  in  our  judg- 
:  by  ment  runs  counter  to  the  welfare  of  the 
iter-  people  of  New  England  with  whose  for- 
enc-  tunes  our  own  interests  are  irrevocably 
committed.  We  believe  in  encouraging 
omc  private  enterprise.  We  favor  proper  pub- 
mis-  lie  control  of  utilities ;  but  we  are  op- 
e  in  posed  to  public  meddling  at  the  behest  of 
and  the  political  agitator.  We  leave  it  for 
por-  others  to  criticize  and  discourage  those 
ap-  who  are  investing  money  here.  We  wel- 
and  come  and  will  support  every  effort  which 
sprint  company  having  promises  to  develop  and  build  up  New 
iations.  Wc  regretted  England.  The  Herald  and  the  Traveler 

although  we  thought  it  believe  in  the  future  of  New  England 

was,  and  we  believe  that  events  have  and  will  do  their  utmost  to  make 

proved  that  it  was,  a  misapprehension,  stronger  the  foundations  which  support 
Nevertheless,  it  existed.  We  have  felt  the  moral  and  economic  structure  of 

an  obligation  to  take  heed  of  it,  so  that  New  England.” 

there  might  not  be  the  slightest  possi-  The  banking  syndicate  handling  the 
bility  of  a  misunderstanding  hereafter,  public  sale  of  the  stock  is  composed  of 
We  recognize  our  serious  obligation  to  Kastman  Dillon  &  Co.,  Tucker,  An- 

the  public  which  has  dealt  .so  generously  thony  &  Co.,  and  the  First  National  Cor- 

with  us.  IKiration  of  Boston.  The  offering  repre- 

“We  have  constantly  emphasized  that  sents  no  new  financing  by  the  newspaper, 
the  welfare  of  the  Herald  and  the  it  was  announced. 

Traveler  is  bound  up  with  the  welfare  Upon  completion  of  the  proposed 
of  Boston  and  New  England.  Their  changes  in  the  capital  structure,  there  will 
owners  have  an  old,  large,  legitimate  lie  52(),(XX)  shares  of  authorized  no-par 


CANADIAN  PAPERS  SOLD 


IRELAND  WELCOMED  “JIM”  O’SHAUGHNESSY 


years,  and  the  Chatham  News  from  W. 
j.  Taylor,  publisher  of  the  IVoodstock 
Sentin  el -Revie^v. 

Mr.  Mackay,  who  is  also  president  of 
the  Lotidon  Adirrtiser,  becomes  president 
of  both  papers.  His  son,  J.  Ewart 
Mackay,  who  used  to  be  with  the  adver¬ 
tising  department  of  the  Brooklyn  F.aefle, 
and  Nen'  York  Telegraph,  is  vice-pres¬ 
ident  with  James  Playfair  director. 

Management  of  both  papers  is  placed 
in  the  hands  of  E.  C.  Young,  for  the 
past  five  years  manager  of  the  Oiatham 
News,  who  will  reside  in  Guelph.  Wil¬ 
liam  Templeman  will  continue  as  man¬ 
aging  director  of  the  Mercury  and  R. 
W.  Angus  as  managing  director  of  the 
News.  The  new  company  is  already  in 
possession  of  the  Mercury  and  will  take 
over  the  News  Oct.  1. 


EMPLOYE  OWNERSHIP 


Scripps-Howard  Worker*  and  Familie* 
Own  $7,130,000  Stock 


■Announcement  was  made  this  week 
that  employes  and  members  of  their  fam¬ 
ilies  have,  as  of  August  26,  investetl  a 
total  of  $7,1.30.000  in  the  investment 
stocks  of  the  Scripps-Howard  concern. 

The  number  of  individual  stockhoklers 
is  now  2.548.  as  against  1.215  in  January, 
1927.  Approximately  $3,000,000  of  the 
Sixth  Investment  Company’s  $5,000,000 
capital  stock  was  subscribe  within  less 
than  two  months  after  the  company,  the 
latest  in  a  series,  was  formed. 


Tom  Crehan,  advertising  manager  Irish  Independent  Dublin,  Charlie 
McConnell,  McConnell’s  Advertising  Service,  Miss  Bride  O’Shanghnessy, 
James  O’Shaughnessy  and  Pat  Montford,  general  manager  Dublin  Opinion, 
photographed  on  the  roof  of  the  Irish  Independent  ofl^e.  The  vessels  on 
the  left  are  flower  tubs,  not  barrels,  according  to  the  ^curate  Mr.  Grehan. 
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Editor  &  Publisher  The  Fourth  Estate  for  September  28,  1  929  11 

GRAUSTEIN  TESTIFIES  IN  LAVARRE  SUIT 

First  Interview  of  I.  P.  Chief  on  Purchase  of  Dailies  Was  with  Hall,  Later  with  Both,  He  States— Says 

Power  and  Press  Activities  Not  Related 

ACON,  Ga.,  Sept.  26.  —  Harold  (By  to  Editor  &  Publisher) 

Hall  was  called  to  the  stand  again  and  a  half  for  lunch,  was  on  until  5  capacity,  and  to  operate  at  full  capacity,  question  of  I^aVarre’s  equal  interest' 

this  morning  for  a  re-direct  examina-  o’clock  in  the  afternoon.  Asked  if  the  we  must  have  the  business.”  was  not  discussed  in  my  presence.” 

tion  in  his  Federal  Court  action  here  Santee-Cooper  hydro-electric  project,  in  The  exnerience  of  Mr  Graustein  with  At  this  point  Mr.  Graiistein  was  shown 

against  William  La\  arre  to  determine  South  Carolina,  would  not  be  the  largest  a  “considerable  customer”  he  said  was  ^  document  which  was  described  as 

operating  control  of  four  Southeastern  such  development  under  I.  P.  control,  Ld  Xn  L  Smer  newspa^  “defendant’s  Exhibit  27,"  and  asked  if 

newspapers,  purchased  with  money  fur-  Mr.  Graustein  said  it  wouldn’t.  chanired  hands  recognized  it.  He  said  he  never  had 

mshed  by  the  International  Paper  &  He  adnritted,  however,  that  it  was  “I  was  advised  that  if  the  paper  com-  'V  puriiorting  to  be  a  con- 

Power  Company.  “among  the  largest  ”  ^  X  tract  between  “bankers”  and  “publishers” 

In  rebuttal.  Hall  merely  made  denials  ..jt  jj,  largest  ”  he  said  “excenting  Pi  ^  would  assist  w  final  cmg  o  connection  with  the  purchase  of  the 
of  statements  previously  made  on  the  ,he  project  on  tL  Hud.son  riwr.  in  New  idoX’St  continue was  “nothing  like”  what  he 
stand  by  arre.  The  recall  of  Hall.  York,  which  will  involve  .SOO.OOO.OOO  or  Xerr  ng  to^t^^^^^  involved  the  origina  document  prepared 

and  other  rebuttal  witnesses,  delayed  the  (^,(XK),(Kk)  kilowatt  h<ntrs  aiinuallv  as  nuSv  as  a  ‘‘consWerabir  customer’^  by  him,  and  introduced  as  plaintiffs 

closing  arguments  until  Thursday  after-  4(X),,k)0,()00  annuallv  in  South  r  Mr  V^raustein  sa  1  he  dil’t^  M  ^ 

noon.  Judge  Bascom  S.  Deaver,  pre-  Carolina”  '  (Mr.  oraustein  said  nc  aiuni  warn  lo  “bankers  and  managers. 

siding,  recessed  for  lunch  and  the  argu-  H.ukon  n’vrr  nroir^n  ho..-,.,  nr  i-  The  deal  between  the  “bankers"  and 

ments  began  in  the  afternoon;  each  side  .  •  C  -  hut  it^invwdvnr  sn.-nVa^  J-  Ellsworth  Hall,  of  the  defense  coun-  “n,anagers,”  which  Mr.  Graustein  said 

has  five  hours.  power  dams  al.m’g  a  series  o  wate  fal^^^^^  examining  him  at  the  amounted  to  only  an  advance  of  money 

Judge  Deaver  indicated  that,  unless  Though  Mr  Cra,„itnm’ca;,i  fh^  n  r’  .r  i  ar-  .  v  with  a  stipulation 

some  legal  complications  present  them-  "i  P'"^:  c  want  no  Madame  or  Mister  Xs  that  they,  as  managers,  should  receive 

selves  in  the  final  stages  of  the  hearing.  ,  ‘  ’’“’o  original  j„  this  case,  and  unless  Mr.  Graustein  515000  annually,  was  to  be  "kept  quiet," 

Kp  will  flip  aptir^n  itnmprliafplv  pl^l}»  bft^l  bvtll  (llSCOntlllllcd,  thc  SailtCC  p«||  rrivp  IIQ  the  name  of  tllC  ‘COXlSldef-  fUrt  r^/^ymrp*• 


introduced  as  “plaintiff’s 
as  a  contract  between 


he  will  decide  the  action  immediatelv  ,  fV  discontinued,  the  Santee  p^n  give  us  the  name  of  the  ’consider-  the  power  president  said,  at  the  request 

from  the  bench.  project  would  be  continued  and  able  customer.’  your  honor.  I  want  him  of  Hall  and  La  Varre  ” 

The  concluding  witnesses  for  La  years.  It  wnl|  provide  to  discontinue  the  illustration.”  “They  wanted  to  keep  it  quiet  as  I 

Varre,  defendant  in  the  action,  left  the  tV,  """E’^ale  w  ithin  the  territory.  Rather  than  give  the  name  of  the  understood  it,”  Mr.  Graustein  explained, 

stand  early  this  afternoon.  On  the  ,  Y r  -^'V.  1*  ■  ^  when  hi.s  „c^.spapcr  concerned  Mr.  Graustein  dis-  “because  they  thought  the  owners  of  the 

witness  stand  throughout  thc  session  ,  ’  •  continued  relating  thc  experience.  papers  would  advance  their  sales  price 

yesterday,  A.  R.  Graustein.  president  of  I”  "  li.  Appearing  as  a  Hall  witness.  Mr.  should  they  learn  that  the  money  was 

the  International  Paper  and  Power  Com-  ......  ..r  nroiec/ in  mind  *  Graustein  sideil  with  Hall  throughout  being  furnished  by  the  power  company.” 

pany,  told  the  story  of  his  company’s  in-  '  /  L  “•  .  his  testimony.  Grau.stein,  you  said  something 

tended  invasion  of  the  Piedmont  section  ,  oyveioping  the  •  antee  project  in  .  conference  regarding  the  about  Mr.  Fearing  first  intrcxlucing  these 

,1  the  ,c.«h..s,  with  ?2.SX),000  ,o  invest  “td’h  '  thThS  ..nretee  the  s<futhca,t,-  he  .ne„  ,n  s»i.l  Mr  Hall  on  cross 

in  newspapers,  and  in  addition,  to  develop  i  p,iriiciiiari>  initrtstca  111  inc  pumic  1  .  jj  though  La  Varre  examination.  Is  Mr.  Fearing  coming 

a  huge  hydro-electric  project  on  the  mihties  of  this  nnnudiate  .secti.m,  but  ^  to  Macon  any  time  soon  ?” 

Santee  River,  in  South  Carolina.  were  interested  in  the  general  develop-  with  him  in  most  01  one 

The  power  company  president,  on  throughout  the  countrj.  iir.ll  rl-,imiiig  emnl  partnership  Craustein  expressed  doubt 

cross  examination  which  continued  for  Graustein  not  only  is  president  \  -r  in  th,-  onl'rktion  and  con-  a'tswer  was  exactly  correct, 

mnr,.  than  civ  lannrc  cknk,!  .t,-,*  ,i.„  Hiul  a  inemlxT  ot  tile  board  ot  dircctors  with  LaXarre  in  the  operat  on  and  con  w..,-cii„,i  t,.  .i,,* 


a  huge  hydro-electric  project  on  the  oi  inis  imi 

Santee  River,  in  South  Carolina.  were  interested  in  t 

"The  power  company  president,  on  throughout  tli 

cross  examination  which  continued  for  ,  Graustein  im 
more  than  six  hours,  denied  that  the  ^1'“  ^  nienilxT  ot  th 
corporation  which  he  heads  is  affiliated  I'hernational 


in  not  only  is'  presi.lent  Hall  is  claiming  equal  partnership  ^is  answer  X 

of  the  board  of  directors  with  LaXarre  in  the  operation  and  con-  j  G  j^'  jj 

itional  Paper  and,  I>ower  trol  of  the  Augusta  (  j^:)Chron,dc  wlui,  ^ HalljecMle 


“No,  sir,”  came  the  answer. 

But  Mr.  (iraustein  expressed  doubt 
at  his  answer  was  exactly  correct, 
leii  Mr.  Hall  recalled  to  him  that  the 
n  of  Mr.  F'earing  is  to  be  married 


major  power  interests,  the  Morgan 
Insull,  and  Mellon  groups.  Thc  witness 
however,  admitted  a  “physical  tic  in' 
with  the  Mohawk-Hudson  Power  Com 


.•X  deficit  in  thc  earnings  of  the  In-  refinancing  contract  for  $870,0(K)  to  the 
Tiiational  and  an  experience  with  one  L  P.  &  P.  C..  hanging  over  him.  .Mr.  ti,,.,, 


ve  you  the  more  important 
raustein  said,  "but  I  woukln’t 
give  you  all  of  them  from 


subsidiary  of  thc  International,  and  ex-  operate  our  mills  at  full  capacity,”  he  ference,  which  turned  out  to  be,  in  in>  “Von  mean  to  tell  me,  Mr.  Grau- 

plained,  in  turn,  that  the  Mohawk-Hud-  sai<l.  “XX  e  had  to  curtail  heavily  oiir  opinion,  the  most  important  conlerence  president  of  tlx; 

.son  Power  Company  was  held  in  jiart  output.  So  we  concluded  that  in  order  with  Hall,  and  next  time  Mall  brought  company  and  can’t  name  your  affiliated 

by  the  United  Gas  Improvement  Corpo-  to  obtain  more  business  it  would  lx-  a  La  X  arre  to  .see  me.  groups?” 

ration.  “I  also  understand.”  he  con-  good  idea  for  us  to  finance  newspapers  “Mr.  (iraustein,  which  of  the  tw>  men  “That's  correct,”  came  the  reply,  “there 

tinued,  “that  the  Mellon  and  the  Mor-  where  opportunities  permitted  it.  were  you  dealing  with,  or  both?”  Mr.  ,.jre  welt  over  100  and  perhaps  200,  and 

gan  groups  are  interested  in  the  United  “XX’c  know  that  the  total  cost  of  a  Sibley  asked.  T  certainly  can’t  name  them.  I  am  no 

Gas  Improvement  Corporation,  but  as  to  ton  of  newsprint  must  go  on  whether 


I  bail  Hall  in  my  mind,”  the  power  master  mind.  It  would  take  a  prodigy 


interlocking  directorates  or  other  affilia-  we  make  the  newsprint  or  not.  That  president  answered,  “but  I  had  most  of  to  do  it.” 


tions,  we  have  none.” 

M  r .  Graustein  _ 
came  to  Macon  late  I 
Mondav  night,  and  I 
was  first  to  take  I 
the  stand  yesterday 
morning.  While 
the  pow’er  president 
came  here  to  testi¬ 
fy  for  Hall,  his 
testimony,  on  di¬ 
rect  examination, 
was  comparatively 
short.  Jo'nn  A.  Sib¬ 
ley,  counsel  for 
Hall,  questioned 
him,  in  all,  only 
about  40  minutes. 

It  was  the  16th 
day  of  the  hearing. 
During  the  last 
three  days,  La- 
Varre  has  been  on 
the  stand  in  his 
own  behalf,  but  the 
defense  yesterday 
gave  way  to  Mr. 
Graustein.  a  plain¬ 
tiff  witness,  in  or¬ 
der  that  he  might 
get  back  to  his  bus¬ 
iness.  He  took  the 
stand  at  9  o’clock 
in  the  morning, 

*nd,  with  the  ex¬ 
ception  of  an  hour 


makes  it  necessary  for  us  to  operate  full  the  dealings  with  Hall  and  La  X'arre.  Mr.  Graush 

BUSINESS  PAPER  EDITORS  CALL  ON  PRESIDENT  HOOVER 


A  group  of  delegates  to  the  national  conference  of  business  paper  editors,  with  President  Hoover  when  they  visited  the 
chief  executive.  Sept.  19,  during  a  meeting  in  Washington.  To  the  left  of  President  is  Sidney  D.  Kirkpatrick,  editor  of 
the  Chemical  and  Metallurgical  Engineering,  New  York;  to  the  right  of  President  is  Douglas  G.  Woolf,  president  of  the 
Association  of  Ealitors  and  managing  editor  of  Textile  W'orld,  New  York. 


Mr.  Graustein  insisted  that  he  could 
get  the  names  of 
*  I’  ^  affiliatetl 
lOVLR  groups.  But  Mr. 

_  Hall  insisted  equal¬ 
ly  as  strongly  that 
Mr.  Graustein 
name  them. 

“\V  e  have  a 
complete  record  as 
introduced  before 
the  federal  trade 
commission,”  i  n- 
jected  Mr.  Sibley 
of  counsel  for 
Harold  Hall,  “and 
we  would  be  glad 
to  place  them  in 
evidence.” 

“But  I  don’t 
know  about  that.” 
retorted  LaVarre’s 
counsel. 

It  finally  was 
agreed  that  Mr. 
Graustein  have  a 
list  compiled  and 
forward  them  to 
Macon  immediately 
upon  his  return  to 
New  York. 

Mr.  Hall  contmii- 
hey  visited  the  ing  cross  examina- 
rick,  editor  of  tion,  queried  Grau- 

resident  of  the  stein  about  thc 

(Cant’d  on  p.  93) 
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NEWSPAPERS  USED  TO  WAR  ON  SUBSTITUTES 

Several  Firm*  Find  Forceful  Advertising  Be*t  Way  to  Combat  Trade-Mark  Infringers — Gillette,  Neon 

Lights,  Lysol  Gave  Public  Warning  Against  Imitators 

By  HAMMOND  EDWARD  FRANKLIN 


^pWO  milliun  counterfeit  razor  blades 

were  recently  seized  by  the  police  at 
Newark.  J.,  as  imitations  of  those 
produced  by  the  Ciillette  Safety  Razor 
Company  of  Boston. 

As  the  fake  blades  had  a  market  value, 
if  s»)ld  as  genuine,  of  ;K150,«00,  the  Gil¬ 
lette  Company  without  doubt  would  have 
lost  that  amount  in  sales  in  addition  to 
the  ill-will  of  numerous  consumers  who 
would  have  blanuxl  Gillette  for  p(K)r  - 
shaves. 

Nearly  every  manufacturer  who  estab¬ 
lishes  the  success  of  a  quality  product 
finds  himself  liothered,  in  greater  or  less 
tlegree,  by  two  business  pests : 

1.  The  substitutionist. 

2.  The  infringer. 

A  recent  investigation  by  a  prominent 
advertising  agency  of  the  market  situa¬ 
tion  of  an  advertised  food  showed  that 
only  25  per  cent  of  the  public  asked  for 
the  item  by  brand.  Many  of  the  other 
75  per  cent  preferred  the  pr<¥luct,  but 
accepted  whatever  brand  of  the  general 
type  of  commodity  the  clerk  handwl  . 
tiiem.  This  opened  the  way  for  loss  of 
sales  by  the  manufacturer  through  sub¬ 
stitution  by  the  dealer. 

Mr.  Man-on-the-street  may  walk  into 
the  store  with  the  intention  of  buying  an 
.Arrow  collar,  but  may  walk  out  with 
some  other  trake.  On  the  hundreds  of 
small-size,  low-cost  “convenience"  items 
families  purchase,  few  men  or  women  are 
willing  to  “walk  a  mile"  to  get  the  prod¬ 
uct  they  have  seen  advertised,  and  many 
times  they  take  something  the  dealer 
pushes  out  as  “just  as  goiKl"  or  “iKtter." 

Such  substitution,  which  is  going  on 
constantly  on  a  scale  which  is  almost  un¬ 
believable,  is  an  ex|K’nsive  <lrag  on  the 
.advertiser,  as  it  rohs  him  of  husiness  he 
created  and  should  have.  The  leaders  of 
some  industries,  as  for  instance  that'  of 
wicker  furniture,  spend  sizable  sums  to 
create  a  demand,  ('ornijctitors  cash  in  on 
the  advertising  without  sharing  any  of 
its  cost. 

The  deliberate  imitation  and  infringe- 
imnit  of  patents  is  an  even  more  heartless  ■ 
form  of  business  piracy,  caused  by  desire 
t<i  ape  a  success  and  by  lack  of  origi¬ 
nality. 

The  maker  of  a  well  known  soft  drink  | 
for  years  employwl  a  force  of  siM)tters 
who  visited  the  trade  and  asked  for  the  > 
company’s  beverage  by  name.  If  the 
dealer  tried  to  foist  some  other  brand  as 
the  original  asked  for.  a  sample  was  se¬ 
cured  and  the  dealer  threatened  with 
legal  action  or  actually  taken  to  court. 
The  sante  company  gathered  in  all  bot¬ 
tles  and  labels  which  in  name  or  form 
were  invitations  and  prosi-cuted  each  case 
vigorously,  wlih  success. 

l-.very  infringer  ((uickly  found,  to  his 
sorrow,  that  the  company's  trade  mark 
rights  were  well  protected,  for  the  courts 
uniformly  and  consistently  restrained 
imitators.  The  company  published  a 
l>«¥)k  on  the  “Substitution  I.aw’’  which  it 
circulated  among  the  trade. 

Where  the  evidenee  is  clear,  the  adver¬ 
tiser  usually  can  initiate  court  action,  al¬ 
though  at  considerable  expense  and  at  the 
risk  of_  creating  ill-will  in  the  trade. 
But  even  though  the  courts  have  affirmed 
the  validity  of  the  manufacturer’s  stand, 
little  good  is  accomplished  unless  the 
news  of  the  decision  is  placed  in  some 
way  before  the  trade  and  public,  who, 
oriierwise,  may  continue  to  be  victims — 
IH'rhaps  inntKrent — of  substitution  and  in¬ 
fringement. 

The  Claude  Neon  Lights,  Inc.,  of  New 
York  City,  early  this  year  fought  for  and 
obtained  preliminary  or  permanent  in¬ 
junctions  against  22  separate  alleged  in¬ 
fringing  companies  manufacturing  and 
selling  what  were  claimed  to  be  Neon 
tubes  (which  came  into  popularity  for 
outsides  of  stores,  for  trucks,  etc.). 

After  the  United  States  Circuit  Court 
of  A-*i'epls  in  New  York  handed  down 
its  decision  t^>holding  the  validity  of 


Neon  patents,  the  company  in  a  five- 
column  newspajxjr  advertisement  entitled 
“The  ultimate  end  of  all  infringers," 
(juoted  in  detail  from  the  court  e<|uity 
decision.  The  company  in  Cooper  Ixild 
type  stated: 

“Users  of  signs  made  by  infringing 
companies  arc  equally  liable  for  damages 
and  action  will  in  due  time  be  taken 
against  thenv  fiir  infringement.  Prcmiis- 


Have  you  been  a  victim,  too? 


Ii«  wbMUMi  M  nilfd  PtB^Kl. 

n»  OmUtd  Smm  Cmirt  M  OMir  im  fm!  m 


3 


Copy  warning  the  public  of  Ly>ol 
imitations. 

cuous  statements  and  advertisements 
puriKtrting  to  sell  non-infringing  Neon 
signs  are  Ix'ing  issued.  One  should  1h’ 
guided  by  the  decision  <if  the  court'. 
Kvasion  of  Claude  patents:  h,\  constant 
change  of  electnxle  shapes — by  occasional 
changes  of  firm  names— by  periodical 
change  of  selling  plans — by  a«lvertisiiig 
‘new  discoveries’  in  Neon-^(tes  not  re¬ 
lease  the  user  or  manufacturer  from  re¬ 
sponsibility.  Kvery  infringement  trial 
has  resulted  in  full  legal  confirmation  of 
the  original  Claude  patent.  There  is 
only  one  genuine  CTlande  Neon  Luminous 
Tube  Electric  Sign." 

This  is  a  strong  tyjic  of  advertising 
which  can  be  used  in  husiness  emergen¬ 
cies,  when  the  facts  warrant,  but  which 
should  be  reviewed  by  legal  course  of 
both  manufacturer  and  newspaper  l)cfore 
publication. 

“Have  you  been  a  victim,  too?"  frankly 
asks  advertising  of  Lysol  by  I.ehn  &- 
Fink,  under  a  drawing  made  from  a  pho¬ 
tograph  of  samples  of  concoctions  passed 
off  as  Lysol  Disinfectant. 

The  company  continues : 

“Certain  un.scrupulous  druggists  in  this 
community  have  l)een  selling  as  Lysol 
Disinfectant  spurious  imitations.  In  this 
they  are  not  only  breaking  the  law ;  they 
may  be  risking  human  health  and  life 
Ijecause  no  one  can  tell  without  chemical 
analysis  what  the  substitutes  are  made  of. 

“In  fact,  some  of  the  substitutions  have 
been  found  to  be  crude  creosote,  such  as 


is  used  to  preserve  house  shingles,  rail¬ 
road  ties  and  fence  posts. 

“You  and  your  home  arc  Ixing  ex¬ 
posed  to  disease  at  the  very  time  when 
you  need  protection  most — when  colds 
and  grippe  and  influenza  germs  are  rife. 
I'or  the  protection  of  the  juiblic,  reliable 
druggists  and  their  own  trademark,  the 
makers  of  Lysol  Disinfectant  are  pro¬ 
ceeding  against  those  who  are  passing  off 
stihstitutes  as  this  standard  product.  The 
I'nited  States  District  Court  for  this  Dis¬ 
trict  has  just  entered  decree  against  local 
infringers  of  the  Lysol  Disinfectant 
trademark.  Still  other  substitutors  will 
l)e  sinTlarly  i)rosecutcd.’’ 

.•\fter  warning  the  reader  to  bear  in 
mind  that  Lysol  is  made  only  by  the 
advertiser,  that  it  never  is  .sold  in  bulk 
hut'  always  in  a  brown  bottle  with  a  yel¬ 
low  laln-l  in  three  sizes  and  that  any 
product  otherwise  l)ottled.  even  thougli 
labellt'd  Lysol,  is  spurious,  the  company- 
winds  up : 

“If  you  ask  fi)r  Lysol  Disinfectant  and 
are  sold  another  product  without  expla¬ 
nation  by  the  .seller  that  it  is  not  Lysol 
Disinfectant,  the  seller  is  breaking  the 
law  and  is  liable  to  prosecution.  But  for 
your  own  sake.  l)eware  of  substitution 
and  insist  on  Lystd  Disinfectant.’’ 

The  uses  of  the  product  arc  reviewed 
in  a  special  panel  of  the  “warning”  ad- 
vertisenvent. 

The  William  Wrigley,  Jr.,  Conipany, 
Ltd.,  of  Montreal.  Toronto,  Winnipeg 
and  Vancouver,  tiirneel  to  newspaper 
sp,ace  to  explain  to  the  public,  in  response 
to  letters  from  hundreds  of  people,  that 
the  Wrigley  Conujany  was  not  the  maker 
of  a  tooth  paste  of  a  very  similar  name. 
The  company  stated : 

“We  do  not  propose  to  have  confusion 
of  this  kind  exist  in  Canada,  as  it  might 
lead  |H.*ople  to  Ix-lieve  that  wc  are  in  the 
bxtth  paste  husiness  and  might  lead  them 
to  invest  their  money  upon  the  supposi¬ 
tion  that  wc  are.  Wc  are  not  interested 
in  any  tooth  jiastc  business  anywhere. 

“It  is  to  the  end  only  of  acquainting  the 
inihlic  fully  of  this  possibility  of  con¬ 
fusion.  and  in  an  effort  to  correct  same, 
that  wc  take  any  interest  in  this  matter. 
We  have  no  desire  Iti  prevent  any  one 
from  manufacturing  or  selling  tooth 
Iiaste.  hut  we  do  not  want  the  public  to 
iH'lieve  that  the  product  is  ours  or  that 
we  may  Ik-  in  any  way  connected  witii  it." 

The  problems  of  substitutions  is  usu¬ 
ally  a  l<K’aI  one  affecting  some  special 
section  or  city.  Hence,  the  Charles  E. 
Hires  Comnany  of  I’hiladehihia  has  on 
hand  at  all  times  a  standard  special 
newspaper  campaign  warning  the  public 
to  In-ware  of  substitutes,  which  may  1h- 
released  any  t-ime.  anvwhere.  on  short 
notice.  The  coi)y  is  desigiu-d  to  arouse 
the  i)uhlic  ,md  put  the  “fear  of  the  law” 
into  offenders. 

The  dairies  of  Cleveland,  which  had 
received  the  certificate  issued  to  approved 
dairies  by  the  Department  of  Public 
Health  and  Welfare.  Division  of  Health, 
published  tlieir  names  and  tho.se  of  their 
distributors  in  a  display  advertisement  in 
the  Plain  Dealer. 

“W.VRVIXn!  CofXTF.RFKIT  GlI.I.FTTF 
Bi..\nFs’’  was  the  subject  of  a  special  ad- 
vertisenx-nt  use<l  bv  the  Gillette  Safety 
Razor  Company.  After  a  message  to  the 
public,  the  conipany  said  to  the  trade: 

“Counterfeit  Gillette  Blades  may  be  of¬ 
fered  to  you.  These  imitation  blades  are 
difficult  to  detect  from  genuine  blades  be- 
cau.se  of  the  close  reproduction  of  the 
package.  For  your  own  protection  and 
the  protection  of  your  trade,  please  pur¬ 
chase  your  supplies  of  Gillette  Blades 
from  reliable,  legitimate  sources  of 
supply. 

“Do  not  buy  blades  offered  to  you  as 
Gillette  Blades  at'  unknown  sources  or  at 
irregular  prices.  Plea.se  advise  us 
promptiv  of  names  ainl  addresses  of  per¬ 
sons  offering  Gillette  Blades  at  unusual 
prices  giving  all  information  possible.” 


The  motorist  who  might  Ik-  paying  for 
a  genuine  Alemite  lubrication  of  his  car 
under  the  Alemite  high  pressure  lubri¬ 
cating  system  is  urged  to  look  for  the 
yellow  sign  at  authorized  Alemite  sta¬ 
tions  in  a  six  column  newspaper  adver¬ 
tising  of  co-operative  nature  published  in 
California  recently.  The  public  is  told 
that  all  greases  arc  not  fitted  to  .Alemite 
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Selling  the  idea  of  authorized  Ale- 
mile  agencies. 

.Systems,  to  be  sure  to  have  its  cars  Ale- 
mited,  not  “greased.”  Pictures  of  Ale¬ 
mite  guns,  gear  flushers  and  spring 
sprayers  are  shown. 

.Substitutionists  and  infringers  need 
prompt  action  on  their  local  “home 
ground.”  For  “scotching"  them — with  or 
without  legal  action — large  and  vigorous 
newspajK-r  advertising  to  trade  and  pub¬ 
lic  is  an  ever-convenient  “big  stick.” 

RESIST  PRESS  RADIO 

New  Obstacles  in  Way  of  Buffalo 
News  Broadcasting  Venture 

(.S'tccial  to  Editor  &  Publisher) 

Washington.  1).  C.,  Sept.  26. — Further 
obstacles  have  been  placed  in  the  way 
of  the  Hiiffalo  livening  Ncies  proposal 
to  construct  a  iKiwerfui  radio  broadcast¬ 
ing  station  in  Buffalo,  to  operate  on  KKIO 
watts  jKiwer  and  a  frequency  of  900  kilo¬ 
cycles,  it  was  learned  at  the  Federal 
Radio  Commission. 

Radio  station  WBNA’  of  New  York 
City,  operated  by  the  Baruchrome  Cor- 
IKiratioii,  and  Joseph  Coyne  of  Union- 
town,  Pa.,  have  made  applications  to  the 
Commission  signifying  their  intention  to 
use  the  ‘X)0  kilocycle  wave-band,  and 
the  matter  promises  to  develop  into  a 
three-cornered  fight  for  the  desired  fre¬ 
quency. 

The  Commission  set  October  31  as 
the  date  for  hearing  the  conflicting  ap¬ 
plications.  The  Buffalo  Evening  News 
already  is  embroiled  with  four  broad¬ 
casting  stations  in  Buffalo  over  its  pro- 
IKisal  to  broadcast.  The  newspaper  plans 
to  break  up  what  it  terms  is  a  monopoly 
on  broadcasting  in  Buffalo. 

“Since  the  four  leading  radio  stations 
in  Buffalo  have  come  under  the  control 
and  management  of  the  Buffalo  Broad¬ 
casting  Corporation,  service  to  the  pub¬ 
lic  has  deteriorated,  programs  are  being 
interrupted  with  all  kinds  of  direct  ad¬ 
vertising  announcements,”  the  newspaper 
charged.  “The  present  monopoly  is  not 
in  the  public  interest.” 
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JUDGE  BALKS  ATTEMPT  TO  GAG  WEEKLY 

Denies  Injunction  Sought  by  Electric  Company  Against  Milwaukee  Post  Suppressing  Letters  Which  It 
Claimed  “Incited  to  Riot” — No  “Abuse  of  Freedom,”  Judge  Rules 


Milwaukee,  wis.,  Scpt.  24.— The 

Milwaukee  Post  today  won  its  fight 
for  freedom  of  the  press  and  thereby 
lifted  a  Damocles  sword  of  dangerous 
precedent  from  above  the  newspapers  of 
Wisconsin. 

This  weekly  community  paper  emerged 
victorious  in  its  struggle  with  the  Mil¬ 
waukee  Electric  Company,  the  city’s 
powerful  utility,  when  Judge  Gustave  G. 
Gehrz  in  circuit  court  refused  to  grmit 
the  company’s  petition  for  an  injunction 
against  the  newspaper. 

"The  Milwaukee  Post  has  not  abused 
the  constitutional  right  of  free  press,” 
Judge  Gehrz  declared  in  a  short,  but 
memorable  oral  decision. 

“I  recognize  the  provisions  we  have 
for  a  free  press,”  he  added.  "I  shall 
abide  by  them.” 

The  contentions  of  the  Electric  Com¬ 
pany  in  its  application  for  the  restrain¬ 
ing  order — that  a  certain  article  in  the 
Post  would  incite  to  violence — were  de¬ 
rogated  by  Judge  Gehrz.  The  utility 
was  unnecessarily  frightened,  he  said. 
“I  don’t  think  the  paper  intended  to 
incite  violence,”  the  court  asserted.  ‘‘No 
case  has  been  established  that  anything 
in  it  tended  to  do  so.” 

The  court  granted  the  right  of  the 
newspaper  to  carry  on  in  its  columns  a 
battle  against  excessive  trolley  fares  and 
to  be  as  vigorous  in  its  opinions  as  it 
pleased,  so  long  as  it  did  not  “abuse  that 
right.” 

From  the  day  the  paper,  almost  four 
weeks  ago,  passed  into  new  hands,  those 
of  Walter  Kelson,  publisher,  it  has 
waged  a  ceaseless  fight  against  the  six 
cent  fare  added  to  the  regular  city  fare 
in  its  territory,  the  North  Milwaukee 
section. 

On  Sept.  5  it  published  the  article  that 
caused  the  rumpus — a  letter  from  a 
reader  signed  by  the  favorite  nom  de 
plume,  “Pro  Bono  Publico.”  This  letter 
suggested  that  North  Milwaukeeans  re¬ 
fuse  to  pay  the  extra  fare  and  to  resist 
with  force  any  attempt  of  conductors  to 
put  them  off  of  the  cars,  and  thus  get 
action  on  the  promise  that  the  city’s 
uniform  seven  cent  fare  would  l)e  ex¬ 
tended  to  that  section. 

The  utility  a  day  later  applied  for  an 
order  enjoining  the  weekly  from  printing 
anything  of  an  “inflammatory”  nature, 
anent  trolley  fares  on  the  ground  that 
the  letter  or  any  similar  piece  would 
arouse  North  Milwaukeeans  to  riots  and 
cause  serious  damage  to  its  property. 

“Our  weekly  was  small,  we  were  new, 
we  had  little  funds,  and  the  utility,  with 
its  unlimited  wealth  could  easily  have 
crushed  us,  and  we  feared  it  would.” 
Mr.  Kelson  admitted.  ’  “We  were  sure 
that  since  the  Electric  Company  rushed 
out  after  the  injunction  so  quickly,  it 
must  have  long  planned  to  use  this 
weapon.  We  suspected,  too,  that  it  was 
carrying  out  a  new  policy  of  the  coun¬ 
try’s  utilities,  to  smash  by  the  injunction 
recalcitrant  newspapers.  It  was  trans¬ 
parent  that  the  company  figured  we 
could  not  financially  undertake  a  long 
legal  fight,  that  we  would  truckle  imme¬ 
diately  and  give  up  our  effort,  aud  then, 
how  simply,  if  it  could  obtain  in  this 
state  what  it  wanted — the  precedent  of 
an  injunction  against  a  defiant  newspaper. 
Rut  we  decided  otherwise,  no  matter 
how  much  it  cost  us.  We  decided  to 
fight.” 

.\t  fir.st,  the  weekly  had  little  co¬ 
operation.  Within  a  week,  however,  the 
story  jumped  to  streamers  in  the  Mil¬ 
waukee  dailies  and  soon  the  Chicago 
Tribune  indicated  it  would  take  up  the 
fight  if  the  weekly  found  itself  too  weak. 
State  .Senator  Mehigan,  one  of  the  attor¬ 
neys  for  the  paper,  wrote  the  Chicago 
Tribune,  asking  for  a  brief  filed  in  the 
Minneapolis  case  in  which  a  newspaper 
was  suppressed  bv  injunction.  The  Trib- 
«ne  had  assisted  in  appealing  in  that 
case  to  the  Supreme  Court  and  stood 
ready  to  help  in  this  one. 


"The  same  principle  was  involved  in 
this  fight,”  said  Senator  Mehigan.  “.Al¬ 
though  we  did  not  face  suppression  en¬ 
tirely,  we  were  threatened  with  a  gag. 
The  right  of  a  newspaper  to  express  its 
editorial  views  freely  and  fearlessly  had 
been  challenged  by  the  power  company.” 

The  offending  letter,  printed  on  the 
front  page  of  the  Post,  opened  with  “a 
call  to  arms  to  North  Milwaukeeans.” 

“For  thirty-si.\  weeks,”  it  said,  in  part, 
“we  have  been  annexed  to  Milwaukee  and 
still  we  are  paying  6  cents  for  a  street 
car  ride  of  less  than  two  miles,  and  then 
the  regular  Milwaukee  fare  of  7  cents  in 
addition.  It  is  an  outrage  that  must  halt, 
if  it  is  necessary  for  us  to  resort  to  force. 

"To  arms.  North  Milwaukeeans.  Re¬ 
fuse  to  pay  6  cents  for  two  miles  of  street 
car  riding.  In  old  Milwaukee  they  can 
ride  ten  and  twelve  miles  on  one  fare. 
VVe  of  the  newer  Milwaukee,  the  victins 
of  unkept  promises,  must  pay  13  cents 
for  a  ride  to  our  homes  from  our  daily 
toil.  VVe  of  North  Milwaukee  know 
what  that  means  and  it  is  an  outrage  on 
us,  an  outrage  that  we  should  no  longer 
tolerate. 

“Let’s  bestir  ourselves.  Let’s  not  pay 
the  usurious  fare  any  longer.  No  court 
in  the  land  can  compel  us  to  accept  such 
manifestly  unfair  discrimination.  There 
isn’t  a  policeman  in  the  city  who  would 
arrest'  you  for  demanding  your  rights. 
Let’s  fight  for  our  rights  if  it  is  neces¬ 
sary  to  use  a  club.” 

In  the  f)anner  story  on  the  same  page, 
the  Post  announced  that  it  “dedicates  it¬ 
self  to  an  effort'  to  secure  a  single  fare 
for  North  Milwaukee.” 

“The  Po.st  feels  that  North  Milwaukee 
has  been  given  a  raw  deal  on  the  matter. 
The  petition  for  a  single  fare,  signed  by 
thousands  of  local  citizens,  has  been  com¬ 
pletely  ignored  by  the  Stale  Railroad 
Comimssion.  It  seems  that  the  ■  com¬ 
munity  has  been  ‘stalled  off’  with  pn^m- 
ises,  and  it  is  time  action  of  a  definite 
nature  is  taken.  Henceforth  the  I’ost 
will  conduct  a  vig<trous  and  aggressive 
campaign  to  bring  a  single  car  fare  to  tlie 
citizens  of  Milwaukee  who  live  in  the 
North  Milwaukee  area.” 

.  Though  .Attorney  James  I).  Shaw, 
counsel  for  the  power  firm,  insisted  tli.it 


the  letter  in  itself  was  sufficient  to 
arouse  uprisings,  especially  the  reference 
to  using  a  club.  Judge  Gehrz  on  Satur¬ 
day  at  the  opening  of  arguments  on  a 
demurrer  to  the  injunction  accepted  the 
contention  of  defense  counsel  that  what' 
was  really  meant  was  the  “club  of  pub¬ 
lic  opinion.” 

“President  Roosevelt  once  advocated 
the  use  of  the  ‘big  stick’  and  he  wasn’t 
inciting  violence,”  Judge  Gehrz  iwinted 
out. 

“On  the  face  of  it  I’m  not  greatly 
alarmed  over  the  newspaper’s  activities. 
If  I  went  on  a  street  car  I  could  protest 
against  an  e.xtra  fare,  because  it  was  an 
extra  fare,  and  not  because  I  had  read  a 
letter  against  the  fare  in  a  newspaper.” 

It  was  at  Saturday’s  hearing  on  the 
paper’s  demurrer  to  the  restraining  order, 
in  which  it  claimed  the  court  had  no 
jurisdiction  to  grant  the  injunction,  that 
counsel  for  the  Post  refused  to  accept 
an  offer  of  “amnesty”  from  the  Ele'ctric 
Company. 

.Attorney  Shaw  announced  the  com¬ 
pany  was  willing  to  drop  the  case  if  the 
paper  publi.shed  in  a  prominent'  position 
an  appeal  to  North  Milwaukeeans  to  pay 
the  extra  fare  pending  a  ruling  from  the 
State  Railroad  Commission,  and  if  it 
advised  readers  against  forceful  defiance. 

Kut  Attorney  William  Hannan,  also 
counsel  for  the  Post,  maintained  Mr. 
.Shaw’s  offer  amount'ed  to  coercion  and 
refused  to  consider  it. 

The  demurrer  was  taken  under  advise¬ 
ment  and  today  at  the  injunction  hear¬ 
ing  Judge  Gehrz  decided  to  withhold  a 
ruling  upon  it  for  the  present. 

Two  other  orders  were,  however, 
issued  by  the  court,  one,  a  lem|)orary  in¬ 
junction  restraining  Richard  Roe  and 
John  Doe  (any  passengers)  from  at¬ 
tempting  to  refuse  to  pay  the  present 
rate  of  fare  until  further  adjustnx-nt  is 
made;  two,  a  ruling  that  the  company 
meanwhile  issue  vouchers  to  the  car  rid¬ 
ers,  entitling  them  to  a  refund  if  the 
.State  Railroad  Commission  sustains  the 
single  fare  advocates. 

i-'xpanding  uiion  his  denial  of  the  in¬ 
junction,  Judge  Gehrz  declared  from  the 
bench  : 

"I  recognize  the  power  of  a  court  to 


FIRST  HALL  OF  FAME  BUST  COMPLETED 


Oskar  J.  W.  Hansen,  Chicago  sculptor,  and  bust  he  has  made  of  Elijah  P. 
Lovejoy,  editor  of  the  Alton  (III.)  Observer,  who  was  killed  by  a  pro-slavery 
mob.  The  bust  will  be  placed  in  the  Hall  of  Fame  of  the  School  of  Jour¬ 
nalism  at  the  University  of  Illinois,  along  with  busts  of  other  famous  Illinois 
editors  selected  by  a  committee  of  the  Illinois  Press  Association. 


restrain  any  abuse  of  the  constitutional 
right  of  free  press,  but  the  letter  itself 
is  unfair  and  present's  the  narrow  view¬ 
point  of  one  man,  there  is  clearly  no 
abuse. 

“The  thing  to  do  now,”  he  went  on, 
speaking  directly  on  the  fare  question, 
“is  to  have  a  test  of  the  case  on  it» 
merits.  Why  the  Railroad  Commission 
has  delayed  we  do  not  know,  but  a  couii 
of  equity  would  have  a  right  to  inter¬ 
cede  or  conciliate  in  such  a  matter.” 

Publisher  Kelson,  commenting  on  the 
verdict,  stressed  the  fact  that  it  was  a 
“great  vindication  for  our  principles  of 
freedom  of  the  press.” 

“We  will  not  gain  anything  directly 
thereby,  in  a  financial  way.  We  will 
not  gain  a  line  of  advertising.  But  we 
will  have  won  something  we  know  is 
greater — justification  of  a  principle 
fought  for,  a  principle  that  we  are  cer¬ 
tain  is  of  utmost  importance  to  news¬ 
papers  of  this  state  and  outside.” 

Kelson,  young,  stout,  energetic,  is,  at 
the  age  of  28,  already  head  of  a  large 
trade  news  bureau  after  eight  years  in 
journalism.  He  is  a  graduate  of  the 
Marquette  University  School  of  Journal¬ 
ism. 

In  1926,  after  some  years  of  free; 
lancing  for  Milwaukee  dailies  and  oh 
work  on  trade  papers,  he  founded  the 
Wisconsin  Trade  News  Bureau  andl 
.sometime  after  that  the  Minnesota  Tra*.' 
News  Bureau  in  Minneapolis.  Recently 
he  consolidated  the  two  into  the  Sales 
Publishing  Corporation,  which  serves 
140  technical  papers,  and  in  the  maga¬ 
zine  field,  puts  out  the  Iceless  Age  and 
the  IViscoiisin  Implement  Dealer.  He  is 
president  of  the  organization. 

About  a  month  ago  the  corporation 
purchased  the  Milwaukee  Post  and  the 
Hartford  (Wis.)  Tribune,  also  a  weekly. 
Immediately  in  Milwaukee  he  began  the 
fare  combat  as  the  big  campaign  of  his 
paper. 

He  has  promised  North  Milwaukeeans 
he  will  continue  indefatigably  his  fight 
for  the  etiual  fare. 


EDITOR  HELD  FOR  LIBEL 


Hungarian  Seized  on  Criminal  Chargo 
Following  Bank  Wrangle 

Paul  J.  Nessi  of  Irvington,  N.  J.,  edi¬ 
tor  of  the  Pli’wark  llircuio,  a  Hungarian 
newspaper  printed  in  Trenton,  and  a 
former  member  of  the  House  of 
Deputies  of  Hungary,  was  arrested  Sept. 
19  on  charges  of  criminal  libel.  He  i.'* 
also  charged  with  the  embezzlement  of 
the  books  and  records  of  the  Niagara 
Building  and  Loan  .Association  of 
Newark. 

Both  charges  were  the  otitgrowth  of 
.a  wrangle  Nessi  admits  Imving  with  of¬ 
ficers  of  the  building  and  loan  associ- 
tion  over  his  removal  as  secretary.  The 
charge  of  libel^  against  him  was  brought 
by  W'illiam  Kaunitz,  editor  of  a  rival 
Hungarian  newspaper  published  in 
Newark,  who  contends  he  was  libeled 
in  an  article  appearing  in  Nessi’s  news¬ 
paper  reflecting  on  his  character  and  his 
affiliation  with  the  association. 


OTTO  SPENGLER  DECORATED 

Otto  Spengler,  director  of  the  Argu.** 
Press  Clipping  Bureau,  was  recently 
given  the  degree  of  Chevalier  of  the 
Order  of  the  Royal  Crown  of  Rouniania. 
Mr.  Spengler  recently  completed  a 
"World  War  History,”  in  clippings  fill¬ 
ing  4(X)  volumes,  now  the  property  of 
the  New  York  Historical  Association. 


OHIO  M.  E.  RESIGNS 

John  A.  Lloyd,  for  many  years  man¬ 
aging  editor  of  the  Portsmouth  (O.) 
Morning  and  Sunday  Sun,  has  resigned. 
He  will  remain  in  Portsmouth  and  do 
editorial  work.  His  successor  has  not 
yet  been  named. 
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BIG  RADIO  SEASON  FORESHADOWED  BY 
NEW  YORK  SHOW  LINAGE 

Newspapers  Issue  Special  Sections,  and  Also  Carry  Large 
Daily  Volume — Several  Represented  on  Floor  of 
World’s  Fair  at  Garden 


Sixth  Aimual  Radio  World’s 
^  Fair,  held  at  Madison  Square  (iarden, 
New  York  city,  this  week,  was  the  oc¬ 
casion  for  a  tremendous  volume  of  radio 
advertising  in  New  York  newspapers. 
Nearly  every  daily  of  general  circulation 
in  the  city  published  a  special  section 
tilled  with  news  of  the  radio  show  and 
m-fth  radio  advertising  of  all  sorts.  One 
paper  carried  two  radio  sections  on 
different  days,  the  first  one  Ix-ing  devoted 
to  a  single  adverti.ser.  Another  news- 
pa{>er  sponsored  a  radio  slujw  of  its  own, 
likewise  in  the  interest  of  a  single 
advertiser. 

Many  of  the  newspapers  took  Ixjoths  at 
the  exposition  and  staged  displays  adver¬ 
tising  their  own  work,  particularly  their 
radio  sections  or  columns. 

The  radio  world’s  fair  was  oiK-ned 
on  Monday,  Sept.  23,  to  run  until  .Satur¬ 
day  night.  More  than  3(K)  exhibitors 
took  part,  and  the  exhibits  displayed  were 
estimated  to  be  worth  more  than  $1,0()(), 
000.  Officials  in  charge  said  in  mid¬ 
week  that  they  expected  the  total  attend¬ 
ance  to  reach  350,(KK). 

Television  demonstrations  were  a  fea¬ 
ture  of  the  program  this  year,  and  <lre\\ 
large  crowds.  Many  musical  entertain¬ 
ment  features  were  broadcast  from  a 
glass — inclosed  studio  in  sight  of  the 
visitors  to  the  show. 

Special  radio  sections  in  the  news¬ 
papers  began  appearing  the  Saturday  Ik‘- 
fore  the  show  opened.  Half  a  dozen 
others  were  published  Sunday  morning, 
and  most  of  the  others  on  Monday  after¬ 
noon,  although  others  appeared  as  late  as 
Wednesday. 

In  almost  every  instance  the  special 
sections  showed  remarkable  gains  in  ad¬ 
vertising  linage  as  compared  with  last 
year’s  special  sections.  For  that  mat¬ 
ter,  radio  linage  totals  since  the  first  of 
September,  when  radio  advertising 
began  to  pick  up  after  the  usual  sum¬ 
mer  slump,  show  large  gains  in  almost 
every  case  over  the  same  period  last 
year.  A  table  shown  herewith  gives  fig¬ 
ures  compiled  by  the  Advertising  Record 
Company,  for  the  first  23  days  of  Sep¬ 
tember,  1928  and  1929.  This  peri^ 
covers  all  but  two  of  the  special  radio 
sections  issued  at  the  opening  of  the 
radio  show  this  year.  I^st  year  the 
show  was  held  a  week  earlier;  so  the 
figures  quoted  cover  the  complete  period 
of  that  exposition. 

The  other  table  shown  covers  only  the 
linage  in  special  radio  sections,  or,  in  the 
case  of  a  few  papers  which  had  no  radio 
.section,  the  heaviest  linage  for  any  one 
day.  These  figures  also  are  compiled  by 
the  Advertising  Record  Company. 

Following  are  some  details  as  to  the 
treatment  given  the  radio  world’s  fair 


RADIO  ADVERTISING  IN  NEW 
YORK  NEWSPAPERS 

Sept  1  to  23,  Sept.  I  to  23, 
1929  1928 


Daily 

Sunday 

Daily 

Sunday 

New  York 
Times  . . . 

(4  iasues) 

(4  issues) 

20,026 

57,461 

21,303 

31,315 

Herald  -  Trib¬ 
une  . 

22.392 

44.922 

23,073 

82,461 

V  o  r  n  i  n  K 
World  ... 

nfme 

13,335 

1.595 

1.015 

.American  .  • 

4.846 

50,451 

7.536 

32,064 

Vows  . 

53.688 

37.673 

35.575 

18.415 

Mirror  . 

26.020 

8,926 

Sun  . 

121.806 

112.802 

*1ournal 

109,286 

64,414 

Evening 
World  . . . 

66.970 

31,996 

Port  . 

1.666 

1,693 

Granhic 

20.445 

29.341 

•Telerram  . . 

26.581 

36.956 

IS  r  o  o  k  1  y  n 
Eaele 

11,837 

15,288 

22,215 

13,096 

Brooklyn 
Times  . . . 

30,522 

6,176 

12,804 

1,212 

Standard- 

tTnion 

30,162 

557 

•Tlie  Teleeram's  1929  radio  section  wa'  not 
nrinfed  until  Tuesday,  Sent  24,  when  22  182 
lines  of  advertising  were  carried.  The  Journal’s 
main  radio  section,  carrviny  24.966  Pnes.  was 
not  nohlished  until  Wednesday.  Sent.  25, 
afthoneh  a  snecial  ten-paee  section  for  one 
advertiser  is  included  in  this  table. 


ADVERTISING  LINAGE  IN  RADIO 
SECTIONS 

(Note:  These  figures  (five  the  l>iK!tcst  day's 

liiiaKe  in  coiinectimi  with  the  1928  and  1929 
radio  shows  up  to  Thursday  murnini;.  whether 
used  in  a  si<ccial  section  or  not.) 


1929 

1928 

New  York  Times . 

30,662 

16,401 

1  lerald-Trtbune  . 

.  .  .  30.803 

58,615 

Morning  \\  orld  . 

. ..  10,139 

60 

.\mericaii  . 

24,166 

19,016 

News  . 

...  21,898 

12,919 

-Mirror  . 

13,288 

3.876 

Sun  . 

34.443 

27,841 

lournal  . 

24,966 

23.022 

ICveiiiiiK  WorM  . 

. . .  27.423 

9.858 

l*t»st  . 

. . . .  567 

None 

(irajihic  . 

9.405 

26.245 

Telegram  . 

...  22,1K2 

21,316 

l*r(K)klyn  . 

7,014 

5.605 

)«r(M)klvn  'limes  . 

3.419 

2,.384 

Slaiidardl '111(111  . 

_  18,344 

none 

by  N'vw  York  nv\vsi)a]KTs,  as  cited  by 
invmlKTs  of  their  advertising  or  business 
staffs  in  reply  t<t  a  general  in(|uiry  sent 
out  by  Kiutok  &  Pi  ni.isiiKK  : 

The  Sun  radio  show  number  contained 
.^(i  taliloifi  pages,  eight  jtages  more  than 
last  year's.  It  earriitl  ajtproxiniately 
.s.iKKI  lines  more  f)f  advertising  than  the 
l‘>28  special  section,  according  to  Edwin 
.S.  I'riendly.  business  manager. 

The  Still  had  a  IxMdh  in  m<«lernistic 
design  at  the  radio  show.  This  IxMith 
featured  an  imaginative  television  set 
called  the  Tel-aiidio-visor.  depicting  the 
future  jxtssibilitics  of  television  in  the 
home. 

news  ticker  printing  the  latest  news 
was  also  shown,  and  the  Sun  radio  ex- 
jierts  were  present  to  answer  (|uesti<ms. 
The  Sun  printed  official  programs  of  the 
show  and  distributed  them  at  three  pro¬ 
gram  IxMiths  near  the  entrance. 

(ieorge  J.  .Auer,  advertising  manager 
of  the  Herald  Tribune.  pre<licted  that 
this  year  would  Ir‘  the  iK-st  yet  as  re¬ 
gards  radio  advertising  in  newspai)ers. 
saying  that'  there  was  infinitely  more  in 
jirospect  for  his  own  paper  than  ever 
before.  Advertising  by  manufacturers, 
he  believes,  will  be  especially  heavy.  The 
manufacturers,  he  said,  like  autonxibile 
manufacturers,  have  found  in  the  news¬ 
paper  a  medium  to  be  utilized  nxire  suc¬ 
cessfully  than  any  other.  He  also  ixiinted 
out  that'  better  radio  sets  are  lieing 
placed  on  the  market  and  that  broadcast¬ 
ing  is  being  improved. 

The  Herald  Tribune  radio  section,  is¬ 
sued  Sunday,  consisted  of  22  pages.  Its 
decrease  in  advertising  linage  by  com¬ 
parison  with  last  year’s  sjiecial  section 
is  explained  by  the  fact  tfiat  last  year’s 
section  included  a  ten-page  advertisement 
for  one  radio  manufacturer. 

Chester  B.  Fox  of  the  Evening  Jour¬ 
nal  reported  two  radio  sections  published 
by  his  paper,  a  special  ten-page  section 
from  one  advertiser  on  Monday,  and  a 
regular  sixteen-tiage  seebon  on  Wednes¬ 
day.  He  said  his  pajH-T  would  have  the 
largest  radio  show  week  in  its  history. 
The  Hearst  organization  had  a  booth  at 
the  show. 

The  entire  back  of  the  Hearst  booth 
was  taken  up  by  a  huge  map  of  the 
United  States  showing  in  flashing  elec¬ 
tric  lights  the  locations  of  Hearst  news- 
paj)ers.  The  Atneriean  used  the  booth 
as  a  distributing  point  for  direct  adver¬ 
tising  pieces  and  reprints  of  its  special 
12-page  radio  section. 

The  firooklyn  Standard-Union  spon¬ 
sored  a  radio  show  of  its  own  in  the 
RnK>klyn  Paramount  Theater,  running 
all  week,  devoted  solelv  to  Majestic 
radios.  The  Standard-Union  published 
a  14-page  radio  section  Saturday,  pre¬ 
pared  under  the  direction  of  Walter  A. 
Schilling. 

The  Daily  News  reported  that  it  was 
forced  to  strain  its  mechanical  facilities 
to  publish  a  28-page  section,  compared 
with  a  24-page  section  last  year. 

The  Mirror’s  snecial  section  Monday 
consisted  of  a  12-page  advertisement  of 
one  radio  store.  William  J.  Crompton, 
local  advertising  manager,  established 


headquarters  at  the  Hotel  Chesterfield, 
where  radio  dealers  and  advertisers  were 
entertained. 

The  World  and  the  Evening  World 
maintained  a  booth  at  the  show  where  a 
continuous  chain  of  news  bulletins  was 
flashed  by  teletype  from  the  news  room 
of  the  World.  This  bulletin  service  be¬ 
gan  each  day  at  1  o’clock  and  continued 
until  the  closing  of  the  show,  according 
to  J.  F.  Bresnahan,  business  manager. 

The  World  carried  its  radio  section  on 
Sunday  and  the  Evening  World  followed 
with  a  22-page  section  on  Monday. 

-A  siiecial  18  page  section  of  the  New 
York  Times  Sunday  edition  of  Sept.  22 
was  devoted  to  the  Radio  Show  and  to 
the  advances  made  in  this  science.  Ac¬ 
cording  to  B.  T.  Butterworth,  advertis- 
in.g  manager,  the  section  contained  fore¬ 
casts  about  radio’s  future  from  leaders 
in  the  industry  in  addition  to  many 
articles  on  allied  subjects.  ,A  total  of 
30,662  lines  of  radio  advertising  was 
published  by  the  Times  in  that  issue, 
14,431  lines  more  than  was  published  by 
the  Times  on  the  day  of  its  special  show 
section  in  1928.  .A  facsimile  of  this 
special  section,  greatly  enlarged,  was 
made  the  focus  of  attention  at  a  bfx>th 
maintained  by  the  Times  at  the  show 
it  was  placed  on  a  dais  with  tlie  pages 
turning  mechanically. 

The  Telegram  published  a  radio 
show  section  Tuesday  of  sixteen  pages 
with  a  large  amount  of  space  devoted 
to  news  developments  in  radio,  featur¬ 
ing  entertainers  and  jirograms  and  with 
esiH'cial  attention  to  new  sets. 

The  radio  section  was  carried  as  part 
of  regular  edition  Tuesday  prior  to  the 
sliow,  s])ecial  writers  were  engaged  to 
w<trk  up  features  and  informative  arti¬ 
cles  on  radio  and  the  show.  The  Tele¬ 
gram  had  a  lxx)th  at  the  show  which 
featured  the  "most  complete  programs 
published  in  New  York  City.” 

The  Neu’  York  Evening  Graphic  pub¬ 
lished  its  radio  show  number  Sept.  23, 
carrying  6..J30  lines  of  advertising  in  a 
Iwelve-jiage  .section.  The  cover  was 
made  up  from  photographs  of  the  leading 
manufacturers  and  also  of  the  dealers 
in  New  A’«»rk  city. 


INVESTIGATING  LOT  SALES 


Wisconsin  Authorities  Scanning 
Chicago  Evening  Post  Promotion 

Sale  of  lots  in  Wisconsin  on  a  “sub¬ 
scription”  arrangement  with  the  Chicago 
Ez’ening  Post  was  under  investigation 
by  the  Wisconsin  Real  Estate  Brokers 
Ixtard  this  week. 

The  inquiry  was  conducted  in, connec¬ 
tion  with  the  application  of  John  J. 
Cordon  for  a  real  estate  license.  Mr. 
(iordon  was  to  Itecome  Wisconsin  man¬ 
ager  for  the  Interlaken  corporation  which 
is  selling  lots  in  Interlaken,  a  Walworth 
county  summer  colony  subdivision. 

The  property  is  laid  out  in  40-foot 
lots,  but  is  sold  in  20-foot  units,  not 
less  than  two  to  a  buyer,  each  of  whom 
must  also  subscribe  to  the  Chicago  Post 
for  six  months  for  each  unit,  Matthew 
Jonap,  Chicago,  president  of  the  cor¬ 
poration,  testified  before  the  board 
Thursday. 

The  board’s  review  was  ordered  in 
view  of  the  fact  that  the  sale  of  20- 
foot  lots  is  not  permitted  under  the 
state  law.  The  board  has  legal  powers 
to  deal  in  such  cases,  to  pass  on  license 
applications. 

Action  in  the  matter  of  granting  a 
license  to  Gordon  was  deferred  until 
next  week. 

The  Interlaken  organization  plotted 
6,000  lots  in  a  tract  of  500  acres  sur¬ 
rounding  two  lakes.  Yield  of  the  sale 
on  the  subscription  basis  would  be  about 
$516,000,  or  more  than  $1,000  an  acre, 
it  was  revealed  to  the  board. 


KENT  (O.)  PAPERS  SOLD 

Former  Congressman  Martin  L.  Davey 
of  Kent,  O.,  has  purchased  the  Kent 
Tribune,  the  Courier  and  the  Hudson 
Herald,  owned  by  the  Courier.  He 
plans  to  centralize  publication  in  the 
Courier  plant.  Davey  was  the  Demo¬ 
cratic  candidate  for  governor  of  Ohio 
last  year. 


PAINTING  HUGE  MURAL 
FOR  DAILY’S  PLANT 


Firtt  Section  of  180-Foot  Canvat 
Placed  in  Chicago  News  Build¬ 
ing — Depicts  News  Dis¬ 
tribution 


Part  of  the  block-long  mural  painting 
which  will  decorate  the  ceiling  of  the 
concourse  in  the  new  building  of  the 
Chieago  Daily  News  has  been  installed, 
and  the  rest  of  the  painting  is  nearing 
completion  in  the  studios  of  John  Nor¬ 
ton.  The  first  sections  of  the  huge 
canvas,  which  are  really  the  last  sections 
in  the  chronology  of  the  story  which 
the  painting  depicts,  have  already  been 
cemented  in  their  place  on  the  ceiling. 
The  panels  represent  the  transportation 
and  distribution  of  news.  The  sections 
depicting  the  gathering  and  the  printing 
of  the  news  will  complete  the  story. 

Not  only  is  the  mural  unusual  in  size 
and  scope,  but  it  is  uftusual  in  treatment, 
too,  adapting  modern  art  to  the  ancient 
mural  form.  Mr.  Norton  has  taken  the 
modern  architecture  of  the  building  and 
the  mechanical  processes  of  newspaper 
manufacture  as  the  theme  for  his  decora¬ 
tion. 

The  mural  when  completed  will  be 
180  feet  long.  It  is  developed  in  a  series 
of  geometrical  patterns,  shapes  and  sym¬ 
bols,  with  recurring  rectangles  suggest¬ 
ing  the  shape  of  the  newspaper  pages 
and  columns.  Strong  tones  of  red,  gray, 
blue  and  green  are  used  to  produce  a 
vibrant  color  scheme  suggestive  of  the 
activity  of  the  newspaper  plant. 

The  panel  “Gathering  of  the  News” 
depicts  the  orderly  confusion  of  the 
modern  newsroom — a  hodge-podge  of 
editorial  conferences,  proof  sheets  and 
ticker  tape  interspersed  with  such  details 
as  telephone  dials,  cameras,  India  ink 
bottles,  reporters’  notebooks  and  the 
radio  microphone. 

From  the  news  room  the  mural  carries 
the  action  into  the  next  panel,  where  the 
printing  of  the  news  is  depicted  through 
the  same  modernistic  symbolism.  The 
printers  are  shown  at  the  makeup  stones, 
the  pressmen  placing  the  cylindrical 
plates  in  the  presses,  the  giant  reels  of 
paper,  the  linotypes.  Through  the  entire 
panel  run  the  paper  conveyors,  carrying 
the  printed  papers  from  presses  to  deliv¬ 
ery  wagons  and  mailing  room. 

“Distribution  of  the  News,”  the  panel 
already  in  place  on  the  concourse  ceiling, 
symbolizes  modern  transportation  with 
wheels,  airplanes  and  telegraph  wires 
carrying  the  news  to  the  outstretched 
hands  of  the  newsboys. 

When  the  mural  is  completed  a  twelve- 
foot  sketch  in  color  in  which  the  artist 
first  developed  his  scheme  in  miniature 
will  be  hung  in  the  Daily  News  public 
reception  rextm.  just  off  the  concourse, 
with  a  key  and  explanation  of  the  sym¬ 
bolism  of  the  painting,  so  that  anyone 
wishing  to  study  the  work  in  detail  may 
do  so. 


LAWYER  SUING  S.  E.  P. 


Aakt  $500,000  Libel  Damage*  Baaed 
on  Propaganda  Seriea 

The  series  of  articles  recently  pub¬ 
lished  in  the  Saturday  Evening  Post  en¬ 
titled  “War  Propaganda”  is  the  basis  for 
a  libel  suit  for  $.500,000  against  the  Cur¬ 
tis  Publishing  Company  filed  in  New 
York  by  Jeremiah  A.  O’Leary,  attorney 
at  No.  225  Broadway. 

By  the  use  of  his  picture  and  name 
in  one  of  the  articles.  Mr.  O’Leary 
charges,  he  was  accused  of  advocating 
what  he  did  not  believe,  which  is  the 
definition  given  in  the  articles  of  a  propa- 
gandi.st. 


MARRIED  IN  AIRPLANE 

I^wrence  W.  Beal,  sports  editor  of 
the  Eureka  (Cal.J  Humboldt  Standard, 
was  married  to  Miss  Marie  Newhouse 
recently,  the  ceremony  taking  place  in  an 
airplane  flying  above  the  city.  Neither 
the  bride  nor  the  bridegroom  had  ever 
taken  a  flight  before. 
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“CHAINS”  AFFECTING  GROCERY  LI  NAGE 


Experts  Believe  Economies  Resulting  from  Group  Buying  Will  Permit  Larger  Advertising  Budgets — 
Figures  for  15  Cities  Show  General  Increase  in  Space  Over  1928 


Newspaper  advertising  managers, 
watching  the  expansion  of  chain 
stores  in  thejr  cities,  and  reading  from 
time  to  time  of  huge  mergers  of  pro¬ 
ducers,  may  well  pause  to  ixtnder  what 
the  effect  will  be  on  advertising  in  the 
future. 

Studies  being  made  of  the  situation  in¬ 
dicate  that,  to  a  greater  extent  than  is 
apitarent  on  the  surface,  some  parts  of 
the  nation’s  distribution  system  are  be¬ 
ing  turned  upside  down  while  much 
waste  and  duplication  are  shaken  out. 
In  the  process  many  indepeinjent  deal¬ 
ers  are  also  being  shaken  out,  it  must 
lx;  remembered,  while  numerous  other 
dealers  are  being  absorbed  into  large 
organizations  where  they  have  little  to 
say  alxjut  such  matters  as  the  advertis¬ 
ing  of  their  own  stores. 

How  will  newspaper  advertising  be  af¬ 
fected  by  this  reduction  in  the  niimlrer 
of  independent  dealers,  this  linking  of  re¬ 
tailers,  wholesalers,  and  producers  into 
units  whose  advertising  jtolicy  must  be 
determined  by  a  comparatively  few  ixtr- 

SOIIS  ? 

The  food  industry  is  one  in  which 
these  changes  are  especially  marked  — pos¬ 
sibly  because  it  is  one  which  has  been 
marked  in  the  past  by  vagueness  of  in¬ 
formation  as  to  supplies,  by  great  dup¬ 
lication  of  selling  effort,  and  by  the  par¬ 
ticipation  of  many  dealers  of  small  busi¬ 
ness  ability.  To  one  unfamiliar  with 
the  situation  it  may  be  surprising  to  learn 
that  already  one-third  of  the  nation’s 
grocery  stores,  organized  into  chains  of 
one  sort  or  another,  are  selling  them  half 
to  two-thirds  of  the  gr«Keries  eaten,  and 
that  the  remaining  tw’o-thirds  of  the  stores 
(afx)ut  230,000)  are  doing  only  from  a 
fourth  to  three-eighths  of  the  total  biisj- 
ness.  These  figures  are  taken  from  esti¬ 
mates  by  Prof.  V.  H.  Pelz,  head  of  the 
editorial  and  research  staff  of  the  Amer¬ 
ican  Institute  of  Food  Distribution,  Inc., 
.169  Lexington  avenue.  New  York,  which 
is  making  careful  studies  of  the  fo<Kl  in¬ 
dustry  from  the  production  end  all  the 
way  to  the  retail  selling.  According  to 
Prof.  Pelz’  studies,  there  are  now  about 
60.000  grocery  stores  under  direct  chain 
ownership,  doing  about  33  per  cent  of 
the  total  business,  and  60.000  more  stores 
in  what  are  called  “voluntary  chains.’’* 
doing  business  estimated  all  the  way  from 
20  to  30  per  cent  of  the  total.  He  allows 
about  10  per  cent  as  the  business  done  by 
a  thousand  dealers  selling  high-grade  and 
luxury  goods  and  not  directly  in  com¬ 
petition  with  the  chain  stores.  This  ac¬ 
counts  for  63  to  73  per  cent  of  the  total, 
leaving  only  27  to  37  i)er  cent  of  the 
business  for  the  remaining  230,000  unor¬ 
ganized,  independent  grocers. 

This  means,  according  to  Prof.  Pelz’ 
figures,  that  so  far  as  advertising  goes, 
flflO  regular  chains  have  taken  the  place 
of  60,000  individual  grocers,  and  400 
voluntary  chains  have  taken  the  place 
of  60,000  more  individual  grocers.  .\d- 
vertising  is  decided  upon  at  1200  head¬ 
quarters  instead  of  at  120,000  stores. 

In  the  smaller  cities  this  may  mean 
an  actual  reduction  in  the  number  of 
advertisers,  but  in  the  larger  cities  it 
is  apt  to  work  the  other  way.  The  in¬ 
dependent  grocer,  unless  he  is  one  of 
the  few  dealers  in  high-class  and  luxury 
goods  and  has  a  city-wide  trade,  can 
hardly  afford  newspaper  advertising  on 
account  of  the  circulation  beyond  his 
trading  radius.  If  a  dozen  stores  are 
combined,  however,  the  combination  can 
and  usually  does  buy  local  newspaper 
space. 

In  former  years  the  regular  chain 
was  apt  to  consider  newspaper  adver¬ 
tising  a  luxury  incompatible  with  its 
cut-price  appeal.  Not  infrequently  pa¬ 
trons  were  told  that  advertising  was 
omitted  in  order  to  give  them  the  benefit 
of  the  saving.  In  most  cases,  however, 
the  chain  store  is  now  a  regular  adver¬ 
tiser.  the  Atlantic  &  Pacific  organiza¬ 
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tion  having  made  itself  a  leader  in 
this  regard. 

One  questionnaire  sent  out  by  Prof. 
Pelz  to  voluntary  chain  stores  asked 
about  advertising  done.  The  results 
have  not  been  tabulated,  but  a  casual 
glance  at  a  few  replies  showed  news¬ 
paper  advertising  mentioned  with  almost 
monot(mous  frequency,  sometimes  com¬ 
bined  with  other  forms  of  advertising, 
sometimes  standing  alone.  Prof.  Pelz 
estimated  offhand  that  at  least  tbree- 
fourtlis  of  the  chains  that  adverti.se  at 
all.  used  newspaper  space. 

.\  count  made  of  the  Friday  aftenuxin 
"home  economics  pages"  of  one  large 
city  daily,  chosen  at  random,  showed 
that  in  the  six  pages  of  fcxxl  advertising 
there  were  only  two  advertisements  t)f 
individual  grocers,  one  downtown  and 
the  other  at  .in  outlxing  center.  Tliere 
were  .seven  advertisements  by  chains,  and 
one  additional  advertisement  for  a  store 
operated  by  a  chain.  Nineteen  advertise¬ 
ments  were  national,  pushing  individual 
articles  of  foixl.  Disregarding  the  na¬ 
tional  copy,  this  jirobably  gives  a  fairlx' 
typical  picture  of  comparative  advertis¬ 
ing  by  chain  stores  and  independents — 
at  least  in  the  larger  cities. 

The  tendency  toward  grouping  into 
voluntary  chains  has  worked  out  in 
various  forms,  ranging  all  the  way  from 
lix)se  co-operative  federations  to  tightly 
controlled  ones  where  each  member  is 
practically  told  how  to  run  his  store. 
In  most  cases  all  members  get  their 
supplies  from  one  wholesaler  or  buying 
organization,  and  in  addition  are  given 
sales  helps  and  merchandising  instruc¬ 
tion.  Obviously  such  grouping  elimi¬ 
nates  much  sales  effort,  for  a  whole 
group  is  sold  in  one  unit  instead  of  each 
store  being  sold  by  a  procession  of  sales¬ 
men.  Part  of  the  saving  should  be  re¬ 
flected  on  the  newspajters  in  the  form  of 
a  smaller  demand  for  route  lists  and 
similar  .sales  helps  for  advertisers. 

If  and  as  the  food  industry  comes 
more  and  more  into  the  hands  of  a  com¬ 
paratively  few  large  organizations,  ad¬ 
vertising  may  take  on  new  forms.  For 
one  thing,  in  the  opinion  of  some  adver¬ 
tising  men,  instifutional  advertising  may 
replace  part  of  the  present  price  adver¬ 
tising,  with  the  idea  of  inducing  confi¬ 
dence  in  all  the  pnxlucts  handled  by  a 
chain.  For  another  thing,  there  is  at 
least  a  possibility  of  a  “war  of  brands” 
if  such  organizations  attempt  to  replace 
present  nationally  advertised  ftxxls  with 
products  bearing  their  own  private 
labels. 

So  far  as  tlie  present  is  concerned, 
there  is  no  evidence  of  anything  to  worry 
about  as  regards  newspaper  advertising 
of  groceries.  Figures  compiled  by 
M^ia  Records  for  fifteen  American 
cities  of  widely  varied  size  and  location 
show  gains  in  grocery  advertising  in 
almost  every  case,  comparing  the  first 


si.x  months  of  1929  with  the  first  six 
months  of  1928. 

The  fifteen  cities  selected  are  the  lo¬ 
cations  of  the  ten  newspapers  which  led 
the  nation  in  national  grocery  advertising 
and  also  the  ten  newspapers  which  led 
in  local  grocery  advertising,  this  year. 
C  omparisons  were  worked  out,  however, 
on  the  advertising  totals  of  all  the  dailies 
in  these  cities  rather  than  for  the  indi¬ 
vidual  newspapers. 

In  national  grocery  advertising,  only 
one  city,  Newark,  showed  a  decrease  for 
the  first  half  of  this  year,  although  in 
New  York  and  Baltimore  the  increa.ses 
were  small.  Pittsburgh  showed  the 
greatest  gain,  the  newspapers  of  that 
city  printing  192,(KXJ  more  lines  of  na¬ 
tional  grocery  advertising  in  the  first 
six  months  of  than  in  the  corre¬ 

sponding  period  of  1928.  Tlie  total  for 
the  nine  cities  in  this  list  was  9,910,783 
lines  of  national  grocery  advertising  for 
the  1929  period,  against  9,.320,939  lines 
for  the  1928  period.  • 

Here  are  the  detailed  linage  figures : 

N.\TI0.\.\L  (iwXi  XY  AlIVKRTISINi; 


First  six 

First  six 

months. 

months. 

1929. 

1928. 

Philadelphia  . 

1,. 120.588 

1,259,.151 

Detroit  . 

843,712 

691  ,.530 

Pittsburgh  . 

847,712 

655,623 

New  York  (includ 

ing  Brookivn) 

2,40'),857 

2,403,804 

Washington  . 

811,(>47 

786,224 

(  hicago  . 

1,215,883 

1,086,769 

St.  Louis  . 

810,630 

748,268 

Baltimore  . 

1,057,915 

1,0.57,717 

Newark  . 

.592,839 

631,6.53 

KHAI.S  . 

.  9,910,783 

9,320,939 

'I'he  ten  leading 

newspaiK'rs 

in  local 

grocery  advertising  were  found  in  a 
quite  different  line-up  of  cities — cities 
which  would  average  somewhat  smaller 
than  those  in  the  foregoing  list,  although 
Pittsburgh,  \Yashington  and  Baltimore 
are  found  in  both. 

The  gains  in  local  grocery  advertising 
in  the.se  cities  average  considerably 
greater  than  the  gains  already  mentioned 
in  national  grocery  advertising.  Only 
one  of  these  cities,  in  fact,  shows  a  loss 
— Canton,  O.,  which  had  a  surprising 
1928  figure  to  sluxit  at,  the  Cttnto)i  Ke- 
I'ository  alone  having  carried  more  than 
a  million  lines  of  liH'al  grocery  advertis¬ 
ing  in  that  twelve-month  period.  The 
Canton  dailies  together  set  a  mark  of 
791.40.T  lines  of  such  copy  in  the  first 
six  months  of  1928,  and  in  the  first  half 
of  this  year  fell  67,0(X)  lines  short  of 
that  amount. 

On  the  other  hand,  three  cities  showed 
gains  of  more  than  200,000  lines  in  the 
periixl  considered.  They  were  Akron, 
with  a  gain,  in  round  numbers,  of  249,- 
000  lines ;  Hou.ston,  with  a  gain  of  2.14,- 
000 :  and  Oakland,  with  a  gain  of  226,000. 

The  nine  cities  as  a  whole  carried  6,- 


BRITISH  JOURNALIST  IN  HOLLYWOOD 


The  Rt.  Hon.  Winston  Churchill,  British  journalist  and  statesman,  is  shown  at 
a  dinner  tendered  in  his  honor  hy  the  cinema  executives  at  the  M-G-M  studios 
in  Hollywood.  Left  to  right  at  the  table  are:  Governor  C.  C.  Young  of  Cali¬ 
fornia,  William  Randolph  Churchill,  William  Randolph  Hearst,  Mr.  Churchill, 
and  Louis  B.  Mayer,  Metro-Goldwyn-Mayer  executive. 


668,138  lines  of  local  grocery  advertising 
in  the  first  six  months  of  1929,  against 
5,482,785  in  the  first  six  months  of  1928. 
The  increase  was  1,185,353  lines,  or  more 
than  one-fifth. 

The  detailed  figures  follow : 

Lik'.m.  (Ikockry  Advertising 


First  six 

First  six 

months. 

months. 

192<). 

1'428. 

Canton  . 

...  724,110 

791,405 

Oakland  . 

...  916.920 

6‘)0,725 

Houston  . 

, . . .  ‘>68.440 

7.14,450 

Pittsburgh  . 

, . . .  785,(X)f) 

6‘>2,327 

Washington  . . . . 

, . . .  710,9.54 

651,145 

Akron  . 

. . .  757,864 

508,088 

Dallas  . 

. . .  805.630 

648,lX>f) 

Kansas  Citv  . . . 

. . .  .198,515 

2.12..121 

Baltimore  . 

. . .  (XXI.b'W 

5.14,225 

Tot.m.s  _ 

, ...  6,t)68,1.18 

5,482,785 

BUFFALO  DAILY  GIVING 
AVIATION  LESSONS 


Ground  School  to  be  Launched 
Times,  Oct.  7 — Instruction  to 
Count  on  Further  Courses 
Taken 


The  Buffalo  Times  on  Monday  of  this 
week  began  receiving  enrollments  for 
what  is  believed  to  be  the  first  aviation 
ground  school  to  be  conducted  by  an 
American  newspaper.  The  Times  will 
make  the  school  a  permanent  enterprise, 
operating  it  without  profit  in  the  interest 
of  commercial  aviation,  it  was  an¬ 
nounced. 

More  than  70  applications  for  admis¬ 
sion  to  the  school  were  received  during 
the  first  day’s  enrollment,  although  actual 
instruction  will  not  begin  until  Oct.  7. 
To  hold  down  the  classes  to  those  who 
are  serious  in  their  endeavor  to  learn  fly¬ 
ing  from  the  ground  up  the  Times  is 
charging  a  $30  enrollment  fee.  This  will 
partly  pay  for  the  equipment  which  will 
be  used  in  the  course,  which  will  be  of 
ten  weeks’  duration  for  each  group  en¬ 
rolled. 

All  those  who  desire  to  enter  a  flying 
school  will  receive  credit  for  $.10  toward 
any  course  they  mav  select.  Thus  for 
those  who  continue  their  studies  of  avia¬ 
tion  after  attending  the  Times  courses 
their  ground  instruction  is  free. 

Charles  Dallas,  veteran  aviation  serv¬ 
ice  manager,  is  in  charge  of  the  Buffalo 
course,  aided  by  a  corps  of  instructors. 
School  sessions  will  be  held  three  times 
a  week  at  the  Buffalo  airport,  where  air¬ 
plane  con.struction  will  be  studied  first 
hand  from  working  models  and  will  in¬ 
clude  theoretical  and  practical  shop  work 


OHIO  DATES  SET 


Buckeye  Pres*  Will  Hold  AnnuaJ 
Meet  Feb.  14-15  in  Columbus 

The  executive  committee  of  the  Buck¬ 
eye  Press  Association  meeting  in  Co¬ 
lumbus,  Sept.  20  set  Friday  and  Satur¬ 
day,  Feb.  14  and  15  as  the  dates,  and 
the  Beshler-Wallick  Hotel  at  Columbus 
as  the  place,  for  the  organization’s  an¬ 
nual  convention  in  19.10.  One  of  the 
features  of  the  convention  will  be  the 
revival  of  the  annual  newspaper  show, 
with  the  awarding  of  cups  to  the  win¬ 
ning  newsnat^rs  by  the  School  of  Jour¬ 
nalism  at  Ohio  State  University. 

President  P.  G.  Mohler  appointed 
Harold  K.  Schellinger,  Jackson  Sunday 
Journal,  as  recording  secretary  of  the 
B.  P.  A.,  to  succeed  R.  B.  Harris,  Ar¬ 
canum  Times,  resigned. 


AD  MANAGER  TO  WED 

Miss  Eleanor  R.  Kelly,  fordgn  adver¬ 
tising  manager  of  the  Superior  (Wk.} 
Evening  Telegram  will  be  married  Oct. 
8,  to  George  G.  Newton,  prominent  real 
estate  man  of  Superior. 
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PUBLICITY  CANNOT  MAKE  SUCCESS  OF 
POOR  SHOW,  SURVEY  REVEALS 

Niles  Bruce,  of  Columbia  University,  Finds  Publicity  Is  Result 
amd  Not  Cause  of  Play’s  Success — Declares  Dramatic 
Critics  Do  Not  Influence  Theatre-going  Public 


The  reams  of  publicity  that  find  their 
way  into  the  theatrical  sections  of 
daily  newspapers  and  the  sage  opinions 
of  the  dramatic  critics  can  not  force  the 
public  to  accept  a  play  if  it  doesn't  ap; 
peal  to  their  taste,  is  the  conclusion  of 
Niles  Alfred  Bfuce.  research  worker 
in  the  Pulitzer  School  of  Journalism  at 
Columbia  University,  who  made  public 
this  week  the  results  of  a  study  of  the 
effect  of  publicity  on  the  theatre.  Mr. 
Bruce’s  survey  shows  that  publicity  can 
only  help  a  successful  play  to  be  more 
successful. 

According  to  Mr.  Bruce  the  belief 
that  critics  are  harder  to  please  than  the 
casual  theatregoer  is  a  misapprehension. 
His  study  of  the  judgments  given  by 
metropolitan  drama  samplers  showed 
that  the  majority  were  favorable  to  54 
of  100  plays  considered  although  .50  of 
them  were  total  failures. 

This  does  not  necessarily  mean  that 
the  public  ignores  the  opinions  of  drama 
critics,  according  to  Mr.  Bruce. 

“Newspapers  amdemn  a  play  only 
with  reluctance,”  he  declared,  “and 
there  is  less  justification  than  ever  for 
believing  that  the  critic  influences  the 
success  or  failure  of  a  play  to  any  ap¬ 
preciable  degree.  However,  theatre¬ 
goers  do  use  the  reviews  as  a  medium 
upon  which  U)  base  their  own  judgments 
and  to  decide  if  a  show  is  of  a  type  they 
like." 

The  res’ults  of  Mr.  Bruce's  survey  of 
the  amount  of  publicity  received  bv 
prominent  shows  during  the  l‘>26-27 
season  reveals  that  the  amount  of  pub¬ 
licity  given  a  show  depends  on  its  popu¬ 
larity.  Publicity  is  the  result  of  success 
rather  than  the  cause  of  it,  he  ccmi- 
cludes.  His  study  shows  that  publicity 
hinged  on  the  growing  success  of  the 
various  shows,  and  that  most  of  the  suc¬ 
cesses  received  comparatively  little  pub¬ 
licity  until  they  had  passed  the  first  five 
or  six  weeks  of  their  run  and  had  shown 
unmistakable  signs  of  popularity. 

According  to  Mr.  Bruce’s  research, 
“Juarez  and  Maximilian,”  produced  on 
an  elaborate  scale  by  the  Theatre  (juild, 
received  from  25  to  30  per  cent  more 
publicity  than  any  of  the  season’s  suc¬ 
cessful  plays  considered  by  him  and  yet 
it  was  a  failure  at  the  box  office. 

In  addition  to  this  two  <»ther  Ixix 
office  failures,  “White  Wings”  and  “The 
Pearl  of  Great  Price”  rankwl  with  the 
most  successful  plays  in  the  amount  of 
publicity  they  received.  Mr.  Bruce 
limited  his  study  to  six  failures  and  six 
successes. 

Interviews  with  leading  dramatic 
critics  established  the  fact  that  their 
personal  opinions  of  a  play  affected  the 
amount  of  snace  they  received  in  their 
newspapers,  Mr.  Bruce  declared.  From 
this  fact  he  assumes  that  successes  re¬ 
ceived  more  publicity  bc'cause  they  were 
successes  and  that  this  added  publicity 
aided  them  to  keep  up  their  momentum. 

“Broadly  speaking,”  he  said,  "while 
publicity  cannot  force  any  play  on  the 
public,  every  show’  fliat  is  acceptable  to 
the  public  is  dependent  upon  publicity 
for  the  success  it  attains.” 

Mr.  Bruce’s  study  of  the  effects  of 
reviews  took  in  .5(K)  critical  opinions  on 
100  plays.  In  76.8  per  cent  of  the  cases 
the  opinions  of  the  critics  coincided  with 
the  public’s  reception  of  the  prixluctions. 
This  is  used  by  him  as  a  ^sis  for  his 
declaration  that  the  individual  critic’s 
opinion  has  no  effect  on  the  success  or 
failure  of  a  show’. 

The  consensus,  he  declared,  was  not 
in  complete  enough  agreement  with  the 
ptiblic  verdict  to  indicate  that  the  public 
obtains  its  opinions  from  the  dramatic 
reviewer,  or  tliat  he  controls  with  his 
opinion  the  success  or  failure  of  plays. 
It  W’as  found  that  the  agreement  between 
the  critics  and  public  was  higher  for 
successes  than  for  failures.  There  was 
84  per  cent  agreement  for  the  successes 
and  only  69.6  for  the  failures. 

“No  amount  of  publicity,"  Mr.  Bruce 


concludes,  “can  insure  the  success  of  a 
play.  The  newspaper's  attitude  or  opin¬ 
ion  in  it.self  does  not  have  any  appre¬ 
ciable  effect  on  the  success  or  failure  of 
a  play.  Both  of  these  facts  indicate  a 
wholesale  limitation  upon  a  newspaper’s 
ixiwer  to  affect  the  theatre.  .Xt  the  same 
time,  Ixith  of  these  facts  should  insure 
greater  freedom  for  the  newspapers. 

"On  the  other  hand  the  iKisitivc  find¬ 
ings  imiKi.sc  a  whole.some  resixinsihility 
on  the  dramatic  sections  and  indicate 
that  the  public  dejiends  on  the  new’s- 
liaiK-rs  for  information.  It  would  be 
profitable  for  tbe  newspaiKT  to  fulfill  its 
ideal  jmrpo.se  of  keeping  the  public  in¬ 
formed  concerning  the  wares  in  Broad¬ 
way’s  show  shops. 

"In  Xew  York  at  least  the  dramatic 
section  has  a  very  real  place  in  the  news- 
liajK’r.  .\side  from  any  value  it  may 
have  as  a  semi-literary  magazine  or 
feature  section,  it  has  in  a  sense  value 
as  a  news  section.” 

SECTIONAL  MEETINGS 
PLANNED  BY  P.  N.  P.  A. 


Six  Group  Conventions  Scheduled 

for  October  and  November — 

To  Discuss  Co-operative 
Buying 

Co-operative  buying,  siiecial  represen¬ 
tation,  circulation  audits  for  weeklies 
and  circulation  problems  in  general  are 
to  be  di.scussed  at  six  regional  meetings 
to  lie  held  by  the  memlicrs  of  the  Penn¬ 
sylvania  Newspaper  Publi.shers’  Associa¬ 
tion,  iK’ginning  Oct.  5  and  lasting  until 
late  in  Novemlier. 

The  dates  and  places  of  the  meetings 
are : 

llistrict  No.  1 — Hotel  Adelphia,  Phila¬ 
delphia.  .Saturday,  Oct.  19. 

District  .No.  2 — Penn-.Stroud  Hotel, 
,Stroudsl)urg,  Saturday,  Oct.  5. 

District  No.  3 — Washington  Hotel, 
ChanilKTsburg,  Saturday,  Nov.  9, 

District  No.  4 — Penn-Wclls  Hotel, 
Wellslxiro,  .Saturday,  Nov.  23. 

District  No.  6— General  Broadhead 
Hotel,  Beaver  Falls,  Saturday,  Nov.  P). 

In  District  No.  1,  Walter  L.  Sanborn 
of  the  Lansdalc  Sorth  Penn  Reporter. 
is  in  charge.  .Xfter  the  business  session 
and  lunch  in  Philadelphia,  the  publish¬ 
ers  at  this  meeting  will  atteiul  the  Penn- 
I'alifornia  football  game. 

In  District  2,  N.  Frantz  of  the 
Rtroud.dmrg  Rceord.  is  to  entertain.  Dr. 
T.  P.  .Mien,  president  of  the  State 
Teachers’  College,  w’ill  s|>eak  at  the 
lunch  aiKl  at  the  business  session  several 
publishers  will  lie  called  upon  for  re¬ 
marks. 

In  District  3,  Harry  E.  Trout  of  the 
Manhei)n  Sentinel  is  in  charge.  In  Dis¬ 
trict  4.  the  Wellslxiro  meeting  will  he 
handled  by  Robertson  Cameron,  manag¬ 
ing  editor  of  the  Well.ihoro  Gazette. 

District  5  meeting  is  to  be  in  Wash¬ 
ington.  Pa.,  date  to  be  set  later. 

In  District  6,  one  of  the  features  of  the 
meeting  will  lie  the  dedication  of  a  new 
plant  hv  tbe  Bem-er  Pall.t  Netes-Trihune. 
James  H.  March,  publisher  of  this  paper, 
will  be  in  charge.  Speakers  w’ill  iirclude 
John  L.  Stewart  of  the  JVashintjton  Oh- 
.ren'er- Re  porter,  who  also  ow’iis  the 
Reaver  Falls  paper;  Col.  C.  J.  Smith  of 
the  AUentoten  Momino  Call,  president  of 
the  P.  N.  P.  A. ;  E.  Arthur  Sweeny  of 
the  Greenshurfj  Tribune-Review,  and 
Daniel  N.  Slep  of  the  Altoona  Mirror. 

.\t  all  the  meetings,  golf  and  other 
sports  will  be  on  the  program. 


HIT-RUN  AUTO  KILLS  BOYS 

Walter  Mathis,  13,  and  Charles  Prov¬ 
ens,  13,  carriers  for  the  Columbus  (0,1 
Dispatch,  w’ere  run  down  and  killed  hy 
an  automobile  early  Sunday  morning. 
Sept.  22.  The  motorist  fled.  The  paper 
has  offered  a  reward  of  11,000. 


CHANGES  ON  OLEAN  HERALD 


Freeman,  Editor;  McDonald,  Manager 
Baker  Join*  Gannett  Headquarter* 

Managerial  changes  on  the  Olean 
(N.Y.)  Herald,  a  Gannett  newspaper, 
were  announced  with  the  issue  of  Sept. 
24.  John  W.  Baker  has  resigned  as 
publisher  of  the  Herald  to  accept  an  im- 
ixirtant  position  w’ith  the  Gannett  group, 
which  will  lie  announced  later,  Charles 
A.  S.  Freeman,  for  the  past  two  years 
managing  editor,  and  Alexander  J.  Mc¬ 
Donald,  until  recently  with  Rochester 
Times-Vnion,  have  been  named  in  charge 
of  the  Olean  paper. 

Mr.  Freeman  has  been  promoted  to 
editor  and  Mr.  McDonald,  who  recently 
succeeded  M'esley  Baker  as  advertising 
manager,  will  also  lie  secretary  and  busi¬ 
ness  manager. 

NINE  SCHOOL  BOYS  WIN 
PULITZER  AWARDS 


Free  College  Tuition  and  $250  Yearly 
Provided  by  Publi*her’*  Will — 
Seven  of  Winner*  Born 
Abroad 


Winners  in  the  annual  competition 
among  graduates  of  New  York  City  high 
sch(X)ls  for  Pulitzer  free  scholarships 
were  announced  this  week  at  Columbia 
University.  Nine  were  chosen  from  a 
field  of  9(),  narrowed  for  final  judgment 
to  28.  All  elected  to  enter  Columbia 
College. 

Under  the  provisions  governing  the 
scholarships,  founded  40  years  ago  by 
Joseph  Pulitzer,  each  scholar  will  receive 
tuition  without  cost  as  well  as  a  cash 
stiiiend  of  S2.50  yearly  for  four  years. 
Judgment  of  the  awarding  committee 
W’as  based  upon  the  results  of  examina¬ 
tions  l)efore  the  College  Entrance  Exam¬ 
ination  Board  as  W’cll  as  upon  character, 
promise,  and  need. 

Successful  competitors  may  choose  to 
attend  any  first-class  college  in  the 
United  States.  Pulitzer  scholarships  arc 
at  present  held  in  Columbia.  Harvard, 
and  Cornell  Universities,  and  Brooklyn 
Polytechnic  Institute. 

The  winners,  in  the  order  of  the 
grades  made  by  them  in  the  College 
Board  examinations,  follow: 

Herman  .Saling  Kremer,  George  Wash¬ 
ington  High  .School. 

Helmut  Schulz,  BrcKiklyn  Technical 
High  .ScIkhiI. 

Thomas  Jonaitis,  Boys  High  School. 

.\ndrew  James  Chiaiipe,  Bryant  High 
.School. 

Jerome  D’Neill.  Newtown  High  Schcxil. 

Frederick  Tonetti,  Stuyvesant  High 
.Sehool. 

llipiXK’rates  .\|xistle.  James  Monren’ 
High  School. 

John  Morrisroc.  DeWitt  Clinton  High 
School. 

Milton  Black.  Thomas  Jefferson  High 
SchfHil. 

The  new  Pulitzer  scholars  differ  widely 
both  in  scholastic  preference  and  in 
nationality.  Only  two  were  born  in  the 
Ignited  States.  The  father  of  one  is  a 
cook,  of  another  a  waiter,  and  of  another 
a  construction  worker. 

The  award  committee  consisted  of  Dr. 
.\dani  I.eroy  Jones.  Director  of  .\dmis- 
sions  of  Columbia  University;  John  I-. 
Tildsley.  district  sunerintendent  assigned 
to  high  schiMils ;  Ralph  Pulitzer,  and  J. 
L.  Heaton. 

DINNER  FOR  WINNING  CARRIERS 

Carriers  of  the  Louisville  Courier- 
Journal  and  Times,  winners  of  a  recent 
subscription  contest,  were  given  a  dinner 
by  the  paper  Sept.  17  at  which  the  win¬ 
ners  were  announced.  The  first  prize 
winner  won  a  trip  to  the  world  series 
baseball  games ;  six  zone  winners  were 
given  wrist  watches ;  and  48  others  got 
a  trip  to  Mammoth  Cave.  Howard  W. 
Stodgill.  business  manager  of  the  paper ; 
Tom  Wallace,  chief  of  the  editorial 
staff  of  the  Times,  and  J.  M.  Annen- 
burg.  former  president  of  the  Interna¬ 
tional  Circulation  Managers  Association, 
were  among  the  speakers. 


STUBBORN  TOWN  CLERK 
YIELDS  TO  DAILIES 


Connecticut  Official  Make*  Marriage 
Intention*  Public  When 
Threatened  With  Court 
Action 


The  H'aterhury  (Conn.)  Republican- 
American  has  won  a  victory  for  the 
newspai^rs  of  the  state  in  their  two-year 
fight  with  Town  Clerk  Louis  Schiller. 
Jr.,  of  Naugatuck,  regarding  the  pub¬ 
lication  of  marriage  intentions.  Despite 
a  spc’cific  ruling  by  the  Connecticut  as¬ 
sembly  that  marriage  intentions  are 
public  property,  Town  Clerk  Schiller  had 
always  withheld  intentions  filed  in  his 
office.  Strong  editorial  criticism  by  many 
papers  in  the  state  failed  to  daunt  Mr. 
Schiller# in  his  stand.  The  editorials  in¬ 
fluenced  public  opinion  sufficiently,  how¬ 
ever,  to  result  in  the  passage  of  a  new 
marriage  intentions  bill  with  “teeth”  at 
the  last  .session  of  the  General  Assembly. 
This  provided  a  penalty  for  any  town 
clerk  who  refused  to  make  his  records 
public  upon  demand  and  was  aimed 
directly  at  Schiller.  Despite  the  pro¬ 
vision,  the  Naugatuck  clerk  continued  to 
defy  the  press  of  the  state  and  refused 
to  make  his  records  public  or  show’  his 
files  to  reporters  upon  request. 

It  was  not  until  the  Republican- 
American  had  taken  steps  to  have  Schil¬ 
ler  arrested  and  brought  up  on  charges 
as  a  test  ca.se,  that  the  clerk  deserted  his 
stand  and  placed  the  intentions  in  a  file 
available  to  reporters.  He  stated  that  he 
had  made  the  move  only  “because  he  was 
not  financially  prepared  for  a  long  legal 
battle.”  Shortly  before  the  Republican- 
American  tcxik  steps  to  prosecute  him. 
papers  of  the  state  published  accounts  in¬ 
volving  two  young  couples  w’ho  had 
secured  licenses  secretly  at  Naugatuck, 
although  none  had  attained  the  age  limit, 
and  had  been  wed  without  the  permis¬ 
sion  of  their  parents.  The  aftermath  of 
both  these  cases  again  brought  strong 
editorials  of  denunciation  against  the 
clerk. 

Schiller  lost  the  last  phase  of  the  fight 
when  on  Sept.  18  the  attorney-general 
of  the  state  issued  a  ruling,  requested  by 
Schiller’s  attorney,  that :  “Newspaper 
reporters  are  members  of  the  general 
public  as  every  one  else  and  have  equal 
right  to  view  marriage  license  applica¬ 
tions.”  Thus  Schiller’s  last  hopes,  that 
he  could  get  a  distinction  betw’een  the 
“general  public”  and  “reporters”  which 
would  rule  newspaper  men  out  of  the 
picture,  are  dead. 


TEXAS  CIRCULATORS  TO  MEET 

The  16th  annual  convention  of  the 
Texas  Circulation  Managers  Association 
will  lie  held  at  Beaumont,  Saturday  and 
Sunday,  fict.  5  and  6.  E.  C.  Davis, 
circulation  director  of  the  Beaumont 
F.nterpri.se  and  Journal,  is  chainnan  of  the 
entertainment  committee.  A  business  ses¬ 
sion  will  be  held  Saturday  and  an  all 
day  fishing  frip  bv  boat  is  planned  for 
.Sundav.  C.  W.  S.  Lenett,  of  the  San 
.■Intonio  Express  and  News,  is  president. 


SCHOLARSHIPS  AWARDED 

Directors  of  the  Lynn  (Mass.)  News¬ 
boys’  .-Xssociation  has  announced  the 
awarding  of  scholarships  to  eight  hoys, 
all  high  scinxd  graduates,  selected  by 
their  scluxil  ratings.  The  association  has 
sent  'Ml  boys  to  college  since  its  organi¬ 
zation  15  years  ago.  The  money  used 
for  the  scholarships  is  raised  by  the  as¬ 
sociation’s  annual  concert  and  dance. 


PROMOTING  CIRCULATIONS 

The  Bo.ston  Daily  Record,  tabloid,  is 
giving  a  “Yo-Yo”  trick  top  with  a  cer¬ 
tain  number  of  subscriptions  to  the 
paper.  The  Bo.it on  Herald  is  giving  K' 
cash  prizes  of  $1  each  to  the  10  best 
crayon  nr  water-colored  comics  cut  from 
its  comic  page.  The  Boston  Tras'eler 
has  made  arrangements  with  V.  E 
Meadows,  beauty  authority,  to  come  to 
Boston  early  in  October  to  tell  local 
women  how  to  make  the  most  of  their 
appearance. 
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GAINS  IN  NATIONAL  LINAGE  WIDESPREAD 

Automotive  and  Financial  Copy  Also  Ahead  of  1928  Figures  Generally,  Reports  For  First  Six  Months 

Indicate — Local  Holds  Even,  and  Classified  Picture  Is  Spotty 

IN’CREASED  patronage  by  national  holding  about  even  with  last  year  and  Financial  Display  —  56,905,772  Except  for  the  370  daily  and  Sunday 
and  financial  advertisers  during  the  possibiy  again  moving  toward  an  in-  agate  lines,  or  4.2  per  cent.  newsoaners  measured  hv  Media  Remrds 


1  and  financial  advertisers  during  the 
first  six  months  of  1929  produced  the 
greater  part  of  gains  in  linage  included 
in  the  figures  for  more  than  1,100  daily 
newspapers  published  in  this  issue.  Local 
advertising  held  its  own,  and  more, 
against  totals  for  the  first  six  months 
of  1928,  but  did  not  approach  the  great 
gains  registered  in  national,  automotive, 
and  financial  space,  while  classified  ad¬ 
vertising  did  not,  as  a  general  rule,  hold 
to  Ae  1928  pace. 

The  figures  presented  in  this  issue  are 
from  three  major  sources,  as  follows: 

For  the  large  cities  of  the  country. 
New  York  and  Chicago  excepted — Media 
Records,  Inc. 

For  New  York  and  Chicago — Adver¬ 
tising  Record  Company. 

For  all  other  cities,  principally  those 
of  less  than  100,000  population — replies 
direct  from  the  publishers  of  the  news¬ 
papers  listed. 

The  form  of  report  differs  for  each  of 
these  sources. 

The  Media  Records  breakdown  shows 
the  following  classifications: 

Local  Display 

National  Display 

Automotive  Display 

Financial  Display 

Classified 

Total  Advertising. 

In  this  breakdown,  automotive  display 
and  financial  display  are  segregated  com¬ 
pletely  from  both  local  and  national  dis¬ 
play.  Local  display,  according  to  the 
rule  followed  by  Media  Records  in 
measuring  newspaper  space,  is  the  adver¬ 
tising  of  a  merchant,  while  national  dis¬ 
play  is  the  advertising  of  a  product. 

The  Advertising  Record  Company  fig¬ 
ures,  recognized  as  official  by  the  New 
York  and  Chicago  publishers,  are  shown 
in  the  same  form  substantially  as  the 
Media  Records  figures,  except  that  auto¬ 
motive  and  financial,  while  stated  sepa¬ 
rately,  are  also  included  in  national  and 
local  display.  The  national  and  local 
figures  for  New  York  and  Chicago  are 
therefore  not  directly  comparable  with 
the  same  classes  for  other  cities.  In¬ 
cluded  in  the  New  York  figures  is  the 
report  of  the  Bronx  Home  News,  which 
is  not  measured  either  by  Media  Records 
or  Advertising  Record  Company.  This 
report  is  in  similar  form  to  the  other 
New  York  reports  and  is  supported  by 
the  affidavit  of  the  advertising  manager 
of  that  paper. 

Figures  for  all  other  cities  follow  the 
breakdown  which  most  newspapers  have 
used  until  the  past  two  years.  There  is 
no  generally  accepted  definition  among 
these  publishers  as  to  the  limits  of  na¬ 
tional  or  local  advertising  and  compari¬ 
sons  between  figures  in  these  classifica¬ 
tions  cannot  be  regarded  as  more  than 
approximately  correct,  even  between 
newspapers  published  in  the  same  city. 

The  biggest  element  of  uncertainty  in 
this  division  of  space  continues  to  be  the 
automotive  space,  complicated  by  fifty- 
fiftv  or  other  arrangements  for  payment 
between  manufacturer  and  dealer.  This 
applies  to  a  lesser  degree  to  a  few  other 
classifications  also. 

Comparisons  which  appear  below  are 
of  necessity  drawn  from  the  cities  for 
which  Media  Records  reports  are  avail¬ 
able,  both  for  the  past  six  months  and 
for  the  first  six  months  of  1928.  These 
cover  some  370  daily  and  Sunday  news- 
napers  published  in  more  than  70  large 
Enited  States  cities. 

Gains  in  total  advertising  are  shown 
l>y  187  daily  and  88  Sunday  newspapers, 
while  losses  are  indicated  for  47  daily 
and  41  Sunday  newspapers. 

In  local  display  advertising,  gains  were 
*nade  by  127  daily  and  65  Sunday  papers, 
with  losses  inclicated  for  107  daily  and 
Sunday  newspapers.  Neither  the 
Rins  nor  the  losses  as  a  rule  are  large, 
indicating  that  local  display  space  is 


holding  about  even  with  last  year  and 
possibly  again  moving  toward  an  in¬ 
crease. 

The  upward  trend  is  practically  uni¬ 
versal  in  national  and  automotive  linage, 
as  is  indicated  by  gains  in  national  for 
216  daily  and  105  Sunday  newspapers 
against  losses  in  this  class  for  18  daily 
and  24  Sunday  newspapers.  In  automo¬ 
tive,  gains  were  made  by  188  daily  and 
103  Sunday  newspapers,  against  losses 
for  46  daily  and  26  Sunday  newspapers. 

Financial  advertising  is  shown  by 
Media  Records  figures  to  be  assuming 
a  place  of  major  importance  in  the  lin¬ 
age  structure,  both  for  daily  and  Sunday 
papers.  It  is  under  strict  censorship  in 
most  of  the  offices  for  which  these  fig¬ 
ures  are  given,  yet  in  most  of  them  the 
increases  report^  are  general  and  gener¬ 
ous.  Gains  are  .shown  in  financial  for 
170  daily  and  67  Sunday  newspapers, 
against  losses  for  64  daily  and  62  Sun¬ 
day  newspapers. 

Classified  advertising  is  off,  in  more 
than  half  of  the  papers  listed,  for  a 
variety  of  reasons.  One  is  that  real 
estate  activity  failed  to  materialize  as 
expected  this  past  Spring.  .Another  is 
the  stricter  censorship  which  most  large 
newspapers  have  placed  over  their  classi¬ 
fied  pages  for  the  protection  of  readers. 
The  net  result  of  the.se  and  of  other 
purely  local  industrial  conditions  has 
been  that  gains  in  classified  were  made 
by  105  daily  and  62  Sunday,  against 
losses  by  128  daily  and  66  Sunday  papers. 

The  difference  of  1  paper  between  the 
classified  comparisons  and  those  in  the 
other  classifications  is  due  to  the  fact 
that  no  classified  is  carried  by  the  New 
York  Daily  News. 

The  total  of  all  advertising  carried  by 
the  papers  listed  by  Media  Records  and 
the  .Advertising  Record  Company  for  the 
six  months  was  1.348,443.783  agate  lines, 
which  was  divided  as  follows ; 

Local  Display^681, 833,930  agate 
lines,  or  50.5  per  cent. 

National  Display — 249,035,329 
agate  lines,  or  18.4  per  cent. 

Automotive  Display  —  1 16,789,951 
agate  lines,  or  8.6  per  cent. 


Financial  Display  —  56,905,772 
agate  lines,  or  4.2  per 'cent. 

Total  Display — 1,104,564,982  agate 
lines,  or  81.9  per  cent. 

Classified — 228,266,496  agate  lines, 
or  16.9  per  cent. 

Legal — 15,612,305  agate  lines,  or 
1.1  per  cent. 

Because  of  the  several  methods  by 
which  the  measurements  have  been 
reached.  Editor  &  Publisher  has  not 
compiled  the  usual  list  of  leaders  in  vari¬ 
ous  classifications.  The  New  York  and 
Chicago  papers  in  their  “official”  figures 
do  not  separate  automotive  and  financial 
from  local  and  national,  making  it  im¬ 
possible  to  compare  their  national  and 
local  figures  on  an  equal  basis  with  those 
of  papers  in  other  cities,  for  which 
Media  Records  states  a  national  and  a 
local  figure  excluding  automotive  and 
financial. 

Canadian  dailies,  which  include  a  num¬ 
ber  ranking  with  the  leaders  of  the 
United  States,  probably  approach  a  more 
nearlv  uniform  breakdown  of  linage 
classifications  than  the  majority  of  small 
city  dailies  in  this  country,  but  there  is 
no  formal  statement  of  linage  classifica¬ 
tions  to  which  the  Dominion  papers  ad¬ 
here  as  a  group.  Some  of  the  larger 
papers  follow  a  breakdown  which  is  sub¬ 
stantially  the  same  as  that  used  by  Media 
Records,  but  their  figures  in  this  tabula¬ 
tion  arc  given  in  the  form  used  for  the 
.American  dailies  in  cities  of  less  than 
100  000  population. 

The  need  for  a  standard  classification 
of  newspaper  linage  has  been  apparent 
for  several  years,  but  its  necessity  is 
becoming  more  evident  with  the  new 
flow  of  national  linage  toward  news¬ 
papers. 

The  smaller  number  of  operating  units 
in  the  magazine  and  radio  broadcasting 
fields  has  facilitated  the  adoption  in  these 
fields  of  generally  accepted  classifica¬ 
tions  of  advertising,  recognized  alike  by 
buyers  and  sellers  of  advertising  facili¬ 
ties.  For  both  of  these  fields  the  busi¬ 
ness  statistics  are  fairly  complete  and 
are  stated  in  dollars  and  cents  with  a 
workable  degree  of  accuracy. 


GANNETT  EXECUTIVES  DISCUSS  AD  PROBLEMS 


Advertising  managers  of  the 

Gannett  newspapers  met  last  week  in 
Rochester  for  a  conference  on  advertis¬ 
ing  problems  common  to  the  group. 
Frank  E.  Tripp,  general  manager,  pre¬ 
sided  and  those  attending,  as  shown 
above,  were : 

Standing  (left  to  right) — Herbert 
VV".  Cruickshank,  general  auditor,  Gan¬ 
nett  Newspapers ;  Raymond  McKinney, 
N.  Y.  office  of  J.  P.  McKinney  &  Son; 
Wallace  Zimmerman,  advertising  man¬ 
ager  Plainfield  Courier-News;  Harry 
Benner,  advertising  manager,  Utica 
Obsen-er-Dispatch;  David  Daniels,  ad¬ 
vertising  manager,  Hartford  Times; 
Harry  T.  Madden,  business  man¬ 
ager  Brooklyn  Daily  Eagle;  Lou  Pick¬ 
ering,  advertising  manager  Ithaca  Jour- 
tial-News;  Frank  E.  Tripp,  vice-presi¬ 
dent  and  general  manager  Gannett  News¬ 


papers  :  John  Deane,  advertising  man¬ 
ager  Brooklyn  Daily  Eagle ;  A,  J,  Mc¬ 
Donald,  manager  Olean  Herald;  Lynn  J. 
Bitner,  advertising  manager  Ogdensburg 
Refnihlican-J otirnal ;  Franklin  R.  Little, 
general  manager  Ogdensburg  Republi¬ 
can-Journal. 

Lower,  kneeling :  Leon  L.  Turner, 
Malone  Telegram;  John  J.  McConnell, 
vice-president  of  J.  P.  McKinney  &  Son, 
Chicago;  Francis  Murphy,  business 
manager  Hartford  Times;  C.  Cookland, 
Elmira  Star-Gazette;  John  T.  Calkins, 
general  manager  Elmira  Star-Gazette ; 
John  F.  Connors,  advertising  manager 
Albany  Knickerbocker  Press  and  News; 
Arthur  Keilbach,  national  advertising 
manager  Utica  Observer-Dispatch ;  E. 
P.  Gosling,  advertising  manager  Roches¬ 
ter  Times-Union  and  Democrat  and 
Chronicle. 


Except  for  the  370  daily  and  Sunday 
newspapers  measured  by  Media  Records, 
in  79  cities,  there  is  no  comparable  news¬ 
paper  service.  The  leading  newspapers 
of  the  United  States,  in  most  classifica¬ 
tions,  are  included  in  this  list,  but  there 
are  several  dailies  ranking  among  the 
first  ten  in  one  or  another  classification 
which  are  published  in  cities  of  smaller 
population  than  are  covered  by  the  pres¬ 
ent  Media  Records  scope.  There  are 
many  other  important  newspapers  among 
the  1,500  or  more  which  are  not  yet 
measured  by  Media  Records.  For  these 
the  only  measuring  standards  available 
are  the  loose  codes  adopted  from  time 
to  time  by  various  newspaper  associa¬ 
tions.  It  is  generally  admitted  that  these 
are  observed  as  advantage  and  conveni¬ 
ence  dictate. 

So  far,  no  ill  effects  upon  the  develop¬ 
ment  of  newspaper  advertising  can  be 
noted  from  available  records.  The  in¬ 
herent  power  of  newspaper  space  to  sell 
almost  anything  at  any  time  and  at  any 
price  has  enabled  the  industry  to  make 
the  most  sensational  economic  gains 
noted  during  the  past  decade  without  the 
great  _  body  of  statistical  information 
that  its  competitors  find  indispensable. 
It  has  been  able  by  the  results  it  pro¬ 
duces  to  disregard  the  criticism  of  slip¬ 
shod  workmanship  that  is  frequently 
heard  not  only  from  without  but  from 
far-sighted  executives  in  its  own  ranks. 

The  next  ten  years  is  likely  to  unfold 
a  panorama  for  the  newspaper  q'uite 
different  from  that  of  the  past  ten,  in 
which  the  newspaper  has  had  pretty 
much  its  own  way  with  the  advertiser’s 
dollar. 

The  magazines  are  making  strong 
efforts  to  regain  the  prestige  as  national 
media  which  the  newspapers  have 
wrested  from  them  during  the  past  ten 
years.  The  radio  has  arrived  to  take 
its  share  of  national  appropriations  and 
while  it  cannot,  because  of  physical  limi¬ 
tations,  become  a  formidable  rival  for 
the  daily  press  in  volume  of  revenue,  it 
has  already  taken  a  good  share  of  the 
increased  national  appropriations. 

Both  magazines  and  radio  are  now 
conceding  the  effectiveness  of  daily  news¬ 
paper  advertising,  as  the  carrier  of  the 
direct  sales  message ;  in  effect,  selling  the 
newspaper  to  the  advertiser  as  a  sales 
agency  supplementary  to  the  main  punch 
to  be  delivered  through  their  own  media. 
Their  sales  presentations  are  supported 
with  abundant  statistics,  often  compiled 
at  great  expense  and  with  the  intent  of 
impressing  the  advertiser  with  the  idea 
that  he  is  getting  the  whole  story,  not 
just  the  parts  advantageous  to  the  sales¬ 
man.  It  must  be  said  that  few  news¬ 
paper  solicitations,  either  on  linage  or 
circulation  performance,  or  on  market 
data,  have  such  a  wide  and  impartial 
basis,  even  in  theory.  The  newspaper’s 
fiercest  competition  in  the  past  ten  years 
has  come  from  its  neighbors  in  the  same 
city,  with  the  approximate  net  result 
that  space-buyers  are  skeptical  of  many 
newspaper  performance  claims. 

Considerable  progress  is  being  made 
toward  the  definition  of  local  market 
data  and  of  newspaper  circulation  ac¬ 
complishments  but  the  linage  question 
for  more  than  75  per  cent  of  the  coun¬ 
try’s  dailies  remains  about  where  it  was 
five  years  ago.  The  appreciable  advance 
for  these  1„500  dailies  is  that  two-thirds 
of  them  are  now  keeping  linage  figures, 
where  a  bare  handful  kept  any  figures 
in  1920. 

The  time  is  near  when  the  newspaper 
industry,  as  such,  will  have  to  meet  this 
question  as  it  has  met  the  circulation  and 
market  data  problems,  to  offset  the  in¬ 
telligent  competition  of  other  organized 
media,  which,  having  less  to  sell,  balance 
the  scales  by  adroit  salesmanship.  'The 
business  gained  by  their  well-schooled 
salesmen  while  newspapers  squabble  over 
trifles  would  doubtless  pay  for  an  ade¬ 
quate  newspaper  statistical  service  sev¬ 
eral  times  every  year. 
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INTERSTATE  CIRCULATION  MANAGERS  HOLD  LIVELY  MEETING  AT  SHORE 


Circnlatort  of  Middle  Atlantic  States  Photographed  at  Convention 


INTERSTATE  CIRCULATORS  DEBATE 
QUESTION  OF  3-CENT  PRICE 

At  Lively  Atlantic  City  Meeting  Opinions  Differ  as  to  Advisa* 
bility  of  Retail  Price  Increases — Important  Economies 
Are  Advocated — Plan  New  Advertising  Group 


By  JOHN 

Atlantic  city,  n.  j.,  Sept.  24— 

An  interesting  discussion  of  econo¬ 
mies  effected  in  various  departments  of 
newspapers  and  their  results  on  the  cir¬ 
culation  department  occupied  an  impor¬ 
tant  part  of  the  program  for  the  fall 
meeting  of  the  IntersUte  Circulation 
Managers’  Association  here  t(^ay.  The 
gener^  sessions  of  the  meeting  which 
marked  a  record  for  attendance  with  61 
circulators  present,  were  held  during  the 
morning  and  afternoon  with  an  intermis¬ 
sion  for  the  association’s  official  luncheon. 
A  shore  dinner  given  by  the  Atlantic  City 
Press-Union  preceded  the  general  meet¬ 
ing.  A  short  round-table  discussion  fol¬ 
lowed  the  dinner. 

The  Tuesday  program  was  made  up  of 
prepared  topics  on  which  papers  were 
read  by  members.  After  each  paper  gen¬ 
eral  discussions  were  held.  Prominent  on 
the  program  was  W.  E.  Wines,  manager 
of  the  mechanical  department  of  the 
.\merican  Newspaper  Publishers’  Asso¬ 
ciation,  who,  as  guest  speaker,  talked  to 
the  circulators  on  the  problems,  possibili¬ 
ties  and  limitations  of  the  mechanical 
operations  involved  in  printing  a  news¬ 
paper. 

Harry  W.  Cullis,  of  the  Chester  (Pa.) 
Times,  president  of  the  association,  pre¬ 
sided  both  at  the  general  meeting  and  at 
an  executive  session  of  the  board  of 
directors  held  Monday  evening. 

Selection  of  a  meeting  place  for  the 
March  convention  was  made  at  the  close 
of  the  Tuesday  morning  session  with 
Washington,  Pa.,  being  favored  by  a 
large  majority.  Two  other  contenders 
for  the  honor  of  entertaining  the  group 
were  Allentown  and  York,  Pa. 

'The  program  of  discussion  was  opened 
by  C.  L.  Stretch,  Philadelphia  Bulletin, 
who  read  a  paper  on  the  benefits  derived 
from  the  International  Grculation  Man¬ 
agers’  Association  convention  in  Ottawa. 
Mr.  Stretch  named  as  the  most  impres¬ 
sive  feature  of  that  meeting  from  his 
viewpoint  was  the  discussion  of  news¬ 
boys’  welfare. 

“We  give  little  thought  to  the  newsboy, 
except  to  make  him  hustle,’’  the  circulator 
declared.  “Prizes  and  tips  are  all  right, 
but  we  should  give  him  a  training  in  sell¬ 
ing.  We  should  explain  to  him  that  he 
is  a  merchant  and  teach  him  honesty  and 
good  business  practice.  The  newsboy 
should  not  be  classed  with  the  bootblack 
as  some  of  our  friends  on  the  outside 
occasionallv  do.” 

H.  W.  Blackford,  Plainfield  (N.  J.) 


F.  ROCHE 

Courier-News,  scheduled  to  speak  on  this 
topic,  was  not  present,  but  his  paper  was 
read  by  W.  D.  Miller,  Washington  Post, 
first  vice-president  of  the  association. 

In  discussing  the  question  of  whether 
the  three-cent  daily  paper  will  soon  be 
an  established  fact,  R.  ll  McLean,  Phila¬ 
delphia  Bulletin,  expressed  a  negative 
opinion.  He  declared  he  could  not  see 
why  anyone  would  jump  to  a  three-cent 
price  unless  some  special  reason,  such  as 
an  increase  in  the  cost  of  newsprint 
made  it  necessary.  One  of  the  grounds 
upon  which  he  objected  to  a  three-cent 
street  sale  was  the  subsequent  loss  of 
circulation  almost  certain  to  occur,  which, 
he  said,  would  be  a  disadvantage  to  ad¬ 
vertisers. 

“You  couldn’t  get  away  from  the  ad¬ 
vertiser’s  viewpoint,  if  you  raised  your 
price,”  he  told  the  gathering.  “The  ad¬ 
vertising  department  would  most  likely 
use  the  increased  price  as  an  argument 
for  higher  rates.  Just  how  an  adver¬ 
tiser  would  get  more  business  out  of  less 
circulation  merely  because  the  paper  cost 
more  is  more  of  a  problem  than  I  can 
figure.” 

David  Fair,  Harrisburg  (Pa.)  Patriot- 
News,  on  the  other  hand  favored  a  gen¬ 
eral  raise  from  two  to  three  cents,  wher¬ 
ever  it  could  be  accomplished.  Declaring 
that  expenses  in  every  department  of  the 
newsp<q)er  are  increasing  yearly,  he  said ; 
“The  publisher  has  maintained  a  low 
price  for  years  for  the  educational  profit 
of  the  public.  He  is  justified  in  raising 
the  price  of  his  paper,  but  he  is  hesitant 
about  doin^  so,  despite  the  fact  that  the 
results  achieved  by  those  who  have  gone 
up  are  heartening.” 

A  survey  made  by  Mr.  Fair  of  several 
papers  which  recently  raised  from  two  to 
three  cents,  showed  them  equally  divided 
as  to  the  good  or  bad  effects  resulting 
from  the  move,  but  all  of  them  declared 
in  favor  of  a  raise,  he  reported. 

Although  rising  transportation  costs, 
as  well  as  mounting  production  expenses 
are  driving  publishers  to  raise  their 
prices,  the  necessity  of  meeting  the  com¬ 
petition  of  metropolitan  papers  at  their 
own  rates  makes  such  action  in  some 
places  almost  impossible,  was  the  opinion 
of  R.  Sturman,  Wilmington  News- Jour¬ 
nal.  He  declared  metropolitan  papers, 
able  to  buy  the  best  of  features,  which 
the  people  want,  make  continual  inroads 
on  the_  smaller  paper’s  territory.  As 
alternatives  to  price-raising  he  suggested 
establishment  of  non-returnable  dealer 
rules  and  elimination  of  premiums. 


An  actual  example  of  how  a  jump 
from  two  to  three  cents  worked  out  was 
given  by  Charles  T.  Buck,  Scranton  Re¬ 
publican.  In  1921,  when  he  was  with  the 
Look  aster  New  Era,  Mr.  Buck  explained, 
a  conference  had  been  called  among 
papers  from  that  section  of  Pennsylvania 
looking  toward  a  general  price  raise 
agreement.  The  conference  failed,  but 
the  New  Era  went  ahead  independently 
and  established  a  three-cent  street  sale. 
Immediately  following  the  raise  the 
paper  lost  8(X)  readers,  but  in  a  month  it 
was  back  again  to  its  regular  total,  Mr. 
Buck  said,  adding  that  today  the  circu¬ 
lation  is  53,(X)0  at  three  cents  against 
38, (XX)  eight  years  ago  at  two  cents.  He 
attributed  the  successful  outcome  of  this 
price  jump  to  a  well-planned  advance 
campaign  carried  on  in  the  advertising 
columns  of  the  New  Era  some  time 
before  putting  the  new  price  into  effect. 

More  recently  an  increase  put  in  force 
by  the  Scranton  Republican  was  followed 
by  a  loss  in  circulation,  but  this  was 
attributed  by  Mr.  Buck  to  conditions  in 
the  field  at  the  time  rather  than  to  the 
raise.  He  based  this  assumption,  he  said, 
on  the  fact  that  another  paper  in  Scran¬ 
ton  suffered  a  loss  at  the  same  time, 
while  maintaining  its  lower  price.  He 
declared  that  today  little  is  heard  of  the 
increase,  except  when  people  mention  the 
fact  that  the  Sun  and  the  Times  cost  only 
two  cents,  and  that  if  those  papers  were 
to  jump  to  three  cents  everything  would 
run  smoothly.  Since  the  circulation 
slump  stopped  the  Republican  has  made 
a  comfortable  increase  in  income,  Mr. 
Buck  said. 

This  talk  was  followed  by  a  general 
discussion  of  the  subject  during  which 
O.  R.  Lewis,  Washington  Times,  ex¬ 
pressed  the  opinion  that  it  costs  more  to 
promote  a  three-cent  paper  than  a  two- 
cent  one.  He  declared  he  has  found  a 
combined  rate  for  morning  and  evening 
editions,  at  which  the  reader  gets  teth 
delivered  for  less  than  the  news  stand 
price,  a  valuable  aid  to  circulation  due  to 
the  public’s  liking  for  a  bargain. 

A  paper  on  the  advantages  and  dis¬ 
advantages  of  compelling  a  subscriber  to 
take  a  daily  and  Sunday  paper  in  com¬ 
bination  was  read  by  Charles  O.  Reville, 
Baltimore  Sun,  who  declared  against  such 
action. 

The  principal  discussion  of  the  morn¬ 
ing,  treating  of  the  effects  of  depart¬ 
mental  economies  on  the  circulation 
department,  was  led  by  Charles  K.  Blas- 
ser,  Vork  (Pa.)  Dispatch,  who  made  a 
plea  for  better  co-operation  between  the 
editorial  and  circulation  department  in 
the  matter  of  economies  and  in  the  in¬ 
terest  of  turning  out  a  better  paper  to 
sell. 

William  L.  Wright,  Washington  Post, 
gave  some  interesting  figures  showing 
how  mechanical  economies  on  his  paper 
had  worked  toward  a  great  saving  in 
transportation  costs  and  consequent  re¬ 
duction  of  circulation  department  expense. 


Installation  of  dry  mats,  he  declared,  had 
resulted  in  a  great  saving  of  time,  en¬ 
abling  his  department  to  get  the  paper 
on  the  street  a  great  deal  earlier, 

“Another  saving  made  possible  by  dry 
mats,”  he  pointed  out,  “is  due  to  shrink¬ 
age  in  size.  A  cast  made  from  a  wet 
mat  is  the  exact  size  of  the  original  form, 
but  when  a  cast  is  made  from  a  dry  mat 
the  resulting  plate  is  approximately  five- 
sixteenths  of  an  inch  smaller.  This 
shrinkage  enabled  us  to  cut  the  size  of 
newsprint  rolls  from  12Yi  to  71)4  width, 
which  of  course  reduced  the  weight  of 
the  completed  paper.  We  used  a  basic 
weight  of  64  pounds  per  thousand  four- 
page  papers  to  compute  newsprint  con¬ 
sumption.  Smaller  rolls  cut  this  figure 
to  62.12  pounds,  or  a  saving  of  1.88 
pounds  per  thousand.  Shortly  after 
changing  to  dry  mats  we  made  a  slight 
change  in  the  plate  casting  and  trimming 
machinery  in  the  stereotype  room  and  put 
a  new  type  of  plate  clip  on  the  presses 
which  allowed  a  further  reduction  of 
rolls  to  70)4  inches  and  a  corresponding 
reduction  of  basic  weight  to  61.69 
pounds.  A  little  later  we  cut  our  column 
width  from  12)4  to  12  ems  and  this 
allowed  further  reduction  in  size  of  the 
rolls  of  newsprint  from  70)4  to  67)4. 
This  was  a  total  cut  of  five  inches  and 
the  resulting  paper  is  one  and  one-half 
inches  narrower  than  before  the  first  cut 
was  made. 

“This  last  cut  of  three  inches  brought 
the  basic  weight  down  to  59.01  as  against 
64,  the  original  figure.  This  is  a  drop 
of  four  and  nine-tenths,  and,  worked  out 
on  a  run  of  75,(X)0  24-page  i»pers  it  is  a 
saving  of  one  ton  of  newsprint  per  daily 
issue  and  a  correspondingly  increased 
saving  on  Sunday  due  to  a  larger  paper. 

“On  the  Washington  Post  a  rough 
estimate  figures  the  total  saving  at  about 
400  tons  of  newsprint  a  year,  the  cost 
of  which  amounts  to  thousands  of  dol¬ 
lars.  This  economy  also  saves  the  circu¬ 
lation  department  the  expense  and  labor 
of  serving  and  mailing  400  tons  of  extra 
newsprint  each  year  and  the  effect  ^ 
be  readily  seen  in  shipping  and  hauling 
costs.” 

The  use  of  express  and  baggs^e 
instead  of  mail  for  out-of-town  service 
has  brought  a  distinct  saving  to  the  Post, 
Mr.  Wright  said. 

“On  the  Post  at  present  our  mail  rate, 
which  is  adjusted  every  six  months  by 
the  Post  Office  Department,  is  two  and 
one-half  cents  a  pound,  while  the  express 
company  charges  but  one  cent  a  pound 
for  far  better  service.  Baggage  rates, 
however,  vary  from  30  cents  to  $1.05  per 
hundred.  In  the  past  year  we  have 
changed  and  are  still  changing  our  des¬ 
patches  to  express  wherever  the  company 
can  handle  them  and  we  are  effecting  an 
enormous  saving.” 

Mr.  Wright  estimated  the  saving 
through  this  means  as  about  $5,000  a 
year  with  the  added  advantage  of  elimi- 
(Continued  on  Page  32) 
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THE  LOCAL  SOLICITOR’S  ROUND  TABLE 


Advertisements  on  Frequent  and  Regular  Schedule  Become  Daily  Attraction  for  Newspaper’s 
Readers^ — Omission  Loses  Definite  Daily  Proportion  of  Sales 


EV’ERYTHING  else  being  equal,  the 
store  in  the  average  city  (under 
100,000)  using  a  given  newspaper  on 
frequent  and  regular  schedule  reaps 
most  sales  at  least  cost. 

That  more  merchants  do  not  cash  in 
on  this  principle  is  due  to  lack  of  under¬ 
standing  of  how  it  works,  not  to  lack 
of  knowledge  of  the  principle. 

But  until  all  the  merchants  in  a  town 
see  the  value  to  all  concerned  of  local¬ 
ized  advertising  research,  and  co-operate 
with  each  other  and  the  newspapers  in 
making  surveys,  only  a  few  retailers  can 
fully  utilize  what  is  by  all  odds  the  most 
valuable  single  principle  of  newspaper 
advertising,  for  the  full  drawing  power 
of  newspaper  circulation  can  be  proved 
only  by  the  amount  of  sales  one  paper 
can  draw  for  all  the  stores  advertising 
in  it  the  same  day. 

What  follows  here  is  presented  with 
the  idea  that  here  and  there  a  space 
salesman  may  be  able  to  help  himself  and 
his  paper  by  fostering  the  thought. 

Store  A  advertises  today  on  page  2  in 
the  Chronicle.  Six  columns  of  space 
draw  $6,0(X)  total  store  sales,  and  $1,200 
direct  returns.  Store  A  knows  this,  and 
is  satisfied  with  the  Chronicle,  or  per¬ 
haps  dissatisfied,  depending  on  what  it 
expects.  Here  we  may  assume  $1,200 
direct  returns  are  satisfactory.  On  the 
same  day  on  pages  3,  4  and  5  stores  B 
C  and  D  run  copy,  varying  in  size,  and 
draw  total  sales  respectively  of  $7,000, 
$6,500  and  $3,100  and  direct  returns  re¬ 
spectively  of  $1,(XX),  $1,400  and  $8(X). 
The  figures  for  these  five  stores  for 
Wednesday  added  up  are :  Aggregate 
total  sales,  $22, OCX);  aggregate  direct  re¬ 
turns  on  items,  $4,400.  A  newspaper 
that  can  draw  20%  of  total  volume  for 
five  stores  is  a  real  newspaper  whether 
all  advertisers  know  it  or  not.  Try  to 
imagine  the  five-day  schedule  effect  of 
this  circulation! 

If  Store  A  and  the  three  others  knew 
these  figures  and  their  significance, 
would  the  Chronicle  loom  up  in  the  eyes 
of  all  as  a  paper  with  a  live,  active  read¬ 
ing  clientele  and  a  vital,  pulsating  circu¬ 
lation?  For  circulation  of.  say,  50,000 
in  a  city  of  150,000  that  draws  returns 
like  those  given  has  juice  behind  it, 
selling  juice.  And  there  are  plenty  of 
good  papers  that  do  it  every  day,  year 
in  and  year  out. 

What  an  argument  for  the  national 
solicitor  to  give  the  agency  space  buyer 
with  the  mark  of  Missouri,  “show  me,” 
etched  all  over  his  countenance.  A 
space  buyer  who  will  lunch  with  the 
whole  Chronicle  staff  today  and  mark 
the  paper  off  the  list  tomorrow  because 
“We  can  cover  the  market  with  the  two 
other  papers.  This  is  a  new  account  and 
we’ve  got  to  show  results  surely  and 
quickly.” 

The  above  example,  actual  volume 
figures,  represents  a  single  day  out  of  a 
60-day  check  made  for  a  store  on  a 
paper  that  draws  12  to  20  per  cent  more 
sales  than  competing  papers  having 
20,000  to  30,000  more  circulation,  but 
until  the  check  was  made,  department 
stores  put  three  times  the  linage  in  the 
other  papers,  and  national  advertisers 
then  and  still  use  it  sparingly  in  propor¬ 
tion.  Yet  it  is  one  of  the  best  result 
getters  in  the  country  on  actual  per¬ 
formance. 

Now  about  the  principle  of  close  and 
frequent  insertions.  Store  A,  like  all 
other  stores,  uses  newspaper  space  for 
three  reasons:  (1)  to  hold  its  competi¬ 
tive  standing  with  the  public;  (2)  to 
keep  daily  volume  at  required  pitch;  (3) 
to  move  goods  in  season  and  at  peak  of 
demand.  The  Chronicle  with  popular 
appeal,  is  distinctly  a  home  or  family 
paper.  All  the  readers  on  its  circulation 
list  buy  goods  and  read  Store  A’s  adver¬ 
tisements  in  whatever  paper  they  appear, 
and  the  advertisements  of  other  stores. 

And  while  Chronicle  readers  read 
other  papers,  80  per  cent  of  Chronicle 


By  GUY  HUBBART 


IV 

A  Test  Item-Combination  to  Demonstrate  Effect  on 
Sales  of  Frequent-Insertion  Schedule 

^  ROUPS  A,  B  and  D  represent  personal  needs  resulting  in  increased 
purchases  by  individuals,  which  means  increased  numbers  of  people 
in  the  store. 

Croups  C,  E  and  F  represent  family  needs  resulting  in  an  increased 
number  of  “household  buyers,”  single  purchasers  who  buy  for  3  to  6  people. 

The  effect  of  combining  both  groups  in  space  is  two  fold:  (1)  selling 
power  is  magnified  and  (2)  population-response  is  increased. 


Item*  for  the  Per*on 

Item*  for  the  Family 

Item*  for  the  Hou*e 

Group  A 

Group  C 

Group  E 

Hosiery 

Bedding 

Curtains 

Handbags 

Table  linens 

Draperies 

Jewelry 

Towels 

Summer  rugs 

Group  B 

Group  D 

Group  F 

Dresses 

Toilet  goods 

Screens 

Suits 

Books 

Linoleum 

Coats 

Art  wares 

Carpet  sweepers 

The  idea  is  not  to  run  this  same  set  of  items  each  day  but  a  selection  in 
which  personal  and  family  and  household  items  are  combined  as  shown  here. 
If  the  circulation  is  .50,000  the  twelve-item  prices  should  be  kept  down  to  S3 
per  1,000  of  circulation,  or  $150. 


readers  habitually  buy  the  bulk  of  their 
goods  from  Store  A’s  Chronicle  adver¬ 
tisements,  if  what  they  want  is  featured 
in  Chronicle  space.  If  the  wanted  item 
isn’t  there  they  may  buy  elsewhere,  but 
a  large  percentage  of  Store  A’s  business 
comes  from  habitual  readers  of  the 
Chronicle.  Like  any  paper  it  has  casual 
readers,  too,  who  buy  goods. 

People  buy  by  the  day,  not  by  the  year 
because  wants  crop  up  by  the  day.  Store 
A  uses  the  Chronicle  five  days  a  week, 
medium  space  but  enough  to  rotate  30  to 
40  departments  weekly  before  its  public 
— the  store’s  Chronicle  public. 

This  is  the  effect  of  its  close  and  con¬ 
sistent  scheduling : 

Over  one-third  of  the  store’s  daily 
volume  on  the  average  comes  in  from 
advertised  departments,  enabling  the 
store  to  move  what  it  needs  to  move, 
today;  a  large  proportion  comes  in 
before  3  p.  m.,  thus  improving  Store  A’s 
competitive  standing.  Habitual  shoppers 
tend  to  buy  early.  Charge  accounts 
(who  buy  in  big-unit  purchases  as  a  rule) 
are  consistently  active,  enabling  the  store 
to  meet  daily  sales  quotas  at  lowered 
selling  expense,  incidental  but  pertinent. 

If  Store  A  used  a  hit-and-miss  sched¬ 
ule  in  the  Chronicle  it  would  simply  miss 
part  of  the  Chronicle  market,  not  because 
the  market  isn’t  there,  but  because  the 
Store  A  part  of  the  Chronicle  is  absent, 
so  far  as  habitual  Chronicle  readers  go. 

Frequent  and  consistent  schedules  not 
only  sustain  whatever  buying  power  a 
paper  inherently  possesses,  it  magnifies 
the  power.  Space  salesmen  are  familiar 
with  the  first  half  of  the  principle  and 
use  it  as  argument.  But  it’s  the  wrong 
half,  because  it  applies  to  any  paper; 
the  right  half — magnifying  power — can 
be  proved  in  terms  of  a  specific  paper, 
the  space  salesman’s  paper.  The  money 
(Chronicle  readers  spend  in  Store  A  can¬ 
not  be  News  or  Bugle  money.  Mrs. 
Brown  may  see  fur  coats  in  all  three 
papers  from  four  stores  but  if  she  buys 
from  Store  A.  the  $150  she  spends  is 
Chronicle  money,  a  Chronicle  sale.  Whose 
else?  Unless  she  buys  three  coats? 

What  the  solicitor  needs,  who  is  try¬ 
ing  to  sell  his  particular  Chronicle,  is  an 
argument  backed  by  material  proof.  Not 
knowing  the  store’s  sales  volume,  he 
must  know  what  kind  of  advertisement 
to  use  as  an  argument.  The  best  kind, 
so  far  as  item  selections  and  combination 
of  values  go,  is  shown  in  the  chart. 

Tell  the  merchant  to  run  a  selection, 
combined  as  this  one  is,  for  four  to  ten 
days  and  urge  him  to  check  the  type  of 
returns  he  gets  in  dollar  volume  and  unit 
transactions.  If  he  runs  this  kind  of 
selection  exclusively  in  your  paper  the 
value  of  close  and  frequent  schedule  will 
stand  out  like  a  house  afire.  His  daily 


volume  will  represent  four  to  eight  cents 
population  response,  whereas  on  an  irreg¬ 
ular  schedule  it  would  run  only  two  to 
three  cents.  Lots  of  difference  and  he 
can  see  it. 

This  is  the  fourth  article  by  Mr.  Hub- 
bar  t,  based  upon  material  used  in  his 
daily  zvork  as  counselor  to  many  stores 
and  nezvspapcrs.  The  fifth  zvill  discuss 
“Hozv  to  Help  the  Small  Advertiser 
Merchandise  His  Space”  next  zveek. 


BANKER  TELLS  VALUE 
OF  NEWSPAPER  SPACE 


Reaches  More  People  at  Nominal 
Cost  Than  Any  Other  Medium, 
Executive  Informs  Con¬ 
vention 


The  value  and  economy  of  newspaper 
advertising  was  stressed  by  William  C. 
Radcliffe  of  the  People’s  Savings  Bank 
in  an  address  before  mem^rs  of  the 
Savings  Bank  Association  of  Massa¬ 
chusetts  at  the  recent  convention  held  in 
Lenox,  Mass. 

“Through  the  daily  and  weekly  news¬ 
paper,  more  people  can  be  reached  at  a 
nominal  cost  than  by  any  other  medium,” 
Radcliffe  declared,  “and  so  it  is  most 
natural  that  the  majority  of  banks  spend 
the  major  part  of  their  advertising 
budget  in  the  newspaper.  Results  will 
be  obtained  from  your  advertising  in  the 
greatest  degree  when  your  message  ap¬ 
pears  steadily  and  persistently.  Spas¬ 
modic  or  occasional  advertising  does  not 
pay.  Use  illustrations  which  will  catch 
the  eye  and  obtain  a  reading  of  the  story. 

“Fit  your  advertisement  to  current 
events  of  a  local,  state-wide  or  national 
scope.  They  will  be  more  effective  if 
they  are  seasonable  as  well. 

“Make  a  ‘splash’  when  the  occasion 
justifies  it  and  use  large  newspaper  space. 
If  you  have  a  50th  or  7Sth  or  K^h 
anniversary,  raise  a  shout  through  an 
advertisement  several  times  the  size  of 
the  one  used  for  ordinary  purposes.  Call 
attention  in  a  large  way,  also,  to  the  fact 
that  your  next  dividend  will  be  the  63rd 
consecutive  payment  of  that  nature, 
amounting  in  this  instance  to  $600,000  or 
$700,000  or  more,  and  cite  the  aggregate 
your  bank  has  disbursed.” 


C.  OF  C.  BUYING  SPACE 


Contract*  for  37  Half  Page*  in  Pari*, 
III.,  Daily  to  Promote  City 

The  Chamber  of  Commerce  of  Paris, 
Ill.,  has  decided  that  the  money  which 
it  has  been  spending  each  year  for  fall 


festivals  can  be  better  used  in  news¬ 
paper  advertising. 

_  Acting  on  the  unanimous  recommenda¬ 
tion  of  the  Retail  Interests  Committee, 
that  body  placed  an  order  with  the  Paris 
Daily  _  Beacon-Nezvs  for  37  half -page 
advertisements,  one  advertisement  to  be 
run  each  Thursday  during  the  period. 
These  advertisements  are  written  by  E. 
M.  Jenison,  publisher  of  the  Beacon- 
News,  with  the  idea  of  building  good¬ 
will  for  Paris  in  the  territory  which  it 
is  expected  to  develop  as  the  Paris 
trade  area. 


OFFERING  PRIZES  FOR 
“MOVIE  DOUBLES” 

$5,000  in  Prize*  and  Trip  to  Holly¬ 
wood  Offered  Thoee  Who  Mo*t 
Clo*eIy  Reeemble  Film 
Star* 


The  Daily  Illustrated  Times,  Chicago’s 
new  tabloid,  is  creating  interest  with  a 
“Movie  Doubles”  contest  which  the  paper 
announced  in  its  first  issue. 

The  idea  has  been  used  before  but  not 


FlOMNCS  LaWIENCB  VlLMA  Bankt 

on  such  a  large  scale,  the  Times  believes. 
The  Times  contest,  which  closes  Oct.  5, 
offers  prizes  totaling  $5,(X)0.  The  40 
contestants  who  most  closely  resemble 
40  film  stars  whose  doubles  are  sought 
will  get  prizes  of  $50  each.  In  addition, 
they  will  compete  for  prizes  of  $2,000, 
$500  and  $200  for  the  “closest  doubles.” 
A  movie  magazine  has  offered  a  trip  to 
Hollywood  to  the  winner  while  the  film 
stars  themselves  have  offered  autographed 
photographs  to  all  the  contestants. 

The  Times  has  arrangements  with  a 
number  of  studios  whereby  contestants 
may  have  photographs  made  of  them¬ 
selves  without  charge.  Interest  is  in¬ 
creased  by  printing  the  pictures  of  the 
stars  and  “doubles”  without  naming 
them.  In  many  cases,  as  in  that  of 
Vilma  Banky  and  Florence  Lawrence,  a 
contestant,  “the  double”  was  considered 
by  many  who  have  seen  her  as  more 
attractive  than  the  original.  Telegrams 
and  letters  from  the  stars  serve  to  pep 
up  daily  news  stories  about  the  contest. 

One  of  the  many  amusing  responses 
came  from  a  proud  mother  who  wanted 
to  know  whether  the  contest  would  run 
for  several  weeks.  She  said  her  son  was 
a  dead  ringer  for  Davey  Dee  but  that  his 
hair  had  just  been  cut  and  she  wanted 
time  to  let  it  grow  out  again. 


CRONE  JOINS  CONSOUDATED 

John  A.  Crone,  formerly  bond  editor 
and  assi.stant  financial  editor  of  the  Nezv 
York  World,  has  joined  the  financial 
staff  of  the  Consolidated  Press  Associa¬ 
tion  and  will  write  a  daily  financial 
article. 


OBSERVES  SOtk  YEAR 

The  Buffalo  Times  observed  its  50th 
anniversary  on  .Sept.  22  with  a  large 
special  Golden  Jubilee  edition. 


HEADS  NATIONAL  STAFF 

R.  E.  Morgan  of  the  business  staff  of 
the  Seattle  Times  has  been  promoted  tq 
national  advertising  manager. 


Romances  of  American  Journalism 


Stories  of  Success  Won  by  Leaders  of  the  Press 


By  CALMER  BROWY 


Through  the  stormy  years  since  1917, 
the  Capital  Times  has  practiced  what 
Mr.  Evjue  here  preaches.  It  has  never 
truckled.  It  came  safely  through  a  per¬ 
secution  by  government  agents  egged  on 
by  super-patriots  who  asserted  the  paper 
was  started  with  German  gold.  It  with¬ 
stood  an  advertising  boycott  with  the  aid 
of  its  readers  whose  confidence  it  had 
won.  It  broke  the  boycott  through  the 
loyalty  of  those  readers.  It  weathered 
false  Armistic  Day,  1918.  Only  the 
arrival  of  Chicago  newspapers  in  Madi¬ 
son  saved  the  rickety  old  plant  from 
being  leveled  to  the  ground  by  an  angry 
mob.  Then  the  wrath  of  the  public 
turned  and  the  long  weary  lane  down 
which  the  Times  had  come  at  last  had 
a  bend. 

In  less  than  twelve  years  it  has  risen 
to  one  of  the  largest  circulations  in  the 
state.  It  has  a  modern  home ;  but 
though  prosperous  it  still  is  a  cru.sading 
journal,  led  by  a  fighting  editor. 

It  has  fought  carnivals  as  debauchers 
of  morals,  though  officials  have  been 
paralyzed  and  public  opinion  hushed  by 
the  influence  of  lodges  or  clubs  sponsor¬ 
ing  the  carnival.  It  has  hammered  at 
dog  racing  and  slot  machine  evils.  It 
has  press^  the  fight  against  corruption 
in  state  government.  It  has  given  the 
lie  to  conservative  papers  seeking  to 
blacken  the  name  of  Wisconsin  as  an¬ 
tagonistic  to  industry.  It  has  initiated 
investigations  that  brought  reforms  in 
the  various  governmental  units. 

For  several  years  Evjue  has  been 
hammering  in  his  editorial  column  on 
the  merger  trend  in  American  industry 
and  business.  He  has  warned  of  the 
consequences  that  will  ultimately  arise 
out  of  the  steady  process  when  it  has 
reached  its  goal.  Government  and  lib¬ 
erty  will  totter  and  become  the  puppet 
of  wealth,  he  says.  Just  now  he  is  con¬ 
cerned  with  a  bank  expansion  within  the 
state  of  Wisconsin. 

When  the  efforts  of  utilities  to  ac¬ 
quire  control  of  large  newspaper  prop¬ 
erties  became  known,  the  Capital  Times 
spoke  out  frankly  against  an  effort  to 
obtain  “control  of  public  opinion 
through  the  makers  of  public  opinion, 
the  press,  the  radio,  the  chautauqua,  the 
classroom,  and  the  pulpit.  Not  only 
honest  journalism  but  democracy  is  at 
stake.  The  information  of  the  public 
depends  upon  newspapers,  free  news¬ 
papers,  untrammeled  by  interests  that 
seek  to  influence  public  opinion.” 

The  crusading  journalism  has  not 
been  confined,  however,  to  the  editorial 
columns,  for  a  highly  organized  news 
staff  has  frequently  turned  in  stories 
which  rocked  the  community  and 
brought  long  delayed  action  by  officials. 

With  its  personal  journalism,  the  Cap¬ 
ital  Times  naturally  places  great  em¬ 
phasis  on  its  editorial  page,  which  is 
given  the  valuable  back  page,  save  by 
most  newspapers  for  the  biggest  adver¬ 
tiser.  Attractive  in  make-up,  it  has  beCT 
one  of  the,  if  not  the  largest  factor  in 
is  gaining  reader  confidence, 
id.  First  at  the  office  in  the  moraing  and 
travel  in  herds  and  are  last  to  leave  at  night.  Mr.  Evjue  main- 
an  environment  of  playing  tains  a  close  personal  supervision  over 
They  have  the  power  his  news  staff  and  trusts  only  the  details 
iselves  to  emancipate  their  to  his  subordinates.  He  determines  at  a 
I  newspaper  is  most  power-  daily  conference  what  position  stories 
community  and  need  not  shall  take  in  the  paper.  Only  he  hires 
and  fires.  Accustomed  to  hard  work 
ays  of  Greeley,  Dana,  Wat-  himself,  he  expects  hard  work  from  his 
Medill,  the  people  looked  to  staff  and  sees  that  he  gets  it.  With  the 
ig  journalist  to  fight  their  taciturnity  of  his  Norwegian  forebears, 
hem.  With  the  changes  that  he  praises  rarely. 

over  newspapers  in  recent  The  younger  generation  of  news- 
[h  economic  trends,  the  peo-  paper  men  is  not  all  it  could  be.  in  his 
m  witnessing  a  lessening  of  opinion,  and  he  believes  that  the  mt^era 
r  among  newspapers  to  act  reporter  is  inclined  to  be  lazy,  satisfied 
lie’s  advocates  and  to  fight  with  “handouts,”  careless  in  checking 
Never  have  the  inarticu-  facts,  and  satisfied  to  get  half  the  story, 
of  today  needed  leaders  and  “The  job  of  a  newspaper,”  he  reiteratM 
(lore.  Especially  is  this  true  to  his  staff,  “is  to  get  the  facts,  all_  the 
en  we  have  too  much  of  the  facts,  get  them  first,  and  get  them  right, 
id  too  little  of  the  states-  After  that  is  done,  the  story  should  M 
wTitten  in  plain,  simple  language. 


WM.  T.  EVJUE 
EMitor,  Capital  Times 
Madison,  Wis. 


Editor  &  Publisher  The  Fourth  Estate  for  September  28,  1  929 

Compensation  ♦  ♦  ♦ 

Little  does  the  public  realize  how  earnestly  every  24  hours 
the  mtricate  machinery  of  newspaper-making  is  dedicated 
to  the  public  service.  Men’s  minds  and  men’s  hands  spare 
no  effort — theirs  is  almost  the  artistic  zeal  of  accomplish¬ 
ment,  interwoven  with  a  loyalty  which  many  industries 
have  never  experienced.  And  the  newspaper  dedi¬ 
cates  its  own  loyalty  to  this  public  daily,  year  after 
year,  repaid  somewhat  in  revenues  but  more  fully 
in  a  continued  possession  of  public  confidence. 

The  worthy  newspaper  knows  that  the  law  of 
\  compensation  never  will  be  repealed.  j 


Public  appreciation  appears  in  two  stand¬ 
ards  of  measurement  —  circulation  and 
advertising  lineage.  It  is  a  large  part  of 
our  own  compensation  that  during  64  years 
of  continuous  publication,  the  people  of 
Jacksonville  and  the  steadily  growing  popu¬ 
lation  of  Florida  evidences  its  friendship, 
trust  and  loyalty  to  The  Florida  Times- 
Union;  to  such  a  degree,  indeed,  that  no 
doubt  has  ever  been  expressed  over  the 
aptness  of  the  phrase  “Florida’s  Foremost 
Newspaper.” 


Khc  Jflotrida  Mmes-JUnion 

JACKSON  VILLE ,  FLA . 


Represented  Nationally  by  REYNOLDS-FITZGERALD,  Inc.  (Formerly  Benjamin  &  Kentnor  Company) 


•"I  Vorti . 2  Wert  4Sfh  8t. 


ChloMo . 203  N.  Waberti  Ava. 


Philadelphia . 1524  Cheatnut  81 


Loe  Anpelea . 117  Wert  9th  8t. 


8an  Franeiaoa . 58  8iittar  81 


REORGANIZATION  COMPLETED 


SURPRISE  EXAM  REVEALED  WHAT  AD 
STAFF  DIDNT  KNOW  ABOUT  PAPER 


g  their  paper  enough  to  be  ade-  Hull  New*  Editor  of  Buffalo  Timet— 
^  informed  in  sales  argumeiits  Appointment.  Made 

ext  test  will  be  based  on  market 

■  data,  but  will  also  include  ques-  Reorganization  of  the  staff  of  the  Buf- 
pertaining  to  the  editorial  content  falo  Times  following  purchase  of  that 
newspaper.  newspaper  by  the  Scripps-Howard  or- 

me  of  the  men,”  Mr.  Glass  said,  ganization  was  completed  this  week, 
Dt  even  tell  me  from  day  to  day  according  to  announcement  by  L.  L 
the  lead  story  was  in  the  previous  Leake,  managing  editor, 
paper  or  anything  that  Arthur  Cliff  Hull,  former  makeup  editor  of  the 
me  wrote  in  his  daily  column.  I  Denver  Rocky  Mountain  News  and  the 
t  these  examinations  will  spur  the  Cleveland  Press,  becomes  news  editor  of 
len  on  to  read  their  paper  more  the  Times.  Walter  Morrow,  formerly  of 
ighly  and  become  better  versed  in  the  New  York  Telegram,  is  the  new  city 
titents.”  editor.  L.  R.  Penn,  Associated  Press 

-  bureau  manager  until  recently,  is  assist- 

TEXAS  GROUP  MEETS  ant  city  editor  in  charge  of  suburban 

_  coverage.  Richard  Murray  joins  the 

V.  Cro*.  Named  President  by  having  held  a  sim- 

„  .  .  liar  position  on  the  Syracuse  Herald. 

Northeast  Editors  Harry  Gusack  of  the  Washington  Times, 

attack  on  chain  newspapers,  in  a  is  the  new  financial  editor,  and  J.  W. 
1  by  Congressman  Morgan  Sand-  Lemen,  formerly  of  the  Pittsburgh  Press, 
[  Canton,  marked  the  program  of  is  now  in  charge  of  the  Times  photo- 
lortheast  Texas  Press  Association,  graphic  department. 

fall  meeting  at  Terrell,  Friday,  Lynn  M.  Shaw„  who  has  been  sales 
20.  G.  W.  Cross  of  Mount  Pleas-  promotion  manager  of  the  Pierce  Arrow 
as  elected  president,  succeeding  W.  Motor  Car  Company,  has  been  placed  in 
undage  of  Grand  Prairie.  charge  of  the  new  Sunday  science  and 

mechanics  section  which  the  Times 
shortly  will  begin  publishing.  James  Ken¬ 
nedy  of  the  old  Times  editorial  staff  has 
been  made  promotion  editor,  and  Mil¬ 
dred  McNamara  has  been  placed  in 
charge  of  the  women’s  pages.  P.  D. 
Fahnestock,  former  advertising  and  pub¬ 
licity  director  of  the  Buffalo  Chamber 
of  Commerce,  has  joined  the  Times  staff 
as  business  news  writer. 

Remodeling  of  the  Times  building  is 
progressing. 


Albany  Times-Union  Advertising  Director  Submitted  58 
Questions -in  Written  Test — Percentages  Ranged 
from  22  to  94 


The  return  of  school  days  brought  a  How  many  pages  did  we  run  last 

surprise  examination  this  week  to  night? 
members  of  the  advertising  department  What  was  the  circulation  of  the 

staff  of  the  Albany  (N.Y.)  Times-  Times-Union  last  Sunday? 

Union,  from  the  copy  messengers  and  What  day  of  the  week  do  we  feature 
stenographers  to  the  local  and  display  automobiles? 

managers.  What  day  of  the  week  do  we  feature 

In  the  role  of  professor,  William  A.  amusements?,  foods? 

Glass,  advertising  director,  administered  What  day  of  the  week  does  the  Indus- 
the  test,  consisting  of  58  questions  trial  Page  run? 

based  on  the  general  query,  “What  do  What  is  the  total  circulation  of  the 
you  know  about  your  newspaper?”  Times-Union?,  of  the  opposition? 

“Just  as  the  test  was  a  surprise  to  the  Who  is  the  local  sports  writer  for  the 
staff,  so  were  the  answers  a  surprise  to  Times-Union  daily  and  Sunday? 
me,”  Mr.  Glass  confided  to  a  represen-  Who  is  the  superintendent  of  our  com- 
tative  of  Editor  &  Publishkr.  posing  room?,  press  room?,  stereotyping 

And  from  now  on,  Mr.  Glass  inti-  department?,  engraving  department? 
mated,  the  members  of  the  advertising  What  is  the  price  of  our  paper,  deliv- 
soliciting  staff  are  going  to  be  subjected  ered  to  the  home  per  week?,  daily?, 
to  a  gruelling  semi-weekly  class.  daily  and  Sunday? 

“The  salesmen  are  going  back  to  On  what  page  do  we  run  “Listen 

school  until  they  learn  everything  there  World”? 

is  to  know  about  the  newspaper  they  are  What  is  the  combination  advertising 
selling,”  is  the  way  Mr.  Glass  puts  it.  rate?,  theatre  rate?,  financial  rate?. 

The  examination  was  a  written  affair,  political  rate? 

Mimeograph  copies  of  the  58  questions  On  what  page  do  we  run  “New  York 
had  been  prepared  and  the  “pupils”  were  Day  by  Day”? 

placed  on  the  honor  system  in  answering  How  does  the  A.B.C.  arrive  at  city 
them.  For  one  hour,  the  advertising  de-  circulation? 

partment  looked  like  a  schoolroom,  with  What  is  the  estimated  population  .. 

worried  faces,  scratching  pencils  and  within  the  trading  radius  to  Albany  of  Boynton,  Paris,  directors, 
fast-moving  erasers.  50  miles?  way.  Deport,  and  W.  A. 

Percentages  were  tallied  and  revealed  What  figures  do  we  generally  accept  land,  are  holdover  directo 
a  range  from  22  per  cent  to  94  per  cent,  as  Albany’s  population? 

The  former  mark  was  achieved  by  a  What  is  the  estimated  number  of  illit- 
new  member  of  the  classified  advertising  erate,  or  foreign  born  families  in 

staff,  the  latter  mark  by  the  manager  of  Albany  ?  A  \ 

the  local  advertising  department.  What  was  the  total  paid  advertising 

The  biggest  revelaticMi,  according  to  space  for  the  year  1928  in  the  Times- 
Mr.  Gla.ss,  was  a  percentage  of  48  Union? 

obtained  by  a  youqg  merchandising  de-  How  many  editions  do  we  publish  a 
partment  salesman  who  had  been  pro-  day?  ^ 

moted  from  messenger  boy  Mily  a  week  What  page  does  “Skippy”  run  on?  S 

previously.  Name  three  other  comics,  aside  from  mm  I 

“His  mark,”  Mr.  Glass  reported,  “was  “Skippy”  and  “Bringing  Up  Father.” 
better  than  that  credited  to  three  of  my  On  what  day  do  we  feature  aviation 

highest  salaried  salesmen.”  news?  9-^m 

The  questions  included  the  following:  Who  is  our  theatre  critic? 

What  is  the  title  of  the  serial  story  On  what  page  do  we  publish  the  ’  ■ 

now  running  in  the  Times-Union?  weather  report?  ^  Jjp  » 

What  prominent  artist  sketches  a  daily  What  prize  is  the  Times-Union  offer-  j 

comic  on  our  sport  page?  ing  to  boys  for  securing  a  subscription?  ^ 

What  is  the  name  of  the  man  who  Who  prepares  articles  on  “How  to  * 

writes  health  articles  for  the  Times-  Play  Bridge”  for  our  paper? 

Union?  Who  is  the  author  of  the  radio 

What  outstanding  writer  have  we  sup-  column? 
plying  home  economic  articles  for  our  What  sports  writer  has  been  covering 
food  pages?  the  September  races  in  Belmont  park? 

Name  one  prominent  writer  whose  What  two  baseball  teams  in  the 

articles  appear  daily  on  our  editorial  national  leagues  will  be  contenders  in 
page,  outside  of  Arthur  Brisbane.  the  World  series? 

In  columns,  approximately  how  much  Name  one  artist  sketching  cartoons  for 
classified  do  we  run  daily?  our  editorial  page. 

Has  there  been  any  developments  on  Name  five  new  accounts  we  got  last 
our  financial  pages?  If  so,  what?  week? 

Who  prepares  articles  and  signs  her  Other  questions  have  to  do  chiefly  with 
name  to  them  for  the  society  page?  statistics  on  the  opposition  circulation 

On  what  page  do  we  run  “Text  for  and  advertising. 

Today?”  This  first  test,  Mr.  Glass  explained. 


there 

families  an^^^H 
^^^^Prhe  Flint  Daily  Jouraal^l 
W  m  NET  PAID  H 
H  “city  Circulation  40,363^M 

■  ToUl  52,281 

r  the  second  automobile 
city  in  Michigan,  is  the  hoiK^ 
of  Buick,  Marquette,  Chev* 
rolet,  A.  C.  Spark  Plug,  Mar* 

L  vel  Carbureter,  Fisher  Body, 

L  Armstrong  Spring  Stewart 
II  Bo^,  ecL 

■  The  Monthly  Pajrroll  is 

I  81,320,000.  Flint  is  a  part  of 

■  The  Booth  Newapaper  Area 

■  and  like  all  Booth  News* 

*  papers.  The  Journal  ^ves  i 
complete  coverage  of  its  A 
markeL 


— and  an  ever-increasing  list  of  enterprises  in 'St.  Paul  testifies 
to  the  faith  of  big  business  in  the  city’s  present  and  future. 

The  most  recent  addition  to  St.  Paul  business  came  with  the 
announcement  by  the  Katz  Drug  company  of  Kansas  City  of 
plans  for  a  $5,000,000  project  and  by  the  Morris  T.  Baker 
Co.  of  St.  Paul  and  Minneapolis,  for  a  $3,500,000  project. 

The  Dispatch-Pioneer  Press  has  9 1  %  coverage  of  the 
English-reading  families  m  St.  Paul. 


These  Booth  Newspaper* 

Offer  280,494  Paid  Evening  Circulation  in  Michigan 

Grand  Rapids  Press  FGnt  Dail;  Jeoml 
Safnaw  Daily  News  Jaduoi  Gtizee  Patriet  Niskefoi  Ckreiick 
lalsBauo  Gazette  Bay  City  Daily  rimes  An  ArBer  Daily  Nem 

L  A.  KUUN.  Cwtan,  MmfmmnUUm  J  E.  LUTZ,  Wmtfrn  avnMntaMM 

S*  EmI  41ms  S<.  N«w  v»rli  1*0  Nartk  MUkItu  CUcaf* 

BOOTH  NEWSPAPERS,  fate. 

Cwmtrmt  Bmkt  SMf  •,  Omtrmit,  mr  mmy 


^.’piinl  piepatr^  *'$ionrrr 


1081  Columns  of  Advertising 
of  High  Character 

— A  New  Record 

The  new  YORK  times  last  Sunday,  September  22,  printed 
1081  columns  of  advertising,  the  greatest  volume  ever  published 
by  any  New  York  newspaper  on  a  single  day. 

In  the  week  of  September  16  to  22  (inclusive)  The  Times  printed 
2739  columns,  a  record  for  a  single  week: 

COLUMNS 


Monday,  September  16 .  276 

Tuesday,  September  17 .  337 

Wednesday,  September  18 .  313 

Thursday,  September  19 .  318 

Friday,  September  20  .  305 

Saturday,  September  21 .  109 

Sunday,  September  22 .  1081 

TOTAL .  2739 


In  eight  months  this  year  The  New  York  Times  published 
20,702,501  agate  lines  of  advertising,  7,274,513  lines  more 
than  any  other  New  York  newspaper.  The  Times  gain  of 
1,601,199  lines  over  the  corresponding  period  of  1928  was 
greater  by  nearly  350,000  lines  than  the  gain  of  any  other 

newspaper. 
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NEWSPAPER  CIRCULATIONS  FIX  MARKET 
AREAS  BEST,  GRISELL’S  BOOK  SAYS 

**Budgetary  Control  of  Distribution”  Explains  New  York 
Agency  Man’s  System  for  Ascertaining  Advertising 
and  Sales  Expense  in  Any  Given  Market 


A  NEW  map  of  the  United  States, 
showing  the  circulation  fields  of  the 
leading  newspapers,  rather  than  the  states 
and  counties,  is  what  the  modern  sales 
manager  needs  in  distributing  his  avail¬ 
able  funds  properly  over  the  country, 
according  to  “Budgetary  Control  of 
Distribution,”  a  new  book  by  T.  O. 
Grisell,  director  of  marketing  for  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  Inc. 
The  book,  as  its  title  might  indicate,  is 
an  argument  for  budgeting  of  all  selling 
expenses.  The  first  problem  raised  by 
the  author  is  that  of  the  geographical 
units  on  which  the  budget  is  to  be  based. 

Cities  and  states  are  poorly  adapted  to 
this  purpose,  the  writer  argues,  pointing 
out  that  city  workers  live  in  the  country, 
tlwt  rural  residents  do  business  in  the 
cities,  and  that  their  habits  become  more 
and  more  mingled  every  year.  States, 
on  the  other  hand,  are  too  large,  fre¬ 
quently  containing  several  major  markets. 
Not  infrequently  a  state  line  cuts  sharply 
across  a  territory  which  forms  one  mar¬ 
keting  area. 

A  study  of  newspaper  territories  begun 
in  1923  and  revised  in  1925  by  the  George 
Batten  Company,  Inc.,  which  later  be¬ 
came  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  resulted  in  a  new  map  of  the  United 
States,  in  which  each  county  was  allotted 
to  the  city  from  which  it  received  more 
daily  newspapers  than  from  any  other 
city.  There  were  745  divisions  on  this 
map. 

The  matter  is  illustrated  by  a  repro¬ 
duction  of  the  results  obtained  in  north¬ 
eastern  Ohio.  Cleveland,  of  course,  is 
credited  with  the  most  counties,  since  its 
newspapers  were  read  in  nearby  counties 
in  greater  numbers  than  newspapers 
from  any  other  large  city.  The  Cleve¬ 
land  territory  is  broken  into,  however, 
by  numerous  smaller  cities.  Dailies  at 
Akron,  Canton,  Youngstown,  East  Liv¬ 
erpool,  Warren,  New  Philadelphia, 
Wooster,  Ashland,  Mansfield,  Bucyrus 
and  Sandusky  are  credited  with  circula¬ 
tion  dominance  in  their  counties.  Then 
on  beyond  the  ring  of  smaller  papers, 
the  Qeveland  papers  again  take  the  lead 
in  Holmes,  Carroll,  and  Harrison  coun¬ 
ties,  according  to  Mr.  Grisell. 

To  simplify  the  map,  however,  the 
smaller  cities  were  eliminated  from  con¬ 
sideration  and  all  counties  credited  to  the 
Qeveland  area  except  those  around 
Akron  and  Youngstown.  In  most  cases, 
says  the  author,  even  Akron  and  Youngs¬ 
town  are  combined  with  Cleveland  for 
control  purposes.  In  some  cases  the 
Youngstown  area  is  combined  with  Pitts¬ 
burgh. 

By  extending  this  simplifying  process 
across  the  whole  country,  the  745  terri¬ 
torial  divisions  were  united  into  250 
which  “in  most  fields,  afford  almost  ideal 


budget  or  ccxitrol  divisions.”  The  author 
says,  however,  that  “we  have  learned 
from  experience  that  they  should  be 
grouped  differently  to  fit  different  busi¬ 
nesses.” 

“Budget  territories  should  conform  to 
or  encompass  areas  of  trade,”  Mr,  Gris¬ 
ell  writes.  “Four  years  of  field  work 
and  trade  contact  have  demonstrated  that 
these  newspaper  areas  conform  to  areas 
of  trade  to  a  remarkable  degree.  In  the 
grocery  and  drug  field  they  encompass 
the  activities  of  both  jobber  and  re^iler 
on  nationally  advertised  items.  In  the 
department-store  field,  they  account  for 
practically  100  per  cent  of  any  store’s 
customers.  In  hardware  and  other  en¬ 
deavors,  they  can  be  so  grouped  as  to 
afford  the  maximum  available  accuracy 
to  budgetary  control. 

“The  observation  has  been  that  a 
daily  newspaper  must  draw  its  readers 
to  those  local  establishments  which  use 
its  advertising  columns.  If  it  does  not, 
either  it  ceases  to  exist,  or  it  ceases  to 
go  to  those  readers.  No  claim  is  made 
that  this  is  currently  true.  However,  it 
will  so  work  out  over  a  period  of  time. 

“Daily  newspaper  circulation  delineates 
the  social  and  commercial  activities  of 
its  community  more  accurately  than  any 
other  index.  It  goes  as  and  where  the 
people  of  that  community  go  and  live.” 

Another  reason  for  choosing  newspaper 
circulation  territories  as  the  unit  for 
budgeting  is  stated  thus : 

“If  flexibility  be  the  true  objective, 
then  the  unit  of  territory  chosen  must 
fit  the  efforts  which  we  may  expend.  It 
will  do  no  good  to  learn  that  we  have 
too  little  of  an  effort  in  one  place  and 
too  much  in  another  if  we  cannot  add 
to  the  first  without  also  adding  to  the 
second.” 

Following  out  this  thought,  the  author 
shows  that  salesmen  and  sales  expense 
can  conform  to  almost  any  division  of 
territory,  as  can  direct  mail  advertising, 
outdoor  advertising,  window  trims  and 
other  sales  helps.  Daily  newspaper  cir¬ 
culation,  however,  “must  be  purchased 
and  used  where  it  goes.  .  .  .  Therefore 
the  most  practicable  geographic  area  for 
budgetary  control  of  distribution  should 
be  a  territory  that  recognizes  this  inflex¬ 
ibility  and  conforms  thereto.  If  local 
advertising  by  dealer  or  manufacturer  is 
or  may  bwome  a  part  of  the  effort  to 
sell,  then  no  other  area  can  be  estab¬ 
lished  that  will  lend  itself  to  budgetary 
control  with  equal  or  better  results.” 

Having  established  these  budget  terri¬ 
tories,  advertising  expenses  can  be  allot¬ 
ted  to  the  counties  on  the  basis  of  cir¬ 
culation  in  each  county.  Other  sales 
expenses  can  also  be  charged  to  the 
counties  concerned.  If  the  sales  possi¬ 
bilities  in  each  county  are  correctly 


We  Keep? 


—from  H.  R.  PIERCE. 

CLINTON  (INDIANA)  DAILY  CLINTONIAN. 

“It  will  be  -  pleasure  to  recommend  your  company  a,  a  rapid 
Build«  of  soun^d  circulation.  A— f 

under  adverse  industrial  conditions  '  ^  ^  build 

managed  by  the  high  grade  men  you  place  in  cti  g 
a  remarkable  circulation  list  any  place  you  attempt  • 


^ he  Charles  l3nrtlou)e  Companii 

Member,  Better  Business  Bureau  ' 


SsAtk  riccr  Occidental  Building 


Indianapolis.  Indiana 


estimated,  and  the  expenses  in  each 
county  are  continually  checked,  it  is 
possible  to  make  the  budget  show  which 
parts  of  the  country  are  producing 
results  comparable  to  the  effort  and 
money  expended,  which  parts  are  falling 
behind,  and  which  parts  are  going  beyond 
expectations.  Knowing  this,  the  sales 
manager  can  increase  or  decrease  his 
allotments  accordingly. 

The  book  is  published  by  Harper  & 
Brothers. 


STAFF  HONORS  PUBLISHERS 

William  G.  Dwight,  publisher  o4  the 
Hplyoke  (Mass.)  TranscrifH-Tclegram 
and  for  40  years  editor  of  the  Transcript 
before  it  absorbed  the  Telegram  last 
year,  was  guest  of  honor  at  a  surprise 
birthday  party  on  his  70th  birthday.  Sept. 
21.  The  “surprise”  of  the  event  was  a 
special  edition  of  his  newspaper  which 
the  “boys”  got  out  to  cover  the  party. 
Arthur  Ryan  presided  and  Mrs.  William 
G.  Dwight  was  hostess. 


CROWDS  AT  RADIO  SHOW 

More  than  55,000  persons  attended  the 
first  annual  radio  show  of  the  Com¬ 
mercial  Appeal  and  Memphis  Evening 
Appeal  which  closed  Thursday  night. 
Sept.  19,  after  four  days.  The  exhibit 
was  at  the  Municipal  Auditorium.  Set¬ 
ting  was  arranged  by  Joe  Rosenfield, 
Jr.,  advertising  salesman  and  promotion 
advertising  director  of  the  Appeal 
papers. 


NEW  ART  SUPPLEMENT 

Starting  with  the  new  year  Advertis¬ 
ing  &  Selling  will  issue  a  quarterly  sup¬ 
plement,  Advertising  Art. 


DEWnr-PALMER  SUIT 
SCHEDULED  FOR  OCT.  3 


Brokers  Seeking  to  Force  Payment  of 
$13,175  Commission  on  Sale  of 
Three  Southern  Papers  to 
Hall-LaVarre 


The  $13,175  newspaper  brokers’  com¬ 
mission  suit  brought  by  Palmer,  DeWitt 
and  Palmer  of  New  York  against  Wil¬ 
liam  LaVarre  and  Harold  Hall, 
estranged  owners  of  the  Columbia  Rec¬ 
ord,  Spartanburg  Journal,  Spartanburg 
Herald  and  the  Augusta  Chronicle,  has 
been  placed  on  the  Richland  county 
common  pleas  roster  for  trial  on  Oct.  3. 

Funds  of  the  publishing  companies 
involved  have  been  attached  so  far  as 
Hall  is  concerned  as  he  is  a  non-resident 
of  South  Carolina  and  a  judgment  could 
not  be  had  against  him  in  that  state. 
LaVarre  is  a  resident  of  Columbia. 

The  suit  marks  the  second  round  of 
the  brokers’  fight  to  receive  commission 
on  the  purchase  of  the  Columbia  Record 
and  the  two  Spartanburg  papers.  The 
plaintiffs  won  in  the  initial  encounter 
when  Judge  John  S.  Wilson  early  in 
August  refused  to  dissolve  the  attach¬ 
ment  against  Hall’s  holdings  in  the  com¬ 
panies. 

Palmer,  DeWitt  and  Palmer  allege 
that  $675  commission  remains  unpaid  for 
their  work  in  connection  with  the  Record 
deal  and  that  they  have  received  none  of 
the  $12,500  fee  for  purchasing  the  Spar¬ 
tanburg  papers. 


Part  of  the  andUnee  of  Oleveland  home 
aiakeri  that  attended  the  Fall  Opening 
of  the  CLEVELAND  NEWS  CooUng 
School  In  the  Newi  Anditoilom. 


Both  hferrlam  Welle, 
director  of  the  Howe 
Home  Maklne  Service 
Department,  maklne 
cake  for  her  audience 


September  18th  Marked  the 
Fall  Opening  of  NEWS  Home 
Making  School  -  -  -  - 

FOR  39  weeks  each  year  the  CLEVELAND 
NEWS,  under  the  direction  of  Ruth  Merriam 
Wells,  its  own  household  expert,  conducts 
classes  in  home  economics  for  News  readers. 

Held  in  its  own  Auditorium  in  the  News 
building,  hundreds  of  women  gather  every 
Wednesday  afternoon  to  learn  about  new 
dishes  and  other  home  making  hints. 

Such  reader  receptiveness  that  the  News 
has  created  among  Cleveland  home  makers 
greatly  enhances  the  value  of  advertising  for 
those  food  manufacturers  who  use  the  NEWS 
on  a  regular  schedule. 

The  Cleveland  News 

GEORGE  A.  McDEVITT  CO. 

.  Sationa  terfesentat.ies 
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WEEPING 


HEAD 


Steadily,  month  by 

month  and  year  after  year,  the  Dallas 
area  mounts  higher  in  the  list  of  mar¬ 
kets  for  merchandise. 

Debits  of  Dallas  banks  (to  quote  the 
commonest  of  indexes)  are  running  from 
$20,000,000  to  $40,000,000  ahead  of  last 
year  every  month. 


In  this  market  of  increasing  buying- 
power  there  are  two  newspapers  that 
are  keeping  pace.  They  are  The  Dallas 
News — long  standing  first  choice  of 
national  advertisers — and  The  Dallas 
Journal. 

Today  the  News  offers  advertisers  a 
week-day  circulation  of  more  than 
93,000,  with  more  than  105,000  on  Sun¬ 
day.  This  is  nearly  50%  more  than  5 
years  ago. 

In  the  evening,  the  Journal  is  running 
well  over  45,000,  having  gained  more 
than  7,000  in  the  last  eighteen  months. 


A  better  and  better  market  .  .  . 
better  and  better  papers  .  .  .  better 
and  better  coverage.  Few  markets 
exceed  Dallas  in  rate  of  growth  or 
in  promise  .  .  .  yet  these  two  are 
the  only  papers  that  are  keeping 
pace  with  progress. 


There  is  a  combination  rate  which  is 
earned  by  those  who  use  The  News 
and  The  Journal  ...  a  saving  of 
10%  on  the  prices  of  both  ...  so 
that  when  you  have  listed  The  News 
all  the  dictates  of  economy  urge  that 
you  include  also  The  Journal’s 

45,000. 

Steady,  constant  linage  gains  testify 
to  the  growing  popularity  of  this 
combination. 


llrje  Motninft 

THE  DALLAS  JOURNAL 
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COMPETITION  KEENER 
IN  BUREAUS  ABROAD 

Lively  U.  S.  Demand  For  Foreign 
Newt  Makinc  Pace  Fatter,  Mil- 
ton  Bronner  of  NEA  Sayt 
— Here  on  Vitit 


The  tremendous  increase  in  foreign 
news  printed  in  American  newspapers  is 
regarded  by  Milton  Bronner,  Eur(^)ean 


Milton  Bronner 


manager  of  NEIA  Service,  Inc.,  as  one 
of  the  big  factors  that  has  created  a 
feeling  of  good-will  between  overseas 
countries  and  the  United  States.  Inter¬ 
viewed  bjr  Editok  &  PuBUSHES  on  his 
return  this  week  from  a  ten  years'  serv¬ 
ice  in  London  and  on  the  continent,  Mr. 
Bronner  stated  that  the  demand  for 
lively  foreign  news  was  keeping  foreign 
correspondents  on  the  move,  but  that  they 
liked  the  faster  ^e  they  were  required 
to  set.  Competition  was  making  foreign 
news  gathering  a  much  more  interesting 
vocation,  he  said. 

The  fact  that  cable  tolls  were  “down” 
on  the  illness  of  King  George  of  Eng¬ 
land,  and  that  the  United  States  papers 
carried  copious  accounts  on  his  condi¬ 
tion,  had  a  tremendous  effect  in  Eng¬ 
land,  Bronner  said. 

As  a  result,  the  Prince  of  Wales 
accepted  an  invitation  to  be  the  honor 
giKst  at  a  function  of  the  Society  of 
American  Correspondents  in  London, 
staying  and  chatting  with  the  newspaper 
men  until  1 :30  in  the  morning.  Stanley 
Baldwin  was  also  a  guest  at  this  func¬ 
tion. 

“The  American  correspondent  in 
Europe,”  Mr.  Bronner  said,  “cables  more 
news  in  a  day  than  the  European  cor¬ 
respondent  in  the  United  States  cables 
in  a  week.  It’s  a  fact  that  American 
papers  carry  more  news  about  Europe 
than  the  European  papers. 

One  of  Mr.  Bronner’s  interesting 
assignments  was  when  Lindbergh  came 
to  London.  He  had  instructions,  he  said, 
to  get  a  picture  of  the  Lindbergh  plane 
as  it  was  lighting  at  Croyden  Field.  He 
chartered  a  plane,  and  waited  for  the 
aviator.  When  he  appeared,  Bronner’s 
plane  flew  above  the  Lindbergh  craft, 
following  it  around  as  it  was  trying  to 
find  a  place  to  land.  The  picture  he  got 
showed  the  vast  crowds  as  they  were 
rushing  in  on  the  plane,  taken  from 
above. 


1200  W.  3rd  St.,  Cleveland,  Ohio 


When  Ruth  Elder  landed  in  Portugal, 
Bronner  took  a  plane  to  Lisbon  where 
he  met  another  NEA  correspondent,  got 
a  picture  of  the  aviatrix,  and  rushed  it 
back  to  London  where  he  radioed  it  to 
New  York.  That  radio  transmission  cost 
$3,000,  he  said. 

Mr.  Bronner  is  a  former  editor  of  the 
Covington  Kentucky  Post,  a  Scripps- 
Howard  paper.  Later  he  became  New 
York  correspondent  for  the  Ohio  Scripps- 
Howard  papers.  He  was  with  the  NEA 
war  bureau  in  Washington,  and  later  was 
associated  with  Robert  Scripps  in  a 
special  department  in  Washin^^on  hand¬ 
ling  special  features  and  editorials  on 
public  questions.  He  left  this  service  to 
go  to  Europe  for  the  NEA  Service. 


Novel  Serial  Treatment 

The  Umon  City  (N.J.)  Dispatch  is 
presenting  the  installments  of  the  King 
Feature  Syndicate’s  “All  Quiet  on  the 
Western  Front”  by  Erich  Maria  Remar¬ 
que  in  regular  news  style.  Each  day 
across  the  top  of  the  page  on  which 
the  installment  appears  is  a  streamer 
telling  the  progress  of  the  story,  to¬ 
gether  with  regular  news  drop  heads. 


Starts  Serial  in  Supplement 

Withholding  publication  of  a  serial  for 
a  week  after  its  release  date,  the  She¬ 
boygan  (Wis.)  Press  recently  issued  a 
special  tabloid  supplement  giving  all  the 
first  installments.  This  was  done  on  the 
assumption  tiiat  if  readers  were  given 
a  good  start  in  the  story  they  would  be 
more  likely  to  be  interested.  The  serial 
was  “The  Innocent  Cheat,"  by  Ruth 
Dewey  Groves,  syndicated  by  NEA. 


WATERBURY 

Connecticut 

National  advertising  rec¬ 
ords  for  the  first  eight 
months  of  1 929  show 
that  during  this  period 


94% 


of  all  National  accounts 
placed  in  Waterbury 
newspapers,  were  placed 
in  the  Republican  and 
American. 


70% 

of  these  National  accounts 

APPEARED  IN  NO 
OTHER  WATERBURY 
NEWSPAPER. 


WATERBURY  REPUBUCAN 

and 

WATERBURY  AMERICAN 

GILMAN,  NICOLL  A  RUTHMAN 
National  Repreaantatives 
New  York  —  Boston  —  Chicago 
Detroit  —  San  Francisco 


Nuwa  Survic*  Chartarud 

'The  Allied  Newspaper  Corporation, 
which  has  for  one  of  its  purposes  the 
dispensing  of  general  news,  features  and 
editorials,  and  which  lists  contracts  with 
15  Illinois  and  Wisconsin  newspapers  as 
its  assets,  was  issued  an  Illinois  char¬ 
ter  Sept.  20.  Eiagle  and  Knight,  with 
offices  in  the  Wrigley  building,  Chicago, 
head  of  the  organization,  and  also  sub¬ 
scribed  $9,980  of  the  $10,000  of  the  cap¬ 
italization.  Contracts  with  IS  news¬ 
papers  are  listed  as  “valued  conserva¬ 
tively  at  $9,980.”  The  other  incorpora¬ 
tors  are  John  E.  Lewis,  John  K.  Mur¬ 
phy,  A.  Flockwood,  and  B.  Butler  of 
208  South  La  Salle  street,  Chicago. 


Hm  Submarine  Feature 

Current  News  Features  has  obtained 
the  American  rights  to  “The  War  Be¬ 
neath  the  Waters,”  a  ten-part  weekly 
series  by  the  leading  submarine  captains 
of  Germany,  Great  Britain,  France, 
Austria  and  Italy,  telling  of  submarine 
adventures  during  the  World  war. 


“Seven  Dial  Murder”  Released 

The  Ledger  Syndicate’s  new  serial, 
“The  Seven  Dial  Murder,”  by  Agatha 
Christie,  is  now  being  released.  It  con¬ 
sists  of  seven  installments,  some  of  them 
illustrated. 


NEA  Has  Two  New  Serials 

NEA  Service  is  now  releasing  two  new 
serials,  each  illustrated  and  in  48  install¬ 
ments.  They  are  “The  Innocent  Qieat” 
by  Ruth  Dewey  Groves,  and  “The  Aveng¬ 
ing  Parent”  by  Anne  Austin.  A  new 
puzzle  feature  called  “Errorgrams,”  con¬ 
sisting  of  a  drawing  with  mistakes  in 
it,  was  also  released  recenliy.  Billy 
Evans,  general  manager  of  the  Cleve¬ 
land  Indians,  will  cover  the  World’s 
series  for  NEA  Service. 


Benchley  Writing  Series 

Robert  Benchley,  one  of  America’s 
leading  humorists,  is  writing  a  new 
weekly  feature  for  the  Chicago  Tribune. 
A  humorous  article  by  Mr.  Benchley 
will  appear  every  Sunday,  illustrated  1^ 
John  T.  McCutcheon,  Tribune  cartoon¬ 
ist.  The  new  feature  will  start  Octo¬ 
ber  6.  Mr.  Benchley  is  the  author  of 
several  recent  movietone  productions. 


New  Cosmos  Features 

The  Cosmos  Newspaper  Syndicate, 
Inc.,  has  two  new  features,  “Financial 
Independence ;  How  To  Win  It”  by 
Harvey  Blodgett,  writer  of  thrift  and 
financial  books  and  articles,  and  “Scis- 
sorgrams”  by  Everett  Davis,  a  humorous 
verse  featuring  animal  silhouettes. 


Woreetter,  Maasachusetta 

New  Profits  from 
Advertising 

Within  the  18-miIe  radius  of  Worcester  live  over 
93,400  families  who  spend  annually  for  products 
sold  through  retail  stores  over  $224,000,000, 
Advertising  to  direct  the  major  part  of  this  enor¬ 
mous  expenditure  can  be  effected  through  ONE 
medium.  In  Worcester  this  medium  is  the  newspaper 
— no  other  medium  is  necessary. 

A  recent,  unbiased  investigation  showed  56.54%  of 
all  families  in  the  Worcester  market  give  most  atten¬ 
tion  to  NEWSPAPEIRS  for  their  advertising  informa¬ 
tion.  The  dependence  placed  upon  the  second  form 
of  advertising  is  3.53%. 

85.33%  of  all  the  Worcester  newspaper  reading 
families  in  the  city  and  suburban  area  receive  regu¬ 
larly,  every  day,  in  their  homes,  the  Telegram  or 
Gazette.  Broad  coverage — yes,  but  better  than  this 
is  the  high  acceptance  for  these  newspapers.  82.27% 
of  those  reading  the  Telegram  or  Gazette  depend 
•  more  upon  the  Telegram  or  Gazette  for  advertising 
than  on  all  other  newspapers. 

It  is  doubtful  that  any  other  market  offers  a  medium 
that  more  successfully  influences  retail  bu)ring.  The 
Telegram  and  Gazette  ALONE  will  make  your  adver¬ 
tising  produce  net  profits  in  the  Worcester  market. 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Representative 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco 
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BALTIMORE 


gains  35%  in  national 
advertising  .  .  . 


Increasing  recognition  on  the  part  of  national  adver¬ 
tisers  of  the  unusual  power  of  Scripps-Howard  cir¬ 
culation  in  Baltimore  is  shown  by  the  35%  lineage 
increas^of  the  Baltimore  Post  during  the  first  seven 
months  of  1929  as  measured  by  Media  Records,  Inc. 


NATIONAL  LINEAGE  FOR  SEVEN  MONTHS 


Electrical  Appliances . 

Groceries  . 

Heating  and  Plumbing. . . . 

Hotels  and  Resorts . 

Radio . 

Tobacco  . . .  * . 

Toilet  Requisites . 

Transportation  . 

TOTAL  NATIONAL 


1928 

1929 

GAIN 

1,572 

10,938 

9,366 

68,181 

106,357 

38,176 

400 

2,156 

1,756 

11,851 

16,561 

4,710 

100 

44,323 

44,223 

67,672 

90,620 

22,948 

25,712 

30,578 

4,866 

24,105 

34,308 

10,203 

396,248 

538,778 

142,530 

Baltimore  IE  POST 

A  SCRIPPS-HOWARD  NEWSPAPER 


NATIONAL  ADVERTISING  DEPARTMENT,  S.  S.  SCHUYLER,  DIRECTOR,  230  PARK  AVENUE,  NEW  YORK 
CHICAGO  DETROIT  BUFIV^^A  PHILADELPHIA  ATLANTA  DALLAS  LOS  ANGELES  SAN  FRANCISCO 
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CORD  ADVERTISING  HALTED  UNTIL 
PRODUCTION  EQUALS  DEMAND 

Newspapers  Used  Exclusively  by  Auburn  Company  in  Intro¬ 
ducing  Its  Front  Drive  Car — First  Copy  Tried  to 
Minimize  Sensational  Rumors 


ONLY  news(»per  advertising  has  been 
relied  on  in  placing  the  new  Cord 
front-wheel-drive  automobile  on  the  nwr- 
ket.  The  first  announcement,  which 
was  run  recently  in  100  newspapers  in 
60  cities  throughout  the  country,  caused 
comment  by  its  tone  of  understatement. 
As  a  matter  of  fact,  the  advertisement 
became,  not  a  description  of  the  new 
type  of  car  but  a  statement  of  what  it 
was  not. 

This  was  a  result  of  the  crop  of  ex¬ 
aggerated  rumors  which  prevailed  when 
it  became  known  that  the  front-drive  car 
would  be  built  and  sold  by  the  Auburn 
Automobile  Company,  Auburn,  Ind. 

The  first  newspaper  advertisement  was 
followed  by  half -page  announcements 
that  the  automobile  was  on  display. 
These  were  published  simultaneously  in 
New  York,  Hartford,  Bostmi,  Chicago, 
Cleveland,  Philadelphia  and  Los  An¬ 
geles,  with  announcements  in  other  cities 
following  as  cars  became  available  for 
public  showing. 

Further  advertising  has  been  held  up, 
according  to  H.  G.  Hersh,  advertising 
and  sales  promotion  manager,  because 
“orders  at  present  are  greatly  in  excess 
of  production,  which  is  being  increased 
as  rapidly  as  possible  and  is  now 
approximately  45  a  day.” 

The  original  advertisement  was  con¬ 
servative  in  the  extreme.  It  consisted 
of  a  signed  statement  by  E.  L.  Cord, 
president  of  the  Auburn  Co.,  for  whom 
the  car  is  named.  There  was  no  illus¬ 
tration  of  the  car. 

“Although  we  have  released  no  adver¬ 
tisements,  the  general  public  is  aware  of 
diis  new  car’s  approach,  has  diversified 
ideas  about  it,  and  has  built  up  extreme 
expectations,”  the  advertisement  began, 
adding:  “Therefore  this  earnest  attempt 
to  clarify  the  situation. 

“We  will  not  introduce  the  new  Cord 
front-drive  car  as  a  ‘radical  revolution.’ 

“It  creates  an  entirely  new  place  never 
before  occupied  by  any  other  car.  We 
will  offer  it  as  an  addition  to  our  other 
products,  being  priced  between  our  com¬ 
plete  line  of  Auburn  and  Duesenberg 
cars.” 

Farther  along  the  advertisement  said: 
“Although  we  have  no  apologies  to  make 
for  its  design,  structural  strength  and 
efficiency,  neither  do  we  claim  infallibil¬ 
ity,  which  everyone  knows  is  impossible 

in  any  mechanism . 

“It  is  a  certainty  that  the  front-drive 
type  of  car  has  come  to  stay.  It  is 
equally  certain  that  other  progressive 
manufacturers  must  follow  Auburn’s 
leadership.  And  it  is  also  certain  that 
the  manufacture  of  rear-drive  cars  will 
continue . 

“Therefore  we  hope  this  advanced 
statement  will  counteract  exaggerated 
rumors.  The  Cord  car  is  not  built  for 


speed.  It  cannot  do  the  impossible.  It 
is  not  the  ‘coming  of  the  millenium.’  It 
is  a  man-made  machine  with  many  ex¬ 
clusive  advantages  that  may  or  may  not 
appeal  to  you. _ 


Preliminary  to  the  introduction  of  the  new 

CORD 

FRONT  DRIVE 


•*  C.  L  CORD 


First  ropy  placed  by  the  Auburn 
Automobile  Company,  announcing 
the  New  Cord  front-wheel  drive  cars. 

It  ran  in  100  newspapers  in  60  cities. 

“We  invite  you  to  find  out  for  your¬ 
self  when  this  new  Cord  front-drive  is 
soon  introduced.” 


K.  C.  B.  WITH  SPER 

The  Sper  Newspaper  Syndicate,  a 
newly  organized  newspaper  service  with 
headquarters  in  Hollywood,  California, 
made  its  initial  bow  this  month  offering 
the  famous  K.  C.  B.  (Kenneth  C. 
Beaton)  editorial  feature  to  the  pub¬ 
lishers.  The  K.  C.  B.  column  was,  until 
’•ecently,  a  feature  of  the  Bell  Syndicate. 

*  It  was  while  this  feature  was  allied  with 
the  Hearst'  interests  that  it  became  a 
widely  read  feature.  Norman  L.  Sper 
is  general  manager  of  the  new  syndicate. 


CURTIN  TEACHING 

D.  Thomas  Curtin,  former  war  corre¬ 
spondent  for  the  London  Daily  Mail  and 
the  London  Tiims,  has  been  appointed 
head  of  the  journalism  department  at  the 
Manchester,  N.  H.,  High  school.  Curtin 
is  a  native  of  Boston  and  a  graduate  of 
Harvard. 


The  War  Beneath  The  Waters 


A  ten-part  weekly  series  by  the  leading 
submarine  captains  of  Germany,  Great 
Britain,  France,  Austria  and  Italy. 


This  thrilling  series,  well  illustrated,  is  now  offered 
for  first  publication  in  American  newspapers  by 

Current  News  Features,  Inc. 

Washington,  D.  C. 

Some  territory  still  open. 


Era  and  Charles  Goslee  as  managing' 
editor. 

The  Palmer  group  in  Arkansas  now 
includes  the  Hot  Springs  New  Eja,  El 
Dorado  Daily  News  and  Times,  Jones¬ 
boro  Tribune,  Camden  News,  Hope  Star 
and  Stephens  News. 


FOREIGN  JOURNALIST  DINED 

_  United  Press  officials  and  representa¬ 
tives  of  foreign  newspapers  in  New  York 
were  present  at  a  luncheon  Sept.  25 
given  in  honor  of  N.  Okumura,  manag¬ 
ing  editor  of  Osaka  Mainichi  Japanese 
newspaper.  James  H.  Furay,  vice- 
president  and  general  foreign  manager, 
tendered  the  luncheon. 


PAIST  CO.  HEAD  DIES 

Charles  Paist,  Jr.,  head  of  the 
Charles  Paist  Company,  direct  mail  ad¬ 
vertising  firm  of  Philadelphia  and 
former  president  of  the  Poor  Richard 
Club,  died  last  week  at  his  home  in 
Philadelphia. 


C.  E.  Palmer  Acquire*  New  Era — 

Riggs  Remain*  a*  Secretary 

Following  closely  upon  the  incorpora¬ 
tion  of  the  Associated  Arkansas  News¬ 
papers  as  the  holding  company  for  the 
Palmer  interests,  it  was  announced  Sept. 

24  at  Hot  Springs  that  the  Hot  Springs 
New  Era,  one  of  the  state’s  oldest  news¬ 
papers,  has  been  acquired  by  the  cor¬ 
poration. 

E.  Marion  Riggs,  son  of  the  founder, 

John  A.  Riggs,  will  continue  as  secretary 
of  the  New  Era  and  C.  E.  Palmer, 
president  of  the  Associated  Arkansas 
Newspapers,  will  be  president.  The  new 
company  will  eventually  be  made  the 
operating  organization  for  the  Palmer 
newspapers,  but  for  the  present  it  will 
operate  only  the  New  Era  and  the  El 
Dorado  Daily  News  and  Times. 

Mr.  Palmer  announced  that  Mr.  Riggs 
will  continue  as  manager  of  the  New 

The  Paterson  Press-Guardian 

Now  Offers 

Its  Advertisers 

A  Circulation  of 

OVER  16,000  NET  PAID 

• 

Confronted  with  the  problem  of  reconstructing 
its  circulation  due  to  a  city  newsdealers’  strike 
on  August  1 6,  The  Press-Guardian  immediately 
established  its  own  carrier-boy  system. 

This  has  operated  so  efficiently  that  it  is  now 
gaining  in  circulation  at  the  rate  of  approxi¬ 
mately  1 ,000  copies  per  week. 

The  Press-Guardian  is  the  only  Paterson  paper 
which  has  the  office-owned  carrier  system  of 
delivery,  and  also  the  only  pap)er  which  has  a 
definite  record  of  the  names  and  addresses  of 
its  subscribers. 


is  good  business  to  buy  on  a  rising  markeP* 


The  Paterson  Press-Guardian 

National  Rtprtaontativat 

SMALL,  SPENCER  &  LEVINGS,  New  York,  Chicago,  Boston 


The  MALONE 
EVENING 
TELEGRAM 

Malone,  N.  Y. 

A  GANNETT  NEWSPAPER 

Covert  like  a  blanket  a  rich  agricul¬ 
tural  territory. 


Malone  has  never  experienced  a  fi¬ 
nancial  depression. 


Malone  is  situated  60  miles  from  the 
nearest  city. 


Malone  is  the  **Home  of  Good  Roads** 
inJ^e  northern  part  of  New  York 
anV  is  the  natural  trading  center  for 
a  vfide  field. 


EXERCISES  VERBAL  OPTION 
GIVEN  20  YEARS  AGO 

RR.  BRINKERHOFF,  in- 
•  structor  in  Latin  at  the  Hunt¬ 
ington,  W.  Va.,  high  school,  has 
resigned  and  has  purchased  the 
Utica  (O.)  Herald,  a  weekly  news¬ 
paper,  thus  exercising  a  verbal  op¬ 
tion  given  20  years  previously. 

Ever  since  Mr.  Brinkerhoff,  as  a 
boy,  worked  on  the  Herald  he  has 
had  an  ambition  to  own  the  publi¬ 
cation.  He  was  assured  then  by 
its  owner,  Harry  E.  Harris,  that  the 
first  opportunity  to  buy,  when  it 
was  for  sale,  would  be  given 
him.  Recently  he  was  notified  by 
Mr.  Harris  that  he  was  ready  to 
retire. 

Brinkerhoff  is  a  graduate  of 
Ohio  Wesleyan  university  and  an 
overseas  veteran  of  the  World  war. 


HOT  SPRINGS  DAILY  SOLD 


I 
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—and 

on  Friday,  the  13th! 

Friday,  the  13th  of  September,  held  no  hoodoo  for 
the  Chicago  Evening  American.  Au  contraire,  as 
the  French  so  conveniently  put  it.  For  the  day  was 
marked  by  a  76-page  paper — only  two  pages  short 
of  the  all-time  record  made  last  year  at  the  height 
of  the  holiday  season. 

Just  how  outstandnig  this  event  is,  and  how  clearly 
it  reveals  the  progress  of  the  Chicago  Evening 
American  toward  its  zenith,  is  demonstrated  by 
(1)  a  gain  of  20  pages  in  the  size  of  this  tremendous 
paper  (2)  a  gain  of  103  columns  of  paid  advertising 
and  (3)  a  gain  in  circulation  of  91,572  over  the 
record  of  a  year  ago. 


CHHcym.oo  e'%^eiwimo 


a  good  newspaper 

National  Representatives:  RODNEY  E.  BOONE  ORGANIZATION 


One  of  the  28  Hearst  Newspapers  read  by 
more  than  twenty  million  people.  Member 
of  International  News  Service.  Universal 
Service  and  Audit  Bureau  of  Circulations. 


30 


Editor  &  Publisher  The  Fourth  Estate  for  September  28,  1  929 


DEAN  McKenzie  ends 

GLOBE  CIRCUIT 


LEARNING  THE  WAYS  OF  THE  ORIENT 


Grazed  Hostilities  in  Manchuria,  At¬ 
tended  1.  A.  A.  Berlin  Meeting, 
Planned  1930  Feature  Program 
in  4-Month  Journey 


Seattle,  Wash.,  Sept.  25. — After  a 
four  months’  trip  around  the  world,  Dean 
Vernon  McKenzie,  of  the  University  of 
Washington  School  of  Journalism,  re¬ 
turned  this  week,  ready  to  resume 
academic  duties  Oct.  1.  McKenzie  calls 
it  a  real  “busman’s  holiday’’  for,  in 
addition  to  carrying  I.N.S.  credentials 
and  co-operating  with  I.N.S.  correspond¬ 
ents  in  several  capitals  on  “spot”  news 
which  he  encountered,  he  wrote  2,500 
words  a  week  for  the  Seattle  Times; 
several  articles  for  the  London  Daily 
Express  and  the  Weekly  Graphic;  two 
special  features  for  MacLean’s  Magazine 
(Canada) ;  features  for  Sunday  papers, 
and  handl^  two  advertising  accounts. 

Dean  McKenzie  left  Seattle  early  in 
June,  with  Mrs.  McKenzie,  on  the  “Em¬ 
press  of  Asia,”  for  Japan.  After  three 
weeks  touring  in  Japan,  Mrs.  McKenzie 
went  to  Honolulu  for  the  balance  of  the 
summer,  and  the  Dean  travelled  through 
Korea,  (Thina,  Russia,  Germany,  France 
and  Great  Britain.  In  Tientsin  he  man¬ 
aged  to  “wangle”  an  invitation  to  break¬ 
fast  from  the  former  Boy  Emperor  of 
China,  now  plain  Mr.  Pu  Yi.  In  Muk¬ 
den  he  spent  a  couple  of  days  with 
Chang  Hsiao-liang,  the  28-year -old  Mar¬ 
shal  of  Manchuria.  In  Harbin  he 
expected  to  encounter  difficulties  in  get¬ 
ting  across  the  border  into  Russia,  owing 
to  the  severance  of  relations  between  the 
two  countries,  and  the  cancellation  of  the 
Trans-Siberian  Express.  He  was  for^- 
nate  enough  to  make  arrangements  with 
the  Soviet  officials,  being  deported  the 
same  day  that  he  arrived  in  Harbin,  to 
get  out  on  their  train  as  far  as  Chita. 

In  Berlin,  McKenzie  attended  the 
World  Advertising  Convention  as  a 
delegate  of  the  Seattle  Ad  Qub. 

It  is  more  or  less  of  an  open  secret 
that  Dean  McKenzie  collaborates  with 
the  English  artist,  “Fish,”  in  the  “Ad¬ 
ventures  of  Petty  June  and  Gwen,”  run¬ 
ning  at  the  present  time  on  the  front 
page  of  the  American  Weekly.  He  ad¬ 
mits  that  he  and  “Fish”  managed  to  map 
out  the  1930  features  while  he  was  in 
England.  McKenzie  was  until  two  years 
ago  with  the  International  Magazine  Co., 
for'  a  year  or  two  roving  editorial 
“scout”  in  Eairope,  and  later  associate 
editor-in-chief,  in  the  New  York  office. 
He  has  written  three  articles  on  the 
human  interest  side  of  journalism  in 
Japan,  (Thina  and  Russia,  which  will  ap¬ 
pear  shortly  in  Editor  &  Publisher. 


is  a  short  first  sentence  that  tells  the 
story.  If  it  isn’t  and  doesn’t,  rewrite  it. 

“  ‘Chromatics’  can  help  a  story,  but 
don’t  overdo  them. 

“The  coolest  man  on  the  hottest  story 
makes  the  fastest  time.  One  stumble 
may  cost  the  race.  When  you  start  to 
lose  your  head,  slow  up;  you’re  about  to 
stumble. 

“A  reader  can  do  his  own  ‘emoting.’ 
It  is  unnecessary  to  say  an  incident  is 
tragic,  dramatic,  pathetic  or  the  like. 

“Our  man-power  is  our  greatest  asset. 
Therefore,  the  maintenance  of  good 
health  is  vitally  important.  No  man 
should  be  allowed  to  continue  at  work 
when  he  is  not  fit  to  do  so.” 


JAILED  FOR  A  STORY 

To  get  the  “inside  story”  of  the  Rich¬ 
mond,  V^a.,  city  jail,  the  Richmofid  News 
Leader  assigned  J.  J.  Corson,  formerly 
of  the  University  of  Virginia,  to  spend 
three  days  in  the  jail  as  a  “prisoner.” 
He  wrote  an  interesting  series  of  four 
articles  on  his  experiences. 


Shingoro  Takaishi.  editor-in-chief  of  the  Osaka  Mainichi,  Japan,  demonstrates 
to  Vernon  McKenzie,  dean  of  the  School  of  Journalism  of  the  University  of 
Washington,  Seattle,  how  the  district  editions  of  his  paper  are  made  up. 


U.  P.  1929  MANUAL  FREE 
FROM  RIGID  RULES 


First  Book  of  Its  Kind  Issued  by  Press 
Association  Is  Compilation  of  Prin¬ 
ciples — Bender,  Mickel  and  Groat 
Its  Editors 


PLAN  CIRCULATION  AUDIT 

President  H.  B.  Trundle  has  called  a 
meeting  of  the  executive  committee  of 
the  Virginia  Press  Association  to  be  held 
at  Richmond,  October  12.  The  com¬ 
mittee  will  plan  a  circulation  audit  of 
weekly  newspapers  in  Virginia. 


The  United  Press  Associations  last 
week  issued  its  1929  manual  as  a  gen¬ 
eral  guide  for  U.  P.  news  men  in  the 
United  States.  The  new  booklet,  which 
contains  22  pages  and  is  bound  in  stiff 
covers,  is  tersely  written  and  notably 
free  in  content  from  iron-clad  rules  re¬ 
garding  practices,  the  object  evidently 
being  to  give  the  personnel  general  ideas, 
and  letting  them  work  out  the  details 
for  themselves. 

The  book  was  compiled  under  the  di¬ 
rection  of  Robert  J.  Bender,  vice-presi¬ 
dent  and  general  news  manager,  who  was 
assisted  by  L.  B.  Mickel,  superintendent 
of  bureaus,  and  Charles  E.  Groat,  day 
news  director.  The  book  is  the  first 
of  its  kind  the  United  Press  has  ever 
issued. 

Among  the  chapter  headings  are  the 
following  titles:  “What  Is  News?”, 
“United  Presstyle,”  “Avoidance  of 
Bromides,”  “Guide  to  Bureau  Managers,” 
“United  Press  Operation  Technique,” 
and  “Right  of  Copyright.” 

Following  are  a  number  of  ‘United 
Presscripts”  which  lead  the  booklet: 

“Accuracy  in  reporting  news  is  of 
paramount  importance.  Your  story  may 
affect  industry,  the  stock  market,  may 
lose  a  man  his  job,  may  cause  a  bank¬ 
ruptcy,  may  lead  to  a  divorce,  a  suicide 
or  a  murder.  The  slightest  error  is  a 
glaring  one  to  those  who  know.  Every 


INTELLIGENT  SPACE  BUYING 

must  be  based  on  facts. 

WE  FURNISH  THE  FACTS 

for  the  newspapers 
we  represent,  and  their  markets. 

CHAS.  H.  EDDY  CO. 

Newspaper  Representatives 

NEW  YORK 

BOSTON  CHICAGO 


news  story  affects  someone;  if  not,  it’s 
not  news. 

“Excitement  is  a  luxury  which  you 
cannot  afford  when  writing  a  story.  If 
you  are  excited,  you  are  not  master  of 
yo'ur  story.  On  a  battlefield  an  hysteri¬ 
cal  _  soldier  is  shot  or  put  under  arrest. 
This  simple  solution  is  impractical  in  a 
news  ro<jm,  so  you  have  to  be  your  own 
policeman. 

“Write  no  story  you  do  not  under¬ 
stand.  If  you  do  not  understand  it,  edi¬ 
tors  and  readers  cannot  be  assumed  to 
be  able  to  understand  it. 

“  ‘Culture’  i'  a  new  watchword  in 
America.  Scientific  news,  religious  news 
and  news  of  the  arts,  command  ever- 
increasing  attention.  Keep  pace. 

“The  quickest  way  to  an  editor’s  heart 


No  Editor  Should 
Overlook  This 

HKKK  In  a  rral  opportunity  for 
newspapers  to  secure  outstand- 
tnz  articles  and  interpretations 
of  the  hlzh-spots  in  the  news  from 
an  authority  of  international  repu¬ 
tation. 

A  newspaper  and  mazasine  writer 
and  editor  with  a  backzround  of 
Important  experience  In  this  coun¬ 
try  and  abroad  Is  prepared  to 
serve  newspapers  as  a  New  York 
correspondent,  write  news  and  fea¬ 
ture  articles,  interviews,  editorials, 
make  investizatlons,  and  co-operate 
broadly  in  a  constructive  way. 

Extensive  experience  in  the  Inter¬ 
national  Held  equips  this  writer  to 
Huppl.v  articles  of  unusual  interest 
on  politics,  industrialism,  finance, 
current  events,  the  theatre,  motion 
pictures,  books,  etc. 

Reader  interest  a-plenty  here.  Ad¬ 
dress  Editor,  Room  410,  871  Seventh 
Avenue,  New  York  City. 


Two  Cfttes  0JJ0  Newspaper 

Fifteen  minute  ferry  service  welds  the  progressive 
cities  of  Newburgh  and  Beacon,  located  on  opposite 
sides  of  the  Hudson  River,  60  miles  from  New  York 
I  City,  into  the  largest  urban  buying  unit  between 
•Yonkers  and  Albany 


EWfS 


.^BiWON 

Vi  ' 


will  sell  your  goods  in  this  rich  market,  just  outside 
the  commuting  but  inside  the  metropolitan  trading 
zone.  National  advertisers  write  one  contract  —  reach 
everyone  of  these  twin-cities  one-paper  readers. 


Circulation 
A.  B.  C. — Over 


16,000 


Rate,  ^ 

Per  Line..  VC 


J. 


A  Gannett  Newspaper 

p.  McKinney  & 


SON 


NATIONAL  ADVERTISING  REPRESENTATIVES 
New  York  San  Francisco 


Chicago 


R 

A  good  sales  tonic  to  prescribe  for  clients  whose 
products  are  sold  through  drug  stores  is  the 
more  frequent  use  of  Buffalo  Times  advertising, 
both  evening  and  Sunday.  Its  healthful  qualities 
are  evidenced  by  the  leadership  of  The  Buffalo 
Times  in  local  drug  store  advertising,  both  for 
6  and  7  day  issues,  for  the  first  seven  months  of 
1929.  Just  glance  at  the  figures  below: 


Buffalo  Drug  Store  Linages 

Jan.  1  to  July  31,  1929 


6~Days  7-Days 

TIMES .  125,429  127,893 

2nd  Paper .  72,522 

3rd  Paper .  2,902  6,338 


The  Buffalo  Times 


A  Scripps-Howard  Newspaper 


Officers  of  the  Interstate  Circulation  Managers’  Association  at  the  fall  meet¬ 
ing  in  Atlantic  City.  (Left  to  right)  John  H.  J.  Kuntz,  Lancaster  (Pa.)  New 
Era,  secretary-treasurer;  Harry  W.  Cullis,  Chester  (Pa.)  Times,  president; 
W.  D.  Miller,  Washington  (D.C.)  Post,  first  vice-president  and  W.  L.  Lippin- 
cott,  Atlantic  City  Press-Union,  second  vice-president. 


Directors  of  the  Interstate  Circulation  Managers’  Association  at  the  fall  meet¬ 
ing  in  Atlantic  City,  Sept.  24.  They  are  (left  to  right)  H.  C.  Lee,  Philadel¬ 
phia  Inquirer;  C.  O.  Reville,  Baltimore  Sun;  G.  W.  Stabler,  Williamsport 
(Pa.)  Grit;  A.  V.  Ambrose,  Trenton  Times  Advertiser;  W.  P.  Wilson,  Wash¬ 
ington  (Pa.)  Observer-Reporter  and  C.  L.  Stretch,  Philadelphia  Bulletin. 


nation  of  lost  and  stolen  bundles  through 
the  practice  of  the  express  agent  signing 
for  all  he  receives. 

The  use  of  free  publicity  by  the  edi¬ 
torial  department  was  hit  by  M.  J. 
Murphy,  Morgantown  (W.Va.)  New 
Dominion,  as  a  false  economy  from  a 
circulation  viewpoint  and  a  means  of 
cutting  off  legitimate  advertising  revenue. 
Other  conditions  labelled  by  Mr.  Murphy 
as  false  economies  were:  lack  of  a 
woman’s  page ;  lack  of  diversified  comics ; 
and  lack  of  business  news. 

The  special  edition  was  criticized  by 
the  Morgantown  circulator  as  a  hind¬ 
rance  to  circulation  effort. 

Taking  a  different  view  of  economy 
than  that  of  merely  saving  money, 
Charles  T.  Buck  of  Scranton  said:  “At¬ 
tempts  are  made  to  save  money  without 
regard  to  the  cost  of  putting  these  at¬ 
tempts  into  practice  or  their  effect  on 
the  service  that  shall  be  rendered.” 

Mr.  Buck  then  told  of  some  economies 
effected  on  the  Republican. 

“The  advertising  department  by  setting 
a  deadline  for  copy  and  adhering  to  it 
enabled  the  composing  room  to  save 
overtime,  make  the  editions  on  time  and 
produce  clean  copy.  The  last  two  of 
these  effects  were  beneficial  to  the  circu¬ 
lation  department 

“Subscribing  to  a  checking  bureau 
service  for  proof  of  insertion  to  adver¬ 
tisers  eliminated  delay  in  payment  of 
bills,  reduced  detail  work  in  the  adver¬ 
tising  department  and  has  saved  in  the 
number  of  office  copies  used. 

“The  auditing  department  of  the  Re¬ 
publican  prepares  each  month  a  profit 
and  loss  statement  with  a  comparison  of 
the  same  month  and  period  of  the  pre¬ 
vious  year.  To  make  the  statement  com¬ 
plete  it  is  necessary  for  the  circulation 
department  to  give  them  each  month  a 
trial  balance  of  its  accounts.  Keeping 
our  records  in  such  shape  that  we  are  in 
a  position  to  give  this  balance  has  been 
very  beneficial  to  the  department.  It  has 
reduced  outstanding  accounts  to  the  mini¬ 
mum,  reduced  credits,  because  of  the 
necessity  of  accounting  for  them  and 
eliminated  errors  in  agents’  accounts. 

“I  believe  that  it  has  been  the  most 
worth-while  effort  that  I  have  made  in 
my  circulation  work.  At  all  times  we 
have  all  records  and  information  at  our 
finger  tips.” 

.  In  the  press  room  Mr.  Buck  found  the 
replacing  of  a  24-page  press  with  a  32- 
page  machine  of  great  benefit  to  the 
circulation  department  in  the  elimination 
of  double  runs,  requiring  an  extra  force 
for  stuffing.  'The  proper  placing  of  the 
delivery  and  of  the  conveyor  eliminated 
three  boys  employed  to  carry  papers 
from  the  machine  to  the  wrapping  tables, 
he  told  the  meeting. 

The  morning  session  was  closed  with 
a  discussion  of  methods  of  handling 
complaints  by  George  W.  Stabler,  ff’iV- 
liamsport  (Pa.)  Grit;  C.  E.  Laubach, 
Benvick  (Pa.)  Enterprise;  and  Joseph 
B.  Taylor,  West  Chester  (Pa.)  Local 
News. 

E.  S.  Dobson,  Brooklyn  Times,  a  guest 
speaker;  and  W.  H.  Ward,  Scranton 


Sun,  talked  on  “How  to  make  the  edi¬ 
torial  department  circulation  conscious.” 

A  personal  experience  hour,  conducted 
by  R.  L.  McLean,  Philadelphia  Bulletin, 
brought  the  meeting  to  a  close. 

During  the  course  of  the  meeting  R. 
A.  Peifer,  advertising  manager  of  the 
Atlantic  City  Press-Union,  urged  the 
circulators  to  work  toward  getting  the 
advertising  managers  of  their  respective 
newspapers  to  form  an  interstate  group 
such  as  their  own.  Mr.  Peifer  announced 
his  intention  of  spending  a  week  in  an 
effort  to  induce  these  advertising  men  to 
form  such  an  association.  It  would,  like 
the  circulators’  group,  take  in  Pennsyl¬ 
vania,  New  Jersey,  West  Virginia,  Dela¬ 
ware,  Maryland  and  the  District  of 
Columbia. 

Officers  of  the  Interstate  Circulation 
Managers’  Association  are:  Harry  W. 
Cullis,  Chester  (Pa.)  Times;  W.  D. 
Miller,  Washington  Post,  first  vice- 
president;  W.  D.  Lippincott,  Atlantic 
City  Press-Union,  second  vice-president; 
John  H.  J.  Kuntz,  Lancaster  New  Era 
and  IntelUgcncer-J ournal,  secretary-treas¬ 
urer. 

The  board  of  directors  are :  H.  C.  Lee, 
Philadelphia  Inquirer;  C.  O.  Reville, 
Baltimore  Sun;  G.  W.  Stabler,  Williams¬ 
port  Grit;  A.  V.  Ambrose,  Trenton 
Times- Adi>ertiser ;  W.  P.  Wilson,  Wash¬ 
ington  (Pa.)  Obserz'er-Reporter ;  C.  L. 
Stretch,  Philadelphia  Bulletin. 

NEW  LOUISIANA  PAPER 

The  Goodhope  (La.)  News,  a  weekly, 
began  publication  Sept.  21,  with  T.  B. 
Mayer  as  editor  and  Robert  L.  Crager 
as  business  manager. 


OGDENSBURG 

REPUBLICAN 

JOURNAL 

NOW  AN 
E  VENING 
NEWSPAPER 

Completely  covering  St. 
Lawrence  County,  the 
largest  County  in  New 
York  State,  without  pre¬ 
dating,  contests,  or  high- 
pressure  circulation 
methods. 

An  effective  medium  of 
many  years  standing, 
dominating  a  receptive  and 
prosperous  market 

A  GANNETT  NEWSPAPER 

The  Only  Daily  Paper 
in  St.  Lawrence  County 


ACQUIRE  FARM  JOURNALS 

The  Southwestern  Stockman  Farmer 
and  the  Southwestern  Poultryman,  of 
El  Paso,  recently  were  purchased  from 
the  Western  Publishing  Company  by 
Etorrance  D.  Roderick,  El  Paso,  Lind¬ 
say  Nunn,  Amerillo,  and  David  M. 
Warren,  Pampa,  associated  in  West 
Texas  daily  newspapers,  including  the 
El  Paso  Herald  and  Times. 

OCCUPIES  NEW  PLANT 

The  Canton  (Ill.)  Daily  Ledger  this 
week  occupied  its  new  home  on  Elm 


street,  ground  for  which  was  broken  last 
fall.  The  main  building  extends  ^  feet 
along  Elm  street  and  is  40  feet  deep.  The 
mechanical  unit  extends  94  feet  to  the 
rear  of  this  building  with  a  width  of  50 
feet.  A.  C.  Baker  is  editor  and  C.  E. 
Warwick  business  manager. 

COAST  WRITER  IN  HOSPITAL 

Henry  James,  editorial  writer  for  the 
chain  of  Southern  California  newspapers 
owned  by  Col.  Ira  C.  Copley,  is  confined 
in  a  Pasadena  hospital  where  he  recently 
underwent  a  serious  operation. 


As  One  Champ 
To  Another! 


Dear  Connie  Mack: 

We  were  both  leaders  in 
our  respective  fields  some 
15  years  ago.  And  1929  sees 
us  forging  ahead  again. 
Comparing  the  first  six 
months  of  the  year  with  the 
same  period  in  1928 

The  Record  is  the 
only  morning  pa¬ 
per  with  a  gain  in 
advertising  linage. 

Record  gained . 433,030 

Inquirer  lost . 146,055 

Ledger  lost .  88,310 


Yet  some  folks  say  “they 
never  come  back!” 

Sincerely  yours 


PHILADELPHIA  RECORD 


Member  A.  B.  C. 


Story,  Brooks,  &  Finley, 
National  Representatives 


-‘ICA' 


INTERSTATE  CIRCULATION  MANAGERS  HOLD  LIVELY  MEETING  AT  SHORE 

(Continued  from  page  18) 


man 


marr 


“I  like  every  one  of  these  boys,  but  to  save  my  life  I  can’t 
decide  uhich  one  to  marry.  Please  help  me  decide.  Just 
write  a  letter  to  me.  I  will  pay  $500  for  the  best  advice.” 


TOM 


JERRY 


GORDON 


DICK 


HARRY 

and 


tile  fiillowiiig  iiewspaiRTs  have  ar¬ 
ranged  to  use  the  Marian  Contest 
through  The  Register  and  Trihune 
Syndicate ; 

Amarillo  Globe-News 
Birmingham  Post 
Bloomington  Pantagraph 
Boston  Post 
Brockton  Enterprise 
Buffalo  Times 
Chicago  Daily  News 
Cleveland  News 
Dallas  Times-Herald 
Danville  Commercial-News 
Dayton  Journal 
Erie  Dispatch-Herald 
Hivansville  Courier 
Fort  Wayne  News-Sentinel 
Grand  Rapids  Press 
Halifax  Chronicle 
Honolulu  Advertiser 
Houston  Press 
IndianaiKilis  News 
Jackson  Citizen-Patriot 
Louisville  Courier- Journal 
Minneapolis  Star 
Nashville  Tennessean 
New  Bedford  Standard 
New  Haven  Register 
Oakland  Tribune 
Omaha  World-Herald 
Philadelphia  Record 
Raleigh  News  and  Observer 
Regina  Post 
Sacramento  Union 
Scranton  Republican 
Seattle  Star 
Spokane  Chronicle 
Springfield  State  Journal 
Tacoma  Ledger 
Terre  Haute  Star 
Toledo  Blade 
Winnipeg  Free  Press 


ceks  Marian  asked  Des  Moines  Sunday 
Register  readers  to  tell  her  which  man  she  should 
marry. 

Advice  came  from  538  Iowa  towns.  From  every 
corner  of  the  state  letters  begged  Marian  to  marry 
favorites.  Thousands  upon  thousands  of  lowans 
impatiently  awaited  Marian’s  final  decision  . . .  and 
again  the  circulation  of  The  Des  Moines  Sunday 
Register  climbed  upwards. 

Other  features  such  as  Flying  to  Fame,  Jane  Arden, 
Your  Baby  and  Mine,  Jabby  and  splendid  serials 
produced  by  The  Register  and  Tribune  Syndicate 
for  use  in  our  own  columns,  are  eagerly  sought 
from  coast  to  coast  because  of  their  demonstrated 
circulation  building  qualities. 


or  sever 


THE  UES  MOINES  REGISTER  AND 
TRIBUNE 

More  than  230,000  Daily 


V- 


Vi. 


•S  ' 


J 


J  y  JJ 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE 
TABULATION 


Statistic*  for  370  Daily  and  Sunday  Newspapers  for  Period  Jan.  1— 
June  30,  1929,  Compiled  by  Media  Records,  Inc., 
and  Advertising  Record  Company. 


CitMS  snd  Newspspen 

Local 

display 

National 

display 

Automotive  Financial 
display  display 

Classified 

Legal 

Total 

advertising 

AKRON 

Times-Prees _ _ 

...(E) 

4,687,015 

687,528 

287,878 

182,909 

1,014,929 

90,640 

6,950,899 

Times  Prew . 

...(8) 

1,055,583 

67,326 

263,191 

35,784 

388,327 

361 

1,810,572 

Beaooo^ounuU . . 

...(E) 

6,032,796 

1,404,890 

609,728 

257,212 

1,647,813 

176,552 

10,128,991 

ALBANY 

Kruckerbacker-PrsmCM ) 

1,755,933 

608,296 

230,032 

230,465 

650,533 

294,955 

3,770,214 

Knickerbocker-Pram(S) 

706,263 

279,281 

335,787 

58,514 

151,485 

427 

1,531,757 

New* . 

,..(E) 

2,254,027 

1,095,122 

308,209 

149,944 

637,228 

27,903 

4,472,433 

Times-Unioa _ 

...(E) 

1,845,947 

886,952 

356,286 

115,160 

471,871 

182,241 

3,858,457 

*TinMS-Unian _ 

...(S) 

395,177 

540,575 

233,682 

51,135 

104,550 

1,325,619 

ALBUQUERQUE 

Jouroftl . 

..(M) 

803,629 

442,711 

304,454 

21,16.5 

339,237 

11,721 

1,922,917 

Journsl . 

...(E) 

955,365 

470,047 

388,439 

22,579 

327,014 

8,374 

2,171,818 

Journal . 

...fS) 

315,583 

47,244 

206,515 

4,112 

74,989 

138 

648,581 

Stste-Tribune. . . 

..(E) 

836,066 

304,923 

294,115 

19,507 

235,107 

8,150 

1,697,868 

ATLANTA 

( 'onstitutioo . 

..(M) 

2,145,703 

906,518 

238,994 

175,207 

652,347 

78,677 

4,197,446 

( 'oustitation .... 

...fS) 

1,122,370 

217,791 

296,926 

12,861 

257,112 

819 

1,907,879 

(ieorgisn . 

..(E) 

1,308,112 

.528,504 

135,352 

54,399 

347,858 

1,012 

2,375,237 

'Americsn . 

...(8) 

446,678 

527,018 

251,713 

8,733 

167,625 

1,401,767 

Journsl . 

..(E) 

3,577,287 

1,248,096 

257,241 

87,274 

906,953 

7,486 

6,084,337 

JiNimal . 

...(8) 

954,565 

(303,640 

404,449 

24,224 

421,812 

476 

2,109,166 

BOSTON 

' 

Record  . 

..(M) 

523,438 

134,464 

7,142 

1,617 

28,880 

66,916 

762,457 

•Advertiser . . 

...(8) 

422,430 

584,697 

219,532 

3,603 

164,787 

98 

1,395,147 

Ameriesn . 

..(E) 

1,561,451 

602,458 

117,712 

35,433 

223,028 

1,924 

2,542,006 

Ulobe . 

..(M) 

2,971,317 

1,215,707 

298,110 

165,517 

766,789 

12,815 

5,430,225 

(llobe . . 

...(8) 

1,482,283 

199,711 

468,139 

5,651 

1,089,071 

122 

3,244,977 

Hersid . . 

..(M) 

3,276,494 

1,381,806 

319,072 

806,926 

1,032,064 

9,822 

6,826,184 

Hersid . 

...(8) 

890,110 

530,859 

432,731 

6,657 

602,8«) 

152 

2,463,309 

Port . . . 

..(M) 

3,382,505 

1,551,202 

337,313 

127,733 

477,628 

6,547 

5,882,928 

I*o«t . 

...(8) 

616,075 

307,469 

304,416 

3,560 

409,270 

229 

1,641,019 

Trsnscript . 

...(E) 

1,501,560 

808,338 

301,378 

608,283 

948,976 

55,888 

4,224,423 

Traveler . 

..(E) 

3,826,842 

1,431,453 

412,389 

777,679 

881,903 

35,153 

7,365,419 

’Americsn  weekly  linage  included  in  above  Sunday  newspaper:  National,  446,074;  Automotive,  57,321;  total,  503,395 

(Continued  on  page  36) 


Advertising  Lineage  Records 

January  Thru  June  1929 

LOCAL  DISPLAY .  1,389,417 

GAIN  OVER  1928  —  68,311 

NATIONAL .  1,538,033 

GAIN  OVER  1928—  177,678 

TOTAL  VOLUME .  4,089,230 

GAIN  OVER  1928  —  213,546 


Poston  Pbetnng  ^rnnsnipt 

Highest  ratio  of  BUYERS  to  readers 


CHAS.  H.  EDDY  CO. 

National  Advertising  Representatives 

Chicago  NEW  YORK  Boston 


The  Atlanta  Journal 

Atlanta,  Ga. 

Big  gains  in  advertising  during  the  summer  months  are  full 
of  meaning.  When  sales  are  sluggish,  merchants  keep  a  sharp 
eye  upon  costs.  Waste  is  cut  down.  Drones  have  a  much 
harder  time  to  hold  a  place  at  the  feeding  trough. 

TTiat’s  why  the  unexampled  gains  in  advertising  made  by  The 
Atlanta  Journal  during  the  past  summer  are  so  significant. 
TTie  Journal’s  advertising  for  each  of  the  months  of  May,  June, 
July  and  August  rose  way  above  prior  records. 

The  monthly  gain  averaged 

100^000  lines,  plus. 

Elach  month  showed  a  total  of  well  over  a  million  lines. 

With  Georgia  melons,  peaches,  tobacco  and  cotton  selling  for 
much  more  actual  money  than  before,  Georgia’s  farm  families 
are  spending  liberally. 

Industrially,  there  has  been  a  great  surge  of  new  textile  and 
other  manufacturing  plants  to  Georgia.  Atlanta  alone  has  had 
$26,000,000.00  added  to  its  payrolls  in  three  years. 

Roger  Babson  rates  Atlanta’s  business 

50%  ahead 

of  last  year. 

Journal  want  ads  show  a  distinct  increase  in  “Help  Wanted’’ 
and  a  decrease  in  “Situations  Wanted.”  Total  number  of  want 
ads  broke  all  summertime  Journal  records.  For  a  generation 
The  Journal  has  been  THE  want  ad  paper  of  Georgia. 

Advertising  in  The 
Journal  Sells  .the  Goods 


Football  Dope  Book  showing  schedules  of  all  colleges 
this  fall  will  be  mailed  upon  request,  as  long  as  the 
supply  lasts,  for  5c  postage. 


The  Journal  Covers 
Dixie  Like  the  Dew 
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Steadily  Onward! 
Gaining— Leading! 


A  Circulation  Lead  of 

More  Than  12,000 

DAILY  MAKES  THE 
BEACON  JOURNAL 
THE  CHOICE  OF  ALL 
ADVERTISERS . 

The  Government  Statement 


Beacon  Journal . 65,598 

Nearest  Competitor . 534^7 

NEAREST  COMPETITOR'S  . 

SUNDAY  EDITION .  30*9n) 


THE  AKRON  BEACON  JOURNAL 
IN  THE  EIRST  EIGHT  MONTHS  OF  1929 


FOOD 

ADVERTISERS 
CHOOSE  THE 
BEACON  JOURNAL 


In  the  First  Eight 
Months  of  1929  the 
Beacon  Journal 
Carried 

73.837 

More  Lines  of  Local 

219,088 

More  Lines  of  National 

22,309 

More  Lines  of  Baking  Products 

45.240 

More  Lines  of  Beverages 

21,438 

More  Lines  of  Condiments 

27431 

More  Lines  of  Cereals 

60,096 

More  Lines  of  Soap  and 
Cleansers  than  did  its  nearest 
competitor — a  seven  day  news¬ 
paper  ! 


Made  A 
Gain  Of 

Led  Its 
Nearest 
Competitor 


1,732,414 

I.INES  OVER  THE  FIRST 
EIGHT  MONTHS  OF  1928 


AND 


A  SEVEX-DAV  NEWSPAPER 
BY  A  TOTAL  OF 

1,800,633  Lines! 


MEDIA  RECORD  FIGURES  FOR  ALL  CLASSIFICATIONS 
o  ■  . 

HOW  THE  AKRON  SLATE  STANDS  JAN.  1-AUG.  31,  1929 

Beacon  -  —  -  Nearest  Comi)etitor 

Classification  Journal 

Local  Display .  7,909,156 

National  Display .  1,763,503 

Automotive  Display .  849,256 

Financial  Display .  342,885 


Beacon 

Journal 


Daily 

6,216,609 

878,133 

423,532 

242,171 

Sunday 

1,331,501 

97,712 

358,072 

44,516 

Total 

7,548,110 

975,845 

781,604 

286,687 

Lead 

361,046 

787,658 

67,652 

56,198 

7,760,445 

1,831,801 

9,592,246 

1,272,554 

1,288,574 

505,088 

1,793,662 

37/, 025 

115,335 

436 

115,771 

l.=;0,676 

89,119 

116 

89,235 

378 

9,253,473 

2,337,441 

11, .590,9 14 

1.800,633 

Classified  .  2,170,687  1,288,574 

Legal  .  266,447 

Church  Notices .  89,613 


OUT  OF  20  MAJOR  NATIONAL  CLASSIFICATIONS,  JAN.  i 
TO  AUG.  31,  MEDIA  RECORDS --- THE  BEACON  JOURNAL 
LEADS  IN  i8! 


COVER  THE  RUBBER  AND  AIRSHIP  CENTER  OF  THE  UNITED  STATES  WITH  THE 

AKRON  BEACON  JOURNAL 


First  In  Ohio — Fourth  In  The  Nation  In  1928  Six-Day  Linage  Volume — Owned  Independently 
Story,  Brooks  &  Finley,  Representatives.  -  -  New  York  -  Chicago  -  Philadelphia  -  Los  Angeles 
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Local 

National 

Autoipotive 

Financial 

Total 

Cities  and  Newspapers 

display 

display 

display 

display 

('laasiSed 

Legal 

advertising 

BALTIMORE 

•Americaij . 

.(S) 

575,857 

.5a5,712 

137.917 

7,311 

160,.576 

1,8.56 

1,389,229 

News . 

(E) 

1,889.317 

949,836 

351,765 

108,891 

493,696 

39,003 

3,832,448 

Port . 

(E) 

1.121..'>4.5 

467,883 

121,437 

37,493 

265.. 528 

40,051 

2.a53,937 

Sun . 

(E) 

5,112.79.5 

1,636,661 

325,570 

.343,791 

1,489,249 

10,437 

8,888,503 

Sun . . 

rM) 

567,820 

1.. 507, 240 

264,892 

369,630 

1,. 500, 862 

24,569 

4,23.5,013 

Sun . 

.(S). 

2,231,124 

36.5, .561 

441,513 

12,877 

515,907 

792 

3,567,774 

• 

BIRMINGHAM 

.\ce-HeraKJ  .  . 

(M) 

2,018,835 

1.119,812 

392,626 

331,446 

.5.50,225 

.56,900 

4,469,844 

News  k  .4ge-Henil<i.(S) 

1,. 598, 118 

263,792 

351,500 

56,728 

339,003 

12,774 

2,621,915 

New?  . . 

.(E) 

3,936,771 

1,126,282 

403,044 

325,769 

.547,988 

65,734 

6,405,588 

Port . 

.(E) 

l,.596.94t) 

600,788 

284,037 

196,436 

311.064 

25.618 

3.014.883 

BRIDGEPORT 

Post . 

.fE) 

2,518.512 

9.58,451 

344,240 

132,718 

590.689 

11,8.59 

4.. 5.56, 469 

PfirtTelegraro  . . 

(S) 

322,743 

44,944 

278,788 

18,356 

132,464 

145 

797,440 

Timea-Star  . 

.(E) 

1,927,247 

293,771 

190,693 

69,257 

275,682 

12,954 

2,769,514 

Herald  . 

(S) 

307,621 

.50,248 

84,174 

26,854 

27,895  . 

496,792 

BUFFALO 

^'ourier-Kkpress 

(M) 

ri. 614,96.5 

■■  627,672 

349,799 

498,528 

542,652  1 

147,044 

3,780.660 

Courior-bK|>resB  . 

"(S) 

' 1,125,594 

388,191 

451,000 

13,281 

172.195 

1,451 

2,151,712 

~\ewB . 

.(E) 

3,657,519 

1,733,538 

945,553 

302,974 

1,922,572 

48,736 

8,610,892 

Times . 

.(E) 

3,232,334 

982,514 

275,810 

159,910 

744,370 

91,775 

5,486,713 

Timefl . 

.(S) 

747,712 

190,658 

318,196 

7,630 

186,855 

302 

1,451,353 

CANTON 

News . 

.(E) 

1,225,383 

341,404 

123,368 

94,625 

.554,858 

87,604 

2,427,242 

News . 

(8) 

269,128 

51,591 

148,522 

48,931 

130,691 

31 

648,894 

Repository . 

.fE) 

3,633,263 

1,028,622 

406,213 

82,537 

1,019,919 

210,875 

6,381,429 

Repository . 

.(8) 

718,443 

88,236 

289,702 

75,755 

290,725 

696 

1,463,557 

CHICAGO 

Tribune 

(m) 

5,402.697 

2,713,919 

431,715 

1,039,971 

2,574,963 

10,691,579 

Tribune . 

.(■) 

3.103.573 

1.626,085 

726,703 

66,503 

1,362,840 

6,092,498 

Herakl'Exnminer. 

(m) 

2,527,608 

923,883 

183,842 

249,168 

629,397 

4,080,888 

Heraki'EKftminer . 

.  (i) 

1,791,080 

1,197,505 

444,939 

12,070 

525,213 

3,513,798 

News . 

..(e) 

6,683,011 

2,337,088 

576,194 

387,746 

1,857,843 

10,877,942 

Post  . 

(e) 

1,749,776 

676,218 

274,920 

340,893 

195,933 

2,621,927 

.American . 

..(e) 

5,104,877 

1,767,596 

499,996 

126,159 

618,369 

7,490,842 

Journal . 

..(e) 

1,299,981 

529,930 

173.169 

171,585 

136,929 

1,966  840 

Cbiewo  6(ure9  are  aupplied  by  Advertiaiiv  Record  Co.  Automotive  and  Financial  Totala  are  also  included  in 
National  and  Local. 


CINCINNATI 


('ommercial-Trifaune(M) 

619,813 

231,414 

16,111 

80,426 

168,424 

161,279 

1.277,467 

( 'ommercial-TribuneCaS ) 

272,065 

27,336 

22,774 

30,170 

88,927 

711 

441,983 

Enquirer . 

...(M) 

1.350,554 

.564,898 

111,729 

251,719 

1,010,861 

63,119 

3,352,880 

Enquire . 

....(8) 

1,865,130 

396,625 

451,729 

115,190 

1,248,577 

727 

4,077,978 

Port . . 

.  .(E) 

2,516,779 

1,100,378 

300,763 

80,700 

1,240,224 

2,339 

5,241,183 

Times-Star _ 

....(E) 

4,436,023 

1,7.53,898 

717,765 

144,329 

1,124, .546 

5,560 

8,182,121 

CLEVELAND 

Plain  Dealer . . . 

...(M) 

2,190,252 

1,217,444 

519,663 

365,267 

1,641,838 

41,783 

5,976,247 

Plain  Dealer. . . 

965,447 

.589,387 

635,989 

22,768 

610,351 

105 

2,824,057 

News . 

....(E) 

2,637,587 

923,069 

273,070 

206,379 

362,807 

31,572 

4,436,504 

News . 

....(8) 

710,146 

160,613 

306,205 

12,736 

124,446 

172 

1,314,318 

Press . 

4,548,844 

1,. 5.59, 327 

518,459 

1.56,38.5 

1,. 532, 769 

13,608 

8.329.392 

COLUMBUS 

Dispatch . 

....(E) 

4,491,010 

1,674,099 

379,022 

298,984 

1,174,617 

12,565 

8.03(U97 

2,.527A58 

Dispatch  . 

....(8) 

1,279,229 

167,395 

424,055 

74,465 

.582.300 

154 

('itisen . 

....(E) 

3.682,465 

722,248 

349,731 

188,698 

781,270 

8,510 

5,732,922 

Ohio  State  Joumal.(M ) 

910,091 

403,366 

96,380 

374,281 

493,545 

183,009 

2,460,762 

Ohio  State  Journal.  (S) 

230,396 

46,311 

1.55,961 

58,304 

209,483 

796 

701,251 

DALLAS 


News . 

...CM) 

1,. 596.777 

1.157,168 

274,846 

250,682 

848,976 

20,906 

4,149,355 

News  . 

...(8) 

912,671 

287,476 

468,599 

160,532 

438,173 

18,530 

2,285,981 

Times-Herakl . . . 

...(E) 

3,958,516 

1.127,088 

196,014 

168,191 

711,534 

5,267 

6,166,610 

Times-Herald . . . 

...(8) 

1,279,404 

136,438 

383,841 

78,748 

235,564 

2,727 

2,116,722 

Journal . 

...(E) 

1,075,520 

429,625 

145,679 

101,953 

844,335 

32,399 

2,629,511 

Dispatch . 

...(E) 

1,504,308 

441,087 

142,130 

67,421 

271,762 

203,463 

2,630,171 

DAYTON 


Journal . 

. (M) 

532,695 

420,844 

122,796 

128,013 

527,159 

134,763 

1,866,270 

Journal . 

. (S) 

831,618 

194.579 

3U,308 

63,309 

341,779 

564 

1,776,157 

Herald . 

. (E) 

2,904,351 

702,938 

394,432 

175,872 

904,324 

129,400 

5,211,317 

Nesrs . 

. (E) 

3,241,781 

1,282,792 

332,284 

158,174 

1,106,540 

52,373 

6,173,944 

News . 

. (8) 

942,917 

133,634 

326,388 

72,415 

332,429 

352 

1,808,135 

DENVER 


Roeky  Mt.  News 

(M) 

1,442,029 

473,083 

227,718 

106,315 

864,517 

224,058 

3,337,720 

Roeky  Mt.  News 

..(8) 

471,431 

77,669 

242,599 

11,801 

365.532 

350 

1,169,382 

Post . 

..(E) 

3,157,539 

1,230,924 

341,870 

156,018 

940,600 

60,535 

5,887,486 

Post . 

..(8) 

810,456 

328,051 

454,134 

10,744 

661,662 

54 

2,265,101 

DES 

MOINES 

Register  . 

.(M) 

577,205 

1,246,352 

277,819 

113,330 

720,027 

32,883 

2,967,616 

Regirter . 

..rs) 

685,037 

414,449 

438,236 

26,209 

327,497 

428 

1,891,856 

Tribune . 

..(E) 

2.982,149 

1.270,943 

465,429 

111,432 

734,934 

12,340 

5,577.227 

(Continued  on  page  38) 


To  National  Advertisers 
JT^ho  Measure  Markets 

by 

TELEPHONES 
per  CAPITA 


a 


OLVMBIJS  hds  the  second  largest  tele¬ 
phone  development  per  capita  among  the  nine 
largest  Ohio  cities. 


Cc 


OLUMBUS  ranks  second  in  the  number  of 
telephones  per  100  families  among  the  nine 
largest  Ohio  cities. 


7= 


'I'he  Nine  Leaditif?  ( )liio  Citie.s 
Rank  as  Follows  in  'I'elephone 
Development : 

Telephones  Teleidtones 
IKT  1(K)  IH-T  1(X) 
Inhabitants  l-'ainilies 

Cincinnati  .  23.7  85.5 

Columbus  .  22.0  85.7 

I'leveland  .  1‘).9  86.0 

Toledo  .  18.5  73.0 

Dayton  .  18.2  70.5 

Springfield  .  16.6  I><i.5 

Canton  .  16.1  67.5 

Youngstown .  15.2  68.1 

Akron  .  13.2  56.5 


ELEPHONES  per  capita  are  regarded  by  many 
national  advertisers  as  a  reliable  measure  of  tbe 
artual  or  potential  purrbasing  power  of  a  city. 
Columbus  bas  tbe  second  largest  telephone  de¬ 
velopment  among  tbe  nine  largest  Ohio  cities, 
and  ranks  second  in  tbe  number  of  telephones 
per  100  families,  according  to  W.  W.  Acord,  dis¬ 
trict  commercial  manager  of  the  Ohio  Bell  Tele¬ 
phone  Company. 

According  to  the  same  source  of  information, 
Columbus  is  third  in  the  number  of  inhabitants 
and  the  number  of  families  in  the  local  service 


Both  facts  taken  together  certainly  indicate  that 
Columbus  is  a  source  of  sales  volume  no  manu¬ 
facturer  ran  overlook  in  coming  into  the  Ohio 
market.  .  .  . 


Particularly  so,  because  Columbus  ran  be  covered 
at  low  cost  with  one  fine  newspaper  .  .  .  THE 
COLUMBUS  DISPATCH  ...  a  medium  that 
offers  more  than  89%  coverage  of  ALL  the 
homes,  and  ranks  with  the  most  productive  in 
America  by  every  measure  of  advertising  respon¬ 
siveness. 


^olumbuB  ite)iatrl; 

--4  OHIO’S  GREATEST  HOME  DAILY  )?►•- 

Member  100,000  Group  of  American  Cities 


HARRY  R.  YOUNG,  Advertising  Director 
O’MARA  &  ORMSBEE,  Inc.,  National  Representatives 


Draperies  and  Household . 

Drugs . .  ■  • 

Elec.  Appliances  and  buppUes, 


Jewelry . 
Medical 


Women’s 


Total  Radio 


Totals 


(*)  Roto.  Lineage  included  in 


FIISAISCIAL 


Parts  and  Accessories . 
Passenger  Cars  (New) . 
Passenger  Cars  (Used) 
Tires  and  Tubes . 


Automotive  Total 


National  Representatives 

KELLY-SMITH  COMPANY 

New  York  t'hirago  Philadelphia  Detroit  Boston  .\tlanta 


MEDIA  RECORDS,  INC.,  COMPILES 

EIGHT  MONTHS’  TOTALS  for  BUFFALO  NEWSPAPERS 


NEWS 


BUFFALO  EVENING 

Net  Paid  Circulation  Over  168,000  Daily 


Summary,  Jan.  1  to  Aug.  31, 1929 — 


Local  DispUy . 

National  Display. . . . 
Automotive  Display. 
Financial  Display .  .  . 

Total  Display .  . . 

Classified . 

Legal . 


Total  Advertising . . . 
Lines  Paid  Advertising . . 
Lines  Office  Advertising. 
Lines  News . 


Total  Lines . . 

Total  Pmcs.  All  Sections . 

(*)  Roto.  Lineage  included  in  Sunday  totals. 


-  NEWS 

Evening 

4,620,400 

2,142,424 

1,274,522 

425,029 

CO  UR.  EXP. 
Morning 
2,027,575 
793,653 
499,341 
675,540 

CO  UR.  EXP. 
Sunday* 
1,409.522 

487 , 149 
558,250 
15,568 

TIMES 

Evening 

3.905,132 

1.187.749 

403,020 

216.075 

TIMES 

Sunday* 

906,720 

228.734 

401,122 

8,363 

8,462,375 

2,537,129 

61,624 

3,996,109 

705,577 

195,743 

2,470,489 

213,228 

1,675 

5,711,976 

943,508 

118,184 

1.. 544, 9.39 
227,229 
340 

11,061,128 

11,061,128 

219,388 

10,117,084 

4.897.429 

4.897.429 
167,266 

7.838,153 

2,685,392 

2,685,392 

93,324 

4,489,076 

6,773,668 
6,773,668 
389.. 596 
7,847.424 

1.772,, 508 
1,772,508 
140,714 
4,434,962 

21,397,600 

9,170 

12,902,848 

5,226 

7,267.792 

3,068 

15,010,688 

6.118 

6,348,184 
2 , 758 

LOCAL  DISPLAY  — Jan.  1  to  Aug.  31,  1929  — 


Book  Stores . 

Boots  and  Shoes . 

Bldg.  Soimlies  and  Contractors . 

ClotUng  &ores 


Men's  and  Women’s. 


Credit  Clothing .  *9. 

Clothing  Stores  Total .  932. 


Department  Stores 

Automotive . 

Beds  and  Bedding .  . . . 
Books  and  Sutionery . 


Floor  Cjbverings .... 

Furniture . 

Gifts  and  Novelties. 

Groceries . 

Haberdashery.. - 


jewelry  and  Silverware . .  19 

Kitchan  Utensils  and  Supplies .  18 

Leather  Goods . 

Men’s  Suits  and  Overcoats .  lo 

Millinery .  ** 

Miscellaneous .  l  J 

Music  and  Records .  1 

Notions .  “ 

Piece  Goods . 

Radio .  * 

Shoes .  ’f 

Sportiiw  Goods .  ■  i 

Toilet  Requisites .  .  ^ J 


Women’s  Gloves  and  Hosiery . 


Upstairs  Total . 
Bargain  Basement . 


Department  Store  Total . 

Drug  Stores . 

Educational . . . 

Elec.  Appliances  and  Supplies - 

Pumitore  and  Household . 

Grocers .  . 

Heating  and  Plumbing . 

Hotels  and  Restaurants . 

Insurance . 

Jewelers . 

Miscellaneous . 

Musical  Instruments . 

Professional . 

Radio . 

Real  Estate . 

Sporting  Goods . 

Stationers . .  . . 

Toilet  Goods  and  Beauty  Shops . . 
Transportation . 


CO  UR. 

CO  UR. 

NEWS 

EXP. 

EXP. 

TIMES 

TIMES 

Evening 

Morning 

Sunday* 

Evening 

Sunday* 

ns. SIS 

267,952 

72,151 

260,454 

69,921 

643 

114 

116 

112 

116,824 

35,491 

40,456 

64,294 

8,125 

32,116 

8,395 

3,519 

16,763 

5,196 

315,820 

268,330 

4,568 

291,293 

3.. 541 

672 

1,316 

116 

8,037 

416 

566,688 

306,865 

179,971 

370,813 

109,733 

108,563 

932,718 

576,511 

184,655 

778,706 

113,690 

9,624 

2,447 

1,865 

5,323 

1,260 

32,338 

12,568 

25,968 

27,261 

14,404 

10,112 

7,880 

1,125 

4,369 

525 

100,391 

25,858 

16,430 

85,909 

10,164 

161,168 

41,235 

66,230 

159,514 

37,146 

2,230 

100 

602 

1,340 

375 

35,666 

5,315 

11,404 

27,431 

5,307 

57,224 

13.300 

48.669 

45,516 

31,167 

94,444 

41,366 

75,469 

82,128 

48,617 

2,734 

2,. 389 

150 

2,682 

690 

60,302 

14,989 

900 

25,264 

59,642 

35,021 

17,785 

57,580 

12,847 

164,265 

60,848 

51,346 

147,091 

37,407 

19,748 

9,566 

5,920 

13,624 

3,445 

18,807 

520 

3,600 

20.577 

2,175 

20,555 

8,775 

6,035 

15,471 

5,137 

80,066 

36,486 

24.933 

63,261 

20,114 

16,483 

19,. 565 

2,020 

13,326 

2,690 

51,528 

18,333 

11,403 

42,303 

7,434 

14.068 

5,397 

6,249 

15,261 

3,564 

1,930 

ISO 

276 

1,575 

475 

3,753 

1,074 

2,350 

5,295 

1,740 

58,707 

22,358 

47,368 

58,235 

31,798 

8,080 

2,251 

3,878 

3,604 

1,110 

.52,923 

19,747 

11,241 

45,831 

7,440 

11,567 

14,009 

3,334 

9,078 

2,241 

32,974 

22,613 

10.540 

23,749 

8,841 

98,740 

48,216 

33,390 

70,869 

25,984 

196,474 

92 , 163 

64,426 

154,810 

52,013 

53,469 

19,610 

12,455 

45,886 

7,577 

1,530,012 

604,149 

567,361 

1,274,163 

383,687 

9,588 

2,466 

4,555 

25,676 

902 

1,539,600 

606.615 

571,916 

1,299,839 

384,589 

82,842 

3,031 

3,886 

140,429 

2.464 

9,813 

448 

99 

1,495 

420 

47,630 

5,403 

6,518 

12,832 

2,330 

513,107 

80,415 

242,023 

499,633 

38,996 

287,240 

64,851 

24,118 

222,183 

24,476 

22,577 

17,754 

3,875 

14,388 

2,971 

27,, 585 

41,879 

9,153 

24,804 

22,093 

8,269 

4,703 

5,092 

60 

117,824 

9,693 

14,917 

204,715 

10,252 

227,290 

174,420 

62,306 

157,629 

115,559 

182.808 

66,468 

16,610 

126,677 

14,767 

20,751 

5,413 

1,853 

10,758 

1,657 

64,299 

9,036 

71,700 

18,686 

22,532 

64,706 

21,709 

63,474 

11,409 

46,097 

19,821 

2,704 

2,130 

7,346 

3,638 

4,721 

1,778 

4,306 

2,022 

15,641 

18,037 

14,047 

19,985 

14,753 

3.000 

4,755 

2,709 

4,620,400 

2,027,575 

1,409,522 

3,905,132 

906,720 

(*)  Roto.  Lineage  included  in  Sunday  totals. 

AVTOMOTIVE  DISPLAY  —  Jan.  1  to  Aug.  31,  1929  — 


Aviation . . . . . . 

Garages  and  Service  Stations. 
Gasmines  and  Oils . 


Trucks  and  Tractors. 
Miscellaneous . 


(•)  Roto.  Lineage  included  in  Sunday  totals. 


CO  UR. 

CO  UR. 

NEWS 

EXP. 

EXP. 

TIMES 

TIMES 

Evening 

Morning 

Sunday* 

Evening 

Sunday* 

3,687 

4,734 

1,390 

2,830 

3,500 

9.392 

7,702 

6,093 

3,712 

6.665 

221,225 

1.56,090 

12,415 

109,102 

5,085 

118,097 

23,425 

6,889 

64,779 

4,663 

.  494,074 

124,230 

503,780 

105,535 

352,388 

.  101,560 

98,936 

6,247 

28,335 

9,240 

272,497 

46,308 

4,147 

75,049 

5,045 

30,286 

22,515 

8,491 

3,619 

10,122 

23,704 

15,401 

8,798 

10,059 

4,414 

.  1,274,522 

499,341 

558,250 

403,020 

401,122 

ISATIO^AL  DISPLAY— Jan.  1  to  Aug.  31,  1929  — 


Building  Materials  . 

Elec.  Appliances  and  Supplies 

Refrigerators . 

Vacuum  Cleaners . 

Washing  Machines . . 

Miscellaneous  Elec.  App.  and  Supp . 

Total  Elec.  Appl.  and  Suppl. . . 

Footwear . 

Furniture  and  Household . 

Groceries 

Baking  Products . 

Beverages . 

Cereals  and  Breakfast  Foods . 

Condiments . 

Dairy  Products . 

Disinfectants  and  Exterminators. . 

Malt  and  Hops . 

Meats  and  Fish . 

Soaps  and  Cleansers . 

Misc.  Grocers . 


CO  UR.  CO  UR. 

\E\y.S  EXP.  EXP.  TIMES  TIMES 

Evening  Morning  Sunday*  Evening  .Sunday* 

38,414  13,447  24,797  3,408  3,006 


23,080  14,620 

.  54 

4,614  . 


Total  Groceries . 

Heating  and  Plumbing 

Heaters  and  Stoves . 

Oil  Burners . . 

Misc.  Heating  and  Plumbing. 


4,084  3,143  1,500  2,935 

.  162  . 

34,054  17,651  4,536  5.992 


Total  Heating  and  Plumbing . 

Hotels  and  Resorts . 

Insurance . 


Men’s  Wear . 

Miscellaneous . 

Musical  Instruments 
Office  Equipment. , ,  . 
Publications 

Books . 

Magazines . 

Newspapers . 


Total  Publications .  , . . 

Radio 

Batteries  and  Eliminators , 

Sets . 

Speakers . . 


Speakers,  .  ,  , 

Tubes . 

Misc,  Radio, 


Sporting  Goods . 

Tobacco 

Cigars . 

Cigarettes . 

Tobacco . 

Misc.  Tobacco. 


Total  Tobacco . 

Toilet  Requisites 

Dentifrices . . 

Perfumes  and  Cosmetics. 

Soaps . . 

Misc.  Toilet  Requisites. . 


Total  Toilet  Requisites . 
Transportation 

Railroads . 

Steamships . 

Tours . 

Misc.  Transportation . 


Total  Transportation. 
Women’s  Wear . 


National  Classification  Totals 


Banks  and  Trust  Companies. 

Issues . 

Stock  and  Bond  Houses . 

M  iscellaneous . 


Financial  Total .  425,029 

(*)  Roto.  Lineage  included  in  Sunday  totals. 


5,327 

126 

329 

2.579 

1,047 

21.513 

19,538 

931 

11,689 

1,000 

588 

1,523 

4.724 

31 

27,428 

21,187 

1,260 

18.992 

2,078 

57 

122,686 

20,350 

88,190 

35,626 

21,758 

20,169 

6,330 

3,569 

1.369 

766 

999 

73 

453 

285 

92 

143,854 

26.753 

92,269 

37,280 

22,616 

2,563 

1,692 

9.477 

3,618 

891 

69,053 

42,6IS 

39.S06 

117,640 

88,251 

30,374 

108;562 

18,830 

3,302 

3,411 

2.856 

1.680 

189,995 

134,337 

30,374 

151,164 

20,510 

56,411 

3,822 

11,246 

13,101 

48,521 

6,377 

29.257 

5,520 

4,541 

86,493 

8,300 

2,048 

73.561 

2,018 

45,420 

17,316 

11,784 

41,019 

3,959 

236,845 

35,815 

54,335 

133,201 

10,518 

67,985 

100,171 

16.062 

66,033 

5,288 

32,041 

71,627 

53,898 

30,762 

15,294 

1,972 

1,414 

8,941 

12,334 

8,894 

8,236 

610 

108,967 

186,104 

80,268 

105,031 

21,910 

8,824 

3.038 

7,358 

2.028 

2,784 

.  2.142.424 

793.653 

487,149 

1.187.749 

228,734 

day  totals. 

—  Jan. 

1  to  Aug.  31 

,  1929 

CO  UR. 

CO  UR. 

NEWS 

EXP. 

EXP. 

TIMES 

TIMES 

Evening 

Morning 

Sunday* 

Evening 

Sunday* 

123,273 

133,117 

1,769 

116,138 

33,522 

101,932 

632 

20,054 

202,417 

.342,883 

7,397 

52,444 

4,518 

65,817 

97,608 

5,770 

27,439 

3,845 
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Local 

National 

Automotive 

Financial 

Total 

Citiea  and  .Ncwepaperg 

display 

display 

display 

display 

( 'iassified 

Legal 

advertisioi:  ’ 

DETROIT 

Free  Prwie  - 

..(M) 

2,103,676 

1,171,618 

436,787 

467,162 

1,152,763 

76,9.50 

5,408,686 

Free  Frees . 

,..(S) 

1,065,520 

364,278 

466,775 

156,255 

674,798 

2,629 

2,793,255 

News . 

...fE) 

7,813,826 

2,055,247 

426,202 

214,596 

2,157,607 

24,221 

12,694,705  ! 

NewB . 

(S) 

1,573,874 

454,868 

631,216 

63,425 

1,389,018 

2,181 

4,144,612  1 

Timee . 

...(E) 

3,737,604 

1,026,314 

252,118 

149,581 

750,866 

19,850 

5,639,360  ! 

•Time* 

...(S) 

86.5,357 

581,867 

351,686 

63,946 

352,6.53 

1,817 

2,217,656  1 

DULUTH 

New»-Tnbune 

..CM) 

1,208,206 

413,736 

107,254 

78,310 

539,908 

201,185 

2, .548, 665 

Newa-Tribuw 

..(S) 

671,382 

65,236 

218,673 

11,591 

129,842 

124 

1,127,148 

Herald 

...(E) 

2,165,470 

1,007,772 

377,620 

101,816 

580,120 

33,666 

4,266,464 

EASTON 

Exprcw 

...(E) 

3,270,766 

831,813 

517,386 

165,174 

447,343 

100,167 

5,332,652 

EL  PASO 

Times  . 

..  (M) 

638,788 

714,7.50 

180,772 

31,243 

361,598 

18,066 

1,645,250 

Times 

...(S) 

621 , 134 

111,435 

272,770 

17,641 

145,636 

316 

1,166,232 

H«aM 

(E) 

1,410,084 

874,515 

461,647 

50,279 

434,757 

2,364 

3,233,946 

Put 

...(E) 

1,473,664 

545,877 

275,066 

44,210 

381,882 

16,632 

2,737,131 

FALL  RIVER 


HeraW-Newe 

.(E) 

1,822,105 

863,226 

453,768 

50,347 

209,335 

93, .561 

3,492,342 

FORT 

WAYNE 

Joumai-GaBette . . . 

(M) 

1,880.014 

543,492 

138,976 

29,710 

796,435 

115,627 

3, .504, 257 

doumal-Gasette . . . 

.(8) 

862,595 

135,281 

263,934 

48,495 

384,888 

971 

1,726,164 

News-SeDtioe)  ... 

.(E) 

3,473,819 

1,232,205 

464,757 

81,981 

742,470 

91,549 

6,086,781 

FORT 

WORTH 

Record-Telegram 

(M) 

786,258 

1,178,454 

254,757 

48,811 

574,712 

58,975 

2,904,967  : 

Star-Tehgram _ 

Star-Telegram  and 

.(E) 

1,566,624 

1,190,645 

257,530 

47,916 

584,125 

15,332 

3,665,172 

Record  . 

.(8) 

656.511 

268,652 

422,771 

61,104 

261,304 

8,710 

2,009,142  j 

Press . 

.(E) 

1,842,264 

492,348 

187,106 

82,980 

461,190 

7,609 

3,073,500  1 

HARRISBURG 

Courier . 

.(8) 

180,365 

20,546 

24,666 

21,824 

6,198 

540 

254,169 

Patriot . 

(M) 

2.549,556 

951,686 

566,987 

76.079 

302,698 

35.415 

4,601,694 

Telegraph  . 

.(E) 

1,415,606 

580,387 

387,363 

44,996 

327,222 

87,604 

2,843,210 

HARTFORD 

Couraot  . 

,iM) 

I.736.S7S 

576,678 

208,392 

681,555 

492,010 

68,346 

3,769,556 

Courant 

(8) 

1,440,683 

264,475 

540,337 

189,805 

168,118 

1,792 

2,605,510 

Times  . 

.(E) 

5,469,674 

1,455,434 

783,547 

452,618 

1,009,281 

83,853 

9,254,407 

HOUSTON 

Chroniele . 

.(E) 

2,253,586 

1,247,566 

263,859 

126,304 

1,406,906 

194,750 

5,493,004 

Chranicle . 

.(8) 

1,250,720 

275,083 

345,349 

129,775 

403,886 

13,785 

2,418,598 

Post-Disrateh . 

(M) 

2,361,005 

815,571 

197,276 

190,868 

1,061,614 

25,804 

4,682,138 

PoU-Dispatrb . 

..(8) 

1,347,195 

202,856 

292,189 

95,193 

279,758 

12,845 

2,230,036 

Press . 

.(E) 

2,518,702 

486,642 

191,280 

64,832 

588,471 

24,676 

3,874,903 

INDIANAPOUS 

News . 

.(E) 

4,654,316 

1,804,616 

854,134 

221,063 

1,654,637 

33.308 

9,222,097 

8Ur . . 

.(M) 

1,386,831 

741,166 

171,126 

281,594 

875,974 

73,163 

3,529,886 

Star . 

,.(8) 

1,454,045 

387,427 

519,696 

4,321 

504,376 

683 

2,870,548 

Timu . 

.(E) 

1,956,505 

515,247 

176,932 

106,106 

540,544 

15,770 

3,316,106 

JACKSONVILLE 

Jeumal  . 

.(E) 

1,734.260 

520,332 

297,647 

56,679 

566,326 

90,068 

3,265,312 

Times  I'nion . 

.(M) 

1,784,141 

1,264,010 

299,188 

123,366 

661,093 

86,261 

4,248,059 

Timea-l'nion . 

..(8) 

800,903 

216,563 

347,825 

13,726 

325,351 

2,4to 

1,709,856 

KANSAS 

CITY,  MO. 

Journal-Poet  . 

.(E) 

1,348,525 

617,658 

148,937 

65,842 

634,663 

14,290 

2,829,915 

Jounial'Pafl . 

..(8) 

536,316 

181,784 

275,564 

67,929 

136,517 

1,984 

1,193,097 

Times . 

.(M) 

2,260,736 

1,400,471 

325,450 

194,694 

1,477,281 

13,902 

5,702,637 

Star . 

.(E) 

3,037,458 

1,412,638 

344,370 

193,031 

1,516,564 

13,673 

6,517,734 

8ur . 

..(8) 

1,517,652 

581,005 

690,776 

122,047 

610,367 

2,408 

3,533,255 

KNOXVILLE 

Journal . 

.(M) 

1,866,006 

531,165 

288,079 

187,021 

388,883 

52,583 

3,316,740 

Journal . 

..(8) 

786,514 

75,861 

271,954 

61,412 

122,173 

2,087 

1,320,001 

Newa-SeDliDei . . . 

..(E) 

1,612,310 

870,057 

219,792 

132,763 

442,890 

10,208 

3.288,020 

News-Sent  iiK*l _ 

..(8) 

603,653 

106,043 

202,139 

10,963 

185,125 

1,635 

1,109,558 

LOS  ANGELES 

Examiner . 

.(M) 

1,642,524 

1,265,162 

376,343 

570,469 

2,499,640 

100 

6,684,238 

t  Examiner  . 

..(8) 

1,809,046 

629,817 

569,606 

64,842 

807,104 

3,880,415 

in.  News . 

.(M) 

1,023,186 

344,457 

119,672 

50,675 

417,574 

1.655.564 

Timea . 

.(M) 

2,523,012 

1,078,428 

413,914  1,045,459 

2,708,217 

1,872 

7,770,902 

Timm . 

..(8) 

2,120,105 

389,560 

496,708 

81,347 

889,160 

28 

3,976,838 

Expreas . 

..(E) 

2,255,476 

861,421 

573,193 

358,276 

473,613 

244 

4,552,225 

Haald . 

..(E) 

4,628,032 

1,489,530 

508,186 

175,781 

1,308,181 

64 

8,109,774 

Record . 

..(E) 

1,426,344 

402,419 

136,943 

61,060 

185,493 

2,212,259 

LOUISVILLE 

Courier-Journal . . 

.(M) 

1,783,123 

1,411,072 

271,667 

241,099 

915,724 

8,040 

4,630,725 

Courier-Journal . . 

..(8) 

1,703,485 

281,540 

417,265 

116,993 

286,956 

1,196 

2,807,435 

Times . 

..(E) 

3,576,630 

1,443,680 

306,898 

246,814 

929,991 

26,296 

6,530,309 

Hsrald-Past . 

..(E) 

1,941,523 

509,396 

115,463 

282,943 

270,159 

166,030 

3,285.514 

Herald-Past . 

..(8) 

867,022 

89,846 

137,621 

123,368 

81,758 

1,842 

1,301,457 

Ain»ric»n  Wfricly  linigr  indudrd  in  nbovf  Sunday  newspaper:  National,  446,074,  Automotive,  57,321;  total,  503,395. 
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PAID  ADVERTISING 
WHICH  SURPASSES 
ALL  PREVIOUS  RECORDS 
FODTHE  FIRST  EIGHT 
MONTHS  OF  EACH 
OF  SIXTY  YEARS 
OF  CONTINUOUS 


i 


null  i 


The  Third  Annual  Radio  Show  Number  pub* 

Hshed  in  the  Courier-Journal,  Sunday,  Septem- 
her  15th,  set  a  national  record.  It  contained 
forty-six  pages  of  radio  news  and  advertising.  / 

Twenty-one  jobbers  and  ninety-six  radio  dealers  /  ,  :-  v:::v:Ya 

advertised  twenty-nine  makes  of  radios.  /  .  • .  .1 

The  Louisville  Radio  Show,  sponsored  by  the  Courier-Journal  and  The 
Louisville  Times  on  September  19,  20  and  21,  was  attended  by  88,300 
people — proving  that  Louisville  is  radio-minded  and  a  matchless  market 
for  radio  products  of  merit. 


The  Couriejs^journal 


OVER  197.000  DAILY 


RIE^, 


OVER  158,000  SUNDAY 


The  Louisville  Times 

Member  A.  B.  C, 

Represented  Nationally  by  The  Beckwith  Special  Agency 
Members  the  100,000  Group  of  American  Cities 


<,rr:. 


Publisher  The  Fourth  Estate  for  September  28, 
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LeenI 

National  Automotive 

Financial 

Total 

Citia  ud  Nenpupen 

display 

display 

display 

display 

ClassiSed 

Legal 

advertising 

LOWELL 

LetAer . 

..(E) 

1,707.»»4 

480,109 

303,358 

53,463 

248,661 

4,247 

2,797,832 

Sun . 

..(E) 

1,507,342 

364,994 

224,188 

29,307 

103,548 

20,071 

2,249,450 

Tdegnun . 

..(S) 

358,707 

53,344 

103,689 

11,068 

7,448 

71 

529,327 

MANCHESTER, 

N.  H. 

Union-Lender..., 

.(M) 

1,208,350 

666,042 

574,719 

68,441 

296,579 

5,875 

2,820,006 

Son . 

.(M) 

474,433 

29,113 

63,419 

18,046 

78,479 

5,026 

668,516 

MEMPHIS 

1  Commeieinl-AppenKM) 

1,998,585 

1,088,760 

326,980 

221,365 

848,884 

28,116 

4,512,690 

P  CommeroUl-Appeal  (S) 

1,443,332 

325,484 

452,273 

26,308 

471,393 

2,503 

2,721,293 

C  Evening  Appenl... 

,.fE) 

1,843,974 

993,729 

507,575 

182,324 

829,776 

48,016 

4,205,394 

Praae-Seiniitnr _ 

.(E) 

2,841,202 

782,009 

390,575 

146,450 

365,457 

70,217 

4,595,910 

MILWAUKEE 

Sentinel . 

.(M) 

1,076,276 

405,439 

87,682 

222,490 

447,214 

47,853 

2,286,954 

^Sentinel . 

,.(8) 

610,217 

569,835 

278,843 

23,102 

184,364 

976 

1,667,337 

Joumnl . 

.(E) 

3,895,002 

1,401,522 

367,367 

226,935 

1,375,158 

18,849 

7,284,833 

Joumnl . 

..(8) 

1,011,263 

386,027 

586,213 

35,246 

743,869 

116 

2,762,734 

Lender . 

.(E) 

578,643 

205,248 

34,133 

16,001 

179,096 

166,047 

1,179,168 

Wiflcoonn  News. . . 

.(E) 

2,210,186 

834,359 

329,250 

69,737 

585,226  . 

97,819 

4,126,577 

MINNEAPOLIS 

Joumnl . 

.(E) 

3,367,287 

1 .269,639 

283,410 

213,268 

704,435 

7,353 

5,845,302 

Joumnl. . . 

,.(S) 

573,751 

270,175 

410,640 

17,022 

370,463 

111 

1,642,162 

Tribune . 

.(E) 

3,081,809 

974,743 

220,306 

272,599 

971,848 

3,551 

5,524,856 

Tribune . . 

..(S) 

634,967 

278,885 

405,235 

19,020 

494,258 

435 

1,832,800 

Stnr . 

.(E) 

1,978,341 

598,580 

136,980 

109,009 

433,094 

281,067 

3,537,071 

NASHVILLE 

Bnnner . 

.(E) 

1,766,841 

927,617 

282,427 

86,445 

465,226 

40,155 

3,568,711 

Banner . 

..(8) 

705,628 

281,594 

271,777 

24,239 

200,801 

761 

1,484,800 

Tenneaenn . 

.(M) 

1,834,149 

598,425 

275,421 

110,767 

550,678 

46,573 

3,416,013 

Tenneeann . 

..(8) 

668,319 

239,086 

281,310 

31,623 

212,482 

2,564 

1,435,384 

NEWARK 

CnU . 

..(8) 

1,349,045 

353,549 

377,427 

286,788 

326,852 

89,309 

2,782,970 

Ledger . 

.(M) 

1,254,588 

213,078 

76,726 

70,819 

382,473 

111,373 

2,109,057 

Ledger . 

..(8) 

571,974 

21,790 

71,523 

15,3n 

73,792 

7,721 

762,177 

New* . 

,.(E) 

5,236,494 

1,728,092 

979,168 

322,409 

2,584,565 

121,211 

10,971,939 

Star-Eagle . 

..(E) 

8,587,5n 

645,123 

343,041 

98,568 

657,722 

89,561 

5,421,592 

NEW 

BEDFORD 

1  Standard . 

..(E) 

1,328,019 

537,848 

206,348 

56,106 

304,349 

41,650  1  2,474,320 

Standard . 

..(S) 

327,204 

32,263 

205,543 

13,397 

59,206 

63 

637,676 

Tima . 

..(E) 

1,686,973 

426,568 

330,897 

48,790 

586,359 

7,142 

3,086,729 

NEW  HAVEN 

Journal-Courier. . . 

..(M) 

2,006,769 

441,839 

375,043 

446,745 

425,860 

49,440 

3,745,6% 

Register . 

..(E) 

3,088,253 

1,213,357 

306,939 

409,073 

764,396 

23,862 

5,805,880 

Register . 

..(S) 

1,174,376 

167,900 

449,234 

123,472 

208,867 

2,793 

2,126,642 

Timen-Union _ 

..(E) 

523,506 

256,099 

107,510 

113,522 

284,754 

27,144 

1,312,535 

NEW 

ORLEANS 

Times-Piayuoe . . 

.(M) 

3,601,311 

1,319,850 

285,629 

338,901 

1,118,000 

91,116 

6,754,807 

Times-Pinyune.. 

..(S) 

1,544,135 

287,297 

450,841 

81,858 

558,811 

48,724 

2,971,666 

Tribune . 

,.(M) 

1,332,738 

597,772 

89,678 

187,673 

368,009 

398,037 

2,973,907 

Item . 

..(E) 

2,315,087 

764,983 

237,071 

197,574 

406,549 

86,595 

4,007,859 

Item-Tribune _ 

,..(S) 

628,231 

70,765 

156,975 

48,902 

136,122 

32,958 

1,073,953 

Suta . 

..(E) 

1,947,339 

636,149 

120,342 

199,683 

225,988 

60,511 

3,190,012 

Stata . 

,..(S) 

740,431 

152,927 

102,998 

50,435 

138,061 

12,131 

1,196,983 

NEW  YORK 

Tima . 

..(M) 

6,451,150 

2,233,198 

344,433 

2,383,849 

1,645,856 

10,330,204 

Tima . 

..(S) 

2,884,030 

2,029,710 

544,234 

218,337 

1,358,155 

6,271,895 

Herald-Tribune . . 

..(M) 

4,329,096 

1,966,689 

311,061 

1,294,081 

638,972 

6,934,757 

Herald-Tribune. . 

...(8) 

1,957,284 

1,485,911 

440,973 

100,841 

.  431,126 

3,874,321 

American . 

,.(M) 

1,408,794 

500,196  * 

39,902 

325,918 

616,626 

2,521,616 

Atneriota . 

...(8) 

2,332,904 

1,284,204 

395,404 

59,436 

276,294 

3,893,402 

World . 

..(M) 

1,211,522 

717,157 

61,351 

342,336 

2,288,578 

4,217,257 

World. . . 

...(B) 

1,365,494 

661,724 

262,093 

35,747 

868,103 

2,895,321 

News. . 

..(M) 

3,121,097 

970,654 

30,237 

71,401 

4,091,751 

Nem . 

...(8) 

1,628,369 

281,574 

75,145 

6,356 

1,809,943 

Mirror . 

..(M) 

861,937 

329,945 

15,750 

.  36,116 

31,350 

1,208,232 

Sun. . . 

...(© 

6,709,041 

2,574,093 

595,670 

947,967 

102,905 

9,386,039 

Journal . 

...(E) 

6,637,660 

1,745,293 

331,530 

236,655 

18,551 

7,301,504 

Evening  World.. 

...(E) 

4,023,963 

1,142,203 

101,232 

108,077 

21,381 

5,187,537 

Post; . 

...(E) 

2,286,594 

946,070 

254,691 

816,531 

16,026 

3,248,690 

Graphic. . 

...(E) 

1,372,728 

330,973 

149,180 

20,960 

264,969 

1,968,670 

Telegram. . . 

...(E) 

1,364,281 

692,993 

224,931 

214,641 

1,003,725 

3,050,999 

Bronx  Home  News. (a) 

1,761,692 

226,726 

202,802 

131,530 

569,327 

2,881,977 

Brooklyn  Eagle;. 

...(E) 

3,804,661 

1,162,782 

145,395 

368,947 

1,574,942 

6,542,285 

Brooklyn  Eagle.. 

...(B) 

1,328,961 

837,122 

486,905 

18,621 

629,769 

. 

2,795,742 

Standard  Union. 

...(E) 

1,848,574 

508.229 

121,754 

189,250 

228,523 

2,585,326 

Brooklyn  Times.. 

...(E) 

1,610,701 

525,280 

82,145 

225,375 

255,452 

2,391,433 

Brooklyn  Timea. 

...(B) 

197,408 

197,601 

183,349 

6,144 

80,152 

475,161 

New  York  “official"  Sgora  are  fnmiabed  by  Advertising  R-onrd  Co.  Automotive  and  Financial  are  also  included 

i  n  National  and  LooaL  Bronx  Hooie  Hem  ficuroi  are  supplied  under  affidairit  bjr  that  paper. 

NORFOLK 

Ledga-Dispatcb . 

...(E) 

2,831,746 

1,083,936 

477,356 

144,613 

638,097 

16,782 

5,192,530 

Virginian-Pilot.. 

..(M) 

1,593,089 

522,358 

166,869 

120,815 

529,019 

9,500 

2,941,650 

Virginian-Pilot.. 

...(S) 

1,494,374 

130,835 

268,120 

52,118 

153,465 

2,612 

2,101,524 

Lineage  that 
Denotes  Definite 

TRENDS 


Rec®' 


*  Aoieriou  Weekly  linage  included  in  »bore  Sundijr  newapaper;  National,  416,074;  Automotive,  S7, 321;  total  503,395 
(Continued  on  page  42) 


To  More 

Profitable  Selling 


Lineage  gains  are  merely  the  collective  opinion 
of  advertisers  who  are  backing  their  judgment 
by  increased  advertising  to  increase  sales — to 
make  their  selling  more  economic. 

The  trend  is  more  significant  because  the 
Courier  Express  is  the  only  newspaper  to  gain 
in  local  display  advertising.  Merchants  who 
must  do  business  every  day  in  the  week  and 
who  check  their  results  carefully  are  enthu¬ 
siastic  in  their  use  of  the  Courier  Express. 

We  have  two  very  comprehensive  surveys  of 
Buffalo.  A  representative  will  gladly  explain 
the  possibilities  of  this  market. 


BUFFALO 

Courier  Express 

Momini  and  Sunday 

Represented  Nationally  by 


Lorenzen  &  Thompson,  Inc. 


New  York 


Chicago 
Kansas  City 


San  Francisco 
Atlanta 


Los  Angeles 
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MALONE 

TELEGRAM 
OGDENSBURC 
REPUBLICAN-JOURNAL 


ROCHESTER 

TIMES-UNION 
DEMOCRAT  &  CHRONICLE 


UTICA 

OBSERVER-DISPATCH 


/ 


OLEAN 

herVd 


i^THACA 
JOURNAL-NEWS 

ELMIRA  c 

STAR-GAZETTE  -ADVERTISER 
SUNDAY  TELEGRAM 


ALBANY 

KNICKERBOCKER  PRESS 
EVENING]  NEWS 


Strong  Home  Papers 
In  Rich  Home  Fields 


NEWBURGH-  BEACON 
NEWS 


HARTFORD 
TIMES 


The  Gannett  Newspapers  eure  influential  and  pros¬ 
perous  as  individual  newspapers — because  each  has 
succeeded  in  reflecting — often  in  leading — the  spirit  of 
its  own  community.  Most  of  these  papers  have  been 
outstanding  leaders  for  scores  of  years — ^but  each  is  a 
greater,  stronger  paper  today  because  of  the  voluntary 
interchange  of  helpful  ideas  in  management  and  pro¬ 
duction  between  the  papers  in  this  great  group. 

Above  all,  these  papers  are  known  as  strong  home 
papers  in  rich  home  fields.  Their  practically  unbroken 
array  of  “firsts”  in  local,  classified,  and  national  adver¬ 
tising  lineage  shows  a  strength  won  by  yesurs  of  satis¬ 
factory  service  to  reader  and  advertiser. 


PLAINJ^IELD 
COURIER-NEVo^„, 


BROOKLYN  EAGLE 


The  Gannett  territory  is  made  up  of  eleven  rich 
fields  in  America’s  wealthiest  area,  compnsed  of  rich 
suburban  and  femning  districts,  surrounding  home 
towns,  where  people  live  in  their  own  comfortable, 
modem  houses,  keep  their  cars  in  their  own  geurages  in 
their  own  back  yards,  and  buy  just  about  everything 
that’s  made  for  the  American  family’s  use  or  pleasure. 
The  words  “A  Gannett  Newspaper”  under  any  news¬ 
paper  signature  mean  that  it  is  the  favorite  newspaper 
of  a  prosperous  community. 


The  Gannett  newspapers 

Albany  Evening  New*  ::  Albany  Knickerbocker  Press  Brooklyn  Daily  Eagle  Olean  Herald 

Elmira  Star-Gaaette-Advertiser  ::  Elmira  Sunday  Telegram  Newburgh-Beacon  News 

Itbaca  Journal-News  Malone  Telegram  Ogdensburg  Republican- Journal 

Rochester  Democrat  &  Chronicle  ::  Plainfield,  N.  J.,  Courier-News 
Rochester  Times-Union  Utica  Observer-Dispatch 

Hartford,  Conn.,  Times 


RtpreMented  by  J.  P.  McKINNEY  &  SON  —  New  York  —  Chicago  —  San  Francisco 
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EDITOR  &  PUBUSHER  SEMI-ANNUAL  LINAGE  TABULATION 

(Continued  from  page  38) 


Loeal 

National  Automotive  Firumoial 

Total 

Cilia  and  Newupupera 

diaplay 

diaplay 

diqtlay 

diaplay 

ClaaiSed 

Legal 

advertiaing 

LOWELL 

Ladar . 

..(E) 

1,707,991 

180,109 

303,358 

53,463 

248,661 

1,217 

2,797,832 

Sun . 

..(E) 

1,507,312 

361,991 

221,188 

29,307 

103,518 

20,071 

3,219,150 

TelagruB . 

..(8) 

353,707 

53,341 

103,689 

11,068 

7,118 

71 

529,327 

MANCHESTER,  N.  H. 

CnioD-LaMler . . , , 

.(M) 

1.206,350 

666,012 

571,719 

68,411 

296,579 

5,875 

2,820,006 

Sun . 

..(M) 

171,133 

29,113 

63,119 

18,016 

78,179 

5,026 

668,516 

MEMPHIS 

f  Coainareinl-AppaKM) 

1,998,585 

1,068,760 

326,980 

221,365 

818.881 

28,116 

1,512,690 

§  Commanial-Appal  (S) 

1,113,332 

325,181 

152,273 

26,306 

471,393 

2,503 

2,721,293 

C  Eveninc  Appal.. 

..(E) 

1,613,971 

993,729 

607,575 

182,321 

829,776 

18,016 

1,205,391 

Praa  SniniUr _ 

..(E) 

2,811,202 

782,009 

393,575 

116,150 

365,157 

70.217 

1,595.910 

MILWAUKEE 

Sentioal . 

.(M) 

1,076,276 

105,139 

87,682 

222,190 

117,211 

17,853 

2,286,951 

*Sentinel . . 

..(8) 

610,217 

569.835 

278,813 

23,102 

181,361 

976 

1,667,337 

JoumnI . 

.(E) 

3,895,002 

1,101,522 

367.367 

226,935 

1,375,158 

18,819 

7,281.833 

Journal . . 

..(S) 

1,011,263 

386,027 

586,213 

35,216 

713,869 

116 

2,762,731 

Lader . 

.(E) 

578,613 

205,218 

31.133 

16,001 

179,096 

166,017 

1,179,168 

Wiaeonain  Newa. . . 

.(E) 

2,210,186 

831,359 

329,250 

69,737 

585,226  . 

97,819 

1,126,577 

MINNEAPOLIS 

Journal . 

..(E) 

3,367,287 

1.269,639 

283,110 

213,268 

701,135 

7,353 

5,815,392 

JoumaL . 

..(S) 

573,751 

270,175 

110,610 

17,022 

370,163 

111 

1,612,162 

Tribune . 

.(E) 

3,081,809 

971,713 

220,306 

272,599 

971,818 

3,551 

5,521,856 

Tribune . 

..(8) 

631,967 

278,885 

105.23.5 

19,020 

191.258 

135 

1,832,800 

Star . 

..(E) 

1,978,311 

598,580 

136,980 

109,009 

133,091 

281,067 

3,537,071 

NASHVILLE 

Banner . 

..(E) 

1,766,811 

927,617 

282,127 

86,115 

165,226 

10.155 

3,568,711 

Banner . 

..(S) 

705,628 

281,591 

271,777 

21,239 

200,801 

761 

1,181,800 

Tenneaean . 

.(M) 

1,831,119 

598,125 

275,121 

110,767 

550,678 

16,573 

3,116,013 

Tenneaean . 

..(8) 

668,319 

239,086 

281,310 

31,623 

212,182 

2,561 

1,135,381 

NEWARK 

CaU . 

..(S) 

1,319,015 

353,519 

377,127 

286,788 

326,852 

89,309 

2,782,970 

Ledcer . 

.(M) 

1,251,588 

213,078 

76,726 

70,819 

382,173 

111,373 

2,109,057 

Lodger . 

..(S) 

571,971 

21,790 

71,523 

15. 3n 

73,792 

7,721 

762,177 

News . 

..(E) 

5,236,191 

1,728,092 

979,168 

322,109 

2,581,565 

121,211 

10,971,939 

Star-Eagle . 

..(E) 

3,587,577 

645,123 

313,011 

98,568 

657,722 

89,561 

5,121,592 

NEW 

BEDFORD 

1  Standard . 

..(E) 

1,328,019 

537,818 

206,318 

56,106 

301.319 

11,650  1  2,171,320 

Standard . 

..(S) 

327,201 

32,263 

205,543 

13,397 

59,206 

63 

637,676 

Tima . 

..(E) 

1,686,973 

126,568 

330,897 

18,790 

586,359 

7,112 

3,086,729 

NEW  HAVEN 

JouTD&l-Couher. . . 

..(M) 

2,006,769 

111,839 

375,013 

116,745 

125,860 

19,410 

3,715,696 

Recister . 

..(E) 

3,088,253 

1,213,357 

306,939 

109,073 

761.396 

23,862 

5,805,880 

Regiater . 

..(8) 

1,171,376 

167,900 

119,231 

123,172 

208,867 

2,793 

2,126,612 

Timea-Union _ 

..(E) 

523,506 

256,099 

107,510 

113,522 

281,751 

27,114 

1,312,535 

NEW 

ORLEANS 

Times-Piayune . . 

.(M) 

3,601,311 

1,319,850 

285,629 

338,901 

1,118,000 

91,116 

6,751,807 

TinMe-Piayune. . 

..(S) 

1,514.135 

287,297 

150,811 

81,858 

558,811 

18,721 

2,971,666 

Tribune . 

..(M) 

1,332,738 

597,772 

89,678 

187,673 

368,009 

398,037 

2,973,907 

Item . 

..(E) 

2,315,087 

761.983 

237,071 

197,571 

106,519 

86,595 

1,007,859 

Item-Tribune _ 

...(8) 

628,231 

70,765 

156,975 

18,902 

136,122 

32,958 

1,073,953 

Stata . 

..(E) 

1,917,339 

636,119 

120,312 

199,683 

225,988 

60,511 

3,190,012 

Stata . 

,..(S) 

710,131 

152,927 

102,998 

50,135 

138,061 

12,131 

1,196,983 

NEW  YORK 

Tima . 

..(M) 

6,151,150 

2,233,198 

311,133 

2,383,819 

1,615,856 

10,330,201 

Tima . 

..(8) 

2,881.030 

2,029,710 

511,231 

218,337 

1,358,155 

6,271,895 

Herald-Tribune . . 

..(M) 

1,329.096 

1,966,689 

311,061 

1,291,081 

638,972 

6,931,757 

Herald-Tribune.. 

...(8) 

1,957,281 

1,185,911 

410,973 

100,811 

.  131,126 

3.871.321 

Ameriean. . 

.(M) 

1,108,791 

500,196  ' 

39,902 

325,918 

616,626 

2,521,616 

American . 

...(8) 

2,332,901 

1,281,201 

395,101 

59,136 

276,291 

. . 

3,893,102 

World . 

..(M) 

1,211,522 

717,157 

61,351 

312,336 

2,288,578 

1,217,257 

World. . 

...(B) 

1,365,191 

661,721 

262,093 

35,717 

868,103 

2,895,321 

Newa . . 

..(M) 

3,121,097 

970,651 

30,237 

71,101 

1,091,751 

Newa . 

...(8) 

1,628,369 

281,671 

75,115 

6,356 

1,809,913 

Mirror . 

..(M) 

851,937 

329,915 

15,750 

.  36,116 

31,350 

1,208,232 

Sun. . 

...(E) 

6,709,011 

2,571,093 

595,670 

917,967 

102,905 

9,386,039 

Journal . 

...(E) 

5,537,660 

1,715,293 

331,530 

236,655 

18,551 

7,301,501 

Evening  World.. 

...(E) 

1,023,053 

1,112,203 

101,232 

106,077 

21,381 

5.187,537 

Pont; . 

...(E) 

2,286,591 

916,070 

264,691 

816,531 

16,026 

3,218,690 

Graphic. . 

...(E) 

1.372,728 

330,973 

119,180 

20,960 

261,969 

1,968,670 

TelegranL . 

...(E) 

1,351,281 

692,093 

221,931 

211,611 

1,003,725 

3,050,999 

Bronx  Home  Newa .  (a) 

1,751,592 

226,726 

202,802 

131,530 

569,327 

2,881,977 

Brooklyn  Eagle;. 

...(E) 

3,801.561 

1,162,782 

115.395 

368,917 

1,571,912 

6,512.285 

Brooklyn  Eagle.. 

...(B) 

1,328,951 

837,122 

186,905 

18,621 

629,769 

sA . 

2,795,712 

Standard  Union. 

...(E) 

1,818.571 

508,229 

121,751 

189,250 

228,523 

2,585,326 

Brooklyn  Timea.. 

..(E) 

1,610,701 

625.280 

82,116 

225,375 

255,152 

2,391,133 

Brooklyn  'HtneB. 

...(B) 

197,106 

197,601 

183,319 

6,111 

80,152 

175,161 

New  York  “official"  figura  are  rnmiahed  bv  Advertiaing  R-oord 

Ca  Automotive  and  Financial  are  alao  Included 

i  n  N^tionu  aod  LooaL  Bronx  Home  Newi  ok 

supplied  under  affidavit  by  that  paper. 

NORFOLK 

Ledger-Diapatcb , 

,..(E) 

2,831,716 

1,083,936 

177,356 

111.613 

638,097 

16,782 

5,192,530 

VirginiaD-PUot. . 

..(M) 

1,593,089 

522,358 

166,869 

120,815 

529,019 

9,500 

2,911,650 

Virginian-Pilot. . 

...(8) 

1,191,371 

130,835 

268,120 

52,118 

153,165 

2,612 

2,101,521 

'Ameriou  Weekly  Uoace included  in  above  Sunday  newspaper:  National,  416,071;  Automotive,  57,321;  total  503,395 
(Continued  on  page  42) 


Lineage  that 
Denotes  Definite 


Profitable  Selling 


Lineage  gains  are  merely  the  collective  opinion 
of  advertisers  who  are  backing  their  judgment 
by  increased  advertising  to  increase  sales — to 
make  their  selling  more  economic. 

The  trend  is  more  significant  because  the 
Courier  Express  is  the  only  newspaper  to  gain 
in  local  display  advertising.  Merchants  who 
must  do  business  every  day  in  the  week  and 
who  check  their  results  carefully  are  enthu¬ 
siastic  in  their  use  of  the  Courier  Express. 

We  have  two  very  comprehensive  surveys  of 
Buffalo.  A  representative  will  gladly  explain 
the  possibilities  of  this  market. 

• 

BUFFALO 

Cauricr  Express 

Morning  and  Sunday 

Represented  Nationally  by 

Lorenzen  &  Thompson,  Inc. 

New  York  Chicago  San  Francisco  Los  Angeles 

Kansas  City  Atlanta 
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MALONE 

TELEGRAM 

mOENSBURC 

REPUBLICAN-JOURNAL 


ROCH  ESTER^^^^^^ 

TIMES-UNION 
DEMOCRAT  &  CHRONICLE 


UTICA 

OBSERVER-DISPATCH 


OLEAN 

HERALD 


I  ^^THACA 

JOURNAL-NEWS 

ELMIRA  • 

STAR-GAZETTE  -ADVERTISER 
SUNDAY  TELEGRAM 


ALBANY 

KNICKERBOCKER  PRESS 
EVENING/  NEWS 


HARTFORD 


Strang  Home  Papers  NEWBORGH-BEACON 

NEWS  ^ 

In  Rich  Home  Fields  \ 


The  Gannett  Newspapers  are  influential  and  pros¬ 
perous  as  individual  newspapers — because  each  has 
succeeded  in  reflecting — often  in  leading — the  spirit  of 
its  own  community.  Most  of  these  papers  have  been 
outstanding  leaders  for  scores  of  years — ^but  each  is  a 
greater,  stronger  paper  today  because  of  the  voluntary 
interchange  of  helpful  ideas  in  management  and  pro¬ 
duction  between  the  papers  in  this  great  group. 

Above  all,  these  papers  are  known  as  strong  home 
papers  in  rich  home  fields.  Their  practically  unbroken 
array  of  “firsts”  in  local,  classified,  and  national  adver¬ 
tising  lineage  shows  a  strength  won  by  yeeurs  of  satis¬ 
factory  service  to  reader  and  advertiser. 


PLAINJ^IELD 

COURIER-NEVi 


BROOKLYN  EAGLE 


The  Gannett  territory  is  made  up  of  eleven  rich 
fields  in  America’s  wealthiest  area,  compnsed  of  rich 
suburban  and  farming  districts,  surrounding  home 
towns,  where  people  live  in  their  own  comfortable, 
modem  houses,  keep  their  cars  in  their  own  garages  in 
their  own  back  yards,  and  buy  just  about  everything 
that’s  made  for  the  American  family’s  use  or  pleasure. 
The  words  “A  Gannett  Newspaper’’  under  any  news¬ 
paper  signature  mean  that  it  is  the  favorite  newspaper 
of  a  prosperous  community. 


The  Gannett  Newspapers 

Albany  Evening  New*  Albany  Knickerbocker  Pre**  Brooklyn  Daily  Eagle  Olean  Herald 

Elmira  Star-Gazette- Advertiser  Elmira  Sunday  Telegram  ::  Newburgb-Beacon  News 

Ithaca  Journal-New*  ::  Malone  Telegram  ::  Ogdensburg  Republican-Journal 
Rochester  Democrat  &  Chronicle  Plainfield,  N.  J.,  Courier-News 

Rochester  Times-Union  Utica  Observer-Dispatch 

Hartford,  Conn.,  Time* 


by  J.  P.  McKlNNEY  A  SON  —  New  York  —  Chicago  —  San  Francisco 
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EDITOR  &  PUBUSHER  SEMI-ANNUAL  LINAGE  TABULATION 

(Continued  from  page  40) 


Total  Display 

City  Paper  Published  Linage  National  Local  Classilied 


OAKLAND 


Post-Enquirer.... 

..(E) 

3,026,873 

485,007 

343,520 

125,838 

830,567 

320,772 

5,151,567 

Tribune . 

.(E) 

3,310,162 

1,230,026 

270,095 

172,636 

1,845,639 

184,541 

7,032,899 

Tribune . . 

..(8) 

0(M,666 

68,104 

378,474 

25,318 

630,158 

8,116 

2,024,136 

OKLAHOMA  CITY 

rMrl%|.Aman . 

.(M) 

1,450,834 

1,065,105 

217,885 

113,842 

825,607 

11,539 

3,684,902 

OUabomsn . 

..(8) 

787,344 

200,355 

406,194 

54,073 

449,117 

410 

1,988,393 

Timet . . 

..(E) 

2,241,360 

1,171,530 

344,401 

120,648 

831,567 

2,430 

4,712,044 

Oklaboms  News. . 

..(E) 

1,021,680 

568,043 

306,709 

118,857 

501,860 

3,300 

3,510,529 

OMAHA 

Bee-Newt . 

..(E) 

1,524,843 

720,440 

142,462 

40,469 

336,111 

52,760 

2,817,094 

•Bee-Newi . 

..(8) 

611,882 

527,312 

282,605 

4,834 

185,028 

285 

1,612,846 

Worid-Herald . 

,.(E) 

2,713,101 

1,168,877 

296,024 

95,761 

701,392 

404 

4,975,559 

World-Herald.... 

..(S) 

068,201 

200,022 

380,960 

14,367 

392,853  . 

2,047,393 

PHILADELPHIA 

Bulletin . 

..(E) 

5,013,076 

1,066,423 

713,210 

273,517 

1,780,186 

17,318 

10,664,630 

Inquirer . 

.(M) 

2,577,578 

1,062,525 

271,104 

295,632 

1,401,047 

161,784 

5,860,470 

Inquirer . 

..(8) 

1,586,456 

482,231 

450,103 

7,937 

1,161,372  . 

3,688,189 

Newf . 

..(E) 

2,055,025 

420,877 

88,446 

25,040 

110,123 

306,642 

3,015,153 

Public  Ledger. . . 

..(E) 

2,003,008 

1,354,578 

561,807 

665,705 

1,150,246 

3,303 

6,728,917 

Public  Ledger... 

..(M) 

1,507,313 

055,362 

251,377 

716,756 

844,742 

206,540 

4,482,089 

Public  Ledger.... 

..(8) 

820,885 

446,684 

511,570 

7,424 

657,726 

98 

2,453,396 

Record . . 

,.(M) 

1,658,265 

560,551 

118,492 

166,691 

503,384 

172,947 

3,279,330 

Record . 

..(8) 

568,257 

132,300 

168,750 

1,828 

413,579 

316 

1,285,030 

PITTSBURGH 

Poet-Gaaette . 

.(M) 

2,260,712 

1,018,716 

440,218 

462,003 

602,122 

348,505 

5,141,366 

Prem . 

..(E) 

5,678,726 

1,788,857 

347,385 

259,547 

1,447,715 

160,111 

9,682,341 

Prea . 

..(8) 

1,344,151 

426,885 

441,210 

12,422 

875,399 

547 

3,100,614 

Sun-Telegrsph... 

..(E) 

3,811,003 

006,766 

184,240 

181,054 

653,518 

336,042 

6,074,423 

*Sun-Telegrapb . . . 

,..(S) 

1,081,020 

667,525 

473,133 

12,360 

481,583 

147 

2,716,627 

PORTLAND,  ORE. 

Oregonian . 

.(M) 

1,503,041 

1,015,727 

257,302 

259,475 

1,126,210 

6,124 

4,168,779 

Oregooiaa . 

..(8) 

718,025 

330,116 

422,232 

28,401 

586,771 

459 

2,080,004 

Onfoo-Joumal. . 

..(E) 

2,070,452 

014,752 

228,566 

126,015 

793,78» 

■  2,764 

4,137,238 

Ot«|ao-JourDaI... 

...(8) 

202,687 

65,381 

292,031 

17,407 

350,623 

325 

1,018,454 

Neve . 

..(E) 

1,428,710 

420,010 

146,798 

47,617 

192,847 

2,015 

2,247,807 

Telegram . 

..(E) 

2,144,015 

344,351 

177,424 

75,594 

436,109 

7,260 

3,185,653 

Tabb  Lloyd,  DAILY  NEWS  Statistician, 

Says: 

*^Our  Total  National 
Lineage  for  1928 
Was  Equaled  in 
First  Eight 
Months  of  1929^^ 

Just  one  of  the  many  new  records 
being  hung  up  by  Philadelphia's 
big  evening  tabloid. 

Recognized  as  one  of  the  outstanding  successes 
of  the  newspaper  field  in  recent  years,  the 
PHILADELPHIA  DAILY  NEWS  offers  its 
growing  roster  of  national  and  local  clients  a 
steadily  increasing  volume  of  circulation. 

Watch  Our  Next  A.  B.  C.  Statement 

In  planning  fall  schedules  for  Philadelphia  be  sure  to  investigate 
the  now  powerful  infiuence  of  the  DAILY  NEWS  and  its  “uncanny 
pulling  power.” 


DailyTOeWS 


15TH  &  CHERRY  STS.,  PHILADELPHI.4 
Orer  175,000  Daily 


NEW  YORK 
Macfaddan  Publications 
2716  Ormybar  Bids. 


DETROIT 

1742  W.  Lafsystts  Bird. 


CHICAGO 

Charles  H.  Shatturk 
SSt  N.  Ulchisan  Avenue 


City 

Papar 

PublUlMd 

Total 

Linago'] 

Diaplay 

National  Local 

Claaaifis^ 

PROVIDENCE 

Bulletin . 

..(E) 

4,629,401 

1,260,051 

471,205 

247,214 

1,177,471 

23,241 

7.808,671 

Journal . 

.(M) 

805,101 

426,894 

197,139 

354,672 

1,245,723 

62,286 

3,181,816 

Journal . 

..(6) 

1,053,043 

224,028 

513,234 

31,184 

317,674 

1,026 

2,140.069 

Newi . 

..(E) 

1,625,856 

491,839 

118,846 

81,371 

119,407 

21,059 

2.458,371 

Tribune . 

..(E) 

879,562 

205,424 

63,979 

85,411 

228,647 

94,219 

1,557,242 

Tribune . 

...(8) 

138,202 

6,133 

114,750 

2,349 

15,541 

32 

277.097 

READING 

Eagle . 

..(E) 

2,432,731 

1,005,226 

405,593 

148,964 

642,776 

150,379 

4,785,699 

Eagle . 

...(S) 

406,360 

82,269 

241,349 

10,844 

142,623 

2,232 

885,679 

Timee . . 

..(M) 

2,278,845 

415,514 

401,519 

126,028 

551,289 

80,625 

3.853,320 

RICHMOND 

Newi-Leader. . . . 

..(E) 

3,207,074 

1,089,236 

465,383 

245,104 

945,034 

38,848 

5,990,479 

Times-Diepatch . 

..(M) 

1,632,764 

617,067 

207,806 

233,871 

715,079 

80,429 

3,487.009 

1  Timee-Dicpateh . . 

...(8) 

1,101,868 

209,998 

327,533 

67,800 

291,534 

3,650 

2,092,391 

Democrat  k 

ROCHESTER 

Chronicle . 

Democrat  k 

..(M) 

2,646,474 

635,102 

280,633 

294,124 

1,404,382 

44,072 

6,304,717 

Chronicle . 

...(8) 

796,776 

268,283 

465,794 

61,135 

658,105 

611 

2,250,701 

Journal . 

..(E) 

2,619,679 

440,061 

115,405 

109,349 

459,534 

241,572 

3,985,609 

'American . 

...(8) 

578,211 

554,589 

282,457 

24,112 

168,210 

307 

1,607,889 

Timee-T^nion. . . . 

..(E) 

4,425,134 

1,455,136 

551,516 

242,299 

489,059 

31,491 

7,194,636 

SALT 

LAKE  CITY 

Tribune . 

..(M) 

2,057,249 

1,111,728 

323,311 

84,672 

804,777 

104,472 

4,486,209 

Tribune . . 

...(8) 

1,191,880 

274,576 

424,109 

38,629 

279,395 

13,855 

2,222,444 

Deeeret-Newe.... 

...(E) 

1,588,746 

570,280 

268,893 

60,824 

376,844 

33,503 

2,899, OW 

Telegram . 

..(E) 

1,613,545 

377,468 

138,988 

33,512 

319,162 

37,653 

2,520,229 

Telegram . 

...(8) 

296,267 

68,963 

142,159 

14,838 

93,759 

6,978 

622,964 

(Continued  on  page  44) 

'.tmericsn  Weekly  linage  included  in  above  Sunday  newspapers:  National,  446,074;  Automotive,  57,321;  total,  503, 3tit 


New  Elngland's  Second  Largest  Market 

Advertising  Lineage  Records 

January  Thru  June  1929 

THE  EVENING  BULLETIN 


1929  Gain  Over  1928 

Local .  5,026,388  246,024 

National .  1,598,833  353,702 

Classified .  1,143,817  63,338 

Total  .  7,769,038  663,064 

THE  PROVIDENCE  JOURNAL 

- MORNING  AND  SUNDAY - 

1929  Gain  Over  1928 

Local .  2,645,904  14,859 

National .  1,190,132  98,457 

Classified .  1,458,097  85,866 

Total .  ^94,133  199,182 


This  is  75.97%  of  all  advertising  in 
Providence  Daily  and  Sunday  news¬ 
papers  during  the  first  six  months  of 

1929. 

THE  PROVIDENCE  JOURNAL 
THE  EVENING  BULLETIN 

Providence,  R.  I. 


CHAS.  H.  EDDY  CO. 

National  Advartiting  Repretentativea 


CHICAGO 

NEW  YORK 

BOSTON 

R.  J.  BIDWELL  CO. 

Los  Angeles 

Sun  Francisco 

Seattle 

Editor  &  Publisher  The  Fourth  Estate  for  September  28,  1  929 
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and  here’s  your  proof  that.,. 


The  Press  that  has 
the  45-year  Hahlt 

of  Producing  / 

. ;■  .  . 

JBesufts  In  the  / 
Pittsburgli  / 
.Market 


Area 


48.8  Percent 

of  all  advertising  published  in  the  three 
Pittsburgh  newspapers  (exclusive  of 
copy  appearing  in  the  American 
Weekly  section  of  the  Hearst 
paper)  during  the  first  6 
months  of  1929  appeared  in 
The  Press,  undisputed  lead¬ 
er  in  Local,  National, 
Automotive,  Classifi¬ 
ed  and  Total  Ad¬ 
vertising. 


12,7829955 Lines 

of  advertising  was  published  by  The 
Press  during  the  first  half  of  the 
year.  The  Press  was  FIRST  in  25 
out  of  36  major  advertising 
classifications  and  led  the 
second  paper  by  4,493,920 
lines;  the  third  by  7,641, 

589  lines.  Figures  from 
Media  Records, 

Inc.  reports. 


The  Pittsbnrgh  Press 

A  SerippH^Hoirard  Newspaper 

National  Advertising  Department,  S.  S.  Schuyler,  Director,  230  Park  Avenue,  New  York 
Chicago  •  Detroit  •  Buffalo  •  Atlanta  -  Philadelphia  •  Dallas  -  San  Francisco  •  Los  Angeles 
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EDITOR  Sl  publisher  SEMI-ANNUAL  LINAGE  TABULATION 

{Contmued  from  page  42) 


Total  Display 

City  Papar  Published  Linage  National  Local  ClassiSep 

SAN  ANTONIO 


Ezpraa . . 

.(M) 

1,176,002 

953,586 

188,273 

395,006 

1,098,286 

13,988 

3,825,141 

Ezprea . 

,.(S) 

1,450,687 

205,792 

403,535 

106,488 

517,385 

9,310 

2,702,197 

Newt . 

.(E) 

2,857,159 

958,921 

241,118 

84,691 

1,087,024 

81,348 

5,310,261 

lilbt . 

.(E) 

2,046,704 

941,033 

146,742 

216,068 

598,753 

14,039 

3,064,239 

*Lid>t . 

..(S) 

1,037,054 

561,023 

410,221 

70,633 

.93,106 

2,514 

2,375,453 

SAN  DIEGO 

rnion . 

(M) 

1,839,775 

1,090,160 

261,198 

264,758 

1,286,137 

11,380 

4,753,408 

Pnion . 

..(6) 

1,551,736 

165,015 

458,760 

141,956 

372,744 

3,938 

2,694,149 

Sun . 

.(E) 

2,815,528 

696,783 

454,210 

278,042 

683,150 

407,366 

5,335,079 

Tribune . 

.(E) 

3,290,065 

1,170,259 

693,200 

352,278 

976,805 

254,655 

6,746,372 

SAN 

FRANCISCO 

Chronicle . 

.(M) 

1,249,793 

737,585 

322,708 

680,883 

1,222,651 

203,851 

4,417,561 

Chronicle . . 

..(8) 

685,987 

321,214 

447,594 

14,075 

576,680 

87 

2,046,537 

KwAfniMir . 

.(M) 

1,845,461 

1,293,229 

314,717 

430,794 

1,703,589 

2,247 

5,680,037 

ipTamifi^ . . 

..(8) 

1,563,229 

671,564 

593,007 

11,116 

804,789 

30 

3,643,735 

Bulletin . 

.(E) 

2,133,424 

535,727 

217,256 

235,631 

340,894 

170,326 

3,633,258 

Call . 

.(E) 

2,687,512 

1,218,853 

370,118 

148,501 

352,062 

3,012 

4,780,058 

Newt . 

.(E) 

2,020,941 

646,177 

237,254 

107,034 

722,338 

1,371 

3,735,115 

SCRANTON 

Republican . . 

.(M) 

2,329,889 

350,941 

355,182 

128,365 

359,358 

45,257 

3,577,992 

Serantonian . 

.(8) 

1,002,077 

05,552 

145,535 

30,321 

22,198 

20,206 

1,405,889 

Sun . 

.(E) 

1,808,156 

157,045 

128,112 

100,789 

220,007 

34,216 

2,448,415 

Timet . 

.(E) 

4,199,780 

1,227,777 

522,072 

160,948 

483,167 

39,663 

6,633,416 

SEATTLE 

Pott-Intelliteneer. . 

,(M) 

1,404,014 

840,502 

226,623 

342,29111  966,758 

384 

3,770,572 

tPoit-Intelligtneer. . 

..(8) 

528,366 

644,637 

471,431 

10,727 

329,306  . 

1,903,557 

Star . 

.(E) 

1,743,682 

682,294 

261,184 

175,095 

663,064 

14,018 

3,540,237 

Timet . 

.(E) 

3,135,057 

1,323,043 

359,869 

300,403 

1,320,244 

192 

6,538,688 

Timet . 

..(8) 

769,743 

250,914 

419,746 

25,824 

096,466  . 

2,162,603 

SOUTH  BEND 

Newt-Timet . 

.(E) 

2,867,823 

669,470 

316,318 

136,547 

645,684 

68,878 

4,704,720 

Newt-Timei . 

..(8) 

561,386 

02,073 

271,644 

46,307 

174,147 

47 

1,146,504 

Tribune . 

.(E) 

2,071,003 

813,030 

304,577 

133,960 

611,483 

59,623 

4,803,766 

Tribune . 

.(8) 

511,122 

79,007 

228,607 

48,722 

148,300  . 

1,015,758 

SPOKANE 

Spoketman  ReviewCM) 

806,767 

682,911 

211,023 

226,815 

880,559 

12,038 

2,910,li3 

Spoketman  Review. CS) 

746,507 

221,279 

360,177 

170,846 

280,525 

1,679 

1,781,013 

Chronicle . 

.(E) 

3,276,652 

900,928 

345,769 

150,478 

944,082 

61,135 

5,679,944 

Preee . 

.(E) 

1,210,597 

414,909 

184,945 

90,658: 

■: 310,736 

12,135 

2,232,980 

SPRINGFIELD,  MASS. 

Republican . 

(M) 

1,723,326 

1,109,351 

289,585 

171,157 

720,743 

45,714 

4,068,876 

Unkw . 

(M) 

1,859,206 

1,143,444 

300,069 

187,531 

700,771 

7,718 

4,198,759 

Union  RepnblieanIB) 

405,421 

189,276 

412,742 

62,236 

233,422 

267 

1,303,364 

ST.  1 

LOUIS,  MO. 

Globe-Demoerat. . 

.(M) 

1,926,288 

1,419,338 

373,026 

603,640 

1720,141 

29,380 

5,071,813 

Globe-Demoorat... 

..(8) 

857,365 

372,426 

455,260 

22,088 

622,618 

3,453 

2,334,110 

Poat-Ditpateh. ... 

.(E) 

4,839,757 

1,640,585 

291,177 

213,695 

1,138,865 

18,682 

8,142,761 

Pott-Ditpatch...., 

..(8) 

1,627,057 

472,128 

465,532 

33,722 

1,280,177 

2,136 

3,881,652 

Star . 

.(E) 

2,415,531 

845,253 

225,235 

93,528 

542,554 

20,098 

4,142,199 

Timet . 

.(E) 

1,180,176 

413,232 

111,386 

101,775 

311,159 

37,447 

2,155,175 

ST.  PAUL 

Pioneer-Prett _ 

.(M) 

1,832,963 

1,206,639 

293,771 

206,271 

603,462 

27,880 

4,170,986 

Pioneer-Pren . 

..(8) 

669,602 

300,618 

364,983 

31,330 

287,258 

814 

1,654,605 

Ditpntch . 

.(E) 

2,835,453 

1,220,340 

294,315 

212,097 

616,455 

77,856 

5,256,516 

Newt . 

.(E) 

2,109.285 

730,947 

127,540 

73,260 

368,168 

39,086 

3,448,286 

.Newt . 

..(8) 

.379,275 

46,015 

231,229 

15,822 

157,805 

755 

830,901 

SYRACUSE 

Herald . 

.(E) 

2,651,496 

847,606 

239,458 

114,979 

643,493 

46.370 

4,543,402 

Herald . 

..(8) 

568,412 

189,615 

413,764 

65,013 

220,795 

129 

1,458,628 

Journal . 

,.(E) 

2,571,898 

921,288 

338,347 

77,397 

480,322 

139,548 

4,528,800 

‘American . 

..(8) 

306,467 

491,545 

166,787 

10,330 

140,330  . 

1,115,459 

PotbStandard.... 

.(M) 

1,601,033 

667,626 

236,559 

218,229 

774,268 

113,820 

3,611,535 

Poet-Standard _ 

..(8) 

379,428 

165,633 

301,856 

65,962 

197,280 

764 

1,110,923 

TACOMA 

Ledger . 

.(hi) 

488,091 

684,546 

148,569 

119,699 

827,718 

2,944 

2,272,467 

Ledger . 

..(8) 

627,400 

120,038 

425,448 

21,858 

406,143 

1,600,887 

Newe  Tribune. .. 

..(E) 

2,540,937 

881,319 

180,407 

133,583 

849,530 

448 

4,595,224 

Times . 

..(E) 

1,495,622 

461,174 

405,661 

68,025 

516,382 

15,011 

2,961,875 

TAMPA 

Timee . . 

..(E) 

1,534,303 

534,493 

327,612 

66,218 

607,770 

67,577 

3,137,973 

Tribune . 

.(M) 

1,260,927 

997,620 

234,765 

56,650 

650,145 

33,062 

3,233,169 

Tribune . 

..(8) 

516,878 

141,844 

255,849 

30,453 

211,316 

2,392 

1,158,732 

TOLEDO 

Timee . 

.(M) 

904,710 

201,478 

51,545 

199,670 

291,918 

122,552 

1,771,873 

Timet . 

..(8) 

1,733,611 

152,373 

285,474 

89,531 

259,174 

327 

2,520,490 

Blade . 

..(E) 

4,356,195 

1,506,919 

729,081 

207,623 

1,216,887 

64,483 

8,081,188 

News-Bee . 

..(E) 

2,686,021 

652,665 

349,388 

146,086 

1,053,213 

22,264 

4,909,637 

TRENTON 

Timee . 

..(E) 

2,678,608 

992,279 

504,194 

112,003 

472,646 

131,951 

4,891,681 

Timee-Advertieer . 

..(8) 

630,012 

49,039 

180,744 

61,874 

124,164 

2,662 

1,048,495 

TULSA 

Tribune . . 

..(E) 

2,555,629 

739,853 

361,483 

74,983 

739,386 

34,323 

4,505,657 

Tribune . 

..(8) 

634,071 

101,091 

288,766 

100,773 

152,933 

3,878 

1,282,412 

World . 

.(M) 

2,266,518 

950,883 

450,642 

138,681 

923,970 

21,553 

4,7,52.247 

World . 

..(8) 

943,913 

183,013 

339,853 

1128,403 

234,662 

3,889 

1,833,733 

UTICA 

Ofaaerver-Diepatch.  IE) 

3,027,715 

1,235,267 

465,586 

169,355 

667,584 

15,663 

5,581,170 

Obterver-Ditpntch. .  (8) 

345,420 

28,380 

238,654 

25,144 

110,634 

1748,232 

Preee . 

.(M) 

1,070,307 

504,506 

454,627 

225,161 

555,903 

89.685 

3,800,189 

*  Americao  Weekly  linsge  included  io^)OveEundsynewspspae^NstionslM6j074^uto^tive,  57,321 ;  total,  503,305. 
’♦  AmericsD  Weekly  Unste»cluded'T^[EoTe?nD3s^Iew^5S»^ai'0''»r475T6n^utomotive,  64T433,  total,  540, Sit* 


Total  Display 


City 

Papar 

Published 

Lineife 

Netionel  Local 

Classified 

WASHINGTON, 

D.  C. 

Herald . 

,.(M) 

480,370 

170,198 

90,145 

94,642 

530,018 

67,367 

1.432,740 

•Herald . 

...(6) 

689,715 

517,307 

162,436 

7,241 

138,078 

77 

1.514,854 

Newe . 

,..(E) 

655,219 

255,765 

105,192 

18,991 

240,560 

8,527 

1.284,254 

Timee . 

,..(E) 

1,969,064 

839,545 

443,203 

63,023 

469,194 

9,069 

3,798,001 

Poet . 

..(M) 

1,246,538 

610,527 

204,851 

266,472 

391,237 

48,821 

2.768,444 

Poet . 

...(S) 

1,107,488 

133,603 

307,506 

34,913 

165,810 

366 

1.749,684 

Star . 

..(E) 

5,999,631 

1,524,629 

498,752 

323,865 

1,607,319 

120,106 

10,074,302 

Star . 

...(B) 

2,022,127 

288,550 

468,352 

22,697 

526,335 

447 

3,328,561 

WILMINGTON 

Every  Evening. . 

..(E) 

1,697,893 

427,363 

428,604 

92,784 

404,646 

29,578 

3,080,868 

Journal . 

..(E) 

2,590,981 

925,160 

592,711 

93,577 

545,306 

41,263 

4.788,008 

News . 

..(M) 

344,650 

379,489 

213,007 

86,703 

537,369 

17,460 

1,578,678 

Star . 

..(S) 

797,571 

64,854 

187,825 

33,123 

81,627 

849 

1.165.840 

WINSTON-SALEM,  N.  C. 

Twin  City  Sentinel .  (E) 

1,868,338 

747,757 

372,902 

87,404 

222,621 

37,335 

3,336,357 

Journal  Sentmel . . 

,..(8) 

448,111 

68,698 

190,296 

28,478 

54,999 

4,940 

795.522 

WORCESTER 

Telegram . 

..(S) 

856,066 

89,072 

324,384 

26,512 

276,335 

603 

1.572,972 

Telegram . . 

..(M) 

2,155,227 

1,101,218 

371,617 

131,723 

628,535 

68,224 

4.456,544 

Gasette . 

..(E) 

2,306,006 

1,129,922 

480,158 

141,561 

641,952 

41,653 

4,831,252 

Poet . 

..(E) 

2,149,390 

462,179 

265,924 

53,815 

369,634 

42,351 

3,343,203 

YOUNGSTOWN 

Vindicator . 

..(E) 

3,165,081 

994,656 

312,682 

93,759 

644,059 

96,556 

5,306.701 

Vindicator . 

...(8) 

506,452 

123,937 

287,870 

47,384 

173,920 

277 

1.139,846 

Telegram . 

..(E) 

3,076,618 

783,499 

470,456 

105,837 

675,119 

41,359 

5.152.880 

Grand  Mtl.... 

681. 833, 939  249,935,329  116,789,951 

56.995,772  228, 266, 4M 

15,612,395 

1,348,443,783 

*  Amerioan  Weekly  linace  included  in  above  Sunday  newspapers:  National,  446,074;  Automotive,  57,321;  total,  503,305 

(Additional  Linage  Figures  on  Paget  46-82) 


GAINS! 

The  Yard -Stick  of 
Newspaper  Progress 

For  the  First  Eight  Months  of  1929 
THE  POST-STANDARD  GAINED 

in  its  daily  issues  — 

414,108  Lines  of  Local  Display  Advertising 
67,105  Lines  of  National  Advertising 
6,202  Lines  of  Classified  Advertising 
61,026  Lines  of  Legal  Advertising 

A  TOTAL  DAILY  GAIN  OF  548,441  LINES! 

During  the  same  period  THE  SUNDAY 
POST -ST AND ARD  tvas  the  ONLY  Syracuse 
Sunday  newspaper  which  showed  a  GAIN  in 
Local  Display  Advertising  ...  a  GAIN  of  90,504  Lines. 

Significant  too  is  the  fact  that  in  the  first  eight 
months  of  1929  four  out  of  five  of  the  Syracuse 
department  stores  increased  their  linage  in 
The  Post-Standard  by  86,000  lines! 

The  Post- Standard 

SYRACUSE,  N.  Y. 

“An  outstanding  morning  newspaper 
in  an  unusually  responsive  market” 

PAUL  BLOCK,  INC.  •  Representatives 

New  York  Chicago  Philadelphia 

Detroit  Boston  San  Francisco 
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An  unusual  situation  exists  in  St.  Louis  where 
there  are  four  newspapers  —  three  evening  and 
one  morning. 

The  supremacy  of  the  Post-Dispatch  in  St.  Louis 
is  outstanding. 

This  one  newspaper  alone  carries: 

More  local  display  advertising  than  the  morning 
and  the  larger  of  the  other  two  evening  newspapers 
COMBINED. 

More  want  advertising  than  all  three  others 
COMBINED. 

More  real  estate  advertising  than  all  three  others 
COMBINED. 

More  total  paid  advertising  than  the  morning  and 
the  larger  of  the  other  two  evening  newspapers 
COMBINED. 

More  national  advertising  than  any  other  St.  Louis 
newspaper. 

Durinf'  the  first  8  months 
of  1929  the  Post-Dispatch 

Gained  2,041,200JLines 

OF  PAID  ADVERTISING 

Two  of  the  other  newspapers  made 
slight  gains  —  one  of  the  others  lost 

Here  is  a  local  supremacy  in  advertising,  combined  with 
a  local  supremacy  in  circulation,  which  should  make 
decision  in  St.  Louis  easy  for  national  space  buyers. 

In  St.  Louis  It  Pays  the  Advertiser 
to  CONCENTRATE  in  the 

LOUIS  POST-DISPATCH 


/ 


46  Editor  &  Publisher  The  Fourth  Estate  for  September  28,  1  929  '■ 

EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABULATION 

Statiatics  for  the  Period  January  1 — June  30,  1929,  Compiled  from  Reports  Furnished  by  More  Than  1,100  Daily  and  Sunday  Newspapers. 


NEWSPAPERS  IN  CITIES  OVER  A  MILLION  POPULATION 


City 


Paper 


Total 

Linafa 


National 

Detroit,  Mich. .  .DaUy  (teb.). . .  .(e)  1 ,339,118  112,130 

(Total  indudes  111,912  lines  legal) 

New  York,  H.Y.  Jewish  Forward,  (e)  2,869,951  1,319,703 

Wall  Street 

Journal _ (me)  2,326,183  *1,785,160 

(Total  includes  80,483  lines  legal) 

•(Financial  linage  listed  under  National  Linage) 

Wall  St.  News. (m)  461,737  461,737  . 

Philadelphia,  Pa.Financial 

Journal . (m)  92,632  15,834  76,798 


Local 

Clasaifiad 

995,708 

119,368 

1,111,048 

439,200 

366,856 

93,684 

NEWSPAPERS  IN  CITIES  OF  100,000  TO  999,999  POPULATION 


Total  Display 

City  Paper  Published  Linafe  National  Local  Classified 

Camden,  N.  J... Post . (m)  7,225,330  1,096,727  5,516,921  597,832 

Courier . (e)  7,688,104  1,095,286  5,798,889  601,171 

(Total  includes  (m)  13,845;  (e)  192,758  lines  legal) 

Chattanooga, 

Tenn . News . (e)  4,169,029  1,227,887  2,425,553  515,589 

Times . (m)  4,326,446  883,960  2,885,470  557,016 

Elizabeth,  N.  J. . /o«mal . (e)  6,455,036  891,142  4,582,060  741,090 

(Total  includes  240,774  lines  legal) 

El  Paso,  Ten....  El  Continental  (ms)  1,571,177  257,100  1,166,783  ”*147^^ 

Erie,  Pa . Dispatch-Heratd.{e)  4 .05A ,667  761,510  2,622,158  570,656 

Sunday  ed . (s)  805,574  272,086  346,070  186,532 

Total . (es)  4,860,241  1,033,596  2,968,228  757,188 

(Total  includes  101,229  lines  legal) 

Times . (e)  4,376,647  1,099,147  2,438,976  674,111 

(Total  includes  164,413  lines  legal) 

Evansville,  Ind. .  Jowrwol . (e)  2,392,971  794,793  1,165,252  432;926 

Courier . (m)  3,703,576  949,565  2,315,608  438,403 

Sunday  ed . (s)  1,381,721  280,270  971,872  129,579 

ToUl . (ms)  5,095,297  1,229,835  3,287,480  .567,982 

Press . (e)  3,880,184  559,062  2,878,780  432,418 

Sunday  ed . (s)  1,086,708  107,436  853,720  125,524 

Total . (es)  4,966,892  666,498  3,732,470  557,942 

(Total  includes  9,982  lines  legal) 

Freeport,  Ill. ..  .Jo«r«a/- 

Standard . (e)  2,571,599  495,663  1,797,492  278,444 

(Local  includes  legal) 

Gary.Ind . Post-Tribune. .  .{e)  S, 6m, 7 \9  799,313  4,275,553  555,853 

Hempstead, 

N.Y . Nassau  Review.. {e)  2, mi, Sli  333,223  1,422,089  511,689 

(Total  includes  101,522  lines  legal) 
iVassaw  .9tor....(e)  1,594,978  235,144  1,023,470  284,158 

(Total  includes  52,206  lines  legal) 

Hollywood,  Cal.. Ct/izea . (e)  2,645,371  471,788  1,814,524  350,043 

(Total  includes  9,016  lines  legal) 

Jamaica,  N.  Y...L.  7.  Prew . (e)  3,010,119  298,349  2,026,349  568,193 

(Total  includes  117,228  lines  legal) 

JerseyCity,  N.J./me3’.7e«r«a/..(e)  3,999,622  1,330,028  1,804,961  607,918 

(Total  includes  256,717  lines  legal) 

Little  Rock,  Ark.i4ftawiaj 

Democrat . (e)  3,494,106  664,099  2,270,497  523,992 

Sunday  ed . (s)  2,088,276  209,216  709,912  116,592 

Total . (es).  5.582.382  873,315  2,980,409  640,584 

(Total  includes  39,074  lines  legal) 

Gazette . (m)  4,177,026  857,164  2,576,266  623,280 

Sunday  ed . (s)  1,606,444  336,070  1,092,672  171,598 

Total...... (ms)  5,783,470  1,193,234  3,668,938  794.878 

(Total  includes  126,420  lines  legal) 

Long  Beach,  Cal. Pr«si-7'efegrow.(es)  6,520.858  1,347,451  3.932.859  1,222,802 

(Total  includes  17,773  line's  legal) 


ADVERTISING  LINEAGE  RECORDS 


Jan.  Thru  June, 

1929 

LOCAL  DISPLAY . 

GAIN  OVER  1928 . 

.  174,001 

3,611,612 

NATIONAL . 

GAIN  OVER  1928 . 

5,523 

770,753 

CLASSIHED . 

GAIN  OVER  1928 . 

.  137,377 

821,995 

TOTAL  VOLUME . 

GAIN  OVER  1928 . 

.  388,791 

5,276,250 

Firat  in  CircwJeition  and  Advertiaing  Linaaga 

PATERSON  MORNING  CALL 

PATERSON,  N.  J. 

CHAS.  H.  EDDY  CO. 

National  Advartiaing  Rapraaantativaa 
Cbicaco  NEW  YORK  Boston 


Total 

City  Papar  PublUhad  Linage 

Long  Beach,  Cal. Sun . (m)  2 .461 ,414 

Sunday  ed . (s)  1 , 020 ,971 

Total . (ms)  3,482,385 

(Legal  included  in  local) 


Display 

National  Local 

205,428  1,710,748 
127,714  674.491 
333,142  2,385,239 


Long  Island  City 

N.Y . Star . (e)  2,629,126  328,726  1,435.347 

(Total  includes  105,225  lines  legal) 

Milwaukee,  Wis.HeroW . (e)  1,073,599  223,148  654,156 

Sunday  ed . (s)  533,167  75,223  372,573 

Total . (es)  1,606,766  298,371  1,026,729 

Orange,  N.J.... Courier . (e)  2,736,352  2,488,062  . 

(Total  includes  63,434  lines  legal) 

Passaic,  N,  J....//eraW . (e)  3,799,240  695,111  2,638.812 

(Total  includes  64,590  lines  legal) 

News . (e)  3,181,736  643,730  2.072.132 

(Total  includes  77,038  lines  legal) 

Paterson.  N.J... Call . (m)  5,276,250  770,753  3,611,612 

(Total  includes  71,890  lines  legal) 

News . (e)  5,250,000  481,158  2.765,784 

(Total  includes  558,580  lines  legal) 
Press-Guardian .{e)  3,874,847  710,523  2,548,848 

Sunday  ed _ (s)  595,190  195,336  293,441 

Total . (es)  4,470,037  905,859  2.842.289 

(Total  includes  56,922  lines  legal) 

Sacramento,  Cal. Union . (ms)  2,942,212  245,882  2,160,522 

(Total  includes  16,954  lines  legal) 


Schenectady, 

N.Y . Gazette . (m)  5,349.449  948,528  3.758.727 

(Total  includes  32,837  lines  legal) 

Union-Star . (e)  4,231,274  635,134  3,002,138 

(Total  includes  260,662  lines  legal) 

Waterloo,  la _ Courier . (e)  3,476,732  858,186  2,306,570 

Wichita,  Kan.... Beocow  . (e)  4,083,979  719,762  2,620,707 

Sunday  ed . (s)  1,792,461  247,956  1,296,690 

Total . (es)  5,876,440  967,718  3,917,397 

(Total  includes  1,743  lines  legal) 

Wichita,  Kan. .  .Eagle . (ms)  5,878,828  1,136,257  3,135,588 

Eagle . (e)  3,212,281  552,327  1,476,218 

(Total  includes  (ms)  85,825;  (e)  1,158  lines  legal) 
(Continued  on  page  58) 


Clauifiad 

545,238 

218,766 

764.004 


759.828 

196,295 

85,371 

281,666 

184,856 


400,727 

388,836 


821.995 

444,498 

558,580 

106.387 

664,967 

518,854 


609,357 

333 .340 

311,976 
742,247 
247,335 
989,582 

1,521,158 
1,182,578 


Kansas’  Largest  Daily  I 
Newspaper  Making 
Unusual  Gains — 

23* 

Gain  in  Advertising  Lineage  during  first 
Six  Months  of  1  929  as  compared  with  same 
period  of  1  928.  i 


Never  before  has  the  Wichita  Territory  been 
so  prosperous — or  advertising  so  effective. 

THE  WICHITA  EAGLE 

Morning  -  •  Eptning  -  .  Sunday 

Wichita  —  Kansas 

Repreaented  Nationally  By 

The  Beckwith  Special  Agency,  Inc. 

New  York  -  Chicago  -  Philadelphia  •  Detroit 

Kansas  City  St.  Louis  Atlanta  •  San  Francisco 


The  appeal  of  rotogravure  b  almost  as  universal  as  the 
appeal  of  KIDS.  People  LIKE  kids  for  the  same  reasons  they 
like  rotogravure.  They  are  both  disciples  of  truthfulness,  of 
unstudied  simplicity,  of  open-faced  integrity.  Rotogravure 
pictures  people  and  things  as  they  ARE  .  .  .  and  in  so  doing 
<»ffers  itself  as  the  ideal  means  of  presenting  kiddies*  mer¬ 
chandise  to  adoring  mothers  everywhere. 

.  .  .  buL  in  rotogravure,  paper  is  the  base  of  the  job! 

INTEI^NATieNAL  CCMDANT 

100  EAST  42nd  street,  NEW  YORK,  N.  Y. 


APEI2  IS  TliE  EASE  €F  TEE  JCE 


As  THE 


ARE! 


Rotogravure  is  endowed  with  a  fle4| 
an<l  blood  humanness  that  is  the  direc{| 
'  result  of  its  ability  to' picture  things  as  tl 
eye  s<^es  them.  Whether  it’s  a  kiddy-pra 
or  kiddy -merchandise,  rotogravure  present 
a  flash  picture  that  is  mightier  hy  far  th 
a  thousand  words  of  the  proverbially^ 
mighty  pen. 

.  .  .  but,  in  rotogravure,  paper 
is  the  base  of  the  job ! 
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INTEI^NATICNAL  COJ 

100  EAST  42ND  STREET,  NEW  YORK,  N. 


PAPER  IS  TPE  EASE  €E  TPE  J0| 


f/lPER  IS  TPE  CASE  CE  TEE  JCC 


THE  CHICAGO 
DAILY  NEWS 


lilAAAillMnMI ' 

ro*T 


THE  PITTSBURfill 
rsESs 


Throughout  the  country  today,  great  newspapers,  ac¬ 
knowledging  the  appeal  of  rotc^ravure,  are  presenting  to 
their  readers  rotogravure  sections  that  are  printed  upon 
SUPEROTO,  a  paper  made  especially  for  the  purpose  hy  the 
largest  manufacturers  of  paper  in  the  woi4d . 

In  rot<^ravure,  paper  is  the  base  of  the  job — always! 

INTEI^NATICWAL  CCMf>>4Nr 

100  EAST  42nd  street,  NEW  YORK,  N.  Y. 


\ 


obosTon  tkavelee 

THE  BOSTON  HERALD 


THE  imSCHERBOCaEB 

rRCRS  ......  ALBANY' 


ROCHESTER 
democrat  CHBONKtE 


r 


LAPEL  IS  TLE  EASE  €E  TtiE 


/  / 


ATTACKS  FREIGHT  RATES 


©fattuarp 


FORT  WORTH 
Star-T  elegram 
Record-T  elegram 

AVERAGE  NET  PAID 


Atlanta  Journal  Complains  to  I.  C.  C. 
on  Newsprint  Charges 

(Special  to  Editor  &  Publisher.) 

W  ashington  D.  C.,  Sept.  2b. — The 
Atlanta  Journal  has  filed  a  complaint 
with  the  Interstate  Commerce  Commis¬ 
sion  objecting  to  the  present  freight  rate 
of  79)4  cents  per  100  pounds  on  news¬ 
print  shipped  to  its  plant  in  Atlanta  from 
Niagara  Falls,  N.  Y. 

The  newsprint  is  purchased  from  the 
Kimberly  Clark  Company,  Inc.,  at  Ni¬ 
agara  Falls.  In  the  adjustment  of  prices 
the  newspaper  is  affected  by  the  alleged 
unlawful  rate,  but  the  Niagara  Falls 
concern  pays  and  technically  bears  the 
charges,  it  was  said.  The  Kimberly 
Clark  Company  has  assigned  all  its 
rights  to  the  .\tlanta  Journal  in  the  mat¬ 
ter  and  has  authorized  the  newspaper  to 
make  complaint  to  the  Commission. 

The  assailed  rate  was  said  to  be  un¬ 
just,  unreasonable  and  excessive,  in  vio¬ 
lation  of  section  1  of  the  Interstate  Com¬ 
merce  Act,  Reasonable  rates  for  the 
future  are  asked  and  reparation  on  past 
.shipments. 


Albert  \V.  GARREN,  56,  former 
publisher  of  the  Erie  (Pa.)  Labor 
Journal,  died  in  his  home  in  Erie  last 
week  after  a  short  illness.  In  recent 
years  he  had  been  a  linotype  operator 
on  Erie  newspapers. 

Marion  A.  Murphy,  for  many  years 
with  St.  Louis  newspapers,  and  active  in 
republican  politics  in  Missouri,  died  Sept. 
12  at  DeFuniak  Springs,  Fla.,  where  he 
had  resided  for  the  past  15  years. 

C.  R.  Addison,  for  many  years  owner 
and  publisher  of  the*  Hatfield  (Pa.) 
Times,  died  in  the  Philadelphia  Hospital, 
Germantown,  Sept.  18  after  a  long  ill¬ 
ness.  He  was  68  years  of  age  and  lived 
at  Lansdale,  Pa.  Two  sons  and  a 
daughter  survive. 

William  P.  Fruit,  69,  father  of  Roy 
L.  Fruit,  news  manager  of  the  Independ¬ 
ence  (Kan.)  Daily  Reporter,  died  at  the 
home  of  his  son.  Sept.  16,  after  a  long 
illness. 

Mrs.  Sarah  Honeywell,  wife  of 
Charles  E.  Honeywell,  editor  and  pub¬ 
lisher  of  the  IVilson  (N.Y.)  Star,  died 
suddenly  in  her  home  in  Wilson  last 
week. 

Mrs.  Nora  Kenney,  mother  of  John 
J.  Kenney,  of  the  Naugatuck  bureau 
news  staff  of  the  IVaterbury  (Conn.) 
Republican-Anxerican,  died  at  her  home 
in  Naugatuck,  Sept.  14. 

Francis  M.  Ziebach,  99,  editor  of 
one  of  the  first  newspapers  in  Sioux 
City,  la.,  the  Register,  and  pioneer  in 
the  Sioux  City  and  South  Dakota  news¬ 
paper  field,  died  Sept.  20  in  the  home  of 
his  son,  J.  E.  Ziebach,  Wessington 
Springs,  S.D.  Funeral  services  were 
held  Sunday  afternoon.  Sept.  22,  in  the 
Masonic  temple,  Yankton,  S.D. 

Edwin  T.  McNeely,  77,  former  pub¬ 
lisher  of  the  Evansville  (Ind.)  Journal, 
died  last  week  at  his  home  in  Evans¬ 
ville. 

Mrs.  Eva  van  Dusen,  31,  wife  of 
H.  van  Dusen  of  the  Minneapolis 
Journal  editorial  staff,  died  Sept.  20  at 
the  family  home  in  Minneapolis  after  a 
three  months’  illness. 

George  W.  Minchin,  75,  for  the  past 
SO  years  editor  of  the  Evart  (Mich.) 
Rez’ietv,  died  Sept.  21  in  a  hospital  in 
Highland  Park  after  an  illness  of  two 
weeks. 


Circulation  for  12  Months  Ending  March  31,  1929 


Combined  Daily 


CHANGES  OF  OWNERSHIP 

R.^LPH  B.  KNEPPER  has  purchased 
the  Sainton  (Idaho)  Recorder- 
Herald,  and  is  now  in  charge  of  the 
plant.  Mrs.  Evelyn  Miller,  former 
owner,  has  gone  to  New  York  City  to 
study  journalism. 

L.  R.  Wade,  former  editor  of  the 
Magnolia  (Ark.)  Banner-News,  has  pur¬ 
chased  the  Livingston  (Tex.)  Enterprise. 

Thomas  A.  Alvord,  publisher  of  the 
Livonia  (N.Y.)  Gazette,  has  purchased 
the  Lima  (N.Y.)  Recorder  from  Fred 
A.  Van  Gelder.  The  Recorder,  founded 
in  1860,  will  be  published  in  the  Gazette 
office. 

A.  P.  .Amundson.  Colton,  S.  D.,  pub¬ 
lisher  of  the  Cotton  Courier,  Chester 
Tribune  and  Baltic-Crooks  Booster,  local 
weeklies,  this  week  announced  that  his 
sons.  Percy  and  Milton,  had  been  taken 
into  partnership,  acquiring  a  half  interest 
in  the  papers.  Percy  will  be  manager  of 
the  organization  and  Milton  will  handle 
the  editorial  work.  All  papers  are 
printed  at  the  Colton  plant. 

E.  C.  Reeves,  until  recently  managing 
editor  of  the  .Middletenvn  (O.)  New.s- 
Signal,  has  purchased  the  Trumann 
(.\rk.)  Observer. 

A.  B.  O’Flaherty  has  purchased  and 
taken  charge  of  the  Brownwood  (Tex.) 
Nnos,  semi-weekly,  formerly  owned  by 
H.  H.  Jackson  of  the  Coleman  Democrat- 
Voice  and  H.  M.  Jones  of  Brownwood. 
O’Flaherty  was  for  several  years  pub¬ 
lisher  of  the  Cisco  Dailv  Nev'S  and  Cisco 
American,  which  he  sold  last  .\pril. 


Sunday 


DAILY 


SUNDAY 
97% 
in  the 
SQUARE 


SPORTS  EDITOR  KILLED 

Lawrence  A.  Denning,  28,  sports  edi¬ 
tor  of  the  Terre  Haute  Post,  was  killed 
in  an  automobile  accident  near  Terre 
Haute  Tuesday.  Lloyd  Adamson,  police 
reporter  for  the  Post  was  with  him  and 
was  seriously  injured  with  a  probable 
skull  fracture.  Denning  has  been  sports 
editor  of  the  Post  for  two  years  and 
previously  reporter  for  five  years. 


NOW  OVER  130,000  DAILY  — OVER  130.(K)0  SUNDAY 
LARGEST  CIRCULATION  OF  ANY  PAPER 
IN  THE  SOUTHWEST 


TNDEPENDENCE  (Mo.)  Examiner 
■-  has  ordered  a  12-page  tubular  Duplex 
press. 

Charles  Hodel,  manager  of  the  Beckley 
(W.V'a.)  Newspaper  Corporation  has  an¬ 
nounced  the  purchase  of  a  new  twelve- 
page  tubular  Duplex  press. 


HARRY  R.  HAAS 

Harry  R.  Haas,  of  the  Elizabeth 
(N.J.)  Daily  Journal  staff,  died  this 
week  at  his  home  in  Elizabeth.  He  had 
been  with  the  Journal  since  1912.  Pre¬ 
viously  he  was  with  the  Potts^ille  (Pa.) 
Journal,  the  Philadelphia  North  Amer¬ 
ican  and  the  City  News  Association  of 
New  York. 


More  important  perhaps  than  the  quantity  ol  The  Star- 
Telegram  and  Record-Telegram  is  the  fact  that  the  circula¬ 
tion  area  includes  the  wealthiest  portion  of  the  entire  South 
in  per  capita  wealth  and  huying  power  —  viz.,  We,st  Texas. 


SPECIAL  EDITIONS 

T  OUISVILLE  Courier-Journal,  46- 
^  page  Radio  Show  edition.  Sept.  15. 

Springfield  (Mass.)  .Sundav  Union- 
Republican.  Eastern  States  Exposition 
number.  Sept.  15. 

Chatham  (Ont.)  Daily  Nnvs,  Fall 
and  Winter  Fashion  edition.  Sept.  19. 


You  can  reach  this  choice  Market  through  the 


Fort  Worth  Star  Telegram 

JFort  mortl)  RecorD-f elegram 


Now  More  Than  130,000  Daily  or  Sunday 
Largest  Circulation  in  Texas 

AMON  G.  CARTER  A.  L.  SHUMAN 

President  and  Publisher  Vice-President  and  Adv.  Dir. 


MUST  LIST  STOCKHOLDERS 

Massachusetts  newspaper  publishing 
companies  are  to  be  requested  to  send  a 
list  of  their  stockholders  and  holdings  to 
the  special  commission  created  by  the 
legislature  to  investigate  the  conduct  and 
control  of  public  utilities  in  the  common¬ 
wealth. 


NEW  PUBLICATIONS 

DB.  BARNHART,  is  the  publisher  of 
•  the  Mt.  Pleasant  (Pa.)  Times,  a 
new  weekly.  Mr.  Barnhart  was  formerly 
with  the  Wheeling  (W.  Va.)  News  and 
also  the  Wheeling  Intelligencer. 


Charter  Member  Andit  Bureau  of  Circulation 
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E  D  I 


WANTED;  A  HERCULES 

INVEISTIGATE  the  lobby  at  Washington ! 

This  might  happen;  we  have  our  doubts.  The 
Augean  stables  were  not  cleaned  without  a  period 
of  nasal  discomfort  for  the  neighbors  and  if  there’s 
anything  that  your  Washingtonian  prefers  it  is  to  go 
along  in  peace  and  comfort,  without  friction  or  dis¬ 
agreeable  odors.  So  easy-going,  respectable  people 
in  official  and  newspaper  life  do  not  encourage  the 
stirring  up  of  a  lobby  scandal  and  the  eight  or  ten 
thousand  slippery  folks  who  make  their  living  by 
lobbying,  directly  and  indirectly,  are  decidedly  inter¬ 
ested  in  keeping  the  bam  door  closed. 

The  situaticMi  is  there,  however,  for  anyone  who 
has  the  courage,  honesty  and  intelligence  to  tackle 
it  We  cannot  remember  a  time  when  this  out¬ 
rageous  abuse  of  the  democratic  institution  has  not 
prevailed.  The  Shearer  revelations  only  faintly  sug¬ 
gest  what  might  be  shown-up  in  a  general  inspection 
of  secret  pay-rolls,  yellow-dog  funds,  log-rolling, 
mutual  back-scratching  and  all  the  innumerable  de¬ 
vices  and  deceits  of  lobby  lizards  who  work  cease¬ 
lessly  and  endlessly  to  make  representative  govern¬ 
ment  fail  and  a  national  financial  autocracy  a  flour¬ 
ishing  success. 

A  searching  investigation,  let  the  chips  fall  where 
they  may,  would  be  a  good  thing  for  American 
journalism.  Far  too  many  people  believe,  vaguely 
or  positively,  that  the  press  works  hand  and  glove 
with  the  unscrupulous  lobby.  Whenever  a  Shearer 
CMnes  into  the  limelight  there  is  a  general  indictment 
of  the  press  and  it  hurts.  The  Shearers  may  move 
on  to  a  new  base  and  find  life  both  bright  and  gay, 
but  the  newspaper  remains  stationary  to  suffer  the 
odium,  usually  undeserved. 

Witness  the  following  statement  in  The  Nation  of 
last  week :  “All  of  the  facts  upon  which  Mr. 
Hoover  based  his  statement  to  the  Washington  cor¬ 
respondents  on  September  6  had  been  printed  a 
couple  of  weeks  earlier,  but  in  spite  of  their  sensa¬ 
tional  character  they  were  buried  inconspicuously 
amidst  a  glut  of  other  news,  and  no  effort  seems  to 
have  been  made  to  follow  up  the  scandal,  not  even 
to  the  extent  of  asking  the  accused  ship  building 
companies  if  Mr.  Shearer’s  charges  were  true.”  This 
and  more  like  it,  as  is  ever  the  case,  passes  respon¬ 
sibility  to  the  press. 

We  are  tired  of  this  sort  of  gossip.  The  Wash¬ 
ington  lobby  ought  to  be  opened  up  to  the  view  of 
the  nation  and  propagandists  driven  from  the  news¬ 
paper  circle.  Probably  not  more  than  a  dozen  ac¬ 
credited  newspaper  men  in  Washington  are  on  secret 
payrolls,  either  directly  or  through  relatives  or  other 
disguises.  No  hearts  would  be  broken  if  they  were 
to  be  exposed  and  driven  out.  And  Jhe  purge  would 
put  honest  correspondents  in  the  clear  where  they 
belong  and  would  end  this  wearisome  suspicion  of 
the  whole  press. 


Why  not  appoint  Shearer  director  of  that 
Columbia  class  in  publicity  and  public  rela¬ 
tions?  He  could  show  the  boys  lots  of  cross¬ 
cuts  to  wealth  and  ease. 


NOT  VERY  CLUBBY 

There  is  a  lesson  for  newspaper  men  in  the 
affair  of  Jay  E.  House,  Philadelphia  columnist, 
former  mayor  of  Topeka,  who  wrote  in  general 
terms  about  how  he  was  served  liquor  in  13  or  14  homes 
where  he  had  been  received  as  a  guest  on  a  recent 
visit  to  his  old  city.  This  allegedly  humorous  com¬ 
ment  was  seized  upon  by  the  superintendent  of  the 
Kansas  Anti-Saloon  League  who  immediately  called 
for  names  and  addresses.  Several  of  Mr.  House’s 
hosts  were  dragged  into  a  special  court  of  investiga¬ 
tion,  where  they  denied  the  charge  of  serving  liquor. 
The  newspaper  man  wrote  expressing  his  regret,  but 
contending  that  it  was  well  that  people  should  under¬ 
stand  the  “plight  we  are  in”  in  reference  to  dry 
enforcement. 

The  common  rule  of  hospitality  certainly  transcends 
the  need  of  copy  in  any  newspaper  man’s  life.  To 
charge  that  one’s  friends  are  defying  the  law, 
although  the  stuff  is  written  half  in  jest  and  half  to 
further  an  editorial  policy,  shows  scant  consideration 
for  the  welfare  of  friends  and  is  in  singularly  poor 
taste.  Newspaper  men  draw  the  line  at  the  threshold 
of  the  home. 


RIAL 


I  will  instruct  and  teach  thee  in  the  way  thou 
shah  go. — Psalm,  XXXII;  8. 

URGE  THIS  REFORM! 

SENATOR  VANDENBERG’S  bill  to  amend  the 
federal  judicial  code  in  contempt  proceedings 
has  been  made  public.  It  provides  that  the  de¬ 
fendant  in  any  proceeding  for  contempt  of  court  may 
file  with  the  court  a  demand  for  the  retirement  of 
the  judge  sitting  in  the  proceeding,  if  the  contempt 
arises  from  an  attack  on  the  character  or  conduct  of 
the  judge  and  if  it  occurred  otherwise  than  in  open 
court.  When  such  demand  is  made  the  judge  will 
be  disqualified  and  the  case  will  be  transferred  to  an¬ 
other  court,  in  the  same  manner  as  is  provided  in 
cases  of  personal  bias  and  prejudice.  The  demand 
must  be  made  prior  to  any  hearing  in  the  contempt 
proceedings. 

This  seems  eminently  fair  and  just  to  us.  The 
bill  should,  and  we  believe  will,  have  the  support  of 
all  right-minded  members  of  the  Congress.  We  can 
conceive  of  no  objection  to  it  from  the  bench  or 
bar.  Lawyers  must  realize  the  possibilities  of  in¬ 
justice  in  the  present  situation.  Honorable  judges, 
forming  the  overwhelming  majoritv'  of  those  who 
sit  on  the  federal  bench,  would  naturally  no  more 
care  to  judge  a  contempt  case,  when  the  alleged 
offense  was  committed  outside  the  presence  of  the 
court  and  when  it  involves  the  integrity  of  the  judge, 
than  they  would  care  to  sit  in  a  case  where  personal 
bias  or  prejudice  have  been  charged. 

Newspaper  men  throughout  the  country  owe  it  to 
their  profession  to  get  behind  this  worthy  measure 
and  urge  its  prompt  enactment.  It  will  bring  new 
glory  to  the  bench  and  a  much  safer  and  sounder 
basis  for  public-service  journalism. 

EniTOR  &  Publisher  conceives  that  the  next  move 
in  this  admirable  reform  is  for  the  American  Society 
of  Newspaper  Editors,  the  National  Editorial  Asso¬ 
ciation,  and  all  state  and  regional  editorial  organiza¬ 
tions,  to  appoint  committees  specifically  instructed 
to  urge  state  legislation  patterned  on  the  Vandenberg 
measure.  Everything  that  can  be  said  of  the  matter 
as  it  concerns  federal  courts  has  equal  point  and 
moral  when  applied  to  state  courts.  Indeed,  the  con¬ 
tempt  cases  that  have  so  stirred  the  indignation  of 
journalism  in  recent  years  have  occurred  in  state 
rather  than  federal  courts.  Particularly  in  the  state 
of  Minnesota  do  we  hope  newspaper  men  will  be¬ 
come  active  for  this  judicial  reform,  for  there  the 
whole  underlying  principle  of  free  press  now  appears 
to  be  obscure  to  the  legislature. 

The  year  1930  would  loom  large  on  the  calendar  of 
American  journalism  if  it  could  witness  the  end  of 
the  threat  which  overhangs  the  writing  craft  when 
dealing  with  affairs  of  the  judiciary,  both  federal 
and  state.  Yet  this  is  a  glowing  possibility. 


New  York  Telegram,  reviewing  the  news  of 
the  year,  calls  the  Smoot-Hawley  tariff  bill  the 
“steal  of  the  century.”  Certainly  the  newspaper 
press  has  told  the  people  all  about  it  and  they 
appear  willing  zwlims. 


WHAT  WOULD  YOU  PROVE? 

Rev.  DEETS  PICKETT,  research  secretary  of 
the  Methodist  Board  of  Public  Morals,  recently 
issued  some  statistics  showing  that  prohibition 
has  increased  the  national  wealth  by  $72,000,000,000. 
Later  the  National  Industrial  Conference  Board 
issued  figures  showing  that  prohibition  has  decreased 
the  national  wealth  by  $135,000,000,000. 

Which  disparity  caused  R.  F.  Paine  to  recall  that 
his  late  publisher,  E.  W.  Scripps  once  desired  some 
statistics  on  national  matters  and  offered  a  profes¬ 
sional  statistician  in  Washington  $12,000  to  do  the 
work  of  compiling  them.  Mr.  Scripps  got  an  answer 
by  wire  reading;  “Offer  accepted.  What  do  you 
want  the  statistics  to  show?  Can  deliver  to  suit.” 
Mr.  Scripps’  hunger  for  the  figures  thereupon 
calmed  down. 


THE  “EPISODE”  ENDS 

Reluctantly,  but  nevertheless  with  admir¬ 
able  promptness.  International  Power  and 
Paper  Company  retires  its  50  per  cent  owner¬ 
ship  in  Boston  Herald  and  Boston  Traveler.  Some 
weeks  ago  Editor  &  Published  announced  the  inten¬ 
tion  of  the  company  to  bring  to  an  end  its  ill-advised 
policy  of  newspaper  ownership.  As  rapidly  as  pos¬ 
sible  it  will  dispose  of  all  such  investments,  we  do 
not  doubt,  and  the  action  will  be  much  appreciated  by 
newspaper  men  in  general. 

A  formal  statement  issued  to  announce  the  Boston 
retirement  is  a  further  confirmation  of  our  often 
expressed  view  that  the  Boston  banking  group  in 
control  of  International  was  (and  continues)  wholly 
incapable  of  comprehending  the  significance  of  its 
ill-starred  venture  in  journalism.  Consider  the  tone 
of  the  following  public  notice: 

“Thus  ends  ***  an  episode  which  caused  an 
amount  of  comment  out  of  all  proportion  to  the 
plain  business  involved  in  it.” 

The  “comment”  was  a  nation-wide  protest  against 
the  commercialization  of  a  group  of  old  and  respected 
daily  newspapers.  It  was  an  indignant  denunciation 
of  an  attempt  to  keep  the  ownership  by  International 
secret  from  the  public.  It  was  noticed  that  “plain 
business”  may  be  very  poor  journalism — indeed, 
intolerable  in  journalism.  The  “episode”  concerned 
the  ccMistituticMial  privilege  accorded  the  free  press 
and  the  public  obligations  of  the  press,  compared 
with  which  the  “plain  business”  involved  was  but  a 
minor  consideration. 

However,  as  the  New  York  Times  remarks,  “All’s 
well  that  ends  well.”  No  one  wishes  to  judge  the 
International  harshly  and  the  error  into  which  it  fell 
with  such  enthusiasm  may  now  be  forgiven  and 
dropped  from  memory.  We  do  not  doubt  that,  from 
time  to  time,  other  men,  flushed  with  power  and 
’wealth,  will  attempt  to  make  newspapers  side  attrac¬ 
tions  to  their  main  shows,  but  unless  the  intelligence 
and  conscience  of  the  rank  and  file  of  American 
citizens  should  atrophy  there  will  be  no  instance  of 
success.  History  proves  this.  For  the  soul  of  the 
newspaper  is  freedom,  wherein  it  differs  radically 
from  “plain  business.” 


Canada  last  year  produced  2,414,393  tons  of 
newsprint  valued  at  $144,146,^2.  Pulp  and 
paper  is  now  the  Dominion’s  chief  manufactur¬ 
ing  industry.  But  what  are  Canada  and  the 
United  States  doing  to  anticipate  forest  con¬ 
ditions  20  years  hence? 


CANDOR  BEST  POLICY 

Many  a  police  chief  is  in  the  same  quandary 
that  confessedly  bothers  Commissioner  Whalen 
of  New  York.  How  much  or  how  little 
should  they  tell  reporters  about  unsolved  crimes? 
Mr.  Whalen  recently  suggested  that  if  New  York 
newspapers  would  occasionally  falsify  the  news  it 
would  aid  the  police  to  capture  criminals.  But,  of 
course,  the  gentleman  overlooked  the  fact  that  such 
practice  would  be  unethical  and  if  his  office  were 
deliberately  to  furnish  false  news  to  the  press  it 
would  constitute  a  violation  of  state  law.  He  .saw  a 
minor  advantage,  but  missed  the  important  fact  that 
the  whole  system  of  government  and  life  breaks 
down  when  the  people  cannot  believe  what  they  see 
in  newspaper  print. 

The  ^st  news  system  ever  devised  is  the  one 
which  is  unconditionally  based  on  candor.  Wise  is 
the  public  official  who  calls  regularly-assigned  news¬ 
paper  men  to  his  desk  and  tells  them  what  he  knows. 
If  he  wishes  to  impose  a  confidence  upon  them  he 
will  find  it  will  not  be  violated,  not  once  out  of  a 
hundred  thousand  times.  This  is  experience.  It 
works  for  the  public  official  much  better  than  for 
the  newspaper  man.  Any  enterprising  reporter  would 
rather,  for  news  purposes,  be  denied  information  at 
the  tap  and  manage  to  get  it  through  the  bunghole, 
than  be  tied  up  with  confidences.  The  candor  scheme 
will  only  work  where  a  public  office  is  efficiently 
and  honestly  conducted.  But  with  such  conditions 
prevailing,  the  public  official  has  nothing  to  fear  and 
much  to  gain. 


That  useless  “e”  in  lin(e)age  has  more  lives 
than  the  Tammany  Tiger. 
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PURELY  PERSONAL 


Mrs.  henry  M.  PINDELL,  presi¬ 
dent  of  the  Daily  Journal  Com¬ 
pany,  publishers  of  the  Peoria  (Ill.) 
Jountal-Transcrit>t,  suffered  a  broken 
shoulder  in  a  fall  recently. 

Louis  Blake  Duff,  publisher  of  the 
Welland  (Ont.)  Tribune,  was  recently 
presented  with  a  Windsor  chair  brought 
from  an  old  English  inn,  at  a  dinner 
in  the  Pig  and  Whistle  Inn  near  Wel¬ 
land.  The  chair  is  to  be  placed  in  the 
inn  permanently  for  Mr.  Duff’s  use. 

Herbert  M.  Jackson,  editor  and  owner 
of  the  Marianna  (Ark.)  Courier-Index, 
has  returned  from  a  visit  at  Shreveport, 
La. 

H.  U.  Bailey,  publisher  of  the  Prince- 
7’ille  (Ill.)  Bureau  County  Republican, 
Mrs.  Bailey  and  their  son  John,  returned 
Sept.  17  from  a  two  months’  trip  to 
Europe,  during  which  they  visited  nine 
different  countries. 

Oscar  Woodruff,  who  retired  five 
years  ago  as  editor  and  publisher  of 
the  Dansville  (N.Y.)  Express,  after 
nearly  70  years  of  newspaper  activities, 
observed  his  90th  birthday  anniversary 
at  his  home  last  week. 

Dean  Walter  Williams  of  the  Mis¬ 
souri  University  school  of  journalism 
was  the  principal  speaker  at  a  meeting 
of  the  Ozark  Press  Association  at  Le¬ 
banon,  Mo.,  Sept.  21. 

Joseph  Pulitzer,  publisher  of  the  St. 
Louis  Post-Dispatch,  and  Mrs.  Pulitzer 
have  returned  from  a  late  summer  visit 
in  Europe  and  have  gone  to  Bar  Harbor, 
Me.,  where  they  have  a  summer  home. 
They  will  return  to  St.  Louis  the  last 
of  October, 

David  Lawrence,  publisher  of  the 
United  States  Daily,  Washington,  D.  C., 
will  be  one  of  the  speakers  at'  the  annual 
Wisconsin  State  Teachers’  Association 
convention  Nov.  6  to  9  in  Milwaukee. 

Col.  R.  M.  White,  owner  and  pub¬ 
lisher  of  the  Mexico  (Mo.)  Ledger,  for 
more  than  half  a  century,  observed  the 
fifty-third  anniversary  of  his  purchase 
of  the  paper  from  J.  Lynn  Ladd,  Sept. 
21. 

Dwight  Brown,  formerly  publisher  of 
the  Poplar  Bluff  (Mo.)  American,  ha.s 
been  named  paroles  and  pardons  com¬ 
missioner  of  the  Missouri  state  peni¬ 
tentiary  board,  by  Governor  Henry  S. 
Caulfield. 


IN  THE  BUSINESS  OFFICE 

Lawrence  DEERY,  has  been  ad¬ 
vanced  from  copy  control  desk  to 
day  publication  manager,  in  the  business 
department  of  the  New  York  Herald 
Tribune. 

Arthur  J.  Baum,  business  manager  of 
the  Pasadena  (Cal.)  Evening  Post,  and 
George  C.  Cowing,  reporter,  Pasadena 
Star-News  hdett  been  appointed  members 
of  a  committee  to  arrange  details  of  the 
Tournament  of  Roses  parade  held  in 
Pa.sadena,  Cal.,  on  New  Year’s  Day. 

Will  A.  Harwood,  for  many  years  in 
the  editorial  and  promotion  departments 
of  Boston  newspapers,  has  left  the  ad¬ 
vertising  staff  of_  the  Boston  Record  to 
open  an  advertising  and  selling  service 
in  connection  with  a  string  of  national 
trade  publications  for  which  he  has  been 
New  England  representative  for  several 
years. 

Harry  N.  Hoffman,  advertising  di¬ 
rector  of  the  Worcester  (Mass.)  Tele¬ 
gram-Gazette,  last  week  addressed  the 
Worcester  Kiwanis  Club. 

N.  A.  Dosh,  formerly  manager  of  the 
Dunnellon  (Fla.)  Truth,  is  now  with 
the  Gadsden  County  Times,  published  at 
Quincy,  Fla. 

Miss  lola  B.  Harvey,  formerly  on  the 
Milwaukee  Journal,  has  joined  the  cir¬ 
culation  department  of  the  Chicago  Eve¬ 
ning  Post  as  a  bookkeeper. 

Everett  C.  Gage,  for  six  years  mem¬ 
ber  of  the  advertising  staff  of  the  Elgin 
(111.)  Courier-News,  has  been  made 
manager  of  the  advertising  department, 
according  to  announcement  by  K.  Eaton 
Fedou,  acting  manner  of  the  Courier- 
News  Publishing  (Company. 


R.  H.  Dunlap,  advertising  director  of 
the  Rockford  (Ill.)  Daily  Republic  has 
returned  from  a  three  weeks’  motor  trip 
to  Philadelphia,  New  York,  Boston  and 
Montreal. 

Martin  Powers,  formerly  with  the  cir¬ 
culation  department  of  the  New  Bed¬ 
ford  (Mass.)  Times,  is  now  with  the 
circulation  department  of  the  Boston 
Herald-T  raveler. 

Francis  J.  Crowell,  director  of  public 
relations  of  the  St.  Louis  Star,  has  re¬ 
signed  effective  Oct.  1  to  become  adver¬ 
tising  manager  of  the  Cleveland  News. 

Joe  Ansley,  formerly  connected  with 
the  Kissimmee  (Fla.)  Gazette,  is  now 
with  the  advertising  department  of  the 
Fort  Myers  (Fla.)  Press. 


IN  THE  EDITORIAL  ROOMS 

Robert  C.  ELLIOTT,  managing 
editor  of  the  Salt  Lake  Telegram, 
addressed  the  annual  convention  of  the 
Utah  Municipal  League  at  Price,  Utah, 
last  week  on  “The  Press  and  Municipal 
Affairs.” 

G.  A.  Ward,  editor  of  the  Marshall 
(Ark.)  Eagle,  has  resigned  to  join  the 
staff  of  the  Mansfield  Publishing  Com¬ 
pany,  Elburn,  Ill. 

Milton  MacKaye,  of  the  rewrite  desk 
of  the  New  York  Evening  Post,  and  Mrs. 
MacKaye  last  week  visited  the  former’s 
father,  the  Rev.  D.  J.  MacKaye,  Sey¬ 
mour,  Iowa.  Mr.  MacKaye  was  formerly 
with  the  Des  Moines  (la.)  News  and 
Des  Moines  Evening  Tribune. 

Bruce  Shanks,  staff  cartoonist  of  the 
Buffalo  Times,  is  in  New  York  for  two 
weeks’  vacation. 

Johnnie  Porter,  sports  editor  of  the 
Fort  Smith  (Ark.)  Southwest  American, 
accompanied  the  Fort  Smith  Western  As¬ 
sociation  team  to  Shawnee,  Okla.,  for  the 
championship  series  recently  played  there. 

Edward  J.  Dunn,  city  editor  of  the 
Boston  Post,  has  returned  to  his  desk 
after  a  vacation. 

C.  L.  (Poss)  Parsons,  sports  editor  of 
the  Denver  Post,  is  now  on  his  fifth  an¬ 
nual  airplane  tour  of  the  Rocky  Moun¬ 
tain  conference  football  camps.  His 
special  articles  have  been  appearing  daily 
in  the  Post. 

William  Bowman,  Ogden  (Utah) 
Standard-Examiner  airport  reporter,  is 
back  from  a  vacation  trip  to  California 
by  motor. 

H.  Allen  Smith,  for  more  than  two 
years  criminal  court  reporter  for  the 
Denver  Post,  has  joined  the  United  Press 
staff  in  New  York  City.  He  was  suc¬ 
ceeded  on  the  court  run  by  Ray  Flana¬ 
gan. 

James  H.  Burdett,  garden  editor  of  the 
Chicago  Daily  News,  is  secretary  of  a 
group  which  will  award  prizes  amounting 
to  $20,()M  to  winners  of  various  classifi¬ 
cations  in  a  flower  show  to  be  held  in 
Chicago  next  March. 


FOLKS  WORTH  KNOWING 


Frank  L.  snow,  for  ll  years  head 
of  the  Department  of  Industrial 
Journalism  at  Oregon  State  College,  has 
purchased  the  El 
Segundo  (Cal.) 
Herald,  weekly 
newspaper. 

The  new  own¬ 
er  and  his  family 
have  moved  from 
Corvalis,  Ore.,  to 
El  Segundo,  tak¬ 
ing  charge  of  the 
paper  Sept.  1. 

Son  of  the  late 
Dr.  F.  H.  Snow, 
chancellor  of  the 
University  of 
F«amk  L.  Snow  Kansas,  Snow  re¬ 
ceived  his  early 
newspaper  training  in  that  state,  al¬ 
though  he  actually  broke  into  the  game 
as  a  reporter  in  “Darkest  Africa”  in 
1904.  At  that  time  he  worked  on  the 
Rhodesia  Herald,  during  a  visit  to  his 
brother  and  sister  there. 

After  six  years  on  the  Topeka  State 
Journal,  he  resigned  in  1915  to  enter 
teaching  work  at  Kansas  State  Agricul¬ 
tural  College  at  Manhattan,  Kansas. 

Going  to  Oregon  in  1918,  Snow  organ¬ 
ized  the  Department  of  Industrial  Jour¬ 
nalism  at  the  state  college,  remaining 
until  early  this  year,  when  he  resigned  to 
re-enter  active  newspaper  work. 

The  El  Segundo  Herald  was  formerly 
owned  by  W.  W.  Thompson  and  Jesse 
Simmons.  _ 


James  P.  Ca.sey,  assistant  general  man¬ 
ager,  Ogden  (Utah)  .Standard-Examiner, 
is  back  from  a  tour  into  Idaho  with  the 
Chamber  of  Commerce. 

Gabriel  Tolan,  formerly  on  the  copy 
desk  of  the  Chicago  Evening  Post,  has 
left  the  paper  to  become  a  director  of 
publicity  for  the  Temple  Radio  company, 
Chicago. 

Joseph  T.  Adams,  Rochester  (N.Y.) 
Democrat  and  Chronicle  sports  editor, 
has  returned  from  a  fishing  trip  at  Delta, 
Ont.  He  was  accompanied  by  Elliott 
Cushing,  assistant  sports  editor. 

Miss  Marion  Brewer,  widely  known 
radio  singer,  has  joined  the  Albany 
(N.Y.)  Times-Union  as  radio  editor  and 
dramatic  critic. 

W.  D.  Manning,  night  editor  of  the 
Rochester  (N.Y.)  Democrat  and  Chron¬ 
icle,  has  returned  from  two  weeks  motor 
trip  through  Virginia  and  North  Caro¬ 
lina. 

Tommy  Thompson,  former  sports  edi¬ 
tor  and  columnist  of  the  Madison  (Wis.) 
State  Journal,  has  been  named  business 
manager  of  Denver  Sports  .Sparks,  a 
weekly.  Ray  McGovern  is  editor. 
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American  Editors: 

MR.”  HAMMOND  FISHER 

is  calling  on  you,  representing 

McNaught  Syndicate 

“Ham”  is  quite  a  person,  and  youll  enjoy  him.  He  has  been  news- 
papering,  in  one  way  or  another,  since  be  began  publication  of  The 
Precocious  Press,  at  the  age  of  five  years.  Many  editors  have  known 
him  for  a  long  time.  It  is  Ham's  ambition  to  be  personally  acquainted 
with  every  editor  in  America. 

Perhaps  he  has  another  ambition.  He  wants  to  see  SHOW  GIRL,  the 
new  strip  by  J.  P.  McEvoy  and  J.  H.  Striebel,  in  every  first-class  news¬ 
paper.  But  that’s  a  legitimate  ambition,  as  is  the  aspiration  to  see  Will 
Rogers,  Julia  Boyd  Fashion  Service,  0.  0.  McIntyre,  Oliver’s  Adven¬ 
tures,  Ken  Kling  and  Terhune’s  Dog  Tales  in  most  good  papers. 

Mr.  Fisher  will  talk  about  these  interesting  things,  and  we  know  you 
will  enjoy  his  visit. 

The  McNaughtlSyndicatey  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Craxuis  V.  McAoaii 
General  Manager 
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the  editorial  staff  of  the  Chicago  liven¬ 
ing  Post. 

Albert  J.  Moss,  Rochester  (N.Y.) 
Timcs-Union  police  reporter,  is  on  a 
vacation  motor  trip  into  Canada. 

William  J.  Kirby,  assistant  city  editor, 
and  Harvey  W.  Southgate,  editorial 
writer  of  the  Rochester  (N.Y.)  Demo¬ 
crat  and  Chronicle,  left  Rochester  early 
in  September  via  Montreal  and  Quebec 
for  London,  England,  where  they  will 
spend  a  month’s  leave  of  absence. 

Tom  Simmons,  reporter  for  the  Mem¬ 
phis  Commercial  Appeal,  has  returned  to 
work  after  a  short  illness. 

John  Eisert,  columnist  and  special 
feature  editor  of  Memphis  Press-Scimi¬ 
tar,  has  returned  to  work  after  a  two 
weeks’  vacation. 

Jack  Reid,  sporting  editor  of  the 
Springfield  (O.)  News,  recently  cele- 
brated_  the  forty-fifth  anniversary  of  his 
entry  into  the  newspaper  business.  Reid’s 
column  about  horses  is  widely  read.  His 
initial  work  was  done  on  the  defunct 
Springfield  Daily  Democrat. 

Robert  Harley,  for  the  past  year  staff 
cartoonist  and  sports  editor  for  the  Fos- 
toria  (O.)  Daily  Times,  left  Sept.  25 
to  enter  Ohio  State  university,  where  he 
has  enrolled  in  the  journalism  course. 
During  his  absence  A1  S.  Bryan,  city 
editor,  will  also  act  in  capacity  of  sports 
editor. 

Everett  L.  Finch,  for  the  past  five 
years  with  the  Schenectady  (N.  Y.) 
Union-Star  as  reporter  and  rewrite  man, 
has  joined  the  staff  of  the  New  Rochelle 
Standard  Star. 

Harry  Bloombargh,  assistant  city 
editor  of  the  Detroit  Daily  Illustrated,  is 
recovering  from  a  nervous  breakdown. 
Bloombargh  was  formerly  with  Interna¬ 
tional  News  Service  in  Pittsburgh, 
Cleveland  and  Philadelphia. 

Lloyd  H.  Rhodes,  formerly  with  1.  N. 
S.  at  Cleveland,  Columbus  and  Pitts¬ 
burgh.  has  been  placed  in  charge  of  the 
Pleasanton  (Cal.)  Times. 

Clarence  S.  Barker,  recent  member  of 
the  editorial  staff  of  the  Salt  Lake  City 
Deseret  News,  is  now  editor  of  a  mis¬ 
sion  paper  in  South  Africa  known  as 
Oumorah’s  Southern  Cross.  He  left  Salt 
I^ke  City  about  two  months  ago. 

Jeannette  Kuhn  O’Day,  member  of  the 
Los  Angeles  Express  Pasadena  news 
staff,  left  recently  for  a  month’s  visit  in 
Detroit.  She  is  making  the  trip  by  auto¬ 
mobile  with  her  husband  Earle  O’Day, 
photograjiher  for  the  Eyre  Powell  News 
Service  of  Los  Angeles. 

Harold  Hollis,  telegraph  editor  of  the 
.Superior  (Wis.)  Evening  Telegram,  has 
resigned  to  join  the  .St.  Paul  Pioneer 
Pre.^s. 

Miss  Gladys  Wilkinson,  formerlv  so¬ 
ciety  editor  of  the  New  Smyrna  (Fla.) 
Daily  News,  has  resigned  to  enter  the 
School  of  Journalism,  Columbia  Univer¬ 
sity.  New  York.  She  has  been  succeed¬ 
ed  by  Miss  Jean  Kennedy. 

Charles  Crawford  former  city  editor 
of  the  Superior  (Wis.)  Evening  Tele¬ 
gram  is  now  with  the  Rocky  .Mountain 
Neu's,  Denver. 

C.  J.  Carmichael,  city  editor  of  the 
Jack.sonville  Times-Union,  accompanied 
by  Mrs.  Carmichael,  has  returned  to 
Jacksonville  after  a  vacation  with  rela¬ 
tives  and  friends  at  Mobile,  Ala. 

George  \’an  Gundy,  for  the  past  two 
years  reporter  on  the  Canton  (Ill.) 
Ledger,  has  been  appointed  assistant  state 
editor  of  the  Peoria  Star.  He  succeeds 
Homer  E.  Knoblaugh,  who  has  joined 
the  Chicago  office  of  the  Associated 
Press. 

Frederic  R.  Oakley,  conductor  of  “The 
Stroller’’  column,  in  the  Peoria  (Ill.) 
Star,  and  Mrs.  Oakley,  are  the  parents 
of  a  daughter  bom  recently.  Mr.  Oak¬ 
ley  is  a  son  of  Seymour  A.  Oakley,  editor 
of  the  Star. 

Miss  Edna  Bartlett  Clarke,  assistant 
society  editor  and  Leo  P.  Hanning,  state 


editor  of  the  Waterbury  (Conn.)  Ameri¬ 
can,  took  their  first  airplane  trip  Mon¬ 
day,  Sept.  16.  They  were  guests  of  a 
flying  service  in  a  40  minute  trip  over 
Connecticut. 

Edward  M.  Doan,  formerly  of  the 
University  of  Wisconsin,  will  have 
charge  of  the  courses  in  journalism  in 
Bradley  Polytechnic  Institute,  Peoria, 
Ill.,  during  the  coming  year. 

Mrs.  Ruby  Erwin  Livingston,  society 
editor  of  the  Russellville  (Ark.)  Cour¬ 
ier-Democrat,  has  gone  to  Porto  Rico 
for  a  four  months’  vacation. 

John  J.  Batters,  of  the  Torrington  news 
staff  of  the  Waterbury  (Conn.)  Repub- 
lican-American,  is  in  Torrington  hospital, 
suffering  from  rheumatism.  William  J. 
Donahue,  Republican  city  staff  reporter, 
has  been  temporarily  assigned  to  the 
Torrington  office. 

Miss  Marjorie  Mills,  of  the  Boston 
Herald-Traveler  editorial  staff,  recently 
went  by  plane  to  the  Eastern  States  Ex¬ 
position  in  Springfield. 

Harry  M.  Forwood,  formerly  a  re¬ 
porter  on  the  Denver  Post,  has  gone  to 
CJiicago  to  be  publicity  man  for  the 
musical  show,  “Rain  or  Shine.’’ 

Fred  L.  W.  Bennett,  Salt  Lake  City 
class  journal  and  feature  writer,  is  on 
a  three  weeks’  business  and  pleasure  trip 
in  southern  California. 

Bert  Ford,  city  editor  of  the  Boston 
American,  is  taking  his  annual  vacation. 
Win  Brooks,  former  assistant  and  now 
of  the  rewrite  battery,  is  occupying 
Ford’s  chair. 

Frank  Hunt,  assistant  city  editor 
of  the  Salt  Lake  Telegram,  represented 
the  Telegram  at  the  Southern  Pacific 
Railroad’s  celebration  of  its  opening  of 
a  new  rail  link  at  Alturas,  Cal. 

Robert  L.  Chase  recently  was  promoted 
to  city  editor  of  the  Denver  Rocky 
Mountain  News,  succeeding  John  P. 
Lewis,  who  was  made  assistant  managing 
editor. 

Melville  Stone  Lyons,  former  Pacjfic 
Coast  sports  writer,  is  the  new  managing 
editor  of  the  Independence  (Kan.) 
Daily  Reporter.  The  position  is  a  new 
one. 

Jack  Woodson,  editorial  writer  for  the 
Sioux  City  (la.)  Journal ,  has  been 
placed  in  charge  of  a  special  journalism 
class  of  Morningside  college  which  be¬ 
gan  Sept.  24.  The  sessions  are  being 
held  in  the  Commerce  building  every 
Tuesday  evening. 

Richard  Stickney  has  resigned  from 
the  city  staff  of  the  Worcester  (Mass.) 
Evening  Post  to  enter  Bates  College, 
Lewiston,  Me. 

Lt.  Sloan  Taylor,  city  editor  of  the 
Neiv  York  Morning  Telegraph,  is  the 
co-author  with  Lt.  Comm.  J.  W.  Iseman 
of  “The  Book  of  Airplanes,’’  an  aero¬ 
nautical  book  for  boys.  Lt.  Taylor,  a 
brother  of  Swanee  Taylor,  well-known 
pilot,  is  also  a  flyer.  The  book  will  be 
issued  next  week  by  the  Oxford  Uni¬ 
versity  Press. 

William  J.  McEvoy,  for  many  years 
a  newspaper  correspondent  in  Washing¬ 
ton,  D.  C.,  has  been  appointed  Washing¬ 
ton  representative  of  the  New  York. 
Rio  &  Buenos  Aires  Line,  Inc.  The 
cf>mpany  will  open  a  mail  and  passenger 
service  between  New  York  and  South 
America  in  the  near  future. 

Paul  Wooton,  Washington  correspond¬ 
ent  for  the  New  Orleans  Times- Pica¬ 
yune  and  the  McGraw-Hill  publications, 
addressed  the  Washington  .Advertising 
Club,  at  the  National  Press  Club 
Sept.  17. 

William  S.  Gibson,  assistant  city  edi¬ 
tor  of  the  Faribault  (Minn.)  Daily 
News  for  the  past  year,  has  been  ap¬ 
pointed  editor  and  manager  of  the 
Alumni  Weekly  published  by  the  General 
Alumni  Association  of  the  University 
of  Minnesota. 

John  Fenton,  aviation  editor  of  the 
Boston  Herald,  has  resigned  to  become  a 
re-write  man  on  the  Boston  (Mass.) 
American.  Arthur  Stratton,  who  cov¬ 
ered  Cambridge  for  the  Herald,  has 
taken  Fenton’s  position. 

Harold  W.  Sanford,  managing  editor 
of  the  Rochester  Democrat  and  Chron¬ 
icle,  has  just  opened  a  series  of  lectures 


on  news  writing,  at  the  University  of 
Rochester,  his  alma  mater. 

Ted  Campbell,  formerly  of  the  Brook¬ 
lyn  Daily  Eagle  staff,  has  joined  the 
New  York  Journal. 

David  Tukesbury  has  joined  the  copy 
desk  of  the  Seattle  Post-Intelligencer. 

Hawley  Drake,  veteran  Kansas  City 
Star  and  Times,  Jefferson  City,  Mo.,  cor¬ 
respondent,  who  has  been  called  into  the 
Kansas  City  office,  was  recently  given 
an  informal  dinner  by  Governop  Henry 
S.  Caulfield,  which  was  attended  by 
the  correspondents  stationed  in  the 
capital  city.  Drake  has  been  re¬ 
lieved  by  Duke  Shoop,  former  Kan¬ 
sas  City  Star  Columbia  correspondent. 
Attending  the  dinner  were :  Governor 
Caulfield,  Drake,  Shoop,  R.  E.  Holliway, 
Kansas  City  Jourml-Post;  Harry  Ed¬ 
wards,  the  St.  I^ouis  Globe-Democrat ; 
Boyd  Carroll.  St.  Louis  Post-Dispatch ; 
Jack  Craig,  St.  I^ouis  Star;  Nolen  Bul¬ 
loch,  United  Press ;  Calvin  Speedy  and 
James  E.  King.  Associated  Press. 

Miss  Mary  Duffy  has  joined  the  news 
staff  of  the  Scranton  (Pa.)  Sun.  Dan 
Harper,  formerly  of  Reading,  has  also 
been  added  to  the  Sun  staff. 

R.  W.  Reed,  news  editor  of  the  Kan¬ 
sas  City  Star,  and  Mrs.  Reed  have  been 
spending  a  vacation  in  Portland,  Ore.,  as 
the  guests  of  Mrs.  Reed's  parents,  Mr. 
and  Mrs.  G.  J.  Stuart. 

Robert  E.  Holliway,  Jefferson  City, 
Mo.,  correspondent  of  the  Ka''sas  City 
Journal-Post,  won  the  invitation  golf 
tournament  of  the  Jefferson  City  country 
club  recently. 

Richard  E.  Hays,  drama  editor  of  the 
Seattle  Times,  and  Mrs.  Hays,  are  home 
from  a  three  weeks’  stay  in  Hollywood. 

Ralph  Erskine,  nine  years  a  ^  staff 
writer  for  W.  H.  Cowles’  Pacific  North¬ 
west  Farm  Trio,  will  leave  for  Wash¬ 
ington,  D.  C.,  Oct.  1  to  joint  the  editorial 
staff  of  the  Bureau  of  Animal  Industry, 
U.  S.  Department  of  Agriculture. 

Mrs.  Lucy  Gregory,  wife  of  Charles  E. 
Gregory,  Associated  Press  correspondent 
at  Trenton,  N.  J.,  has  joined  the  Society 
department  of  the  Trenton  State-Gazette. 

Edward  Kamm,  Kenneth  W.  Barr  and 
(Continued  on  page  56) 


FLASHES 


“Taft  Walks  in  Rain  to  Prove  Health 
Fine.’’ — Headline.  Evidence  dismissed 
as  immaterial  and  irrelevant  !—H.  I. 
Phillips,  New  York  Sun. 


From  a  real  estate  magazine!  “The 
New  York  columnist  is  in  every  instance 
a  mediocre  reporter  who  could  not  hold 
down  a  sub-editorship  on  a  poultry  jour¬ 
nal.  He  shows  no  originality  in  sub¬ 
ject  matter,  writes  slovenly,  perpetrates 
moth-eaten  gags  and  in  ordinary  conver¬ 
sation  is  as  dull  as  dish  water.  How  he 
continues  to  hold  his  job  is  a  mystery. 

Heavens!  Maybe  it’s  the  sex  appeal.— 
O.  0.  McIntyre. 


You  know  a  man  is  successful  when 
the  newspapers  start  quoting  him  on 
subjects  he  knows  nothing  about. — 
Norristovm  (Pa.)  Times  Herald. 


Jack  Sharkey  does  most  of  his  fighting 
in  the  newspapers,  according  to  Tommy 
L^ughran.  Well,  the  worst  he  can  get 
there  is  a  black  I. — Rus.scl  Crouse,  Nesv 
York  Evening  Post. 


The  reporter  came  idly  into  the  office. 
“Well,”  said  the  editor,  “what  did  our 
eminent  statesman  have  to  say?” 
“Nothing.” 

“Well,  keep  it  down  to  a  column.” — 
Louiss'ille  Courier-Journal. 


Ambassador  Schurman,  we  notice,  has 
appealed  to  advertising  men  to  help  pro¬ 
mote  peace.  An  excellent  place  for  them 
to  start  would  be  among  the  cigarette 
and  candy  manufacturers. — Judge. 


Memphis  starts  a  non-talking  endur¬ 
ance  test.  If  a  lady  wins,  it  will  be 
news. — Florence  (Ala.)  Herald. 


I  EW  car  sales 
^  in  Iowa  are 
running  40  per  cent 
ahead  of  last  year.  This 
tangible  evidence  of 
Iowa’s  prosperity  con¬ 
firms  the  judgment  of 
advertisers  who  are 
using  space  in  Iowa 
newspapers  this  year. 
And  when  this  adver¬ 
tising  appears  in  the 
daily  newspapers  that 
serve  each  of  the 
state’s  twenty -seven 
key  cities,  advertisers 
have  the  double  ad¬ 
vantage  of  complete 
coverage,  plus  on-the- 
spot  merchandising 
cooperation  in  each 
major  trading  center. 


IOWA  DAILY  PRESS  ASSOCIATION 


Davenport,  Iowa 


Council  BInffa.  .Nonpareil 
Creoton. . Newa-AdTcrtiicr 
Daren  port 

Democrat  &  Leader 

Davenport  . Timca 

Dubuque. . Telecraph-Her- 
ald  and  Times-Joumai 
Fort  Dodpe 

MeaaenKer  &  Chronicle 


Oelwein  . Rcrialcr 

Oakalooaa  . Herald 

Ottumwa . Courier 

Perry  . Chief 

Sioux  City . Journal 

Sioux  City . Tribune 

Waahinrton  . Journal 

Waterloo.Eveninc  Courier 
Waterloo  . Tribune 


Amea  . Tribune 

Boone  .  .Newa-Repnblican 

Burlington  . Gaxette 

Burlington  , , .  Hawk-Eye 
Cedar  Rapida 

Gaxette  A  Republican 
Centerville 

lowecian  &  Citixen 
Clinton  . Herald 


Fort  Madiaon.. .  Democrat 
Iowa  City.,Prcaa  Citixen 

Keokuk  . Gate  City 

Marahalltown 

Timeo-Republican 
Maaon  City .  Globc-Gaxette 
Muacatine 

Journal  &  Newa-Tribune 
Newton  . Newa 
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{Continued  from  page  54) 


D.  K.  Brown,  all  of  the  Seattle  Times, 
are  home  from  vacations. 

Robert  C.  Notson,  courthouse  reporter 
on  the  Portland,  Oregonian,  has  been 
elected  president  of  the  Portland  alumni 
of  Willamette  University. 

Edmund  H.  Brill,  jr.,  formerly  |»lice 
reporter  of  the  Richmond  (Va.)  Times- 
Dispatch,  has  been  made  radio  editor. 

Thomas  F.  Waldron,  managing  editor 
of  the  Trenton  (N.  J.)  Times,  has  re¬ 
turned  from  a  tour  of  Europe. 

Miss  Frances  Watson,  of  the  society 
department  Trenton  (N.J.)  State  Ga¬ 
zette,  will  be  married  Oct.  5  to  Thonsis 
Jones  Owen,  of  Cincinnati. 

Carl  G.  Hastedt,  suburban  ^itor  of 
the  Trenton  (N.J.)  Evening  Times  has 
returned  from  a  vacaticm  spent  at  Can¬ 
ton,  Mass. 


WEDDING  BELLS 

Harriet  Elizabeth  miller, 

formerly  librarian  of  the  Philadel¬ 
phia  Sunday  Transcript  jmd  recently 
with  the  Philadelphia  Bulletin,  to  James 
Lee  Cox,  Sept.  21,  in  Philadelphia. 

Miss  Vera  Miller,  bookkeeper  on  the 
Superior  (Wis.)  Evening  Telegram,  to 
Joseph  Cox  of  St.  Croix  Falls,  recently. 

Miss  Grace  Elizabeth  Kennedy,  of  the 
business  staff  of  Waterbury  (Conn.) 
Republican-American,  to  William  Shack- 
ley  at  Waterbury,  Sept.  17. 

Ernest  H.  Mitchell,  night  editor  of 
the  Denver  Post,  to  Miss  Esther  M. 
Daly  of  Denver,  recently.  They  spent 
a  brief  honeymoon  at  Estes  Park,  Col. 

Otho  L.  “Curley”  Bruner,  photogra¬ 
pher  for  Memphis  Press-Scimitar,  to 
Miss  Vera  Elizabeth  Boyd,  Saturday, 
Sept.  21. 

Joseph  K.  She^rd,  night  police  re- 
iwrter  for  the  Indianapolis  Star,  to  Miss 
Olive  Willwerth,  last  week.  Shepard  at¬ 
tended  Butler  University  and  the  Uni¬ 
versity  of  Illinois. 

Joseph  Clark,  of  the  engraving  depart¬ 
ment,  Indianapolis  Star,  to  Miss  (Cath¬ 
erine  Huff  of  Indianapolis,  last  week. 

Miss  Martha  Montgomery,  daughter 
of  Walter  S.  Montgomery,  editor  of  the 
New  Albany  Tribune,  to  Franklin  Dunn 
Schurz,  vice-president  of  the  South 
Bend  (Ind.)  Tribune,  last  week.  Mr. 
Schurz  is  a  graduate  of  Harvard  Uni¬ 
versity,  and  the  bride  of  Leland  Stan¬ 
ford  University. 

Donald  A.  Leadbetter,  of  the  repor- 
torial  staff,  Portland  (Me.)  Press  Her¬ 
ald,  to  Miss  Priscilla  L.  Brown  of  Port¬ 
land,  Sept.  21. 

John  G.  Donahue,  publisher  of  the 
Salem  (Mass.)  Tribune,  to  Miss  Eliza¬ 
beth  A.  O’Leary  of  Dorchester,  recently. 


PRESS  ASSOCIATION  NOTES 

Ernest  G.  warren,  formerly  of 

the  Norfolk  (Va.)  Ledger-Dispatch 
and  the  Virginian  Pilot  news  staffs,  has 
joined  the  Associated  Press  at  New 
York. 

James  R.  Connor,  Jr.,  manager  of  the 
United  Press  Detroit  bureau,  has  re¬ 
turned  from  a  vacation  spent  in  Buffalo, 
Cleveland  and  Pittsburgh. 

L.  B.  Mickel,  superintendent  of 
bureaus  of  the  United  Press,  returned  to 
New  York  this  week  after  a  vacation 
spent  in  New  Hampshire. 

John  C.  Moore,  who  was  recently  in 
New  York  on  a  visit,  has  gone  to  Mon¬ 
treal  where  he  will  assume  his  new 
duties  as  business  manager  of  the  British 
United  Press,  Ltd.  Mr.  Moore  has  been 
with  the  U.  P.  nine  years. 

R.  L.  Sanders  has  been  transferred 
from  the  St.  Louis  bureau  of  the  United 
Press  to  the  Atlanta  bureau  where  he 
will  be  night  manager. 

Paul  H.  King  has  been  transferred 
by  the  United  Press  from  its  Indian¬ 
apolis  to  its  Chicago  bureau. 

James  E.  King,  Associated  Press 
writer,  has  returned  to  the  capitol  bureau 
in  Jefferson  City,  Mo.,  after  spending 


ten  weeks  in  the  St.  Louis  office.  Eldon 
Shunk,  who  replaced  King,  has  returned 
to  St.  Louis. 

Francis  Tihen  has  replaced  Herbert 
Klein,  resigned,  in  the  United  Press 
bureau  at  Jefferson  City,  Mo.  George 
B.  Roscoe,  who  relieved  Nolen  Bulloch, 
bureau  manager,  has  returned  to  the 
Oklahoma  City  bureau.  Bulloch  has  re¬ 
turned  after  ten  weeks  of  vacation  re¬ 
lief  work. 


ASSOCIATIONS 

Vj^  ESTERN  Pennsylvania  Typographi- 
”  cal  Union  will  hold  its  annual  meet¬ 
ing  Oct.  5  and  6  in  Erie,  at  the  Hotel 
I-awrence.  Newspaper  publishers  of 
Northern  Pennsylvania  have  been  in¬ 
vited  to  be  guests  at  a  dinner  to  be  given 
the  evening  of  Oct.  5. 

.\n\T.RTISING  CxUB  OF  WoRCF,STF,R, 
Mass.,  received  first  hand  reports  of  the 
international  convention  at  Berlin  last 
week  from  its  three  delegates,  Chester  F. 
Edwards,  Miss  H.  Blanche  Frederickson 
and  Frank  Norwood. 


Edwin  F.  Skillman,  formerly  with  the 
New  York  Telegram  and  Brooklyn  Eagle 
has  been  named  manager  of  the  Advertis¬ 
ing  Club  Nezvs,  organ  of  the  ADVFOtTisiNC 
Club  of  Nf.w  York  succeeding  R.  L. 
Burdick,  resigned. 

Advtcrtising  Specialtv  Association 
will  hold  its  twenty-sixth  annual  conven¬ 


tion  at  the  Stevens  Hotel  in  Chicago 
Oct'.  1  to  3.  Bernice  Blackwood,  of  the 
(Thicago  Women’s  Advertising  club,  is 
executive  secretary  of  the  association. 

John  W.  Odlin,  former  Boston  Journal 
and  Worcester  Telegram  reporter,  and 
now  head  of  John  W.  Odlin  Company, 
Inc.,  advertising  counselors  of  Worcester, 
spoke  before  the  Worcester  Advertising 
(Tlub,  Sept.  18  on  “Where  Do  We  Go 
From  Here.” 

Northwestern  Minnesota  editors  and 
publishers  will  hold  a  group  meeting  at 
Red  Lake  Falls,  Oct.  11,  it  is  announced 
following  completion  of  arrangements  by 
Sam  Haislet,  secretary  of  the  Minnesota 
Edit(»ial  Association. 

Greater  Buffalo  Advertising  Club 
admitted  52  members  to  its  rolls  at  a  spe¬ 
cial  meeting  Sept.  24.  J.  Jay  Fuller,  past 
president  of  the  club,  conducted  the  ini¬ 
tiation. 

Because  of  conflict  with  a  state  press 
gathering  in  Iowa  City,  Iowa,  the  first 
week  in  October,  the  northeastern  Iowa 
section  of  the  State  Press  Association 
has  postponed  its  meeting  in  Waterloo 
until  Oct.  25. 

Fortieth  anniversary  of  the  Ozark 
Press  Association  will  be  celebrated  in 
Springfield,  Mo.,  Nov.  30. 

South  Florida  Press  Association 
will  meet  at  Melbourne,  on  the  Florida 
east  coast,  Oct.  25  and  26. 


SCHOOLS 

A  DVERTISING,  in  its  practical  as- 
pects,  will  be  dealt  with  by  two 
Baltimore  advertisers  in  a  lecture  course 
in  advertising  and  sales  promotion  to  be 
given  at  the  University  of  Baltimore 
beginning  in  October.  'The  lectures  will 
be  given  by  Samson  Feldman,  sales  pro¬ 
motion  manager  of  the  Hub,  and  Sam¬ 
uel  J,  Cohen,  advertising  manager  of  the 
same  store. 


A.  A.  Applegate,  formerly  professor 
of  journalism  at  Baker  University  and 
this  summer  managing  editor  of  the  Bis¬ 
marck  (N.D.)  Tribune,  has  been  named 
college  editor  and  head  of  the  department 
of  printing  and  rural  journalism  at  South 
Dakota  State  College,  Brookings. 

Fred  M.  Pownall,  professor  of  jour¬ 
nalism  and  university  editor,  University 
of  Iowa,  Iowa  Citjg  has  been  appointed 
director  of  Student  Publications,  Inc., 
which  publishes  the  Daily  Iowan  and  a 
group  of  four  associated  campus  papers. 

Edward  D.  Nix,  account  executive  of 
the  Gardner  Agency;  Ray  M.  Wright, 
director  of  advertising  for  Scruggs, 
Vandervoort  &  Barney;  Kal  R.  Plessner, 
vice-president  of  the  Anfenger  Alvertis- 
ing  Agency,  and  Hart  Vance,  Jr.,  presi¬ 
dent  of  the  Vance  agency,  all  of  St. 
Louis,  will  teach  advertising  this  winter 
in  the  extension  division  of  Washington 
University  at  St.  Louis. 


THE  NEW 
Armour  and  Company 

Armour  and  Company  has  completed  its  sixth  year  of  reorgani¬ 
zation. 

In  seven  years,  ownership  of  the  Company  has  passed  out  of 
the  hands  of  a  few  individuals  and  into  those  of  some  eighty 
thousand  stockholders.  A  very  large  number  of  the  new  owners 
are  employes  of  the  Company  who  have  invested  their  own  sav¬ 
ings  in  the  business. 

Ten  years  ago,  nine  individuals  owned  all  the  common  stock 
of  the  Company,  of  a  book  value  of  $180,479,183.  There  were 
then  2,140  preferred  stockholders  with  $28,390,600  invested.  Today 
Armour  and  Company  is  essentially  a  publicly  owned  corporation. 

52,372  shareholders  own  from  1  to  24  shares 

8,628  shareholders  own  from  25  to  49  shares 

7,173  shareholders  own  from  50  to  99  shares 

9,708  shareholders  own  from  100  to  499  shares 

1,080  shareholders  own  500  shares  or  more. 

Most  of  the  60,000  persons  on  the  payrolls  of  Armour  and  Com¬ 
pany  are  individual  small  stockholders  in  the  concern.  They, 
with  the  bondholders  and  stockholders,  are  really  the  Armour  and 
Company  of  today,  earning  their  livelihood  in  the  Company’s  busi¬ 
ness  and  heavily  interested  in  its  welfare  and  progress. 

The  Directorate  of  Armour  and  Company  consists  of  3  bankers, 
7  executives  of  the  company,  2  flour  millers,  i  dean  of  an  agri¬ 
cultural  college,  I  farmer,  i  aviation  executive,  and  4  executives  of 
other  companies. 

The  Armour  and  Company  of  today  seeks  patronage  and  good¬ 
will  on  the  basis  of  its  present  constituency  and  policies. 

ARMOUR  AND  COMPANY 

F.  EDSON  WHITE,  President 
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HEADINGS 


with  Eye  smd  Buy  appeal! 


iViaS' 


Hree 


More  Than  Satisfied  with 
His  DisJ>lay  Linotypes 

“The  Minneapolis  Tribune  has  two 
display  machines  in  its  battery  of  thirty 
Linotypes,”  says  W.  B.  Hoke,  superin¬ 
tendent  of  the  composing  room.  “One 
of  them  is  a  Model  20  which  we  have 
used  day  and  night  for  many  years. 
This  machine  is  still  doing  first  class 
work  about  twenty-two  hours  a  day, 
and,  frankly  and  honestly,  I  don’t  know 
what  we’d  do  without  it  if  we  couldn’t 
go  out  and  get  one  to  take  its  place. 

“The  other  display  is  a  Model  21  pur- 


P  -9ns  iy. 


Gives 


Reserve' 


of 


^  section 


aveta^® 

The 
skly 


trveajns 

Lhhshe^ 


pet  - 


avet 


IN  THE  process  of  making  a  newspaper  more  readable 
and  inviting  for  the  busy  reader,  the  physical  ap¬ 
pearance  of  "heads”  has  more  or  less  been  overlooked. 

The  modernized  headings  above,  from  The  Lino¬ 
type  News,  have  been  designed  to  give  the  meat  of  a 
story  at  a  glance.  They  are  easier  to  write  and  to  set 
than  the  usual  pyramided  or  step  heads — have  con¬ 
siderably  more  eye  appeal — and  occupy  less  space. 

The  theory  behind  these  new  style  heads  is  simple: 
The  newspaper  reader  of  today  has  little  leisure.  He 
doesn’t  read — he  glimpses.  Clever  advertisers  tell  their 
stories  in  brief  eyefuls — why  not  clever  editors?  These 
modernized  heads,  therefore,  utilize  two  or  three  lines 
to  flag  the  reader — to  buy  his  attention — and  a  sum¬ 
mary  paragraph  below  to  give  the  gist  of  the  story. 


Space-consuming  multiple  decks  have  been  eliminated 
— reading  time  is  speeded  up. 

And  this  modern  type  of  head  is  a  boon  to  busy 
composing-rooms.  All  display  lines  are  flush  at  the  left 
— the  summary  paragraph  is  as  easy  to  set  as  straight 
matter.  Everything  is  Linotyped — quickly,  conve¬ 
niently,  efficiently,  in  a  minimum  of  time. 

We  purpose,  in  other  issues  of  T he  Linotype  News, 
to  give  further  study  to  the  physical  arrangement  of 
headings.  Any  Linotype  agency  will  be  pleased  to  fur¬ 
nish  copies  of  the  last  several  issues — in  which  great 
progress  has  been  made  in  this  direction — and  to  help 
in  making  your  paper  distinctive  in  appearance  and 
easy  to  read.  This  service  is  free,  and  available  for  the 
asking.  Write  the  nearest  Linotype  agency. 


MEMGENTHALEK  LINOTYPE  COMPANY 

♦  ("^^LINOT 

Representatives  BROOKLYN,  NEW  YORK  •  CHICAGO  •  SAN 

in  all  the  FRANCISCO  •  NEW  ORLEANS  •  CANADIAN 

Principal  Cities  LINOTYPE,  LIMITED,  TORONTO  2,  CAN. 

Linottped  in  the  Sanahond  Fanilt  and  nancies,  except  lance  title  Line 
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EDITOR  A  PUBLISHER  SEMI-ANNUAL  LINAGE  TABULATION 


FIRST 


(Continued  front  page  46) 


Total  [ 

PublUhed  Linafe  National 


Local 


Classified 


Pa . News . (e)  3.126.765  358.428 

(Total  includes  92,777  lines  legal) 

Record . (m)  6.426.665  740.803 

Sunday 

Independent. .  (s)  1.315.066  85.816 

Sunday 

Telegram . (s)  370.361  40.453 

(Total  includes  17,446  lines  legal) 
Times-Leader...(€)  6,153, 09S  946.386 

(Legal  included  in  classified) 

Wilmington,  Del. £rery  £tien*«g. . (e)  3,101,871  703,116 

(Total  includes  57,967  lines  leg^) 

Yonkem,  N.  Y.  .Herald . (e)  3.227.850  583.192 

(Total  indudes  382,160  lines  legal) 


in  total,  local,  national  and  classi’ 
lied  linage  for  first  six  months  1929 


LOCAL  DISPLAY  4 

Gain  over  1928  324,646  lines 


NATIONAL 


Gain  over  1928  223,277  lines 


CLASSIFIED 


NEWSPAPERS  IN  CITIES  OF  75,000  TO  99,999  POPULATION 


Gain  over  1928  101,554  lines 


Allentown,  Pa..  .Call . (m)  6,757,870  1.2.58.698  4.769,366 

Sunday  ed . (s)  797,454  120.302  577,976 

Total . (ms)  7.555,324  1.379.000  5.347,342 

(Total  indudes  134,218  lines  legal) 

Chronicle  Sr 

News . (e)  4,628,829  421.610  3.652.838 

(Total  includes  69,491  lines  legal) 

Altoona,  Pa . Mirror . (e)  5,954,417  1,092,476  4,170,418 

Tribune . (m)  3.250,786  258,454  2.350.054 

Charlotte,  N.  C.  . (e)  4.272.242  482,120  3,177,834 

Sunday  ed . (s)  845,351  75,868  660,482 

Total . (es)  5,123.593  557.988  3.838.316 

(Total  includes  278,769  lines  legal) 

Obser\’er . (ms)  5,156,102  1.200.220  3.437.056 

(Total  includes  4,648  lines  legal) 

Easton,  Pa . Express. . . (e)  5 .270 .202  1 ,017 .758  3,738 .868 

(Total  includes  97,692  lines  legal) 

East  St.  Louis, 

Ill . Journal . (e)  2.173.480  317.155  1.167,861 

Sunday  ed . (s)  744.343  115.683  372.105 

Total . (es)  2,917,823  432,838  1.539,966 

Fresno,Cal . Bee . (e)  3,143,252  860,118  1.856,036 

(Total  includes  21,098  lines  legal) 
aepubUcan....(m)  2.756.712  882,980  1.265,516 

Sunday  ed . (s)  969,164  333,326  472,864 

Total. . (ms)  3,725.876  1.216,306  1,738.380 

(Total  includes  83,986  lines  legal) 

Hackensack, 

N.  J . Bergen  Eve. 

Record . (e)  4.690.238  520,646  3,390.200 

(Total  indudes  254,212  lines  legal) 

Lansing,  Mich..  /ournol. .  .(e)  6,345 ,619  1,091,685  4,331,789 
(Total  indudes  39,746  lines  legal) 

Lawrence,  Mass. Eagle  Tribtme  (me)  5,668,493  1,726,476  3,321,230 
(Total  includes  32,190  lines  legal) 

Lincoln,  Nebr _ Journal . (es)  3,561,978  906,906  2,250,766 

Star . (es)  3,580,360  933,534  2,253,188 

(Total  includes  5,222  lines  legal) 

Manchester 

N,  H . Union-Leader. (me)  5,602,621  1,959,612  3,106,415 

Niagara  Falls, 

I^Y . GaseUe . (e)  4,744,527  826,183  3,368,700 

(Total  includes  154,840  lines  legal) 

Pawtucket,  R.  I. Times . (e)  4,929,213  911,651  3,586,068 

Peoria,  Ill . Transcript . (m)  3,496,224  938,458  1,900,066 

(Total  indudes  14,920  lines  legal) 

Journal-  T ranscript 

(es)  6,344,328  1,253,098  4,164,474 
(Total  indudes  40,084  lines  legal) 

Star . (e)  4,647,841  955,382  3,023,085 

Sunday  ed . (s)  1,290,677  234,741  863,770 

Total . (es)  5,938,519  1,190,123  3,886,855 

(Total  indudes  48,798  lines  legal) 

Rockford,  Ill.... Repaft/ic . (e)  3,998,844  649,670  2,697,898 

(Total  indudes  40,026  lines  legal) 

Sioux  aty  la...  Journal . (ms)  3.934.028  1,198,498  2,332,092 

(Total  indudes  24,892  lines  legal) 

Troy,  N.  Y . Record . (me)  3,757,559  1,066,373  2,353,329 

(Total  includes  20,743  lines  legal) 

Winston-Salem 

N.  C . Journal . (m)  2,756,796  818,244  1,686,846 

(Total  includes  33,572  lines  legal) 

Twin  City 

Sentinel . (e)  3,302,824  930,818  2,115,750 

Sunday  ed . (s)  1,002,344  227.752  715.022 

Total . (es)  4,305,168  1.158.570  2,830,772 

(Total  includes  42,336  lines  legal) 


TOTAL 


Gain  over  1928  619,477  lines 


NET  PAID 
CIRCULATION 
Mar.  31.  1929 
Pub.  St. 


THE  PEORIA 
JOURNAL'TRANSCRIPT 


Chicac* 

New  York  BoetM 


Chae.  H.  Eddy  Co. 
Vat'l.  Rapreseatatieei 


•ona. 


in  Northern 
Illinois 

1  percentage  of 
City  Coverage 


Eighty  out  of  every  95  families  in 
Rockford  read  the  ROCKFORD 
DAILY  REPUBLIC  —  City  circula¬ 
tion  4,000  to  5,000  leurger  than  any 
other  daily.  Total  NET  PAID 
GUARANTEED  more  than  20,000. 


Rockford  Territory 
Is  HIGH  in 
Buying  Power 


Has  largest  payrolls  —  Pays 
volume  of  taxes  into  State 
Treasury  larger  than  any  other 
Illinois  City  except  Chicago. 


Rockford  Daily  Republic 
SELLS  the  Northern 
Illinois  Radius 


NEWSPAPERS  IN  CITIES  OF  50,000  TO  74,999  POPULATION 


Amarillo,  Tex. .  .News . (m)  2,581,306  603,932  1,601,180 

Sunday  ed . (s)  985,502  164,094  709,534 

Total . (ms)  3,566,808  768,026  2.310.714 

Globe . (e)  2,803,444  590,366  1,901.018 

(Legal  included  in  local) 

Asheville,  N.  C. .Citizen . (ms)  3,662,508  771,134  2,465,578 

(Continued  on  page  60) 
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BURKE,  KUIPERS  &  MAHONEY.  Representatives 
New  York  Chicago  Atlanta  San  Francisco 
Los  Angeles  Seattle 
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Premier  MaeDonald 

and 

Frank  H.  Simonds 


Premier  MacDonald’s  visit  — 
prefacing  the  disarmament  con¬ 
ference — arouses  a  new  Amer¬ 
ican  alertness  toward  world- 
affairs.  International  news  is 
big  news  today.  So  is  Frank 
H.  Simonds, 

The  reputation  of  Mr.  Simonds 
as  the  foremost  interpreter  of 
international  happenings  and 
proven  prophet  of  great  events 
remains  unchallenged.  His 
expert  and  interesting  weekly 
articles  are  still  available  in 
some  territories. 


McClure  Newspaper  Syndicate 

373Fourth  Avenue  NewYork 


CLINTON  T.  Brainard 

Chsirman  of  the  Board 


Richard  H.  Waldo 
Preaident 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABULATION 


(Continued  from  poifc  58) 


Gty 

Augusta,  Ga . 


Atlantic  City, 


Battle  Creek, 


Battle  Creek, 


Total 

Display 

Paper  Published  Linage 

National 

Local 

Classified 

Herald . 

.  .(e)  2,2.59,770 

6.56,498 

1  ,,369,199 

1.50.2.30 

Sunday  ed. . . . 

.  .(s)  718.096 

190,487 

466,344 

60.6.35 

Total . 

.(es)  2,974,866 

846 .985 

1 .835,543 

210,865 

(Total  includes  81,473  lines  legal) 

.American . 

.(m)  2,055,760 

688 .408 

1 .0.58.554 

.308,798 

Sunday  ed. . . . 

.  .(s)  1,051,400 

206,178 

660,758 

184.464 

Total . 

(ms)  3,107,160 

894,586 

1,719.312 

493,262 

Statesman .  .  .  . 

..(e)  2,047,836 

688,394 

1 .053 .080 

306,362 

.  Press-Union. . . 

(me)  4,454,178 

1 ,088,248 

2,667,578 

574,441 

Sunday  Press. 

.  .(s)  1.008,033 

120,167 

761 .497 

125.920 

(Total  includes  (me)  123,911  lines  legal  (Sunday)  449  lines 

legal) 

.  Enquirer-  News,  .(e)  4 . 243 , 834 

588,770 

2,85.3,298 

780,556 

Sunday  ed.. .  . 

..(s)  828.702 

169.078 

478.968 

180.6,56 

Total . 

.(es)  5.072,676 

757.848 

3,. 332. 266 

961  ..352 

(Total  includes  21,210  lines  legal) 

.  Moon-Journal. 

..(e)  3.984.988 

4.39,311 

2,994.558 

.551,119 

.  Times . 

..(e)  3.4.36,062 

680,470 

2.521.624 

2.33,968 

Sunday  ed. . . . 

..(s)  727.720 

124.9.36 

.547.778 

.55,006 

Total . 

.(es)  4.163.782 

805,406 

3,069,402 

288,974 

(Total  includes  35.098  lines  legal) 

Baumont,  Tex. . .  Enterprise. . . .  (ms)  4 .340 .88.5  1 . 16.5 .470 

(Total  includes  3.1^3  lines  legal) 

Journal . (e)  3,830,383  1,096,184 

(Total  includes  28,590  lines  legal) 
Bethlehem,  Pa.  .Globe-Times . . .  .(e)  4.387  ..502  817  ..362 

(Total  includes  96,992  lines  legal) 

Binghamton, 

N,  Y . Press . .(e)  5,616,747  1,37.3,212 

(Legal  included  in  classified) 

Sun . (m)  2,432,724  257,264 

(Total  includes  135,6.32  lines  legal) 

Brockton,  Mass . £n/erpr»rr . (e)  3,092.474  791,406 

(Total  includes  53,858  lines  legal) 
Cedar  Rapids,  la..Gazetle  £f 


2,722,832  449,440 


2  ,,361,560  .344,049 


.3,156,300  ,316,848 


3,421,733 


1 ,698,312 


1,771,868 


Charleston,  W. 


(Total  includes  112,805  lines  legal) 

Chester,  Pa . Times . (e)  2,914,271  878,221 

(Total  includes  244,851  lines  legal) 

Columbus.  Ga...2>di{er . (e)  2,559,198  447,082 

Sunday  ed . (s)  482,1 36  225,1 62 

Total . .(es)  3,041,334  672,244 

(Legal  included  in  classified) 

Columbus,  S.  C.. Record . (e)  1,717,240  .369,936 

Sunday  ed . (s)  506,828  87 ,  .304 

Total . (es)  2,224,068  457,240 

(Total  includes  42,308  lines  legal) 

State . (m)  1,884,3.30  714,112 

Sunday  ed . (s)  1,0.37,484  249,228 

Total . (ms)  2,881,814  963,340 

(I.«gal  included  in  local) 

Covington,  Ky. .  Post . (e)  1 ,402,744 

Sunday  ed . (s)  461 ,734 

Total . (es)  1,864,478 

(Legal  included  in  local) 

Davenport,  la. . .  Democrat  & 

Leader . (e)  3,195,990  958.468 

Sunday  ed . (s)  1,041,922  302,316 

Total . (es)  4,237,912  1,260,784 

(Total  includes  103,908  lines  legal) 

Davenport,  la. .,  rimes . (e)  4,771,704  1,268,190 

Decatur,  Ill . Herald . (mes)  3,4.31,221  592,676 

Review . (e)  3,126,171 

Sunday  ed . (s)  777 , 409 

Total . .(es)  3,903,580 

(Total  includes  62,565  lines  legal) 
News-Index. ..  .(e)  2,388,550  201,929 

(Total  includes  3,091  lines  legal) 


1,873,526 

178,896 

2,052,422 


1,185,058 

368,816 

1,553,874 


1,007,104 

663,376 

1,670,480 


49,868 

40,852 

90,720 


1,100,638 

287,882 

1,388,520 


1,941,436 

646,982 

2,588,418 


729,656 

156,974 

886,6.30 


3,035,256 

2,407,805 

2,007,049 

542,925 

2,549,974 


Evanston,  Ill. . 


Glendale,  Cal . 


674,008 

180,644 

854,652 

848,288 

497,014 


Galveston,  Tex.  .News . (m)  2,378,219 

Sunday  ed . (s)  854 , 867 

Total . (ms)  3,233,086 

Tribune . (e)  2,562,600 

News-Press . (e)  3,313,926 

(Total  includes  128,478  lines  legal) 

Greensboro,  N.C. News . (ms)  3,843,022  925,300 

Record . (e)  2,697,056  307,328 

(Total  includes  25,788  lines  legal) 

Greenville,  S.  C.. News . (m)  2,457,054  651,056 

Sunday  ed . (s)  863,486  166,264 

Total . (ms)  .3,. 320,. 540  8 17,. 320 

Piedmont . (e)  2,514,694  714,308 


1,165,359 
530,. 567 
1,695,926 
1,299,673 
2,067,940 


(Continued  on  page  62) 


821 ,802 
341 .516 
475,342 


Republican . 

.  .(e)  3,546.803 

1,026,386 

2,192,634 

290,773 

Sunday  ed.. . , 

.  ..(s)  815, .388 

272,607 

467,919 

83,686 

Total . 

.  (es)  4,372,191 

1 .298,993 

2,660,553 

.374,459 

(Total  includes  .38,176  lines  legal) 

.  Post . 

.  .(e)  2,929,8.30 

1,025,990 

1,689,766 

214,074 

News  and 

Courier ... 

.  (m)  1,805,776 

846,580 

829,122 

1.30,074 

Sunday  ed . . . . 

.  (s)  802,634 

176,022 

559,566 

67,046 

Total . 

(ms)  2,608,410 

1,022,602 

1,. 388, 688 

197,120 

(I>egal  included  in  classified) 

.  Gazette . 

.  (m)  3,658,991 

734,013 

2,295,006 

524,125 

Sunday  ed . . . 

...(s)  1,471, .334 

120,834 

1,183,175 

160,377 

Total . 

.(ms)  5,130,325 

854,847 

.3,478,181 

684,502 

1,534,938  256,261 


238,590 

78,078 

316,668 


124,446 

46,200 

170,646 


163,114 

124,880 

287,994 


252,238 

1.33,000 

.385,238 


192,178 

92,624 

284,802 


468,2.58 

46.3,854 

326.984 

77,427 

404,411 


1,842,330  291,200 


5.38,852 

143,656 

682,508 

414,639 

620,494 


2,646,770 

2,165,296 


270,952 

198,646 


1,618,674 

559,170 

2.177,844 

1,621,228 


186,2.36 

99,050 

285,376 

179,1.58 


Auffu 

LSt,  1929'* 

— More  lineage  in  The 

Binghamton  Press 

than 

any  Augnst 

since 

the  war. 

TQ  1 

i  INCREASE 

Over  the  month  of  Aug.,  1928 

(Figures  include  Nalioiial,  Local  and  Clasi^ified 

Advertising) 

Here  are  the  August  Fig¬ 
ures  for  the  past  8  years: 

August,  1922,  2569  Columns 

Angust.  1923,  2882  Columns 

August,  1924.  2698  Columns 

August.  1925,  2691  Columns 

August,  1926,  2640  Columns 

August.  1927,  2683  Columns 

August.  1928,  2722  Columns 

One  complete 
coverage  in 
the  Bingham- 

Augnst,  1929,  2984  Columns 

ton  market  at 
one  cost  to  the 
advertiser. 

Showing  a  gain  over  Aug.,  1928,  of 

262  Columns,  or 

3567  Inehes,  or 

78.125  Agate  Lines 

The 

Binghamton  Press 

Something  Interesting  Each  Day  for  Every  Member  of  the 

Family 

1*^ 
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Standardized  Intert 
Standardized  Interty 
Standardized  Intertypes 

Standardized  Intert 
Standardized  Interty 
Standardized  Intertypes 

Caramond  Series 


Standardized  Inte 
Standardized  Intert 
Standardized  Intertype 

Standardized  Inte 
Standardized  Intert 
Standardized  Intertype 

(laramond  Bold  Series 


Standardiz 

.Standardized  lu 

standardized  Intert 

Standardiz 

Standardized  in 

Standardised  intert 

Bodoni  Modern  Series 


Standardized  Inte 

Standardized  Interty 
Standardized  Intertypes  n 

Standardized  Inte 

Standardized  Interty 
Standardized  Intertypes  n 
Bodoni  Series 


Standardized  In 
Standardized  Interty 
Standardized  Intertypes 

Standardized  In 

Standardized  Interty 

Standardized  Intertypes 

Bodoni  Bold  Series 


Standardized  Interty 
Standardized  Intettypes  n 
Standardized  Intertypes  never 

Standardized  Interty 
Standardized  Intertypes  n 
Standardized  Intertypes  never 
Cloister  Series 

Standardized  Inte 

Standardized  Intertyp 
Standardized  Intertypes  n 

Standardized  Inte 

Standardized  Intertyp 
Standardized  Intertypes  n 
Cloister  Bold  Series 


Standardized  Inte 

Standardized  Intertype 
Standardized  Intertypcs  ne 

Standardized  Inte 

Standardized  Intertype 
Standardized  Intertypes  ne 

Kenntonian  with  Cloister  Bold 

Standardized  Inte 

Standardized  Intertypes 

Standardized  Intertypes  ne 

Standardized  Inte 

Standardized  Intertypes 
Standardized  Intertypes  ne 
Kenntonian  Series 


Standardized  In 

Standardized  Intert 

Standardized  Intertypes  ne 

Standardized  In 
Standardized  Intert 

Standardized  Intertypes  ne 

CanVm  Srrien 


6  FACES 

12  ALPHABETS 

without  Replacing’  Magazines 

5  Point  to 
18  Point 

Any  measure  up 
to  42  picas 


from 


Standardized 


INTERTYPE 

WITH  “C”  EQUIPMENT 

t^HE  great  bulk  of  newspaper  ad- 
vertisment  composition  is  below 
18  point,  but  with  variety  in  sizes 
and  styles. 

That  probably  explains  why  so 
many  newspaper  publishers  are  in¬ 
stalling  the  Standardized  Intertype 


with  “C”  Equipment — the  economi¬ 
cal  “busybody,” 

On  the  edges  of  this  advertisement 
are  shown  only  20  of  the  many  com¬ 
binations  possible  on  the  Intertype 
with  “C”  equipment.  Let  us  make  up 
the  combination  that  suits  your  prob¬ 
lem. 

This  Intertype  “C”  and  its  one 
operator  will  he  the  biggest  aid  that 
was  ever  added  to  your  composing 


W Standa rdized 


RT 


IMTERTYPE  CORPORATION;  /Vcic  York  1440  Broadway;  Chicago  130  North  Frank¬ 
lin  Street;  Neic  Orleans  816  Howard  Avenue;  San  Francisco  152  Fremont  Street;  Los 
Angeles  1220  South  Maple  Avenue;  Boston  80  Federal  Street;  London,  Berlin. 
Distributors  throughout  the  world. 


Intertype  Wide  Tooth  Matrices  Run  On  Other  Line  Composing  Machines 

Set  in  Bodoni  and  Bodoni  Bold 


Standardized  Inte 

Standardized  Intertype 
Standardized  Intertypes  nev 

Standardized  Inte 

Standardized  Intertype 
Standardized  Intertypes  net 

Bodoni  Book  Series 


Standardized  Int 
Standardized  Int 

Standardize 

Standardize 

standardized  Intertypes 
Standardized  Intertypes 

Buofjrd  B'arl;  and  Ideal  News 

Standardized  Inte 
Standardized  Interty 
Standardized  Intertypes  n 

Standardized  Inte 

Standardized  Interty 

Standardized  Intcrtypes  n 
Medieval  with  Italic  Seriee 

Standardized  Inte 

Standardized  Interty 

Standardized  Intertypes  n 

Standardized  Inte 
Standardized  Interty 
Standardized  Intertypcs  n 

Medieval  with  Bold  Series 


Standardized  I 

standardized  Intert 

standardized  Intertypes  n 

Standardized  I 

standardized  Intert 

standardized  Intertypcs  n 

Century  with  Bold  Series 


Standardized  I 

Standardized  Intert 

Standardized  Intertypes  n 

Standardized  I 

Standardized  Intert 
Standardised  Intertypes  n 
Canlon  Bold  Series 


Standardized  Inte 

Standardized  Intertypes 
Standardized  Intertypcs  neve 

Standardized  Inle 

Standardized  Intertypes 

Standardized  Intertypcs  neve 
Cheltonian  Series 


Standardized 

Standardized  Inter 

Standardized  Intertypes 

Standardized 

Standardized  Inter 

Standardiznd  Intertypes 

Cheltonian  Bold  Series 


Standardized  Interty 
Standardized  Intertype 
Standardized  Intertypcs  ne 

Standardised  Interty 
Standardized  Intertype 
Standardized  Intertypes  ne 
Old  Style  No.  I  Serien 


Standardized  Inte 

Standardized  Interty 

Standardized  Intertypcs 

Standardized  Inte 
standardized  Interty 
standardized  Intertypes 

Lorimrr  with  Rrmnon  Bold 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABULATION 

.  {Contimved  from  page  60) 


I 


Total 

Display 

City 

Pap*r  Published  Lineye 

National 

Local 

Classified 

Hamilton,  O . . . , 

.Journal . 

..(e)  2,905,136 

621,866 

2,009,140 

223,062 

(Total  includes  51,058  lines  legal) 

Hammond,  lad. 

.  Times . 

..(e)  4,769,683 

603,213 

3,481,760 

423,268 

(Total  includes  261,442  lines  legal) 

Haverhill,  Mass. .  Sunday  Record. .  (s)  498 , 988 

123,760 

364,408 

10,820 

Huntington,  W. 

Va . 

.Herald- 

Dispatch . . . 

.(m)  3,224,882 

586,976 

2,212,489 

303,079 

Sunday  ed  . .  . 

..(s)  982,061 

153,201 

734,064 

89,545 

Total . 

(ms)  4,206,934 

740,177 

2,946,553 

.392,624 

Advertiser. . . . 

..(e)  3,811,855 

606,329 

2,758,811 

323,404 

(Total  includes  (ms)  127,589  (e)  123,311  lines  legal) 

Jackson,  Mich. . 

.Citizen  Patriot 

..(e)  4,659,246 

759,014 

3,491,577 

408,655 

Sunday  ed . . . . 

..(s)  1,180,507 

143,234 

921,729 

115,544 

Total . 

.(cs)  5,8.39,753 

902,248 

4,413,306 

524,199 

Johnstown,  Pa.. 

.Tribune . 

..(c)  5,656,070 

877,212 

4,. 386,, 382 

.392,476 

Joliet,  Ill . 

.Herald-  Sews . 

..(c)  5,693,660 

628,698 

4,110,960 

894,544 

Kalamazoo, 

Mich . 

.Gazette . 

.  .(e)  4,928,854 

838,138 

3,554,306 

536,410 

Sunday  ed.. . . 

..(s)  1,411,816 

227,836 

969,626 

214,354 

Total . 

.(es)  6,340,670 

1,065,974 

4,523,932 

750,764 

Kenosha,  Wis. . 

.  News . 

..(e)  4,273,654 

650,496 

2,976,240 

646,954 

Lancaster,  Pa. . , 

.  Intelligencer 

• 

Journal  &  News 

Era . 

(me)  3,952,763 

1,129,522 

2,134,762 

613,828 

(Total  includes  74,651  lines  legal) 

Sunday  News. 

.  .(s)  376,623 

43,785 

230,784 

101,607 

Lima,  O . . 

.  News . 

..(e)  5,8(K),244 

993,774 

3,900,576 

861,838 

(Total  includes  44,056  lines  legal) 

Lima,  0 . 

.Star  &  Republican- 

Gazette .... 

.(m)  1,610,936 

163,940 

1,154,145 

263,550 

Sunday  ed . .  . 

.  .(s)  463,596 

68,362 

290,234 

102,368 

Total . 

(ms)  2,074,532 

232,302 

1,444,380 

365,918 

Macon,  Ga. ... 

.  News . 

..(e)  1,790,698 

320,068 

1,123,262 

231,882 

Sunday  ed. . . . 

.  .(s)  464,090 

68,824 

340,144 

53,120 

Total . 

.(es)  2,254,788 

388,892 

1,463,406 

285,002 

(Total  includes  117,488  lines  legal) 

Telegraph .... 

.(m)  3,494,456 

932,988 

2,181,410 

380,0.58 

Madison,  Wis . . 

.Capital  News. 

..(e)  2,687,965 

464,107 

1,765,652 

358,575 

Sunday  ed. . . . 

.  .(s)  592,375 

75,684 

405,825 

110,866 

Totol . 

.(es)  3,280,340 

539,791 

2,171,477 

469,441 

(Total  includes  99,631  lines  legal) 

Wi'i.  State 

Journal .... 

.(es)  4,460,624 

841,022 

2,820,944 

642,642 

(Total  includes  156,016  lines  legal) 
(Continued  on  page  64) 
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THE  HAMILTON  OHIO  JOURNAL 

Has  the  largest  non-premium 
Guaranteed  circulation 
FOR  MANY  YEARS  A.  B.  C.  AUDITED 


No  other  paper  covers  this  rich  val¬ 
ley  or  industrial  city  of  nearly 
58,000  population  so  thoroughly. 

As  a  result  of  this  large 

Net  Paid  Circulation 

Now  12,521 

The  Journal  carried  nearly  two-thirds  of  all 
the  advertising  placed  in  the  two  Hamiltcm 
newspapers 

during  the  first 
six  months  of  1929 

NATIONAL  REPRESENTATIVE 

John  W.  Cullen  Company 


CHICAGO 
8  S.  Michigan  Ave. 


DETROIT 

General  Motors  Bldg. 


NEW  YORK 
501  Fifth  Ave. 


.  nfi 


'MATr 

MORLEY 

says: 


^^Here’s  just  the  mat  you’ve  been 
looking  for.  No  trouble — no 
holdups — makes  an  exception¬ 
ally  clean  plate.  And  for  speedy 
work/  you  can’t  beat  these 
Morley  Mats.  ” 

Speed  is  but  one  good  feature 
of  Morley  Mats.  They  are  flex¬ 
ible,  uniform,  do  not  require 
close  packing  out,-  and  stand  up. 

Tell  us  your  shrink  and  gauge 
and  we  ll  produce  the  mat  for 


MORLEY  BUTTON 

MANUFACTURING  COMPANY 
PORTSMOUTH,  NEW  HAMPSHIRE 


MORLEY 


MATS 


- 


NATIONAL  ADVERTISERS, 
ADVERTISING  AGENCIES! 


Do  you  want  to  capitalize  on  reader  interest 
at  its  highest  peak? 

The  HOME  MODERNIZATION  SUPPLE¬ 
MENT  to  be  published  by  STAR  ADCRAFT 
NEWSPAPERS  during  the  month  of  October 
offers  you  an  extraordinary  opportunity  as  a 

SALES  PROMOTION  MEDIUM. 


FACTS  REGARDING 
THE  SUPPLEMENT 


STAR  ADCRAFT  SERVICE  is  syndicating 
in  its  Ocloher  Service  to  its  regular  Newspaper 
Subscribers  tiiroughout  tbe  country'  a  beautiful 
12  page  super-supplenwnt  entitled  “HOME 
MODERNIZATION”  which  these  Newspapers 
will  publish  during  the  month  of  October. 

The  Supplement  will  be  furnished  as  a  com¬ 
plete  12  page  Newspaper  Section  ready  to  run 
as  is,  containing  HOME  MODERNIZATION 
editorial  tie-up  material — editorial  photos  and 
ready  written  ads  for  local  merchants. 


With  tbe  editorial  portion  of  its  12  pages 
devoted  exclusively  to  stimulating  interest  in  tbe 
HOME  MODERNIZATION  idea  it  will  natur¬ 
ally  place  readers  in  a  very  receptive  mood  as 
prospective  purchasers  of  everything  modern  for 
the  home. 


We  cordially  invite  NATIONAL  ADVER¬ 
TISERS  and  AGENCIES  desirous  of  securing 
unusual  dealer-tie  up  on  electric  refrigerators, 
oil  and  gas  burners,  electric  washing  equipment, 
radios  and  a  hundred  other  modern  products  to 
WRITE  us  for  FULL  PARTICULARS. 


Newspaper  Publishers 


WRITE  us  at  once  regarding  EXCLU¬ 
SIVE  RIGHTS  in  your  territory  to  this 
HOME  MODERNIZATION  SUPPLE¬ 
MENT  which  will  contain  over  17,000 
AGATE  LINES  of  LOCAL  ADVERTISING 
and  present  an  unusual  opportunity  to 
secure  considerable  additional  NATIONAL 
ADVERTISING. 


225  West  39th  Street,  New  York  City 

“The  Great  Newspajyer  Linage  Creator” 


WRITE  us  TODAY!  Before 
territory  is  closed. 


O' 
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Total  Di^lay 

City  Papar  Publishad  Lina^  National  Local 

McKeesport,  Pa  .Vewj . (e)  5,300,722  492,408  4,534,705 

(Total  includes  92,545  lines  leeall 

Mt.Vemon,  (e)  4,557,182  485,184  3,738,546 

Muskegon,  Mich. Ckrontcle . (e)  4,675,076  833,539  3,440,269 

(Total  includes  18,718  lines  legal) 

Newcastle,  Pa..  TVwi . (e)  4,963,769  612,343  3,891,571 

Pasadena,  Cal... Poil . (e)  3,105,886  283,374  2,109,016 

(Total  includes  163,744  lines  legal) 

Star- News . (e)  5,553,296  691,460  3,752,826 

(Total  includes  119,574  lines  legal  and  readers) 

Perth  Amboy, 

N.J . News . (e)  3,381,986  580,240  2,443,637 

(Total  includes  50,389  lines  legal) 

Phoenix,  Ariz. .  .Art's.  GazeWe. ... (e)  3,023,440  627,844  1,884,974 

(Total  includes  70,630  lines  legal) 

Ariz.  Repub... (m)  4,621,890  897,792  2,606,674 

Sunday  ed . (s)  1,397,620  340,620  734,020 

Total . (ms)  6,019,510  1,238,188  3,340,694 

(Total  includes  35,686  lines  legal) 

Pbntiac,  Mich. . .  Press . (e)  6 , 869 , 733  820,116  5,030,644 

(Total  includes  114,835  lines  legal) 

Portland,  Me....  Nwi . (e)  2,663,047  179.909  1,781,192 

Press-Herald... (m)  4,653,890  1,117,525  3,037,224 

Sunday  ed . (s)  1,594,864  395,175  1,034,290 

Total . (ms)  6,248,754  1,512,700  4,071,514 

(Total  includes  133,612  lines  legal) 

Express . . (e)  4,301 ,040  908,433  2,929,354 

(Total  includes  79,124  lines  legal) 

Portsmouth,  Va.5tor . (e)  1,819,812  315,780  1,380,622 

Sunday  ed . (s)  994,042  86,450  866,894 

ToUl . (es)  2,813,854  402,230  2.247,516 

Quincy,  Mass. ..  Ncjci . (e)  1 ,440,682  182,672  1,089,368 

(Total  includes  26,124  lines  legal) 

Racine,  Wis . Journal-  News ...  (e)  3 . 932 , 7  96  757,120  2,686,054 

Racine,  Wis . Times-CaU . (e)  2,836,764  509.082  1,863,932 

(Total  includes  94,402  lines  legal ) 


Phoenix,  Ariz. 


Portland,  Me. 


Local 

4,534,705 


3,891,571 


1.884,974 


1,781,192 

3,037,224 

1,034,290 


402,230  2.247,516 
182,672  1,089,368 


1,863,932 


Roanoke.  Va.... Times . (m)  2,378,868  774,354  1,545,180 

Sunday  ed . (s)  1,317,386  222,236  990,908 

Total . (ms)  3,696,254  996,590  2,536,088 

World- News.... (e)  3,889,202  811,876  2,795,464 

Rock  Island,  Ill .  A  rgus . (e)  4 . 1 30 , 994  768,838  2 , 939 .916 

Saginaw,  Mich . .  News . (es)  6 , 240 , 416  929,922  4 , 705 , 540 

St.  Joseph,  Mo . .  Gazette . (m)  1,681,806  943,502  354,998 

Sunday  ed . (s)  814,450  277,046  457,548 

Total . (ms)  2,496,256  1,220,548  812,546 

News  Press _ (e)  3,601,668  1,132,992  2,111,592 

(Total  includes  77,786  lines  legal  (ms);  3,304  lines 

St.  Petersburg, 

Fla . Independent . (e)  2,694,109  376,780  1,807,638 

(Total  includes  141,967  lines  legal) 

St.  Petersburg, 

Fla . Times . (m)  3,407,536  545,314  1,833,712 

Sunday  ed . (s)  957,355  181,958  590,646 

Total . (ms)  4,364,891  727,272  2,424,358 

(Total  includes  86,205  lines  legal) 

Sireveport,  La.  ./ottrno/ . (e)  2,956,002  401,926  2,205,112 

(Total  includes  73,752  lines  legal) 

Shreveport.La... Times . (m)  3,078,620  920,380  1,732,464 

Sunday  ed . (s)  1,300,008  335,516  777,232 

Total . (ms)  4,378,628  1,255,896  2,509,696 

(Total  includes  43,515  lines  legal) 

Springfield,  Mo. .  Prew . (e)  1,456,854  111,790  1,076,460 


1,807,638 


590,646 

2,424,358 


Clatsified 

181,054 

333,452 

382,550 

359,856 

549,752 

989,436 


307,720 


1,085,672 

319,270 

1,404,942 

904,127 

701,946 

402,977 

127,951 

530,928 

384,129 

123,410 

40,698 

164,108 

142,518 

489,622 

369,348 

89,334 
104,242 
193,576 
281,862 
422,240 
604,544 
313,012 
72,464 
385,476 
353,780 
;  legal  (e) 


943,726 
183,. 330 
1,127,056 


2,205,112  275,212 


.382,700 
186,821 
569,. 521 


Springfield,  Mo. .  Prew . (e)  1,456,854  111,790  1,076,460 

(Four  months'  figures) 

Springfield,  Ill... State  Journal.. (m)  3,754,912  908,740  2,315,250 

Sunday  ed . (s)  1,146,124  165,550  828,450 

Total . (ms)  4.901,036  1,074,290  3,143,700 

(Total  includes  58,450  lines  legal) 

Springfield,  Ill. .  Pegwie r.. . (es)  4,775,176  1,053,626  3,163,230 

(Total  includes  30,954  lines  legal) 

Springfield,  Ohio.  News . (e)  4 , 550 , 938  813,624  3,340,764 

Sunday  ed . (s)  1,030,006  214,466  698,264 

Total . (es)  5,580,944  1,028,090  4,039,028 

(Total  includes  22,300  lines  legal) 

Sun . (m)  2,492,496  758,912  1,307,236 

(Total  includes  52,170  lines  legal) 

Stockton,  Cal ...  Independent ..  (ms)  2,005,000  375,000  1,300,000 

(Total  includes  225,000  lines  legal) 

Record . (e)  4,209,730  792,344  2,911,132 

(Total  includes  75,698  lines  legal) 

Terre  Haute,  Ind.Star . (ms)  3,690,015  716,460  2,427,733 

(Total  includes  49,268  lines  legal) 

Post . (e)  1,828,155  313,542  1,265,691 

(Total  includes  12,256  lines  legal) 

Tribune . (es)  4,335,268  736,456  3,109.680 

Topeka,  Kan.... Capital . (m)  3,144,267  899,031  1,644,265 

Sunday  ed . (s)  1,206,457  151,291  845,684 

Total . (ms)  4,350,724  1,050,322  2,489,949 

(Total  includes  89,313  lines  legal) 

Union  City,  N.  J.Hudson  , 

Dispatch.... (m)  2,836,954  536,295  1,745,797 

(Total  includes  229,797  lines  legal) 

Waco,  Tex . News-Tribune.(m)  2,502,612  771,316  1,428,462 

Sunday  ed . (s)  850,202  204,974  520,394 

Total . (ms)  3,352,814  976,290  1,948,856 

Times-Herald...(e)  2,495,182  773,584  1,408,320 

Wheeling,  W.  Va.Intelligencer. .  .(m)  2,824,467  1,860,422  878,142 

News . (e)  3,630,812  2,492,516  951,501 

Sunday  ed . (s)  1,541,664  1,187,365  295.870 

Total . (es)  5,172,476  3.679.881  1.247,371 


474,964 

149,632 

624,596 

527,366 

374,430 

117.096 

491,526 


1,307,236  374,178 


1,265,691 


1,644,265 

845,684 

2,489,949 


1,745,797 


771,316  1,428,462 
204,974  520,394 
976,290  1,948,856 
773,584  1,408,320 


1,860,422 

2,492,516 

1,187,365 

3.679.881 


878,142 
951 .501 
295.870 
1,247,371 


489,132 

514,920 

206,220 

721,140 


302.834 

124.834 
427,668 
313,278 

85,903 

186,795 

58,429 

245,224 


(Continued  on  page  66) 


••••bul;  will  your 
advertisement 
get  attention? 


PROBLEM  isn’t  so  much 
one  of  getting  your  advertise¬ 
ment  into  the  home.  You  can  get  it 
there  —  by  newspaper,  magazine, 
letter,  radio — but  will  your  poten¬ 
tial  customers  give  it  the  attention 
it  deserves? 

One  hundred  thousand  families 
read  The  Christian  Science  Moni¬ 
tor  and  profit  by  its  advertising. 
They  know  that  advertising  in 
the  Monitor  is  authoritative,  se¬ 
lected;  they  have  confidence  in 
Monitor  advertisements;  they  buy 
from  Monitor  advertisers. 


WALK-OVER 
FULLER  BRUSHES 
BUICK 

HUNTLEY  &  PALMER 
POOLE  PEWTER 
INTERWOVEN 
MONARCH  FOODS 
CORONA 
RALSTON 
SOCONY 


The  products  listed  here 
are  advertised  in  the 
Monitor  because  their 
makers  have  found  that 
Monitor  advertising  gets 
attention — and 
customers  ! 


The 

Christian  Science 
Monitor 

A  DAILY  NEWSPAPER  FOR  THE  HOME 
Published  by  The  Christian  Science  Publishing  Society,  Boston,  Mass, 

BRANCH  ADVERTISING  OFFICES 

New  York — Detroit — Chicago — St.  Louis — Kansas  City — San  Francisco 
Los  Angeles — Seattle  —London — Paris — Berlin — Florence 
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PRINTING  BETTER 
NEWSPAPERS  WITH 


COLUMBIAN  INKS 


Comment  From  the  Business  Manager  of  a  Large 
City  Daily  Newspaper: — 

“Am  pleased  to  say  that  things  have  heen  running  along 
so  smoothly  in  our  Press  Room  recently  that  I  had  forgotten 
that  we  ever  had  any  ink  problem  on  our  hands.” 

The  Superintendent  of  a  Metropolitcm  Daily  Says: — 

“Results  from  Columbian  Inks  have  been  very  satisfactory  and 
most  gratifying  since  my  association  with  this  paper  in  May, 
1928.  It  works  clean,  prints  sharp,  has  good  color  and  meets  all 
the  requirements  of  the  modern  highspeed  press.  A  uniform 
quality  has  been  maintained  throughout  which  eliminates  one 
of  the  greatest  hardships  in  the  Pressroom.” 

The  Business  Manager  of  a  Southern  Newspaper  Says: — 

“We  have  been  using  Columbian  Inks  now  for  several  weeks. 
Although  reluctant  to  make  the  change  ...  we  are  glad  we 
made  the  change.  It  is  without  a  doubt  the  best  news  ink  we 
have  ever  used.  It  gives  the  finished  publication  that  appear¬ 
ance  of  printing  perfection  which  is  the  joy  of  every  true  crafts¬ 
man  heart.” 

Another  Business  Manager  Says  that  he  gets  from  15%  to  20% 
more  coverage  with  Columbian  Inks  than  with  any  others. 

COLUMBIAJV  INKS  are  manufactured  by  the  only  company 
specializing  in  inks  solely  for  newspaper  printing  on  high¬ 
speed  rotary  or  flat-bed  presses. 

In  the  past  twelve  weeks  fifty- two  additional  newspapers 
have  joined  the  steadily  growing  roster  of  those  who 
are  printing  better  newspapers  with  COLUMBIAN  INKS 


THE  L.  MARTIN  COMPANY 

Main  Office 

45  E.  42nd  Street 

New  York 

Arthur  S.  Thompson,  Manager 

Southern  Representative,  Stuart  Eanes  2809  Perdido  St.,  New  Orleans,  Louisiana 
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aty  Paper  Published  Linape  National  Local 

Wichita  Falls, 

Tex . Record  News.. (m)  1,747,900  771,526  772,828 

Times . (e)  2,896,432  766,654  1,861,216 

Sunday  ed . (s)  954,366  204,554  650,398 

Total . (esM.850,798  971,208  2,511,614 

rtTfctlC/V'lfPf 

R.  I _ !....CaU . (e)  2,573,312  669,550  1,837,234 

York,  Pa . DispaUh . (e)  5,440,764  733,922  4,127,396 

Gazette  and 

Daily . (m)  3,187,058  336,952  2,543,660 


206,545 
268,562 
99,414 
367 .976 

66,528 

579,446 


NEWSPAPERS  IN  CITIES  OF  25,000  TO  49,999  POPULATION 


Abilene,  Tex ....  News . (m)  1,761,718  467,866  1,047,312 

Sunday  ed . (s)  831,194  176,022  564,872 

ToUl . (ms)  2.592,912  643,888  1,612,184 

ReporUr . (e)  1,870,092  469,378  1,150,800 

Alameda,  Cal . .  .  Times-Star . (e)  1 ,567 .479  246 ,667  982 ,362 

(Total  includes  37,324  legal) 

Alexandria,  La ..  Toten  Talk . (e)  2,261,568  573,720  1,529,256 

(Total  includes  65,856  lines  legal) 

Alton,  Ill . Telegraph . (e)  2,699 ,662  457 .436  1 .845 .676 

Amsterdam 

N.  Y . Recorder . (e)  2,313,006  533,904  1,622,595 

(Total  includes  34,791  lines  legal) 

Anderson,  Ind..  .Herald . (m)  3,260,706  324,400  2,658,406 

Sunday  ed . (s)  241,048  44,700  129,148 

Total . (ms)  3,501.754  369,100  2,787,554 

(Total  includes  73,906  lines  legal) 

Anniston,  Ala. .  ..Slar . (e)  1,880,732  381,724  1,332,464 

(Total  includes  34,328  lines  legal) 

Appleton,  Wis. ..  Po5l-Cre5ce«/. ..  (e)  3,375,806  584,738  2,511,250 

hsYiiaiiA,  Ky ....  Independent _ (es)  2,940,266  398,132  1,921,010 

(Total  includes  168,042  lines  legal) 

Ashland,  Ore _ Tidings . (e)  733,208  214,620  386,456 

(Total  includes  51,024  lines  legal) 

Auburn,  N.  Y...Ct<ts«n . (e)  2,138,976  507,570  1,505,252 

(Total  includes  38,696  lines  legal) 

Advertiser- 

Journal . (e)  1,452,108  485,044  880,572 

(Total  includes  59,150  lines  l^al) 

Aurora,  Ill . Beacon- News,  .(es)  A,  til,!  ^  747,628  3,294,418 

Bangor,  Me . News . (m)  3,223,150  766,724  1,997,324 

(Total  includes  88,732  lines  legal) 

Baton  Rouge,  La. Advocate . (ms)  3 ,069 ,948  520 ,453  2 , 289 ,745 

State-Times . (e)  3,270,456  641,508  2,113,272 

(Total  includes  261,660  lines  legal) 

Beloit,  Wis . News . (e)  2,809,674  538,727  1,977,395 

Belleville,  Ill.... Adt-ecofe . (e)  1,740,942  339,829  1,229.893 

(Total  includes  96,712  lines  legal) 

Bellingham, 

Wash . Herald . (ms)  2,882,474  748,062  1,836,534 

’  (Total  includes  9,856  lines  legal) 

Herald . (e)  2,677,136  640,108  1,716,652 

(Total  includes  35,322  lines  legal) 

Biddeford,  Me.  .yearmil . (e)  1,248,198  387,744  779,030 

(Total  includes  21,434  lines  legal) 

Biloxi  and  Gulf¬ 
port,  Miss .... //eroW . (e)  1,567,160  323,960  987,742 

(Total  includes  151,200  lines  legal) 

Bloomington,  Ill. PantagrapA . (e)  3,257,926  740,642  2,260,370 


176,022 

643,888 


564,872 

1,612,184 


Alameda,  Cal . 


469,378  1,150,800 


1,921,010 


246,540 

90,300 

336,840 

249,914 

301,126 


121,716 

203,994 

67,200 

271,194 


279,818 
453 ,082 


2,113,272 

1,977,395 


1,836,534 

1,716,652 


630,700 

459,042 

259,749 

254,016 

293,552 

74,508 


Bloomington,  Ill. PantagrapA . (e)  3,257,926  740,642  2,260,370 

Sunday  ed . (s)  733,124  123,718  559,972 

Total . (es)  3,991,050  864,360  2,820,342 

(Local  includes  legal) 

Boise,  Ida . Statesman. ...  (ms)  2,799,021  807,506  1,656,425 

(Total  includes  33,180  lines  legal) 

Bristol,  Va.- 

Tenn . Herald  Courier  and 

Bulletin.  ..(mes)  2,265,144  509,810  1,497,650 

Burbank,  Cal.  .  .Pwiew . (e)  1,031,044  124,782  745,206 

(Total  includes  43,652  lines  legal) 

Burlington,  la. .. . (e)  2,289,440  674,512  1,461,950 

(Legal  included  with  local) 

Burlington,  Vt . .  Free  Press . (m)  3,631, 648  874 , 939  2 , 544 , 984 

Butler,  Pa . Eagle . (e)  2,979,256  642,754  1,969,982 

(Total  includes  64,680  lines  legal) 

Champaign,  Ill. .  A'ewj-Gazelle. . (es)  3,495,478  635,530  2,551,500 

(Total  includes  50,134  lines  legal) 

Chelsea,  Mass... Pecord . (e)  1.229,116  128,450  1,100,666 

Clarksburg, 

W.  Va . Exponent . (m)  2,138,666  612,066  1,344,210 

Sunday  ed . (s)  592,849  124,656  428,484 

Total . (ms)  2,731,515  736,722  1,772,694 

Telegram . (e)  2,390,248  620,158  1,581,146 

(Total  includes  65,504  lines,  legal  morning;  63 
legal  evening;  579  lines,  legal  Sunday) 

Clinton,  la . Herald . (e)  2,428,777  629,580  1,642,239 


256,914 

49,434 

306,348 


257,684 

107,078 


1,461,950  152,978 

2,544,984  211,725 

1,969,982  301,840 


Clinton,  la . Herald . (e)  2,428,777  629,580  1,642,239 

Colorado  Springs, 

Colo . Gazette . (m)  2,213,148  518,294  1,415,008 

Sunday  ed . (s)  1,094,280  124,866  826,152 

Total . (ms)  3,307,428  643,160  2,241,160 

(Total  includes  21,294  lines  legal) 

Telegraph . (e)  2,437,288  518,630  1,645,882 

(Total  includes  10,976  lines  legal) 

Cumberland, Md.  . (e)  3,173,724  546,740  2,626,984 

Sunday  ed . (s)  687,420  58,914  628,506 

Total . (es)  3,861,144  605,654  3,255,490 


258,314 


116,886 
39,130 
156,016 
125,174 
,770  lines, 


262,010 

139,804 

401,814 


City 

Danville,  Va. . , 


Danville,  Ill . . . 


Dubuque,  la. 


Durham,  N,  C. 
Durham,  N.  C. 
East  Liverpool, 
Ohio . 


Total  DUplay 

Paper  Published  Linaye  National  Local 

.Register . (m)  1,373,834  504,026  792,332 

Sunday  ed . (s)  693,084  85,374  573,802 

Total . (ms)  2,066,918  589,400  1,366,134 

Bee . . . (e)  1,995,882  560,406  1,330,340 

.  Commercial- 

News . (e)  3,053,153  693,395  2,045,526 

Sunday  ed . (s)  724,216  152,096  508,333 

Total . (es)  3,777,369  845,491  2,553,859 

(Total  includes  28,408  lines  legal) 

.  Telegraph-Herald 
and  Times 

Journal . (es)  3,064,740  962,108  1,799.546 

(Total  includes  85,820  lines  legal) 

.Herald . (ms)  3,089,232  606,214  2,410,814 

.Sun . (es)  2,044,779  203,049  1,633,408 


2,045,526 

508,333 

2,553,859 


1,799,546 


Elgin,  III . 

Elkhart,  Ind. . . 
Enid,  Okla . 


Elyria,  Ohio.  . . 


Everett,  Wash. 


Fargo,  N.  D . . . , 


Fitchburg,  Mass 
Fond  du  Lac, 
Wis . 


Fort  Smith,  Ark 


.Review . (e)  3,096,702  607,740 

(Total  includes  54,572  lines  legal) 
.Courier- News. .  .(e)  4,059,664  678,426 

(Total  includes  66,374  lines  legal) 

Truth . (e)  2,881,285  582,429 

,  News  &  Eagle.(me)  4,788,182  945 .098 

(Total  includes  192,066  lines  legal) 

Sunday  ed . (s)  698 ,754  103 ,474 

.  Chrontcle- 

Telegram . (e)  3,347,834  407,064 

(Total  includes  153,342  lines  legal) 

Herald . (e)  2,889,852  577,192 

Sunday  ed . (s)  596 .652  151 ,480 

Total . (es)  3,486,504  728,672 


1,633,408 

2,282,658 

2,865,142 

1,939,322 

3,099,810 


2,673,356 

1 .982 ,666 
399-,  882 
2,382,548 


.(m) 

645,582 

107,506 

443,198 

..(s) 

303,282 

38,528 

246,764 

(ms) 

948,864 

146,034 

689 ,962 

.(m)  ; 

1,246,753 

717,869 

1,302,687 

..(s) 

642,877 

220,157 

343,308 

(ms)  ; 

1,889,630 

938,026 

1,645,995 

..(e) ; 

2,890,121 

717,527 

1,764,442 

(Total  includes  107,057  lines  legal) 
Sentinel . (e)  3,003,686  483,168 


2,400,356 


1,263,122 


191,226  1,228,584 
934,836  2.491.706 


Commonwealth- 

Reporter . (e)  2,604,157  658,829  1,773,602 

(Total  includes  66,195  lines  legal) 

Southwest 

American. ... (m)  2,177,224  743,610  1,263,122 

Sunday  ed . (s)  1,505,434  191,226  1,228,584 

Total . (ms)  3,682,658  934,836  2.491.706 

(Total  includes  18,942  lines  legal) 
Times-Record...(e)  2,187,612  741,566  1,278,158 

(Total  includes  16,450  lines  legal) 

(Continued  on  page  67) 
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PERFORMANCE— 

Is  the  Super  Test  of  a  Mat 

We  never  lose  sight  of  the  fact  that  Certifieds  must 
enable  stereotypers  to  produce  good  printing  plates 
for  the  pressroom.  We  always  keep  in  mind  that  the 
quality  of  printing  is  in  the  last  analysis  the  final 
test  for  any  dry  mat. 

Day  in  and  day  out  performance  is  the  only 
dependable  basis  upon  which  to  judge  any  dry  mat. 
It  is  experience  that  has  a  background  of  such  day  in 
and  day  out  performance  over  a  considerable  period 
of  time  that  tells  the  true  story  of  a  dry  mat. 

The  confidence  shown  by  publishers  and  their 
stereotypers  is  based  upon  their  daily  experiences, 
verifying  the  performance  of  Certified  Dry  Mats 
over  periods  of  years.  We  appreciate  and  respect 
this  confidence  by  making  only  the  best  mats  we 
know  how  and  by  maintaining  one  and  the  same 
price  to  all  without  discrimination  or  favor. 

We  know  that  Certified  performance  will  appeal 
to  you,  and  so  we  respectfully  invite  you  to  get 
acquainted. 

To  compare  is  to  know. 


nariukTS 

a  OnaQMiU^ 

Qm  Frice* 


Classified 

77.476 

33.908 

111.384 

105,136 


72,204 

208,322 

151,732 

449.722 

359.534 

551.208 


Certified  Dry  Mat  Corporation 

340  Madison  Ave.,  New  YoA,  N.  Y. 
for  dependable  stereotyping — ose  Certified  Dry  Mats 
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City 

Great  Falls, 
Mont . . . , 


Mont . Tribune . (m)  3.759,822  887,834  2,441,180 

Leader . (e)  1,271,270  426,762  784,028 

Green  Bay,  Wis.  Press-Gazette ...  (e)  4,417,994  810,768  3,266,564 

Hagerstown,  Md. Herald . (m)  2,584,282  668,864  1,603,910 

Mail . (e)  2,545,596  659,708  1,631,392 

High  Point,  N.  (e)  2,044,602  336,182  1,563,170 

Sunday  ed . (s)  496,734  116,368  342,020 

Total . (es)  2,541,336  452,550  1,905,190 

Homestead,  Pa.. Messenger . (e)  1,463,272  178,640  1,158,520 


430,808 
60,480 
340,662 
311,508 
254 ,496 
145,250 
38,346 
183,596 
126,112 


2,126,222 


City  Paper  Published  Linace  National  Local  Clasaified 

Hutchinson, 

Kan . Herald . (ms)  2,345,136  611,488  1,302,266  431,382 

News . (e)  3,312,302  620,060  2,262,904  429,338 

Inglewood,  Cal. .  iVew5 . (e)  1,080,954  143,444  715,162  129,626 

(Total  includes  92,722  lines  legal) 

Jackson,  Miss...  iVewr . (e)  3,364,354  844,060  2,126,222  .394,072 

Jamestown,  N.  Y./oarna/ . (e)  4,372,273  547,064  3,327,065  390,880 

(Total  includes  71,134  lines  legal;  36,130  lines  local  readers) 

Post . (m)  4,126,285  575,569  3,038,879  405.924 

(Total  includes  105,913  lines  legal) 

Johnson  City, 

Tenn . Chronicle  &  Staff - 

News . (me)  1,630,622  350,714  1,036,672  243,236 

Sunday  ed . (s)  831,950  149,730  635,250  46,970 

(Continued  on  page  68) 


431 .382 
429,338 
129,626 

.394 .072 
390,880 


243,236 

46,970 
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aty 

Joplin,  Mo. 


Display 
J  Local 
I  1,127,518 
r  709,674 

r  1,837,192 


Kingston,  N.  Y,. 
Kingston,  N.  Y.. 
Kokomo,  Ind.... 
La  Criosse,  Wis. . 


Lafayette,  Ind.. 


Lebanon,  Pa. . . 
Lewiston,  Me. . 
Lexington,  Ky.. 


Lexington,  Ky.. 


Lockport,  N.  Y. 


Lorain,  Ohio . . . 
Lorain,  Ohio. . . 


Mansfield,  Ohio 
Marion,  Ind. . . 
Marion.  Ind. . . 
Marion,  Ohio... 
Massillon,  Ohio. 


Mason  City,  la. 

Meridian,  Miss. 

Michigan  City, 
Ind . 


Total  Display 

Paper  Published  Liuaae  National  Local 

Globe . (m)  2,069,424  688,450  1,127,518 

Sunday  ed . (s)  964,670  119,854  709,674 

Total . (ms)  3,034,094  808,304  1,837,192 

(Total  includes  31,724  lines  legal) 

News-Herald ...(e)  2,589, 762  800 ,520  1 ,453 ,046 

(Total  includes  9,254  lines  legal) 

Leader . (m)  3,461,204  1,436,800  1,550,640 

(Total  includes  196,548  lines  legal) 

Freeman . (e)  2,893,370  509,068  2,118,816 

(Total  includes  79,188  lines  legal) 

Tribune . (e)  2,843,484  575,918  2,267,566 

(Legal  and  classified  included  with  local) 

Tribune  Leader 

Press . (e)  2,194,316  617,918  1,427,240 

Sunday  Edition. (s)  636,608  184,786  416,752 

Total . (es)  2,830,924  802,704  1,843,992 

Journal  & 

Courier _ (me)  2,995,622  541.352  2,050,580 

(Total  includes  48,790  lines  legal) 
iVw5  rtm«5.  (e)  2,302,972  670,656  1,370,824 

(Total  includes  71,778  lines  legal) 


Classified 

226,590 

130,284 

356,874 


1,453,046  326,942 


277,216 


617,918 

184,786 


1,427,240 

416,752 


802,704  1,843,992 


149,158 

35,070 

184,228 


541.352  2,050,580  354,900 


189,714 


1,497,510 

1,459,556 

1,926,554 

652,400 


448,238  2,578,954 
596,918  2,570,540 
125,706  857,556 
722,624  3,428,096 


182,490 

181,118 

279,202 

124,012 

403,214 

237,482 

104,944 

342,426 


Michigan  City, 

Ind . 

Middletown, 
Ohio . 


Middletown, 
Conn . 


Sun . (m)  2,409,792  729,792  1,497,510  182,490 

Journal . (e)  2,435,508  729,834  1,459,556  181,118 

.Herald . (m)  2,529,758  324,002  1,926,554  279,202 

Sunday  edition. . (s)  900,648  124,236  652,400  124,012 

Total . (ms)  3,430,406  448,238  2,578,954  403,214 

Leader . (e)  3,413,844  596,918  2,570,540  237,482 

Sunday  edition.. (s)  1,088,374  125,706  857,556  104,944 

Total . (es)  4,502,218  722,624  3,428,096  342,426 

(Total  includes  9,072  lines  legal) 

,  Union-Sun 

Journal . (e)  2,424,002  490,210  1,564,416  126,168 

(Total  includes  237,356  lines  legal) 

Journal . (e)  2,269,050  373,982  1,471,904  319,004 

(Total  includes  104,160  lines  legal) 

.Times-Herald...(e)  2,955,330  289,184  2,211,580  323,666 

(Automobile  advertising  lineage  —  130,900;  legal  includ^ 
with  local) 

News . (e)  4,522,560  789,516.  3,733,044  . 

(Classified  included  with  local) 

Chronical . (e)  2,571,629  467,389  1,825,059  253,183 

(Total  includes  25,998  lines  legal) 

.Leader-Tribune(m)  2,512,228  338,205  1,884.469  261,660 

(Legal  includes  27,894  lines  legal) 

Star . (e)  4,027,478  52,285  204,742  24,967 

(Legal  includes  5,683  lines  legal) 

Independent _ (e)  4,051,474  424,018  2,827,384  186,382 

(Total  includes  613,890  lines  legal;  21,020  lines  liners  not 
included  with  total) 

.  .(e)  3,157,028  739,116  2,152,430  191,618 

(Total  includes  73,864  lines  legal) 

.Star . (es)  3,546,460  849,336  2,416,410  182,224 

(Total  includes  98,490  lines  legal) 

.DispaUh . (e)  781,067  140,063  553,238  38,920 

(Total  includes  48,846  lines  legal) 

.News . (e)  1,746,414  290,542  1,283,490  172,382 

.Journal . (e)  2,414,104  344,190  1.615,614  417,424 

(Total  includes  36,876  lines  legal) 


1,564,416  126,168 

1,471,904  319,004 


1,825,059  253,183 

1,884,469  261,660 

204,742  24,967 

2,827,384  186,382 


Middletown, 
Ohio . 


Moline,  Ill. 


Monroe,  La. 


Morgantown, 
W.  Va _ 


Morgantown, 
W.Va . 


.Press . (e)  2,803,577  500,808 

(Legal  included  with  classified) 

.  N  ews-Signal  & 

News- Journal 

. (ms)  2,364,432  283,906 

(Total  includes  37,254  lines  legal) 

.DispaUh . (e)  4,303,768  7.55,398 

(Total  includes  34,594  lines  legal) 

.News-Star . (e)  2,625,140  620,494 

(Total  includes  87,752  lines  legal) 

. New  Dominion  (m)  1,694,238  355,810 

(Total  includes  21,454  lines  legal) 


2,108,316 


1,613,262 


3,162,138  351,638 

1,743,868  173,026 


1.178,520  138,474 


Munde,  Ind. 


Muskogee,  Okla 


Newark,  Ohio. . 

New  London, 

Conn . 

Newport,  R.  I.. 
New  Rochelle, 

N.  Y . 

Norristown,  Pa., 
Norristown,  Pa., 


Post . (e)  1,882 

(Total  includes  85, 

Star . (m)  2,805 

Sunday  edition. .  (s)  776 

Total . (ms)  3,581 

(Total  includes  21, 

Phoenix . (m)  2,372 

Sunday  edition. .  (s)  598 

Total . (ms)  2,971 

(Total  includes  15, 
Times-Democrat.(e)  2,251 
(Total  includes  66, 

Advocate . (e)  2,748 

(Total  includes  66, 


,811  321,216 

596  lines  legal) 
,258  780,509 

,636  167,385 

,894  947,894 

,110  lines  legal) 
,881  641,844 

,251  179,046 

,132  820,890 

736  lines  legal) 
,994  817,369 

,206  lines  legal) 
.172  534,856 

,276  lines  leg^) 


1,275,197 

1,601,279 

474,713 

2,075,992 

1,527,277 

348,540 

1,875,817 


382,702 

134,196 

516,898 

189,738 

68,950 

258,688 


1,148,913  219,506 

1,867,334  279,706 


Norwalk,  Conn. 


Day . (e)  2,898,182  777,280 

News . (e)  3,250,636  418,654 

Standard-Star... (e)  3,375,316  493,388 
Times-Herald...(e)  3,062,628  468,595 

RegisUr . (e)  1,429,309  138,453 

(Total  includes  110,967  lines  legal) 

Hour . (e)  2,211,062  413,840 

(Total  includes  22,484  lines  legal) 


2,120,902 

2,711,974 

2,583,546 

2,251,916 

1,057,091 


120,008 

298,382 

342,117 

122,797 


1,615,404  159,334 


Total  DUplay 

City  Papor  PublUkod  Liaaga  National  Local 

Ogden,  Utah _ Standard-Ex¬ 
aminer . (es)  3,318,224  844,970  1,941,212 

(Total  includes  46,179  lines  legal) 

OU  City,  Pa . Blizzard . (e)  1,609,538  219,758  1,329,734 

(Total  includes  26,586  lines  l^al) 

Oil  City,  Pa . Derrick . (m)  2 , 865 , 585  547,577  2,256,783 

Orlando,  Fla _ Reporter-Star ..  .(e)  1,794,280  339,274  1,181,710 

Sunday  edition.. (s)  472,427  111,087  315,237 

Total . (es)  2,266,707  450,361  1,496,947 

(Total  includes  102,809  lines  legal) 

Oswego  N.  Y _ Palladium- 

Times . (e)  2,583,048  407,456  2,029,972 

Owensboro,  Ky. . Messenger . (m)  1,442,301  356,825  1,018,024 

Sunday  edition.. (s)  589,337  121,485  446,740 

Total . (ms)  2,031,638  478,310  1,464,764 

(Total  includes  41,958  lines  legal) 

Inquirer . (e)  1,388,947  295,197  1,045,247 

•  (Total  includes  17,843  lines  legal) 

Paducah,  Ky.. .  .News-Demo¬ 
crat . (ms)  2,026,444  358,344  1,432,788 

(Total  includes  21,056  lines  legal) 

Sun . (e)  2,221,520  506,520  1,482,138 

(Total  includes  12,586  lines  legal) 

Pensacola,  Fla.. .Journal . (m)  1,247,484  410,914  586,236 

Sunday  edition. . (s)  542,724  107,058  388,206 

(Total  includes  35,952  lines  legal) 

News . (e)  1,569,806  414,260  903,882 

(Total  includes  36,932  lines  legal) 

Petersburg,  Va.  .Progr«j-/nrfe*..(e)  2,287,992  397,964  1,727,558 

Sunday  edition. . (s)  555,408  78,064  443,786 

Total . (es)  2,843,400  476,028  2,171,344 

Pittsfield,  Mass.. £ag/e.  (e)  4,521 ,552  840,028  3,406,676 

(Total  includes  46,648  lines  legal) 

Plainfield,  N.  J..Co«rier-N«ei...(e)  4,959,710  665,882  3,756,424 

(Total  includes  79,156  lines  legal) 

Port  Huron, 

Mich . Times-Herald...(e)  3,116,496  542,248  2, 937., 494 

Portsmouth,  OhioSun . (m)  1,244,600  522,424  550,116 

Sunday  edition. . (s)  882,892  134,344  578,970 

(Total  includes  58,590  lines  legal) 

Times . (e)  3,558,240  531,440  2,576,182 

(Total  includes  75,824  lines  legal) 

Pottsville,  Pa.  .  ./ottrwo/ . (e)  2,293,034  316,895  1,887,798 

(Total  includes  56,134  lines  legal) 

Pueblo,  Colo.... Chieftain . (m)  1,979,110  291,830  1,323,546 

Sunday  edition.. (s)  702,716  156,352  376,446 

Total . (ms)  2,681,826  448,182  1,699,992 

(Total  includes  19,446  lines  legal) 

(Continued  on  page  70) 


CUMified 

485,863 

33,460 

61,225 

170,529 

46,061 

216,590 


145,656 

32,452 

14,154 

46,606 

30,660 


214,256 

220,276 

214,732 

47,110 

214,732 

162,470 

33,558 

196,028 

228,200 

458,248 


236,754 

113,890 

109,158 

374,794 

32,207 

345 , 198 
169,008 
514,206 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


In  speaking  of  efficiency,  and  dependability  you  have 
only  to  mention  the  CUSHMAN  OFFSET  MOTOR. 

Mr.  Elmer  C.  Pratt,  Mechanical  Superintendent  of  the 
Philadelphia  Record,  says: 

”We  gave  your  motor  a  good  test  by  working  it  night  and 
day  (24  hours  a  day),  without  a  stop  for  ten  days,  a  total 
of  240  hours,  without  a  bit  of  trouble.  The  motor  at  the 
end  of  the  run  was  cool  and  ready  for  ten  more  days.” 

All  equipment  furnished  direct  by 

CUSHMAN  ELECTRIC  CO. 

Concord,  N.  H. 
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Industry  follows  opportunity 
to  Country-Town  America 


Complete  Your 
File  of  Rates  and 
Essential  Publica¬ 
tion  Data  with 


The  magnetic  force  of  electric  power  is  drawing  industry  to 
country-town  America.  Electric  power!  Industry's  life 
blood!  And  now,  country-town  America’s  open  sesame 
to  a  brighter  future! 

Small  towns  the  country  over  —  increasing  thousands  of  them 
—  today  vibrate  with  electrical  energy.  The  once  rustic  land¬ 
scape  of  country-town  America  is  no  longer  rustic  altogether. 
A  vast  network  of  high  voltage  electric  power  lines,  extending 
over  thousands  and  thousands  of  miles  of  small  town  area, 
tells  the  story  of  the  decentralization  of  industry,  of  the  indus¬ 
trial  growth  of  country-town  America. 

Improved  transportation,  too,  is  giving  impetus  to  the  gravi¬ 
tation  of  industry  to  America’s  small  towns.  Fasiter  rail  serv¬ 
ice,  the  automobile  and  the  highway  systems  are  speeding  up 
transportation  and  making  it  more  flexible. 

And  so,  the  symbols  of  industry  are  becoming  more  and 
more  the  tools  of  country-town  America’s  industrial  develop¬ 
ment  —  the  factory,  the  smokestack,  the  dinner  pail,  the  payroll. 

Industrially  on  the  make,  country-town  America  continues 
agriculturally  affluent. 

Hence,  country-town  America  in  earnings  and  in  spending 
is  two  markets  in  one.  Figuratively,  it  is  a  two-handed  mar¬ 
ket,  reaping  a  substantial  income  from  farming  with  one  hand, 
drawing  wages  from  the  factory  with  the  other  —  and  spending 
freely  with  both. 

As  a  market  for  all  things  that  national  manufacturers  sell, 
country-town  America  represents  60-million  buyers  with  a  spend¬ 
ing  power  of  3  3 -billion  dollars. 

Dedicated  to  the  new  industrial  trend  as  it  is  also  traditionally 
devoted  to  the  interests  of  agriculture.  The  Country  Newspaper, 
as  the  sole  interpreter  of  small  town  and  farm  life,  is  the  major, 
all-important  medium  in  the  major,  all-consuming  market  that 
is  country-town  America. 

6800  country  newspapers  with  an  aggregate  circulation  of  ten 
millions  are  represented  by 


American  Press  Association 


225  West  39th  Street,  New  York 

CHICAGO  DETROIT  KANSAS  CITY 

122  S.  Michigan  Ave.  2111  Woodward  Ave.  Interstate  Bldg. 

BALTIMORE  ATLANTA 

1008  Fidelity  Bldg.  .  906  Walton  Bldg. 


THE 

COMPLETE 

DIRECTORY 

OF 

COUNTRY 

NEWSPAPER 

RATES 


The 

Third  Annual 
Edition 


Is  a  Fact-Packed 
Volume  of  367 
Pages 


Listing  up  -  to  -  date 
rates,  circulations, 
mechanical  data,  and 
other  publishing 
facts  of  ALL  weekly, 
semi-weekly,  and  tri¬ 
weekly  newspapers 
in  the  United  States 
and  Canada. 


A  necessary  working 
tool  to  every  national 
advertiser  and  adver¬ 
tising  agency. 


Price  ^3 
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EDITOR  St  PUBLISHER  SEMI-ANNUAL  LINAGE  TABULATION 

(Continued  from  page  68) 


Total  Display 

City  Papar  Publlshad  Linafra  National  Local  Classiliad 

Pueblo,  Colo. ..  .Stor-7o«rna/. ..  (es)  3,584,938  861,490  2,234,750  463,862 

(Total  includes  24,836  lines  legal) 

Quincy,  Ill . Herald-Wig . (e)  2,447,228  1,496,404  693,350  243,026 

(Total  includes  14,448  lines  legal) 

Raleigh,  N.  C. .  .News  & 

Observer... (ms)  3,391,836  1,002,680  2,127,272  261,884 

Raleigh,  N.C...r»f«« . (m)  2,354,870  258,986  1,907,052  116,172 

(Total  includes  72,660  lines  legal) 

Richmond,  Cal.  (e)  1,671,560  294,434  1,037,232  277,928 

(Total  includes  61,966  lines  legal) 

Richmond,  Ind .. Item . (ms)  2,163,462  359,730  1,539,328  240,478 

(Total  includes  22,540  lines  legal) 

Richmond,  Ind .. Pa2(o<It«m . (e)  2,789,111  547,638  1,923,670  285,498 

(Total  includes  32,305  lines  legal) 

Riverside,  Cal. .  .Enterprise . (m)  1,906,786  308,364  894,180  352,604 

(Total  includes  351 ,638  lines  legal! 

Riverside,  Cal ...  Prej5 . (e)  3,068,940  662,452  1,767,626  527,828 

(Total  includes  111  ,034  lines  legal) 

Rome,  N.  Y _ Sentinel . (e)  1,801,470  387,786  1,223,758  156,462 

(Total  includes  33,464  lines  legal) 


Salem,  Ore . Capital  Journal,  (e)  2,093,8X2  613,504  1,145,383  267,181 

(Total  includes  40,502  lines  legal) 

St.  Qoud,  Minn./ffuma2-Pr«5.. .(e)  1,269,050  287,910  859,278  80,730 

(Total  includes  41,132  lines  legal) 

Salisbury,  N.  C..Pw( . (es)  1,906,352  459,788  1,133,244  313,320 

(Legal  included  with  classified) 

San  Angelo,  Tex. Times . (m)  2,396,884  400,246  1,727,180  269,458 

Sunday  edition. . (s)  1,145,424  165,900  876,876  102,648 

Total . (ms)  3,542,308  566,146  2.604,056  372,106 

Standard . (e)  2,585,044  403,396  1,912,190  269,458 

San  Bernardino, 

Cal . Sun . (m)  2,768,822  617,176  1,620.430  372,624 

Sunday  ed . (s)  945,434  193,760  658,084  77,574 

Total . (ms)  3,714,256  810,936  2.278.514  450,198 

(Total  includes  174,608  lines  legal) 

Telegram . (e)  2,486,274  815,962  1,265,684  368,942 

(Total  includes  35,686  lines  legal) 

San  Jose,  Cal . . .  Mercury- 

Herald . (m)  4,417,920  811,318  2.991,765  551,078 

Sunday  ed . (s)  1,564,598  274,230  1.165.014  114,987 

Total . (ms)  5,982,518  1,085,548  4,156,779  666,065 

(Total  includes  74,126  lines  legal) 

Hevos . ....(e)  3,472,112  405,916  2,283,204  417,466 

(Total  includes  69,768  lines  legal  (ms);  365,526  lines  legal  (e)) 

Son  Pedro,  Cal,.  Newj-Pttet . (e)  1,911,826  358,862  1,281,406  262,920 

(Total  includes  8,638  lines  legal) 

Santa  Ana,  Cal.. Regirter . (e)  4,243,596  614,082  2,759,288  870,226 

Santa  Monica, 

Cal . Outlook . (e)  2,224,096  242,172  1.504.426  357,602 

Sunday  ed . (s)  880,572  160,888  619,808  99.722 

Total . (es)  3,104,668  403,060  2,124,234  457,324 

(Total  includes  120.050  lines  legal) 

Shamokin,  Pa...Dtj/io/cA . (e)  1.245,270  370,773  848,072  17,133 

(Total  includes  9,292  lines  legal) 

-Shamoldn,  Pa. .  Ar«w5 . (e)  1,267,152  312.270  926,702  18,712 

(Total  includes  9,468  lines  legal) 

Sharon.Pa . Herald . (e)  2,976,162  341,362  2,173,710  434,168 

(Total  includes  26,922  lines  legaj) 

Sharon,  Pa . News-Telegraph.(,e)  3 ,X7i .766  534,632  2,129,400  473,326 

(Total  includes  37,408  lines  legal) 

Sheboygan,  Wis.PfMf . (e)  3,575,593  732,4.54  2. .509. 162  3.33.977 

Sioux  FaUs,  S.  D.y4rgi«-Z,«id<r. .  .(e)  2,540,210  833,814  1,374,470  264.194 

Sunday  ed . (s)  663,336  222,784  359.324  81,228 

Total . (es)  3.203.546  1,056, .598  1,733,794  345,422 

(Total  includes  67,732  lines  legal) 

South  Norwalk, 

Conn . Sentinel . ...(e)  1,848,120  243.914  1,430.594  187,242 

Spartanburg, 

S.  C . Herald . (ms)  2,483,806  716,898  1.. 5.3.3, 304  2.3.3,604 

Journal . (e)  2,318,610  708. .344  1.400.448  209.818 

Stamford,  Conn. . (eM. 350. 276  665,456  3.0.56.696  575,596 

(Total  includes  52,528  lines  legal) 

Steubenville,  O. .//eraW-5<ar . (e)  4,812,752  767.788  3,718,148  224, .336 

(Total  includes  102,480  lines  legal) 

Superior,  Wis...  re/egram . (e)  2,896,825  708.162  1.834.742  310,884 

(Total  includes  43,037  lines  legal) 

Taunton,  Mass.. Go*««e . . (e)  2 ,424,980  610.205  1.702.795  111,980 

(Legal  included  with  classified) 

Tonawanda, 

N.Y . News . (e)  1,866,4.30  211,442  1,475.186  88,523 

(Total  includes  91,279  lines  legal) 

Torrington, 

Conn . Register . (e)  1,741,500  277,828  1., 328, 180  135,492 

Tucson,  Ariz - Citizen . (eM. 899. 698  282,582  1,277,714  .3.39,402 

Sunday  ed . (s)  658,524  120,115  467,7.38  70,671 

Total . (es)  2,558,222  402,697  1,745.452  410,073 

(Total  includes  273,469  lines  legal) 

Tucson,  Ariz.... Star . (m)  2,140,066  462.295  1.279.499  .398.272 

Sunday  ed . (s)  744,574  1.37,929  521.861  84,784 

Total . (ms)  2,884,640  ,600.224  1,801,360  483,056 

(Total  includes  81,445  lines  legal) 

Tuscaloosa,  Ala..  Newr . (e)  1,116, .544  234,320  825,692  .37,8.56 

Sunday  ed . (s)  538,326  115,206  401.422  18,074 

Total . (es)  1,654,870  349,526  1,227,114  55,930 

(Total  includes  20,300  lines  legal) 

Waltham,  Mass.  iV«i;j-rr»6«n«.. (e)  2,4,39,500  207,466  2,006,186  1  66,278 

(Total  includes  59,570  lines  legal) 

Warren,  Ohio. . .  Tribune 

Chronicle . (e)  2,942,066  644,652  2,297,414  . 


Total  Display 


City  Papsr  Publishecl  Linafs  National  Local  Classified 

Waterloo,  Iowa. . Courier . (e)  3,476,732  858,186  2,306,570  311,976 

(Legal  included  with  classified) 

Waterloo,  Iowa.. Tribune . (ms)  2,704,268  355,978  1,781,402  525.532 

(Total  includes  41,356  lines  legal) 

Waukegan,  Ill..  .5«n . (e)  2,264,808  395,640  1,613,066  219,576 

(Total  includes  36,526  lines  legal) 

West  Palm 

Beach,  Fla. ...  Po5/ . (m)  1,837.929  327,915  895.240  435,307 

Sunday  ed . (s)  607,687  143,529  362,799  99,075 

Total . (ms)  2,445,616  471,444  1,258,039  534,382 

(Total  includes  181,751  lines  legal) 

Beach,  Fla. ...  rimer . (e)  1,774,794  237,762  896,056  251,062 

(Total  includes  389,914  lines  legal) 

White  Plains, 

N.  Y . Reporter . (e)  4,947,782  455,798  3,785,250  706,734 

Williamsport,  Pa.Gazette  & 

Bulletin . (m)  2,741,788  779,618  1,962,170  . 

Sun . (e)  3,730,286  774,046  2.956.240  . 

Wilmington, 

N.  C . Star . (m)  1.. 539, 104  476,196  906,052  156,856 

Sunday  ed . (s)  719,670  86,800  571,480  61,390 

Total . (ms)  2,258,774  562,996  1,477,532  218,246 

Zanesville,  Ohio.Times-Recorder(m)  3,437,840  800,394  2,248,652  388,794 

Sunday  ed . (s)  826,160  31,144  764,440  30,576 

Total . (ms)  4,264,000  831,538  3,013,092  419,370 

Signal . (e)  3,437,840  800.394  2,248,652  388,794 


NEWSPAPERS  IN  CITIES  OF  20,000  TO  24,999  POPULATION 


Alhambra,  Cal . . 

Ann  Arbor 

Mich . 

Athens,  Ga . 


Attleboro,  Mass. 

Bakerfield,  Cal . . 

Bartlesville, 

Okla . 


Post-Advocate.,  .{fi)  2,083,452  336,014 

(Total  includes  60,354  lines  legal) 

News . (e)  3,412,444  519,204 

Banner-Herald  ..(e)  1 , 139 , 732  296 , 058 

Sunday  ed . (s)  463 , 804  93,196 

Total . (es)  1,603,536  389,254 

Sun . (e)  2,392,369  343,696 

(Total  includes  26,352  lines  legal) 

Californian . (e)  3,405,260  907,788 

(Total  includes  194,066  lines  legal) 


1,394,456  292,628 


Brownsville,  Tex, 


Enterprise . (e)  1,596,742  294,560 

(Total  includes  56,014  lines  legal) 

Examiner . (ms)  2,071,328  332,416 

Herald . (es)  2,207,492  417,144 

(Classified  and  legal  combined) 

(Continued  on  page  72) 


2,511,502 

730,344 

325,276 

1,055,620 

1,936,435 

2,047,346 


1,148,140 

1,526,224 

1,419,684 


381,738 

113,330 

45,332 

158,662 

85,886 


212,688 

370,664 


What  the  figures  say  about  Sioux 
City’s  Exclusive  Evening  Newspaper 
‘‘THE  TRIBUNE” 


August  1929  Local 

Display .  263,431  Lines 

Augiut  1928  Local 
Display .  164,164  Lines 

July  1929  Local 

Display .  241,164  Lines 

July  1928  Local 
Display .  167,993  Lines 


99,267  Lines  GAINED 


73,171  Unes  GAINED 


Total  July  and  August  GAIN  172,438  Lines 


The  Tribune  is  the  only  Sioux  City  paper  that  gained 
in  local  display  in  July  and  August. 

“Its  lineage  has  gained  every  month  this  year!” 

19,760  Homes  added  to  Tribune^s  circulation  in  four  years. 

Publisher's  A.  B.  C.  statements: 

May  31,  1929.  .  _  70,093  Homes 

May  31,  1925 .  50,333  Homes 

THE  SIOUX  CITY  TRIBUNE 

Sioux  City,  Iowa 

“Just  a  More  Friendly  Newspaper” 


Congratulations,  Mr.  O’Brien 

AND  "Thanks” 


hO' 


for  your  friendly  acknowledg¬ 
ment  of  Media  Records  as  a 
factor  in  the  fine  gains  you  are 
enjoying. 

Yours  was  the  sixth 
newspaper  contract  re¬ 
ceived  by  Media  Records 
—  they  now  number 
nearly  200 — and  it  is  grati¬ 
fying  to  us  that  those  who 
have  used  Media  Records 
Reports  the  longest,  and 
as  intensively  as  you  have, 
find  distinct  improvement 
in  the  work  of  their  sales 
staffs. 


Media  Records,  What  Is  It,  How  to  Use  It,**  a  booklet  fully  descriptive  of  methods  of 
production  and  of  use,  sent  on  request.  A  special  lineage  analysis  of  any  situation  in 
any  newspaper  will  be  gladly  made  to  demonstrate  unique  sales  value  of  Media  Records. 


MEDIA  RECORDS,  INC. 

245  West  55th  Street,  New  York  City 


NEW  YORK 


COLUMBUS 


SAN  FRANCISCO 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  UNAGE  TABULATION 

(Continued  from  page  70) 


Total  Diaplajr 

Published  Linace  National  Local 

....(e)  1,882,604  280,576  1,602,028 


Carbondale,  Pa. . (e)  1,882,604  280,576 

(Local  and  classifi^  combined) 

Casper,  Wyo _ Herald  & 

Tribune...  (mes)  1,775,788  597,030 

(Total  includes  132,272  lines  legal) 
Cheyeime,  Wyo-.H^yo.  State  Tribune- 

Leader . (e)  1,507,292  540,658 

(Total  includes  36,936  lines  legal) 
Coffeyville,  Kan .  Journal  6f  Newsie)  1,671, 544  381,122 

(Total  includes  16,562  lines  legal) 
Concord,  N.  H .. Jl/onitor  Po/rto/ . (e)  2,531,084  644,140 

(Local  includes  legal) 

Coming,  N.  Y... Leader . (e)  1,961,078  311,444 

(Total  includes  28,749  lines  legal) 

Danbury,  Conn. .  News . (e)  3 , 683 , 942  596 , 488 

Daytona  Beach, 

Fla . News  Journal,  .(e)  1,154,356  243,194 

Sunday  ed . (s)  519,442  85,358 

Total . (es)  1,673,798  328,552 

(Total  includes  40,922  lines  legal) 
Eau  Qaire,'  Wis .  Leader’&  Tele¬ 
gram . (me)  2,382,870  683,032 

Eureka,  Cal . Humboldt 

Times . (m)  1,412,156  342,934 

Sunday  ed . (s)  524,866  145,768 

Total . (ms)  1,947,934  499,114 


942,760  103,726 


852,096  77,602 
1,144,150  129,710 
1,805,188  81,756 
1,474,662  146,223 
2,724,207  363,247 


Fairmont  ,*W. 
Va . 


(Total  includes  97,520  lines  legal) 


Va . Times . (m)  1,463,756  375,396 

Sunday  ed . (s)  379,134  8,218 

Total . (ms)  1,842,990  383,614 

(Total  includes  89,642  lines  legal) 
West  Virginian  .(e)  1,718,696  384,076 

(Total  includes  73,164  lines  legal) 

Findlay,' Ohio . . .  Republican _ (m)  2,518, 102  57 1 , 536 

Gastonia,  N.  C. .Gazeiie. . .' . (e)  1,398,670  361,284 

(Total  includes  37,842  lines  legal) 

Gloversville, 

N.  Y . Herald . (m)  957,576  183,806 

(Total  includes  34,488  lines  legal) 
Leader- Republican 

(e)  2,209,606  477,484 

(Total  includes  57,568  lines  legal) 
Greensburg,  Pa.. Review  & 

Tribune . (m)  1,669,736  539,812 

(Total  includes  42,000  lines  legal) 
Review  & 

Tribune . (e)  2,960,636  532,504 

(Total  includes  58,520  lines  leg^) 

Hannibal,  Mo. . .CoKrter-Posi _ (e)  1,885,490  417,382 

(Total  includes  16,590  lines  legal) 

Hope,  Ark . Star . (e)  597,686  597,^6 

Ironton,  Ohio . . .  rriftitwe . (e)  1,224,258  225,512 

Sunday  ed . (s)  325,556  95,732 

Total . (es)  1,549,814  321,244 

(Total  includes  50,610  lines  legal) 

Ironwood,  Mich.G/o6e . (e)  2,026,465  388,237 

Janesville,  Wis.  (e)  2,991,730  631,176 

(Total  includes  59,066  lines  legal) 

Jefferson  City, 

Mo . Post-  T ribune . . .  (e)  1 , 595 , 602  406 , 042 

(Total  includes  111,755  lines  legal) 

Kankakee,  Ill . . .  News . (e)  1 , 566 ,534  233,286 

(Total  includes  15,806  lines  legal) 


761,726 

398,888 

1,160,614 


1,517,810 

781,746 

314,356 

1,096,102 


925,792 

348,068 

1,373,860 

1,218,868 

1,701,874 

938,658 


884,072 

211,540 

1,095,612 

1,578,857 

1,930,418 


1,228,836 


Kewanee,  Ill. . .  .Star- Courier. . .  .(e)  2,148,034  433,244 

Lakeland,  Fla. .  .Ledger  Sf  Star- 

TeUgram . (e)  1,415,610  286,650 

Sunday  ed . (s)  462,882  12,292 

Total . (es)  1,878,492  298,942 

(Total  includes  66,136  lines  legal) 

La  Salle,  Ill . Post-Tribune. .  .(e)  2,068,374  377,146 

(Total  includes  14,252  lines  legal) 

Leavenworth, 

Kan . Times . (e)  1,445,183  270,680 

Sunday  ed . (s)  443,506  87,748 

Total . (es)  1,888,781  358,420 

(Total  includes  33,929  lines  legal) 

Marshalltown, 

la . Times 

Republican. ..  (e)  4,058,400  1,118,400 

Middletown, 

N.  Y . Times  Herald...  (e)  2,172,761  539,473 

Mount  Carmel, 

Pa . Item . (e)  1,749,149  296,881 

Newcastle,  Ind. Courier . (e)  2,320,713  319,116 

(Total  includes  21,117  lines  legal) 

New  Castle,  Ind. rimes . (e)  1,596,400  219,720 

(Total  includes  40,540  lines  legal) 

Glean,  N.  Y _ Times . (e)  2,425,360  380,338 

Ottumwa,  la _ Courier . (e)  2,782,528  684,236 

Parkersburg,  W. 

Va . News . (m)  1,450,204  180,138 

Sunday  ed . (s)  973,670  115,500 

Total . (ms)  2,423,874  295,638 

(Total  includes  60,956  lines  legal) 

Parkersburg,  W. 

Va . Sentinel . (e)  3,284,661  574,560 

Pittsburg,  ICan.  .Headlight.  ..  .(ms)  1,878,578  456,848 

(Total  includes  1,358  lines  legal) 


433,244  1,643,642 


964,348 

415,198 

1,379,546 

1,615,082 


981,777 

310,625 

1,292,402 


2,940,000 


296,881 

319,116 


869,932 

1,903,680 

1,274,300 

1,778,798 

1,858,150 

1,069,544 

815,706 

1,885,250 


2,603,761 

1,230,852 


110,852 

32,858 

143,710 


200,844 

54,354 

255,198 


244,692 

60,886 


1,429,218  245,336 


722,384  365,540 


2,004,072  365,540 
1,323,154  128,364 


59,370 

371,070 


136,192 


99,904 

33,964 

133,868 


161,116 

42,814 

203,930 


1,426,089  207,199 


582,336 

76,800 


266,224 

240,142 

145,488 

34,342 

179,830 


106,340 

189,700 


Total  DUpUg 

Citjr  Paper  Published  Linape  National  Local 

Pittsbuig,  Kan . .  Headlight . (e)  2 , 037 , 028  456,848  1,369,718 

(Total  includes  20,762  lines  legal) 

Pocatello,  Idaho.  Tribune . (e)  1,760,710  381,248  1,151,318 

Sunday  ed . (s)  572,586  123,214  402,108 

Total . .(es)  2,333,296  504,462  1,553,426 

(Total  includes  47,460  lines  legal) 

Pomona,  Cal - Progress  Bulletin(e)  2 ,949 ,632  443,044  1,993,264 

(Total  includes  78,008  lines  legal) 

Sandusky,  Ohio.. 5tor-Jour»to/....(e)  2,270,977  525,329  1,506,871 

(Total  includes  24,076  lines  legal) 

Sherman,  Tex . . .  Democrat . (e)  1,979, 040  456 , 428  1 , 398 , 040 

(Legal  included  in  local) 

Temple,  Tex.... Telegram . (ms)  1,724,071  364,339  1,215,732 

Uniontown,  Pa.  .Herald  & 

Genius . (me)  7,042,910  . 

Wausau,  Wis.... Pecord-.HeraW...(e)  2,638,552  562,030  1,767,738 

West  Frankfort, 

Ill . 


Displap 
I  Local 

1,369,718 

1,151,318 
402 , 108 
1,553,426 


1,398,040 


Clasiifisp 

189,700 


364,339  1,215,732 


(Total  includes  45,794  lines  legal) 

American . (e)  1,321,624  237,422 

(Total  includes  42,840  lines  legal) 


NEWSPAPERS  IN  CITIES  OF  15,000  TO  19,999  POPULATION 


Aberdeen,  Wash.  WorW . (e)  2,927,750  610,288 

Anderson,  S.  C. . 3fot/ . (e)  1,538,331  265,240 

Ardmore,  Okla.  .A rdmortte . (e)  1,688,288  343,728 

(Total  includes  64,974  lines  legal) 

Asbury  Park, 

N.  J . Press . (es)  4,099, 954  546 , 490 

(Total  includes  78,386  lines  legal) 

Astoria,  Ore ....  Budget . (e)  1,297,114  371,224 

(Classified  includes  legal) 

Batavia,  N.  Y.. .  News . (e)  2,267,506  432,848 

Beaver  Falls,  Pa.  iVewi-Pritune. . (e)  3,288,814  421,218 

(Total  includes  53,368  lines  legal) 

Benton  Harbor, 

Mich . News- Palladium (e)  2,538,982  382,270 

(Total  includes  55,608  lines  legal) 
Blackwell,  Okla..News  and 

Tribune...  .(me)  1,071,938  252,168 

Sunday  edition.. (s)  342,132  62,958 

Bradenton,  Fla. .HeroW. . (e)  907,228  167,342 

Sunday  edition. . (s)  339,066  48,678 

Total . (es)  1,246,294  216,020 

Bradford,  Pa. ..  .Era . (m)  2,556,708  368,182 

Breckenridge, 

Tex . American . (es)  947,842  217,126 

Brownwood, Tex.BM//tf/*» . (e)  2,200,000  750,000 

Cairo,  Ill . Citizen . (e)  1,091,230  398,692 

(Total  includes  21,252  lines  legal) 
Cambridge,  O . . .  Jeffersonian ...  .(e)  1,881,264  395 , 934 

(Total  includes  62,440  lines  legal) 

Cape  Girardeau, 

Mo . Southeast 

Missourian ...  (e)  1,791,076  391,958 

(Total  includes  27,300  lines  legal) 

Carthage,  Mo . . .  Press . (e)  1,017, 699  194,323 

(Total  includes  23,585  lines  legal) 

Centralia,  Ill _ Sentinel . (e)  1,792,826  374,066 

(Total  includes  7,434  lines  legal) 

Coatesville,  Pa . .  Record . (e)  2, 326 , 394  . 

Concord,  N.  C. .  Tribune . (e)  1,217 ,832  . 

Corpus  Christi, 

Tex . Caller . (ms)  2,342,270  460,166 

Times . (es)  1,918,238  270,690 

(Total  includes  31,822  lines  legal) 

Cortland,  N.  Y. .  Standard . (e)  1,816,866  416,935 

(Total  includes  50,509  lines  legal) 

Culver  City,  Cal.Stor-  News . (e)  466 , 257  98,070 

(Total  includes  3,515  lines  legal) 

Donora,  Pa . Herald- A merican(e)  1 , 562 , 532  192 , 486 

(Total  includes  12,725  lines  legal) 

Dothan,  Ala.... Eag/e . (e)  1,182,713  242,479 

’Emporia.,  K.a.n..  .Gazette . (e)  2,336,304  399,489 

Escanaba,  Mich. Press . (m)  137,117  27,300 

(Total  includes  2,037  lines  legal) 

Eugene,  Ore ....  Register . (m)  1 , 866 , 998  361,071 

Sunday  ed . (s)  619,290  133,443 

Total . (ms)  2,486,288  494,514 

(Total  includes  44,986  lines  legal) 

Fort  Madison, 

la . Democrat . (e)  1,420,937  346,824 

(Total  includes  13,933  lines  legal) 

Gardner,  Mass ..  News . (e)  1,629,544  248,010 

Geneva,  N.  Y. . .  Times . (e)  1 ,465,184  369,390 

(Total  includes  32,788  lines  legal) 

Goldsboro,  N.  C.News . (m)  1,174,332  219,786 

Grand  Island, 

Neb . Independent. ..  .(e)  2,052,932  574,672 

Greenfield,  Mass.i?ecor<fer . (e)  1,936,196  372,058 

Greenville,  Tex. .  Herald . (ms)  1 ,523,494  243,318 

(Total  includes  16,338  lines  legal) 

Griffin,  Ga . News . (e)  1,177,300  387,000 

(Total  includes  44,000  lines  legal)  , 

Guthrie,  Okla. .  .Leader . (e)  989,548  252,504 

Sunday  ed . . .  (s)  446 ,432  83,874 

Total . (es)  1,435,980  336,378 

(Total  includes  20,650  lines  legal) 

Hibbing,  Minn . .  T ribune . (e)  1 , 625 , 106  345 , 1 56 

(Total  includes  238,532  lines  legal) 

Hickory,  N.  C..  .Record . (e)  1,355,116  406,535 

Homell,  N.  Y. ..  rrtftMne-Ptmes.  .(e)  1,728,162  410,363 

(Total  includes  10,850  lines  legal) 
(Continued  on  page  74) 


1,989,862 

1,179,263 

1,147,244 


3,089,266 

782,670 

1,639,106 

2,613,394 


1,901,536 


734,972 

258,566 

615,580 

260,554 

876,134 

2,086,368 

664,552 

1,400,000 

620,522 

1,226,176 


1,124,256 

735,490 

1,300,824 


1,327,648 

1,217,146 

1,275,100 

272,398 

1,349,292 

940,234 

1,936,815 

104,816 

1,062,426 

382,118 

1,444,544 


1,014,330 

1,221,402 

944,342 

910,866 

1,238,496 

1,484,996 

1,201,437 

704,000 

626,584 

323,904 

950,488 

934,528 

813,070 

1,194,487 


195,552 

200,634 


239,764 

79,142 

62,401 
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uie  innniuic 

Of  AMERICAN  1‘ 


New  Edition 


...A  STUDY  o/ ALL  AMERICAN 
MARKETS 


Air  Vi««i>  of 
Atlanta,  Ccorfia 
C.  U.  A  U. 


Sales  Facts  of 
100  Principal  Markets 


1928-29  DeuUed 
Information  on 

1.  SavinKB  account  deposits 
(1928). 

2.  Male  and  female  buyers, 
16  years  up. 

5.  Passenger  and  commercial 
vehicles. 

4.  Retail,  wholesale,  chain 
outlets. 

6.  Population,  1920  and  1929 
estimated  (Counties  and  by 
towns  of  1,000  up). 

6.  Newspaper  circulation  for 
each  trading  area. 

7.  100  market  maps,  48  state 
maps,  1  market  map  of  U.  S. 
in  S  colors,  44x67  inches. 
600  pages,  bound  in  flexible 
fabricoid,  weight  7  pounds. 


And  fommerciai  census  of  every  s tat 09  by 
counties  and  by  towns  of  iOOO  and  over 


TJ  OW  many  cigar  stores  in  Houston? 

^  What  business  may  be  expected 
from  Wilmington,  judged  by  per  capita 
savings  accounts? 

Information  like  this  is  as  easy  to  look  up 
as  a  telephone  number  in  the  new  edition 
of  “A  Study  of  All  American  Markets.” 
Sponsored  by  publishers  of  leading  newspa¬ 
pers  in  cities  of  100,000  population  and 
more,  it  sets  forth  in  standardized  form  the 
detailed  information  so  necessary  to  intelli¬ 
gent  campaign  planning. 


This  book  is  the  work  of  an  impartial,  cen¬ 
tralized  association — The  100,000  Group  of 
American  Cities.  It  represents  the  net  of 
thousands  of  dollars  invested  in  research. 

How  to  get  a  copy 

The  gratis  distribution  of  this  book  is  limited 
to  business  executives  who  are  interested  in 
the  utility  of  newspaper  advertising.  Inquir¬ 
ies  should  be  written  on  business  stationery 
and  $1  enclosed  to  cover  postage  and  packing. 
Otherwise  The  100,000  Group  of  American 
Cities  reserves  the  right  to  charge  the  produc¬ 
tion  cost  of  $1 5  per  copy. 


The 


100,000  Group  of  American 

400  We»t  Madison  Street,  Chicago,  III. 


Cities 


Akron,  Ohio,  Beaten  lemmet 
Albony.  N.  Y.,  Kmkketbotktr  Brtu 
and  Bvtme  Ne^ 

Alkntewn,  Pa  ,  Maming  CaU 

Atlanta,  (k.,  Journal 

BaitioMHV.  Md.,  5im 

Btnchaoiioa,  N  Y.,  Brett  and  Leader 

Biraunckam,  Ala.,  Newt’Age‘Beeald 

Boaton,  Man .  Globe 

Bfidftpert.  Conn .  Batt  &  Teletram 

Brooklva,  N  Y..  Eagle 

Buffalo,  N  Y„  Newt 

Canton.  Ohio.  ReBatkeey 

Charleston,  S.  Cn  Batt^Newi  and 

Chaidotle,  N.  C..  Obterver 
^icafo,  III.,  The  Daily  Newt 
Cincinnati,  O .  Timet  Star 
ClevcUnd,  Ohio.  Plata  Dealer 
Cohimbut,  Ohio.  Dispatch 
Dnllaa,  Teaas,  rimct  Herald 
Dayton.  Ohio,  Newt 
Denvar,  Colo.,  Bati 


Dcs  Moines.  la..  Megistee  ^  Tribune 
Detroit.  Mich ,  News 
Duluth.  Minn.,  Herald 
Eliaabeth,  N.  J..  Daily  Journal 
El  PtM.  Tex  .  Herald  end  Timet 
Erie,  Pa .  Dispenh-Herald 
Evansville,  Ind.,  Courier  Journal 
Fall  River,  Ma».,  Herald  Newt 
Flint.  Mkh..  Journal 
Fort  Wayne.  Ind.,  News  Sentinel 
Fort  Worth.  Texas,  Stbr^Telegram 
and  Record 

Grand  Rapids.  Mkh  .  Brett 
Harrisburt.  Pa.,  Batriot-Newi 
Hartford,  Conn.,  riawj 
Houston,  Tex .  Ckronkla 
Indianapolis.  Ind..  Newt 
Jacksonville.  Fla  ,  Florida  Times-Vnian 
Jenry  City.  N.  J.,  Jerwy  Journal 
Kansas  City,  Mo ,  Star 
Knoxville.  Tcnn.,  Journal 
Lawrence.  Maas ,  £afle  &  Tribune 
Liule  Reck,  Ark  ,  Arhamat  Democrat 


110  E.  42ncl  St.,  New  York  City 


Lent  Bench,  Calif.,  Brett  Tdegram 
Los  Anteles.  Calif.,  rraser 
Louisville,  Ky.,  Caurier,  Journal  and 
Timet 

Lowdl,  Mass ,  Courier,  Cdiaen 
and  Leader 
Lynn.  Mass,  /lens 

Memphis,  Tenn .  Commercial  Appeal 
and  Evening  Appeal 
Miami,  FU .  HeraU 
Milwaukee.  W» .  Journal 
Minneapolis,  Minn ,  Journal 
Nashville.  Tenn.,  Tennett^n 
Newark,  N  J.,  Newt 
New  Bedford.  Mas ,  Standard  and 

New  Haven,  Conn .  Regitter 
New  Orleans,  La.,  rmei  Bicayune 
New  York.  N.  Y.,  Tka  New  York 

Norfolk.  Va .  Ledger  and  Dispatch 
Oakland,  Calif.,  Tribune 
ttlahoma  City,  Okla.,  Oklfbomam 


Omaha.  Neb .  World  Herald 
Paterson,  N.  J.,  Brest,  Guardian  and 
C  hr  ankle 

Pcortn,  111.,  Journal  Transcript 
Philadeipbin.  Pa.,  Euemng  Bulletin 
Pktsburfh,  Pa., 

Portland,  Ore.,  Oregonian 
Providence,  R  I.,  Journal  Bulletin 
Readiiif .  Pa..  Eacfr 
Rkhmond,  Va  .  Timet  Dispatch 
Rochester,  N.  Y  .  rMwi  Vnton 
Sacramento.  Calif.,  Bee 
St.  Louis,  Mo ,  Boa  Dispatch 
Salt  Lake  Cky,  Utah.  Tribune 
St.  Paul,  Minn ,  Dupatch,  Bioneer 
Brest 

San  Antonio,  Tex  ,  EaPrest  6r  Newt 
San  Dicfo,  ^lif ,  Union  &  Tribuna 
San  Francisco,  Calif.,  Cheonkla 
Schenectady,  N.  Y.,  Caaelta 
Scranton,  Pa.,  Timet 
Seattle.  Wash ,  Timet 
Sioux  City,  Iowa,  Journal 


South  Bend,  Ind ,  Tribune 
Spokane,  Wask.,  Spokesman  Review 
OChronkU 

Sprincheld.  Mass ,  Springjutd 
Newspapers 
Syracuse,  N.  Y.,  Herald 
Tacoma.  Wash  ,  Newt  Tribune  h  Ledgeo 
Tampa,  Fla.,  Morning  Tribune 
Tole^,  Ohio,  Blade 
Trenton.  N  J.,  Timet  and  Timet 
Advertiser 
Troy,  N.  Y.,  Record 
Tuha.  Okla  .  World 
Utka,  N.  Y.,  Obterver^Ditpalck 
Wasbintton,  D.  C.,  5/ar 
Waterbury,  Conn.,  Republkan  and 
Amerkan 

Wkbita,  Kan.,  Eagle 
Wilkes-Barre.  Pa.,  Times  Leader 
Wilmintton,  Del.,  Journal  and  Newt 
Worcester,  Mass .  TeUgram-Gaietta 
Younptown,  Ohio,  Findkaier 


890 

511 

462 


74 


Editor  &  Publisher  The  Fourth  Estate  for  September  28,  1929 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABULATION 

{Continued  from  page  72) 


Total  Diaplajr 

Citjr  Paper  Publiahad  Linape  National  Local  Claasified 

Huntington,  Ind. JIpraAf . (e)  1,388,046  273,098  1,003,114  74,043 


(Total  includes  37,791  lines  legal) 

(Statement  for  six  months  prior  to  consolidation  on  Aug.  1  with  Press;  now  called 

Herald-Press) 

Independence, 

Kan . Reporter . (e)  2,240,882  350,392  1,565,928  102,886 

(Total  includes  221,676  lines  legal) 

Iowa  City,  la ...  Press-Ctltsen ...  (e)  1,833,964  477,288  1,172,108  141,970 

(Total  includes  42,598  lines  legal) 

Iron  Mountain, 

Mich . News . (e)  1.646,008  409,276  1,147,762  60,284 

(Total  includes  28,686  lines  legal) 

Ithaca,  N,  Y. ..  .Journal-News,  .(m)  3,044,462  516,926  2,074,400  32,862 

(Total  includes  29,274  lines  legal) 

Jeannette,  Pa. ..  Yewj-£)t£polcfc. .(e)  1,264,152  168,956  916,188  123,452 

(Total  includes  55,556  lines  legal) 

Jonesboro,  Ark. .  Triimne . (e)  857,282  246,162  590,152  11,597 

(Total  includes  9,371  lines  legal) 

Keokuk,  la . Gate  City . (e)  1,449,761  378,532  991,914  49.672 

(Total  includes  29,643  lines  legal) 

Kingsport,  Tenn. rimer . (e)  581,882  178,374  361,970  41,538 

Sunday  ed . (s)  271,432  73,094  193,340  4,998 

Total . (es)  853,314  251,468  555,310  46,536 

La  Porte,  Ind ...  Herald  i4  rgur ...  (e)  1,876,294  385,126  1,350,048  92,106 

(Total  includes  49,014  lines  legjil) 

Lawton,  Okla ... Conrlila/ion _ (es)  1,575,312  286,860  1,112,540  137,592 

(Total  includes  38,320  lines  legal) 

Logan,  Utah ....  Journal . (e)  698 , 298  . 

Long  Branch, 

N.J . Record . (e)  2,781,058  385,077  2,103,913  242,606 

(Total  includes  49,462  lines  legal) 

Lubbock,  Tex... Avalanche . (m)  1,656,620  300,762  1,065,302  290,556 

Sunday  ed . (s)  800,138  159,656  619,066  101,416 

Total . (ms)  2,456,758  460,418  1,684,368  391,972 

Journal . (e)  1,610,910  299,012  987,602  324,296 

Mankato,  Minn. free  Prers . (e)  2,488,610  580,762  1,767,682  140,168 

Marietta,  O . Times . (e)  1,997,145  464,464  1,262,037  200,858 

Sunday  ed . (s)  236,390  41,916  164,318  30,156 

Total . (es)  2,233,535  506,380  1,426,355  231,014 

(Total  includes  69,786  lines  legal) 

Marinette,  Wis..£:ag/e-5^ar . (e)  1,296,159  284,410  943,488  33,471 

(Total  includes  34,790  lines  legal) 

Martins  Ferry.  O.  Timer . (e)  3,178,348  576,142  2,584,206  15,000 

(Total  includes  3,227  lines  legal) 

Mattoon,  Ill. ..  ./aMrna/-Ga2ei<e..(e)  1,314,768  369,964  788,480  96,152 

(Total  includes  60,172  lines  legal) 

Meadville,  Pa. . .  Tribune- 

Republican ...  (me)  2,703,334  396,400  2,204,356  63,270 

(Total  includes  39,308  lines  legal) 

MUlville,  N.J...  Pe/)«6/ican . (e)  1,151,315  250,645  874,982  25,688 

Minot,  N.  D....  Ae«>r . (e)  2,154,306  632,058  1,309.924  181.258 

(Total  includes  31,066  lines  legal) 

Moberly,  Mo.  .  .  Monitor-Index  Gf 

Democrat . (e)  1,553,804  343,798  1,073,520  114,184 

(Total  includes  22,302  lines  legal) 

Monroe,  Mich. ..  Aewr . (e)  2,391,830  360,724  1,734,026  179.774 

(Total  includes  117,306  lines  legal) 

Morristown, 

N.J . Record . (e)  2,196,210  337.094  1,608,558  185,640 

(Total  includes  64,918  lines  legal) 

Muscatine,  la. .  .Journal  fir  News- 

Tribune .  (e)  1.805,726  517,230  1,213,808  74,688 

New  Kensington, 

Pa . Dispatch . (e)  2,517,284  258,681  2,028,639  229,964 

Owosso,  Mich... Arg«r-Prerr....(e)  2,296,491  375,886  1,831,746  88,859 

Painesville,  O...T<!tegrapA . (e)  1,957,956  332,010  1,433,362  86,296 

(Total  includes  106,288  lines  legal) 

Parsons,  Kan. .  .5«fi . (es)  2,058,210  385,224  1,533,686  97,356 

(Total  includes  41,944  lines  legal) 

Ponca  City, 

Okla . News . (e)  1.262,702  282,002  783,062  167,426 

Sunday  ed . (s)  440,412  84,910  299,530  48,580 

Total . (es)  1,703,114  366,912  1,082,592  216,006 

(Total  includes  37,604  lines  legal) 

Pottstown,  Pa..  News . .(m)  1,986,618  465,216  1,356,405  164,997 

(Legal  included  in  classified) 

Provo,  Uteh _ Herald . (es)  1,482,628  382,494  959,742  87,360 

(Total  includes  53,032  lines  legal) 

Redlands,  Cal... Forri . (e)  2,105,810  382,284  1,507,744  185,374 

(Total  includes  30,408  lines  legal) 

Reno,  Nev . Gazette..^ . (e).2, 152,724  622,244  1,343,062  187,418 

Rome,  Ga . News- Tribune,  .{e)  1,228,206  272,188  805,378  109,200 

Sunday  ed . (s)  513,884  112,602  370,426  30,856 

Total . (es)  1,742,090  384,790  1,175,804  140,056 

(Total  includes  41,440  lines  legal) 

Rutland,  Vt _ Herald . (m)  2,670,938  675,273  1,837,510  158,155 

St.  Augustine, 

Fla . Record . (e)  938,110  209,397  630,931  46,599 

Sunday  ed . (s)  358,486  86,870  266,896  3,936 

Total . (es)  1,296,596  296,267  897,827  50,535 

(Total  includes  51,967  lines  legal) 

Salina,  Kan . Journal . (e)  2,627,814  562,016  1,926,456  139,342 

Santa  Cruz,  Cal.. Sen<»W . (es)  1,497,888  183,974  660,226  388,416 

(Total  includes  154,056  lines  legal) 

Southbridge, 

Mass . News . ..(e)  1,470,166  124,720  1,280,400  51,606 

(Total  includes  13,440  lines  legal) 

Streator,  Ill . Ttmer-Prerr. ... (e)  1 ,954,918  422,702  1,352,862  152,348 

(Total  includes  27,006  lines  legal) 

{Continued  on  page  76) 


Indiana’s  Industrial  and 
Agricultural  Position 
Is  Worth  Studying 

SIGNIFICANT  changes  have  taken  place  in 
the  growth  of  Indiana,  since  the  last  decade 
of  the  nineteenth  century.  Prior  to  1880  the 
value  of  farm  products  in  the  State  exceeded  that 
of  the  manufacturers  but  since  that  date  manu¬ 
facturers  have  grown  to  such  a  degree  that  at 
present  over  two-thirds  of  the  primary  income  in 
the  state  comes  from  manufacturing  and  less  than 
one-third  from  agriculture. 

Notwithstanding  the  growth  of  manufacture  in 
the  Hoosier  State,  Indiana  still  remains  as  one  of 
the  leading  agricultural  States  of  the  nation. 
Indiana  ranks  thirteenth  in  the  total  value  of  farm 
products,  producing  about  one-eighth  of  the  corn 
and  about  three  per  cent  of  the  total  value  of  crops 
in  the  United  States. 

Since  1860  the  value  of  agricultural  products  has 
increased  from  $103,000,000  to  $444,000,000  annu¬ 
ally  and  during  the  same  period  the  value  of  manu¬ 
facturing  has  increased  from  $43,000,000  to 
$2,150,000,000.  These  facts  are  sufficient  evidence 
to  show  that  the  Hoosiers  of  Indiana  have  prog¬ 
ressed  greatly.  Today  Indiana  enjoys  an  eminent 
place  in  both  agriculture  and  industry. 

Its  people  are  wealthy  and  have  considerable 
means  to  enjoy  the  best  of  the  world’s  goods.  That 
thy  spend  freely  is  very  evident.  A  trip  thru  their 
cities  will  show  that  their  style  of  living  is  much 
higher  than  usually  found  in  the  average  well-to-do 
American  city. 

The  Indiana  Market  is  worthy  of  the  advertising 
effort  of  every  National  advertiser.  Why  not  plan 
a  campaign  in  the  daily  newspapers  listed  below: 


••Columbus  Republican . 

. (E) 

Circu¬ 

lation 

5,050 

Rat*  for 
5,000 
Unea 
.03 

••Fort  Wayne  Journal-Gazette.. 

. (M) 

43,791 

.09 

••Fort  Wayne  Journal-Gazette.. 

. (S) 

31,414 

.09 

••Fort  Wayne  News-Sentinel..., 

. (E) 

46.989 

.12 

••Indianapolis  News . 

. (E) 

136,263 

.27 

••Indianapolis  Star . 

. (M) 

108,505 

.20 

••Lafayette  Journal  &  Courier.  • 

1  (M)  8,708  1 
)  (E)  14.963  J 

23,671 

.07 

••Indianapolis  Star . 

. (S) 

155,661 

.27 

ttLa  Porte  Herald-Argus . 

. (E) 

6,962 

.04 

••Marion  Leader  Times . 

...(M&S) 

9,256 

.04 

ttMuncie  Star . 

. (M) 

23.550 

.08 

ttMuncie  Star . 

. (S) 

15,535 

.08 

TTShelbyville  Ueraorrat . . 

. (E) 

4.203 

.025 

••South  Bend  News-Times . . 

. (E) 

29,876 

.08 

••South  Bend  News-Times . 

. (S) 

28,299 

.08 

••South  Bend  Tribune. ..  (S)  27,161. ..(E) 

28,617 

.07 

••Terre  Haute  Tribune . 

....(E&S) 

22,863 

.06 

••Terre  Haute  Star-Post . 

,...(M&E) 

48367 

.12 

••Terre  Haute  Star . 

. (S) 

27,135 

.07 

**  A.  B.  C.  Publishers’  Statement,  April  1,  1929. 
tt  Government  Statement,  April  1,  1929. 
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Bvrd  Radios  for  Swifts  Brookfield  Butter 


BYRD 


ED  BV 

ork  ®\mpa 


j^TJGTlST 


lOth, 


^  no.BX9  CO.B.CT.T  OK  OOH  ^  ^  0® 

,  THODGffT  I  had  „^nncT  THAT  )I»E  AEi. 

«CH  M.  WCEtUKT  PKOMW  T* 

B^TEB  «  SOCK  M<  ^  SEIiCTED  K  B^TTE  . 

WOOSAKt)  POOKBS  I  COO  ^ 

BKPBBmOK.  I 


Swift’s 

Brookfield  Butter 
Creamery  Fresh 
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City 

Sunbury,  Pa. . . 

Sunbury,  Pa. . . 
Tallahas^,  Fla 

Tamaqua,  Pa. . 

Valdosta,  Ga _ 

Vancouver, 
Wash . 


Vandergrift,  Pa. 
Vincennes,  Ind. 

Walla  Walla, 
Wash . 


Walla  Walla, 
Wash . 


Waterville,  Me. 
Webster,  Mass. 
Whittier,  Cal. . . 
Wilson,  N.  C... 


{Continued  from  page  74) 

Total  Display 

Paper  Published  Linace  National  Local  Classified 

DaUy . (e)  1,463,969  323,015  1,046,196  94,760 

(Legal  and  classified  combined) 

lUm . (e)  1,626,870  425,222  1,128,708  72,940 

Flo.  7V«t»i(es)  1,059,296  148,680  858,760  15,176 

(Total  includes  36,680  lines  legal) 

CourKT . (e)  1,250,248  316,810  933,438  . 

(Classified  included  in  local) 

Times . (e)  1,177,561  . 

Columbian . (e)  1,380,498  299,145  916,951  147,812 

(Total  includes  16,590  lines  legal) 

.News . (e)  1,398,012  138,810  1,147,118  112,084 

Commercial...  (ms)  1,638,799  327,223  1,151,738  119,140 

(Total  includes  40,698  lines  legal) 

Bulletin . (e)  2,214,800  552,888  1,477,308  184,604 

Sunday  ed . (s)  607,740  110,054  450,478  47,208 

Total . (es)  2,822,540  662,942  1,927,786  231,812 

Union . (m)  1,200,006  158,784  860,482  120,708 

Sunday  ed . (s)  482,966  81,236  364,924  33,684 

Total . (ms)  1,619,822  240,024  1,225,406  154,392 

(Total  includes  63,154  lines  legal) 

Sentinel . (m)  1,609,986  431,004  1,028,384  150,598 

(Legal  included  in  local) 

Times . (e)  814,310  235,620  544,278  34,412 

(Legal  included  in  local) 

News . (e)  2,332,218  348,628  1,750,644  179,396 

(Total  includes  53,550  lines  legal) 

Times . (e)  1,029,037  347,551  613,280  17,412 

(Total  includes  50,794  lines  legal) 


NEWSPAPERS  IN  CITIES  OF  10,000  TO  14,999  POPULATION 


Ada,  Okla . News . (e)  1,083,252  205,926  780,332  75,642 

Simday  edition. . (s)  400,036  85,904  297,654  16,478 

ToUl . (es)  1,483,288  291,830  1,077,986  92,120 

(Total  includes  21,352  lines  legal) 

Adrian,  Mich.  ..  7e/«gram . (e)  1,719,230  448,756  1,614,550  105,924 

Albert 

Minn...’ . Tribune . (e)  1.521,492  354,634  971,054  92,148 

(Total  includes  103,656  lines  legal) 

Alpena.  Mich. ..  ATewi . (e)  1,734,712  238,742  1,248,716  145,082 

(Total  includes  102,172  lines  legal) 

Ames,  la . Tribune  and 

Times . (e)  1,172,165  224,681  763,635  98,586 

(Total  includes  85,263  lines  legal) 

Anaheim,  Cal... . (e)  1,714,837  369,922  1,073,660  271,255 

(Total  includes  18,564  lines  legal) 

Annapwlis,  Md . . Captto/ . (e)  756,000  168,000  554,400  . 

(Total  includes  33,600  lines  legal) 

Antigo,  Wis . Journal . (e)  1,040,368  241,850  730,814  54,628 

(Total  includes  13,076  lines  legal) 

Arkansas  City, 

Kan . TraxeUr . (e)  2,250,584  304,836  1,853,894  79,870 

(Total  includes  11 ,984  lines  legal) 

Ashland,© . rtmei-Gawf/^..  .(e)  2,022,870  321,674  1,513,876  187.320 

Ashland,  Wis.,.. Frew . (e)  1,289,554  285,684  969,402  22,876 

(Total  includes  11 ,592  lines  legal) 

Baker,  Ore . Democrat-Herald{e)  1,131,606  296,002  722,176  60,830 

(Total  includes’ 52,598  lines  legal) 

Beatrice,  Neb.... 5un . (e)  1,143.352  287,588  747,152  70,560 

(Total  includes  38,052  lines  legal) 

Beckley,  W.  Va.. Post-Herald.  .  .(m)  798,196  270,424  427,084  54,824 

(Total  includes  45,864  lines  legal) 

Beckley,  W.  No... Register . (e)  527 ,310  135 ,226 

Sunday  edition. . (s)  190,834  63,280 

ToUl . (es)  718,144  198.506 

Bellefontaine,  O.  Examiner . (e)  1 ,865 ,781  374,262 

(Total  includes  50,625  lines  legal) 

Blytheville,  hrk.  Courier-  News. . .  (e)  627  ,000  240 ,000 

(Total  includes  20,000  lines  legal) 

Bemidji,  Minn . .  Ft»««er . (e)  903,223  239,255 

(Total  includes  55,360  lines  legal) 

Bend,  Ore . Bulletin . (e)  1,434,097  317,884 

(Total  includes  50,197  lines  legal) 

Bennington,  Vt.. Banner . (e)  1,543,249  271,432 

(Legal  included  in  local) 

Big  Springs,  Tex.HeraW . (e)  1,297,513  125,636 

*  Sunday  ed . (s)  207,774  26,866 

Total . (es)  1,505,215  152,502 

(Total  includes  11,277  lines  legal) 

Bismarck,  N.  D.  (e)  1,311,975  459,694 

(Total  includes  46,424  lines  legal) 

Boone,  la . News-Republican{e)  1,148,183  316,582 

(^Legal  included  in  local) 

Bowling  Green, 

Ky . Park  City  News {e)  2, m. 20$  762,421  2,038,782  184,570 

(Legal  included  in  classified) 

Brainerd,  Minn..Dti/»otefc . (e)  2,164,005  1,023.180  1,010.600  130,225 

Brattleboro,  Vt.. Fey ormer . (e)  1,907,892  360,612  1,547,280  . 

(Classified,  legal  included  in  local) 

Bremerton,  Wash.  News-Search¬ 
light . (e)  900.666  257.872  486.540  131 .040 

(Total  includes  25,214  lines  legal) 

Bristow,  Okla... Fecerd . (e)  662,214  170,478  459,676  23,520 

(Total  includes  8,540  lines  legal) 

Brownsville,  Pa.. refegrapA _  (e)  1.483,006  267,582  1.101,002  92,134 

(Total  includes  22,288  lines  legal) 

Butte,  Mont _ Post . (e)  2,413,410  517,575  1,400,780  495,055 

Standard . (ms)  3,367,308  1,017,786  1.755,586  593,936 


392.084  . 

127.554  . 

519,638  . 

1,335,642  105.252 

325,000  42.000 

532,168  76,440 

984.592  81,424 

1,235,739  36,078 

985,068  175,532 

160,860  20,048 

1,145,928  195,508 

719.857  86,000 

786,017  45,584 


Total  Display 

City  Paper  Published  Linace  National  Local 

Cadillac,  Mich.  News . (e)  1,145,970  836,920  183,987 

(Total  includes  82,802  lines  le^al) 

Canton,  Ill . Ledger . (e)  848,949  324,817  458.038 

(Total  includes  22 ,554  lines  legal) 

Carlisle,  Pa . Sentinel . (e)  1,301,846  . 

Centralia,  Wash. Chronicle . (e)  1 .533 . 182  355 .967  1 ,030 .690 

(Total  includes  38,850  lines  legal) 

Chanute,  Kan. . .  Tribuw. . . (e)  1 .312 .290  298 .942  1 .013,348 

Chillicothe,  Mo. .  Constitution- 

Tribune . (e)  1,024,814  275,968  670,236 

(Total  includes  23,198  lines  legal) 

Claremont,  N.H.Fflg/e . (e)  1,218,049  254.702  898.618 

(Total  includes  5,565  lines  legal) 

Clarksdale,  Miss.Fegwf«r . (e)  1,269,058  357,182  808,206 

(Total  includes  58,072  lines  legal) 

Clarksville, Tenn.L«a/-CArontc/e..  .(e)  1,078,281  238,000  800,268 

Clearfield,  Pa...  Frogreij . (e)  1,713,894  381,794  1,171,996 

(Total  includes  51,954  lines  legal) 

Clinton,  Ind ....  . (e)  786,198  177,506  554,834 

Coeur  d’Alene, 

Idaho . Press . (e)  526,636  185,738  236,584 

(Total  includes  46,494  lines  legal) 

Cormea,\it,  O. ...  News-Herald. .  .{e)  1,307,531  208,936  1,043,728 

Coshocton,  O. . .  Tribune . (es)  1 .893,262  417 .368  1 .235 .570 

(Total  includes  30,646  lines  legal) 

Dover,© . ReporUr . (e)  1,795,598  323,190  1,369,452 

(Total  includes  31,962  lines  legal) 

Duncan,  Okla. .  .Banner . (es)  723,175  152,936  527,492 

East  Strouds¬ 
burg,  Pa . Sun . (m)  1,073,800  172,256  901,544 

(Total  includes  26,964  lines  legal) 

El  Centro,  Cal.  .Imperial  Valley 

Press . (e)  1,324,666  360,415  733,055 

(Total  includes  60,236  lines  legal) 

El  Dorado,  Kan.Times . (e)  1 .553 ,580  310 ,842  1 .171 ,506 

(Total  includes  26,264  lines  legal) 

Elizabeth  City, 

N.  C . Advance . (e)  1,012,309  267,638  664,325 

Faribault,  Minn.  Newi . (e)  1,258,733  257,656  889,350 

(Total  includes  21,175  lines  legal) 

Ft.  Collins,  Colo. £*/>res5  Cottrt«r(es)  1,878,604  324,324  1,449,056 

(Total  includes  34,678  lines  legal) 

Fostoria,  O . Review . (e)  1,177,766  . 

Fostoria,  O . Times . (e)  1,536,753  268,831  1,157,763 

(Total  includes  65,219  lines  legal) 

Frederick,  Md. . .  Post . (m)  1 . 65  7 . 992  396,124  1 , 1 33 . 8 10 

News . (e)  2,234,330  396,124  1,676,492 

Fremont,  Neb _ Tribune . (e)  1,613,430  315,420  1,127,259 

(Total  includes  49,952  lines  legal) 

(Continued  on  page  78) 


Claasifiad 

42,261 

43.540 

iby.m 


55,412 

59.164 

45,598 

40,012 

108.150 

36,358 

57,820 

30,724 

209,678 

70,994 

42,117 

537,744 

170,870 

44,968 

80,346 

90.552 

70.546 

44i946 

128.058 

161,714 

120,799 


Don’t  Take  Chances 
Use  Wood  Dry  Mats 

I  ET  the  experience  of  other  successful 
^  publishers  guide  you  out  of  stereo¬ 
typing  difficulties.  Wood  Dry  Mats  are 
a  known  quantity — always  uniform. 


FLONG  CORPORATION 

STILLWATER.  N.Y. 


Moiatenlng 

Equipmaat 


Scorchars 


ALWAYS  UNIFOAM 


Cork  and  Felt 
Moldinc  Blanketa 


No.  64  Parting  Powder 
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A.  B.  C.  Week 

Chicago  will  be  the  Mecca  for  Advertising 
Men  the  fourth  week  in  October. 

Several  important  eonventions  will  be  held 
there  that  week,  winding  up  with  the 

Annual  Convention  of  the 

AUDIT  BUREAU  of  CIRCULATIONS 

Thursday  and  Friday,  October  24  and  25 


STEVENS  HOTEL,  CHICAGO 

To  get  the  most  out  of  the  time  and  money 
spent,  those  attending  the  various  meetings 
earlier  in  the  week  should  arrange  to  stay  for 
the  A.  B.  C.  meeting  on  Thursday  and  Friday. 
Some  are  interested  in  each  of  the  important 
eonventions,  but  all  are  interested  in  the  ques¬ 
tions  to  be  discussed  at  the  A.  B.  C.  meeting. 

PROGRAM 

Thursday,  10  A.  M. — General  session.  President’s  report  and  dis¬ 
cussions. 

Thursday,  2  P.  M. — Divisional  meetings. 

Friday,  9  A.  M. — General  session.  Miscellaneous  business. 

Friday  evening — Annual  Dinner.  The  earlier  the  reservations  the 
better  the  seating  arrangements. 

AUDIT  BUREAU  OF  CIRCULATIONS 
165  WEST  WACKER  DRIVE 
CHICAGO 
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(Continued  from  page  76) 


National  Local 
Display 

407,750  740,922 


Display 

City  Paper  Published  Linaye  National  Local 

Fremont,  O . News . (e)  1.770.776  304.906  1.349.516 

(Total  includes  19,460  lines  legal) 

Fremont,  O . Messenger . (e)  1,731.068  177.469  1,499,462 

(Total  includes  18,467  lines  legal) 

Fullerton,  Cal . . .  News  T ribune  ..(e)  1 , 808 , 324  314 , 482  1 , 296 , 862 

(Legal  included  in  classified) 

Gainesville,  Fla.. Sun . (m)  1,058,901  256,561  756,594 

(Legal  included  in  local) 

Globe,  Ariz . Record . (m)  985,138  301,112  528.206 

(Total  includes  61 ,796  lines  legal) 

Goshen,  Ind .... Democro/ . (e)  774,912  143,934  417.646 

Goshen,  Ind . News-Times.  ...(e)  1 .401 .800  318 .000  762.500 

(Total  includes  149,500  lines  legal) 

Grand  Haven, 

Mich . Tribune . (e)  1,106,583  191.058  788.350 

(Total  includes  87,738  lines  legal) 

Greeley,  Colo. .  .Tribune . (me)  2,011,755  314,016  1.510,218 

(Total  includes  33,220  lines  legal) 

Greenwood,  S.  C./»Kiex-7ottr»w7. . (es)  1,329,582  301,891  923.251 

(Total  includes  27,440  lines  legal) 

Harrisburg,  Ill.. .Ref trier . (e)  1,029,321  309,485  694,050 

(Total  includes  7,563  lines  legal) 

Hastings,  Vieb...  Tribune . (e)  1,527,008  559,216  767.340 

(Total  includes  12,600  lines  legal) 

Helena,  Mont . . .  Record-Herald.  ..(e)  1 , 133 , 190  393 , 7 10  645 . 148 

(Total  indudes  52,556  lines  legal) 

Herkimer,  N.  Y .  Telegram . (e)  1 .025 .546  228,710  692 .888 

(Legal  and  classified  combined) 

Hoquiam,  Wash. Washingtonian. (m)  1,455,832  255,654  1,052,646 

(Total  includes  18,256  lines  legal) 

Hudson,  N.  Y... Star . (m)  1,181,992  189.238  856,240 

Hudson,  N.Y..:Refwler . (e)  1,185,514  148,492  878,268 

(Total  includes  34,123  lines  legal) 

Huron,  S.  D . . . .  Huronite . (e)  1 .802 .430  433 ,531  1.167. 250 

(Total  includes  69,853  lines  legal) 

Idaho  Falls.  Ida. . (e)  1,153,068  375.872  710.332 

Keene,  N.  H....5«tltn«l . (e)  2,271,206  453,782  1.736.924 

Kingston,  N.  C.. Free  Prwr . (e)  1,145,788  244.762  870.870 

Kiricsville,  Mo...£:xFrMr . (e)  1,030,176  194,460  827.750 

(Total  includes  7,966  lines  legal) 

La  Grande,  Ore.  06refTer . ...(e)  1,621,676  355,908  1,175.426 

Lawrence,  Kan. .yei«mo/-W''orW. . (e)  2,096,220  451,738  1,644.482 

Little  Falls,  N.Y. r»m<r . (e)  964,728  22,975  941.753 

Linroln,  Ill . Courier . (e)  1,115,168  269.890  781.851 

(Total  includes  28,175  lines  legal) 

Logan,  Utah.... Herald . (me)  951,840  142,310  725,032 

(Total  includes  21,090  lines  legal) 

Longview,  Wash.  News . (e)  1,593,783  _  372,271  901,747 

(Total  includes  74,358  lines  legal) 

Mamaroneck, 

N.  Y . Times . (e)  1,221,822  229,824  911.456 

Marion.  Ill . Post . (e)  689.444  131,852  521,430 

(Total  includes  17,262  lines  legal) 

Marion,  Ill . Republican . (e)  963,279  336,385  525,298 

(Total  includes  41,356  lines  legal) 

Marquette, 

Mich . Mining Joumal.(m)  2,181,200  434,742  1,596,000 

Marysville,  (^..Appeal- 

Democrat . (e)  1,723,680  407,470  1,028,034 

(Total  includes  67,144  lines  legal) 

McAlester.Okla.  News-CaFtla2...(e)  1,263,122  321,174  897,456 

Sunday  ed . (s)  178,626  61,726  106,820 

Total . (es)  1,441,748  382,900  1,004.276 

Medford,  Ore. .  .Af at/  Friititne.  .(es)  2,362,122_  476,336  1,640,716 

(Total  includes  48,860  lines  legal) 

Mexia,  Tex . News . (e)  1,192,268  205,730  910,980 

Sunday  ed . (s)  259,350  59,752  186,718 

Total . (es)  1,451,618  265,482  1,097,698 

(Total  includes  9,646  lines  legal) 

Miami,  Okla. . . .  News-Record... .  (e)  1,352,554  341 ,040  856,814 

(Total  includes  1 19,224  lines  legal) 

Middleboro,  Ky.  News . (e)  584,822  183,806  371.364 

(Total  includes  20,384  lines  leg^) 

Miles  City, 

Mont . Star . (es)  1,474,093  397,800  943,063 

(Total  includes  35,620  lines  legal) 

Mitchell,  S.  D...Re/»«Wicon . (e)  1,906,090  451,248  979,132 

(Total  includes  33,152  lines  legal) 

Moundsville, 

W.  Va . Echo . (e)  2,040,976  184,142  830,718 

(Total  includes  114,058  lines  legal) 

Mt.  Vernon,  Ill.. Refts/er- News... (e)  1,498,378  370,076  1,010,954 

(Total  includes  40,908  lines  legal) 

Mt.  Vernon,  O . .  Republican 

News . (e)  1,419,754  319,396  829,280 


Classified 

96.894 


213,332 

171,800 


1.499,462 

1,296,862 

756,594 


417,646 

762.500 


788,350 


767.340 


856,240 

878,268 

1.167.250 

710.332 

1.736,924 

870.870 

827,750 

1,175.426 
1.644,482 
941 .753 
781.851 

725,032 


911.456 

521,430 


1,596,000  150,458 


136,514 

124,631 


245,407 


321,174  897,456 

61.726  106,820 

382,900  1,004.276 
476,336  1,640,716 
5  legal) 

205,730  910,980 

59,752  186,718 

265,482  1,097,698 


371,364 


44,492 

10,080 

54,572 

196,210 


943,063  97,600 

979,132  442,568 


830,718  912,058 


Norfolk,  Nebr. ..  News . (e)  1,339,142  407,750  740,922 

(Total  includes  12,264  lines  legal) 

Olympia,  Wash. . Olympian . (ms)  1,283,864  426,160  774,600 

Olympia,  Wash.. 0/ym^n . (e)  1,106,405  304,262  669,423 

(Total  includes  52,612  lines  legal) 

Oneida,  N.  Y _ Dispatch . (e)  589,666  205,030  359,800 

(Legal  included  in  local) 

Oneonta,  N,  Y.  .Star . (m)  1,517,628  346,962  997,416 

(Total  includes  39,683  lines  legal) 

Orange,  Tex.  ..  .Z,ea</er . (e)  541,310  155,204  314,888 

(Total  includes  5 1 ,058  lines  legal) 

Ottawa,  Kan. ...  Herald . (e)  1,997,772  366,954  1,630,818 

Ottawa,  Kan _ Republican- 

Times . (e)  1,881,624  367,186  1,331,351 

(Total  includes  77,218  lines  legal) 

Pawhuska,  Okla .  Journal-  Capital  .(e)  1,028,589  296,765  681, 884 

(Total  includes  39,910  lines  legal) 

Palatka,  Fla ...  News . (e)  '  858,330  195,510  590,034 

(Total  includes  19,390  lines  legal) 

Palestine,  Tex.,  .//era/rf . (e)  1,142,666  184,548  915,222 

Palo  Alto,  Cal...  Ttmes . (e)  1.869,756  273,896  1,278,802 

(Total  includes  58,772  lines  legal) 

Paris,  Ill . Beacon- News... (e)  1,326,217  285,501  957,358 

(Total  includes  31,920  lines  legal) 

Phoenixville,  Pa .  Republican . (e)  1 , 335 , 699  . 

Port  Angeles, 

Wash . News . (e)  1,280,188  29,120  1,105,328 

(Total  includes  36,372  lines  legal) 

Port  Jervis,  N.  Y.  {7nwn-Ga*e//e. .  (e)  1,250,100  243,791  1,00( 

Pulaski,  Va . Southwest- 

Times . (es)  670,964  170,814  468,398 

Salem,  O . News . (e)  2 , 366 , 448  335,356  1,877, 386 

(Total  includes  31,542  lines  legal) 

Red  Wing,  Minn. Republican ...  (me)  807,559  224,252  491,386 

(Total  includes  56,347  lines  legal) 

Roswell,  N.  M.. Dispatch . (m)  829,164  156,520  588,532 

Sunday  ed . (s)  424,388  63,476  346,688 

Total . (ms)  1,253,552  219,996  935,220 

(Tot^  includes  19,292  lines  legal) 

St.  Joseph,  Mich.Nero/i- Press _ (e)  1,741,264  264,950  1,269,128 

(Total  includes  85,372  lines  legal) 

Sanford,  Fla.... Nero/d . (e)  961,064  210,644  549,164 

(Total  includes  93,548  lines  legal) 

Santa  Rosa,  Cal.  Press-Democrat(ms)  2,653,546  579,950  1,496,292 

(Total  includes  175,224  lines  legal) 

Santa  Rosa,  Cal . RepttWican . (e)  1,621,676  602,868  575,722 

(Total  includes  50,512  lines  legal) 

Sault  Ste.  Marie.  News . (e)  1,360,023  315,581  984,679 

Shelbyville,  Ind .  Democrat . (e)  2 , 365 ,953  267,736  2 , 053 , 996 

(Total  includes  25,815  lines  legal) 

Sterling,  Ill . GazetU . (e)  2,141,188  332,500  1,649,718 

(Total  includes  24,850  lines  legal) 

Stevens  Point, 

Wis . Journal . (e)  1,432,784  317,251  1,066,327 

(Total  includes  20,261  lines  legal) 

Tarentum,  Pa. . .  Vo//ey  News _ (e)  2,079,763  142,434  1,858,852 

(Total  includes  22,199  lines  legal) 

Tarrytown,  N.  Y.  News . (e)  2,406,008  184,110  1,947,442 

(Total  includes  111,580  lines  legal) 

Twin  Falls, 

Idaho . Times . (e)  1,206,002  221,074  921,914 

Two  Rivers,  Wis.Repor/er . (e)  920,248  152,642  728,854 

(Total  includes  24,444  lines  legal) 

Tyrone,  Pa . Herald . (e)  1,067,824  189,924  803,434 

Urbana,  Ill . Courier . .'..(e)  1,202,810  261,436  843,556 

(Total  includes  42,140  lines  legal) 

Valparaiso,  Ind..  Vidette- 

Messenger . . .  .(e)  1,295,449  253,316  883,008 

(Total  includes  82,880  lines  legal) 

Ventura,  Cal _ County  Star. ..  .(e)  1,836,593  306,191  1,231,124 

(Total  includes  23,604  lines  legal) 

Vernon,  Tex ....  Record . (e)  1,577,884  177,366  1,346,282 

Warren,  Pa . Times- Mirror. . .  (e)  2 , 68 1 , 008  464,520  2,073,907 

Washington,  Ind. Democro/ . (e)  1,158,360  207,662  872,074 

Washington,  Ind.Hera/d . (e)  1,125,674  136,059  912,370 

(Total  includes  37,632  lines  legal) 

Waynesboro,  Pa .  Record-Herald.  ..(e)  1,431, 043  285 , 695  936 ,791 

(Total  includes  82,103  lines  legal) 

di&^clicc 

Wash...’ . World . (e)  2,727,029  659,946  1,722,597 

(Total  includes  38,509  lines  legal) 

O/li  ester 

Pa . \.  .Local  News . (e)  2.216,754  449,910  1,250,202 

Westerly,  R.  I... 5«n . (es)  1 , 794 , 1 70  418,012  1,295,434 

Winfield,  Kas ... Caarier . (e)  1,221,518  281,078  837,532 

(Total  includes  13,710  lines  legal) 


774,600 

669,423 


997,416 


1,331,351 


915,222 

1,278,802 

957,358 


1,105,328 


468,398 

1,877,386 

491,386 

588,532 

346,688 

935,220 

1,269,128 


575,722 

984,679 


1,649,718 


1,066,327 


921,914 

728,854 

803,434 

843,556 


253,316  883,008 

s  leg^) 

306,191  1,231,124 
5  legal) 

177,366  1,346,282 
464,520  2,073,907 
207,662  872,074 

136,059  912,370 

s  legal) 

285,695  936,791 


1,295,434 

837,532 


Clu«ifia4 

178,206 

83,104 

80,108 

24,836 

133,567 

20,160 


42,896 

258,286 


31,752 

122,164 


104,104 


516,642 

80,724 

89,208 


Murphysboro, 

Ill . Independent . (e)  802,914  234.374  494,088 

(Total  includes  40,236  lines  leg^) 

Nampa,  Idaho.. .Free  Presi . (e)  973,575  259,379  677,652 

(Total  includes  9,081  lines  legal) 

New  Phila¬ 
delphia,  0....r»mei . (e)  1,785,602  371,924  1,242,584 

Newton,  Kan . . .  Kansas- 

Republican ...  (e)  1,426,032  262,310  1,089,900 

(Total  includes  26,964  lines  legal) 

Niles,  Mich....5tor . (e)  1,534,344  298,536  1,098,776 

(Total  includes  42,476  lines  legal) 


494,088 


677,652 


1,089,900 


171,094 


NEWSPAPERS  IN  CITIES  OF  5,000  TO  9,999  POPULATION 


Albany,  Ore ....  Z)ewacra/-flera/d(e)  1,276,646  379,792 

(Total  includes  46,046  lines  legal) 

Abilene,  Kan _ Reflector . (e)  1,257, 088  229 , 264 

(Total  includes  6,818  lines  legal) 

Albion,  Mich _ Recorder . (e)  1,191,848  203,238 

(Total  includes  32,018  lines  legal) 

Alva,  Okla . Review-Courier.. (e)  2,211,688  353,800 

(Total  includes  84,000  lines  legal) 

Athens,  O . Messenger . (es)  1,661,007  383,024 

Atlantic,  la . News- Telegraph. (e)  919,940  223,944 

((Total  includes  33,572  lines  legal) 

Augusta,  Kan . . .  Gazette . (e)  389,642  103,934 

(Total  includes  2,121  lines  legal) 
(Continued  on  page  80) 


715,190 

135,618 

951,510 

69,496 

905,142 

51.450 

1,690,000 

83,888 

1,079,351 

586,992 

198,632 

75.432 

278,310 

5.277 

Newspaper  Space  Buyers 
meet  Jbetween  the  Covers 

of  the  Market  Guide 

The  Market  Guide  is  the  most 
thumbed  book  Advertisers  and 
Space  Buyers  use.  It  is  the  one 
book  they  keep  on  their  desks 
constantly — that  is  never  shelved 
— and  which  they  cannot  afford  to 
misplace.  Your  advertisement  on 
the  same  page  or  the  page  oppo¬ 
site  the  survey  of  your  newspaper 
city  is  bound  to  be  seen  by  every 
user  of  the  Guide — and  will  be 
read  by  those  people  who  spend 
93.9%  of  the  known  total  news¬ 
paper  advertising  appropriations. 

The  story  of  your  newspaper  and  its  position  in  your  market  will  meet 
with  profitable  response  because  both  the  survey  and  your  advertisement 
form  a  component  part  of  the  Market  Guide.  Each  is  incomplete  with¬ 
out  the  other — each  needs  the  other.  They  meet  at  the  psychological 
moment  when  the  space  buyer  and  national  advertiser  is  planning  his 
advertising  expenditure. 

The  problem  of  increasing  your  national  advertising  linage — constantly 
focusing  the  value  of  your  newspaper  and  your  market  before  the  space 
buyer  and  national  advertiser  is  solved  if  you  prominently  display  your 
story  in  the  1930  Market  Guide. 

There  is  still  time  to  reserve  good  position. 

Write  or  wire  reservation  today 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABULATION 


(^Continued  from  page  78) 


City 

Ballston  Sp>a, 
N.  Y . 


Pap«r 


Total 

Lina^ 


Display 

National 


Berlin,  Wis. 


257,060 

261,921 


.Journal . (e)  303,533  51,317 

(Total  includes  37,881  lines  legal) 

.Journal . (e)  540,302  136,584 

(Total  includes  27,776  lines  legal) 

Blackfoot,  Idaho.Btt/fe/in . (e)  690,678  200,312 

(Total  includes  30,164  lines  legal) 

Bonham,  Tex .  . .  Favorite . (e)  1 , 080 , 400  210, 000 

(Total  includes  8,800  lines  legal) 

Bowling,  Green, 

Ohio . Sentinel- 

Tribune . (e)  1,286,064  231,818 

(Total  includes  60,596  lines  legal) 

Bozeman,  Mont . Chronicle . (ms)  1,201,354  197,988 

Brenhcim,  Tex. .  .Banner- Pre55. .. (e)  763,764  190,862 

(Total  includes  6,958  lines  legal) 

Burlington,  Ka.vi.Repuhlican . (e)  868 ,730  141,232 

(Total  includes  17,640  lines  legal) 

Camden,  Ark. ..  iVewj . (e)  *804,376  202,956 

(Total  includes  12,300  lines  legal) 
•(Statement  for  i)eriod  Feb.  1  to  June  30) 

Canandaigua, 

N.  Y . Messenger . (e)  1,040,239  201,135 

(Total  includes  16,254  lines  legal) 

Catekill,  N.  Y...3fai/ . (e)  1,744,470  115,440 

Centerville,  la...  .lowegian  df 

Citizen . (e)  1,055,362  291,242 

(Total  includes  27,398  lines  legal) 

Cherokee,  la _ Times . (e)  763,646  222,600 

(Total  includes  33,900  lines  legal) 

Circle ville,  Ohio. . (e)  994,350  171,416 

Clifton  Forge,  Va./?CTi«w . (e)  810,248  292,542 

(Legal  included  in  local) 

Clinton,  Okla. . .  News . (e)  819,514 

Colton,  Cal . Courier . (e)  1,129,607 

(Total  includes  216,134  lines  legal) 

Concordia,  Kan. .  Blade- Empire . . .  (e)  823 , 400  . 

Corvallis,  Ore. .  .Gazette- Ttmei. .. (e)  1,102,220  274,092 

Crookston, 

Minn . Times . (e)  653,268  216,454 

(Total  includes  65,926  lines  legal) 

Cuero,  Tex . Record . (e)  1,132,044  287,194 

Sunday  ed . (s)  318,456  64,116 

Total . (es)  1,450,500  351,310 

Decatur,  Ind _ Democrat . (e)  917,908  158,534 

(Total  includes  35,210  lines  legal) 

Denton,  Tex _ Record-Chronicle  {e)  1,580,110  187,334 

Devils  Lake, 

N.  D . Journal . (e)  1,176,200  302,000 

(15,400  lines  legal  included  in  total) 

Dodge  City, Kan.G/o6« . (e)  1,851,421  296,336 

(Total  includes  29,050  lines  legal) 

Dowagiac,  Mich .  Aeais . (e)  1,040,634  181,748 

(Total  includes  20,552  lines  legal) 
Durango,  Colo .  .  Herald- Democratic)  1,103,710  365 , 000 

(Total  includes  1,460  lines  legal) 
Edwardsville,  Ill./nte//jge««r .  .  . . (e)  918,742  189,622 

Fairmont,  Minn. . (e)  825,246  _  191,212 

(Total  includes  44,870  lines  legal) 

Falls  City,  Neb.. /oMrno/ . (e)  910,770  172,690 

(Total  includes  223,524  lines  legal) 

Franklin,  Ind. .  .Star . (e)  1,609,561  512,688 

(Total  includes  19,032  lines  legal) 

Gallon,  Ohio. ..  ./ngtttVer . (e)  996,352  278,320 

Grants  Pass,  Ore. Ce«rter . (e)  826,070  174,216 

(Total  includes  10,500  lines  legal) 

Great  Bend,Kan.  T ribune . (e)  1,148,798  297 , 990 

(Total  includes  25,998  lines  legal) 

Greencastle,  Ind. Bonner . (e)  821,184  163,800 

(Total  includes  21,840  lines  legal) 

Greenville,  Mich.  News . (e)  827 , 440  157 , 140 

(Total  includes  28,168  lines  legal) 

Greensburg,  Ind .  News . (e)  1,750, 900  321, 000 

(Total  includes  59,041  lines  leg^) 

Hanford,  Cal _ Journal . (ms)  899,430  119,812 

(Total  includes  51,534  lines  legal) 

Hanford,  Cal _ Sentinel . (e)  886,846  190,904 

(Total  includes  56,672  lines  legal) 

Hartford  City, 

Ind . T imes-Garette . . .  (e)  800 ,324  123, 536 

(Total  includes  23,366  lines  legal) 

Harrisonburg, 

Va . News-Record.,  (m)  1,509,304  384,846 

(Total  includes  38,108  lines  legal) 

Henderson,  N.  (e)  748,160  183,876 

Hendersonville, 

N.  C . Times-  News. . .  (es)  855 . 266  138,992 

(Total  includes  175,570  lines  legal) 

Hillsdale,  Mich. .  News . (e)  1,407,823  289,842 

(Total  includes  49,707  lines  leg^) 

Hobart,  OklJL. .  .I>em<>cra/-C*M!/..(e)  807,303  206,576 

(Total  includes  23,161  lines  legal) 

Holden  ville, 

Okla . News . (es)  1,056,034  250,376 

(Total  includes  12,936  lines  legal) 

International 

Falls,  Minn. .  ./oKmol . (e)  569,128  108,088 

(Total  includes  89,614  lines  legal) 
lola,  Kan . Register . (e)  978,418  239,371 


199,521 


355,790 


490,364 


840,000 


City 


705,470  288,180 


893,928 

540,464 


110,3.38 

25,480 


674,380 


555,016 


20,468 

34,104 


698,446 


1,563,510 


661,584 


457,884 


124,404 

65,520 

75,138 

49,262 


822,934 

493.052 


24.654 


528,941 

612,211 


33,513 

39,341 


702,282 


335,174 


125,846 

35,714 


772,418 

228,140 

1,000,558 

698,698 


72,432 

26,200 

98,632 

25,466 


1,310,008 


842,000 


1,197,763 


785,946 


731,000 


82,768 

16,800 

328,272 

52,388 

6,250 


547,456 

501,202 


181,664 

87,962 


451,262 


1,017,926 


63.294 

59,914 


659,176 

489,972 


58,856 

151,382 


776,566 


600,600 


611,324 


1,260,859 


650,916 


552,252 


48,244 

34,944 

30,748 

110,000 

77,168 

86,018 


616,406  37,016 


1,040,648 


531,636 


525,714 


890,572 


570,316 


45,738 

32,648 

15,000 

177,702 

7,520 


773,640 


19,082 


361,346 


606,648 


10,080 

132,398 


Jamestown, 
N.  D . 


Kendall  ville. 


(Total  includes  29,162  lines  legal) 

Kittanning,  Pa.  .Simpsons'  Leader- 

Times . (e)  1.661,996  373,950  1,288,046 

(Classified  and  legal  included  in  local) 


Las  Vegas,  N.  Nl. Optic. 


.(e)  1,386.000  252.000 

(Total  includes  42,000  lines  legal) 

Lead  ville,  Colo.  .Herald- 

Democrat ...  (m)  878.178  675,654 

(Total  includes  23,352  lines  legal) 

Leesburg,  Fla ...  Commerao/ . (e)  772,547  122,436 

(Legal  and  classified  combined) 

Lewistown, 

Mont . Democrat- 

News . (m)  2.089,182  811,922 

Longview,  Tex ..  News . (e)  785.926  242,914 

(Total  includes  4,320  lines  legal) 

Ludington,  Mich.  News . (e)  901,530  195,188 

Sunday  ed . (s)  266,490  95,564 

Total . (es)  1,168.020  290.752 

(Total  includes  61,964  lines  legal) 

Madison  ville, 

Ky . Messenger . (e)  792,284  209,132 

(Total  includes  29,024  lines  legal) 

Mandan,  N.  D .. Pioneer . (e)  807,514  271,531 

(Total  includes  35,286  lines  legal) 
Marshfield,  Wis..  News-//eraW....(e)  1.234,296  253,554 

(Legal  included  in  local) 

Marshall,  Mich. .  Chronicle . (e)  1 ,004,528  273 ,938 

((Total  includes  51,198  lines  legal) 

Maryville,  Mo..  .Porum . (e)  1.066,996  207,802 

(Total  includes  31,066  lines  legal) 

McCook,  Neb. .. Gaze</e . (e)  826,461  276,331 

McKinney,  Tex.  Courter-Gaze/Ze. .  (e)  1,019,200  385,000 

(Total  includes  32,200  lines  legal) 

Mechanicsburg, 

Pa . Local  News . (e)  456.540  112,000 

(Total  includes  22,540  lines  legal) 

Medina,  N.  Y. .  ./onrno/ . (e)  781,824  743,988 

Mexico,  Mo . Ledger . (e)  778,954  215,412 

(Total  includes  36,498  lines  legal) 
Monmouth,  Ill.  .Periew-/l</as..  .  .(e)  1,305,210  286,404 

(Total  includes  32,212  lines  legal) 

Monroe,  Wis. ...  Times . (e)  933,247  200,781 

(Total  includes  23,954  lines  legal) 

Mt.  Vernon,  Ind. Bemocra/ . (e)  617,454  161,017 

(Total  includes  42,134  lines  legal) 

Neosho,  Mo . Democrat . (e)  642,000  252,000 

(Total  includes  84,000  lines  legal) 

Norwich,  N.Y.  .5m« . (e)  952,803  293,333 

(Total  includes  32,270  lines  legal) 

Okemah,  Okla. .  .leader . (e)  750 .280  190 ,000 

(Total  includes  40,000  lines  legal) 

Oregon  City,  Ore.  £nter/>rtse . (es)  928,506  162,022 

(Total  includes  41,844  lines  legal) 

Oxnard,  Cal . Courier . .■ .  •  (e)  674 , 536  476,707 

(Total  includes  24,146  lines  legal) 

Pampa,  Tex . News . (e)  740,166  101,836 

Sunday  ed. . . .  (s)  292 ,950  79 ,926 

Total . (es)  1.033.116  181,762 

(Total  includes  15,442  lines  legal) 
Pendleton,  Ore. .  £as/  Oregonian. .  (e)  1 ,567 ,184  426 ,958 

(Total  includes  27,736  lines  legal) 

Perry,  la . Chief . (e)  1,112,486  182,820 

(Total  includes  31,434  lines  legal) 

Petoskey,  Mich.  News . (e)  892,959  231,950 

(Total  includes  39,862  lines  legal) 

Pontiac,  Ill . Leader . (e)  1.082.088  240,210 

(Total  includes  21,840  lines  legal) 

Pratt,  Kan . Tribune . (e)  1,015,258  227,318 

(Total  includes  28,308  lines  legal) 

Prescott,  Artz. .. CoMrier . (e)  973,742  277,340 

(Total  includes  46,193  lines  legal) 

Rapid  City,  S.  D./our»a/ . (e)  1,312,416  364,322 

(Total  includes  77,140  lines  legal) 

Raton,  N.  M. . .  .Range . (e)  499 .062  167 .398 

(Total  includes  8,870  lines  legal) 

Redding,  Cal _ Searchlight _ (m)  1,030,442  209,996 

Sunday  ed . (s)  212 .228  41 .048 

Total . (ms)  1,242,670  251,044 

(Total  includes  11,380  lines  legal) 

Redondo  Beach, 

Cal . Breeze . (e)  898,002  138,012 

(Total  includes  56,518  lines  legal) 

Ravenna,  O . Record . (e)  1,142, 806  201 , 502 

(Total  includes  44,912  lines  legal) 

Redwood  City, 

Cal . Tribune . (e)  901,362  83,118 

(Total  includes  94,584  lines  legal) 

Rhinelander, Wis.News . (m)  921,771  198,909 

(Classified  includes  legal) 

Richmond,  Ky . .  Register . (e)  1 . 256 ,966  169 . 344 

(Total  includes  16,810  lines  legal) 
Rochester,  Ind. .  News-Sentinel. . (e)  1 ,061 .354  287 ,994 

(Total  includes  73,444  lines  legal) 

(Continued  on  page  82) 


1,008,000 


100,618 


609,574 


1,120,352 

534,072 


579.544 

153,846 

733,390 


515,284 


450 .024 


937,930 


614,138 


704,732 


550,130 

568,680 


196,000 


37  .836 
500,500 


860,098 


679 .469 


372,169 


266,000 


585,858 


520,000 


606,228 


158,778 


585,704 

200,746 

786,450 


1,056,258 


867,844 


570,792 


758,886 


620,816 


578,627 


777,252 


310,332 


735,526 

156,660 

892,186 


626,444 


738,640 


569.212 


687 .456 


1,049,972 


527,996 


for  September  28, 

19  29 

Total 

Display 

Pap*r  Published  Linege 

National 

Local 

Classifiad 

. .  Sentinel- 

Standard . (e)  1,004,640 

185,752 

727,538 

50,820 

(Total  includes  40,530  lines  legal) 

.Sun . (e)  1,174,558 

324,240 

759,794 

57,736 

(Total  includes  32,788  lines  legal) 

..News-Sun . (e)  1,124,732 

. .  News- 

207,452 

823,788 

93,492 

Republican. .  .(c)  1,196,412 

234,334 

890,386 

33,530 

84,000 


78.554 

40,537 


156,908 

4,620 


65,492 

16.422 

81.914 


38,808 

41,676 

42.812 

65,254 

123,396 


33,320 


126,000 


26,544 

126,496 

29,043 

42,134 

70,000 

41,342 


118,412 

14,905 


39 .438 
10,024 
49,462 


56,232 

30,388 

50,355 

61,152 

138,816 

71,582 

93,702 

12,462 


75,320 
12,740 
88 ,060 


77.028 

157.752 


154.448 
35.406 
20,840 
171 .920 
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Some  More  Facts  on 

NEW  ENGLAND’S 
INDUSTRIAL  EXPANSION 

Total  increase  of  new  factory  floor  space  from  1922  to  1928  is  almost  25,000,000. 

Continuous  gain  in  new  factory  floor  space  illustrates  the  steady  industrial  expansion  of 
New  England’s  industries.  From  1922  to  1928  the  total  increased  space  in  millions  of 
square  feet  is  as  follows:  — 

1922—  3,733,695  1923—  7,509,450 

1924  —  10,682,407  1925  —  15,793,856 

1926  —  20,727,387  1927  —  24,865,493 

The  above  figures  show  a  total  increase  over  the  six  years  of  almost  25,000,000  square 
feet,  or  an  average  annual  increment  of  well  over  4,000,000  square  feet.  In  view  of  the 
somewhat  serious  losses  in  certain  industries,  the  steady  increase  in  industrial  floor  area 
attests  the  fact  that  New  England  in  its  diversity  is  well  adapted  to  absorb  defections  of 
even  major  importance. 

Three  centuries  of  progressive  skill  in  tra<le  and  handicrafts  stand  behind  New  England’s 
claim  to  industrial  leadership.  From  the  sea — the  soil  and  the  work  shop.  New  England’s 
enterprise  and  endurance  has  wrested  a  vigorous  prosperity.  It  continues  to  lead  as  a 
national  market  of  great  consuming  power.  An  intelligent  and  carefully  [ilanned  adver¬ 
tising  campaign  is  always  profitable.  Concentrate  on  this  market  and  ask  these  news- 
papers  listed  below  to  help  you. 


MASSACHUSETTS— Population. 

3.852,356 

Circu- 

2.500 

10.000 

lation 

lines 

lines 

••Attleboro  Sun  . 

....(E) 

5,957 

.035 

.035 

++ Boston  Globe  . 

(MAE) 

308.372 

.50 

.50 

••Boston  Transcript  . . , 

,...(E) 

38.087 

.20 

.20 

••Boston  Post  . 

...(M) 

390.604 

.60 

.60 

••Potton  Post  . 

....(S> 

349.760 

.60 

.60 

••Brockton  Enterprise  , 

,...{E) 

24,211 

.075 

.075 

••Pitchbur*  Sentinel  . . , 

....(E) 

12.131 

.06 

.045 

••Hayerhill  Gazette  ... 

....(E) 

16,343 

.07 

.06 

••Lawrence  Eaele-Tribune 

(MAE) 

24.922 

.09 

.08 

t+L3mn  Item  . 

....(E) 

17,590 

.07 

.05 

ttL^ell  Courier-Citizen 

and 

Evenina  Leader 

(MAE) 

18,148 

.07 

.07 

••New  Bedford  Standard 

Mercury  . 

(MAE) 

31,674 

.10 

.10 

••New  Bedford  Sunday 

Standard  . 

....(S) 

27.045 

.10 

.10 

••North  Adams  Transcript. (E) 

10.503 

.05 

.04 

••Pittsfield  Eagle . 

....(E) 

18,733 

.055 

.06 

**Salem  New* . 

....(E) 

21.904 

.08 

.07 

••Taunton  Gazette  .... 

....(E) 

9,478 

.045 

.035 

••Wereester  Telegram  and 

Eyeoing  Gazette  . , 

(MAE) 

104,818 

.28 

.25 

••Worcester  Sunday  Telegram 

(8) 

54,822 

.21 

.18 

CONNECTICUT— Population,  1,380.631 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

••Bridgeport  Post-Telegram 

(EAM) 

46.439 

.15 

.15 

••Bridgeport  Post  . . . . , 

....(S) 

24.013 

.10 

.10 

••Hartford  Courant  ... 

...(M) 

39.200 

.10 

.10 

••Hartford  Courant  ... 

...(S) 

61.740 

.15 

15 

ttHartford  Times . 

...(E) 

59.952 

.15 

.15 

++Middletown  Press 

..  (E) 

8.696 

.05 

.03 

ttNew  Haven  Register. 

(EAS) 

53.786 

.16 

.15 

♦•New  London  Day.... 

...(E) 

13.092 

.06 

.045 

f+Norwich  Bulletin  ... 

...(M) 

13.808 

.09 

.07 

••Norwalk  Hour  . 

....(E) 

7.144 

.045 

.045 

++South  Norwalk  Sentinel. .  (E) 

5.762 

.045 

.035 

••Stamford  Advocate  . . 

....(E) 

12,149 

.055 

.05 

••Waterbury  Republican 

American  . 

(MAE) 

25.321 

.08 

.08 

••Waterbury  Republican 

1  ..(S) 

17,843 

.98 

.08 

MAINE — Population,  768,014 

••Portland  Press-Herald  Express. 

Sunday  Telegram  . . 

(MAE) 

61,120 

.20 

.16 

NEW  HAMPSHIRE— PopuUtion, 

443.683 

••Concord  Monitor- Patriot  ..(E) 

6,576 

.045 

.03 

ft  Keene  Sentinel  . 

....(E) 

4,145 

.036 

.023 

••Manchester  Union-Leader 

(MAE) 

32,222 

.15 

.12 

RHODE  ISLAND— Population. 

Circu¬ 

lation 

604.397 

2.500 

lines 

10.000 

lines 

ttPawtucket  Times  . . . 

...(E) 

30,362 

.08 

.08 

••Providence  Bulletin  . . 

...(E) 

79,345 

.20 

(B).27 

••Providence  Journal  . 

...(M) 

44,051 

.12 

(B).27 

••Providence  Journal  . . . 

....(S) 

83,345 

.20 

.20 

••Providence  News  _ _ 

...(E) 

28,245 

.08 

.08 

••Providence  Tribune  . . 

...(E) 

17,961 

.10 

.09 

t+Westerlv  Sun  . 

.(EAS) 

5,654 

.04 

.04 

ttWoonsocket  Call  . . . . 

...(E) 

15,793 

.05 

.05 

VERMONT — Population,  352.428 


••Barre  Times  . 

.(E) 

7,626 

.04 

.03 

ftBrattleboro  Reformer  . . . 

.(E) 

3.607 

.03 

.02 

••Burlington  Free  Press... 

(M) 

16,380 

.06 

.06 

ffRutland  Hersid  . 

(M) 

13,402 

.055 

.055 

ttSt.  Johnsbury  Caledonian- 

Record  . 

.(E) 

4,538 

.03 

.92 

***A.  B.  C.  Publishara’  Statement,  April  1,  1929. 
ttOovemmcnt  itatenaent,  April  1.  1829. 
(B)Conibination  rate  DaHy  Jenmal  and  Eve.  Bulletin. 


82 


Editor  &  Publisher  The  Fourth  Estate  for  September  28,  1  929 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABULATION 

(Continued  from  page  80) 


Citr 


Total  Display 

Paper  Published  Linac#  National  Local 


Rush\’ille,  Ind..  .Republican . (e)  1 .257 ,516  243 ,384 

(Total  includes  34,650  lines  legal) 
St.  Johnsbury,  Caledonian- 

Vt .  Record . (e)  1,737,402  424.799 

St.  Mar>s,  Pa . . .  Press . (e)  792,382  132,290 

Salinas,  Cal . Index- Journal.,  .(e)  1,385,594  290,808 

(Total  includes  126,518  lines  legal) 

San  Benito,  Cal. Ltgfc/ . (e)  387,352  104,832 

(Total  includes  21,952  lines  legal) 

San  Fernando, 

Cal . News . (e)  393 . 799  45,645 

San  Luis  Obispo, 

Cal . Telegram  and 

Tribune . (e)  1,714,692  . 

San  RaisLeX,  CaX.. Independent . (e)  1,196,412  170,968 

(Total  includes  98,608  lines  legal) 
Santa  Fe,  N.  M .  New  Mexican.  ..(e)  862,234  280 , 585 

(Total  includes  26,059  lines  legal) 

Santa  Maria, 

Cal . Times . (e)  1,068,447  209,357 

Seymour,  Ind. ..  (e)  1,141,700  236,950 

Shenandoah,  la.. Sentinel . (e)  984,884  . 

South  Haven, 

Mich . T ribune . (e)  862 , 694  1 80 , 320 

(Totaf  includes  38,220  lines  legal) 

South  St.  Paul, 

Minn . Reporter . (e)  564,540  86,310 

(Total  includes  23,786  lines  legal) 

Sterling,  Colo .  ..A dvocate . (e)  1,716, 582  281, 344 

(Total  includes  20,902  lines  legal) 
Stoughton ,  Wis. . Courier-II ub. ..  .(e)  878,164  1 86 , 088 

(Total  includes  9,464  lines  legal) 

Sturgis,  Mich _ Journal . (e)  1 , 354 , 1 60  249 . 480 

(Total  includes  18,397  lines  legal) 

Taft,  Cal . Midway  Driller..(e)  708,170  296,898 

(Total  includes  22,690  lines  legal) 

The  Dalles,  Ore .  Chronicle . (e)  1 . 140 , 160  264 .936 

(Total  includes  29,036  lines  legal) 

Three  Rivers, 

Mich . Commercial . (e)  1,074,122  212,156 

(Total  includes  28,322  lines  legal) 

Towanda,  Pa _ Review . (m)  1,119,134  206 ,966 

Trenton,  Mo _ Republican- 

Times . (e)  929,720  193,096 

(Total  includes  32,116  lines  legal) 

Troy,  O . News . (e)  1,102,360  286,720 

(Total  includes  30,072  lines  legal) 

Tulare,  Cal . Advance- 

Register _ (me)  1,179,738  249,088 

(Total  includes  37,198  lines  legal) 

Twin  Falls, 

Idaho . News . (m)  938,728  246,036 

Sunday  ed . (s)  368,676  114,436 

ToUl . (ms)  1,307,404  360,472 

Uhrichsville,  O..Ckr<>ntcfe . (e)  773,110  172,914 

Visalia,  Cal . Times- Delta. ..  .(e)  1,398,435  401,376 

(Total  includes  1 16,230  lines  legal) 

Warrensburg, 

Mo . Star-Journal.... (e)  1,536,209  212,376 

(Total  includes  6,759  lines  legal) 

Warsaw,  Ind. . . .  Times . (e)  945 ,640  375 ,050 

(Total  includes  25,180  lines  legal) 

Union . (e)  729,352  144,704 

(Total  includes  88,200  lines  legal) 

Washington, 

N.  C . News . (e)  1,326,413  252,350 

(Total  includes  149,352  lines  legal) 

Washington 

C.  H,,  O . Herald . (me)  1 .011 .038  254,828 

Watsonville,  Cal.  Pajarontan . (e)  1,504,468  223,538 

(Total  includes  75,950  lines  legal) 

Watsonville,  Cal. Register . (ms)  1,764,460  290,444 

(Total  includes  42,280  lines  legal) 
Webster  City,  Ia.Frceman-/o«r>kiI(e)  1,171,996  261,562 

(Total  includes  58,590  lines  legal) 

Winchester,  Va..5tor . (e)  1,771,646  331,226 

(Total  includes  8,200  lines  legal) 

Winslow,  Aria... Afot/ . (e)  823,578  187,572 

(Total  includes  34,062  lines  legal) 

Winsted,  Conn..Ct<ta;n . (e)  1,131,554  222,031 

Winter  Haven, 

Fla . Chief . (e)  731,276  140,112 

(Total  includes  68,068  lines  legal) 

Woodland,  Cal.  .Demecro/ . (e)  1,136,048  250,222 

(Total  includes  73,276  lines  legal) 
Yoakum,  Tex . .  .Herald . (e)  752 ,864  210 .000 


932,134 

1,263,784 

644,507 

816,046 

238,364 
281 ,532 


800,520 

499,330 

829,044 

851,116 

632,982 

439,908 

1,300,432 

618,842 

1,032,808 

354,954 

718,718 

762,258 

708,640 

639,548 

720,398 

728.574 

692,692 
254,240 
946 .932 
564,270 
812,781 

1,296,445 

405,040 

452,768 

921 ,830 

706,286 

1,030,596 

1,168,368 

734,664 

1,428,770 

573,832 

854,889 

432,712 

755,622 

434,000 


ClaMifwd 

47,348 

48,819 

15,585 

152,222 

22,204 

66,622 


137,276 

56,260 

30,046 

53,634 

49,392 

14,536 

113,904 

63,770 

53,475 

33,628 

127,470 

71,386 

203,528 

64,960 

65,170 

164,878 


35,926 
68,048  < 

20,629 

90,360 

43,680 

2,881 

49,924 

174,384 

263,368 

117,180 

3,450 

28,112 

50,816 

90,384 

56,928 

108,864 


NEWSPAPERS  IN  CITIES  LESS  THAN  5,000  POPULATION 


Beaver,  Pa . Times . (e)  1,934,324  231,952  1,442,896  188,020 

(Total  includes  71,456  lines  leg^) 

Caldwell,  Kan. . .  Messenger  Cf 

News . ..(e)  554,059  133,504  399,644  10,892 

(Total  includes  3,054  lines  legal;  6,965  lines  readers) 

Dinuba,  Cal _ Sentinel . (e)  836,710  246,960  491,022  68,376 

(Total  includes  30,352  lines  legal) 

Geneva,  O . Free  Press . (e)  795,480  163,996  SSS,73S  45,746 


Total  Display 

City  Paper  Published  Linage  National 

Healdsburg,  Cal. Tribune . (m)  464,478  120,736 

Macon,  Mo . Chronicle- 

Herald . (e)  670,278  212,184 

Nevada,  la . Journal . (e)  516,070  85,820 

(Total  includes  30,001  lines  legal) 

Red  Bluff,  Cal.  .Times . (m)  565,810  140,375 

(Total  includes  60,420  lines  legal) 

Stuart,  Fla . News . (e)  410,574  79,630 

(Total  includes  94,140  lines  legal) 

Tipton,  Ind . Tribune . (e)  1 ,097,908  152,208 

(Total  includes  42,000  lines  legal) 

Vinton,  la . Cedar  Valley 

Times . (e)  1,050,000  252,000 

(Total  includes  84,000  lines  legal) 

Washington,  la. .  Journal . (e)  947 , 584  140 , 000 

Winnemucca, 

Nev . Humboldt  Star .  .(e)  1,165,436  301,172 

(Total  includes  127,397  lines  legal) 


Local 

343,742 

458,094 

352,374 

355,515 

219,694 


Classified 


44,774 

9.500 

17,110 


838,600  65,100 


574,000  140,000 


787,584 


20,000 


687,132  49,735 


NEWSPAPERS  IN  THE  DOMINION  OF  CANADA 


862, 

1,353, 

340, 

1.967, 


Brandon,  Man.  .5m« . (e)  1,954,806  708,890  1,245, 

Calgary,  Alta .  .  .Albertan . (m)  3 ,541 ,099  836 ,951  1 ,869 

(Total  includes  23,555  lines  legal) 

Herald . (e)  5,868,699  1,877,710 

Charlottetown, 

P.  E.  I . Guardian . (m)  2,354,310  1,453,344 

Chatham,  Ont. . .  News . (e)  2 ,437  ,582  963 ,886 

Chicoutimi,  P.  Q.Le  Progres  du 

Saguenay . (e)  959,193  496,557 

Edmonton,  Alta. . (e)  3,025,806  705,474 

(Total  includes  31,388  lines  legal) 

Journal . (e)  4,877,262  1,617,908 

(Total  includes  36,998  lines  legal) 

Fort  William, 

Ont . Times- Journal.. (e)  2,997,428  821,436  1,950 

Glace  Bay,  N.  S. Gazette . (e)  7,634,106  2,781,186  4,589 

Guelph,  Ont _ Mercury . (e)  2,325,366  761,374  1,378 

(Total  includes  7,374  lines  legal) 

Halifax,  N.  S . . . .  Chronicle . (m)  1 . 538 . 894  969,374  538 

Star . (e)  1,703,632  868,882  803, 

Hamilton,  Ont.  .//eraW . (e)  2,489,818  834,634  1,292 

Spectator . (e)  5,906,559  2,170,083  2,986 

Kingston,  Ont. ..  4FAtg-5/amiard. .  (e)  2,544,467  1,064,903  1,436, 

Kitchener,  Ont.. Record . (e)  3,361,162  1,017,282  2,102, 

Lethbridge,  Alta.HeraW . (e)  2 .373 .681  822 .422  1,288, 

London,  Ont....  Free  Press...  .(me)  4,455,822  2,374,949  1,427, 

Montreal,  P,  Q. .Gazette . (m)  4,831,302  2,198,239  2,399, 

La  Presse . (e)  7 .507 ,447  6 . 137 ,304 

(Total  includes  112,933  lines  roto.  Saturday 
Standard...  (Sat.).  949,478  401,681  465, 

Star . (e)  8,610,676  2,230,842  5,036, 

Moose  Jaw,  Sask.Times-Herald.  (me)  1,982,938  781,858  1.051, 

Nelson,  B.  C.... News . (m)  1,461,747  598,871  752, 

Oshawa,  Ont _ Times . (e)  2,055,674  687,762  1,121, 

Ottawa,  Ont ....  Citizen . (me)  4,777,338  1,445,186  2,747 


916 

395 


103 

811 


712 

198 


2,794,901  1.196.088 


449 

996 


730 

028 


38 

119 


121 

321 


517 

700 


906 

916 


2.599.535  713,821 


886  225 
016  263 
909  177 


762 

334 

957 

987 

274 

198 

935 

548 

042 


30 

31 
362, 
749, 
143, 
241, 
262, 
653, 
234, 

1.257, 

edition) 

248  . 


106 

904 

709 

758 

416 

227 

489 

290 

682 

304 

325 

021 

210 


426  1,343, 
162  169, 


(Total  includes  15,980  lines  legal) 


Le  Droit . (e)  1 .595 .490  525 . 784 

Journal . (me)  4,573,806  1,632,332 

Owen  Sound, 

Ont . Sun-Times 

Peterborough, 

Ont . Examiner . (e)  2,387,784 

Portage  la 

Prairie,  Man.  .Graphic . '. . . (e)  884,604  332 ,682 

Port  Arthur,  Ont.  TVewj  CAro«tcte.(e)  1,994,300  682,659 


946 

2,633 


,591 

722 

525 

303 

232 


(e)  1,828,274  698,152  1,036,280 

913,290  1,366,974 


Prince  Albert, 
Sask . 


(Total  includes  16,469  lines  legal) 


288 

1,060 


806 

074 


103 

246 

568 

123, 

299, 

39 

107 

263 

233 


,408 

,918 

.628 

,190 

,647 

,403 

,801 

,257 

,520 

.116 

.098 


St.  Catharines, 


St.  Thomas,  Cbat.  Times- Journal 
Sault  Ste.  Marie, 

Ont . Star _ 


Stratford,  Ont..  .Beacon-Herald 
Three  Rivers, 

P.  Q . Le  Nouvelliste. 


..(e) 

1,396,708 

600,863 

672,360 

123,485 

(me) 

4,173,659 

1,759,085 

1,773,679 

640,895 

..(e) 

2,835,464 

546 ,050 

1,586,840 

693,816 

..(e) 

3,374,160 

1.022.709 

2,172,318 

179,142 

!..(e) 

2,196,568 

839 .062 

1,239,697 

117,809 

..(e) 

1.920.352 

702 .352 

1,115,100 

102,900 

.(me) 

3,871,382 

1,714,185 

1,754,782 

402,415 

..(e) 

1 .671 .980 

823.554 

848,426 

..(e) 

1,446,076 

668,095 

683 .058 

94,923 

:..(e) 

2,160,417 

782,547 

1,252,678 

125,192 

...(e) 

1,740,565 

762,558 

922 .460 

55,547 

,  .(m) 

4,170,656 

1,918,789 

1,454,210 

664,577 

(Total  includes  11,631  lines  legal) 
Mail  &  Empire. (m)  3,852,435  2,093,917 
(Total  includes  64,601  lines  legal) 

Star . (e)  8,396,282  1,917,129 

Sunday  ed . (s)  1,231,284  915,771 

Total . (es)  9,627,566  2,832,900 

Telegram . (e)  8,640,615  1,361,194 

(Total  includes  45,521  lines  legal) 

Truro,  N.  S . News . (e)  1 .649,298  958,314 

Vancouver,  Ont .  Prownce . (e)  7,421,733  1,710,968 

Sunday  ed . (s)  1,519,115  368,744 

Total . (es)  8,940,848  2,079,712 

Star . (m)  1,761,188  327,819 

(Total  includes  35,864  lines  legal) 

Sun . (e)  5,480,188  1.496.572 

(Total  includes  34^10  lines  legal) 

Victoria,  B,  C... Colonist . (ms)  4,384,394  1,251,012 

Times . (e)  3,055,424  880,916 

Winnipeg,  Man. .Free  Press _ (me)  7 ,435,124  2,130 .604 

Tribune . (e)  6,344,598  1,670,972 

(Total  includes  40,797  lines  legal) 
Woodstock,  Ont. 5en/»»«/-Reri«e..(e)  2,044,784  760,298 


1.253.876  440,041 


5,035, 

315 

5,350 

4.920, 

664, 

3,074, 

837, 

3.912, 

1.104, 


246  1 ,443 
513  . 


.907 


,759  1,443 
,456  2,311 

,902  26 

,797  1,367 

,632  312 

,429  1 .680 
,889  29 


,907 

,444 

,082 

.984 

.739 

.723 

.267 


3,099,572  849.534 


2.371, 

1.831 

3,668 

3,660 


488 

256 


761 

343 


622  1 .635 
976  1,012 


.894 

.252 

.898 

.650 


1,183,112  101.374 
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NOW! 

A  Longer  ‘‘Wheelbase” 

On  Automotive  Appropriations 

In  step  with  the  new  and  better  values  being  offered  by  every 
Automobile  Advertiser  there  is  a  longer  “wheel  base”  on 
the  advertising  of  automobiles  and  accessories. 

During  1928,  automotive  advertisers  using  newspapers  found  it 
highly  profitable  to  increase  their  investment  in  news¬ 
paper  space  nearly  68%  over  their  1927  record.* 

In  the  same  year  (1928)  Editor  &  Publisher  lengthened  its  cov¬ 
erage  of  automotive  advertisers  appropriations  by  more 
than  72%  over  its  splendid  1927  coverage.** 

Of  every  automotive  advertising  dollar  spent  in  newspapers  dur¬ 
ing  1928, 96.6  cents  received  weekly  calls  from  Editor  & 
Publisher’s  circulation. 

*A.  N.  P.  A.,  Bureau  of  Advertising  appropriations  data. 

’*‘*Checking  appropriations  against  E.  &  P.  subscriptions. 
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WHAT  OUR  READERS  SAY 


MR.  ATKINS  PROTESTS 

To  Editor  &  Publishkr:  After  read¬ 
ing  your  article  in  Editor  &  Publishkr 
on  the  Gastonia  situation,  we  feel  that 
you  should  do  us  the  justice  to  go  into 
the  matter  a  little  more  thoroughly. 
Among  all  the  representatives  of  distant 
newspapers  who  have  been  here,  Roliert 
Barry,  of  New  York  li'i'nung  World,  is 
really  the  only  one  who  sees  the  situation 
straight. 

All  we  ask  of  you  is  to  read  his  thrc>c 
articles,  which  we  enclose,  and  which  we 
reprint^  on  Sept.  19,  20  and  21.  Then 
liegin  Sunday  in  the  World  ahd  read  the 
remainder  of  the  series  and  we  have  rea¬ 
son  to  believe  that  you  will  see  the  matter 
in  a  different  light. 

Our  editorial  to  which  you  refer  was 
in  no  sense  whatever  a  threat,  but  was  a 
statement  of  fact  regarding  the  feeling 
which  then  existed,  and  a  warning  that 
persistence  in  the  face  of  such  feeling 
would  make  the  “persisters”  responsible 
for  whatever  might  result. 

Two  North  Carolina  newspapers,  Dan¬ 
iels’  News  and  Obsert’cr  (Kaleigh)  and 
the  Greensboro  Daily  Netes,  have  utterly 
failed  to  sense  the  real  situation  here 
and  have  shamefully  maligned  Gastonia. 

Gazette  Publishing  Co.  Inc. 

By  E.  D.  Atkins, 
Treasurer  and  Business  Manager. 

Gastonia,  N.  C. 


Here  »re  a  few  statements  culled  at  random 
from  Barry's  5,000  word  article:  “(lastonia’s 
to.^led  reign  of  terror  is  political  rather  than 
economical.  •  *  •  The  strike  is  lost ;  there 
is  no  dispute  about  that.  The  mills  have 
all  the  workers  they  desire.  Wages  are  a 
trifle  higher.  The  60-hour  week  has  given 
array  to  one  of  55.  The  minimum  wage  of 
$20  was  not  obtained.  The  negro  sweepers 
still  get  $12  a  week.  The  40.hour  week  was 
lost."  •  •  •  (Barry  discussed  the  cases  of 
flogging  and  niunler  and  remarked:  “It  is 
idle  to  try  to  prove  who  diil  these  things.’’) 
"■nie  kidna|>ing  and  s|>anking  of  so<alled  union¬ 
ists  in  their  nightshirts  is  a  civic  enterprise, 
not  an  industrial  one.  Any  imjire.ssion  that 
such  outrages  are  lieing  visited  on  mill  workers, 
striking  for  lietter  wages  and  shorter  hours, 
is  wholly  erroneous.  •  *  •  The  terrorism 

exists  very  largely  in  the  minils  of  young 
radicals  who  skulk  in  hotel  rooms  in  Charlotte 
and  com|iose  vsiwerful  )>amphlets  urging  be¬ 
nighted  mill-workers  to  go  forth  and  ’tight  to 
the  death'  for  the  cause  of  communism.  •  •  • 
Hoodlums  lieiit  on  a  midnight  lark  to  tan  the 
liacks  of  a  radical  or  two,  after  making  them 
kiss  the  flag,  are  ai>t  to  overdo  things.  When 
they  do,  a  chief  of  [lolice  or  an  Ella  May 
Wiggins  get  shot.’’  (Barry  descrilied  Mrs. 
Wiggins  as  a  29-year  old  mother  of  five  chil¬ 
dren  the  eldest  eleven  and  the  voungest  a 
liahe  in  arms — and  asserted  that  in  life  she  was 
flat-chested,  squat,  evidently,  unpleasant  to  look 
ii|ion  and  he  characterized  her  as  a  firebrand 
who.  it  was  said,  would  not  have  got  into 
tragic  trouble  if  she  had  stayed  at  home.  He 
descrilies  the  mills  as  desirable  places  in  which 
to  work,  denied  most  of  the  charges  that  other 
correspondents  have  made  aliout  the  physical 
and  industrial  condition  of  the  strikers  and 
emidoyed  mill-workers,  and  ended  his  story, 
all  written  in  carefree,  breezy  style,  with  an 
interview  with  a  former  congressman,  now  chief 
counsel  for  the  mills,  whose  veracity  Barry 
said  was  beyond  question.  The  interview  sup- 
iwrted  the  statement  that  the  iieople  were  con¬ 
testing  a  political  uprising  which  had  nothing 
to  do  with  wages,  hours,  etc.  When  Barry’s 
story  was  reiwintcd  in  the  (lastonia  Daily 
•  lazette  it  was  headed:  “No  Terrorism  Exists 
in  (lastonia.  Says  Roliert  Barry.’’ 

The  editorial  in  the  Oastonia  Daily  Gazette. 


which  Mr.  .\tkins  now  says  was  not  a  threat, 
but  just  a  warning  to  prevent  the  communists 
from  running  into  violence,  read  in  jiart  as 
follows:  “If  the  communists  are  determined 

to  come  back  to  .Smith  (lastonia  .Saturday  after¬ 
noon,  they  do  so  at  their  own  risk.  »  •  • 
That  is  the  word  from  the  gmxl  jieople  of  this 
community,  who  have  l>een  law-abiding  alxiut 
as  long  as  they  can  stand  it.’’  Mrs.  Wiggins, 
riding  on  a  truck  with  others  to  attend  the 
.scheduled  meeting  in  South  (lastonia,  was  shot 
in  the  breast  and  killed  a  few  hours  after 
this  remarkable  (Kiblication. — Editor. 

HOW  OLD  ANN  IS 

To  Editor  &  Publishkr:  I  have  just 
lieen  reading  in  Editor  &  Publish KJt  for 
September  14tli  Mr.  Hartwick’s  solution 
of  the  problem  “How  Old  is  Ann?’’.  I 
enclose  herewith  my  own  solution  which 
only  requires  one  unknown  quantity  and, 
consequently,  I  think  would  appear  sim¬ 
pler  to  those  who  have  forgotten  most  of 
their  algebra. 

Beginning  at  the  bottom  when  Mary 
was  3  tinx’s  as  old  as  Ann,  let  X  equal 
.\nn’s  age  at  that  time :  then  3X  equals 
Mary’s  age  at  that’  time  and  there  is  a 
continuing  difference  of  2X  years  in  their 
ages.  When  Ami  will  be  three  times  as 
old  as  Mary  was  at  that  time  she  will 
be  3  times  3X  or  9X  years  old.  When 
Mary  was  lialf  as  old  as  Ann  will  be  at 
that  time,  .she  was  half  of  9X  or  9X/2. 
Ann  was  then,  of  course,  2X  years 
younger  or  5X/2.  Mary’s  present  age  is 
twice  that  of  Ann  at  that  time  or  .sX. 
.\nn  being  2X  years  younger  is  now  3X. 
Consequently  8X  equals  44;  X  eijuals 
.SJ4.  Ann’s  present  age  3X  equals  Ut'/j : 
Mary’s  present  age  5X  equals  27j4. 

M.  McCurdy, 

Business  Manager,  Winnilyeg  Tribune. 


BRIEFLY  ANN  IS 

To  Editor  &  Publishkjc  My  wife, 
much  harassed  psychologist  that  she  is, 
has  been  in  the  habit  of  flinging  prob¬ 
lems  at  me  and  then,  when  I  have  fussed 
with  them  and  shakingly  submitted  my 
answer,  says,  “Well,  you  passed  that 
test.’’  (If  1  did.)  So,  to  get  even  for 
once,  I  tossed  the  How  Old  is  Ann  jirob- 
lem  at  her.  She  had  heard  of  its  exist¬ 
ence,  but  had  not  seen  it  stated. 

A  few  minutes  scrawling  on  the  back 
of  an  envelope  and  she  evolved  the  fol¬ 
lowing  which  1  submit  to  you  as 
superior  to  the  one  you  puhlislKiI  in  that 
it  is  briefer.  (1  (|uotc  her  hurriedly- 
written  answer)  : 

lx*!  X  eiiual  Ann’s  age  when  Mary 
was  thr(?e  times  as  old. 

3X  e(|uals  Mary’s  age. 

2X  equals  the  difference  in  their  ages 
so  long  as  they  live. 

Substituting  (liegin  at  the  last  and 
work  forward)  : 

The  combined  ages  of  Mary  and  Ann 
equal  44  years  and  Mary  is  twice  as  old 
2(9x — ^2x)  or  5x  as  .\nn  9x — 2x  when 

2  2 

Mary  was  half  9x  as  old  as  .\nn  9x  will 

2 

lie  when  .^nn  is  three  times  as  old  as 


77ie  7*ublishe/s  'building  'Problem 


y  his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


Mary  .lx  was  when  Mary  was  three 
times  as  old  as  Ann  X. 

So,  Mary’s  present  age,  if  you  work 
from  the  back  to  the  front,  is  5X. 

2X  is  the  constant  difference  in  age, 
so  3x  equals  Ann’s  present  age. 

8x  equals  44. 

X  equals  S'/2  which  was  .Mini’s  age 
when  ^lary  was  three  times  .Ann’s  age. 

3x  equals  16}4  which  was  Mary’s  age 
when  Nlary  was  three  times  as  old  as 
Ann,  but  which  is  now  Ann’s  age.  (End 
of  quote.) 

And,  as  the  problem  is  How  Old  is 
.Viin — it  is  not  necessary  to  bring  up  the 
subject  that  ixior  Mary  now  languishes 
around  the  dangerous  age  of  27!4.  She 
ought  to  be  married  by  this  time  and 
out  of  the  problem. 

F.  vo.v  Fai.kkniierg. 

Cincinnati,  O. 


FINANCIAL  ADVERTISING 

To  Editor  &  Publisher:  In  recent 
issues  of  your  pajier  there  have  appeared 
a  number  of  very  helpful  articles  about 
weekly  newspaiiers.  These  have  greatly 
interested  me,  because  1  have  put  in  over 
twenty  years  in  financial  editing  and  have 
come  to  the  conclusion  that  you  can’t 
lieat  Wall  Street.  This  opinion  is  shared 
by  many  other  exiierts  in  this  financial 
field. 

It  is  astonishing  the  vast  sums  cx- 
I»ended  in  editorial  improvements  and  in 
advertising  campaigns  to  obtain  financial 
advertising,  and  like  the  problem  of  the 
sporting  page,  it  is  still  an  unsolved  prob¬ 
lem.  It  is  said  that  you  must  know  the 
jargon  of  the  “Street’’  and  be  trained 
quickly  to  gra.sp  major  problenxi  as 
graphically  pictured  in  statistical  charts. 
We  have  been  associated  with  men 
.sch<K)led  in  this  language  of  mathematics 
and  drilled  in  figures  that  baffle  most 
accountants.  We  spoke  and  understand 
their  language,  so  that  financial  intrigue 
was  no  longer  a  mystery,  and  big  Wall 
•Street  men  recognized  our  editorial 
ixisition. 

Our  intimate  association  with  tinanciers 
;uid  the  big  banking  houses  gained  us 
nothing  except  an  education  which  has 
warned  us  away  from  speculation.  We 


marvel  at  the  expenditure  of  time  and 
money  spent  for  financial  advertising  by 
publishers  of  the  metropolitan  papers  and 
then  wonder  how  little  chance  they  have 
to  break  into  the  Wall  Street  game  when 
liersons  long  exiierienced  in  this  peculiar 
field  have  almost  the  same  difficulty. 
Eilitorial  excellence  bears  little  relation  to 
this  advertising.  Other  editors  have  given 
this  matter  much  thought  and  as  this 
advertising  is  unlike  other  advertising, 
little  can  be  accomplished  by  the  person 
outside  of  big  business. 

Future  articles  on  this  subject  will  no 
doubt  be  welcomed  by  many  business 
managers,  however,  in  the  meantime,  we 
are  reading  up  on  weekly  papers  for  the 
future. 

J.  C.  Taylor, 
-Secretary,  Daily  Bond  News, 
New  York. 


YIELD  TO  PRESS  CLUB 


Airport  Official*  and  Police  Agree  to 
Help  Photographer* 

S.A.N  Fka.nctsuo,  Sept.  23. — Following 
a  riot  scene  at  Mills  Field,  San  Fran¬ 
cisco’s  municipal  airport,  when  photog¬ 
raphers  attempted  to  take  pictures  ot 
the  scene  of  plane  wreckage  recently,  the 
Press  Club  of  San  Francisco  called  a 
meeting  to  prevent  a  recurrence  of  the 
affair. 

The  conference  was  attended  by  the 
airport  committee  of  the  Board  of  Super¬ 
visors,  Mills  Fields  officials  and  fliers 
involved  in  the  disturbance.  Chief  of 
Police  William  J.  Quinn,  E.  E.  Mouton, 
federal  inspector  for  this  district,  photog¬ 
raphers  who  had  been  threatened.  State 
Police  and  the  Board  of  Directors  of  the 
club  with  .\.  C.  Bartlett,  president,  pre¬ 
siding. 

Complete  accord  was  reached,  the  fliers 
admitting  they  had  been  laboring  under 
a  misapprehension  as  to  what  kind  of 
pictures  the  photographers  had  desired. 
The  airport  committee,  Milo  Kent,  chair¬ 
man,  issued  an  order  allowing  the  photog¬ 
raphers  access  to  the  field  at  all  times. 
Qiicf  Quinn  ordered  his  men  to  protect 
and  aid  the  picture  men  and  the  fliers 
agreed  to  render  assistance. 


BURGESS 

z 


DRY 


MATS 


A  •»  LABORATORY  •»  PRODUCT 

YOUR  CONFIDENCE 
COMPELS  EXPANSION 

WITHIN  six  months  after  introducing  the  Burgess  Dry 
Mat,  the  testimonials,  reorders  and  standing  orders 
received,  convinced  us  beyond  all  doubt  that  our  produc¬ 
tion  had  to  be  increased. 

We  have  now  installed  additional  equipment,  the  instal¬ 
lation  of  which  assures  an  even  better  product,  an  even 
smoother  front  and  back  and,  above  all,  our  ability  to  serve 
additional  customers  with  Burgess  Dry  Mats. 

NU-TEX  — furnished  in  various  thicknesses  for  equip¬ 

ment  running  from  Tubular  to  Pony 
Autoplate. 

MANIFOLD — for  plants  using  Junior  Autoplate. 
SUPREME  — for  heavy  duty  work  on  Junior  Autoplate 
and  the  New  Automatic. 

Samples  of  Burgess  Dry  Mats,  as  endorsed  by  your  brother 
stereotypers,  will  be  gladly  sent  you  to  try  as  you  see.  fit, 
without  obligations. 

Specify  your  casting  equipment  when  writing  for  samples. 


*TtREOTYPC  MAT  DIVISION 


C.  F.  BURGESS  LABORATORIES^  Inc. 

Harris  Trust  Building,  Chicago 


I 

( 


ii 

n 

5 

e 

r 

s 

c 

a 

b 


c 

II 

f 

c 

c 


r 

t' 

II 

ii 

I; 

( 

$ 

0 

tl 

1 

h 

V 

\ 

1' 

l( 

Ii 

h 

b 

f 


Ii 

tl 

d 

Ii 

a 

d 

tl 

ii 

il 

h 

\i 

f 

h 

s 

II 

tl 

d 

I 


S 


C 

6 

c 

c 

Cl 

tl 


PLANNING  FOOD  SHOW 

The  seventh  annual  Central  Illinois 
Exposition  and  Food  Show,  sponsored 
by  the  Peoria  (Ill.)  Journal-Transcript, 
will  be  held  in  the  state  armory  at 
Peoria  on  Nov.  2  to  9  inclusive.  Earl 
Maloney,  advertising  manager  of  the 
lournal,  is  in  charge. 


Lake  Ontario  recently,  was  rushed  to  the 
Island  by  airplane.  Grant  W.  •  Ernst, 
business  manager  of  the  paper,  made  the 
trip  with  the  pilot.  Alfred  J.  Snell,  of 
the  editorial  staff,  and  a  photographer, 
covered  the  convention. 


TAYLOR  PROMOTED 

Sloan  Taylor  has  been  advanced  from 
city  editor  to  managing  editor  of  the  Nezv 
York  Morning  Telegraph,  and  Charles 
\V.  Miller,  formerly  of  Universal  Serv¬ 
ice,  has  assumed  the  post  of  city  editor. 


run  of  odd  accidents 

NOTED  BY  EDITOR 


'hief  of  N.  Y.  Daily’*  Exchange  Desk, 
Culling  Items  from  Thousands  of 
Papers,  Impressed  by  Mishaps  of 
Freakish  Nature 


NEW  NORTHWEST  MEMBERS 

The  following  papers  have  joined  the  JOINS 
Pacific  Northwest  Newspaper  Associa-  ' 

tion:  Havre  (Mont.)  Daily  News,  Wallace  V 

A  special  edition  of  the  Syracuse  Harry  E.  Polk,  manager ;  Duncow  (B.C.)  Sioux  City  i 

(N.Y.)  Post-Standard  covering  the  Leader,  Hugh  Savage,  publisher;  Cum-  pointed  man 

activities  of  the  General  Electric  refrig-i  herland  (B.C.)  Islander,  Edward  W.  special  repn 

erator  distributors  in  convention  at  Bickle,  publisher;  Courtenay  (B.C.)  Little  Rock, 

.Association  Island  at  the  eastern  end  of  Comax  Argus,  Ben  Hughes,  publisher.  Kansas  City, 


The  exchange  editor  who  daily  exam¬ 
ines  several  hundretl  daily  and  weekly- 
newspapers  is  often  astonished  at  the 
similarity  of  events  that  occur  in  differ¬ 
ent  parts  of  the  country.  Sometimes  he 
notes  that  a  wave  of  suicide  mania  is 
sweeping  across  the  land ;  or  that  in¬ 
cendiary  fires  break  out  in  many  cities 
at  almost  the  same  hour ;  or  that  a  num¬ 
ber  of  sudden  deaths  occur  in  different 
states  under  practically  similar  circum¬ 
stances. 

In  speaking  about  the  matter  the  ex¬ 
change  editor  of  a  New  York  morning 
newspaper  recently  said:  “All  the  queer 
things  that  happen  in  perhaps  a  thousand 
cities  and  towns  fall  under  my  eye  in 
gding  over  the  exchanges.  Sometimes  I 
observe  that  the  same  kind  of  accidents 
occur  in  a  dozen  cities  the  same  day  or 
week.  Of  late  I  have  t)een  much  im¬ 
pressed  with  the  singular  character  of 
tlie  accidents  that  have  laen  reported  in 
newspapers.  Here  arc  a  few  of  them: 

"t'harles  Hiss  of  Baltimore  laughed  so 
heartily  over  a  joke  told  him  by  a  friend 
that  he  dislocated  his  law. 

“When  the  elevator  in  the  Court  of 
General  Sessions  building  in  this  city  got 
>tuck  between  two  floors,  a  water  pipe 
over  the  elevator  shaft  burst  and  gave 
the  passengers  a  shr>wer  bath. 

“The  two-year-old  daughter  of  Reul)en 
Rhoades  of  Reading,  Pa.,  was  attacked 
hy  a  rooster  and  nearly  killed. 

“Edward  Burney,  of  Ohio,  loiided  a  log 
with  powder  in  order  to  split  it  open. 
When  the  blast  was  ready  he  sprinkled 
jiowder  along  the  top  and  sat  on  the  end 
to  see  that  it  burned  when  lighted.  He 
lingered  too  long  and  when  he  picked  him¬ 
self  up  20  feet  away  he  discovered  that 
his  trousers  had  been  stripped  from  his 
lK)dy  and  hung  on  a  neighboring  tree. 

“.Allie  Bowles,  a  dairyman  living  near 
Fort  Worth,  Texas,  went  to  sleep  in  his 
room  one  afternoon  with  a  dog  lying  be¬ 
side  the  bed  on  the  tl(X)r.  .\  boy  playing 
lall  in  the  yard  attracted  the  dog’s  atten¬ 
tion.  He  sprang  through  the  open  win¬ 
dow  and  in  doing  so  upset  a  shot  gun 
leaning  against  the  wall  which  exploded 
and  sent  the  charge  into  Bowles’  shoul¬ 
der. 

“William  McDonough  of  .Albany  in 
trying  to  raise  the  window  of  his  room 
in  the  third  story  of  a  lH)arding  hou.se  to 
its  full  height,  lost  his  balance  and  fell 
head  first  twenty-five  feet  to  the  ground 
where  he  landed  in  a  flour  barrel.  The 
force  of  the  blow  burst  the  barrel,  thus 
breaking  his  fall  and  saving  his  life. 

"While  trying  to  light  a  match  on  the 
seat  of  his  trou.sers  little  Morris  (jreen- 
baum,  of  Eia.st  Eightieth  street,  set  fire 
to  his  clothing  and  was  nearly  burned  t<i 
death. 

“While  flirting  with  some  young  ladies, 
Harry  Smith,  of  McKeesport,  Pa.,  fell 
from  a  freight  train  and  only  escaped 
death  by  seizing  the  edge  of  the  car 
roof. 

"James  T.  Mitchell  of  ,\lbany  was  fast 
ssleep  in  the  parlor  f>f  his  home  when 
the  plastering  over  his  head  fell  and 
knocked  him  senseless." 


Started  By  The  Teleph 


one 

Finished  by  C-H  Conveyors 


News  speeds  to  your  plant  by  telephone,  saving 
many  valuable  minutes  and  helping  you  get 
the  latest  in  every  issue.  But  speed  in  getting  news 
off  the  street  is  no  more  important  than  speed  in 
putting  news  back  on  the  street.  Only  then  . . .  back  III 
on  the  street .  .  .  does  it  become  merchandise.  |p| 

Thus  Cutler-Hammer  Dispatch  Conveyors  play 
an  important  part  in  merchandising  the  most  per-  yA 
ishable  product  in  the  world  . . .  NEWS.  C-H  Dis- 
patch  Conveyors  save  time  in  handling  papers  after 
they  are  off  the  press.  They  do  away  with  trucks 
and  extra  fly-boys  that  clutter  up  space  and  increase 
your  overhead.  They  travel  at  any  incline,  run  over-  ' 

head  to  save  valuable  floor  space,  through  walls 
and  floors  to  save  time. 

C-H  Conveyors  handle  papers  as  rapidly  as  they 
are  printed,  carry  them  away  from  the  presses  in  a 
flat,  even  ribbon  and  deliver  them  ready-counted 
.  anywhere  in  your  plant. 

So  highly  do  some  plants  re-  > 

efficiency  that  C-H  Con-  C 
veyors  have  in  some  instances 
been  installed  to  convey  papers 
a  distance  of  only  six  feet.  Their 
economy  is  available  for  every 
newspaper  plant  regardless  of  its  cir- 
culation.  And  they  can  be  installed  without 
upsetting  the  plant  layout  or  interfering  with 
regular  production. 

Ask  for  the  C-H  booklet  "Keeping  Pace”.  It  will  jn ^ 
tell  you  more  about  C-H  Conveyors,  C-H  Press  Con-  'ff 
trol,  C-H  Press  Drives  and  C-H  Press  Accessories, 


C-H  Dispatch  Conveyor  installed 
in  the  plant  of  the  Milwaukee 
Joumal,Milwaukee,  Wisconsin. 
(Circulation  approximately 
170,000).  Note  the  compact, 
even  neiay  in  'which  papers  are 
carried  from  the  press  as  rap¬ 
idly  as  they  are  printed. 


SWARTZ  HOST  TO  EXECUTIVES 

H.  R.  Swartz,  pro.sidcnt  of  R.  Hoc  & 
Gi-.  Inc.,  was  host  at  a  dinner  to  the  ex- 
wutives  and  department'  heads  of  the  Hoe 
Company,  Sept.  19  at  the  Union  I.eague 
flub.  New  York.  Mr.  .Swartz  gave  ac- 
f'stmt  of  his  recent  trij)  abroad  to  attend 
the  Herlin  convention  of  the  International 
Advertising  Association. 


CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 

1276  St.  Paul  Avenue  MILWAUKEE,  WISCONSIN 


CUTLERHAMMER 


seitman  joins  n.  y.  world 

Hilaries  E.  Seitn'sni  who  has  been  sik‘- 
eulizing  in  furniture  advertising  with  Ibe 
oeu'  York  American  for  several  years 
hi-s  joined  the  display  advertising  de- 
n*rtment  of  the  .Vcrc  Yctrk  World. 


nOispatch  ^cNeWspaper^  Conveyors' 
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UR  OVN  VORlX> 

or  Letters 


By  JAMES  MELVIN  LEE 


^  EWSPAPER  men  can  blame  them- 
selves  if  their  work  is  held  in  low 
esteem  by  the  public.  That  is  the  theme 
Lester  J.  Sack  develops  in  detail  in  the 
current  issue  of  The  Quill,  in  an  article 
entitled,  “Our  Own  Fault.”  He  greatly 
deplores  the  sense  of  humor  that  makes 
newspaper  men  ridicule  their  jobs. 

During  the  past  six  months  he  has 
compiled  a  little  scrapbook  of  clippings 
that  reflect  upon  the  dignity  of  news¬ 
paper  work.  One  newspaper,  for  exam¬ 
ple,  in  speaking  about  a  quiet  visit  to  the 
city  by  a  prominent  man,  printed  the  fol¬ 
lowing,  “The  only  information  he  left 
with  the  hotel  clerk  was  a  request  to 
‘Keep  reporters  away.’  ”  .\notlier  clip¬ 
ping,  an  interview  this  time,  concluded 
with,  “And  he  thinks  all  newspaper  men 
are  liars.”  Still  another  story — one  that 
told  how  a  New  York  night  club  operator 
had  decided  to  exclude  newspaper  men 
from  his  place  because  be  felt  they  were 
in  league  with  the  police,  reports  a  ques¬ 
tion  put  to  him  as  to  how  he  is  going  to 
distinguish  them  from  other  patrons. 
His  printed  reply  was,  “Before  selling 
him  anything,  I  will  ask  him  if  he  can 
change  a  dollar.  If  he  can,  then  he  is 
not  a  real  newspaper  man.” 

Taking  up  the  two  plays,  “The  Front' 
Page,”  and  “Gentlemen  of  the  Press,” 
Mr.  Sack  insists  that  both  portray  the 
newspaper  men  in  a  none  too  complimen¬ 
tary  light.  In  speaking  of  the  fr)rmer 
play,  he  makes  this  conmient : 

Newspaper  men,  humorously  inclined  or  other¬ 
wise,  ought  to  learn  to  be  t)etter  critics — 
especially  of  their  own  stuff.  Mr.  Ben  Hecht 
and  his  colleague  wrote  a  fast-moving  melodrama 
that  made  them  a  fairish  fortune,  but  have  they 
any  right  to  take  satisfaction  in  it  if  the  public 
l>elieves  it  to  l)e  a  true  picture? 

They  arc  all  the  more  to  be  censured  if  they 
take  the  attitude  that  what  the  public  thinks  is 
no  concern  of  theirs.  How  Mr.  Hecht  can  face 
the  men  of  the  Chicago  Daily  News  who  gave 
him  bis  start  as  a  writer  is  difficult  to  see. 

The  following  paragraph  is  quoted 
from  the  “Desk  Book,”  of  the  .School  of 
Journalism  of  the  University  of  Missouri, 
Columbia.  Mo.,  with  a  word  of  praise  to 
Dean  Walter  Williams: 

Don’t  insinuate  in  print  that  newsiraper  men 
are  usually  hungry  and  shabby,  and  that  the 
person  who  pays  his  subscription  or  advertising 
bill  is  performing  an  act  of  charity.  Perhaps 
this  kind  of  material  was  funny  once. 

The  coticluding  note  is  that  a  new  day 
is  dawning  in  journalism,  and  the  hope 
is  expressed  that  the  reporters,  who  have 
been  guilty  in  the  past  of  belittling  the 
profession,  will  reform  and  not  mar  an 
otherwise  better  day. 

*  "*  ♦ 

A  NOTHER  volume  to  be  edited  by 
Allan  Nevins,  a  member  of  tbe 
editorial  staff  of  the  Nezv  York  World, 
is,  “Polk:  The  Diary  of  a  President.” 
This  book  is  scheduled  for  publication  on 
Oct.  16,  by  Longmans,  Green  and  Co. 

«  *  # 

A  MONG  the  books  listed  for  immediate 
publication  by  tlje  University  of 
Penn.sylvania  Press  is  “Some  Forerunners 
of  the  Newspaper  in  England:  1476- 
1622,”  by  Matthias  A.  Shaaber,  in.structor 
in  English  in  the  University.  The  ad¬ 
vanced  announcement  says  that  the  vol¬ 
ume  will  discuss  such  precursors  of  the 
newspaper  as  broadsides,  official  tracts, 
printed  descriptions  of  monsters,  ancl 
news  from  abroad. 

*  *  * 

^T’OPICS  treated  in  '  “.Advertising  Pro- 
duction  Methods”  ( McGraw-Hill 
Bwk  Company,  Inc.),  by  .Albert  W. 
Dippy,  cover  a  field  where  the  need  of 
such  a  volume  has  long  been  recognized 
by  advertising  executives,  art  directors, 
^vertising  managers,  printers,  purchas¬ 
ing  agent's,  and  salesmen  in  the  graphic 
arts.  .As  Mr.  Dippy  well  says.  “A  little 
information  is  a  dangerous  basis  on 
which  to  order  intricate  and  costly 
work.” 

The  volume  deals  with  the  process, 
methods,  and  materials  of  printing,  and 
offers  practical  suggestions  for  their  in¬ 


telligent  application.  It  records  the  rapid 
changes  and  improven-ents  that ,  have 
taken  place  in  recent  years,  and  pays  spe¬ 
cial  attention  to  reproduction  process  and 
to  color  work. 

The  opening  chapter  takes  up  the  duties 
of  the  production  manager  and  is  fol¬ 
lowed  by  one  that  deals  with  office  meth¬ 
ods  and  equipment.  One  of  the  longest, 
and  incidentally  one  of  the  best,  chapters 
of  the  volume  concerns  itself  with  points 
to  be  c<Misidered  in  ordering  tyiK)graphy. 
A  sister  chajUer  offers  suggestions  on 
how  to  order  electrotypes.  Those  who 
set  and  make  up  the  “ads"  for  newspaix'rs 
should  not  skip  the  chapter  on  photo-en¬ 
graving.  A  similar  .suggestion  might  be 
offered  about  the  chapter  in  which  siwcial 
printing  and  di.splay  methods  are  treated. 

But  the  chapter  that  deserves  a  para¬ 
graph  by  itself  is  the  one  dealing  with 
paper  and  its  use.  Here  is  the  story  of 
the  manufacture  of  pai)cr  told  briefly  but 
interestingly.  It  is  a  g<KKl  thing  to  know 
almut  other  pajK'rs  beside  newsprint 
which,  of  course,  is  not  overl(K>ked  by  the 
author. 

.Mr.  Dippy  is  at  present  production 
manager  of  the  L.  (.'.  (iumbinner  .Adver¬ 
tising  .Agency,  and  formerly  held  a  simi¬ 
lar  iM)sition  with  the  Mc(jraw-Hill  Pub¬ 
lishing  (.'ompany.  ".\dvertising  PhkIuc- 
tion  Metho<ls"  will  add  to  his  prestige  as 
a  writer  in  the  field  of  advertising. 

*  *  4^ 

A  SORT  of  sister  publication  to  Editok 
&  PfUMSHiJt  in  (iermany  is  Zeituuys- 
I'erlan,  piiltlished  in  Berlin.  In  honor 
of  tbe  recent  advertising  convention  held 
in  that  city,  this  periodical  publishetl  a 
supplementary  section  printed  in  three 
languages — (jerman,  English,  and  French. 

Tbe  place  of  honor  is  given  to  tbe 
contribution  by  President’ H<K)ver.  His 
concluding  note  was  that  the  advance  in 
ethics  of  business  which  has  taken  place 
in  tbe  last  two  decades  is  “in  no  small 
measure  due  to  the  self-examination, 
cheerfully  exacted  of  themselves,  by 
Imsiness  men  in  their  practice  of  the  art 
of  advertisiiK'.” 

Dr.  N’even  DuMont  of  Cologne,  vice- 
chairman  of  tbe  (jerman  Newspaper 
Publishers  .Association,  contributes 
“Ideals  and  Duties  of  the  .Advertiser.” 
His  opening  paragraph  thus  takes  up  a 
very  live  topic. 

There  have  been  long  disputes  as  to  what  the 
present-day  term  “newspaper”  really  implies. 
Many  have  seen  in  it  only  a  business  under¬ 
taking  that  carries  on  trade  by  means  of  re¬ 
porting  and  the  dissemination  of  advertisements 
in  the  same  manner  as  any  business  selling 
clothing,  shoes  or  similar  products.  Others 
again  see  it  as  a  servant  of  the  common  weal, 
furthering  the  interests  of  the  public  by  giving 
and  commenting  cn  the  news.  Neither  of  these 
two  opinions  is  entirely  right  by  itself;  the 
newspaper  is  rather  a  mixed  enterprise  which 
must  attempt  to  do  justice  to  both  sides,  anil 
which  cannot  do  without  either  the  one  or  the 
other.  To  be  sure,  the  disseminatif n  of  news 
and  the  influencing  of  public  opinion  occupy 
first  place  historically;  the  selling  of  advertis¬ 
ing  space  was  only  included  in  the  course  of 
time.  But  these  two  parts  are  dependent  on 
each  other,  for  the  better  the  text  of  its  writ¬ 
ten  matter,  the  more  quickly  and  the  more  cor¬ 
rectly  the  news  is  disseminated,  and  the  mere 
cleverly  the  editors  are  able  to  defend  and  ex¬ 
pound  their  political  opinions,  the  greater  will 
he  the  favor  in  which  the  newspaper  is  held  and 
thus  the  greater  its  circulation  will  be.  On 
the  other  hand,  the  greater  the  respect  which  a 
newspaper  commands,  the  more  successful  all 
advertisements  of  a  private  business  character 
will  be.  the  higher  the  price,  therefore,  which 
the  publisher  can  demand  and,  finally,  the 
greater  the  number  of  advertising  commissions 
tile  japer  will  receive.  This  reciprocal  effect, 
however,  also  bectmes  apparent  in  the  following 
manner:  The  publisher  who  knows  his  busi¬ 

ness  and  wishes  to  imbue  it  with  force  and  in¬ 
crease  its  scope  by  the  manner  in  which  he 
presents  his  political  opinions,  is  sure  to  use  a 
great  part  of  the  profits  obtained  from  the  ad¬ 
vertising  section  toward  enlarging  and  improv¬ 
ing  the  news  sections  of  his  newspaper. 

Dr.  Neven  DuMont  then  goes  on  to 
show  how  distinction  between  news 
matter  and  advertising  copy  has  not 
been  upheld  by  all  newspapers  in  such 
a  manner  as  would  appear  not  only  de¬ 
sirable  but  even  necessary.  He  puts  the 
blame  not  so  much  upon  the  publisher  as 


upon  advertisers,  who  through  their  con¬ 
tracts  appear  to  force  the  publisher  to 
let  them  extend  their  influence  to  the 
news  columns.  He  must  be  speaking  of 
German  newspapers  when  he  says  that 
the  numbers  of  methtgls  is  legion  by 
means  of  which  big  advertisers  try  to 
achieve  this  end.  He  is  very  critical  of 
advertisements  which  composed  in  the 
guise  of  short  stories  or  anecdotes  are 
printed  in  the  news  sections. 

In  speaking  of  fraudulent  or  mislead¬ 
ing  advertising  he  pays  this  tribute  to 
.American  newspapers : 

The  (iernian  publisher  should  in  this  nuitter 
remember  the  example  set  by  his  .-Xmerican 
colleagues,  who  in  many  cases  satisfy  them¬ 
selves  as  to  the  truth  of  the  assertion  of  some 
advertisement,  and  who  will  not  accejH  it  until 
they  are  definitely  cmivinced  that  the  adver¬ 
tisement  is  honest.  The  publisher  must  con¬ 
sider  it  his  duty  to  protect  the  readers  of  his 
liajiers  from  damage  eaused  by  lying  or  nn  ney- 
grabhing  advertisements,  as  he  will  otherwise 
cause  the  confidence  placed  in  his  newspaper  to 
be  shaken. 

Tbe  following  may  seem  somewhat 
revolutionary  to  editors  of  .American 
newspapers ; 

.borne  years  ago  the  government  caused  the 
publishers  to  contribute  to  a  fund  for  editors 
in  order  to  protect  these  from  the  temptation 
to  print  advertisements  not  serving  the  gen¬ 
eral  public  in  the  news  section  of  tneir  paper, 
and  thus  to  favor  individuals  or  certain  private 
circles.  It  was  rightly  contended  that  the  edi¬ 
tors  should  lie  insured  against  accident  and  obi 
age,  so  that  they  would  not  only  h.ive  suffi¬ 
cient  income  to  keep  themselves  and  their  fami¬ 
lies  in  a  manner  suiti-d  to  their  position  under 
nornial  conditions,  but  would  also  he  protected 
in  times  of  need.  This  idea  of  the  govern- 
nient  was  quite  justified;  many  clear-sighted 
jiublishers  h.ad  alre.-idy  founded  relief  funds  for 
the  editors  on  their  own  initiative  which  serve 
the  same  purpose. 

The  concluding  note  is  that  tlic  news- 
Itaper  publisher  .should  ever  rememlfer 
that  the  press  is  a  moral  institution  not 
only  in  its  news  sections  but  even  in  its 
advertising  sections,  and  that  the  puh- 
li.sber  does  not  exist  on  bread  alone. 

The  key  note  of  the  advertising  busi¬ 
ness  is  doubtless  sounded  by  Dr.  Hein- 
ricli  Krumbhaar,  president  of  the  (jer¬ 
man  Newspapnr  Association  in  “.Adver¬ 
tising  :  The  World  Power.”  He  pays  a 
nice  triliute  to  tbe  business  men  or 
.America  for  putting  the  lion’s  share  of 
all  nviney  spent  for  advertising  into  the 
iiewsiiapers. 


ARKANSAS  GROUP  MEETS 

Shop  problems  occupied  members  of 
the  .Arkansas  A'alley  press  Association  at 
the  annual  meeting  Sept.  21  at  Clarks¬ 
ville,  .Ark.,  with  J.  W.  .Sallis,  association 
president  and  editor  of  the  Herald-Demo¬ 
crat,  as  host.  .Appearing  on  the  program 
were  Curtis  B.  Hurley,  editor  of  the 
Morrilton  Democrat;  (^lio  Han>er,  sec¬ 
retary  of  the  .Arkansas  Press  .Associa¬ 
tion;  George  F.  Upton,  editor  of  the 
Dardaneltc  Post-Dispatch,  and  R.  E. 
Williams,  editor  of  the  Pourchc  Valley 
Herald,  Plainview. 


CURTIS  AIDS  SCHOOL 

Cyrus  H.  K.  Curtis,  of  Philadelphia 
has  given  $1(K),()()0  to  North  Yarmouth 
Academy,  a  private  school  in  Yarmouth, 
Me.  Mrs.  Curtis’  grandfather,  Ammi 
Cutter,  was  one  of  the  founders  of  the 
school. 


Newsprint  .  . 

In  the  handling  and 
storage  of  newsprint 
there  are  interesting 
possibilities  for  cut¬ 
ting  labor  costs  as 
well  as  avoiding 
deterioration  and 
waste. 


Robert  W.  Dickerson 

ARCHITECT 

Specializing  in  Newspaper 
Engineering 
1001  HURON  ROAD. 


tgineering  J  | 

ROAD.  CLEVELAND  \\ 


PREPARING  PROGRAM 
FOR  EDITORS’  “SCHOOL” 


Ohio  Newspaper  Association  and  Uni¬ 
versity  Journalism  School  Co¬ 
operating  on  Oct.  25—26 
Convention 


Plans  are  rapidly  being  completed  for 
the  .second  .All-Ohio  Newspaper  Con¬ 
ference,  the  two-day  “.school”  for  news¬ 
paper  men  and  women,  to  be  held  at 
(^hio  State  University,  Friday  and  Satur¬ 
day,  Oct.  25  and  2().  The  conference  is 
sponsored  by  the  School  of  Journalism, 
(Jhio  State  University  and  the  Ohio 
Newspaper  .Association. 

The  conference  this  year  will  be  con¬ 
ducted  entirely  along  school  lines.  Each 
paper  of  the  state  will  be  furnished  with 
entrance  blanks  and  schedule  cards, 
which  arc  to  be  filled  out  and  sent  in 
before  the  conference. 

Editorial  and  advertising  speakers 
will  conduct  the  classes.  There  will  ^ 
courses  in  head  writing  and  news  gath¬ 
ering,  editorial  writing,  newspaper  man¬ 
agement,  classified  advertising,  display 
advertising,  national  advertising,  circu¬ 
lation,  practical  printing,  etc. 

In  addition  to  the  regular  classes, 
features  of  the  conference  will  be;  the 
annual  baiuiuet  for  the  Ohio  Journalism 
Hall  of  l-'ame  committee,  at  which 
Ohio’s  great  editors  elected  to  this  honor 
this  year  will  Ix'  announced;  a  meeting 
of  the  Ohio  Circulation  Managers  As¬ 
sociation  ;  a  meeting  of  the  Ohio  Blue 
Pencil  (  liih;  a  meeting  of  the  classified 
advertising  managers  of  Ohio  and  the 
All-Ohio  Newspaper  Luncheon.  The 
conference  will  be  terminated  with  the 
Ohio  State-lndiana  football  game,  at 
which  all  editors  will  be  guests  of  the 
University. 


ADDS  SUNDAY  EDITION 

I'jfl’ective  Sept.  15,  the  Jonesboro 
(.Ark.)  Tribune  began  publication  of  a 
Sunday  morning  edition. 
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broken  down  under  the  strain  of  a  crus-  TO  COVER  AIR  TOUR 

ade  against  graft  in  the  city  govern-  Frederic  H.  Goodrich,  publisher  of  the 
ment.  His  column  which  runs  on  page  Lansing  (Mich.)  Capital  News,  and 
one  known  as  “Shootin’  Straight,”  has  president  of  Goodrich  Publications,  Inc., 
been  discontinued.  will  be  the  United  Press  correspondent 

on  the  Edsel  Ford  Reliability  Air  Tour 
which  leaves  Ford  Airport  Detroit,  on 
Oct.  5.  In  addition  to  the  Lansing 
newspaper,  Goodrich  publications  in¬ 
clude  the  ICyofidotte  Daily  Record, 
Greenville  Daily  Next’s  and  .17 1.  Pleasant 
Daily  Times. 


radio  editors  form 

NEW  ASSOCIATION 


champ,  was  entered.  Bill  Blatchley  of 
the  sports  staff  announced  the  plays  to 
a  large  crowd.  William  P.  O’Donnell, 
Republican  sports  editor,  covered  the 
games  from  the  field,  using  a  special 
leased  wire. 


Harry  LaMertha  of  St.  Louia  Globe 
Democrat  Elected  President  at 
N.  Y.  Meeting  —  Publicity 
Discussed 


STARTS  FINANCIAL  PAGE 

.\  financial  page  was  introduced  by 
the  Sheboygan  (Wis.)  Press  Sept.  9  as 
a  regular  feature.  Stock  quotations,  late 
financial  wire  news  and  appropriate 
features  are  being  printed. 


NEW  CHICAGO  WEEKLY 

La  Rasa  (The  Race),  a  weekly  pub¬ 
lished  in  Chicago  for  Mexicans,  made 
its  initial  appearance  last  week.  La 
Raza  is  edited  by  Francisco  F.  Betan¬ 
court,  612  North  Michigan  boulevard. 


Newspaper  radio  editors,  meeting  in 
New  York  this  week  during  the  Radio 
World’s  Fair,  formed  a  permanent  or¬ 
ganization,  the  Newspaper  Radio  Edi¬ 
tors’  Association.  Harry  LaMertha,  of 
the  St.  Louis  Globe-Democrat,  was  elected 
president;  Robert  D.  Heinl,  Washington 
(D.C.)Pojf,  vice-president;  Orrin  Dun¬ 
lap,  Jr.,  New  York  Times,  secretary. 
Arthur  Stringer  of  the  Radio  Manufac¬ 
turers’  Association,  was  designated  as 
executive  secretary,  although  Editor  & 
Publisher  was  informed  that  Mr. 
Stringer  was  not  a  member  of  the  as¬ 
sociation,  but  was  merely  acting  in  an 
advisory  capacity  and  as  a  news  contact 
between  the  organization  and  the 
R.  M.  A. 

A  discussion  of  radio  publicity  was 
started  when  William  H^ges,  of  the 
Chicago  Daily  Neios  and  president  of 
the  National  Association  of  Broadcast¬ 
ers,  urged  the  radio  writers  put  enough 
of  the  program  sponsor’s  name  in  the 
six  point  tabulation  to  identify  properly 
the  program.  Where  the  program  could 
be  properly  identified  without  the  use  of 
a  company  name,  the  name  should  be  left 
out,  he  said. 

“But  a  prejudice  against  the  use  of  a 
company  name  just  because  it  is  a  com¬ 
pany  name  is  unwarranted,”  he  said.  “If 
a  program  is  better  known  by  the  name 
of  the  sponsor,  then  the  name  should  be 
used.  That  is  a  service  we  must  give 
our  readers.”  He  cited  “Eveready  Hour” 
as  an  example,  pointing  out  that  the 
term  “musical  program”  in  place  of  one 
of  the  better  known  “hours”  would  mean 
nothing  at  all  to  readers. 

“Program  sponsors  are  sometimes  ob¬ 
durate  in  their  demands,”  he  said,  “but  a 
close  editing  of  their  copy  is  essential.” 

A  proposal  made  by  Volney  Hurd,  of 
the  Christian  Science  Monitor,  that  pro¬ 
gram  sponsors  be  educated  to  treht  their 
"time”  in  the  same  manner  a  Broadway 
producer  treats  a  play — by  advertising  in 
paid-for  columns  of  the  press — was  dis¬ 
cussed  to  some  extent,  but  the  editors 
decided  that  they  would  stajr  clear  of  the 
advertising  end  of  the  business. 

C.  C.  Jenkins,  of  the  Toronto  Globe, 
told  of  having  made  a  rigid  rule  cutting 
out  sponsors’  names  in  all  editorial  copy 
on  his  paper.  He  urged  that  the  com¬ 
panies  buying  time  on  radio  chains  be 
taught  how  to  compile  their  programs, 
leaving  all  reference  to  their  own  names 
out  of  the  copy. 

Ben  Gross,  of  the  New  York  Daily 
News,  said  that  a  column  of  criticism 
about  radio  programs  was  bound  to  have 
a  tendency  toward  raising  the  general 
status  of  broadcasting.  “Radio  must  get 
serious  criticism,”  he  said. 

Mr.  Hedges  opposed  this  attitude. 
“Radio  is  different  from  drama  and  the 
movies,”  he  said.  “The  program  of  last 
night  is  a  thing  of  the  past.  People 
can’t  tune  in  on  last  night’s  concert.” 
Mr.  Gross  replied  that  the  function  of 
criticism  was  to  raise  the  standards  of 
programs,  not  to  “bring  in  customers.” 

Lloyd  Jacquet,  New  York  Herald  Tri¬ 
bune,  complained  that  the  status  of  a 
radio  editor  was  not  all  it  should  be. 
He  tried  to  get  a  resolution  before  the 
association  which  would  ask  the  Radio 
Manufacturers  Association  and  the  Na¬ 
tional  Association  of  Broadcasters  to 
permit  radio  editors  to  attend  all  their 
meetings.  “We  ought  to  be  on  the  in¬ 
side — not  the  outside,”  he  said. 

The  next  meeting  of  the  association 
will  be  held  in  Chicago  at  the  Radio 
Trade  Show  in  June. 


COVERED  AMATEUR  GAMES 

The  Waterbary  (Conn.)  Republican- 
American  gave  the  city’s  fans  an  inning- 
by-inning  report  of  games  in  the  na¬ 
tional  amateur  baseball  tournament 
which  started  at  West  Baden,  Ind.,  Sept. 
21.  The  Economy  team,  Waterbury 


TAIT  AT  NEW  POST 

John  Leisk  Tait,  formerly  with 
D’Arcy  Advertising  Agency,  St.  Louis, 
and  previously  with  the  Fisher-Wilson 
Agency,  has  become  associated  with  H. 
W.  Kastor  and  Sons  at  Chicago. 


LEFT-HANDERS  COMPETED 

Forty-one  left-handed  golfers  took 
part  in  the  Left-Handed  Golfers  tourna¬ 
ment  held  recently  on  the  Madison  Park 
links,  Peoria,  and  sponsored  by  the 
Peoria  (Ill.)  Star. 


COMPOSING  ROOM 


Obey  That  Impulse 


It’s  j‘ust  too  bad,  but  obsolete  methods 
require  drastic  treatment.  Pigs  in  the 
composing  room  should  be  kicked  out, 
together  with  that  old  metal  ruiner — the 
remelting  furnace.  Install  the  Monomelt 
System,  which  begins  at  the  beginning, 
cleans  up  the  composing  room  and  system¬ 
atizes  the  handling  of  your  type  metal 
from  killout  to  casting,  and  insures  perfect, 
solid  slugs  with  sharp,  clear  faces. 

Hundreds  of  newspapers,  large  and  small, 
trade  compositors,  printers,  and  publishers 
in  the  United  States,  Canada  and  foreign 
countries  have  installed  the  Monomelt 
System  which  pays  for  itself  in  less  than 
one  year. 


All  dead  type  and  trimmings  are  fed 
directly  into  the  Monomelt  unit,  which 
is  rigidly  fastened  to  the  machine  pot 
of  your  type-casting  machine.  There 
the  metal  is  melted  down,  cleaned  per¬ 
fectly  and  fed  to  the  machine  pot  at 
correct  temperature,  simultaneously 
with  each  cast. 


Electric  or  Gas  Monomelt  Units  for  Monotype. 
Linotype,  Intertype,  Linograph, 
Ludlow  and  Elrod. 


Why  melt  metal  twice  to  use  it  once? 


TULLY  CRITICALLY  ILL 

A.  Y.  Tully,  managing  editor  of  the 
D>s  .Angeles  (Cal.)  Express,  has  been 
stricken  with  a  heart  attack  and  is  con¬ 
fined  to  his  home.  His  condition  is  said 
to  be  extremely  critical.  This  is  the 
second  time  this  year  Mr.  Tully  has 
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EDITORS  ENDORSE  LIMIT  IN 
CONTEMPT  CASES 


{Contiiiiii'd  front  page  5) 


however,  is  the  only  cliange  that  I  believe 
should  lx  made  in  the  law  relating  to 
contempt  of  court,  and  if  enacted  it 
should  be  held  strictly  to  the  terms  of 
Senator  V'andenl)erg’s  bill  without  any 
enlargement  or  extension  whatever. 

Especially  regrettable  and  against  pub¬ 
lic  interest  would  be  any  provision  for 
trial  by  jury  in  contempt  cases  which 
would  be  gravely  detrimental  to  the  ad¬ 
ministration  of  justice. 

The  procedure  proposed  by  Senator 
N’andenberg  removes  all  valid  excuse  for 
demanding  trial  by  jury.  The  whole 
subject  of  alleged  abuses  of  the  law  of 
contempt  by  courts  and  its  supposed 
dangers  to  the  press  are  greatly  mis¬ 
understood  and  often  greyssly  exagger¬ 
ated.  Newspapers  may  very  properly 
advocate  the  change  in  procedure  above 
referred  to,  but  to  demand  anything 
further  will  not,  in  my  opinion,  serve 
the  best  interests  either  of  the  press  or 
the  public. 

By  Frank  FI.  Gan-nett 

President,  Gannett  Newspapers 
T  N  my  opinion,  and  I  believe  many 
members  of  the  bar  will  agree  with 
me,  there  should  l)e  no  conviction  for 
ctintempt  of  court  where  the  alleged 
contempt  does  not  take  place  in  the  pres¬ 
ence  of  the  judge  presiding.  Further¬ 
more,  the  alleged  contempt  should  not  be 
tried  before  the  judge  aggrieved.  I  am 
Itcartily  in  sympathy  with  the  purpose 
shown  in  Senator  X’^andenberg’s  bill. 

By  CHARiJi;  H.  Dennis 

Eiditor,  Chicago  Daily  News 

CENATOR  VANDENBERG’S  bill 
being  a  propo.sal  to  temper  medieval¬ 
ism  in  judicial  pnxedure  with  common 
s^se,  is  entitled  to  receive  careful  con¬ 
sideration  by  Congress. 


By  G.  B.  Parker 
Editor,  Scripps  IIoward  Newspapers 
T  THINK  a  person  whose  liberty  is 
^  jeopard ired  by  a  contempt  proceeding 
should  be  entitled  to  the  same  sort  of 
trial  as  is  granted  any  other  defendant 
whose  liberty  is  jeopardized,  namely, 
trbl  by  jury.  While  in  my  opinion  that 
oBght  to  be  the  idtimate  law,  neverthe¬ 
less  the  Vandenberg  proposal  by  which 
a  defendant  may  retire  the  judge  who  is 
an  interested  party  in  the  procedure  is 
certainly  a  long  step  in  the  right  direc¬ 
tion. 

Nothing  in  the  history  of  court  pro¬ 
ceeding  is  more  fantastic  than  the  present 
custom  of  a  judge  such  as  VValther  in 
the  Cleveland  case  sitting  in  trial  on  his 
own  case  and  imposing  sentence  on  those 
he  himself  has  cited. 


By  Haroiji  .Stanley  Poi.i.ARn 
Editor,  York  livening  li’orld 
T  AM  heartily  in  favor  of  the  purpose 
ef  Senator  Vandenlxrg’s  bill  amend¬ 
ing  the  Federal  Judicial  Code.  No  judge 
should  be  at  once  complainant,  judge  and 
sentencer  in  outside  constructive  con¬ 
tempt  case  involving  him  personally.  No 
judge  should  wish  to  lx.  The  amend¬ 
ment  would  go  far  to  lessen  the  grave 
iniustices  in  pre.sent  contempt  proce^ings 
affecting  freedom  of  the  press  in  this 
country. 


By  H.  M.  Crist 
ManaRinx  Editor,  Brooklyn  Daily  Eagle 

C  ENATOR  V\\NDENBF:RG’S  bill 
^  appeals  to  me  as  fundamentally  sound. 
Such  an  amendment  is  especially  neces¬ 
sary  in  view  of  the  pending  extraordi¬ 
nary  Geveland  case  where  principles  of 
simple  justice  are  being  outraged. 


By  Ernkst  Gri’ening 

Editor,  Portland  (Me.)  Evening  News 
T  N  contempt  proceedings,  the  judge  fre- 
quently  ceases  to  lx  a  judge  and  be- 
ciimes,  to  a  degree  at  least,  a  prosecutor 
and  a  partisan.  Under  such  circum¬ 
stances  common  sense  and  elementary 
fairness,  as  well  as  the  ends  of  justice 


arc  obviously  best  served  by  the  substi¬ 
tution  of  another  judge  to  pass  on  the 
contempt  issue  involved. 

Senator  V’andenberg’s  bill  should,  it 
seems  to  me,  receive  not  only  the  support 
of  the  press  but  of  tJie  bar. 

It  will  tend  to  strengthen  and  uphold 
the  majesty  of  the  law  by  eliminating 
still  further  the  element  of  human  bias 
and  prejudice. 


By  William  T.  Evjue 
E<litor,  Madison  (Wis.)  Capital  Times 
T  HAVE  always  been  fipposed  to  the 
^  wide  latitude  gi\cn  F'ederal  judges 
in  the  exercise  of  contempt  ixwer.  This 
IRiwer  has  been  abused  and  leads  itself 
to  judicial  autcxracy.  1  am  heartily  in 
favor  of  .Senator  Vandenberg’s  bill. 


By  II.  j.  Haskell 

Editor,  Kansas  City  Star 

'I'^HE  X’andenlxrg  contempt  bill  is  a 
righteous  measure.  It  is  contrary  to 
every  instinct  of  fair  play  that  an  inter¬ 
ested  party,  even  if  he  be  a  judge,  shall 
hear  a  case  affecting  himself  except  in 
the  emergency  of  an  attack  made  in  open 
court  where  the  course  of  justice  is  im¬ 
peded.  The  present  situation  is  intoler¬ 
able.  The  procedure  of  the  Vandenberg 
measure  should  lx  extended  to  the  state 
judiciary. 


By  Coi..  F'rank  Knox 
General  Manager,  Hcarst  New.spapers 

T  THOROUGHLY  agree  w'ith  Senator 
Vandenberg,  both  as  to  the  unques¬ 
tioned  evil  that  exists,  as  is  so  well  illus¬ 
trated  in  Cleveland  right  now,  and  the 
remedy  which  he  jiroposes. 

It  is  manifestly  unfair  and  unjust  to 
jiCTmit  a  judge  to  (lass  upon  what  con¬ 
stitutes  contempt  of  his  court  when  the 
basis  for  the  complaint  has  to  do  with 
an  attack  ujion  the  court  outside  of  the 
court  room  and  under  conditions  where 
the  action  of  the  court  in  punishing  al¬ 
leged  conten^iit  threatens  to  invade  the 
projxr  freedfiin  of  the  press. 

Such  a  reform  as  this,  in  iny  judgment, 
ought  to  be  supported  by  every  straight 
thinking  judge  on  the  bench  in  the  coun¬ 
try.  (YTtainly,  it  should  enlist  the  hearty 
support  of  every  newspaper  editor  who 
holds  his  profession  in  the  proper 
esteem. 


By  I^uis  I.  Jaffej:. 

Editor,  Norfolk  (Va.)  Virginian-PUot 
^HE  amendment  sought  by  the  Van- 
denberg  bill,  while  nominally  limiting 
the  power  of  judges  to  protect  the  dig¬ 
nity  and  authority  of  their  courts  is,  in 
fact,  directed  to  preserving  the  courts  in 
the  possession  of  these  very  attributes. 
Whatever  tradition  or  usage  may  hold 
to  the  contrary,  courts  cannot  resort  to 
practices  that  smell  of  oppression  with¬ 
out  in  the  end  forfeiting  the  respect 
these  practices  are  designed  to  insure. 

An  act  of  disrespect  to  a  court  com¬ 
mitted  elsewhere  than  in  the  court’s  per¬ 
sonal  presence  may  be  so  w^anton  as  to 
deserve  condign  punishment,  but  it  is  not 
likely  that  the  moral  effectiveness  of  the 
discipline  would  lx  impaired  by  shift¬ 
ing  to  some  other  judge  than  the  one 
who  feels  himself  aggrieved  the  duty  of 
measuring  the  judicial  affront  and  de¬ 
termining  the  punishment. 

The  harsh  punishment  imposed  on  the 
editors  of  the  Cleveland  Press  is  but  the 
latest  flagrant  example  of  a  form  of 
“government  by  injunction”  that,  in  ag¬ 
gravated  cases,  is  indistinguishable  from 
despotism.  It  is  time  to  establish  a  sharp 
statutory  distinction  Ixtween  contempt 
committed  in  the  presence  of  the  court 
and  contempt  occurring  outside  the  jinli- 
cial  chamixrs.  and  to  withdraw  the  latter 
category  of  invasions  of  judicial  honor 
from  the  determination  of  the  judge 
whose  act  is  challenged. 

To  allow  a  judge  smarting  under  the 
sting  of  a  real  or  imagined  act  of  con¬ 
tempt  to  be  sole  judge  of  his  injury  in 
these  long  distance  contempt  cases  may 
lx  common  law,  but  it  falls  short  of  be¬ 
ing  common  sense.  The  procedural  shift 
proposed  by  the  Vandenberg  amendment 
is  needed  not  only  to  curb  a  growing 
tyranny,  but  to  protect  the  courts  in 
their  dearest  possession,  public  confi¬ 
dence. 


By  Boyd  Gurley 
Editor,  Indianapolis  Times 
TTNLF-SS  one  believes  in  the  divine 
right  of  kings  and  traces  the  author¬ 
ity  of  our  courts  to  the  King’s  favor,  he 
must  endorse  any  proposal  that  takes 
from  any  jixlge  the  right  to  act  as  pros¬ 
ecutor  and  jury  as  well  as  executioner. 
That  any  Judge,  F'ederal  or  state,  should 
retain  arbitrary  powers  to  punish  those 
who  comment  upon  his  actions  or  his 
qualifications,  is  unthinkable.  No  just 
judge  would  wish  such  powers — no  judge 
who  is  concerned  with  respect  for  his 
court  would  exercise  them,  even  if  not 
forbidden. 

The  necessity  for  the  resolution  sug¬ 
gests  that  there  is  a  need  for  more  vigor¬ 
ous  comment.  Its  chief  value  should  be 
in  example.  If  the  federal  laws  set  the 
pace,  states  may  awaken  to  the  necessity 
of  curbing  the  elected  puppets  of  corrupt 
iwlitical  machines  who  occupy  too  many 
benches. 


(From  Chicago  Tribune) 

'T’HIS  check  upon  the  inordinate  ex- 
pansion  of  the  judicial  power  in  in¬ 
junctive  and  contempt  proceedings  is 
moderate  but  is  a  step  in  the  right  direc¬ 
tion.  The  use  of  contempt  procedure  to 
penalize  criticism  of  judges  is  a  flagrant 
abuse  of  power  developed  by  the  judi¬ 
ciary  it.self,  though  many  judges  recog¬ 
nize  its  impropriety  and  do  not  sit  in  pro¬ 
ceedings  in  which,  as  Senator  Vanden¬ 
berg  says,  they  are  both  complainant  and 
umpire. 

That'  any  official  criticised  should  have 
the  power  to  sit  in  a  presumably  impar¬ 
tial  proceeding  to  determine  whether  the 
criticism  which  has  offended  him  is  con¬ 
temptuous,  and  to  fix  its  punishment,  is 
itself  offensive  to  justice.  In  the  hands 
of  unscrupulous  judges  it  could  be  used 
as  a  powerful  shield  against  exposure  of 
corruption  or  incompetence. 

It  has  in  fact  been  used  of  late  to 
punish  quite  legitimate  comment  upon 
judicial  action  and  if  this  abuse  of  power 
is  successful  it  will  restrict  freedom  of 
speech  and  of  the  press  guaranteed  to  us 
in  the  bill  of  rights  and  always  irksome 
and  dangerous  to  dishcMiesty  or  ineffi¬ 
ciency  in  government. 


A.  C.  PEARSON  REELECTED 


Again  Named  President  of  National 
Publishers’  Association 

Tenth  annual  meeting  of  the  National 
Publishers’  Association  was  held  at 
Buckwood  Inn.,  Shawnee-on-Delaware, 
Pa.,  Sept.  18  and  19. 

President  A.  C.  Pearson  presided  at 
the  business  session.  The  activities  of 
the  .Association  during  the  past  year  were 
covered  in  reports  presented  by  commit¬ 
tees  on  labor,  business  relations,  trans¬ 
portation,  copyright  and  postal.  These 
reports  were  supplemented  by  discussions 
of  the  pending  tariff  bill  in  connection 
with  the  duty  iMi  ca.sein.  There  was  also 
considerable  discussion  of  the  bill  pro¬ 
posed  by  Senator  Smoot  which  would 
give  to  the  Department  of  .Agriculture 
supervision  of  advertising  of  foods,  drugs 
and  tobacco. 

F'.  .A.  Tilton,  Third  .Assistant  Post¬ 
master  General,  .spoke  at  length  on  the 
accounting  system  of  the  Post  Office 
Department. 

Officers  for  the  ensuing  year  were 
elected  as  follows:  President,  Andrew  C. 
Pearson,  chairman  of  the  Hoard,  United 
Business  Publishers,  Inc.,  New  York; 
first  vice-president.  .A.  D.  Mayo,  secre¬ 
tary  Crowell  Publishing  Company,  New 
York ;  second  vice-president,  P.  S.  Col¬ 
lins,  treasurer  and  business  manager, 
Curtis  Publishing  Company,  Philadel¬ 
phia  ;  secretary.  F'rancis  L.  Wurzburg, 
Conde  Nast  Publications,  New  York; 
treasurer.  Roger  W.  Allen,  president  Hat 
Trade  Publishing  Company,  New  York. 


CARRIERS  VISIT  CHICAGO 

Nineteen  carrier  boys  of  the  Kezvattce 
(Ill.)  Star-Courier,  accompanied  by 
C.  O.  Schlaver  of  the  staff,  were  guests 
of  the  paper  last  week  on  an  excursion 
to  Chicago  where  they  saw  a  Cubs- 
Giants  game. 


LOWER  FREIGHT  RATE 
PLEA  DISAPPROVED 


I.  C.  C.  Examiner  Unsympathetic  to 
Request  of  Salt  Lake  City  Pub¬ 
lisher*  for  Reduction  from 
Western  Point* 


(Special  to  f^Diros  &  Pubusbee) 

Wa.shington,  D.  C.,  Sept.  24 — FLfforts 
of  Salt  l^ke  City  newspaper  publishers 
to  obtain  lower  newsprint  rates  from  the 
Interstate  Commerce  (.'ommission,  so  as 
to  enable  them  to  compete  more  success¬ 
fully  with  competitors  in  Denver,  On-saha, 
and  Kansas  City,  have  been  unfavorably 
considered  by  F3xaminer  L.  .A.  Pyle. 

The  examiner  recommended  to  the 
Commission  that  the  present  rate  of  03.5 
cents  per  100  pounds  on  newsprint,  from 
Camas,  Wash.,  and  West  Linn  and  Port¬ 
land,  (3re.,  to  Salt  Lake  City  and  Ogden, 
Utah,  be  found  not  unreasonable  or  un¬ 
duly  prejudicial. 

The  Salt  Lake  Tribune  Publishing 
Company  and  other  publishers  of  news¬ 
papers  at  Salt  Lake  City  and  Ogden, 
charged  in  a  joint  complaint,  that  the 
freight  rates  from  and  to  the  points 
named,  are  unreasonable,  unduly  prejudi¬ 
cial  to  the  publishers,  and  unduly  prefer¬ 
ential  of  competing  publishers  in  Denver, 
Omaha,  and  Kansas  City. 

Reasonable  rates  for  the  future  and 
reparadon  on  shipnxnts  made  between 
Nov.  27,  1926,  and  Sept.  30,  1928,  were 
asked. 

The  present  rate  on  newsprint  from 
and  to  the  points  involved  is  63.5  cents 
per  100  pounds,  minimum  carload  weight 
40,000  pounds.  The  Salt  Lake  and 
Ogden  publishers  seek  alternative  rates 
and  minima  of  58  cents,  minimum  40,000 
pounds ;  52.5  cents,  minimunv  50,000 
liounds;  and  46  cents,  minimum  70,(X)0 
pounds. 

The  con:plainant'  companies  obtain 
their  entire  supply  of  newsprint  papi'r 
from  the  origins  nanxd.  At  the  time  of 
hearings  before  the  Commission  it  was 
worth  $2,925  per  100  pounds  or  $.58.50 
per  ton.  Tlie  freight  rate  to  Ogden 
and  Salt  Lake  City  is  about'  oix-fiftb  of 
the  value  of  the  paper  and  is  approxi¬ 
mately  3  per  cent  of  the  cost  of  prcxluc- 
ing  the  newspaper. 

The  Utah  publishers  distribute  their 
newspapers  throughout  Utah  and  i>or- 
tions  of  Wyoming  and  Idaho  in  compe¬ 
tition  with  Denver  publishers,  it  was 
stated. 

They  contend  that  a  reduction  in  the 
rate  to  the  Utah  points  would  result'  in 
increased  capital  which  could  be  used  to 
extend  the  circulation  of  their  news¬ 
papers,  and,  conversely,  an  increase  in 
the  rate  to  Denver  would  increase  the 
ci>st  to  newsjiaper  producers  at  that  point, 
curtailing  their  sales  territory. 

“Inasmuch  as  the  rate  to  Denver  is 
higher  than  to  Utah  ix>ints,”  .said  F2xam- 
iner  Pyle,  “any  advantage  in  favor  of 
the  former  dexs  not  appear  to  result 
from  the  rate  situation. 

“Witnesses  for  complainants  testified 
that  by  reason  of  better  train  service 
Denver  puldishers  were  able  tx»  deliver 
their  pajxrs  at  distributing  jMiints  earlier 
than  the  Utah  publishers.  Moreover,  if 
the  rate  to  Denver  should  lx  increased 
as  a  result  of  this  proceeding,  no  advan¬ 
tage  would  accrue  to  complainants  since 
Denver  could  secure  it's  supply  of  news- 
jirint  from  eastern  origins  at  lower  rates 
than  those  in  effect  fron?  the  Portland 
group.” 

The  railroads  take  the  position  that  the 
rate  assailed  is  Uk)  low.  They  state  that 
rates  from  Pacific  Coast  points  to  Utah 
common  points,  including  Ogden  and 
Salt  I^ke  City,  are  generally  based  on 
75  ixr  cent  of  the  Missouri  River  rates. 
The  rate  of  63.5  cents  from  the  Portland 
group  is  ()8.28  ixr  cent'  of  the  rate  of  93 
cents  on  newsprint  from  Missouri  River. 


JOINS  ARKANSAS  DAILY 

William  Johnson,  recently  of  the  staff 
of  the  Country  Gentleman,  Philadelphia, 
has  joined  the  Little  Pock  Arkansas 
Democrat  as  a  special  writer  on  agricul¬ 
tural  and  business  problems.  Johnson 
was  for  two  years  Washington  corres¬ 
pondent  for  Country  Gentleman. 
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UTILITY  PROBE  RESUMES 
NEXT  WEEK 

New  Evidence  Will  Be  Placed  Before 
Trade  Board  on  Power  Propa¬ 
ganda — In  Full  Swing  After 
Nov.  13 

Wa.suim.iox,  Sept.  26. — The  federal 
trade  coninii.s.sioii  will  resume  next 
Thursday,  Oct.  .1,  its  investigations  into 
new.-l)ai)er  propaganda  and  other  activ¬ 
ities  of  the  power  and  gas  utility  cor¬ 
porations  which  were  adjourned  last 
June. 

The  commission  attorneys  plan  to  in¬ 
troduce  a  large  volume  of  additional 
documentary  evidence  next  Thursday 
which  has  been  piling  up  during  the 
summer,  and  may  summon  one  or  two 
witnesses.  Just  what  the  evidence  will 
be,  however,  commission  attorneys  assert 
they  are  unable  to  state  until  the  middle 
of  next  week. 

It  is  possible  the  commission  will  sum¬ 
mon  one  or  two  witnesses  from  Ala¬ 
bama,  connected  with  the  Alabama 
Power  Company,  to  tell  more  details  of 
the  establishment  of  the  Mobile  Press. 

It  is  known  that  field  investigators  for 
the  commission  have  been  diligently  in¬ 
vestigating  in  .'\labama  since  early  sum¬ 
mer  to  obtain  more  details  of  the  work¬ 
ings  of  the  southern  power  companies 
and  their  alleged  connection  of  the  Press 
in  Mobile  to  offset  the  anti-utility  doc¬ 
trine  espfuised  by  the  Mobile  Retjister 
and  Mobile  Sru's-ltem,  publi,she'd  by 
Frederick  I.  Thompson. 

It  is  expected  there  will  be  no  hear¬ 
ings  to  follow  the  one  of  next  week  for 
another  five  or  six  weeks,  as  one  of 
chief  counsel  of  the  commission  conduct¬ 
ing  the  utility  hearings  expects  to  under¬ 
go  a  serious  operation.  The  utility  hear¬ 
ings  will  probably  be  actively  resumed 
about  \ov.  l.S  and  continue  well  into 
the  spring. 

BOYS’  VICTORY  CELEBRATED 

Buffalo  New*  Team  Feted  for  Winning 

Junior  Baseball  Classic 

A  civic  celebration  in  Buffalo  recently 
climaxed  the  Junior  World’s  series 
championship  won  by  the  American  Le- 
gion-HuffaJo  lieenitu;  Netvs  team,  which 
defeated  the  New  Orleans  boys  at  Louis¬ 
ville.  In  its  program  of  promoting 
amateur  athletics,  this  is  the  second 
clumpionship  team  which  the  Buffalo 
News  lias  sponsored  this  year.  The  first 
was  the  News  Y.  M.  C.  A.  basketball, 
which  won  the  national  championship  in 
Chicago  earlier  in  the  year. 

For  the  fall,  the  News  is  sponsoring 
the  ofificial  horseshoe  tournament  in 
Western  New  York.  Preliminary  con¬ 
tests  are  now  under  way,  and  the  finals 
in  that  territory  will  be  held  in  the  near 
future. 

PEBECO  IN  NEWSPAPERS 

A  year’s  advertising  campaign  for 
Pelieco  tooth  paste  was  begun  recently 
by  Lehii  &  Fink,  Inc.,  acting  through 
the  United  States  Advertising  Corpora¬ 
tion.  Approximately  two-thirds  of  the 
appropriation  will  be  spent  in  news¬ 
papers,  it  was  stated.  One  hundred  and 
sixty  newspapers  in  106  cities  are  carry¬ 
ing  the  advertisements.  Seventy-line 
space  is  being  used  two  or  three  times  a 
week. 

FALKNER’S  FIRST  NOVEL 

Leonard  Falkner,  assistant  city  editor 
of  the  Nnv  York  E’eeninq  Post,  is  the 
author  of  a  mystery  novel,  “Murder  Off 
Broadwav.”  which  will  be  published  next 
spring.  This  is  Mr.  Falkner’s  first  novel, 
although  he  has  been  writing  fiction  for 
magazines  during  the  past  six  years. 

W.  R.  RAUCK  DINED 

Walter  R.  Rauck,  circulation  manager 
nf  the  Pitfsbttrgh  Press,  was  the  guest 
of  honor  at  a  testimonial  dinner  given 
Sept.  20  by  the  newspaper's  truck  and 
motorcycle  drivers.  Frank  T.  Carroll, 
business  manager,  and  Ralph  Nicholson, 
assistant  business  manager,  were  among 
the  speakers. 


CASH  REGISTER  CAMPAIGN 

\  page  advertisement  by  the  National 
t  ash  Register  Company,  announcing  a 
new  and  improved  cash  register,  appeared 
in  newspapers  in  many  parts  of  the  coun¬ 
try  this  week.  It  is  to  be  followed  by 
other  newspaper  advertising  later,  which 
may  amount  to  a  considerable  campaign, 
although  N.  W.  Ayer  &  Son,  Inc.,  the 
agency  handling  the  account,  declined  to 
confirm  a  published  report  that  the  total 
might  be  as  large  as  $500,000. 

SHEARER’S  CLAIMS  BASELESS, 
EDITORS  STATE 

(Continued  from  /\ige  7) 

rectly  or  indirectly,  to  do  with  the  prepa¬ 
ration  of  that  article. 

“Furthermore,  I  have  never,  at  any 
time  or  place,  discussed  naval  matters 
with  Shearer.  He  has  at  no  time  in  his 
life  influenced  by  one  iota  anything  I 
have  ever  written  about  naval  or  any 
other  matters,  and  Mr.  Shearer  himself, 
l)etter  than  any  one  else,  knows  this  to 
be  true. 

“During  the  year  1927  I  saw  Shearer 
once  during  the  summer  in  the  Paris 
office  of  the  New  York  Times,  when  I 
refused  his  offer  to  have  him  interviewed ; 
once  at  luncheon  in  the  restaurant 
Coq  d’Or,  at  Geneva,  during  the  Inter¬ 
national  Press  Conference  in  the  latter 
part  of  .\ugust,  when  he  protested  against 
my  statement  that  he  was  in  the  employ 
of  .American  steel  companies,  and  once  a 
few  weeks  later,  on  Sunday  afternoon 
at  the  Longchamps  race  course  in  Paris, 
when  for  two  or  three  nxnutes  we  talked 
— about  horses  and  not  about  ships. 

“When,  for  the  purpose  of  niaking 
himself  solid  with  his  employers.  Shearer 
pretended  to  have  influenced  the  dis¬ 
patches  of  a  correspondent  who  he  knew 
full  well  did  not  approve  of  him,  his 
methods  or  his  purposes,  he  falsities  wil¬ 
fully  in  a  manner  which  must  be  char- 
acterizetl  as  not  only  cheap  but  inex¬ 
pressibly  miserable. 

“I  would  appreciate  it  if  this  letter 
could  be  inserted  in  the  record  of  tlie 
Senate  committee  adjacent  to  the  Shearer 
communication.’’ 

Shearer  made  a  report  marked  “con¬ 
fidential’’  discussing  the  question  “Was 
the  Geneva  Conference  a  Failure?’’  This 
report  was  received  at  the  office  of  the 
general  manager  of  the  Bethlehem  Ship¬ 
building  Corjxjration  on  September  2, 
1927: 

“Was  the  Geneva  conference  a 
failure? 

“The  inclosed  is  the  inside  story  of 
the  dangerous  phases  of  the  conference. 
It  was  necessary  at  times  to  take  isstK* 
and  a  forceful  stand  to  defeat  and  off¬ 
set  pressure  brought  to  bear  on  certain 
civilian  and  naval  members  of  the  dele¬ 
gation. 

“There  is  [are]  but  four  copies  of  the 
inclosed.  If  advi.sable  the  story  can  be 
given  wide  publicity  and  circulation.  If 
the  occasion  should  arise  for  the  advisa¬ 
bility  of  using  this  story  my  suggestion 
is  to  print  at  least  2,000  copies  in 
pamphlet  form  and  distribute  to  Con¬ 
gress,  the  press,  patriotic  organizations 
and  prominent  men.  This  could  be 
done  under  my  name  and  sent  out  after 
my  return.  In  the  meantime  the  story 
could  be  edited  and  printed. 

“There  is  no  doubt  but  that  the  Bri¬ 
tish  and  Japanese,  aided  by  tlwir  sym¬ 
pathizers.  including  pacifists,  internation¬ 
alists  and  small  navy  men,  will  make  a 
drive  this  session  of  Congress.  High 
Japanese  officials  liave  been  and  are 
in  communication  with  the  British  in 
London.  Members  of  the  Japanese  del¬ 
egation  have  postponed  their  departure 
to  carry  on  further  pourparlers. 

“It  has  been  suggested  a  move  will  be 
made  to  open  up  diplomatic  negotiations 
with  Washington  in  an  attempt  to  de¬ 
feat  a  strong  naval  policy,  which  will  be 
the  recommendations  of  the  naval  ex¬ 
perts,  including  gun  elevation,  recondi¬ 
tioning  our  many  destroyers  and  in¬ 
crease  personnel. 

“There  is  a  strong  undercurrent  of 
anti-American  feeling  spreading  over 
Continental  Europe.  England  does  not 
take  defeat  easily.  They  resent  the  ex¬ 
pose  at  Geneva  and  no  doubt  ‘perfidious 
Albion’  will  shine  in  all  her  glory,  even 


to  a  T’nited  Europe,  against  the  United 
States.  Japan  is  closely  allied  to  Great 
Britain  in  her  Far  liast  policy. 

“This  is  the  first  time  that  the  .Amer¬ 
ican  press  and  people  have  supported  an 
adetpiate  navy  and  merchant  marine  pro¬ 
gram.  This  asset  cannot  be  ignored  un¬ 
til  we  are  over  the  top.  It  was  a  fight 
at  Geneva,  not  a  tea  party,  regardless  of 
any  statements  to  the  contrary.  The  is¬ 
sue  is :  Will  .America  become  a  first  class 
maritime  power,  or  be  defeated  by  the 
crocodile  tears  of  sentimentality? 

“I  will  remain  in  Geneva  until  Sep¬ 
tember  1,  sailing  for  .America  alxjut  Oc¬ 
tober  1.  By  that  time  I  will  have  fur¬ 
ther  information  of  the  British  lineup. 
“.August  16,  1927.’’ 

The  enclosure  contained  a  numlier  of 
sensational  disclosures.  It  began  with  a 
discussion  of  the  work  of  the  conferences 
and  then  proceeded  to  publicize  the  scan¬ 
dal  in  the  American  delegation.  In  part 
it  read  as  follows ; 

“The  Washington  treaty  became  a 
scrap  of  paper  as  the  diplomats  played 
the  game  of  wits.  A  small  band  of 
naval  experts  stood  by  their  guns;  they 
were  thinking  of  Washington  in  1922. 
The  ammunition  was  passed  out  and  the 
well-trained  guns  of  the  loyal  American 
press  fired  their  well-placed  shots.  The 
enemy’s  propaganda  guns  were  out¬ 
ranged.  The  subsidized  pacifists  and  in¬ 
ternationalists  ranks  were  broken ;  the 
American  people  rose  to  the  occasion  and 
allied  themselves  behind  America’s  justi¬ 
fiable  stand.  And  as  the  echo  of  victory 
died  it  was  realized  that  .America  had 
won  its  first  conference  *  *  ♦ 

“These  two  Powers  (Great  Britain  and 
Japan)  were  free  from  influences;  the 
Admiralties  dominated  their  policies, 
which  was  not  the  case  with  the  United 
States.  The  question  in  the  minds  of 
the  American  Naval  delegation  was  the 
hour  to  terminate  this  travesty  of  the 
attempting  to  .secure  a  proper  treaty  for 
limitation  of  naval  armaments.  Other¬ 
wise  there  was  every  indication  existing 
to  rip  the  conference  wide  open. 

“The  .scandal  unearthed  by  members  of 
the  American  delegation  that  flourished 
within  their  ranks  was  kept  quiet  as  it 
might  have  had  a  detrimental  effect.  But 
it  appeared  the  effect  would  be  even  more 
detrimental  if  the  details  were  longer 
withheld,  especially  as  the  source  of 
trouble  still  remained. 

_  ‘‘The  trouble  came  to  a  head  when  a 
civilian  member  of  the  delegation  circu¬ 
lated  [circularized]  the  press  with  the 
text  of  the  .so-called  political  clau.se.  an 
ill-fated  document  for  which  this  civilian 
representative  must  accept  responsibility 
of  authorship  and  more. 

“As  the  naval  experts  were  aware  of 
the  existence  of  this  clause  for  several 
weeks  previous  they  ha<l  agreed  it  suffi¬ 
ciently  innocuous  for  incorporation  in  a 
treaty  under  certain  stipulations.  But 
they  were  kept  in  the  dark  as  to  its  re¬ 
lease.  This  was  a  violation  of  the  prom¬ 
ise  made  them  some  time  previously,  that 
the  delegation  was  not  a  one-man  show 
and  that  nothing  would  be  sent  out  or 
received  without  the  full  knowledge  of 
the  entire  naval  delegation.  This  applied 
to  press  releases  as  well  as  Washington, 
where  official  communiques  were  con¬ 
cerned  and  in  which  category  the  now 
famous  political  clause  must  be  listed. 

“It  is  not  the  intention  to  even  sug¬ 
gest  that  at  any  time  during  the  tri- 
T’ower  negotiations  that  any  member  of 
the  American  delegation  had  ambitions 
to  wear  the  cloak  of  Judas,  but  certainly 
the  promise  made  the  naval  experts  was 
the  result  of  a  very  curious  procedure, 
which  at  that  moment  threatened  to 
break  up  the  .American  delegation  and 
cause  its  chairman  much  anxiety. 

“.All  messages  between  the  delegation 
at  Geneva  and  the  State  Department  at 
Wa.shingtrm  were  written  and  decided  by 
a  certain  civilian  member.  This  does  not 
mean  that  he  actually  prepared  all  mes¬ 
sages.  but  all  went  through  his  hands  for 
his  visa  before  transmitted  to  the  cable 
offices. 

“The  first  rift  in  the  lute  came  to¬ 
ward  the  end  of  June  when  the  naval 
experts  of  the  three  Powers  had  prac¬ 
tically  agreed  on  the  destroyer  and  sub¬ 
marine  clauses  for  the  proposed  treaties. 
Then  began  the  study  of  the  cruiser 
problem,  which  ended  in  a  deadlock.  .As 


the  result  of  certain  devices,  suppo.sedly 
sent  to  Washington  hy  our  experts,  a 
telegram  arrived  back  one  morning  from 
a  high  official  in  Washington  to  the  ef¬ 
fect  that  neither  l(),(K)0-ton  cruisers  or 
the  8-inch  gun  were  so  almightly  im¬ 
portant  as  to  prevent  agreement. 

“Investigation  then  showed  that  an 
error  had  been  made  forwarding  the 
naval  experts’  opinion.  This  incident 
was  allowed  to  pass,  hut  from  that  mo¬ 
ment  the  naval  exi)erts  formed  an  intelli¬ 
gence  department  of  their  own  and  kept 
watch.  By  the  Fourth  of  July,  when  the 
•Americans  observed  their  national  holi¬ 
day.  the  entire  British  plan  was  in  hand 
and  preparations  made  to  submit  it  clau.se 
by  clause  to  Washington  with  the  opin¬ 
ions  of  both  our  political  and  naval 
experts  attached. 

“During  the  absence  'of  a  civilian 
memlier  of  the  delegation  on  the  night 
of  July  5  in  the  rooms  of  the  American 
delegation  at  the  Hotel  des  Bergues  the 
delegates  were  in  secret  session  many 
hours.  .A  curious  document  had  been 
found  in  somebody’s  desk — a  very  clev¬ 
erly  written  document,  not  yet  C(>ded,  in 
which,  after  almost  microscopic  examin¬ 
ation,  the  di.scovery  was  made  that  the 
views  of  the  American  naval  experts  had 
been*  so  shifted  as  to  commit  them  almost 
entirely  to  the  British  program. 

“A  meeting  was  called  and  the  entire 
diplomatic  and  naval  members  were  pres¬ 
ent.  A  stormy  scene  was  enacted  be¬ 
tween  two  members.  The  civilian  mem¬ 
ber  made  a  pacifistic  speech,  which  was 
an  insult  to  the  honor  and  traditions  of 
the  United  States  Navy :  the  navy 
spokesman  referrerl  to  the  civilian  mem¬ 
ber  in  such  terms  that  peace  was  restored 
with  difficulty. 

“It  was  then  that  .Ambassador  Gibs<i4i 
bound  himself  to  keep  the  navy  experts 
informed  of  everything  as  it  happened, 
regardless  of  any  civilian  members,  which 
promise,  it  is  assumed,  he  kept  with  the 
exception  of  the  political  clause. 

“Nothing  more  interrupted  the  calm 
sea  until  nine  days  later,  when  it  was 
decided  that  inasmuch  as  both  the  First 
Lord  Bridgeman  and  Ix>rd  Admiral 
Jellicoe  would  speak  for  Great  Britain 
at  the  second  plenary  session,  set  for  the 
following  day,  our  Admiral  Jones  should 
also  apTOar  on  the  program  with  Ambas¬ 
sador  Gibson. 

“It  must  be  remembered  that  following 
this  session  Mr.  (iibson  had  difficulty 
extricating  himself  from  the  phraseology 
of  his  speech,  agreeing  in  name  that  the 
American  delegation  would  meet  any  ac¬ 
cord  which  might  be  found  between  tlie 
British  and  Japanese.  It  took  consider¬ 
able  explaining  for  several  days  that 
what  he  really  meant  was  to  accept  their 
accord  as  a  l»sis  for  discussion  only. 

“.As  to  the  speech  that  Admiral  Jones 
did  not  deliver.  Admiral  Jones  was  very 
busy  in  technical  studies  and  his  speech 
was  prepared  for  him  by  a  civilian  dele¬ 
gate.  It  was  beautifully  done,  couched 
in  real  oratory.  The  Admiral,  glancing 
at  it  hastily,  was  so  pleased  that  he  de¬ 
cided  to  try  it  on  the  gang  of  naval  ex- 
I>erts  in  the  back  room. 

“The  hard-l)oiIed  experts,  for  whom 
oratory  means  nothing,  sat  in  silence, 
their  faces  growing  longer  and  longer 
as  the  reading  proceeded,  until  Admiral 
Jones  himself  stopped,  realizing  the  trutli. 
and  announced  that  the  speech  would  not 
l)e  delivered. 

“Had  the  full  meaning  not  dawned  on 
all  and  the  speech  been  made,  the  Ameri¬ 
can  naval  delegates  would  have  found 
themselves  more  strongly  committed  than 
was  Mr.  Gibson  to  accept  whatever  the 
British  and  Japanese  had  prepared  in  ac- 
cord.  .  . 

“It  should  be  explained  that  the  civilian 
delegate  is  a  bright  young  man  of  .14. 
who  really  sold  the  idea  to  hold  this  con¬ 
ference  and  engineered  himself  to  a  key- 
position.  He  is  a  lawyer  of  no  mean 
ability  and  is  a  relative  of  a  celebrated 
treaty  maker  who  believes  in  the  League 
of  Nations.’’ 

Shearer  also  charged  that  a  New  York 
newspaper  man  in  the  British  service 
acted  as  intermediary  for  the  aforemen¬ 
tioned  civilian  member.  The  same  cor¬ 
respondent  offered  to  sell  British  infor¬ 
mation  to  Shearer  at  Geneva,  the  confi¬ 
dential  report  states. 
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NON-CONTRACTUAL  ADVERTISING  PLAN 
BROUGHT  INCREASED  LINAGE 


Experience  of  Oregon  Daily  With  Its  Space  Budget,  Showed 
Advertisers  Eager  to  Use  Space  Regularly  to  Save 
Money — Small  Business  Men  Also  Benefited 

By  EARLE  E.  VOORHIES 

Manacinf  Editor,  Grants  Pass  (Ore.)  Daily  Courier 


(  The  follozving  discussion  of  the  space- 
budget  plan  of  selling  advertisin'-  is  re¬ 
printed  from  Oregon  Exchanges,  organ 
of  the  Oregon  Press  Association.) 

ON  the  Grants  Pass  Courier  we  have 
found  that  local  display  contracts 
cost  us  a  big  slice  of  our  advertising 
rate  without  giving  us  anything  in  re¬ 
turn. 

Contracts  either  arc  enforced  or  they 
are  net.  If  not,  they  don’t  mean  a  thing 
except  to  cost  us  money  and  give  every 
advertiser  a  different  rate,  so  the  big 
advertiser,  who  really  pays  our  bills, 
gets  off  cheaply  and  reduces  our  income 
a  large  amount,  while  the  little  fellow 
pays  a  high  rate,  and  even  his  high  rate 
doesn’t  mean  much  money  at  the  end  of 
the  month,  liecause  he  is  little,  and  will 
remain  little  because  he  is  advertising 
at  a  disadvantage,  compared  with  his 
larger  competitor. 

As  to  enforcing  advertising  contracts, 
I  don’t  know  anything  aliout  that,  be¬ 
cause  we  never  have  done  it.  If  we  did, 
it  would  simply  be  a  move  toward  cost¬ 
ing  our  advertisers  extra  money,  with  its 
consequent  bad  feeling.  If  it  could  be 
arranged,  I  would  choose  to  enforce  an 
agreement  that  would  have  the  psycho¬ 
logical  effect  of  saving  the  advertiser 
money  rather  than  costing  him  money, 
and  in  the  Courier’s  new  budget  plan  of 
advertising  I  think  we  have  found  a  sys¬ 
tem  for  doing  this  very  thing. 

On  a  contract  agreement,  the  adver¬ 
tiser  has  his  low  rate  on  the  first  day  of 
the  month,  and  then  if  shipments  don’t 
come  through,  or  l)usiness  is  ix>or  or  any 
of  the  other  things  cKcur  which  cause 
him  to  go  under  his  contract,  he  resents 
having  his  advertising  rate  boosted. 

But  under  the_  budget  agreement,  on 
tne  contrary,  he  is  paying  35  cents  from 
the  first  day  he  advertises  and  his  bill 
gets  bigger  and  bigger  until  on  the  last 
day,  if  he  has  usee!  the  inches  of  adver- 
tising  called  for  in  the  budget,  it  is  ma¬ 
terially  reduced.  Instead  of  having  his 
cheap  rate  all  month,  he  hasn’t  earned  it 
until  the  last  day.  I  think  this  is  guar¬ 
anteed  to  keep  up  his  interest  in  how 
much  advertising  he  is  doing. 

On  the  Courier  texlay  we  are  in  the 
throes  of  boosting  our  local  advertising 
rate  per  inch,  and  showing  an  increase  in 
iiKhes  of  advertising  at  the  same  time. 
If  you  think  that  is  a  wild  assertion, 
listen  to  this  one:  We  have  just  gone 
from  a  take-the-paper-now-and-pay-for- 
it-when-you-can  subscription  plan  to  a 
cash-in-advance  basis  through  the  “little 
merchant”  system  and  gained  300  net 
paid  circulation  at  the  same  time  by- 
doing  it.  Our  little  merchants  are  the 
most  important  of  the  factors  which  are 
going  to  make  this  budget  system  of  ad¬ 
vertising  succeed,  and  it  will  succeed  for 
this  reason :  Here  is  a  newspaper  that 
charges  its  biggest  advertiser  just  as 
much  per  inch  of  advertising  as  it  does 
Its  smallest,  when  each  has  done  his  best 
volume  of  advertising,  his  budget,  big 
for  the  big  fellow  and  small  for  the  little 
one. 

"That  to  is  say,  the  difference  between 
business  in  the  matter  of  size  is  equal¬ 
ized  by  a  budget  of  advertising  inches 
per  month,  not  by  a  difference  of  rate. 

This  budget  agreement  is  not  a  con¬ 
tract.  The  advertiser  may  stop  all  his 
display  any  time  he  wishes  without  vio¬ 
lating  the  agreement,  and  that  holds  true 
for  the  big,  as  well  as  the  little  adver¬ 
tiser. 

The  point  to  the  whole  plan,  then,  is 
this:  _  The  big  fellow  and  the  little  fel¬ 
low,  in  the  end,  will  pay  the  .same  rate, 
but  the  big  fellow  will  have  to  run  a 
lot  of  display  inches  to  get  it,  and  the 
little  fellow  less,  to  correspond  to  his 
business  need  and  ability. 

Now,  vou  sav,  that  is  fine  when  vou 
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go  to  see  the  little  fellow',  but  can  you 
sell  that  idea  to  the  big  user  of  local 
display? 

Just  recently  I  sold  our  largest  local 
advertiser,  the  Golden  Rule  store,  an  ad¬ 
vertising  budget  for  l‘i29,  and  they 
signed  up  to  use  the  same  number  of 
advertising  inches  as  last  year,  paying 
eight  cents  more  for  every  inch  of  it 
than  they  did  before. 

Every  day  that  they,  or  any  other  local 
advertiser,  run  in  the  Courier  the  space 
will  l>e  charged  at  35  cents.  Our  Bur¬ 
roughs  b(X)kkeeping  system,  of  course, 
keeps  a  running  total  of  the  Golden 
Ririe’s  advertising,  and  when  the  last  day 
of  the  month  has  been  charged,  if  that 
total  equals  the  amount  set  as  the  Golden 
Rule’s  budget,  every  inch  will  be  dis¬ 
counted  seven  cents,  not  seven  per  cent, 
but  seven  cents,  a  cut  of  20  per  cent. 

For  ten  years  the  Golden  Rule  has 
l>een  getting  advertising  in  the  Courier 
at  20  cents  per  inch.  Now,  if  they  take 
as  many  inches  as  they  did  last  year, 
they  get  it  at  28  cents,  and  if  they  don’t 
they  pay  35  cents.  The  Golden  Rule’s 
name  is  down  on  the  dotted  line  for 
this  agreement,  and  how  can  we  fail  to 
increase  our  income  from  the  Golden 
Rule  this  year? 

We  on  the  Courier  were  faced  by  the 
necessity  of  raising  the  rates.  We  fig¬ 
ured  this  way :  I  f  advertisers  go  along 
with  us  and  keep  up  their  volume  of  ad¬ 
vertising  inches,  w-e  will  make  their 
l)oost  in  the  rate  small;  but  if  they  try 
to  frustrate  us  by  reducing  their  inches 
i»f  advertising,  their  rate  boost  will  be 
big. 

Now  for  smaller  businesses,  the  new- 
budget  will  lie  made  more  than  equal  to 
last  year’s  total.  In  coming  to  agree¬ 
ment  with  each  firm,  we  will  slap  on  a 
25  per  cent  increase  in  the  number  of 
inches  as  a  suggestion,  and  that  will 
give  a  margin  which  the  merchant  may 
cut  down  during  the  bargaining.  Very 
few,  if  any,  know  how'  much  they  spent 
last  year  or  any  year. 

Now,  if  we  can  increase  the  inches  of 
advertising  for  every  present  advertiser, 
and  all  of  them  paying  more  per  inch 
than  liefore,  things  look  pretty  good  for 
the  Courier. 

\N'e  made  the  budget  discount  big,  and 
for  a  good  rea.son.  If  the  budget  saves 
the  advertiser  only  ten  dollars  a  month 
he  won’t  lie  half  so  interested  in  getting 
one.  or  in  keeping  it  once  he  has  it,  as 
if  it  saved  him  forty  dollars  a  month. 
Then  why  not  put  it  high,  since  no  one 
has  to  pay  the  high  rate  anyway,  unless 
he  wants  to?  Then,  35  cents  also  corre¬ 
sponds  to  our  foreign  rate,  and  we  can’t 
consider  foreign  advertising  in  our  bud¬ 
get. 

The  advertiser  has  to  do  more  than 
just  run  the  required  number  of  inches; 
he  has.  in  addition  to  pay  for  then?.  His 
discount  is  earned  only  if  the  hill  for 
the  month  previous  has  been  iiaid.  We 
call  this  discount  15  per  cent  for  volume 
and  five  per  cent  for  cash.  Fewer  large 
charges  in  the  accounts  receivable  will  he 
a  go(xl  thing  for  the  Courier.  If  a  firm 
runs  on  for  two  months  paying  35  cents 
just  because  they  don’t  seem  to  want 
the  28  cents  rate  badly  enough  to  pav 
cash,  we  will  know  that  from  the  evi¬ 
dence  that  firm  never  expects  to  settle, 
and  we  will  put  a  crimp  in  that  particu¬ 
lar  game. 

Don’t'  think  that  we  will  leave  the 
nun'ber  of  inches  an  advertiser  uses, 
once  his  budget  has  been  agreed  upon, 
to  chance.  .Around  the  25th  of  the  month 
I  will  look  up  his  total ;  and  if  it  is  going 
to  fall  short  of  his  budget,  I  will  call  on 
him  and  suggest  that  he  have  our  ad 
man  lay  out'  several  small  displays  to 
fill  out  his  budget.  Then  the  ad  man  can 
visit  him.  C)ur  visits  will  lie  more 
friendly  while  we  are  saving  him  money 


than  as  if  we  were  after  him  to  cost  him 
more  money. 

No  matter  how  you  look  at  this,  it  is 
an  actual  rate  boost'.  Why  are  we  able 
to  get  away  with  it  ?  I  can  tell  you  why. 
The  one  advertiser  we  least  expected  to 
be  agrt-eable  to  a  raise  asked  us  for  a 
budget.  He  said  he  is  perfectly  willing 
to  pay  the  increase  because  we  have 
earned  it.  He  mentioned  our  300  paid 
subscription  gain,  our  better  country 
coverage,  our  cash  subscription  basis. 
How  did  he  know  about  their?  For 
weeks  he  has  been  reading,  in  news  sto¬ 
ries  and  advertisements  alxiut  the 
Courier’s  gains.  Every  new  country- 
route  meant  a  story  about  the  new  sub¬ 
scribers,  the  old  subscribers,  and  the  per¬ 
centage  of  gain  and  coverage.  Some¬ 
times  in  working  up  a  route  they  pro- 
<iuced  a  story  a  day.  We  worked  up  the 
field  to  such  a  point  that  neighbors  were 
talking  to  each  other  about  the  Courier’s 
gain,  and  when  this  word-of-mouth  ad¬ 
vertising  reached  the  advertisers’  ears, 
they  asked  for  Courier  budgets. 

Thirty-two  years  ago  my  father 
bought  the  Courier,  and  he  has  published 
it  ever  since.  In  a  five-year  period  be¬ 
fore  he  bought  it,  the  Courier  had  seven 
ow-ners.  Why  was  he  able  to  hold  on 
where  others  failed?  He  has  told  me 
niaiiy  times  that  it  was  because  when  he 
started  32  years  ago  he  bought'  himself  a 
bicycle  and  spent  much  of  his  time  visit¬ 
ing  the  farmers  in  his  territory,  getting 
their  friendship  and  their  subscriptions, 
many  of  which  have  continued  to  this 
day. 

When,  a  few  months  ago,  we  put  a 
young  fellow  in  nw  place  at  the  Courier’s 
telegraph  desk,  I  had  a  lot  of  spare  time 
on  my  hands.  It  didn’t  last  long.  A  boy 
came  into  the  office  and  asked  for  a  car¬ 
rier  route.  I  found  he  lived  in  the  Red¬ 
wood  highway  section.  I  went  out  to  the 
corner  and  started  working  up  a  route 
for  him,  visiting  farm  by  farm  and  not 
skipping  one.  The  idea  of  an  evening 
delivery  made  a  hit  with  the  farmers. 
Before  wc  knew  it,  we  had  ten  miles 
of  farms  sewed  up  97  per  cent'  for  the 
Courier,  and  the  boy  making  $20  per 
month  and  grabbing  off  new  settlers  the 
first  day  they  appeared  on  the  land. 

Every  night,  after  adding  more  terri¬ 
tory  to  this  route,  I  came  to  the  office 
bursting  with  new  ideas  and  pride  in  the 
Courier  for  the  nice  things  everyone  said 
about  it.  These  things  found  their  way 
into  type.  One  gain  would  result'  in  a 
story  that  would,  in  turn  result  in  fur¬ 
ther  gains,  and  an  endless  chain  of  in¬ 
creases  was  started  by  nothing  other  than 
a  little  personal  contact'.  Readers  took 
iixire  interest  in  their  daily  newspaper, 
the  adds  pulled  better,  and  when  they 
pulled  we  told  about  it,  and  our  raise 
in  advertising  rates  is,  you  see,  the  nat¬ 
ural  result. 

No  matter  what  you  pay  yourself  a 
week,  you  can’t  afford  to  let  your  solic¬ 
itors  have  all  the  personal  contact  in 
the  field.  You  can’t  afford  to  lose  the 
chance  to  fill  up  again  with  enthusiasm 
and  new  ideas  from  the  people  who  get 
and  should  get  your  newspaper. 

W'e  have  learned  that  it  doesn’t  lake 
a  genius  to  improve  a  newspaper.  Just 
find  someone  in  yriur  shop  who  has  the 
interest  of  the  newspaper  at  heart,  and 
arrange  to  give  him  some  leisure  time. 
It  won’t  be  leisure  long.  Better  still,  get 
some  leisure  time  yourself,  pretend  you 
are  a  circulation  solicitor,  and  get  for 
yourself  some  of  the  inspiration  and  en¬ 
thusiasm  that  is  out  in  the  field  waiting 
for  you. 

Now  we  charge  our  editors,-  reporters 
and  wire  service  to  circulation  expense. 
.-After  all,  news  is  what  the  readers  are 
buying,  not  white  paper.  This  new  plan 
does  a  good  deal  to  our  circulation  costs, 
and  to  our  costs  per  advertising  inch. 
Our  Ixiokkeeping  sy.stem  gives  us  quite 
easily,  for  any  period,  such  as  a  month, 
quarter  or  year,  a  profit  and  loss  state¬ 
ment  for  the  inihlisher,  a  page  cost  state¬ 
ment  for  the  foreman,  and  a  breakdown 
of  all  the  income  and  expense  figures 
into  ultiti->ate  units  for  the  manager.  We 
can  tell  what  our  cost  per  subscriber  is 
for  January,  our  cash  income  per  suh- 
•scriber  and  our  profit  per  subscriber  in 
the  circulation  division.  We  can  tell  the 
cost  of  an  advertising  inch,  the  net  in¬ 


come  per  inch  of  local  display,  foreign 
display,  classified  and  so  on.  The  things 
we  have  learned  through  these  figures 
are  our  reasons  for  raising  our  rates,  our 
little  merchant  system  and  gains  in  gen¬ 
eral  are  our  excuse  for  raising  them,  and 
our  budget  system  the  means. 

I  have  tried  to  show  you  how  our 
budget  system  will  benefit  us,  but  we 
think  too  it  will  be  a  big  advantage  to 
the  advertiser  as  well.  That  continuity 
of  advertising  effort  so  necessary  to  suc¬ 
cess  seems  assured  by  the  budget  sys¬ 
tem.  Merely  an  ad  a  day  is  not  the  same 
thing.  The  advertiser  will  know  in  ad¬ 
vance  just  how  much  he  will  spend.  He 
will  watch  how  he  spends  it.  He  may 
spend  it  in  one  large  ad,  or  several  smal¬ 
ler  ones,  or  an  ad  a  day  if  he  wants  to, 
and  still  earn  his  discount,  but  he  must 
earn  it  liefore  he  gets  it. 

Here  is  the  last  point  I  want  to  make, 
and  it  is  worth  thinking  about.  We  give 
an  advertiser,  say,  a  budget  to  equal  his 
last  year’s  advertising  inches.  That  was 
his  maximum  last  year.  This  year  it 
will  be  his  minimum.  If  he  makes  it  on 
poor  months,  he  will  go  over  on  good 
months,  and  the  result  is  an  increase, 
whether  the  budget  shows  it  or  not. 


WEEKLY  EDITOR  FACES 
EXTORTION  CHARGE 


Barran  Lewis  of  Riverhead  Alleged 
to  Have  Used  Fraudulent 
Affidavit  in  Political 
Campaign 


A  charge  of  blackmail  against  Dwight 
T.  Corwin,  Kiverhead,  L.  I.,  banker  and 
business  man,  and  Barran  Lewis,  editor 
of  the  Harry  Lee  Publishing  Company’s 
weekly  at  Kiverhead,  the  County  Re¬ 
view,  was  changed  to  one  of  extortion 
in  Amity villc,  L.  I.,  Sept.  25.  Judge 
Fisher  said  Section  2C8  of  the  Penal 
Code  gave  him  authority  to  make  such 
a  change.  Both  men  were  held  for  the 
Suffolk  grand  jury  utider  the  latter 
charge. 

The  charges  against  Corwin  and 
Lewis  grew  out  of  the  recent  primary 
race  for  county  superintendent  of  the 
poor  Ijetween  Ernest  S.  Van  Hise,  regu¬ 
lar  Republican  county  designee,  and 
Alliert  \\’.  Yoiuig,  present  incumbent  of 
the  office,  who  ran  independently. 

It  was  charged  that  Corwin  and  Lewis 
attempted  to  coerce  Van  Hise  to  with¬ 
draw  from  the  race  by  the  use  of  a 
fraudulent  affidavit  charging  him  with 
misconduct  while  superintendent  of  poor 
of  Southampton.  Van  Hise  won  the 
Republican  nomination  on  primary  day 
by  a  plurality  of  967  votes. 


ATTACKS  BILLBOARDS 


Standard  Oil  of  California  U«et 
Dailies  in  Campaign 

The  Standard  Oil  Company  of  Cali¬ 
fornia,  which  destroyed  1,200  of  its  high¬ 
way  signs  several  years  ago  as  a  step 
toward  beautifying  the  countryside,  used 
full-page  advertisements  in  43  metro¬ 
politan  newspapers  recently  in  a  new 
anti-signboard  campaign. 

This  time  the  company  is  offering 
prizes  in  four  contests  for  the  best  es¬ 
says  and  slogans  pointing  out  the  _  in- 
iury  to  scenic  beauties  caused  by  sign¬ 
boards,  and  suggesting  means  to  obtai- 
the  removal  of  existing  ones  and  to  pre¬ 
vent  the  erection  of  new  ones.  One  con¬ 
test  calls  for  photographs  which  por¬ 
tray  the  defacement  of  natural  lieauties 
by  signs. 

Besides  using  paid  advertising  in  the 
campaign,  the  company  sent  out  pub¬ 
licity  stories  bringing  complaints  from 
some  publishers. 

KALTENBORN  RETURNS 

H.  V.  Kaltenhorn,  associate  editor  of 
the  Brooklyn  Eagle,  returned  this  week 
from  a  three  months’  tour  in  Europe, 
in  the  course  of  which  he  made  addresses 
in  Denmark,  Germany,  Russia  and 
Switzerland.  He  attended  the  Septem¬ 
ber  session  of  the  League  of  Nations 
Assembly  in  Geneva. 
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planning  celery  campaign 

plorida  Growers  to  Raise  $100,000 
Fund  by  Assessment 

Interests  connected  with  the  production 
and  marketing  of  celery  in  Florida  have 
combined  their  efforts  to  obtain  an 
orderly  marketing  program,  under  direc¬ 
tion  of  a  Gearing  House  organization, 
according  to  an  announcement  just  made 
by  the  Florida  State  Celery  Association, 
with  headquarters  in  Sanford,  Fla. 

One  of  the  features  of  the  coordinated 
marketing  program  will  be  a  $100,000 
national  advertising  campaign.  The 
state  association  has  conducted  surveys 
over  the  country  and  plans  to  launch 
the  advertising.  The  committee  which 
lias  drawn  up  articles  of  incorporation, 
by-laws  and  other  agreements  for  the 
new  organization,  includes  W.  A.  Leffler, 
J,  C.  Hutchinson  and  A.  H.  Stone  of 
Sanford ;  Charles  Lee  of  Oviedo ;  W.  T. 
Bennett  and  E.  L.  Vanderipe  of  ]\Ianatee 
and  Coring  Raoul  and  Thomas  Bell  of 
Sarasota. 

The  advertising  appropriation  is  to  be 
based  upon  a  three-cent  ikt  crate  as¬ 
sessment.  The  clearing  house  operating 
costs  will  be  paid  by  a  one  cent  additional 
levy  on  each  crate. 

FLEET  TOUR  ENDING  NOV.  1 

More  Than  $200,000  Spent  on  Good¬ 
rich  Promotion 

The  B.  F.  Goodrich  Rubber  Com¬ 
pany’s  “Silver  Fleet’’  of  automobiles, 
which  has  been  touring  the  country  on 
Goodrich  tires  to  the  accompaniment  of 
pages  and  sections  of  newspaper  adver¬ 
tising  in  numerous  key  cities,  will  bring 
its  trip  to  a  close  about  Nov.  1. 

P.  J.  Kelly,  advertising  manager  of 
the  Goodrich  company,  stated  that 
while  his  company  had  expended  a 
“sizable  sum’’  in  newspai)er  advertising, 
it  had  been  able,  with  the  assistance  of 
newspapers,  to  get  publicity,  tire  dealer 
tie-up  advertising,  and  automobile 
dealer  tie-up  advertising,"  amounting  to 
more  than  four  times  the  original  news¬ 
paper  investment. 

“This  tremendous  newspaper  effort  is 
reflecting  itself  very  definitely  in  the 
terms  of  increased  sales,’’  he  said. 

I  The  trip  itself  is  costing  about  $200,- 
flOO,  he  estimated. 

PROMOTIONS  IN  CINCINNATI 

I  - 

Pettit  Named  Adrertieing  Manager  of 
I  Pott — Other  Changes 

Plez  R.  Pettit,  national  advertising 
manager  of  the  Cincimutti  Post,  has  been 
appointed  advertising  manager,  Ralph  H. 
Quinn,  business  manager,  announced  this 
I  week.  He  succeeds  Lynn  O.  Roark,  re- 
I  signed.  Robert  F.  Stayman,  formerly  pro- 
I  motion  manager  and  at  one  time  on  the 
i  telegraph  department  staff  of  the  Cin- 
I'innati  Enquirer,  was  appointed  national 
advertising  manager. 

H.  W.  Manz  of  the  local  advertising 
staff,  was  appointed  local  advertising 
nianager  and  Robert  Segal,  fornx-rly  a 
feature  writer,  has  been  transferred  to 
the  advertising  department  and  made  pro¬ 
motion  manager. 

All  promotions  will  become  effective 
Oct.  1. 

Mr.  Pettit  has  been  with  the  advertis¬ 
ing  staff  for  the  past  five  years. 

Millia  Promote*  Sparks 

j  R.  Webb  Sparks  has  been  named  as- 
j  sistMt  to  the  president  of  the  Millis  Ad¬ 
vertising  Company  by  Fred  Millis,  pres- 
KCTt.  Sparks  will  be  in  general  charge 
the  merchandising  division  of  the 
agency.  Hs  promotion  follows  a  two 
year  association  with  the  company.  Rob- 
^  E.  O’Hara  succeeds  Sparks  as  space 
miyer  and  James  R.  Branson  will  re- 
s^e  his  duties  as  editorial  director  of 
(Vu  temporarilv  handled  by 

^Hara  during  Branson’s  absence  on 
^ye  during  the  summer.  Leonard  B. 
^ick  will  assume  his  duties  as  super¬ 
visor  of  layout  work  in  the  art  depart- 
‘•'Wit  of  the  agency. 


Sherwin-Williams  Sales  Rise 

The  Sherwin-Williams  Company,  paint 
manufacturers,  running  an  extensive 
newspaper  advertising  campaign  in  90 
metropolitan  cities  of  the  country,  re¬ 
ports  that  the  year  ending  Aug.  3l  was 
the  biggest  in  the  history  of  the  com¬ 
pany  for  both  sales  and  earnings,  reach¬ 
ing  a  volume  of  approximately 
$74,000,000  with  the  gains  during  the 
month  of  August  alone  averaging  more 
than  $.s00,000  a  week  over  the  corre- 
siKinding  period  a  year  ago.  In  addition 
to  the  metropolitan  ncwspkiper  campaign, 
copy  is  also  being  placed  in  1200  smaller 
cities  and  towns. 

New  Frankel  Clients 

The  S.  W'.  Frankel  Advertising 
.Agency,  Inc.,  20  East  S7th  street.  New 
York,  has  been  appointed  to  direct  the 
advertising  accounts  of  the  following: 
French  &  Co.,  New  York,  (antiques), 
newspapers  and  class  magazines ;  L.  N. 
Shour  &  Co.,  New  York,  (investment 
securities  and  bank  stocks )  newspapers ; 
James  Robinson,  New  York,  (Old  Eng¬ 
lish  Silver)  newspapers  and  class  maga¬ 
zines;  Rosenbach  Company,  New  York, 
(antiques  and  decorations)  class  maga- 


Banfi  Products  Appoint 

The  Peck  Advertising  Agency  of  New 
York  has  been  appointed  advertising 
representative  for  Banfi  Products  Cor¬ 
poration  of  New  York,  sole  American 
agents  for  a  group  of  Italian  products. 
The  1929-1930  advertising  campaign  for 
the  Banfi  Corporation  will  include  cam¬ 
paigns  on  Montecatini  Salt  Crystals, 
Marsala-Flork)  Tonic,  Fernet  De-Vecchi 
Bitters,  and  Ramazzotti.  Newspaix'rs 
will  be  u.sed. 

Baines  Join*  Peck  Agency 

Col.  C.  R.  Baines,  former  vice-president 
of  the  Army  &  Navy  Journal  and  re¬ 
cently  president  and  publisher  of  Home 
Talk  Publishing  Company,  publi.shers  of 
the  Home  Talk,  the  /trm,  and  the  Brook- 
iytt  Sunday  Star,  has  joined  the  Peck 
.Advertising  Agency,  Inc.,  New  York,  as 
an  account  executive. 

Odol  Name*  Kling-Gibson 

The  Kling-Gibson  agency,  Chicago, 
has  been  appointed  to  handle  the  account 
of  the  Gdol  Corporation  of  America, 
Chicago,  makers  of  Odol  dentifrice  and 
mouth  wash.  Newspapers  and  radio 
will  be  used. 

W.  F.  Ware  Appoints  Green 

The  I’hiladelphia  office  of  the  Charles 
C.  Green  .Agency  have  been  appointed 
advertising  agents  for  the  W'alter  F. 
Ware  (Company,  Philadelphia,  manufac¬ 
turers  of  athletic  and  medical  knit  goods. 
SiX)rt,  golf  and  medical  publications  arc 
Ix'ing  used. 

Obtain*  Book  Account 

John  Rudin  &  Co.,  of  Chicago,  pub¬ 
lishers  of  The  Book  of  Life,  have  placed 
their  advertising  with  Vanderhooff  &  Co. 

Sheehan  Joins  Doremus 

William  J.  Sheehan,  engaged  in  news¬ 
papers  work  in  Boston  several  years,  has 
joined  the  staff  of  the  Boston  office  of 
Doremus  &  Co.,  as  copy  writer. 

Lytle  Heads  Dayton  Club 

J.  Horace  Lytle,  president  of  the  Lytle 
.Advertising  .Agency,  Dayton,  was  in¬ 
stalled  as  president  of  the  Dayton  (O.) 
.Advertising  Club,  Sept.  18. 

H.  M.  Dodge  Join*  Agency 

Howard  M.  Dodge,  formerly  radio  ad¬ 
vertising  manager  of  the  Chicago  Herald 
and  Examiner,  is  now  assistant  to  Hays 
MacFarland,  president  of  the  Hays  Mac- 
Farland  advertising  agency,  333  North 
Michigan  avenue,  Chicago. 

Nelson  Joins  Woodrow  Press 

H.  Peabody  Nelson,  formerly  with  the 
John  P.  Smith  Company  of  Rochester, 
N.  Y.,  has  been  anpointed  account  execu¬ 
tive  to  handle  direct  bv  mail  for  the 
Woodrow  Press,  Inc,,  New  York. 


AGENCIES  MERGE 

Thomsen-Ellis  of  Baltimore  and 
Samson  Service  Combined 

The  Thomsen-Ellis  advertising  agency, 
of  Baltimore  has  announced  a  merger 
with  the  Samson  Service  of  Washington 
by  which  F.  Romer  of  the  latter  com¬ 
pany  becomes  head  of  the  Washington 
office  of  the  combined  company.  The 
New  York  branch  of  the  Thomsen-Ellis 
Company  is  continued  without  change. 

Mr.  Romer  also  becomes  director  of 
the  company’s  creative  service.  He  has 
been  head  of  the  Samson  Service  for 
ten  years.  He  was  formerly  editor  of 
"The  Little  Thinker.” 

William  E.  Thomsen  is  president  of 
the  new  company. 

Actor  Ob  Radio  Staff 

William  Podmore,  Broadway  actor  and 
playwright,  has  joined  the  radio  produc¬ 
tion  department  of  the  New  York  office 
of  Geare,  Marston  &  Pilling,  Inc.  Mr. 
Podmore  will  devote  his  time  to  the 
preparation  of  radio  dramatizations  and 
continuities. 

Mayo  With  Porter  Agency 

Phillip  H.  Mayo,  recently  advertising 
manager  of  the  Footwear  Guild,  Boston, 
has  joined  the  Porter  Corporation,  ad¬ 
vertising  agency  of  that  city,  as  an  ac¬ 
count  executive. 

New  Accounts  To  Wilson  &.  Bristol 

Aqua  Systems,  Inc.,  of  New  York, 
makers  of  hydraulic  oil  storage  systems 
and  electric-driven  motor  pumps,  and 
Paramet  Chemical  Corporation,  of  Long 
Island  City,  makers  of  synthetic  resins 
and  gums,  have  appointed  Wilson  & 
Bristol,  Inc.,  of  New  York  City,  as 
their  advertising  agents. 

Smith  Leaves  Fuller  Brush 

Everett  R.  Smith,  for  the  past  eight 
years  in  charge  of  the  advertising  and 
sales  promotion  for  the  Fuller  Brush 
Company  of  Hartford,  Conn.,  has  been 
apix)inted  secretary  and  general  mana¬ 
ger  of  the  Manternach  Company,  adver¬ 
tising  agenev  of  Hartford,  effective 
Oct.  1. 

Berning  Transferred  To  Boston 

Fr^  Berning,  associated  with  Street 
&  Finney.  Inc.,  as  account  executive  in 
New  York,  has  been  transferred  to  the 
Boston  office  in  the  same  capacity. 

Has  Paramount  Cab  Account 

W.  I.  Tracy,  Inc.,  New  York,  has 
l)een  appointed  advertising  agent  for  the 
Paramount  Cab  Corporation,  730  Fifth 
Avenue,  New  York. 

Drinkless  Kaywoodie  Account  To  Cone 

Kaufmann  Brothers  &  Bondy,  Inc., 
manufacturers  of  Drinkless  Kaywoodie 
Pipes  and  Drinkless  Tobacco  Yello 
Holders,  has  appointed  the  Andrew  Cone 
agency  of  New  York  to  direct  its  adver¬ 
tising  account. 

Clago  Corporation  Appoints 

Advertising  for  the  Clago  Corporation 
is  now  being  placed  by  Vanderhoof  & 
Co.  The  Clago  Corporation  is  develop¬ 
ing  a  nation-wide  organization  of  indi¬ 
vidual  dealers  on  a  plan  new  in  radio. 

Preparing  A.  B.  P.  Campaign 

The  Associated  Business  Papers  have 
appointed  the  G.  Lynn  Sumner  Company, 
New  York  Advertising  Agency,  to  pre¬ 
pare  an  advertising  campaign  which  will 
run  in  a  number  of  publications. 

Chicago  Agency  Named 

The  Potts-Turnbull  agency,  Chicago, 
has  been  appointed  to  handle  the  adver¬ 
tising  oj  the  Meyercord  company,  Chi¬ 
cago,  decolcomania  firm. 

E.  KATZ  APPOINTED 

The  E  Katz  Special  advertising 
agency  has  been  appointed  national  rep¬ 
resentative  for  Farmer  and  Breeder, 
Minneapolis  publication. 


JONES  IN  CHILDRESS 

.Alger  Jones,  former  advertising  mana¬ 
ger  of  the  Pamt>a  (Tex.)  Daily  News 
and  manager  of  the  Hereford  (Tex.) 
Brand,  has  been  appointed  general  man¬ 
ager  and  secretary-treasurer  of  the 
Childress  (Tex.)  Daily  Index  and  Post. 
Jones  has  been  associated  with  the  Nunn- 
Warren  Company,  owners  of  the  Child- 
dress  papers  for  about  a  year.  The  ap¬ 
pointment  followed  the  retirement  of 
Fred  .A.  Story  as  manager  and  editor. 
Mr.  Story,  who  had  been  with  the  papers 
five  years,  sold  out  his  interests  to  the 
Nunn- Warren  Company,  which  acquired 
the  property  last  year. 

COAST  EDITION,  OCT.  15 

The  initial  issue  of  the  Pacific  Coast 
edition  of  the  Wall  Street  Journal  will 
appear  about  Oct.  15,  barring  emergen¬ 
cies,  Editor  &  Publisher  was  iiiformed 
this  week.  The  new  jiaper,  which  will 
be  published  in  San  Francisco,  will  be 
similar  in  form  to  that  of  the  New  York 
daily.  Coast  financial  news  will  be  given 
liberal  space,  although  75  per  cent  of 
the  news  will  come  by  wire.  H.  C. 
Hendee  is  editor  of  edition  and 
Robert  H.  O’Hair,  business  manager. 

AUTHOR  WINS  LIBEL  SUIT 

Lieutenant-Colonel  Walter  von  Bogen. 
a  retired  officer  of  the  German  Army  and 
editor  of  Deutsche  Acelsblatt,  was  fined 
$150  in  a  Berlin  court  Sept.  18  for  libel- 
ously  insulting  Arnold  Zweig,  author  of 
the  war  novel,  “The  Case  of  Sergeant 
(jrischa.”  In  a  review  of  that  book 
which  appeared  in  von  Bogen’s  periodical, 
which  is  an  organ  of  the  German  nobil¬ 
ity,  the  novelist  was  called  an  “Asiatic 
ragamuffin."  The  libel  suit  was  brought 
by  the  Ass(H:iation  of  (ierman  Authors. 

LAUNCHING  TEXAS  PAPER 

L.  E.  Haskett,  formerly  publisher  of 
the  Childress  (Tex.)  Index,  has  an¬ 
nounced  organization  of  the  News  Pub¬ 
lishing  Company  at  Childress,  to  launch 
a  new  semi-weekly.  First  issue  of  the 
Childress  Nezos  will  appear  about  Oct.  1. 
A  plant  purchased  at  Denison,  Tex.,  is 
being  shipped  to  Childress.  The  Index 
was  sold  more  than  a  year  ago  to  Nunn 
&  Warren  of  Amarillo. 

Darlington  Named  Treasurer 

David  Darlington,  formerly  assistant 
treasurer  of  the  New  York  Edison  0>m- 
pany,  has  been  elected  treasurer  of  Jor¬ 
dan  Advertising  Abroad,  Inc. 


▲dTertitert,  Ino.*  Stormfeltt-Lovely  Bldg.. 
Detroit.  Mich.  I’laclnK  copy  for  the  Chrysler 
Motor  Car  Company. 

Advertising  Industries,  White  Building, 

Buffalo.  N.  Y.  Is  semllng  contracts  to  a  few 
newspapers  for  the  Ford  Hotel  company. 

Bott  Advertising  Agency.  Kureka  Springs, 
Ark.  Is  issuing  schedules  to  southern  news* 
pai>ers  for  the  Palace  Bath  House  and  Hotel. 

Britt-Oibbs  Company,  Boatmen's  Bank  Build¬ 
ing.  St.  Louis,  Mo.  Placing  account  for  the 
Union  Phannacal  company  In  a  few  scattered 
newspapers. 

ColUns-Kirk,  Inc.,  H40  North  Michigan 

avenue.  Chicago.  Issuing  schedules  for  Joseph 

Triner  Company. 

Coolidge  Advertising  Company,  Cedar  Rapids, 
la.  Placing  small  account  In  eastern  papers 
for  W.  H.  Severn  Co. 

Erwin  Wasey  A  Co..  S44  Bush  street. 
Chicago.  Sending  out  copy  to  eastern  pa|>ers 
for  the  Orange  Crush  company. 

Fitzgerald  Advertising  Agency,  Southern 

Building.  New  Orleans.  Has  secureil  account 
of  the  Southern  Pine  Asswlatlon.  New  Orleans. 

Charles  C.  Green  Advertising  Agency,  Allman 
Building,  Philadelphia.  Has  secured  account 
of  the  Walter  F.  Ware  Company.  Philadelphia, 
manufacturers  of  athletic  and  medical  knit 
goods. 

Green,  Fulton  &  Cunningham.  Kenosha.  Wls. 
Placing  accounts  for  Nash  Motor  Car  company. 

Guenther-Bradford  Company,  IT*  Fast  Huron 
street  Chicago.  Is  sending  contracts  for  the 
Hr.  Uitholz  company. 

Carl  J.  Peter  Company.  Omaha.  Neb.  Is 
sonulng  orders  for  the  Veris  company. 

Richardson-Briggs  Company,  Warren.  Pn. 
Placing  orders  with  newspapers  for  Plso  com 
pany. 

St.  Paul  Advertising  Company.  IftO  South 
Wabash  street.  St.  Piiul,  Minn.  Is  placing 
copy  for  the  Ad-I>»r-Ika  company. 

C.  C.  Wimingham,  General  M«»tors  Bnildlng. 
Detroit,  Mich.  Is  sending  out  contracts  for 
the  Hudson  Kssex  company. 


/ 


Editor 
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•  By  MARLEN  PEW 

T  H.W'K  not  the  slislitest  doubt  in  the  dim  and  distant  i>ackKroun<l.  your  propa- 
^  world — few  newspai>er  men  would  Randist'  will  firmly  tell  you  that  the  job 
doubt — ^tliat  the  “biR  lx)ys”  who  advanced  can  be  pulled  off.  If  this  merely  reflects 
or  alleRedly  promised  heavy  mtaiey  to  his  lively  fancy,  his  conscience  will  be 


the  distiiiRuished  and  fast-talkinR  Mr. 
Shearer  fully  expected  million  dollar  re¬ 


soothed  by  the  notion  that  even  if  the 
luRh  Roal  to  which  ytm  aspire  is  finally 


suits.  Softer  than  a  two-minute  eRR  is  denied,  anyhow  it  will  be  worth  all  you 
the  averaRe  BiR  Business  Bozo,  as  he  have  spent  to  have  been  mentioned  in  the 
sits  at  ea.se  at  a  Iour  Rreen  table  in  a  press  as  a  candidate.  And,  it's  all  Rreat 
mahoRany  i)anelled  director’s  room  in  the  fun  to  cam|»aiRn.  .All  romantic  and  soul- 
presence  of  a  propaRandist.  His  ears  flatteriiiR.  Shearer,  of  course,  would  not 
cock  like  those  of  a  Missouri  mule  when  do  anythiiiR  like  this.  He  is  a  very  able 
hrsm  ma.sh  is  stirred  on  the  barn  floor.  Rentleman,  a  man  of  intellectual  parts. 
His  eyes  protrude  and  twinkle,  and  his  and  no  doubt  would  l)e  Ixtred  to  death 
jaw  falls  limp.  PropaRanda!  MaRic!  with  the  ordinary  publicity  stunt.  He'd 
The  salubrious  business  of  tweakiiiR  the  rather  attend  a  di.sarmament  cmiference, 
noses  of  the  miRhty  without  seeminR  to  horn  his  way  into  the  middle  of  the  lime- 
n-ove  the  wrist.  The  enchantiiiR  Rame  liRht,  talk  biR  and  talk  fast,  talk  learn- 
of  distortiiiR  public  opinion  to  make  pub-  edly  and  from  the  dead  center  (»f  consci- 
lic  officials  squirm  and  do  your  biddiiiR !  entious  belief  in  his  project,  sit  in  tlie  con- 
EverythinR  to  Rain  and.  apparently,  ference  “Rlass  nM>ny’  and  make  copious 
nothiiiR  to  lose  Mve  a  few  white  chips.  It  notes  while  ordinary  newspaiK-r  corre- 
rattles  like  a  fairy  story  in  real  life.  The  spmdents  l<M)k  admiriiiRly  on  from  the 
propaRanda  racket,  when  played  for  bip  sidelines  and  later  come  humbly  iq)  and 
stakes,  would  be  the  nxist  amusiuR  fea-  ask  the  Rreat  man  what's  what  and  who’s 
ture  of  the  industrial  era  if  its  possible  who.  There’s  a  kick  in  .such  a  life,  to  be 
conset|uences  were  not  so  Rravely  impor-  .sure,  aixl  it  is  labor  which  apparently  is 
lant.  I  do  not  know  Mr.  Shearer,  but  am  easily  sold  and  Renerously  paid  for.  I'or 


perfectly  familiar  with  the  operations  of  $1,  collected  by  a  lepitimate  corresp<»nd- 


the  propaRanda  profesh  in  Reneral.  The 
stock  in  trade  is  a  hiRh-iK)wert‘d  verbal 
capacity.  The  success  theory  is  that  all 
thinRS  coine  to  those  who  admit  nothiiiR 
and  claim  all. 

*  *  * 

T^HO  oriRinated  the  propaRanda 
”  racket  as  it  is  now  Ix-iiiR  played  by 
hundreds  of  slickers  the  world  over  is  iii 
doalit.  but  whoever  that  Rentleman  was 
he  bad  a  perfectly  lopical  nxmey-makinR 
idea  and  an  extraordinary  Rrasp  of  the 
psycholoRical  operations  of  the  B.  B.  B. 
illt  The  only  plant  that  is  required  for 
the  business  is  a  $30  per  month  office  in 
New  York  or  W’ashin^on  in  some  build- 
inR  that  suRRests  proximity  to  the  daily 
itewspapers.  a  telephone,  a  typewriter, 
neatly  inscribed  stationary  merely  beariiiR 
the  name  and  address  of  the  racketeer,  a 
copy  of  Editor  &  Pi  bi.isher  Year  Book, 
a  copy  of  the  Directory  of  Directors,  a 
freshly  creased  suit  of  well-cut  clothes, 
jaunty  derby  hat  and  a  pair  of  cream-col¬ 
ored  spats.  I  doubt  if  any  important' 
business  could  be  done  without  the  latter 
appendaRes.  A  stripc'd  shirt,  bow  tie, 
and  a  three-caret  sparkler  and  a  cane 
would  add  an  imixirtant  element  of 
strenRth  to  the  outfit. 


ent  from  his  employer  the  Shearers  would 
exjK'ct  a  hundred  or  a  thousand. 

*  *  * 

'T' HE  way  the  propaRandist  racketeers 
line  up  at  )xilitical  C(Miventions,  some¬ 
times  occupyiiiR  the  press  .scats  while 
leRitimate  newspajK-r  corresiXHidents  may 
be  placed  a  couple  of  miles  from  the 
speaker’s  rostrum,  under  the  shade  of  the 
I)aln>,  has  loiiR  interested  me.  I  started 
to  count  the  press  aRents  of  .s]>ecial  inter¬ 
ests  aixl  candidates  at  a  recent  national 
convention,  but  the  job  iK-came  tiresome. 
Each  wore  a  reiM)rter’s  badRe  which  each 
had  lH)rrowed  fnmi  some  corresixmdent 
who  jirobably  felt  honored  to  call  the 
press  aRent  by  his  first  name  and  had 
bc-en  a  Ruest  at  his  sumptiM>us  hotel 
apartment  the  iurIu  before.  TbrouRh  no 
fault  of  the  convention  manaRement,  but' 
by  the  easy  consent  of  new.spai>er  men, 
the  racketeers  were  Johnny-on-the-spot, 
whisiK-riiiR  into  eaRer  ears,  tURRinR  at 
men’s  coat-tails,  nurlRiiiR,  winkinR,  blink- 
iiiR,  insinuatiiiR  and  pulliiiR  all  of  the  lit¬ 
tle  re<l,  white  and  blue  striiiRS.  But 
mainly  they  were  wiritiR  to  their  suRar- 
daddies :  “Cheerio !  EverythiiiR  looks 

fine!  Just  talked  with  the  biR  shot  and 
he  is  for  us  heart  and  soul.  Spent  the 


make  the  business  of  a  comedy  that 
ourIu  to  Ik-  staRed.  Talk!  Talk!  Talk! 
Talk  b.R  I  Talk  flippantly  !  Talk  with 
an  air  of  sucli  supreme  authority  that 
no  om?  will  have  the  nerve  to  chal- 
lenRe  a  single  statement !  Talk  myster- 
ously !  Talk  with  an  air  of  gravity  and 
with  the  evident  purpose  of  doing  “the 
iKiys’’  a  very  great  favor  indeed !  Talk 
about  “your  big  1k)ss,’’  or  your  adver¬ 
tising  manager,  or  your  own  chances  in 
literary  life!  That’s  the  propaganda 
racket. 

*  *  * 

1  T  will  lx‘  understood,  naturally,  that 
almost  all  of  such  chatter  is  the 
sheerest  nonsense  and  bunk.  1  once 
knew  a  racketeer,  a  tall,  gaunt,  keen¬ 
eyed  chap  who  was  once  city  editor  of  a 
Chicago  newsiwper,  who  talked  in  noth¬ 
ing  short  of  niillion-dollar  stunts  and 
yet  was  almost  always  just  one  leap 
ahead  of  the  sheriff  in  his  personal  ac¬ 
counts.  One  day  1  met  him  on  Park 
Row  and  he  entertained  me  with  the 
inside  affairs  of  a  Wall  Street  pool  that 
was  alxiut  to  clean  up  a  duke’s  ransom. 
But  before  we  parted  the  racketeer  asked 
me  to  loan  him  a  five-spot.  I  have  seen 
this  same  genius  lose  money  by  the 
pocketful  in  a  newspaper  man's  poker 
game  in  Washington,  solely  for  the  pur- 
IK>se  of  ingratiating  himself  in  a  circle 
that  might  otherwise  have  been  cool, 
the  then  circumstances  lieing  somewhat 
to  his  disfavor.  He  was  a  thoroughly 
di.shonest  man,  of  course,  but  a  more  en¬ 
tertaining  person  one  would  not  meet  in 
a  day’s  journey  and  it  is  true  that  he 
has  pulled  the  legs  of  some  of  Amer¬ 
ica’s  most  iK)werful  industrial  and  finan¬ 
cial  giants.  One  of  his  tricks,  which  I 
well  rememlx-r,  was  to  walk  into  the 
Xew  York  headquarters  of  a  certain 
(iress  association  and  announce  that  he 
was  a  newspajxr  man  somewhat  down 
on  his  luck,  but  had  just  chanced  to  have 
an  im|Mirtant  street  conversation  with 
one  of  the  greatest  captains  of  American 
industry.  This  celebrity,  who  had  made 
a  policy  of  refusing  interviews,  had 
made  some  very  readable  remarks  in  re¬ 
gard  to  a  pending  industrial  situation. 
Oh,  yes,  he  would  “stand  for  the 
quotes.’’  To  the  sceptical  press  asso¬ 
ciation  manager  the  old  racketeer  said : 
“I’ll  write  it  an<l  you  ask  him  to  con¬ 
firm  it.  if  it  Rets  his  O.  K.  I  want 
$250.’’  They  haggled  over  the  price  and 
finally  compromised  on  a  hundred.  The 
financier,  by  telephone,  confirmed  the  in¬ 
terview  and  it  was  spread  across  the 
country.  “I  was  working  for  the  old 
lx)y  and  he  paid  me  a  thousand  dollars 
for  getting  that  printed,’’  the  racketeer 
Ixiastingly  told  me  .some  years  later. 


AvivrD/~»TA\'  r  ..  ,  night  with  the  newspaper  lx)ys  and  got  a 

NYBOD’i .  of  course,  can  call  up  the  ,„t  stuff  planted.  This  nv.rning 

press  ass.xriations  and  services.  statement  to  A.  B.,  U.  P..  I.  X. 


press  asscxriations  and  services. 
There’s  no  law  against  that.  .Any  city 
editor  will  send  a  reporter  out  to  get  “an 
important  news  statement’’  if  anyone 
calls  up  the  office  and  asks  for  <xie,  know¬ 
ing  how  to  ask  for  “the  desk’’  and  sling 
the  familiar  patter.  So,  one  might  say, 
the  business  structure  which  the  projia- 
gandist  requires  is  ready-made  and  only 
needs  to  be  emiiloyed  at  will.  The  only 
check  or  hindrance  to  the  business  is  the 


S.  Consolidated,  Universal,  C'entral  and  a 
lot  of  the  s|X'cials.  \Vh<de  field  covered 
like  the  morning  dew.  Cheerio.  Please 
wire  two  grand  sanx-  address.”  Or 
words  to  that'  effect. 


pEKHAPS  the  most  influential  *?ea- 
ture  of  the  propaganda  racketeer’s 
technique  is  his  familiar  iiatter.  He 


pos.sible  intelligent  scepticism  of  a  re-  could  call  the  President  of  the  United 


porter,  city  editor  or  cojiy-desk  man  who  .States  nothing  short  of  Herb,  or  Herby. 
chances  to  read  the  statement.  .A  first-  The  editors  of  the  country’s  great 
cla.ss  statenxnt,  which  seems  to  conserve  newspajicrs  would  be  Tom,  Dick  and 
tlie  sacred  rule  that  “it  must  1^  news,”  no  Harry.  He  would  hold  in  breathless 
natter  what  may  be  the  ulterior  motives,  suspense  certain  mysterious  figures,  per- 
so  often  “gets  by”  into  print  that  the  sons  .so  jiowcrful  that  their  names  could 
rackeDeer  often  is  able  to  deliver  all  he  not  |x>ssibly  lie  even  hinted.  It  would 
had  promised  his  employer.  And  oh!  l>e  Mister  X.  or  the  Master  Mind,  or 
gotxl  man,  what  he  will  promise!  the  Big  Fellow,  or  the  Great  Doctor, 

♦  *  ♦  and  the  racketeer  would  take  refuge  in 

ITE  will  promise  to  make  any  dumb  these  mythiral  arms  when  occasion  de- 
•*"■■1^1  or  egoistic  Eddy  the  president  manded  a  little  fast  back-tracking.  At 
of  the  United  States  of  America,  Senator,  conventions  the  racketeer’s  play  often 
(k>vernor,  chairman  of  the  Board  of  the  has  nothing  to  do  ■with  candidates,  but 
First  NatiiMial  or  whatnot'.  It  might  is  deeply  concerned  with  the  Resolu- 
t*ke  time  and  millions,  but  if  the  breaks  tions  Committee  and  the  amount  _  of 
are  with  you  and  if  there  are  no  ugly  and  nudging,  whispering,  back-patting, 
unfortunate  circumstances  to  be  ex-  sidling  up  to  the  ear  and  twitching  the 
plained  away,  such  as  a  surplus  wife,  left  eye-brow  that  is  seen  in  the  loh- 
prison  record  or  bolshevik  speech  in  the  bies  of  such  committee  rooms  would 


CONSIDER  the  letters,  made  public 
this  week,  which  Shearer  is  said  to 
have  written  to  his  ship-building  em¬ 
ployers  who,  caught,  now  seem  utterly 
speechless,  bewilderwl  and  indignant, 
each  attempting  to  pass  the  buck  of 
responsibility.  Doubtless  they  were 
e<|ually  hot  for  the  adventure  when 
Shearer  told  them  he  could  go  to  Ge¬ 
neva  and  bewitch  newspaper  men,  twist 
public  opinion  around  his  lingers  and 
avert  the  threatened  b'ss  of  shin  tonnage 
for  war  purposes.  How  familiarly  he 
wrote  of  correspondents  and  publishers 
of  great  newspaix'rs !  It  was  the  old 
gag.  “I  issue  a  statement  daily  to  the 
leading  .American  correspondents  here, 
including  the  .A.  P.  and  U.  P.,”  he 
blithely  resixirted.  but  there  is  no  evi¬ 
dence  that  there  was  sufficient  wit  on 
the  part  of  the  recipients  of  the  report 
to  ask  if  the  -A.  P.  and  U.  P.  had  paid 
any  attention  to  his  daily  statements. 
Maybe  they  did.  for  all  i  know,  seri¬ 
ously  handie  the  paid  propaganda  of  a 
well-known  publicity  racketeer.  It 
would  not  necessarily  lie  queer,  unpre¬ 
cedented  or  any  prixif  of  dishonesty  or 
incompetency.  We  all  fall  for  “news.” 
But  when  Shearer  made  the  claim  that 
he  was  getting  stuff  into  A'cw  York 
Tifnrs,  Chicago  Tribunr,  or  by  the  press 
associations,  because  of  his  influence 
with  the  responsible  heads  of  those  or¬ 
ganizations,  he  was  dealing  in  the  raw¬ 
est  of  propaganda  racketeer  stuff.  He 
was  playing  fast  and  loose  with  power¬ 
ful  names,  all  agog  to  convince  his  ship¬ 


building  principals  he  was  worth  the 
allegedly  promised  dough. 

*  *  * 

JUST  how  often  does  a  new.sp;i))cr 
man  have  to  be  burned  by  propaganda 
to  have  the  painful  sensation  communi¬ 
cate  with  the  brain?  The  news  at  Ge- 
eva  that  was  interesting  and  im]Hirtam. 
as  anyone  can  see  in  retrospect,  was  not 
what  Shearer  was  handing  out  without 
much  to  lose  and  very  much  to  gain, 
but  that  he  was  there  playing  a  propa¬ 
ganda  racket.  It  is  evidential  news  that 
certain  interests  send  press  agents  to 
bedevil  a  re.solutions  committee,  but 
what  the  press  agents  plant  would  be 
obvious  pro))aganda.  Every  publicity 
handout  is  suspect,  unless  it  b^rs  the 
endorsement  tif  a  person  of  official  re¬ 
sponsibility  to  whom  a  “come  back" 
would  mean  trouble.  .And  propaganda 
big  talk  and  chatter  merely  confuse  the 
responsible  reporter.  One  would  think 
the  Shearer  revelations,  coming  on  top 
of  the  so-called  power  trust  propaganda 
expose  where  a  dozen  racketeers  were 
bragging  of  their  exploits  over  news¬ 
paper  men,  would  he  sufficient  warninc 
to  this  generation  that  the  wav  to  get 
real  news  is  to  avoid  the  big  talkers  and 
shifty-eyed  gentry  on  all  occasions. 
“Xews”  must  also  lie  judged  for  its 
meaning.  That  fact  may  very  well  he 
Ixiriie  in  mind.  Finally,  journalism  is 
not  a  “game.” 

STORY  OF  S-H.  GROUP 

Special  Issue  of  Scripps-Howard  Newt 
Carries  Executives'  Biographies 

The  complete  story  of  the  Scripps- 
Howard  Newspaiiers,  covering  its  exec¬ 
utive  jiersonnel,  its  policies  and  its 
growth  is  told  in  a  special  84-pagc  issue 
of  the  Scripps-Howard  News,  issued  this 
week.  The  issue  is  made  up  of  reprints 
of  previous  articles  appearing  in  the 
house  orgati,  arranged  in  chronological 
order,  making  a  complete  running  story, 
and  offering  a  comprehensive  account  of 
the  organization. 

Photographs  and  short  intimate  biog¬ 
raphies  of  the  executives  are  a  feature 
of  the  number,  these  being  written  by 
associates.  The  biographies  include  E. 
W.  Scripps,  Ellen  Browning  Scripps, 
Robert  F.  Paine,  president  emeritus  oi 
the  Cleveland  Press;  Robert  Paine 
Scripps,  president ;  Roy  W.  Howard, 
chairman  of  the  board;  William  Waller 
Hawkins,  general  manager  and  assistant 
chairman;  G.  B.  Parker,  editor;  Thomas 
L.  Sidlo,  controller  and  general  counsel; 
William  G.  Chandler,  general  basiness 
manager;  N.  1).  Cochran,  editor  of  the 
Scripps-Howard  News ;  Lowell  Mellett, 
editor  of  the  .Scripps-Howard  Newspaper 
.Alliance ;  Ray  .A.  Huber,  assistant  gen¬ 
eral  business  manager;  W.  M.  Day,  pres¬ 
ident  of  the  Scripps-Howard  Supply 
Company ;  S.  S.  Schuyler,  director  of  the 
national  advertising  department;  H.  E- 
Xeave,  treasurer,  and  E.  E.  Cook,  editor 
of  the  Ohio  group. 

TO  MARK  ANNIVERSARY 

Fred  Naeter  and  George  A.  Naeter 
will  celebrate  their  25th  anniversary  as 
owners  and  publishers  of  the  Caf* 
Girardeau  (Mo.)  Southeast  Missouri 
on  Oct.  4.  Among  those  who  have  sig¬ 
nified  their  intention  to  attend  the  cele¬ 
bration  arc  (iovernor  Caulfield,  of  MiT 
souri,  with  other  state  officials,  and 
representatives  of  the  Inland  Daily  Pre« 
.Association  and  Missouri  Press  Assoa- 
ation.  On  Oct.  3  a  reception  will  be 
held  for  the  local  residents.  A  special 
edition  will  be  issued  on  this  date. 

TELL  RACKETEER  PRORTS 

John  Gunther  and  James  W.  Mulror. 
both  memliers  of  the  staff  of  the  Che 
cago  Daily  News,  are  the  authors  of  an 
article  in  the  October  issue  of 
Magazine  on  the  subject  of  what  Chi¬ 
cago  pays  to  its  racketeers  and  theif 
entire  system  of  taxation.  Mulroy,  > 
member  of  the  local  staff,  shared  jR 
Pulitzer  prize  and  the  Chicago  Cir* 
award  a  few  years  ago  for  his  assist¬ 
ance  in  solving  the  Loeb-LeopoM  tnof' 
der  mystery. 
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forfeits  ad  contract 

Coait  Paper  Loses  $25,000  to  Permit 
Employe  to  Serve  City 

So  that  one  of  its  employes  could 
serve  the  city  of  Pasadena  in  a  S5()  a 
month  position,  the  Pasiidena  (Cal.) 

Stitr-News  for- 
feited  a  $2.s,000 
advertising  con¬ 
tract. 

Under  an  agree¬ 
ment  with  the 
Pasadena  live¬ 
ning  Post,  t  h  e 
Star-News  takes 
the  city  printing 
contract  ever  y 
other  year.  It  is 
considered  quite 
a  financial  plum. 
James  T.  Jen- 
r  H.  PsisK  kins,  superintend¬ 

ent  of  mechanical 
ojuipnient  at  the  .Star-News,  was  elected 
to  the  Hoard  of  City  Directors  of  Pasa¬ 
dena.  the  members  of  which  pass  on  all 
city  contracts.  The  law  department 
ruled  that  the  Star-News  could  not 
accept  the  contract  while  Jenkins  served 
iin  the  board.  It  was  a  ease  of  the 
Star-News  losing  the  account  this  year 
or  Jenkins  resigning. 

Oiarles  H.  Pri.sk,  editor  and  manager 
of  the  paper,  decided  to  forfeit  the  con¬ 
tract  and  allow  Jenkins  to  serve  the  city. 

HARPOLE  PROMOTED 

William  Harpole,  for  the  past  year 
circulation  manager  of  the  Barger 
(Tex.)  Daily  Herald,  has  l>een  named 
director  of  circulations  for  all  Nunn- 
Warren  publications.  He  is  succeeded 
(111  the  Herald  by  O.  S.  Sparks,  formerly 
assistant  circulation  manager.  Before 
Roing  to  Borger,  Harpole  w’as  with  the 
Amarillo  News,  Oklahoma  City  Daily 
Oklahoman  and  the  Dallas  Ne^vs. 


GRAUSTEIN  TESTIFIES  IN 
LAVARRE  SUIT 

(Continued  from  fage  11) 

relation  of  the  paper  and  power  inter¬ 
est  of  the  International  Paper  &  Power 
('ompany. 

"\Ve  try  to  make  each  stand  on  its 
own  feet.”  Mr.  Graustein  said,  com¬ 
menting  that  ‘‘both  are  about  equal,  with 
probably  slightly  less  profits  coming  from 
the  ()aper  end.” 

Mr.  Hall  also  alluded  lightly  to  Mr. 
(iraustein’s  experience,  or  lack  of  it,  in 
the  newsprint  and  iH)wcr  business  when 
lie  became  president  of  the  International 
Paper  and  Power  Company  in  June,  1024. 

Mr.  Graustein  admitted  to  Mr.  Hall 
that  his  experience,  though  little  enough 
in  either,  was  more  concentrated  in  the 
held  of  power.  He  was  a  member  of 
a  Boston  law  firm  prior  to  his  connec¬ 
tion  with  the  power  company,  and,  in 
that  connection,  he  said,  power  corpora¬ 
tions  were  among  his  clinetele. 

Next,  Mr.  Hall  took  up  the  question  of 
interlocking’s  directorates  of  his  and 
other  power  companies. 

"The  directors  of  the  I.  P.  C.,"  Mr. 
Craustein  said  in  reply  to  questions,  ‘‘are 
men  of  prominence  in  the  business  and 
professional  world.  Naturally  they  are 
interested  in  other  companies,  but  I  never 
ask  them  anything  coneerning  their  other 
affiliations.” 

The  next  few  questions  injeeted  a  bit 
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of  humor  into  the  long  drawn-out  ques¬ 
tioning.  It  was  concerning  a  bo^let 
entitled  ‘‘Power  Monopaily,  Its  Make-up 
and  Its  Menace,”  written  by  former 
(iov.  Pinchot,  of  Pennsylvania. 

"Mr.  (jraustein,”  asked  Mr.  Hall, 
"have  you  ever  read  this?”  Mr.  Grau¬ 
stein  responded  in  the  negative,  adding, 
"I’ve  never  even  heard  of  it.” 

".Anyway,”  Mr.  Graustein  continued, 
it  wouldn’t  enlighten  me  about  my  own 
business.  I  know  its  (the  International 
Paper  &  Power  company’s)  indejicnd- 
ence,  and  I  could  read  Mr.  Pinchot  for  a 
month  and  he  couldn’t  tell  me  what  I 
am  doing  with  my  own  business.  ”I 
don’t  like  to  read  a  volume  like  this,  but 
if  it  will  aid  in  the  solution  of  this  case. 
I’ll  do  anything." 

Mr.  Hall  brought  out  at  this  point . 
that  Mr.  Graustein  is  a  member  of  the 
National  Eleetric  Light  .Association,  and 
a  member  of  its  public  policies  commit¬ 
tee. 

In  an  effort  to  learn  of  other  interests 
in  connection  with  the  Santee-Cooper 
project  in  South  Carolina,  Mr.  Ilall 
(|uestioned  Mr.  Graustein  along  that  line. 
The  latter  maintained,  however,  that  his 
company  and  the  “engineers  who  brought 
the  propositirm  to  us.”  alone  are  inter¬ 
ested. 

Iiisull.  he  said,  was  not  connected  in 
any  way  with  the  development.  He  said, 
too,  that  the  Duke  interests  are  not  eoii- 
nected. 

Though  he  failed  to  get  Mr.  Grau- 
stein’s  assent  to  the  figures  without  the 
records  before  him,  Mr.  Hall  made  him 
'  say  that  it  was  a  good  guess  that  .'14  per 
cent  of  the  company’s  earnings  in  1928 
were  from  power,  and  only  25  per  cent 
from  newsprint. 

Mr.  Graustein’s  information  was  lim¬ 
ited  in  nearly  every  case.  This,  he  said, 
is  fx-cau.se  “I’d  have  to  be  a  mental  prod¬ 
igy  to  remember  all  those  figures,  and 
1  haven’t  got  the  record  with  me.  I 
have  departmental  executives  to  look 
after  those  things.  I  can’t  bother  with 
it  all.  If  I  tried.  I’d  l>e  swamped.” 

Mr.  Graustein’s  assistant,  Neil  C. 
Head,  tran.sacted  most  of  the  business  in 
connection  with  the  purchase  of  the 
newspaiKTs  in  this  territory,  the  president 
said,  and  “I  acted  finally  on  his  recom¬ 
mendation,  without  any  further  examina¬ 
tion  or  effort  to  ascertain  additional 
facts.” 

The  first  step  of  the  International 
Paper  &  Power  Company  in  the  acquisi¬ 
tion  of  newspapers,  Mr.  Graustein  said, 
was  by  purchase  of  Chieago  Daily  News 
securities,  late  in  1926  or  early  in  1927. 

“But  that  was  just  an  isolated  in¬ 
stance,”  he  said,  “and  was  not  in  accord¬ 
ance  with  a  general  poliey  which  we 
adopted  later  in  1928.” 

The  investment  there  was  $2.50,000, 
Mr.  Graustein  said. 

It  was  about  this  time,  he  said,  that 
the  power  connections  were  formed. 
“Our  newsprint  mills  required  power, 
and  a  great  deal  of  it.  We  had  to  use 
water  power  because  at  that  time,  we 
had  only  water  power.  Some  of  the 
mills  become  obsolete  and  the  natural 
thing  for  us  to  do  was  to  turn  toward 
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the  development  of  hydro-electric 
power.” 

Referring  to  Mr.  Graustein’s  stated 
purpose  for  acquiring  newspapers — that 
of  obtaining  newsprint  contracts — the 
witness  was  called  on  by  Mr.  Hall,  cross- 
examining  him,  to  admit  that  the  I.  P. 
&  P.  never  controlled  or  invested  in 
newspapers  before  the  water  power  pro¬ 
ject  was  .started. 

It  was  not  the  intention  of  the  com¬ 
pany  in  any  instance,  Mr.  Graustein  said, 
to  control  the  editorial  jiolicy  of  news¬ 
papers  financed  by  it,  but  merely  to 
obtain  the  contracts  for  newsprint.  He 
added,  however,  that  in  all  the  acquisi¬ 
tions  it  was  the  purpo.se  of  the  company 
to  be  certain  that  the  pajH-r  could  stand 
on  its  own  feet,  or  in  other  words,  was 
a  good  investment. 

In  connection  with  the  acquired  inter¬ 
est  in  the  (Tiicago  Daily  News,  Mr. 
Graustein  said  that  the  entire  newsprint 
contract  was  not  guaranteed  him,  but,  he 
added,  “a  half  a  loaf  is  better  than  no 
bread  at  all.” 

In  connection  with  the  acquisition  of 
the  Boston  Herald  and  Traveller,  pur¬ 
chased  early  in  January  and  resold  re¬ 
cently,  Mr.  Graustein  .said  that  the  presi¬ 
dent  of  one  of  his  subsidiary  companies 
did  not  want  to  purchase  these  papers  be- 
cau.se  it  might  “embarrass  him  in  his 
territory.” 

It  developerl  on  cross  examination,  too, 
that  Harold  Hall  and  VVilliam  LaVarre 
had  been  given  an  opportunity  by  Mr. 
Graustein  to  return  all  the  money  of  the 
power  comi>any  and  retain  the  pajxrs 
without  the  power  company’s  connection. 

Following  the  trade  commission  hear¬ 
ing  in  April,  the  T.  P.,  Mr.  Graustein  said, 
discontinued  the  financing  of  papers,  and 
gradually  eliminated  itself  from  the 
field. 

“We  disposed  of  our  interests,”  he  said, 
“because  of  public  sentiment,  and  to  avoid 
criticism,  even  tbough  it  was  ill- 
founded.” 

Mr.  I>avarre  resumed  the  witness  stand 


LA  PRENSA 

o# 

BUENOS  AIRES 

First  in  News 
First  in  Prestige 
First  in  Public 
Service 

JOSHUA  B.  POWERS 

KXCLUSIVt  RCmMSENTATIVK 
250  Park  Atcbu*  -  N«w  York 
14  Cockapur  Stroot  •  Lendo* 


-  ROTO-_ 

GravurE 

Sections 

Jor 

Newspapers 
&  Magazines 

STANDARD 

Gravure  Cor.nfration 

l.oi  isx  ii.i.F,,  s  f  *■.  rt  rtvY 


yesterday  morning,  liaving  given  wav  iJie 
day  before  in  order  that  Mr.  Graustein 
might  testify  in  behalf  of  Hall  and  hurry 
back  to  New  York.  La\  arre  spent  some 
time  denying  statements  made  Tuesday 
by  Mr.  Graustein.  “That’s  just  another 
misstatement  by  Mr.  Graustein,”  I^Varre 
said,  referring  to  the  statement  of  the 
IK)wer  company  president,  that  he  had 
first  interviewed  Hall  alone  alM)ut  the 
Piedmont  section  possibilities. 

“If  Hall  and  Mr.  Graustein  held  a  pre¬ 
liminary  meeting,”  he  said,  “I  never  knew 
about  it.” 

I^N’arre  .said,  too,  that  Mr.  Graustein 
himself  ordered  $^)(),0(K)  deposited  to  his 
(IvaVarre’s)  credit  for  the  purchase  of 
the  Spartanburg  papers.  Mr.  Graustein 
said  Monday  that  he  had  nothing  to  do 
with  that  transaction ;  that  it  was  han¬ 
dled  by  an  under  executive. 


Free  Press  circulation  is 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 


i9etrott 

'"Starts  The  Day 
in  Detroit” 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  YORK 

^  Jieralb  tribune  ^ 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  of 
Signu  Delta  Chi,  an  organiza¬ 
tion  of  college  trafaied  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart.  Dirwtor 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchanga  Ave.. 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 
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Drive  and  Control 
for 

Newspaper  Presses 


HALVORSEN  NEWSPAPER 
STUFFING  MACHINES 

•re  now  in  me  from  const  to  const  by  the 
f  oUowitts  lending  newspapers : 
Chicnico  Tribune,  New  York  Times,  New 
York  Hemld  Tribu«*e,  Memphis  Commerdnl 
Appeal,  Fmnd^  Chronicle,  Saint  Paul 
Dispatch,  Saint  Paul  Daily  News,  Seattle 
Times,  Sprlnuiheld  Republican,  Birmingham 
News,  ihiila^lphia  Inquirer,  Milwaukee 
Journal,  Haf^ord  Courant,  Sydney 
(AustraliaJ  Sun 

cff  you  want  to  cut  the  coit  of  ttulHnit  oapert  and 
have  them  delioered  In  better  condition  to  distrih- 
utort  and  readert,  write  us  for  full  particuiart 

NONPAREIL  MACHINE  COMPANY 
36  South  Throop  Scieet,  Chicago 


GENERAL  ELECTRIC 


PAPER  STATISTICS  ISSUED 

Gro»,  Value  of  Canadian  Production 
Increased  $14,000,000  in  1928 

The  gross  value  of  pulp  and  paper 
produced  in  Canada  during  1928  to¬ 
talled  $233,535,326,  an  increase  of  $14,- 
000,000  over  1927. 

This  gross  value  represents  the  sum 
of  the  values  of  pulp  made  for  sale  in 
Canada,  pulp  made  for  export  and  paper 
manufacture.  It  does  not  include  pulp- 
wood  nor  the  pulp  made  in  combined 
pulp  and  paper  mills  for  their  own  use 
in  making  paper. 


In  its  report  the  Dominion  Bureau  of 
Statistics  says  the  pulp  and  paper  in- 
_  dustry  is  the  most  important  manufac- 
'  luring  industry  in  Canada,  heading  the 
lists  in  1928  for  gross  and  net  values  of 
manufactured  products  as  well  as  for 
distribution  of  wages  and  salaries. 

There  were  110  establishments  in  op¬ 
eration  during  1928  as  compared  to  114 
in  1927.  Of  these  mills  33  made  pulp 
only. 

Newsprint  paper  made  up  84.7  per 
cent,  of  the  total  reported  tonnage  of 
paper  manufactured  in  1928.  The  news¬ 
print  amounted  to  2,414,393  tons  valued 
at  $144,146,632,  as  compared  to  2,083,830 


tons  in  1927  valued  at  $132,286,729,<  an 
increase  of  15.9  per  cent,  in  tonnage  and 
9  per  c^t.  in  total  value. 

The  tdtal  capital  invested  in  the  manu¬ 
facturing  part  of  the  industry  in  1928 
was  $685,^7,459,  as  compared  to  $579,- 
853,552  for  1927,  an  increase  of  18.3 
per  cent.  Only  capital  invested  in  mills 
operating  in  1928  is  included  in  this 
total. 

TELLS  DETROIT’S  GROWTH 

Arthur  G.  Darmstader,  advertising 
director  of  the  Detroit  Times,  recently 
issued  a  promotion  pamphlet  entitled 
“Detroit’s  Growth.’’ 


..  SPONSORED  RADIO  SHOW 

The  Denver  Post  sponsored  Denver’s 
second  annual  radio  show,  staged  in  the 
Cosmopolitan  hotel  Sept.  19-21.  The  ex¬ 
hibit  was  under  the  auspices  of  the 
Colorado  Radio  Trades  Association. 
The  .\nierican  Radi(j  Relay  league  in¬ 
stalled  apparatus  enabling  visitors  to 
.send  radiograms  to  friends  and  rela¬ 
tives  in  all  parts  of  the  world.  The 
messages  were  sent  free.  The  Post 
staged  its  annual  beauty  pageant  and 
fasliion  promenade  on  Sept.  18,  in  the 
city  auditorium.  Fifteen  firms  co¬ 
operated. 


Supplies  and  Equipment 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Enginoert 

Flatiron  Building 

ITS  Fifth  Ava.  at  23rd  St. 
Talephona:  Algonquin  1620 


Designer*  and  builder*  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


Send  for  particulara 
to  your  nearest 
G'E  tales  office 


REBUILT  PRESSES 

Scott 

16,  24  and  32  -  page  Presses 

GOSS  24-page  press  good  for  black  and 
color  work,  abo  GOSS  Sextuple  print¬ 
ing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple,  Sex¬ 
tuple,  Sextuple  Color  Press,  Octuple 

and  Ek)ub!e  Sextuple  Presses,  _ 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  -  print  up  to  32  pages 

Available  for  Early  Delivery. 
WALTER  SCOTT  &  COMPANY 

Main  Office  A.  Factory . Plainfield.  N.  J. 

New  York  Office . Brokaw  Bldg..  1457  Broadway 

CIlieago  Office . Monadnock  Block 


SPEED  MOULD 
FOR  CASTING 
FLAT  PLATES 

FEATURES 

Single-Action  Lever 
Cam  Lock. 

T-Bolt  controls  plate 
thickness. 

Patented  balance  spring. 

Designed  for  pump  feed. 

Mould  cannot  be 
tripped  before  it  is 
ready  for  casting. 

We  can  also  supply 
moulds  with  water- 
cooled  backs. 

Send  for  the  Hoe  Ste- 
reot3rping  Machinery, 
Accessories  and  Sup¬ 
plies  catalog. 


R.  HOE  &  CO.,  Inc. 

General  Offices 

138th  St.  and  East  River 
New  York  City 


Q:fld/usiahle 

v/head 

Flatshaver 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .001  in.  $  H.  P.  chain 
drive.  Shaves  plates  up  to  I9*'x26*'. 

Send  for 

Folder  y2D  which  tells  ALL  about  it. 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NIW  vote  CHICAGO  SAN  rSANCISCO 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 

You  can  save  waste  paper,  increase 
production  and  obtain  better  print¬ 
ing  when  your  machines  are 
properly  blanketed. 

We  specialize  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  and  thicknesses. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mass.,  U.  S.  A 
Cable  Addre**  NENSCO 
Worcester,  Mas*. 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS — 40.000  per  hr.  The  hearlaat 
anil  iiioet  priMiurtive  bigh  iipeeO  unit  prrit*  ICguIpp^  with  lateHt  quick 
lock-up  plutp  rIainiiB.  auttiuiniic  elrvlrit'  nnikcH,  etc.,  etc.  Auluplate  and 
dry  mat  eqnlinncut.  All  materials,  atecla,  broueea,  etc.,  of  the  latest 
approved  mecliaalial  englbeering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  30,000  rnnnlng 
•peed  with  Kingle  plates.  All  stereotype  coata  (material  aod  lat>or|  cut  In 
balf.  Kcouoiny  for  the  growing  moderate  aUed  daily.  Unit-dealgued  ;  built 
In  8  pg..  IL*  i>g.,  10  pg.,  20  pg.,  etc.  And  any  aize  can,  by  adding  unita,  be 
In ’reaaed  in  Ita  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  amaller  datilea  and  weekilea. 
Prints  from  tbe  roll  aod  eala,  /o(dt  and  delivero  perfected  aewapapen. 
6,  8.  10,  12,  14  or  10  pagea  complete  in  one  operation.  Speed  S.OOO  So 
6.IMM)  per  bour.  Half  page  fold  or  quarter  page  at  option. 

Writ*  oa  your  proto  noodt — Lot  as  hotp  you  totuo  your  prottroom  problomo  • 
Our  ttoH  it  at  your  torvieo 

Duplex  Printing  Press  CoMpany 

Battle  Creek,  Michigran,  U.  S.  A. 


Use  the 


CLASSIHED  PAGE 


It  will  sell  Equipment  or  Services,  make  contact  between 
employer  and  employee  and  open  up  Business  Opportunities. 

Many  advertisers  endorse  the  Classified  page  of 
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Employment 

Equipment 

Services 

EDITOR  &  PUBLISHER 
Classified  Advertising 
Information 

RATES 

SITUATIONS  (Cath  with  Order) 

1  Hiim  — .SO  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of  in> 
ssrtion.  Minimum  space,  three  lines.  The 
E^tor  &  Publisher  reserves  the  right  to 
cUssify>  edit  or  reject  any  copy. 


BUSINESS  OPPORTUNITIES 


Brokers 


Fer  Papers  That  Pay,  write  us.  Our  list  In¬ 
cludes  100  of  the  best  dallies  and  weeklies  In  the 
Middle  West.  I'ersonal  service.  Clyde  H. 
Knox,  Hoard  of  Trade  Bldg.,  Kansas  City,  Mo. 


Sonthem  California  Daily  In  growing  com¬ 
munity.  A  money  maker  now  and  ready  for 
rapid  expansion  and  proUts.  Charles  M.  V'eaiey, 
Wrigley  Bldg.,  Chicago. 


Available  Daily  Newspapers  in  the  following 
states:  California,  Connecticut,  Florida,  Indiana. 
Louisiana,  North  Dakota,  North  Carolina.  Ohio, 
Pennsylvania,  West  Virginia,  Wisconsin;  all 
earning  handsome  dividends  and  will  stand 
strict  Investigation.  J.  B.  Shale,  Times  Bldg., 
New  York,  J.  E.  Rockwell,  western  represen¬ 
tative. 


Newspaper  Interest  For  Sale 


For  Sale  -Half  Interest  in  group  of  New  Jersey 
weekly  newspapers;  buyer  to  assume  advertis¬ 
ing  or  editorial  end  of  business.  $10,000  cash 
required.  D-6.’il,  Editor  &  Tubllsher. 


Newspaper  For  Sale 


For  Sale — Fine  weekly  newspaper  and  job  plant 
in  growing  commuDity  of  Northern  New  Jersey, 
not  far  from  New  York.  Equipment  exception¬ 
ally  modern  and  practically  new.  Treaent 
owner  cun  not  give  time  necessary  to  proper 
management.  Fine  opportunity  for  n  hustler 
who  knows  his  business  ami  can  invest  $10,000 
cash:  $15,000  will  acquire  control;  property 
valued  nt  $30,000.  Right  man  can  get  ample 
eoo|K‘mtlon.  Address  D-043,  care  Editor  & 
Publisher. 


Midwestern  semi  weekly  and  Job;  grosses  $40,- 
000:  nets  $10,000;  requires  $1S,000  to  $20,000 
cash.  I>-n47,  Editor  &  Publisher. 


For  8ale — Evening  newspaper  within  30  miles 
of  New  York  City.  Fully  equipped  with  seven 
linotypes  and  all  mechanical  facilities  for  pro¬ 
duction.  Price  $.50,000.  Big  opportunity  for 
development.  D-027,  Editor  A  Publisher. 


Weekly,  grossing  over  $10,000,  netting  $4,000, 
in  excellent  field  near  New  York.  Price  for 
quk'k  sale,  $2,500.  Box  D-O.^O,  Editor  & 
^bllsher 


Newspaper  Wanted 


Two  young,  cxiwrienred  newopaper  men  are 
looking  for  property  that  can  be  purchaaed  at 
reaaonable  flgura.  Will  conalder  any  territory. 
Audit  muat  prove  worth.  Wire  or  write,  D-62n, 
Editor  A  Dubllaher,  Chicago. 


aRCULATION 


Promotion 


The  W,  8.  Keadall  Cempany,  104  N.  Bailey 
Ave.,  lioaiaville,  Ky.  —  Superior  Circulation 
Bnlldera  —  Creatora  and  aole  ownera  of  The 
Keadall  Plan, 


Rroulatioa  Balldera — Blnir  A  Austin,  230  North 
Sixth  .St.,  Raading,  Penn.  Originators  of  Sulea- 
Baashlp  Club  Campaigns. 


Tha  World's  Largaat  Circulation  Building  Organ¬ 
isation — Thi  only  circulation  building  service  In 
Nen-vpaperdom  furnishing  publiabera  affidavits  of 
lb*  exact  resnlts  of  Its  every  campaign.  The 
Ckarloa  Partlowe  Company,  Occidental  Building, 
Indiana  polla. 


A.  M.  Stewart  Company,  El  Cortes  Building, 
State  Monica,  Oallfornla.  An  efficient  clrcula- 
6an  building  orgtniiatlon  accepting  only  bona- 
Sde  anbacrlptlona  (paid  In  full  by  subscriber). 

I  Write  or  wire,  without  obligatloD,  for  field 
1  •Wvey. 


aRCULATION 


Promotion 


Circulation  Builders — For  Soutbern  newspaiters. 
We  want  the  Sonth’a  business.  Inquiries  given 
immediate  attention.  Dixie  Circulation  Service. 
Auurew  Jucksou  Hotel,  Jacksouvllie,  Flu. 


81,000  Subaeriptions,  the  record  yielded  by  one 
of  our  recent  campaigns.  Our  ambition — 100,000 
new  subscriptions  for  some  live  paper.  Hudson 
DePrIest  Campaign  Organization.  Box  771, 
Brooklyn,  N.  Y. 


EMPLOYMENT 


Help  Wanted 


Advertising  men  wanted  for  morning  and  Sun¬ 
day  newspaper  In  town  of  40,000.  Must  be 
experienced  solicitors,  capable  of  turning  out 
advertising  copy,  and  be  available  on  or  before 
November  1.  Write  Box,  D-G44,  Editor  & 
Publisher. 


Advertising  Salesman,  experienced,  for  long  time 
connection.  Write,  giving  age,  experience, 
references,  salary  re<iulreinents.  Free  Press, 
Burlington,  Vt. 


Circulation  Manager  for  eastern  afternoon  pub¬ 
lication  lending  Its  field.  $100  weekly.  State 
details  of  carrier  promotion  experience.  D-B.'jS, 
Editor  &  Publisher, 


Newspapermen!  Exceptional  opiKirtunlty  of¬ 
fered  newspaiiermen  to  augment  their  Incomes 
doing  trade  paper  work  In  spare  time.  Write 
Harold  F.  PodhaskI,  Box  1671,  Atlanta. 


Placement  Service — Openings  now  In  all  depart¬ 
ments  of  newspapers;  no  advance  registration 
fee.  Write  P.  O.  Box  783,  Wilmington,  Del. 


Reportere — Wanted  by  November  first  two  ex¬ 
perienced  reporters  and  one  combination  reporter 
and  desk  man  for  weekly  newspaper  going  into 
Alorning  and  Sunday  dally  field.  No  fly  by 
night  or  cubs  need  apply.  Send  letters  only 
stating  experience,  papers  worked  for  snd  salary 
wanted.  Superior  Journal.  Superior,  Wisconsin. 


Woman  Writer  with  forceful  style;  must  have 
imagination  and  knack  of  putting  human  inter¬ 
est  punch  into  news  features;  no  inexperienced 
girls  need  ai>pl,v.  State  age,  experience, 
whether  married,  and  salary.  D-046,  Editor  & 
Publisher. 


Situation*  Wanted 


AdvertUing  Manager,  with  twelve  yeara’  prac¬ 
tical  and  successful  experience,  desires  to  make 
a  change.  Capable  of  handling  National,  Local 
and  Classified  departments.  Can  organize  and 
bold  respect  of  personnel,  and  get  maximum 
results  at  minimum  cost  to  publisher.  Now 
employed,  but  desire  change.  D-llOl,  Editor  & 
Publisher. 


AdvertUing  Man,  experienced,  desires  position. 
Tlilrt.v-two,  married,  experienced  as  manager 
and  solicitor,  newspapers  and  trade  journals. 
References.  Box  Five  Forty  One.  Atlanta,  Oa. 


AdvertUing — 6  years  experience,  college  gradu¬ 
ate,  seeks  new  national  connection.  Present 
charge  of  national  in  difficult  mid-west  city. 
MerchandUing  and  market  analysis;  Jobber, 
manufacturer  and  agency  contacts.  Real  record 
of  acliievement.  Write  D-fll5,  Editor  A 
Ihiblislier. 


Advertising  Man — Agency  experience,  with  suc¬ 
cessful  selling  record  on  moriiiiig  and  evening 
newspapers.  D-IKKl,  Eilltor  &  Publisher. 


Circulation  Manager  or  assistant  manager.  Ten 
years  experience  circulation  manager,  four 
years  traveling  representative  for  three  dsliies. 
References.  Prefer  South.  Anything  con¬ 
sidered.  D-64I,  Editor  &  Publisher. 


Circulation  Manager  and  business  executive  de¬ 
sires  situation  in  medium  or  large  sized  city 
where  competition  is  keen  and  hard  work  neces¬ 
sary.  Experience  In  cost  systems  and  msiiitain- 
ing  all  departments  on  profitable  basis.  20 
years  experience  on  large  and  small  papers  with 
successful  record.  Highest  references.  Em¬ 
ployed,  married,  college  graduate.  D-S33, 
Editor  &  Publisher. 


Circulation  Manager,  executive,  with  years  of 
practical  experience  and  unusual  ability  In  car¬ 
rier  and  sales  staffs.  Thorough  knowledge  of 
all  branches  of  promotion.  If  you  are  In  need 
of  a  bard  worker  with  sound  judgment,  write 
D-649,  Editor  &  Publisher. 


Circulation  Manager,  familiar  with  all  methoda 
of  securing  circulation  and  systematizing  cir¬ 
culation  department  economically.  Will  come 
for  personal  Interview  at  my  expense.  0-638, 
Elditor  A  I>ubllsber. 


EMPLOYMENT 


Situations  Wanted 


Circulation  Manager  with  practical  experience, 
qualified  In  every  respect.  A  builder  of  home 
delivery — College  graduate.  Avall'*ble  now — 
A-1  References.  D-658,  Editor  A  Publisher. 
Department  Store 
Advertising  Man 

l.l  years  experience,  seeks  connection  with 
newspaper  In  developing  and  serving  accounts; 
attractive  layouts,  convincing  copy  that  meets 
the  advertiser’s  Individual  problems  and  please 
him  with  results.  Box  D-O-'iS,  Editor  A 
Publisher. 

Desk  Ma  n — Fast,  accurate,  thorough;  writes 
snappy  heads;  goo<l  education;  seeks  reasonable 
salary  for  exceptional  service:  prefers  New 
England:  now  employed.  D-648,  Editor  A 

IMibllsher.  _ 

Desk  Man,  telegraph  editor,  make-iip,  etc.,  first- 
class  experience,  wants  position  on  Southern 
afternoon  dally.  D-tsIfi,  E<litor  A  Publisher. 
Editorial — Want  i>ernianeiit  position  niidwestcrn 
city  over  .’{(I.OtK)  with  larger  opportunity  than 
present  job,  city  editor  small  city  daily.  Nine 
years  experience,  chiefly  city,  telegraph  and 
news  editor.  College  education;  married. 
Available  after  usual  notice.  Write  D-654, 

Editor  A  Publisher. _ 

Editorial — Position  any  desk  small  or  medium¬ 
sized  afternoon  dally.  Capable,  energetic,  29, 
married.  Excellent  references.  Know  business 
end.  Now  managing  editor.  D-fi31,  Eklitor  A 

Publisher. _ 

Editorial — Maryland  College  senior  with  some 
experience  desires  part  time  position.  Can  do 
editorial  and  feature  writing,  drama  and 
literary  criticism,  re  writing  and  proof  reading. 
Write  B.  L.  Clark,  Maryland  College,  Luther¬ 
ville^^ _ 

In  Any  Capacity — College  graduate,  192!t, 
fundamental  and  logical  thinker,  wants  to  con¬ 
nect  with  a  newapar<er.  affording  opportunity 
to  learn  the  business.  D-0.'i2,  Editor  A 
Publisher. 


Executive- 

Competent  Newspaper  Executive  has  just  sold 
out  Interest  In  Valparaiso,  Indiana,  Vldette- 
.Messeiiger,  a  dally,  4000  ctrciilation.  Want  Job 
on  newspaper  In  town  111. 000  population  or 
larger.  Experienced  In  all  departments  of  dally 
newspaper  field.  Had  active  management  for 
past  four  yeara.  College  graduate.  Conscienti¬ 
ous  worker.  Successful  record.  Any  territory. 
Can  come  at  once.  Must  be  possibility  of  ad¬ 
vancement.  Can  handle  editorial,  business  nr 
advertising  department.  If  Interested  ‘wfll 
come  to  your  city  tor  personal  Interview. 
Write,  wire  or  telephone,  J.  Earle  Mavlty, 
Valparaiso,  Indiana. 


Publishers! 

We  have  listed  several 
high-class  Business  Execu¬ 
tives,  Circulation  Man¬ 
agers,  Advertising  Men, 
Editors,  Reporters  and 
Pressmen. 

Tell  us  your  particular 
need  and  we  will  put  you 
in  touch  with  a  man  who 
we  believe  will  meet  your 
particular  requirements. 

Address 

Classified  Department 

EDITOR  & 
PUBLISHER 


EMPLOYMENT 


SitamtioB*  Wmntad 


Osneral  Office  Work — Yonng  w«iraan;  newspaper 
or  printing  office;  thirteen  years  with  one  firm. 
D-6M1,  Editor  A  Publisher, 


Newtmper  Man.  experienced,  wants  place  as  ad¬ 
vertising  manager  or  managing  editor  middle 
west  daily,  $160  per  week  and  worth  it. 
-Address  D-fi2r>,  Editor  A  Publisher,  Chicago. 


Newspaper  Man,  2,'>  years*  experience  all  depart¬ 
ments,  dailies  and  weeklies.  Editor  and  bMi- 
ness  manager  past  2  years  live  dally  cbaaglag 
ownership.  Desires  position,  editor  or  businees 
manager,  dally,  semi-weekly.  Strong  editorial 
and  news  writer.  Reputation  for  bnilding  op 
newspapers.  Finest  recommendations.  Married, 
Mason.  Salary  aecondary.  D  623.  Bdltor  A 
Publisher. 


Placement  Service,  Wilmington,  Del. — 
Experienced  men  available  immediately  for  all 
newspaiier  departments.  No  charge  to  em¬ 
ployers. 


Publisher  of  successful  country  dally  seeks 
opisrrtunity  to  build  up  run-down  dally  or 
weekly  in  western  town  of  10,(100  or  more. 
Would  purchase  small  interest  for  option  to 
buy  entire  property.  .Address  B-64'J,  Editor  A 
Publisher. 


Reporter  or  Desk;  Five  years  expericuce.  Mar¬ 
ried.  tjo  anywhere. 

Reporter— (iood  writer,  24.  single,  school  of 
journalism  graduate,  some  experience.  Will  go 
anywhere.  Box  D-d-M),  Editor  A  Publisher. 


MECHANICAL 


Equipment  for  Sale 


For  Sale — Complete  top  deck  for  Duplex  Tubu¬ 
lar.  This  deck  was  purchased  new  less  than 
thriH*  years  ago  and  has  had  little  use.  It 
la  the  one  to  one  design.  Priced  for  quick  sale. 
Ko.v  C.  Ooodwln,  Geneva,  N.  Y. 


Installation  of  a  32-page  presa  placea  on  the 
market  a  16-page  Goss  Press,  with  color  deck. 
.Serial  No.  .’>61.  Prints  2.  4.  6,  8.  10.  12  and 
16  pages.  This  press  Is  in  first  class  condltloa 
and  may  be  seen  In  operation. 

Also  the  following  stereotyping  machinery  for 
sale:  One  2H  ton  metal  pot  with  pump;  curved 
plate  casting  box,  water  cooled;  one  up-right 
boiler.  One  tall  saw  for  curved  plates;  reamer; 
trimming  block;  fiat  casting  box,  page  sloe. 
All  the  above  machinery  is  In  A-1  condition 
and  a  real  buy  for  quick  sale.  Addreie 
Chronicle,  Johnson  City,  Tenn. 


Job  Presses,  Paper  Cutters,  Wire  Stitchers,  eto. 
— A  complete  line.  Overliauled  and  guaraateed 
machines  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  T.V|ie  A  Engraving  Co.,  114  B.  13tb  St., 
New  York  City. 


Photoengraving  e<|ulpment  for  sale.  Cemplete 
plant  or  any  part.  MIlea  Machinery  Ce.,  480 
West  Broadway,  N.  Y.  C. 


LEGAL 


NOTICE  OF  DISSOLUTION 
The  partnorHhlp  exNtln^  hetwoen  Aubrey  Har¬ 
well  uiid  JiiineH  E.  Rmkwell  under  the  firm 
name  of  Harwell  and  Hoi-kwell.  liaa  been  dla- 
fi«>lve<l  by  mutual  ronaent.  Under  the  dlasolu- 
tlon  contract  each  partner  permitted  to  con- 
tinne  in  the  newnpaper  and  majfaaine  brokerage 
lMiHlae>M,  and  either  partner  may  continue  any 
of  the  negotiatlona  begun  by  the  partnerahlp. 
(’llent«  of  the  firm  may  therefore  feel  free  to 
deal  with  either  partner  an  the  dlaHoIntioD  con¬ 
tract  9{>eclfically  protecta  their  IntercKta. 

Aubrey  Harwell. 

Jame-f  K.  Kofkwell. 


r 
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Fourth  Estate  for  September  28,  1  929 


DOLLAR  $$ 

$$  PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. ' 


W’’  HY  not  capitalize  on  the  winter  furriers  to  advertise  to  remodel  furs. 

season  when  people  seldom  use  ice?  They  will  be  glad  t'o  get  some  of  this 
Interest  yoiir  ice  dealers  in  an  advertis-  work  before  the  season  opens.  They 
ing  campaign  urging  the  people  to  use  ice  might  offer  to  shade  prices  for  the  next 
all  the  year  round  and  save  food,  flavor  few  weeks. — L.  I).  Cliamberlain. 


V]^’’  HY  not  capitalize  on  the  winter 
”  season  when  people  seldom  use  ice? 
Interest  yoiir  ice  dealers  in  an  advertis¬ 
ing  campaign  urging  the  people  to  use  ice 
all  the  year  round  and  save  food,  flavor 
and  money.  .\  good  idea  for  the  com¬ 
panies  in  connection  with  such  ads 
would  be  for  them  to  offer  a  slight  re¬ 
duction  per  hundred  pounds  as  an  incen¬ 
tive  for  people  to  take  ice  all  the  year 
round. — D. 

October  is  to  lie  “  National  Doughnut 
Month.”  The  baking  industry  has  per- 
jiared  special  contests,  window  material, 
advertising  copy,  slogans,  and  other 
material  to  put  it  over,  and  local  bak¬ 
ers  should  come  in  with  good  copy 
through  the  entire  month. — L.  G.  M. 

“You  Rate  As  You  Pay”  is  the  key¬ 
note  of  a  special  advertising  feature 
anpearing  in  the  Des  Moines  (la.) 
Reffistrr  once  each  week.  The  ads  are 
those  of  high  class  credit  houses.  The 
basis  of  the  feature  is  the  educational 
campaign  of  the  credit  bureau  of  the 
fTiamber  of  C<nnmerce. — Y.  N.  V. 

It  is  not  t<x>  soon  to  liegin  thinking  of 
Christmas  advertisine.  .\mong  the  first 
prosnects  to  approach  afe  vour  engrav¬ 
ing  firms;  such  concerns  like  to  have 
plenty  of  time  to  work  <hi  orders  for 
engraved  greeting  cards  for  the  hotidavs. 
Ot  them  to  advertise  this  fact. — W.  D. 

Before  the  rush  season  that  comes  w,-ith 
the  advent  of  cold  weather,  get  your  l(x:al 


A  gcK)d  idea  for  a  page  of  service- 
garage  advertisements  is  to  make  a  lay¬ 
out,  dividing  the  page  into  the  number  of 
spaces  you  conten^plate  selling.  Then  in 
each  space  lay  the  outline  or  shell  of  an 
auto  radiator :  the  make  specialized  in  by 
the  advertiser  who  takes  that  space.  A 
photo  of  the  advertiser  himself  may  then 
lie  framed  in  the  radiator  shell — t)r.  as 
an  alternate  plan,  just  his  advertising 
copy.  Thus,  the  Chevrolet  specialist 
would  have  a  border  around  his  a<l  in 
the  shape  of  a  Clievrolet  radiator ;  d-’tto 
Huick,  Ford  and  all  the  other  makes 
you’re  able  to  sell. — R.  L.  Bellem. 

The  If'iilerbury  Republican  and  .hiicr- 
ican  circulation  department  cooperates 
with  the  society  department  every  fall  in 
regard  to  student  subscriptions.  It  has 
l>een  a  practice  of  the  social  clerks  for 
years  to  send  out  form  letters  to  various 
colleges  and  schools  throughout  the  coun¬ 
try,  in  order  to  obtain  names  and  ad¬ 
dresses  of  local  students  enrolled.  With¬ 
in  a  month's  time,  when  the  majority  of 
answers  have  l)een  received,  and  a  school 
index  filed  by  the  social  departtnent.  the 
letters  are  given  to  the  circulation  n?in- 
ager,  who  uses  the  names  for  the  pur¬ 
pose  of  mailing  subscription  rates,  etc. 
It  is  an  excellent  way  to  promote  circu¬ 
lation. — E.  B.  Clarke. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'T'  HE  Philadelphia  Evening  Public 
-*•  Ledger  is  running  an  interesting 
series  on  the  churches  and  pastors  of  the 
city.  Eiach  article  tells  the  work  of  the 
pastor  and  church  in  the  community  as 
well  as  historical  facts  of  interest.  Il¬ 
lustrations  are  used. — H.  E.  B. 

What  have  become  of  some  of  the 
smaller  industries  which  have  moved  into 
your  community  during  the  past  four  or 
five  years?  Have  some  reporter  make  a 
survey  of  these  industries  and  show  the 
progress  being  made.  You  will  l)e  sur- 
lirised  to  find  how  some  have  grown 
while  others,  |>erhaps,  have  gone  out  of 
existence.  In  your  story  show  future 
plans  together  with  the  diversity  or 
products  and  the  far  distant  points  to 
which  they  are  shipped. — P. 

When  the  judge  says  “Ten  dollars  and 
costs”  in  Oeveland,  the  rrotv>rist  is  out 
$15  but  the  city  only  breaks  even  on  the 
deal,  the  Cleveland  I‘lain  Dealer  declared 
recently.  An  investigation  of  wdiat  hap¬ 
pened  to  the  money  collected  brought  out 


BOSTON 

POST 

Year  of  1928 

Gross  Circulation  Averages 


DAILY  POST  442,438 

SUNDAY  POST  384.957 


the  fact  that  court  costs,  etc.,  t(K>k  |>rac- 
tically  all  of  the  money.  The  article  de¬ 
tailed  the  items  included  in  the  “costs” 
added  to  the  fine. — U.  S.  \'. 

.\  short  feature  that  might  be  »»f  inter¬ 
est  is  the  .stationing  of  a  rejK)rter  at  tlie 
city  airjxirt  on  busy  Sundays  with  an 
eagle  eye  for  passengers  who  are  mak¬ 
ing  their  first  trip.  Most  pilots  know 
when  a  passenger  is  making  his  first  trip 
and  could  be  asked  to  co-oiwrate  in  tip- 


SHORT  SERIALS 
DO  THE  JOB 

Tliey  help  strengthen  the  read¬ 
ers’  habit  of  buying  a  news- 
jiaper,  and  they  simplify  the 
space  problem. 

We  offer  four  stories  of  five 
convenient  installments  each : 

“Murder  on  the  Gold  Coasl” 

By  Edwin  Baird 

“The  Niblirk  Murders” 

By  Robert  J.  Casey 

“The  Skylark  Runaway*' 

By  Vincent  Slarrett 

“The  Cross-Index  Murilers” 

By  Robert  D.  Andrews 

Texts  sent  on  application 

THE  CHICAGO  DAILY 
NEWS  SYNDICATE 
400  W.  Madison  St.,  Chiragu 


ping  off  the  reporter.  Then  a  short  50 
word  expression  after  the  ride  from  the 
rider,  with  a  possible  miniature  photo, 
would  prove  interesting.  Eight  or  ten  of 
these  on  Monday  morning  might  prove 
interesting  reading. — E.  W.  F. 

There's  been  such  a  .steady  increase  in 
installment  buying  all  over  the  country, 
why  not  give  your  readers  a  little  look- 
in  iK-hind  the  stages  of  the  credit  bureaus 
and  other  similar  organizations  which  are 
the  backbone  of  installment  buying.  Send 
one  of  your  men  out  to  get  a  line  on  the 
1.  U.  U.’s  and  show  how  the  increase  in 
installment  buying  has  speeded  up  the 
works  of  these  credit  organizations  dur¬ 
ing  the  past  year. — P. 

Under  the  heading  “Racine  Men 

Say - ,”  the  Times-Call  of  Racine,  has 

adopted  the  practice  of  printing  the  daily 
quotations  of  three  local  men,  picked  at 
random  by  the  reiH>rter  as  he  makes  his 
rounds.  The  same  name  is  rarely  used 
twice.  It  is  surprisingly  easy  to  obtain 
N'arious  pertinent  statements  wherever 
your  beat  may  lead  you.  The  voice  of 
the  lalx)rer  is  sounded  in  this  column  as 
well  as  the  opinions  or  statements  of  the 
business  man  or  lianker. — S.  N.  Sherman. 

If  you  didn’t  leave  a  will,  who’d  get 
your  estate  after  you  are  gone?  Have  a 
reiK)rter  find  out  how  the  law  of  your 
state  disposes  of  the  projK-rty  of  a  man 
who  leaves  no  will. — C.  E.  F. 

RAIN  BIG  NEWS  ON  COAST 

Pantages*  Photo*  Crowded  Off  Page 

One  by  Season'*  First  Downfall 

A  quarter  of  an  inch  of  rain  may  not 
be  page  one  news  in  some  parts  of  the 
country,  but  in  Southern  California  Sep¬ 
tember’s  first  rain  was  played  up  in  all 
papers  including  the  metrop<jlitan  dailies 
of  Los  Angeles. 

In  the  J.OS  Angeles  Express  art  on 
the  Pantages  family  was  crowded  off  the 
fir.st  page  by  two  four  column  cuts  of 
pe<lestrians  walking  in  the  rain.  The 


There  is  a  rea¬ 
son  for  every¬ 
thing — 

Even  the 
weather 

To  know  the  cause  of  the 
“unusual”  days,  the  antics 
of  one  Jupiter  Pluvius  with 
his  sprinkl^  pot,  wire  for 
specimens  of  our  daily 

WHY  THE 
WEATHER? 

by  Charles  Fitzhugh  Telman 

SCIENCE 

SERVICE 

Washington,  D.  C. 


Los  Angeles  Times  printed  a  table  on 
the  first  page  showing  the  rainfall  in 
fractions  of  inches  in  nearly  all  cities  in 
Southern  California. 

The  rain  was  considered  a  good  story 
for  several  reasons.  It  was  the  first  of 
the  sea.son,  it  broke  a  lengthy  hot  speU 
and  aided  in  the  quenching  of  a  numl)er' 
of  forest  fires. 


PLAN  ADVERTISING  CAMPAIGN 

Egypt's  Associated  Dailies,  an  organi¬ 
zation  of  newspapers  from  each  of  the 
larger  cities  in  Southern  Illinois,  was 
formed  at  Benton.  Ill.,  Sept.  21.  M.  G. 
Page,  editor  Benton  Nru's,  was  elected 
president  and  Oldham  Paisley,  Marion 
Daily  Republican,  secretary.  The  new 
organization  contemplates  an  advertising 
campaign  of  “Egypt,”  and  a  committee 
of  Paisley,  \’erne  Joy  of  the  Cctilralia 
Sentinel  and  John  Fisher  of  the  Cairo 
Citicen  was  named. 
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for 
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advertising 

The  International 
Syndicate 

Baltimore,  Marylanc 


KAY  FEATURES,  Inc. 

offers 

MAMMA'S 

BOY 

A  Human  and  Humorous  Comic 
Strip  by  Will  Gotdd. 

For  term*  WRITE  or  WIRE 

KAY  FEATURES,  Inc. 

M.  Koenicsber*,  Pres. 

1650  Broadway,  New  York  City 


NEWS 

by  United  Press  is 
distributed  in  45 
countries  and  terri¬ 
tories  and  is  printed 
daily  in  19  lan¬ 
guages. 

UNITED 

PRESS 


TheWELFARE  COMMITTEE 

ttf  thm 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCUTION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  HI. 


